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Irrrthing Ohiectil'ts
. t,rr obicciive o1'this paircr is to tiuriiliarize

rrt\,aesses ln the orgllrlizati0ll 'llte cilLttsc uiil
;rrlnugcrial thirllirng- rllissioir arld stratcgl

{'ourst Outcomes: On tolllplctio:l o{ thc eourse students lrill be able:

a;1,;;;.1;t,nclcrsLanding ot colrceprs. tirn*iorrs a,dslralegies of management.

Co2: To i,*strate cljflerenr ,"";, ;ii;;;;"ni,ng toor, and tecliiiques used in pertbrmiugmanagerialiob

COI: To enable stu.ienl,s .l itiJ;" ;,;;l;; """t.. 
.19 uncierstand ihe^environmeutof-th-eorgatrization'

Co4: To help rhe siu.lcnts," ,l;;;"i;;;;;rlza,ce of the irnporrance of ma,agement pri.ciplesan6 responsibrlities of

thc stttcicllt rvith basic lllallagelllellt cr)ll'cpls rnil hchrrr ioral

be an introcltrctjon to thc lval irr rllrieir;l l.irtll ultlt tlcrclrrp tts

i-*-
t- iill;in:*,,ffi;::t;Jf iT;.H:::?il?"#fi:fi111,{,;$i,lli&1i'3#"}?it":'k 

s Leves 'r

1;+a 5;#HJi#i5i1l?,t#;*l*:1ffvto"rrd 
Scientiric Management' Favors Administrative

Ih SociaiResponsibility ol Managers and Erhic" rn Irlanaging

+-

,J^&'
t\\\
\P,

I rl,l ll \nrLrre. Sco,c. orr.iccti'cs ancr Sigri.cance of f,li,rning,'T,,pcs of planning. process ol'pla,ning. Barriers

: .ticiiire planning. l,l.n'iri'prenrises arr-rl l.orecasting. obieciivc .{ctting: concept,'l'ypes and l)roccss ol'Sctting

.:rii\.-\. operational I,lr,",;,;'i;.;ir. itr.g tl C,un".ir i'r.ccss ancl M'rnagerial I.rplicati.ns- Dccision Maliine:

,:t.,'p,";:r. i-),f", u,,o si.i..'.:,ilit..i.iu,, \,ltliing. Decrsion Mrking in Risk and Lilrccrliriilt\

\r.,, .,f Conrrol. L)clegatio, oi-q,,tl',uritr. Atithority & i{esponsrbility. Principles of organizirtionai Dcsig:ring

lttl,,lt (oncepi. s\stern.\,,roach. ir'latrport'cr Pla*urng' Job Design' Recruitnrent & Selection' lraining &

. . ,',,..,,'. l'el l"ll'llirll'' \' trt:ti'lrl

. l;.lll;rg: C,olrcepl. Directiorl irricl SLtllcLr trttrtl' \lirtrration. Concept. Ivlaslorvs Need l.lrerarolrl,l.lrcorv arrd X and Y

'. r\ i-cxdersllip: Dill'crcnL t\ Il's ()l i.!-il(ler-\

., : lirr. pre-co,trol o1 l,pLrts. ('un.,,rre,,i ( o,t'ol ol operationsiPost control .f otltptlls' 'l')rc Quality co,cept

..,i',r.llllictingQtllllil)'l)c\'clopin3r(ltralinCotttrol Svstenl'lotal Oualit-vControl'

itrt lI,rrl'r
. Ri,bbin: & floLlltcr ll(106)' '\'Lln'7.q'rttcnt 

0"'etl')' De,lhr: I'renticc l:lall of lndia

I \rnncr. Freetrlatt &Cilbcrt tr iZOtiilt' '\Ltrttcrgentent\6')' erl)' Delhi: PearsonEdu'

-: \r,trrral. It. l). ( l9Q2)'{)r'g ttt)i:tttirtn crntl \lttncrgetncnl Nerl Delhi: 1ata X40Q1i11v-LIlllFrlrr

r':"r l)clhi: Nlc(iral' I lilt
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Credit - 04

i- ]:fii';f,1fifi?t sub.ie"t will abre to prepare effective business communication stratesies and also able to

tr ..*:;:::- :',":,:":;.:::.:" ;.:,.::, ".,* ^0,.,"i- ffi,.iiliulS;::lt',11i:i|'iJ;llfl[:':i'i,I"J:ft1,^.,,

h :lll.*lm* ilffiill:llll:t:llJiiil:l,llu:'lra 
dispu'les

F *i**.*11il1il:L:1,:,"Jil,:l'iiiili;,:i'#::H'#'-:;r#,:l','ffi::,i:J#'s:il1?iil"flin 
and i'1s

h il:[,];3;lX,nJ:;:]Hxi;::1;] :?[HY31"J,Y#,"."',"iff:',,';::fl1,1]!0il1"'"'o'1 
communica'1ion'

t *#t***,,"*:x{:[ft:i.x#1:#Br*ft *s "1ffifl]trT,:j"{ili#:il:"rx"':3}i?'H:

L ,\!r!v

tr H:l;l{i',;ffi:fr;*is#filHl[int*,:t1#xli:**,'**'}ilfffill#".Tr:Y]ft
f_ 

P1q'Pu'srl

H 
tJn#,".:xl,u, 

"",x#,'*";,ffn:,,Hl'1,?,:ff::ff 
HtilIfr*:,::1'ilxxH;'.'JJ'[:l;JtxJ,l?] illi

fI! I:-Jr:#:*-"", p., Kumar, B. A., &Bindu, c. H. (2012). Business Communication,cengage Learning rndia. pvt.

E- :. iiiUf"::'i;;ii,,l,',,f:,',' #;';"y,':,):{fT#;i:::,x:;gi"zr 
Sul'1an chand& sons : New Derhi

t 
j:ffiiitli?!j';":;:;:r:;ii|':; j:';;;i;:;,:,T1?i;,i1:iis,u,,uul.nd.n: R.u, edge
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MBA (t) 103 FTNANCTALACCOTTNTTNG

ii 
Credit - 04

tr l'ff1'::-?r:j"J','J,"T"o"o ro irtroduce rrre basrc theory, concepts and practrce of financial accounting ancl to enable

l-r ' 
I:[ffi,HJ'$;;Tilxi1;3;;;p"";;rff*[**i*i'"lt";1nll';;"Til:T:'"il?;rxi"l'?iil\:

- a 
emPhasized'

Course Outtomes: On completion of the course the students rvill be able:

ctO l. ro build up nra"r.,onai'ng'ui"riil . .""..pir"r backlround o1'the principles of accountirtg and accounttng

standards.
CO2: To develop skills lbr recording bu'siness transactions nnder double enfiy system'

COi: To n.rake Rectjlicatlon entries] Adjustnlents entries and Reconciliatio, statemellt to nlatch cash book and pass

bool<.

C04: lJpsurge tlre abilit1, throLrgh thc creation ol slate$ents o1' account fbr a sole tracler/proprietor by nlak ing tracling

*,,:ir:* #'i;1,:T,o::lJ;:'f':i':i[,";ining accounrs or 
':ron-pront 

naki,g orga'izaltons' Brancri'

Depattttlents. consignlneltt and ro1'alt.v accoullts

L)lll, orbookkeeping, accouuting and accountancy,(compararive study in rerms.ofobjecrives, scope & rerarion),

objectives, scope, and limitations of:accounting. a..ourturg iniormation"systems, Users of accou,ti,g infbrnlation'

accourlring concepts, .onr"riio* onJp.in.ipli ofu""ouriingiCeat), tntroduction to accounting sta,dards' Need'

Brnelits attd lirnilation' ,,

!J;lil", cycle; Double enrry slsteln of accouutrng,.Classiricatio. of accounting: traditional and modern and rules

of journal entry, classification,'.toumalizing ol transactions, s,J oiririon or joumal, Posting to ledger' Preparation

oltrial balance, Practical probi.,r, on all aipects otjournal, ledger and trial balance'

ilil::l "" 
of errors. \d.iusnnenrs and rheir enrrie:. Ba,rr Reconciriation srarernenl. preparalio^ or'final .ccourrrs.

-\dvance practical problems on all aspects'

r- \lT l\'
-\ccounting ofNon-prolit organizations' Consignment Accounts' Departmental Accounts

v [\lt\'
Branch Accounts, Royalty Accounts' IFRS-Basrcs'

I"Tru-"r".1i** and seema Srivasrava (2014).Financial Accounting,Delhi: S chandpublishing

1. \,tonga. :.p.. tzii:l:l.iir"rcial Acco'unting: cir"r'ts ora,lppllIatlons.New Delhi: Mayoor PaperBacks

,i. \'laheshwari S. N tiOf Si Fittancial AccitLrtlngNew Delhi: Vikas Publication'

i:til$lt^:f11-l crewalandGupta,SC(2006';AdtancedAccounts(ldhed''rzol-I)NewDelhi:S'chand&
Co, i

l. Tulsian.P.C. (2007) Financial Accounting'Tata McGraw Hill' New Delhi'

-:. Go)al B.K-, and Tiwari, H N , (2018) Fiiancial Accounting'New Delhi:Vikas Publishing House'

J. .lain. S-P- andNarang,K.L .(2014) Financial Accounting KalyaniPublishers'NewDelhi

;.qNq
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. MBA (I) IO4BUSINESS STATISTICS

Credit - 04

Tcaching Objectives
.Theobjectiveoftl.ttscourseistodevelopsfudent,sfhmiliaritywiththebasicconceptandtoolsinbusiness

statistics.
. Tlrese techniques assist specrally in resolving complex problems serve as a valuable guide to the deciston makers'

cCourseoutcotrles:lJlronsuccessfulcomplttionofthiscoursestudentsrvillbeableto
r Co-L l,ndersta,d rhe kev terminologres. concepts, tools ald tech*iques rised in btlsiness statistical

. tlxl"ltL"",rze staristicar data 
'sing 

rlleasures ofce*trar te:rde,c.v, dispersion, skervness and kr-rrtosis'

' CO-3. Use prohat'itity aistJU"io*-'o model differeilt types of business situatiors'

c co_4. Calculate anci interpr el the timo-series. simpre corielation ancl linear regression equation tbr a set ol

. :111, Kno*,ierigc abour irtei.e,tial asl.iects such as test ofrrl,potrreses and associated ccrcepts.

L NIT l: ROLE (JF STATIS I-ICS :'

Applications of inl.erential ,,r,iri.r'ir'-"ragerial decision-rnaking; Measures of central tendency: Mean Median

and Mode and their irrpri"urJ,rr". t 1".r.,r", "iOirp*ri"", 
it;;;, N?;"n d",iation. standard deviation' coeflcient of

larilnion 1C.V. l, Sherurcss' I(rrrtosi'

HXl]+:**33$:HIIIJIS:Llinuous probability distributions, basic concepts and apprications of Binomiar,

Poisson rnd Nornral dlslribtrlions'

HilJilI,#fiiJlll:txlfJf,i,, r-.ust Square method - Linear and Non- Li,ear equarions, Apprications

in httsirtess dccr'iorr-makirrs

tllllf$:*1,:lJ'a[*]?,S,]li:"$ pearson ancl spearman rank correrarion Regression: Meaning,

Regression equations and their application

t'\IT V: ESTIMATION THOORY AND H\?OTHFSIS TESTING

Sampling theory; fo.n-tulotlon iif+V;;tl-I"t"t; Application of z test't-test' F-test and Chi-Square test

Text Books
1 Beri. G.C. (20095. Business Statislics (3'.'!ecl )'TataA'!cGratt Hill'

r. Srranna,J.K(2006) ollri')i'iii,i,"ri,"ii;i"il,i"^"onedu.atio,,ISBN:81317e8666"e7881317e866e
j G,,p,, 5.P t2014 t 'St'rrl''tlcr r-i3 

Jed t 5'CIrarrd & Sotts 
r

Suggested Readings r t^-^no,,,ontittt ed r Prenrice - Hall.
l.Rerrderandstair.r.R.l)0oo).QLLantitatiteAnarysisforNlanagementl't'ed).prentice
2. Rubin, L. (2000) Sntisiics;7or Wnogeme-nt' Pearson' New Delhi 7th Edition-

3-Black,K.(2009)'BuSineSSSlalisticsforCantelllpora4,DecisionMaking"WilreyStudentEdition.
_l_ Richard l. Levin and ,oua s. Rubin.'(iggg) sl aristic;for Management,Pearson Education, 7th Edition'

Jrg".,V 0r#

}

.::

.-l

-

.-r

-:

-:.-:

=,-r

.-l-

-::

fu-*f



t
lii

-l

'

--r

-r

.a_-

--
\>-

i-

l-
I

lL

MBA (I) 105 BUSINESS LAWS

Credit - 04

Teaching Objectives
. The course ailrs to acqualnt the student r'vith General Princrples of contract formatioti enunciated in the lndian

Contract Act, 1 872.

. The course aims to acquaint the StLldents r'vith comprehensive inlbrmation on Specific contracttlal relations lilte

lndemnity, Guarantee, Pledge, Principles ofAgency etc'

o Thecourseain'rstoacquaurithedetaiiedconceptual analysisonPrincipleslaiddownunderPartnershipActl932'

Saleol.GoodsAct,lg30,NegotiableltrstrutrrentsAct,l88{andConsumerProtectionAct,l986.

(lourse Outcomes: AItcr conlpltfillg thc cotlrsc' tlre studtnt shtll be able tol

C:O1,"i<nu."f.age: Llasrc and bio.rcl Lrnor ledge irr busuress laws in mauagemeut.

CO2: ALri)it1,.to appl-y."r".prr. 
',,:i,r.:ples-a:rd 

theories to understand simple bustness iarvs i Arvareness olthe

global business larvs an<i its Ilnpacls otl bLtsinesses'

L NIT I: CONTRACT A('1. 1872

part A: Det'inition of a cont*"f and its essentials, Formatiolt of a valid Contract - offer and Acceptance'

Consideration, capacity t" c;;rr;*i, Free consent, Legality of object, Disch^a_rge of a contract by perfbnnance,

Breach, Damages 1br breach of a contract, Quasi contracts, Part B: bontract of Indemnit-v and Guarantee' Bailment

and Pledge, AgencY

t'\IT II: PARTNERSHIP AC'l' 1932

Detinition of Partnership ori ,ts Lss*rtints, Rights and Duties of Partners; Types of Partners' Minor as a partner'

no.irin" ollmplied AutiroLity, Registration of Firm' Dissolution of firms'

t \IT III: NEGOTL{l}LE INSTRI'IMENT ACT' 1881

Detjnition and cl.raracte.sti.r" ri"ai of negotiable instruments, Promissory Note, Bill of Exchange and cheques,

Holder and Holder in clue-course, Nego'tiation, Present,reni, Discharge from Liability' Noting and Protest'

Presumption, Crosstng olCheques, Bottncing of Cheques'

t'\IT lV: CONSIIN'IER PIIOTECITION ACT' 1956

-\ims and Obiects of the n"t, n"Ji*r"f H,f achi.eiy under the act, Procedure tbr complaints under the act' Rsmedies'

afp"uir- ert'or""ment oforiers and penalties "

I- \IT Y: THE INFORMATION TECHNOLOGY ACT' 2000

Deflnitions, Digital signature,-Electronic governance,.secure electronic records and secure Digital signatures'

Regulating andiertilying authorities Penalties and adjudication' offences'

Tert Books
i Sirgfr,A.(2013). Latofcontractandspecificreliefliithed) EasternBook'Company

].Pollock,&Mulla(2013).Theltlt]ian,o,,t,.a,ra,dspecificreliefAct(|4thed).LexisNexis
-1 Cheshire, &Fifoot (2010). l-att' of contract(l0thed) T'exisNexis

l. \.D.Kapoor(201g). Aninlr.odt'tctiontoluiercantilelar.r.,,Delhi:SultanchandAndSons

Suggested Readings
i f in-nrr. A. (20111. Sat-e oJ goodsl7thed) Eastern Book' Company

I Anion (2OlO). Law o;f coin'act(29thed) Oxfbrd: Oxford University Press

-., eriag.. \a. C.(ea.) iiO r:l BenTamin"s Sale-ofGoorls (8thed) Sweet & Maxwell'

+. r,il ufl f S. 1iOt O1. Sale of goocls(l2thed) Pearson Education

-{. \1.'C. Kucchal , (2016). Biiiness larr', Vikas pubtication New Delhi

.'. GulrhurKapoor(2018). Bttsinessl-atrs,N*t'Agel:rternationalPrivateLiinited

J,&,
('g-*-i*
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}ll},\ (l) 1l)6 (,o\lP[i,l lllr,\PPl,l(].\'IIo\ IN \l'\NAGI'\,tllNT \YI,III NIS ()[1,.[(]l;, 
(]r€dit 0.1

j:illliil,,t'li]:"lli,,r. ,, is inrerdctr to l.r,rriarize the slutlents u'ith the corllptrter Itarcl*irre atrd :oli*'arc

applrcatiols fbr datall'ilc lllllllagclllclll

( ourst Outconrcs: I lllotl cotltlllctitlu llrrs sr llabus stuilents u'ili bc able to:

N{S-i rrcel and N1S-Porrer prlitli'

C()l: ,\uallse thc ncecl ol contltutct llrtrlttuu rtltl sotirtrttc to the assigned task'

(io.i: .\pp)r,the N,lS-\Vorcl ,", ii'",11r.", prclriualro[. N4S-porverPornl't:._l:lr.r"r, data and fiiltrre' ]v1S-[]xccl to do

.,rir,. ,ilJitii.rl anall si: atrcl \1S-Acccss to perfbrtl basrc database operatlon

C O I: Ltrlization ol' ltrtct tlct conccllts atici proloc-ol usecl itt conrutLttlicatiort'

L ()5 t ErplLlre the tt se cnla il t" ton'"'";"ntt atld search engine to gather data fiom internet'

lclulcd to opcratillg s\ stelll'

t \l l ll: \tS \\'01{I) ^-1" ..,r,ri,1

:'ll'l,liliii,,lll,l'o'lll;i.,,",, o1 ,r,*cr,Lrirrr prc:triarion. rirrat 10 incl,cre a,d riftar nor to incr,de i, slidcs- inscrring

. ...,:.,rr.l rj,lctirr:,,r,r ,r,1. rl.- 'l .,,,,'t.t 'ri'lr''' llt'elliilll "l li'1llle' r:r;tpltie: lttttl elt:ttt' ill l'ti'uttl:tti' tt

i \ll Ill: lN l RODti(ll lOVI () \lS [\( l]'L
,;rJcrstandingtJasic$ior.liiil!.rirlhllrccl.eLrickreviervonNlsErceloptions,ribbon.shcets.savingF-xcclFiieas

.,)l . C'SV ancl olclct verslotis. ( opy'. ( Lrt. l'astc. I licle- L.lnhitle and link the data in Rorvs' (lolutnns and Sheet: lJsing

r..,rir slteciul options. l olnrltiing-cel1s. Il.o.,s.--Columns a,.d sheets" Protecting and LJnproteoting cells' rorvs'

,,.Irtl]rs ailcl sheet.i \\itli or \rithoLIt prssrvorcl' Page Lalout ancl Prinier properties' Consoliclation' Corlsolidating

l.' 
,. r lJcntical La-\outs - Corrsolitlating \\iith Dil'l'erent Lir--vottts

[ \l l' l\': l).\1'.\ I'RO(.1]SSl\C;
: I' i.irra!clllellt S\ slelll- tl"t"i'"tt \lallagenlent Slstcnr' Database Models' lVlain Conlponcnts ol l DLINIS'

::...r'_l irlld lrsing a L)iita5lls.- L,t,-.,clr.tio,ito i\{S Acccss : ltttrodttclion to DBMS, Databascs' Basic \\iorking of

:- .,J:ii. Tools rttrd trlcrttts in l\'lS-Access' crerting tables is NlS-Access'

t \l f \ : l].\SI(l IlLl'.\lll\l'S OF \ CIONI\'Itl\l(l-\TION SYSTE\{

. .,., i.r.:,rissi., \{.tjes. l,,,,,rr,irrin,, Basics: Tlpes ul| ou,a Transmissiou Meclia: Modtrlaliott Techniclues-

. I .i:.r. .\,ulog r.ersLrs L)igilai l-ra]ls,rission. Ir4ultrplering 'lcchniques._Need. for,L'olllltller ('.lllllrLllliclllioll

-..,..,ri... Trpcs ut X.r*.,,.[. X.tu,rirli fopoloui", N.nrnri Protocol, dSt and ]'CP/lP nrodel"l he FLrture o1'

- .i I c:lriologr. lrltel.lret l)r(rt()col' \\iori'1 \\iidc \\'cb" F-nlaii' Search Ettsitles

i,:rt liLr,rlis

: r.r. l:,(.. &Sinhu. 1'].(l(l ll t ('rtntltttttt .lirntitrntcnlcrl't lll']BpLrblication (6thed)

:..:ii .l . &( or. t q:flilrl 'tis flr'i itetrttt il 'stclt D-r"rrep'Microsoli Press' ISBN: 97R011i637S37

\,-:(!trrl llcadings
.:.,::r;irlrl()141.1:uttt'latttttt/ttlsrtfuttttptnt't"sltLtbli'sher:l\.enticehalloflndia'NervDclhi

, .,. : ii i )i'l(t1. Duttr tontttutitit.u/iont.rncl(-ontltrler'.\'enlolk.White, Clenange learttins

. I 'l t. 6lttrrrc.t.r ,lnt"''''"'u'"i'o'iott ptrblishet'' Bonrbav: Thomson Leaming

. .r ) '\.i)\ ('oit)l)1.!trt iirntlunett{tls Neu Ageltrt'

J&'
(g*"."8*
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:fi:':'i.lll;:!l'.y"..:xtl:*:)i:",',,: f,'.*li:":T"i'*'1fi:l"fJJiliJ;'$J'l: 
$::i:11::i $fi:lXil"l;

iil':l;:iilT:l'ltl:,':'ill,il,ll,''".','l;: ;HH:"ll"J'i'']i;:1"'""";;;i'lli"J"\: 
;3li;11;:i 'it: '=po"* 

o"d

l"o*.J. '-t"""'l]l'::,,i1:.,' , .. .,,,-.

;ffi i[p***r* ff ::i*I* :::;:x-, ."J*:;"*'," ::
anal-lsis & itttetpteLat'"" ''- ^-,r.ntsrvill be able to:

{rou rse o u*om":: Y': : :f Hi::l}:lJlt'i.:' ::"i:ii ""T :;;;;'s a com

::,[";:.i:'.1i,]H ?,{::jl{l'i^"0'-e '0" '*::l 1.1.""""u" ba11k staren.re,,r, acct*ar acllustnreurs' 
aud

iJ' li,ll':li...;",I.lli:;::l'i;,, 
ohre 1r \or\ 

l'- :.: ^,: i"o"*n or an orsanizarion

:u ; mlult'i:i :::i:il;,':,1';l'i:;Hl'i* tl*:: :"t l"?01 il 

"'il'' 

i;; N1 rS Repoits

r \l'r I (.,i.n1 i:c,rures "i i:iii ,]^ii'ill'ii:Jljltlli::,d 
conventious' S*itching bet*ecu screcn i\tclls

l]:iiill:l'lll.,');lllill''i 
i''" 

.,,, :.re;,i,.,,,,lr,i,,,\ rrrc.rc,.,,,,pj,])*"'il,l],'Ji],,1', il'ti'llii\ *n',
t \lI I rlr,- ,.1 l,r\1r. li'lrticl"r'Itll l:li:;
,,,,r,,,t,r.ti,,,t 

\rtliutrl l;:" "-' l:rt\' lrrtL rt1' \l"tt"'t n'

\lB\ (l) 107 
-I'\L'L'\' P'\l{-t I

'l'cirching Objectir c

:XXllllI ; i:iil"t.tion ur 
"Pu'tu

aij)"lt.i- .rit,cal trr.,.li n' ',1(r \)r"L'r!" ' 
"^-. ^,,d Godo*.n oI an organization

ill :s "ll,Uliril :::..',ll:I I:l' I ?Jl i l;Jll'i,ll'o 
o

i \l'l t

,:, ,,,1,,,4 1-'111t '

t,-ilrtr... 
oa, Add-onteattt r c'

l:ili::ji:r";n.' "i"' '.": :,-" 
" 
:":.,,,,, serect.l;or;1Lr;"li:i,.'.r::il]i;\l'it:

-,,,,,1.,,',,',Ii .,,,'11.'11 ,ii"""t,, ,li,,ll',':i,,','l..i,l*\Jrri\rr'\ 
lcirtt.'\''' 

_-,,,,^,n,,n.-;iiiiilJJlf ..:-:*' '. 
;;":[il:j::ilfJl]'],::i:.:l'::ii':"1'l]"ii'j i'::iii"il& 1'rxa'lio i i'1

r ulllpir*) I tiltul's 
"1,,,,,.r. -, ^-:^ .r-t,utr, Acet\ lr\cntor\--I ll" ( "xltrll:lll:if,')l'

NI].1'

ll,"iji.,*;liir*;j*i**],,tr,,*liln* *, 
*,'*;i*;*h-1:1':'tiii*rli

tfi*""il} i*i:g1liffi [:J#i[t:i"il+*rffi h*iliff ir.ruhr:":r"'r;

ffi t*X$[*l',-lii"**t:J',]r'"*:ll"t.*:r;J;l]'lr?;;#dc'nrigura'ir'n
i i.."t-i, g C onfi guratro n

Practical Work our

iit*q5ta**-itlTi,***.* 
frfJ;*t?tlrJ,',,:,fJil'#*i*'?lTlu 

*'

!)lItl""n' creating Single Stock Group' creatin!Multiple'*- 
*::'::^::::ffi:l"t*;

.*,*"al."i-t"r,.s- crerti*g si.g.rc \ro;ii ( arcgor)' ( reating Mtrltiple stock categorles-.ompou.d 

urirs Displaying

$ffi$..,}j:;:1i]t..-:"j*ii*--*":- 
;:il-':*'='''-'l'ng G' d'wns A'lerns

q.. do\ns - .. - cingre Stock ltdm, creating Multipie Stock Item' Displaying stock items' Altering Stock

-sioct ttems- Creattng :

;.l]rt., rrork ont 
^:^-r^.,ihq Voucher Type. Altering

\)llo'J ,ro*- Predet'i.ed Votrchers in Tal1v' creating voucher type' Displaying \

-\\\..s.5'
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'\tcotrntirtg Vouchers- ('.ttt't vottchcr (F'l)- ['a]'nrent Voucher (l-5), R"ceipt Voucher (F6). .lournal voLrcher il17)l'utcl*sc \;oLrcher itrg). Salc.s v,Lrcher'(I,8). i;;;;'N;. \.oucher tCtrfest,-O.frit Note Voucher.(Crfl_t..9),lll crs jnc .lournal \'ouchcr. ( ll j 0 ). 
.N.lcnro 

rr"r.f ,* iiirf-ir'l o), Optinrot Voucher, post Dated \/ouclcrs
[::i]liT,,.\.:i;i:l;:,'1,:ll'1,::,,r'lru \ rcs",,i., i"i..,io,,,o,,t H."i".,io,,I,,,'s",n.i.,o,,,,nr Deiircr'Nore
l'i.:,'tiilrl uoi Ii oLrl

t\Il \
I itrrttttirtl statcnltnts llrtl,rce Shccl. Pr.llr ct l oss .Ar'c'. l rlrl Ralance. c.sh uorv statc*ie,l, liLrnd llo*,sratcnrcnt":l'li:lili.:'i1,:i;*iii11?iJi",:llll,li lli"iTI j, u,o,e,",. n.;,,; i;;'i:;l','t'., ,ou.,,,r R.si,r.,, D.,,ir
Jiril;111111 Bo,lis'tRr:pttrts 

-.SnrcliSLrnrnraii..s;;k;;; Surnrrrarl,.StocriGroupSumrnarr,.slock,.ansl.cr.. : r : jl.r i\ lo\,clttcIt .,\tralr s js. f,hr,sical Stock tf egister 
"'"

L\rrrl)tiol lleports Nc,satir e Stoct,. Ncgative i_cieers. .:rl \\ ',11, ,'1,1

I rtt llool,
' rrrir 'r:rip g b" r uri r-rlrrcurio, r'\i I-1d.. Sur*ij Enterlrrises. tsanearLrrlr I,dia

',r:r.lcd Rr:ttlirrgs

.,il;llt'"n" 
t. Firr,rciai acc.unti,s t:si'g 1alll .ERP 9 with GST-(Largest Seliirg. Re'isec1 ancl 20 l8 lJpdatetl

. :'r:ic Tallr - \icrsiorr 6.-l llr ..\. K. Nadharri. K.K Naclhanr

J,&,
Kbn**b*

-ilp*F,

!
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\ilJ.\ (l) l()ft s[.\{lN'\lt PI{ESENT{T'loN

(lrcdit - 02

'Itaching Obiectit es

. it," n.',in,- ,ririecri, c .1 11c corrrse id to tlpdllte stuclents *'ith lalest topics itr managenrent

( oursc Ortttotttes: Orl conrplr:tion olthc cotll'se stlldents $'ill be :rble to:

i.ijl, S,,.,.1.,.,,, uill 1re ablc kr gatheI irrlrrtttation abottt.latest tttpics ofnianageurent

(.O1, ,si,,J.,,ts u rll bt allle to ltllllt zc tllc bLtsiness e11\'llolllllent

I-lr r lilrttlill ol rt'nrinrtt' rtllorl :

I I ltr :tntirtut rel)orl hlrs 1o llc sLtbtllittcd irl one hartl copf in spiral bound*'

L\' srilt tttpr" ol thc rcllort is also reqttircd ttl bc subnritted'

-r ilrr rilroli shoLrld inciutlc tle c'orer Page" Declalltitln' Certitlcate ofthe facult)'guide' Aclino$'ledgentent

.t;r.l l,rhlc 01 ( olllcllts rvitll page tlrtttlbers'

_ .ir. Jo\er slioLrlci inclucjc trtlc olthc report. logo ofPIlv'lG- subniitted to Prestigc Instlttrte ol'N4anage:lrctlt'

!i"rtliLrl.. sLtbtllittctl br-ttttttte o1'the stuclellts' ancl uanlc olf'acu1t1'guide

I . rrj \llqscstccl Rcaclillcs shoukl bc prtrpet atld in '{PA lbrmtt'
::'' lilrt tt-.ctl u Ill ilc t'irlrcs \r:l l{tttrtatt

- r; fi)11 sizc lirr rnairr I t,,,ii,,3 to. S,b-lcadi,g-14 bold. Text-12 and cortcllt rl,st be.lustrlied

. . in., rcltorts sltorrltl ltc sigilc:rl br the rcspcctrr:e tircultf guidc at the tillle ofsttbnlissiun

l:rlllllliiiical llll5lal'cs llll(l \l)eliillll crrolr sllotlld be erorded

ir: r,rtul tinie li,' p,.r",,t.1iu,, ,,i cach grotrp is 9 nlintttes' Attcr that tltere ri'ill be 2 nrittLttes lilr qLtories

r.klJ br tile aitilicncc llid lacirltl'llrcltlbers .. -a-i,-.-:- -.
.I i) .o]1]ptl]soI\ lor c\el-\ plrrriclllant olc1rclr group to,gi\e,PI,cStlltiltiorr oltlreir respectlVc top]c.

I .trr f.icLrl^ t,].r. l-iglu,,,,,l.icct thc *orli oi.the,tLiJcnts if inrJcqtrrrtc lrrd ihocidr' llertcc' stLtilcttts are

.l...ialh adrisccl 1o i,ic c,rr"'ot tl,e qunlitl'olnratcrial thcl'develop arld acld adeqLrate SLrggestecl I{eadings

,1 tlre sr,,lrces liorll rrllicll tlts halc tillien the lllateriai'

.: lir,r tfic reqlircd lr)rlllnl spccitrctl copr ol tlrc rcpofl is evailable in the rel'erencc roonl'

l. rr.
. t]iaup nutrritcr rIrl rIclIbCrS in cllch (iroull lor each scclion is displal'ed otl tttllice lltlartl'

. I lte truttles ol'ltllotLcLl Sclllirtrr ilcultl'('Lridcs is displaicd on the notice board'

r \lcrttbcr-s ol(irrltrll rrill tlrlt be chlrngccl itt anl cllse'

. trr0Llp toltic ol Scnrrntir u ill be allocatecl to each Liroup b1' tho lespecti\'e facultl guide'

. \llldcnts are atitisetl t(] colllacl tlreir t-espective lacult1, guides aS Soon as tlrcir nanrcs are clislllal,cd ott

I!)rice boarcl. Tnlic rt,ltie tr,,nt thcnr llt,pic rrill be ailoiatecl by therr respective tirctrltl'guidc on l'rrst

a!rll1e lirsl 5ervcj alld g., tu'"t 1rfflt t'c"titct'

. ;r t,,pic rs nor regi-.rc-rlcd *irtliiit,.. g,r.,r time liaine line @ 10/ da1'rvill be charged lionr the cach

:i,lilcnl in eacll urtlttll

liroLtPs once regisLerccl Lrlttlcl a tacultr, gLrrde ri'ill not be,chan-qed,l'l unl,*1.
. !lli-llll)5 (ll1lE ls!l:lLrLu L"'

. l.opics oncc ,.cj,sL"rc,i I irh the Scrninat. coordinator $,rll trot bc changed in any casc.

r senlrurr tile5lri,Lrltl llc spll.alcl'l ltard qop]') ancl soli cop'l'(CD) of tlle sanle sLt

L oLrr d44q-b) 14qscr lbgL!1llllq.
. ii rhc \e|tit).ir l'ilc is not :Lrbnrittctl l\ thc givctr cirle line riri Rs 201c1av rvill be charged lionl the cach

:iLttlctlt ill etch glLrLtll

\{)tc - Studcnts-art ltcl!i:etl 1o lldherc Lo thc date and trnle limit'

,j

RW
^9" A. (
Rg*,,"f*
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MBA (I) 109 PERSONALITY DEVELOPMENT (Part I)
Credit - 02

Teaching Obiectives
f ngtirl, Froti.l"ncy course rvill provide you with: 

.!---,^^^ ^^r^^- ^- hnmc
. The conildence to speah anct rvrite in English at your r'vorkplace' college or home

o Ar utiderstanding of English Grammat'

. A dramatically increased English voctbulary

Course Outcomes: English Proficiency course will benefit the students' if they:

. X..a a improve theiiEnglish fbr personal or professional reasons

. Need to communicate confidently in English

. .\re looking to move or study abroad

T \ IT I: CON{N'IL]N I CT\T I \1E EN G LISH GRAMN4-LR.(FTJNCTIONAL)
pens ol speech + Exercises, f",.r., i Exercises, Reported Speech + Exercises, Active passive (through activity &

erercises). To help students i,, ;;;;';"";;ttio''& Corrlpt"hension + Exercise' Application Writing

l- \IT II: \YORD POWER
Yocabular-v (Synonyls, Antonyms, Homonyms, 

. 
Homophones) -+ Pronunciation Drill + Exercises

reuizzing/crossword) + rong;e"i.i,ir,"rr, on" word iubstitution, Etymology: Roots, Prefixes & sufllxes

I. \IT III: WRITING ABILITY TEST

.{niclesReadingfromNelvspaperorjiomanyoth,erresource&writingareviewonit(100-150Words),
\e$spaper Reading: etuirorJtion ot'News in class (Students are supposed to collect the news fiom their orvn

resr-urce)- Reading Anifity iesi: LJnseen Passage/Comprehension - io bt do" by all the PD faculty members

:,,iie.-tirelf in collecting 11re nraterial

t'\lT I\': GROOMINC: (ROIITINE PROCESS)

s.lt-_presentationr... uri,....-rrroriau. lTofocusonone'sowrself grooming&comingtruetothelnstitute's

Jiscipli,e, presentation suigrroi ini.la of Interesg (Presentation through power point by the students on the

:..pics oltheir own cholce in five minutes)

t.\IT\':PICK&SPEAI(/EXTEMPORE/JAM(oNTHESPoTCoACIIING)
In,liridual Activity: (on the 

"""ir^rrriity 
of time/Stanrl byl roplt' (could be situaliolal) to be selected randomly

tr,n rhe spot. Topics rvill Lr. o..ia"l rry ihe t-acLrlty, SPrN A YARN (Group Activity): Proverbs/ ldioms /Sayings

{on the aYailability of time/stand b1), Body Ltnguage: General Mannerisms (on the availability of time/Sttnd

tl )

r
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I MBA (I) 201 .RGANISATI'NAL BEHA,I'UR 

credit - 04

I-'I
Tcaching Objtttir r

I . This sLrb.iect integrates the stLrdy ot rnanagement principles and practices with the studli of humirn behavior rvithitt

!-r ' 
:,J:ixrilij:;jJl'.*T,,,1',Hx':m,ll:ll';:,mxl3r:1i"iil#ffiT :,0,1'-'*1*"10 

prac'liccs 
'1hat

I . itiJ;,:;;"rr goal of this sub.ject is to t)repare riua*n,u for atlranced leadership roles in modern organization'

F Course outcomes: frpon completion of this course competency, the student w,l:

!-. ::l l,::x*tt;:,[xXitJJ"i*T:r'*?i[*trJ ]i.[i,$iX'i?il,T;s, job satisraction, emotions, persona'1itv,

l- lt:",,fi::"J,il:l'!?n11$:l',:?'trit"JHffil,'i::il:1;' communication, readership, power and poritics,

I]- i"|,il3fl*ffiififflo1',*uriru,ionar 
sysrem, incruding organizational structures, culture, human resonrces, and

ts i;rff[:,x5;fi:11':i:B;*-:;l:"'xilil ::,T3,Hl',?Jfl,lT,'#[^"i,J:TBi,ll,i'J-Eliilllli'J'.i.'"I"io
fs gehaviouristic Framework and Social Cognitive Framework'

!- ;:;*[il and A6riburion: concept, Nature, process, Importance, Management and Behavioral Applications of

h #,;:lni:Un;i:i';'i',,?::ilffi'ffi"tt:,.,:1""ffi::ffil,T',fiffi::'#:J,",'I#JT;i::'il'i", 
persona,i,v

h IJJ*il;:i*::lil,roi?.",,.,o,.Learning

f: [xl;;. I[::T:"i*'$;J#1.il::, fl;1'Tilt1:r,?,Jii];a'si,uu,io,ur rheciries

f> #"Xffiiiil:JlT:lX1,L'l:tlT$lpor c,o,p Deveropment, Group cohesiveness, Formar and rnrormal Groups,

F Hg***diJl;;;;;,-, .-*

E 1g:-, ffiff::ilr**:

EfwF (u"^t*'
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3

)_,1;I;,,,r. 1:. i2012t. org.niz,urio'.1 llcl*.'i.r: An F:r,ir,c'ce Rased Approach' N'lccirarv Flill Ilrghur ltlLrc''i1i.rt'

N..i Yorii. 
Nl. .\.. & Rarlha. S. i{. (2009) orgauizalio.al Behtr'ior (Sliimrninu and Scan,iug)'

\i.srrrrrre. : r . \,'rrt'1,"' tl, 
,,,. \ir.. \ ,,r1,.
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\ilt.\ (l) 2()3 \1.\R.liE] IN(; \I{N'\(;llNIEN',I (.redit - 0'l

l..H|,:H:li::,,'J;able srudent ro be clear rvith alr the core concepts, coiltexts, theories and practical i,rplication

of Marketing in reat wortaltn" r*a"* will also ,ra.rrirrI1i.'tignificance of Marketi.g as strategic and

e5sclllial l'ullctiorr irr flll organi\cli()11 l'itsittess )trategy J

flourseoutcomrs;Llncotllplctionrilthtcoursc,thtstudentslvillbtableto:
col: Dcmo*stratc u,1,rersL"r,.ii;,f ..ri'tr," n]ra,*rrng. its in,porlance and,rarketi,g enviro'mellt'

t' ( )_. ( riu(:,ll\ arrairu..rlre ..,,,.:.pt. o, ,,,a"l,er,n! nr.ix prodtlt tnir.. pLornotion nrir:rnd tnrrktt \crllrelrlirtion'

i5: ,c,r.l)'r-*e concepts ol priiirr': iinil rspce ts relaied-io distribation

iii, El;l;"".ir" .on"'n.'"t b,\rn.q,rolives trnd understrtld product iif-e cycle 
'

C05: Assess thc organizalron;r'irrr=i"*i"" operational and tactical rnarketing decisions.

trNI',f I
intru(],,.r,on to Ivlltrl(ctilr!l ancl Nlarl<ct ILesearclt: lniportauce

Ii.ti."ing prlif 
"sophics' 

\iirrlr''t irr g l:trvirontletrt' N{arketing

1.i,,,.i .i [.t".t.rr - Dcllrtitiol ot'-NllL' Marketing Researclt

i,"t.l*.f, & ilthics- hltertrltritrlral i\'lrrlicting Rescarclt

anii scope ol Marketing, Corc Nlarketing (loncellts'

Strates,ies & Plans. Changing Nlarkcting lattdscapc'

f...,t. Vntf.ting lntbruration slslenrs' N4arketing

T \I'I'II
.\nuIsing \lar.l,cting (-)pportLrlrrties. ( ttstolller \IalLtc atrd N'iarkcting Mix: constrmer Dccisiotr ivlaliing' 13uildnrg

cLrslonrcr. \ralue. .,\nulr sing cLrilsunrer Niar.licts Consumcr BehLrYiour - Cuhural. Social & i)ersonal liactors'

rlerclolline llrodttcts & branijs 1,,.,.r,.. lcrcl:l classtl-llttg products. produc-t range.,pl1ldLrct linc & product n-rir,

Pror.lrici l-i1c (l.r,cles. ncrr pn,,iu.t',1"'"iu,'trlcLlr'' Nes Scrlici l)clclopnlent' Stages oll)rorlucti Service intlovalion

,ia, al,,pnra,,t. Tile prrlcess ol'lltIrlltiotl' 13ranciille'

t \l I lll ion - Sl'P l)rocess - segnlcntation oi'cttnsunter trlarket'
i,.ri",,iug il Custotlcr l)rircrr StraLcgr: N{rrl'cL t"Sllt]]l'l]'

lrrr:Itcss nllrrlicl. t.cilLilrcItctrt litr ai'ia.ti," \cglltcnlittiol]. nlarket tarccting el'alttating lllltllicl scglllcntatlon'

\.lecLi,g tarscl ,rilri,rt ,., , .,,i"ri,r, ,.siti,rriing posiLionr,g ani repc,sitionirtg pilsitiorli,u tltaps pro4Ltcl

lrLr:ititrtt ing strilte!Lics

r \l'f lY
[)i:tnltLrtion l)ecrsions. l'ronlotion & Comrlurlication Strategiesl Marketing Channels' Channel irltcrtlrecliatcs and

r..L.,r.l slrates\ clecisio.-s. ,i,.',r.",.rr*irl"r ,,it, .a"..tlrmg. frrrri. relations. sales pronlotion- personitl sellirlg'

. ,-.titr-: rll( l)l lrl L, r lll,\

:r .r..i:itl11ion lrricing. brcali cveil pricing- pricing strategics' ethics o1'prioing stlategy' prilduct linc pricing' \VOM'

:1 .:i.ri nrLr.kcting, gtlr'. ,"rrriu,,.i,i1, Hi,,ti,t'i'g, iig"'f n.tn'lfoi'g' Social t"Jd'a n.taik"tinu' posttnodern nrarketing'

,i.l-r., .,,.,rin,,irli1\' arrcl ethics- Liiobal rriallicting' grcen nlarlietiu.-9

Tert Book
l. Kotler, P., & Armstrong

Suggested Readings
I l-amb- C. W.. Ftair. .1. F

Learning.

- ..1. ir arld l.*r. iri'
. ..,.lrttr \'. S.. .!

- ,.J:

C ( 2() l 6 ). l:' t i tt c i l t l e.s rtf ,\l rr r ke l i ng i'i'l' cd, Pearsou educatiott' Lontlon'

. & \,lcDrLrricl. (' I). (20 l6).,P1 irtciples rtf Mctrkerirtg A Scnih A'sittn Pet'tltcctit'u C'cngage

\ llLrlictrng Nilttrrtgcnrttrt' 5'r' edrtion N{cCiral tLll' Neri York'

X,,n,.ti,,n,r, i. S. (1009). )lttt'l;e titt,g tnanogenenl: C)lobal pet 'spactiye lllLliLttt conle);l

$
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\ltt.\ (l) 20,1 tIL'\IAN llLs()t llrcE' Nl',\Nr\GE\IEN'l'
(-re dit - 0'l

Tetctring Objectives: :--,. ^r ^^-^ahre nf 
'rnran 

resource management includi,g HR Planning'

o The student is able to get a bircl's eye view of concepts of human resource managemer

I lR Derclopnrerrt anJ ret(llliolr

:lji::j:',',,T1ff*ffi:,5,1:i::-"Ti#ffiHl'i:,i*l:il'fi::'ses 
orhuman resource nranagemc'lrt and to

r-*o.rti*a its relevancc in.oltfi,iSt,iiirr* 
i, modern .usiness. Ability to plan hut.nan resources' lbrecasting &

CO2. integrate Perspectlve 0

stlategles r)i.,preih, comretencies' Abse[teeism' Employee Turnovel' Ernplol'ee

::ii:,=;;rrtt.- Ernplovee ln,olve,re,t' Diversily'. comp

ilctentron..Jol: Satisfaction' *;;;;t;;;ntltyl:if"mmrlrirent' Stress atid Perrbmatrce

i:jl,l;*;l :*;ni|'". f'Xil.ll:' ';,1il'orli::'Ji::'::ll as Recruitn,enr, serectron. r'rairi,rg- PeLri';r'l,a:':oe

),'p':.ilri. 
-",lpettsation' lleteut iol' Separertion etc'

t \lT I r . .,:^^ E,,-atin.c Scone and Signillcance , . .

TheDvnamicEnvironmcntofHRM:]ntroduction,Functions,ScopeandSignificanceofHRMIHul-rranCapitalin
ors:rnizations; Managing tffi;i;;;"'i" o^'guni'utiilrs; ;'i"M;;;seient Roles; Ett-ects orrechnologv on

H{Mt Workforo" nir..rit,l iin Munug",,',.n, a"-ro"r.i*' ;;d'ilil Best HR Practices of Top Business

orsauizatiolls in India IlR N'it;1:tt Ni";:;';ing - etpiov"" Involvement' Dtversity' Cotnpetenctes'

aar,,, r cr.irt- 
^,,,rir 

o,oanizational Capabilities Inventory, I-Jsing a Skills

lssessing the lnternal Worli lbrce: 'lobs and Shills Auclit- Orsauizational Capabilities

DarabaselFore,,:rsting rrR i'ooii "'u "'^i9l Y:'*:*ifuf,'*lj:L,:;lt3;;[:,];i"?';il;i;:1
lil',yl'm:t il * n' l;';lL':,, ; iilii til ],? lt"fi ;i;'; Hii s' ;'e c a rd' HR Aud i t

T \IT IlI
organizationilndividu:rr Relations: The psy-chorogicar contract, Ge.erational .Djfferencesl 

Job Satislaction'

I oraltr. and Commitnr;;;,"'i"rrr,l .,'d orgo,,outi"")i'Ct"ii*tnt' lndi\idual Emplovee Perlormance'

rnd.i, idrrar pertornrarrce n'ili;rr"i,i,'"'o,,or H,1ot*r,ionl' i;r;;;;;;; inrplications lor Motivating lndividual

perrbrmance; Retention ";';il;";';i;;u,.*, 
lryrrr'ab;;;'fi;";il", wiv People Stav or Leave; Drivers of

Rctcntion: cr,a,acr.risr,.r' :i";:';;,;i;;.,- .rorr_b.rieirio,r.-i.r.., opptrtuniiies: Emplovt'e Absenteeism:

Tr oes o i. Absenreeisr'. a *,r"',,,t* 
',q 

i,l. ,i". ir,r.,, r*protitt'r"t' 'noitt'-ivpti'" 
r r*plo1 ee Tu rrtover: Turn ove r rnd

..i.i,un, ., HR \tetrics: *;xl:i:;;; l.i"o'irii.t..,'"r. c'rpl.v.. Lovaliv antl Emplove e commitment'

['\lT - IV
Jobs and Job Analysis: Nature of .lob and work; positiou Aualysis.Question-n1']-1:lnt Mnltifaceted Nature of

.rob _\r.rat-vsis; f ob O.rign;i;lir'.rf *rl C!"rri" npp.u.lr", to Job besig,, Charac^teristics of 'lohs' Using Teams tn

.l.rh:. Trpe, ol Tcattr' r'r""it"'-'rra Disad\arrtagcs "iiJ;;;;;'"Naturc 
of Job Antlysis' Ta>k- Brsed Iob

i,-i,.r.i'i "1.**11i*11',ll,H ill,J: ,l:fi:ll,:.,tl,f n,;:,1q"',:1,'1.'o::,,^;l'',jJ; I;ffl'::
Observatiotr, lntervtelvtn
..t.r1atio,.. of Jobs a,d i;r1l'i,'Jil'i,Li,,;;';;'o"M"rrsiii'e"*ioit', current l,cLrnrhent Enrphasis: HR

\Ietrics. Writing a 'Tob Advertisement'

t'\lT v
Recruitment and selection: concept: Recruiting Goals, Factors that Affect Recruiti,s Eff-orts' Co.straints on

Recruitiils trrorrs' ttecrL'iii"s so' "f' ontin' R'c,.,iili*ii'J*''#i'i^ ;ll::1,1}iffi1[lJJ'i"J;'J'?il;

Selection Prot"'st Rtt"'in"t1" ^"0' 
tt'tttiott Process nf Ton Business Organlsallol

Performance rur^'^gt'i'i'i'''it*' r"t'"0"ti"";- p"*i#l;?r"- eppttlt"r' Trocess: Appraisals Methods'

Eratuating Absolute r.XII*i,'i"i.ri*'i1."4^ra nr"tf,"ot'r*t"'tt''ot can Distofi Appraisals; compartng

' R'"YY^ \ (,g'M.W
,fl-P*tqt*'- W
r'---;- *'
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op BLrsincss Orglrrlizations in lnclia. Strcss Nlanagt'rlrerrt: I\1odcls. 'f-vpcs.

.l 
echniqLres aucl Iutei.r ertiori, ,,l,li,r"rr i,.",,g"n,"nt; 

-HR Nl.t.i.., Nleasuring - Slress' IreLfirn.irttcc

'Iert llor-rlis
l.Dcccrrzo. I).A."&l{obbitls-S. l'.(2010) ['unclcttnentttlscLfHuntanResottrceNlcuagenrcnl 'lohnWile]

, fril,li.lll"l... .*, .,n.l rn,,-.l FI t2OLr8) Iltrntttn Restturce lluttttgt'ntettr. Cengage l-earrrirrg'

FIousc. Nlr Delhi'

i'i:::l:',:'.T.:lil il*i. ,,.,,,,,, i) B & (rartl\ Ii t. (2007) :\lctntt:ling Ittrtttctn Restnrt ces LJppcr Slddle 1r'iver" N'l

1)eill 5irll l:'lclIlice I lirll

], L]clrllLrtlill- I l. .I, (20()]), ] lttlttctn Rc,lrlttt't'e }latltryentent: ,1n Experienlial Approach' lrrvin I,rolcssional [,Lrb.

-r ( rr.ci... \\'. F. il0l2.)F/l//tttrtt l?c:ttut te )ltrtttryetnenl'Mc(irau Hill'

1. i lr'i.:;rr. 1 K.. &SaLliar'- I tliil 'l') tl""'on ttisource t\'lanrtg'entenl Oxlord Llniversit-v Press Inclia'
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NIBA (I) 205 INTERNATIONAL BUSINESS
Credit - 04

'te rching Objective
. 'fo deveiop understauding of intentatronal business, this is considered essential for students ln today's

i,terdependelt global rvorld. This course rvill provide students with the knowledge, skills, and abrlities to

undersiand the global econor.r.ric, political, cultural and sociql environment within which tlnns operate..

CouIse Ortcomes: On conrpletio* olthis course, the studcnts lvill be able to:

CO I : Explain the concepts iil inter[alionai business with respect to foreign trade/internatiolral busittess

CO2: Apply the current business phenonrenon and to evaluate the global business envirotln1ent in lenns oficonotlic,

:uej.tl rtrtl ltgal l:peci:
CO3: Ailal-vs-e the princiPle of inlerilational business and strategies adopted by tirms to expand giobally

c04: lntegrate concept in internalio:tal business concepts rvith fli:ictionirlg ofglobal trade

t\lTI
lntportance, nature and scope of International business; Modes of entry into lnternational Business,

lnternationalization process and managerial implicatrons; Multinational Corporations and their involvement in

luterlationai Business: lssues rn lbreign investments, technology transfer, pricing and regulations, International

collaborative arrangements and strategic alliances. Differences in Culture; Ethics in International Business.

T \IT II
Economic, political, Clltural ancl Legal environments tn International Business; The Foreign Exchange Market; The

International Monetary System: The Clobal Capital Markel; Concept and significance of balance ol' paynlents

ztccorutt: Current antl capital account compollents 4nd accounting system; Balance of payment del'icits and

correction policies.

I.'\IT III
International Trade Theories; The Political Economy oflnteruational Trade; Regional Economic lntegration; Levels

of Regional Economic Integration, Regionalism vs. Multilateralism; L-nportant RegionaI Econornic Groupings in the

\\'orld.

T'\IT I\/
\\TO. WTO and Developing Countries, IMF, World Bank, UNCTAD, International comnlodity trading and

aqreer.]tents, World tratle i1 goods and services - Major trends and developments; World trade and protectionisn.t

Tarilf and tron-tarilf barriers

T'\IT V
Erporting, hlportilg, and Counlertrade Global Production; Outsourcing, and Logistics Global Marketirlg; R & D

Global Human Resonrce Management Accounting in the International Business; Financial Management in the

Internaiional Business.

Tert Books
i.Hill Charles,W.L.(1997). International Business:CornpetingintheGlobalMarketplace. Imin/McGrav'-Hill.

1..\snatlrappa, A. (2005). lntemationol Bltsiness, 2e. Tata McGraw-Hill Education

Suggested Readings
f 6u-jf O. A., McCulloch,'W. H., Frantz, P., Geringer, M., & Minor, M. (2008). International Business: The

C hal I e nge of G I o ba I C o m pe I i t i o n.McGraw-Hill/lrwin
l. Prul. .t. (2008). hterncttictnal Markeling: Text and Cases. Tata McGrar,v-Hill Education.

Ju-W
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lili,\ (I) 20(r IrNillEptlli\litlllslIIP A\D S\'IALL SCALE II[ISINESS NI:\NAGIlllliN l'

(lredit - 0.1

I t:rrlting ()hjcetir cr
,r 'i-lti,r crtirrse iii"LriirlrrrL r titr. .iirirr,t::: Lr) llrr 1)i1';es ol'erllrepl.ellerlrsJrip and small bLlsittc:. Illiillrlgalllelll

* jtLtrlcni:t !ltilt ijn Iir:,.'ii.li,r,lrr1 r-r; ir,r'," irr cslllhllsh and trlattage a sttlall business

( orrrsc outcomes: ,\ltcf thr rolrrple tion ol'the coufse, the students \\'ill be ablc to:

L o l: L)cr,clop thc sliills luti qLrrlilics |eqLtirecl to bc a succcsslill elltlcplelleur
( Of: Llncler.stand the litnctiotr ol iln cntleplelettr anrl tlte cliallenges taced by thenl.
('Ol: I earn ltou to start alr elltcrprisc ancl desigtr business plans.

( O-1: .,\nallzc atrcl coltparc the clil'tcrent firnciing agencies available fbr t'unding nerv eutcrprises.

('i15: .\nal1ze and cogtltar.c fhe dil'l'ercnt enlreprcueurial agencies available fbr the grou'th ol'entrc[]rcneLlrship in

lndra

I \I'I I

i-,.,,ltrri,,n uncl LoIccPr ol l-nrreIrcncurship. Concgpt ol EntrcpreneLu, ivlanagcr. inditidLral and C0rporate

L \ll ll ii

. :., ,.'. o1'Eltreprclleurship - inrror,litiol '1-hrorl' b1' SchLrmpetcr atld Imitatlng, Theor.v ol IIigll Achievcntent by
' :-,:i.rtnil. .\ E11'rcieIcl lltcotr b1 L.iebeuste in. Lrfluences On Lintrepreneurship Developlllelt: Socio CLrltural-

:::;Ll Ectlrsl1icul. lrersolal. EnlrcpleneLrrial Sttcccss and Failure. Reasous And Relredics. Scollc ol' Slllall

-'rr.f .lalrYilics itl Nrtiorlal i:cottotttt'

. : i ltrcltreleurs: L.lurllcnucs [o \\'ontcn I:.rttrcprerteurs- Achievctlents of Wonlen Etttrepleltettrs. Ilole Nlode]s

':n I ntrcl)rcneurs.

T \IT III
Entrepreneurship Training and Development Programme, EDP & its Phases Development of Support System, Need

ofLiiense, Capital Issues and Legal Environment ofBusiness; Entrepreneurial Planning and Monitoring.

r- \lT I\'
Creating Entrepreneulal Venture-the Business Planas an Entrepreneurial Organization, Project Management-

TEchniil. Financial, Marl<eting Personnel and Management Feasibility Reports (DPRs), Financial Schemes OfTered

Lrr yarious Financial lnstitutions Lil<e Commercial Banks, Offered by Various Financial Institutions Like -
C:turmercial Banks, IDBI, ICICI. SIDBI, SFCs, Venture Capital Funding, Angle Capitalist. Subsidies, Grants etc-

\\-ith Special Reference to 'Export Oriented Units'

I \IT \'
Role olthe tbllorving agencies in the entrepreneurship development

I. DIC- District industrial center, 2. SISI small industry service institute, 3. EDII - Entrepreneurship Development

lnsritute of lndia,4. NIESBUD National Institute of Entrepieneurship and small business Developn.rerit, 5. NEDB

- \ational Entrepreneurship Development Board, 6. SIB, 7. CSIO

Tert Books
1. Desai. V. 12009). Dlmanfic.t o;f entrepreneurial development and managemezl. Himalaya Publishing House.

l. Holt- D. H. (1992). Entrepreneurship: New Venture Creation. Pearson

Suggested Readings
i ialreja. S., & Gupta, S. L, (200i). Er.rtrepreneurship Development-New Venture Creation. Global Media.

i. \agarajan, K. (2005). Elements of Project fulanagement.New Age Intemational'

-r, Dollinger. M. (2003). Entrepreneurship. Marsh Publications
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MBA (I) 207 TALLY PART II

Teaching Objective
. The otljective of the coltrse is to develop

sottrvare {Tatl-}'ERP 9.0 Basics) tbr the

anall sis & i:lterpretation o1'reports'

{ rurse Outcomes: Altet'conrpltting the course' the student shall be able to:

Lr,r;: Der':ronstrates a goo(l u,,..l",,r"ni''g ol tlle eollcepl olsecurity Controls olTally RliP 9 0

t, ,_. iirh criticallv thinking lor deciding Cost Ceniers ancl cosi Categories. con]pally- etller accot-:ttting Vortcltcr

:::::i.-. including advarice l'oLtcltcr entties' 
I systcm.

.1. ,.1 .,llrl criiicalll- thlnlirqg anrl problerr-solving sliills ibr€stablished Budgetary contro

-. 4:::riers:and the concept rvilch Enabling lob Costing in'l'ally

I. \IT I: TECHNOLOGTCAL ADVANTAGES OF TALI,Y

Telly \-ault- Using Tally Vault Features

Sccurit-v Controls- Activate Slcurity Control, Creale Security levels, Users and Password' Altering and Displaying

a L-ser Tlpe of Security, Loading Conrpany with a User natne

Telll -{udit- Using Tally Audit Features

Baciup and Restore- Bachup, Auto Backup, Restore

Split CompanY Data

Erport and Import of Dtta Expofi of Data, Exporting of Data, Re import into another company, lmport of data,

Erport to Excel

Onlirre Ilelp- \Vcb Enablcd. Internet Publishing. Llpload- l\lass \lailirrg' l'}rint

Printing Reports- Display & Print, Multi
Pnctiural tvork out

,\ccount I'rinting. Type of Print Configuration' Irrillt ['ormilt

(lredit - 02

e\pertise ltt]lottg the stLtdents in rclation to appliclttiotl r)f tl!((rlllllirr!

:rnilicttlittcc of proper accoLilltiilg tcptlrts' 3clicrlttioll o1' l'llolts all(i

CrDBC Connectivity
\\ eb Enabled, Print Preview and

Preries- and Local/Online Ftelp.

L \IT II:.{,DVANCED AC(IOUNTING IN TALLY
Bill \\'ise Details- Activating Bill r,vise Details, New Ret-erence, view Outstanding Statement against Ref-erence,

'r i:$ outstanding statemeltt, Vierv l-edger outstanding Report , View Age wise outstanding statement' Payrrent

iertirmance of debtors, Advance o,., u..Il'r',r, bill wise betails for Non Trading Accounts, Practice Exercises

('ost Centers and cost cntegories- Activating cost Category and cost c-enter, creating cost categories' creating

i.ri C*r* Applying Cost Cinters to Ledger accounts, View cost.Center Reports ' *
\ oucher classes- creatrng a voucher cliss, Invoice Entry'using voucher class, Payment Entry using vouclrer

r i*s. Srock Journal using Voucher Class

\turtiple Currencies - cr.utirf no*ig, Currencies, Altering Currencies, Deleting Currencies' Voucher Entry using

,',r"lg; Cu.r"n"y , Displaying Iiorex Giin/Loss, Adjusting Forex Gain/Loss' Practice Exercises

Interest Calculations - lntelest Calculation in Simple Mode, Interest Calculation in Advanced Mode

-'ru.'tLce Erercise
Budget & Control - Activatirrg Budget, Creating a budget, Displaying Budget and Variances, Altering a Budget,

kletrns a Budget. Praclice l-\erci\es
i""or.t llanigement - Reversing '[ournals, Memorandum Vouchers' Optional

i orih".r. Actirriting Scenarios, crlati,g a scenario, altering a Scenario, Deleting_a Scenario

Benking - Multiple rrrtrr-.,rtirppoi a r.u.ting, Che-que Printing, Bank Reconciliation Statement' Deposit

Slip- Palment Advice.
Pmrtical VVork Out

I. \IT III: ORDER PROCESSING
order Processing - Prrctrase order Processing, Altering a Purchase order Sales order Processing, Altering a sales

OrJ* Oitpfuy Orter Position, Display Columnar Order Stock Details' Adjusting Order

Recorder Leiels - Def)ning n."oia*i Levels. Display Recorder Stat,s, Practice Exercises

i.".king \umbers _ LJsing Traching NUmbers, Display purchase Bills Pending



i,
L7

J

I

Rnrth \\ise Derairs. Acrirrrirg Barclr riise Detairs. using Batch wise Details in Purchase Inroice attd Il:i*g Batch

i*':i-'o.i"ir. i" sales lnvoice. rri+r^n4r r-nst Derails. creating Purchase Voucher with Additional cost

:i;;l#:i'd;-i;i;i,' : :;:li,fr,iii}:[],i:i,?'J:l^1,.. i,.,ii,*;*chas. rnuoice \4irh addirio,ar cost

3.',:i: ; ffi ffi 
' 

: ::'ill':ili rJ ;; i;9,i: +r i .T ::' F :T:i; i*Jil:?il :;,'Ji' [ : ,: ; i 
*' "

Bill ot \laterial (Boll)- ' rlr]i,ritlu'"i nnntt'''' t*ti'*'''i'-'itti"i"g Jotrrnal' Using Bill ol Materirl'

Practice Ercercises

PriceLerelsandPriteLists-AelirarillgPrice'ListsandDeliningPriceLevels.UsingPricelists
li".'* ir'rrii." - Slocli Va I uaiion *:tl:o: P.'Jl?lstock 

S ummarv

Tero f rf uea Entries - Craelirls Zero valueo LIrtr rc'

ir'.:;r;";lGi'g Anatvsis - iie'v Inventorv Ageing Report

Different Actual and u,,,.0 q"r"r,n,., -,jiirg:oirr.reni Act'al and Billed Quantities

Pr.r:tical \\'ork out

I \IT l\ : JOB COSTI\G rline Job Costing in Tally
l;;-*r"* *; Costing in l allv 't "'Iptl]l.t^t',T;.ELul,^n-an., Centers, Creating Ledgers' Creatirrg G^odowns

i;.;ilii".r*..ror'.Job('oslins -creattttg'oo"lo",ir,'.i,r.l;;;ii;cvou.tr"irvpiwithvottcherClass

Ii:*,*i!:1il*pt'ff1;::,;'aq;9.11:;"'ilil'; 
;;;oiE'. c"uring'iiansrer rournar creating

. iiumprion :ournur. c,.rit,,i'ru],r.nr'vor.h.r. a*^li,*'dli;t'l;;;;;. t;ttting stock Journal ol'Return of

"l:::rials ' ! rr'|-'-r- r-'l"cic Renod Material Consumption Summary' Godown Summary'

,"i"'i*,lrg Repots - Job Work Analysis Repofi'

- . aP*ratir e Job Worh AnalYsis

i::ti-'al \\'ork Out

t \lT \': JOB ORDER PROCESSING

m;:,:,1'ffi'3l:',$:'';i'1llJi'll',- g:*,?i:J:"""p'Enabring rob orderProcessing' voucherrvpe Setup

-.5 Order Processing '"u 
Wotf O-trt Orier' tof W9r[ in Order

].i il"; ii";; - Job worl< oltt Repofls' rob Work in repofis

?rectical Work Out

iTl,illlr"",,"n pvt Ltd (2015) ratb; ERP g Bengaluru: Saha'1 Enterprises'

Suggested Readings
tidu.ation.T.(2018).Nol.tOlJicialGuicletoFinancialAccountingUsingTally.ERPgy)ithCST'BPB

Publications'
l.\adhani, A' K & Nadhani K K (2018) Simple TallyVersion 6 3 BPB Publications
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" NIB,\ (I) 208 BOOI( RUVIIlW

-l-ruching Ob.jcctit cs

. l-hc ilraior. ob.1ec1ir,c is to der elop rcading habits in stLrdettts as rvcll irs developing thcir analltical sl<ills

( orrrsr Otttcotncs: On cortlpltllittn ol thc course students lr'ill be able to:

. !irllr.i [:roiilcrlgc fl1)nl dillercl]t ilttoli: thct *iil reviel

. ..r:'r.tiiiJal lrtalvsis o1'lt borrli

Credit - 02

Belbre reading, consider:
. Title - \\tat does it suggest'i

. prelace or Introduction - l,rovides important inlbrmation about the author's intentions or the scope oflhe book.

Can rou identify any limitations? Has the author ignored important aspects ofthe subject?

. Table ofContents - Slrorvs how the book's organizedl- main ideas, how they're developed (chronologically,

tcpicallr'- etc. )

Points to ponder ns you rcad the etiire book: ii

. \Vhat's the general field or genre? Does the book tit?

. From r'vhat poltt olvier'v is the book r'vritten?

. Do you agree or disagree with the author's point of view?

o Make notes as )ou recd. passages to quole in your review.

. Can you follow the author's thesis, "common thread"?

. \Yhat is the author,s style? Formal? Informal? Suitable for the intended audience?

. Are concepts well define<j? ls the language clear and convincing? Are the ideas developed? What areas are

covered, not covered'll-low accurate is the information?

. Is the author's cotrcluding chapter, the summary, convincing?

. [fthere are lbotnotes, do they provide imporlant infonuation? Do they clarifli or extend points made in the

text?
. lfrelevant, make note ofthe book's format - layout, binding, etc. Are there maps, illustrations? Are they

helpful?
. ls the index accurate? What sources did the author

t.N

use -- primary, secondarl,'? Make notc of inrportanl

omissions,
. \\hat did the booli acoomplish? Is more worl< needed? Compare the book to others by this author, or books

in this field by other authors. (LJse the books listed in the bibliography )

\\ riting the Revierv:
. Include trtle, author. place. pulilisher, publication date, edition, pages, special features (maps, etc.), price,

IS BN
. Hook the reader with your opening sentence. Set the tone of the review. Be fhmiliar with the guidelines -

so,re editors r,valt ploi summaries; others don't. Somp wafit you to say outright if you recommend a book,

but not others.
. Revierv the boolt you read -- not the booh you wish the author had written'

. Ifthis is the best booli you have ever read, say so -- and rvhy. Ifit's merely another nice book, say so.

. lnclude infbrmation about the author-- reputation. qualifications, etc. -- anyhing relevant to the book and

the author's authoritl.
. Think about the person reaclurg your review. 1s this a librarian buying books lbr a collection? A parent wlro

*.ants a good read-aloud? Is the review for readers looking for information about a particular topic, or fbr

readers searching tbr a good read?

. \'our conclusion should summarize, perhaps include a final assessment. Do not introduce new material at

this point.
. To gain perspective, allow tiire betbre revising'

J,#,wg
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\\ t'iting it Fiction Booli Ilu'isr
\otc: \'0Lt doll't llltrc 1o a1l5\\cr crcrt tlttcsliiltr -- tlterJte suggestionsl

l)ttittfs ttt Pttndtr:
r \Vhat $'lts thc stor\ xL)olll l

. \\'hrl \\'c1c tllc Iltaitl cltitrlictcls'l

o Were tltc cllarltetcrs cred iillc'l

o \\'hat dicl tile nrliilr cltaLaclct's (lo in tile stor)"l

. i)itl thc ttlaitt cllarltctcts lLlll ill"o all\ probleuls'l Advetttttrcs'l

. \\jho \\as lotlr Ilit orilc cltltr actcl''l \\rhr'l

\ orn pcrsttntl erlltritttccs
. (ould -,,ri,cl"r"to attl ol tlte cllarllcters in the stor)"]

o}iar,c)()llc\efdollcLlrle]tsotltcoltllcthings.tlrcclraractersdid|)

\ riur oltittitttt
. Did.r'otr lilie lirc booli'l

. \\ hat \\as lotlr tlivorite llart o1'thc book')

o Do tort havc a lcast thloritc llart ol tire book?

o ll ),ou coulcl chancc t,,n,.tt,iug. u'hat rvould it be'l (lf )'otl Nisll )'ou could change thc eniling' don't reveal

ir! )

\ ou r rctttttttttcndttitttt
. \\rotrlcl )'ott rccotltttrctitl this ilooli to another ilersolll
o \\'hat lrpe ol pcrsorr uotrlcl lilic this book'l

-[ hings to l]e:rr in ]lirrd:
L)Lrn 1 ire jttiiltlidlttecl b1 lirlroLrs aLtthors -- llratt,r' have lvritten llrediocre books

l).rir'-L tcrie* boolis br llcoillc vtlLt litlou- love' orhltc'

I )!r \ r)u \\ ilrr 1u bc il iro()li 1..r i.,t",li' -i1,,r1 rr. i1,irs. Write book rcvieu's tbr local ,ervspapers' Il thcl' clon't have a

. lJ\.-\\ \c'li\rll. \li,ll 'rlli

li,rulrlt'cnspccialtr--lr)llllincc-lll\s1cl)-tllr)ilnntasl'--cLlltl\'ateit'beconrealle\pert'
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\rB.\ (I) 209 l'ElLsoN-\Lll Y l)l'lYllL'oPlIllNT (P'\Rl' II)
('rctlit - {}2

Teaching Objectives

' To make student selt--aware'

. ,\rr understanding of communicative English grammar

. .\ dramatically increased English vocabulary

Course Outcomes: On completion of the course student will be able to:

] lnr-p.* trr"it English lor persor.ral or professional reasons

. communicate confidently in English

t\lTl
Kno*. \.ourself/ who irm I? To help students.in identifiing their core potential to form the vISIoN & MISSIoN'

- , h:lo r6e studenr: lor *t,'ur tt,,ly iol,no most ilnporrant iu the themselves or what is that area they rvant to rmprove'

ll-. 
=trd.nt, lo make "ME ( HART' through SWU I analysrs

T \IT II
(.,rmmunicative English Gramnlnr: l(inds of sentences (based on structLtre)' Simple' compound & complex

S::,r:nces, Translbrmation.f';'";r.;;, A.tive & Passive-voi..,-in trr. process tbrm' Reported speech: in the

::.-*e.s tbrm, L tt . p.o..*. to",:*,;;.;^ki;g ".,,p 
ort.jno*-io polishyour.shoes/Making sandwiches/asktng a

r,;:r to brush his/her teeth/ n"* i" *"rrl your 
-clothes,,etc. wiin arrli.rp of 

'sing 
all the tenses: Ilow you did it?

t.isr)- How to do itt (pnEiiNr:), no**ilr you do it? Gurungl, Framing Questions: Question Tags & Answer

-::i

t \tT lll 
r'

\\ trrd Porver: words ofteil conlused" Elaboration ofProverbs: Fill in the blanks' explain it & to rnake a story ol1 lt'

-;,maric Equals,phrasal Verts, f^piainirg the meaning ;;;;k;;g. sentences on it, Preoositronal phrases Movie

Rrrie* on Inspirirrg Mori..) v,a.l cripir To ask rhe t,io.tt, gi". the write-u.p.(on,the \ideo clip scen) i* 300

r.,rdsinhisownhandwriti.g,Dr.APJKalam,,sttut:Jili"'tru"'haBhogle'ShivKhera'StephenR 
Covey'Zig

Z:glar. DeePak ChoPra' etc'

I,\IT IY
Group Discussion on current issues

T\ITv
SprccthCraft(EffectivePublicspeaking):on.currehtissueslike,WomenEmpowenrrent,GirlChild
:::.:i:*ination. t_l.,r,,on.nratio,.,,'ir"ui rrraiu]-r.rrorisnr. Environmental degradation (Save mother)' Save water'

\.:R SE\,tESfEn Cr-lHap"prrirON C,^,N BE HEL' ;; 1t " 
ut or. iopics Articulation Skills (On the

ereilabiliS of time/Stand bY)

Tert Books
i *i.". p. C., Martin, Il., & Prasad Rao' N

Dtlhi: S. Chand & ComPaqt Ltd'

I 1 erris- N- (1991). llorcl pott'er ntade easy
{

Suggested Readings
i \1ira. B. K. (2011). I'd'sonality clevelopmetrt and soft skilt'\. Oxfbrd University Press

{

J-N

l) \i (2008). IIigh School English Gramnritr attd ('Lrnrposition' Nel

Sinron ancl SchLrster.

KPrg%&

I-
l-
F
L--
,

l--
I
l-q

t-

t- t

i-

lr

li

{i

I

.--.-,



3t

J^&'

l-
L-
L-
T
l--_,
tf-'-
,
L,
,
l-- 

|
I
l- -<)
l-,
,
l-r
l,- 

I
F
l,- 

,I
l,--
}, -'t
l'_ 

I]
L,
Ir

:--

:--hF
h
fr-
h-
fi--'r'
fr-'.
+-=
fr-'
ffir-'
l,-
*
pr -
fr-_

e_LH
H

MBA (I) 301 COMPANY LAW

Credit - 04

Teaching Objectives

1. The course aims to acquaint the students about the formation a company'

2. thecourse aims to accluaint the students with comprehensive information on Formation of a company'

who are promot"r. u,.,d 1.,o* a conlpany is registerld, is brought into and understand the procedure of

incorPoratiol.l of a comPatlY'

3. the course aims to acquarnt the detailed conceptual analysis on Principles laid down under The

Cornpanies ,q"t, iol: regarding drafting of Memorandrm of Association and Articles of Association,

Prospecttlsr,villbediscussed,itrorderto,understandtheformatiorrofaconrpany.

Courseouttomes:Onsuccessftrlconrpletionofthecourse,thestudentwillbeableto:
StLrdents u ili understancl th€ concepls Courpanl Lar'l' '

t L) 1 : Thel, $,i11 conre to [inou, the Pr ocess of tbrmation and registration of the company'

i.J:, I,.i,$,ill underslanri the iirportance of the memorandum of association and Article of associatiolr

iu:, rn.r,rvili unclerstand the legal rules related to issue oflrrospectus and shares.

f .rl. Thel' rvill come to krow the Plocess o1'winding L;p of the company'

tnitI

Conrpanies Act,2013: History and Development of Cornpany Law, Natuleand definitions of company: Objectives

..rtirrpuny Law. Kinds of Compa,ies- Advantages, Management and Administration of Company

t'nit lI

\ ieaning of Fomation of company, Stags in the Formation of company Promotion of cornpany, Registration and

Incorporation of Company, C"rtif,tut. 
"of 

Incorporation and commencement of Business Promoters Company

p.o"rlr"o, Legal Position o1'Pron.rotbrs, Function of Promoters, Remuneration of Promotes, Duties and Obligation

oiPromotes and Liabilities of Promoters

L nit III

Fomrs of Memorandum of Association. clauses of Memoranduln of Association, Article of Association, Alteration

rrt\[emorandumofAssociationandalterationofArticleofAssociation

t'nit IY

Directors: Det-rnitions,'l ypes o1 Directors, Duties and iowers. Meetings- need of meetings, Kinds and procedures of

mcetings.

tnitlY r

Dellnition of Prospectus, Legal I{ules Relating to the issue ol Prospectus. Types of prospectus, Share and share^

capital. Bonowing Powers, Frevention of oppression and Mismanagement. Provision Regarding winding' Up of

CompanY

Tert Books
l. Indian ComPanY Act,2013
2. Avtarsillgh - Introdtiction to Conipany Law

i. N, D. Kapoor, Elements of Compiny iaw, Sultan Chand Educational Publishers, New Delhi

Reference Books

Li-.( B. (io$er. l'tiIe iplcs ofi\'iodcrn ('onrpan!La$'(2013) S\\eet and Max*ell l-onclon

\

t'b.*<B<i!
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Palmer Pailrlers Company Law (1987) Stevans' London

o"*-o*",r*,"rl Company Law (1990) Butterworths"

i'O"rn,r^ Luide to the Corunanies Act (1998)' Wadhwa

S.M. Shah Lecttites on Conlpuny Larv (1998)' Tripathi' Bombay

lndialr ComPanY Larv Act 2013

Dr. N.V. Paranipe - Nerv Compaly Law )013 
-

ir..i,*^*., - lnsight into the Nerv Company Law'

,g'

2.

4.
5.
6.
7.

8.
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\ilt,\ (t) .102 CIOS t .'\cl(loL'Nl ING ( rcdit - 0-l

Traching Objectives , -...:,r. ^.. ^. -^,ia,r
I . The course aims to acquattlt the student with an overview of cost accountmg'

,: il;;;;;;; uirlrs to utquuint the Be,efits of cost accounting'

;: iir; ;;;rt. aims to acquaint the role of cost acco.rntant'

Co'arse Outtonles: Otl courplction oltlte course' the students lvill be:

CO L U.derstancling ,r-'" 
"on".ptr. 

'*r"rl"rr, 
,r"r.ods a'd techniques of cost accounting rvith classiiicatron of cost'

COJ ldrnriil ing lhc si.,cnr ;i,;"i;.i;i ."',,rot ur,h rnethocls of rnaterial pricing issues

CO3. Appl,"-ing the concept of labour oost nlarlagement & overheads'

A;. d;ffic the cost ihrough cost sheet & cost statemerlt 
- -, --

;;i. ;;;;;;;ir; rhe nor''al &-abnorn'ral iosses with process costrng

CO(r. Examine the servicc cost oftlilferent services through operati'llg cost'

:)flr'; ;;':*i":JJlli;1",f"1:il"1'.il1p',Itl.!o'u',a ru,.,ion, or cost accounti,g' Advantages and

Limitarions ot cost accountrir*,',iJ,ii;oi ",ff};;;,q";;"i;;st 
accountinsElements and classirlcation of cost'

Co,r..pt oftlaterial control, Metlrods of pricittg nlaterlal lssues

Lil[:'i]l'Ji;:;;"L:,i,':',ffi1iffi::r i.:,1li,eration,,,Labour turnover, Labour cost contror crassification of

orerheads. codification "f 
';;o.i;r, 

Sources of .o1ffir'oi-or.trr*o', Departme,talization of overhead'

Allocation, Apportionment o"A at"o'ption of overheads'

ilr,],*J,'.li:l$ ,"r::lt,:;:illlt or cosr, render price or euotation price.cost audit and cosl rerructi.n'

L \lT J: Process ( osling
process costing- Mea,ing, Accounti*g procedure of costing, wastage, Scrap, 

"t::t:lt' 
and Spoilage' Treatment

(rinomral, Abnormal t"r."r;;;;;;;;",fi guin, Oif r"fir.[]to..it,-lni.' p'o"ttt proflt' Bv product Costing

l. \lT 5: OPerating ( osting

Ctrntact Costing and .lob Sosting Concept and objectives of operating cost' Transpofi servioes' Hotel costing'

rlinema costing and Hospital costing'

'tti.,-l'"ll-'.,-* (2012). cosr Acco*nring. Ne* Derhi: 'Tata Mc-Graw Llill P,blislii.g i{ouse

i . ,:;:'ia.rirngk . Advance Cost Accountrng' 8'1' Rev ed l(alyrni publishers 2014'

: ::r.::ne \'. Vasishth. C,;;;;r., .ort .c,r'c,u,.ttirg .nd n'at'agenttot accounttng'4'l'edition Strltarr Chand ancl Sons

I -: ii.

R'.;trtnte Books

>;:;nr:a&ShashiK-LrLlplai20i4)'N4anageruentAccountil}g,NervDeilri:KalyarriPublishers.
1..::iunrlftunog"n.ttn''fttuu'ti"g'l'a'-"clar'SN4 14t1'er1'Evcrestpublicationl99l'

Jr#'
fl-e=:tq-)" 
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Teaching Objectives
1. The course aims to
2. The course aims to
3. The course aims to

3t1

NrrlA (r) 303 NIANAGERIAL ECONOMICS
Credit - 0,1

accluaint the sturlent rvitlt art overvierv of managerizrl ecorlott'tics.

acrluaint the Nature and Scope of N/anagerial Econolltics.

acclr-rain1 the Production fuuctiou.

Coursc Outtomes: After comple tion of this course the student will be

a'Oi: rrnderstanding theories. concepts. prooessgs zurd fi-ameworlis of demand and suppiy. lxarl(et structures.

i.rodLrction cost anJrnarLeling strategies. pro[i1 theories and demonstrate ll.re concept ofnational inconleiic]entrly its

:!-rntponenls, de::rtinstrale tlte circrtlar flou, ofincolne and illustrate inflation and its types

['O]: anal;,zitrg real-rvorld business problcnrs rvith reli:lence to econonric environntent, condiLions, and indicalors

:ind r':irious illconie idcnlitias lviih govel ntnent

C03: appl1,:ag time scries arralysis ancl lbrecasting technique to encourage critical thinliing, analyticaL skills nilich

tlp rn taking compler ecottoutic dccision J,

CO-l: evalualing and ,rcasu,,ng trend-setlll1g lactors lbr pro.jection ofsales and demand cLtrves. elasticity's o1'

ilenrand ancl sripply and nteasuritlg cotltrol ou inl'latiott

['nit -l
Concepts and Techniques- Concept, Nature and Scope of Managerial Economies, Five fundamental concept of
Economics (Incregental Concept, Opportunity Cost concept, Discounting Concept, EquiMarginal Concept, Time
perceptive Concept). Dil}'erence between Role and Responsibility of Managerial Economist, Theory olFirm.

t nir -II
L_rilin Analysis: Concept,TypesofUtility,Featuresofutitity,LawofDiminishingMarginalUtility,assumptions&
erceptions of Law of Diminishing Marginal Utility,
Theory of Demand: Meaning & Definition, characteristics, Types of Demand, Law of Demand, Exceptions of Law

olDemand.
Elasticitl,- olDemand: Concept, Definition, lmportance, Types, and Measurement of Elasticity of Demand. Supply

Anall sis: Concept, Elasticity of Supply & Exception of Law of Supply

L nit-tll
Factor olProduction - Land, Labor, Capital, Enterprise,

\[eanilg of Productiou, Production fiurctron, Types of Production Functions, Law of Variab]e Proportion,

ISOQL,\NT, Retunr to Scale. 1

L nit l\'
\larker Structure - Concept, Definition, Characteristics.,Classification, Price determinatiotr under Perfect

Competition, Imperf-ect Competition - Monopoly, Monopolistic Competition. Oligopoly(Kinked Demand Curve)

t'nir -\-
\e$.Economic policy-1991; Liberalization, Privatization, Globalization, Impact ofLPG on Present Econonrics

Ctudition, Business Cycle, hrflation Meaning, Types, Measuretuent and Remedies of Inflation.

Terl Books
Chopra.O.P. Managerial!conomics, New Delhi Tata McGraw Hill
Ds'ivedi.D.N Managerial Economtcs, Vikas Publication
Varshney, R.L. &Maheshwari, R.L. IManagerial Economics

Rel'erences
Deuerr K K. l\4odem Economic Theory, S.Chand Pubiication

{ihrkary'-i\.I Btisiness Economics, New Dellri, Excel Books

Kousof iamis,A. Modem Micro Economics, New Torh, Macmillm

Debabrata Dutta Managerial Economics-PHl
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MBA (I) 304 - RESEARCH METIIODOLOGY
Clredit - 0'l

Tterhing objectives: --r:^^,ion ofresearch to various functions ofmanagement'
- -. -:-lent leants the lPPttcat

L ust outcom..'oi ::..:::i.l,llJ:i;i[l;:'"j$il,H::Jlx$J::".i1'xli:li,:";pic 
area lu.lt stily a research

'.irite a literature revl(\! tlr'rr rr""'-- 
;tion ar.rd acknowledge the

' ---r '-^rhnrlc to address a specific research qtte'
- - --: lr': rrch 6esign aud methods to a<

- riFl! aPProPriatc resei

- -- 
-;pii*tions 

ol tlicrc'carcll'0, 
r1.," brri, lor a thesis

: -tr eloP a research Prol

- J.-.",'-a de[end a rescarch proposal

t\lt I

ErtLground:

i. rntroductio, to Researorr: De,,i,ition, obiectives, Nature, Significance

l. T-r?es ol Research

-1- The Research Process

1. Developing Research Questiorts

5. Research Design

t \tT ll
Literature ReYielt':

r. Literature Revier'v Developmelt

,. tOn, of Ret-etencing: llBI{' APA' IEEE

, ffi[I:ilt::':.,:" ' 
orsantple und pop'larion' rechniques orsampling' Factors e|tecting

samPle size SamPling dtstgtt

r. ;;:;;;;tu und *'tt'oa' or collection of data

3. TlPes ofVariables

-[. Designing and Corling Qttestionnatres

5. Data Entry al.rd Screening: Editing' Tabulation and coding

6. H-vPothesis Testittg

T\ITIII

tntroduction to SPSS

Quentitative Methods - II: tlsing SPSS

1. Association: Correlatiolr CoefTicients

l. Regression

l. Association

[]-lT lY

- Chi-square Tests

Quantitative Methods - lll: t'sing SI'SS

(-.. \

\\$'

MJd{

3s
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..

l. Difference:t-tests.

2. Dil1'erence: ANOVA.

3. Reliability and validitY

r. \tr \
Report Preparation

1. Types atid Layout ofReseatch Report'

?. Precautions irr preparing the Research Repofi'

3. nibliography and Antrexure in the Report

+. Research Ethies rnd lntcgritl

\ote: The course has to be taught with the help ofMS Excel and IBM SPSS wherever needed'

Suggested Readings:

. Chapnran,c.(2015). RJbrMarketingResearchandAnalylics.NewYork,NY: SpringerScience&

Business Media. LLC. r

. Cooper, D.R., & Schindler, P.S. (2014). Btrsiness Reseatch Methods(Twelfth edition) NewYork,

NY:McGraw-Hill/lru'in.
. Mallrotra, N.K., & Birks, D.F. (2007). tv[arketing Research: An Applied Approach (3. ed). Harlow:

Financial Trrner Prerriice Hall. r

r poynter,R.(2010). TheHandbookofOnlineonclsocialMediaResearch:ToolsandTechniquesforMarket
Researchers. New York: WileY

. Ziknrund,w.G.,Babin,B..l.,Carr,J.C.,&Griffin,M.(2013). BusinessResearchMethods. cengage

Learning.
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N{BA (I) 305 MANAGEMENT INFORI\trATION SYSTEM
( lrcdit - 0-l

I'T,|:X-"fr:lt:Xrt"tt,r" ,, to enabre students to gain the perspectives and abilities that thev will need to manage
- 

o.nunl-,ion, in r'vhat is increasirg being knownas the inlbrmation age

I To- make required p.rronut'urA' n?ganrz-ational 
"1,ung., 

to l'nft",nt,,i tht new technologies in established and in

neu organizations.

t.[urseOrtcomes:()uthestrccesslulconrpletionoftlriscourse,thestudentwillbeableto:
( {)1r Dr-nlonstrot. on un.t.rrr.rJ,,rs J,i,i r"l. tlre Management lnformation Systetns for achieving conlpetltrve

-: r:-:1ige thlough infbr-rlled dccision rlaliirlg
{ 0l: inal}.ze ard s11,th"s,r.-"- 1,,r;,r.r, irilornration at:d comprtter systems to lacilitate evaluatiotl ol'stralegic

-. -:ril:,\C5 
i

t Oi: rctlectively col.lllllLlnicirLL: strategic alterttatives to facilitate cleciston mal<ing

i U-l: tstablish an *\\'arencss t'l:u",.ioi'' lcchniques usecl in s'vstem analysis a,d design

(t)5. Derelop on ,nd.rrtor,Ing "iii " 
pilrr"lpr.s and t"ohnique, ,r.d fo,. developi.g a mallagemer11 inlomraticrr

.., jlIl

11t.T.1,,.* MIS: Definition, TIie Role of I,fomration Sy_sten, in Business Today, Strategic Business objectives of

\i!S- Relation of MtS wirh ,rrr"r-e""ar"i. Disciplines;'oferating elements of an Information system Relational

]enbase Sffuctureand uses in MIS'

1,,)l]=1'"*", lnformalion System structure: Based on management Activity: Hierarchy ot Management Activity'

,:iormation systems fbr clp"rutron Control; Intbrmation ,yrt"",-,-' fo. *unugement operation control and I.formation

,rsrems tbr strategic Planni,g. Based on Org,nizational Fu""iion: Satlt and Marketing Subsystem; Production

Suirslstem. Logistics ,ufrrvr?"rr-,i-p"rsonnei Subsyste.; rirur"iut and Accounting Subsystems; lnformation

h\essing subsysrem; T"p M;;;;;;tiubsysterns, synthesis of MIS Structure; Some issues in MIS Structure'

5-I-',l,"tl'r,,roo.t Systern. Expert Systenr,co.cept of \rformatio.: Definition' Information presentation; Quality of

::..i..rmarion. Value ol f"t"ri.,*ti",'. irt Decision Mai<ing and other value; Age'.of Infbrrnation Human as an

i:;i.rmation Processor' C.n.,'oi'lranOtf, Neweli Sirnon M<idel' Linrits and Characteristics of on Human lnfbrmation

?:..,:essing- managers as int'ormation Processors 
ii

l;]illi***: Detjnition. Ge.eral model and_ Types.of systems; Subsystems; System stress, System Change;

?rerenting S.vstem Entropy;'slri"n1 c",r*pt and organizatiln; syst.* concept Applies to MIS; computer aided

r.- iil\ irre engineering (CAS E tool )'

:.::l*: Analysis and Design. Systenr Development Life cycle Stages;.Initiation Planning; system A,alysis;

iEsign- Coding uno r.rti,.,g l"*pr.i,r.riire and training;-protoiyping; Rlapid application Developrnent (RAD); End

- s:r Compuiing; ouj..t o,]*lJi Prograiming Contemporary/ emerging technologies;

. Cloud and mobile comPrrting

. E-commerce, m-comlllerce

.Basics of Internet of Things

TtttlBooforul. 
p. D., (2000), Management Information system: Managerial perspectives, Macmillan lndia

Limited- New Delhi'

,&' $,ffi



- r:ri=. B.. Gordurr (rq84r. Manasc*.., Ilb:,]l1;X,"l.JrlilirSiu"ceptual 
Foundatiotts' 'rructure 

atrd

;"lr,p"mt"r (2nd cd t Mcurau Hill irrternattonat '

**r.*o$rn"r- 
J. A., &MaraLas, G (2010). Management information systems (10th ed) Ner'v Delhi: Tata

:t-g.u;Ti5J;iii1;i3ff'n.r*u,.n 
svstemirext, cases and Applications'Hirnalava Publishing

- 
,f.,,1'. r'fr*f'ar' ZOt+' /\ )ilvw

,*4i \rp
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MBA (r) 306 PROJECT MANAGEMENT

Terchiog Objeclives
l. The coune aims to acquaint the student with an overview of Pro.ject Management.
l. Thc r-ourse aims to acquaint the Nature and Scope of Project Management.
3- The coune aims to acqlraint the Pro.ject Appraisal &Projects Monitoring.

( Ot RSE Ot.TCON{ES: On tonrplction of the course students will be:

- '.. i- nderstanding the basic litndamentals ofpro.iect development in the realistic environtnent
- ,:l leamine the various stages of pro.ject appraisal
-,.,:-i L::derstanding and anall,zing the process olproject implementation
- -':- -eaming the rnon:loring and conlrol olprojects
- , : !'.aiuating ditTcrent projecls baserl on tlifli:rent quantitative methods

Clrcdit 0.1

T\ITI
Concept ofProject and Project Management 

I

'- :.:rcept of a project, Categories of project, Project development cycle. Concept of project management, Tools and
:: jf, niques of project nranagement

T\IT] J,

Project Formulation:
l:':-iest identification, Project'l'ornrulation and preparation: Marliet and demand estimation, marhet survey, Demand
:r:---asling technical factors-Material inputs, Technology, Production, Plant capacity, Location and site, Civil
ii -.ris. charts, Layouts, Work schedule, Cost of project, Means of tinancing, Estimates of cost, Financial projections.

I. \IT J
Process of Project Appra isa l:
irchnical .Economic, Financial, Legal and Social appraisal ofthe Industrial Projects, Problems arising due torate of
:isctrunt. Wage rate, Exchange rates, Treafinent oftaxes, Social cost-benefits, Treatment ofrisk and uncertainty,
Srnsitivitv analysis and probability approach single as well as multiple projects.

I. \IT {
P roj ectl m plemen ta tio n:
Project scheduling, Nelwork techniques or resource and
and coordination.

cost budgeting and scheduling, Pro-jcct manauenterlt tcallts

I. \IT 5

Ilonitoring and Control of Projects:
l'lLrnitoring and Control of Projects Monitoring and post implementation, Evaluation ol the pro.iect,
tinancing. Project Profitabil ity Projections.

Text Book
I Dr.Prasanna Lhandra. l\'oiccts: l'lanning. Analysis. Selection. Financing. lmplerlentatron trnd

\iccra* Hiil t:dLrcation: I edition l,

\\,
a-J'\y

Pro.ject

I(ev icu,

r] &
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NIIt:\ (l) 307 SI(ILL DE\IELOPN'II'INT

Clcdit - 02

_ - . :l.r:tt:tLrdrilt\ill rriltlersO rlil'lctcnt sliill devclopnrent projects and they have to ptepare il rcport ill thc

'll

' Jill lll

.r , 1'tllc tlaill.r

... i. ,11

- .:lllltioll o1' tlle llt ilccss

'.;r.rhilirr ()l iirc sl(ill
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*r MBA (r) 308 $ocIAL PROJECT

Credit - 02

i'

ln this subject students have to undertake social activities and prepare report on how the social projects were carried

.rut. The tbmrat of report submissiotr rvill be as follows:

I ldea Ceneraliott

l. Coordinator ofthe evetll
: lnvited Guests

,1 Benetlciaries

5- Process

J/
{eq&-

\,V

--:..1 r'

FEI.f



Credit - 02

u1t-

\llt.\ (l) 309 I\Dl-ls'l-RI'\L \rISI'l'

l:OI{\1,\ l' l"Ol{ ttl'lSIi.\R( lt li'-\Slr'l) I{l'POlt t

lJistor'1 ol'tlre Orc.anization & Ob-lectil'cs ol the organization

Organizttioltal Strllcltlre

Firinnci,il lrerlirluuncc ( lnclLrding cluarltitative aspects) & position' Costing nrcthocls and tnail'sis

;l::llii',:i'[.r,rir,e,r ,r..ccss. 
pcrso.rer p.ricies.'r'ra,rrng ancl De.,elopnre,t a,d *'el1rtr.c

actir ilic.
I,rorlrtclirltlritlllerrtirltls:]]r0(lLlctsisel.r,icesotlcr.ed.lal,otrtofthet.acilit-r.qLralitrcrlrrtrol.
nraterills lllltlltlitll & c(rlltll)l litlLrrc plarls

Nllrr.liclillgillrcas0l()1)criltlol]S....n.p"tilo,,.n1aI]ictshare.adl,ertisilrg&salesllrollloltolt

ii. Stlarrsths atttl *cltliltcss illlhe orgatrizltioti

b. Suggcstions : tliscitss u'ith nlanagenrent

c ,\n\l olhct special poitrt oi.rserled b,v 1'ou
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MBA (T) 401 STRATEGIC Ntr{NAGEMENT

Teaching Objectives
. i}," iubject rntroduces the student to the various aspects ofstrategic management.

. To buikl up an understanding of evolving theories and trends of domestic and

developltient alld theil relatioll rvith business management'

. To develop a t'amiliarity with all tlre tools and techniques used tbr formulation, I

e\alualioll ol tllc stratcgics.

. CO: On completion uf the course, the student willibe tble to

. CO1: design, deploy and evaluate business strategies

. COZ. concluct environmental scanning using different methods'

. CO3. implement lools aud techniques for strategic analysis and decision making

(lredit 0'l

global suslainable

inrplcurenlatior artd

J

J

T\ITI
,. -.n;epts in Strategic Managel.nent, Strategic Management Process, Developing a strategic vision, Mission,

l,:.iectir.es. policiesl Factors that shape a corr1pany's strategy, Environmental Scanning: Industry and Con.rpetitive

rnillsis -Methods. Evaluating company."rou."", and cornpetitive capabilities - SWOT Analysis - Value Chain

trnalysis and Competitive advantage '

I, \IT 2

:..ols and Techliques fbr Strategrc Analysis - Porter's Five Force Model, BCG Matrix, GE Model, TOWS Matrix,

-i \tatrir- The Grand Strategy Matrix. Market Life Cycle Model - and Organizational Learning, Impact Matrix and

::: Erperience Curve, Gener]t Strategies- Strategy Formulation - Types ofStrategies - otTensive strategy, det-ensive

.*,.g!- Exit and entry barriers - Tailoring strategy to fit specific industry and company situations.

T\IT]
S:Iaregl.lmplementation: Slrategy and Structure, Stpategy and Leadership, Strategy and culture connection -

,-'sraiionatising and institutionalizing strategy - Strategies tbr competing in Globalising markets and intemet

-l.norn1. - Orgalizational Values and Their Impact on Strategy - Resource Allocation as a vital part of strategy -
ii:nning slstems for itttplet:terttaliolt

'l

I. \IT -I

i;nraround and Diversil.ication Strategies: Turnaround strategy - Management of Strategic Change, strategies for

l.iergers. .A.cquisitions, Talieovers and joint Ventures - Diversification Strategy: Why firms diversifl', diff'erent types

:: Jirersi6cation strategies, the concept of core competence, strategies and competitive advantage in diversified

- :rtanics and i1s evaltratir,tr. -

t \t I 5
Slraregl Evaluation and control Establishing strategic controls for Measuring performance - appropriate

lieil-iures- Role of the strategist - using qualitative and quantitative benchmarking to evaluate perlbrmance -

s:etegic information systems'- problemi in measuring performance - Guidelines for p_roper control- Strategic

.r*"ill"n.. -strategic audit - Stiategy and Corporate Evhluation and feedback in the Indian and international

I trt Books
: \'.S.P. Rao, V. Harr Krishna; Strategic Management, 1e, Excel Books,2012

l. Thompson & Strict<land: Strategic Management, Concepts and Cases TMH, 2009'

-:. \\'heelen and Hunger, Strategic Management, 2009

R.rference Books
l. Hitt& lreland el al., Strategic Management: A South Asian Perspective, Cengage Leaming, 9e,2013.

l. Gregory Dess and G.T. Lumpliin: Strategic Management - Creating Competitive Advantage, TMH, 2009.
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\I lr.\ (I) 102 lll(;lIl"R,\(l(loLrN'l-lN(; ( rcd it 0'l

Teaching Objectives ofHigher Accounting.
i. irr" .,i*.. "i*s 

to acquaint the student with an overvlew I

;. ffi ilt;; ui., to u"quulnt the Principles of partnersrip 
:.^ \ /^-i^,,c "o,.,i"e nrnvirters c(

3. The course aims ro acquaint il;;;;,-d Arplications in Various service providers companres

Course Outcomes: Ott corrplctiol) of this cottrse' stucleut rvill able to:

,-i'JI. Knorv abotlt the accounliug recorcls in partnersliip accountiug

,,ol urclcrstancl abour accounring undct hjre p-I*il:::d installment sYstetn'

COl. Una"rrtuna the aoctlttnting ollnsnrante md Banlttng colrpa-nles

r- il)1. Understand about accottttt-ing of the hotel' electricitl' atrd railr'vav colllpanles'

T'\IT 1

Ctrnceptofpartnership,l,artnershipdeed,.Preparationofcapitalaccount,Pastadjustment,Goodwill,Clrangeirrprofit
;harine ratio, Admission ora fa.tner, Reiirement of a partner,.Death of a partner'

LI:]i,l,* of a pafinership f]rm 
'vith 

insorve,cy, Amalga,ration orparr,ership firms,Sare of rlnn.

L\lTl , !-.._
i...r,"n fbr hire purchase irncl installrrrent system' Invbstmentaccountlng'

L \lT {
]..;ou[tillgtbrinsttrancecompatriesandAccountingforbankS,Aocountingpoliciesforbankingsector

f,),|fr.-".""*r, ryste* (including accounts ofelectriciry companies),Hotel company's accounrs.

Tert Books
. Grewal T S. Double Eutry Boolt Keeprng' Sultan chand publishing

. Shukla.M c.,rs ;;;i;; i t G*;'tauun;e"ounts iol-l S Chand&co'NewDelhi'

. Sehgal. Asholi, anJ Deepah Sehgal. earun".i'e..ounting Part -I Taxmann Applied Services' New

De1hi.

Re [e rences
o Tulsian, P.C Advanced Accounting Tata Mc Graw Hill' New Delhi'

..Iain,S.P.andK.l-,Narang.FinancialAccounting.KalyaniPublishers,NewDellri'

. Cil^, Ninnal Financial Accounting SahityaBhawan' Agra'

. Co.rpendiur.n "f 
S,;;;;;, and Stairdards 

"f 
;;;,rid ihe I.stitute of Charlered Accountants of l.dia'

\es Delhi

J^if \.N,9
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MBr\ (l) 403 ENYIRONMENTAL SCIENCE

Teaching Objective
i;;;;i, ;;ir"nmental education to students

To geirerate sensitivity in students towards the environment

To lenerate concern itl student related 10 natural resources

CourseOutcome:Afterthecompletionofthecourse'thestudentswillbeableto:
C:Ol 

' 
O*lorrt*le critical tlrinking sl':ills in relation to environmen:al affairs

iili, ,trriliiv r" integratc cliscipli.ls a,cl fields that,intersect with e:rvironmental concenls

a-O-;, A.r'or"n.rr, knorvlerlge. ancl appreciatio:.r olthe intrinsic values 
. .

CLl4: Denrorstrate ar., ir,tegrati.,e a;rproach to envlronmental issues rvith a focus on sustarnability

t nit i : N'Iultitliscipliutry nature ofeuviro"'nental s'tudies

Dellnition, scope and irnportance

\eed fbr public awalelless. 
rr

I nit 2 : Natural Resources :

Renen'able and non-renewable resources :

\atural resources and associated problems

a) Forest resources , ur. uroii.r-.rpioltutior, deforestation, case studies Timber extraction' mining' dams and

their e1l-ects on forest and tibal people '
br \\'ater resources : Use and ivei.utilization of surface and ground water,floods, drought' conflicts over water'

dams-benefits and Problems.
;, \lineral resources : Use alld exploitation, envilonmental effects ofextractingand using mineral resources' oase

sildies.
dt Food resources : world tbod problen-rs, changes caused by agriculture andovergrazing' eff'ects of modern

.s;ri*r",ltnilizer-pesticide probleins, waterlogging'.salinity' case studies'

;r Energl.,resources , cro*ing".r"rgv,i".ar, ."iJ*utle and non renewableenergy sources, use ofalternate energy

srlurces. case studies.

ir Land resources: Land as a resource, land degradatiofl, man inducedlandslides, soil erosion and desertification'

. Role ofan individual in conservation ofnatural resources'

. Equitable use ofresoureces {br sustainable lit-estyles'

luit3:EcosYstems
. Cl]ncept of an ecosystelll
. Smrcture and function ol'an ecosystelll
. Producers- consumers and decomposers'
. Ener5 t'lorv in the ecosystelll.
. E;ological successiott rt

. F.-.rd ihains. food webs and ecological pyrarnids'

. introluction. types, characteilstic iean ies, structure and function ofthe following ecosystem:-

I Flarest ecosystem

i. Grrisland ecosystem

; DsCn ecos)stem 
s, estuaries): :-quatic ecosl'stems (ponds. streams, lakes, rivers' ocean

L uit J : Biodiverslty ana its consen'ttion
j.:ltoluction - Defrnition : geuetic, species and ecosystem diversity'

. l,l,sgg.rgraphical classitication of India

. i gNue ofbiodiv.rsitv : consu*fti,. u'", productive use' social' ethical' aestheticand option values

- .,:31r1'i1. \ltionll and local levcls'

:-.,-,1 ;r tr'ilr ntliotl

Credit - 04

\w
@w
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- ::i-!+lrri of biodiversity . .tat 
loss, poaching of wildlife, n-ran-wildlife conflicts'

- -----.:Li I., biodiYersity : hxoll

: 
= G.;;;j .nd"i''i' llT: rl::,i,1':1]l Er-siru conservarion or biodiversitv'

' -- -.,.^"tion of biodiversttY

f.rr ironmental Pollution
'--:lLln

: I -*-'i*" and cotrtrol measures ol :-

- : -- 3'llution
: r, :::r Pollution 'r

: -::" I -{lution
: t.1-ine pollution

: 'rl:J f\lllution
: l:crmal Pollution

" r.*r*, i,*rot --.{ nnnrrnl measures of urban andindusffial wastes'

I r-irl naste Management: Causes' effects'an! control measures ol uru4rr

: il;;ffiid"ual in prevention of pollution'

' l-"-luton case studies - rds, earthquake' cyclone and landslides'

' - -..}:der 
management: tlo(

t rh 5: Social Issues irnd the Environmenl

' : - n L'nsustainable 1o Srrstainable dcveloprnent

:,;3}::'fl1.l'11';iJ'-.,lli?"'r:::','^1I":::'.1:IHll?'J::i^scasestudies
' i.=-':rlement and relrabilitattoll oI psuPts' "" r'1"

. -1-i.1-.,nmental ethics :.lsques and possible solutlons' .depletion. nuclearaccidenls and holocausl'

: -"-l,'j'il;;t' giouut *ut'ing acid rai*' ozone lavel

- r:< Snr'lies'

' ',i seland reclamatton'

' -:-I*t'isrn and waste Products i

' =::.ironment 
Protection Act'

' * ] pt"tt"'i"^ anri C'ontrt'l ol PollLrtiorr t Act' 
'

'tiltt'tp*t:t"iiott and cutttrol ol Pollution) Act

. .ti,Jii,i t'*"ti* o" I

::'.':,':::"ili:f lf :*{"..J'"*"'orenvironmentarlegisration'

' Public arrareness-

Hrmzn Population and the Environmen^t^^

l'i'lt'il."i ***\ ].^l'?li,l,,iTli,#'f lo'*'u'n,n'Ewrronment and human hearth

'hPulation exPloston

. luman Rights'

'\'elu: Education'
.;i\ AIDS.

' lr o^tn and Child Welfare' d human health'
: 
^"i.;;*i;*ation 

Technolosv in Enviroument an

. fe-t Studies.

frcrcise ' 'elll etlvironmental assetsriver/lbresvgrassland/hill/mountain
. \ Lirr ro a local area'" 9"',1'l;i;r:JR,,ialirnausrriarra,griculrrrral

^ I^."1 nolluled Slle-t
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\rB.{ (I) 404 BtIsINESS ETHICS, CORPORATE SOCIAL RESPONSIBILITY o"' 
"ou"*tl}rt1on

Teaching Otrjective
i_11a.. !."",1arng on theory through the understanding ofreal tit-e situations and cases

( ourse Outcomes:tipon thc tompletion of cou|se.the students will be able to:

riil:Erplorethereiationshipb"t,n'eenelhics&businessandthesubsequenttlreoriesofethlcs,
aill: F\plain the tnanagetnent ofethics at rvorkplace' ethical dilerula' code ofethics etc'

i,.-l-:: UlaentanO the legat context of ethics and application of difl-erent laws'

ri,*: \ppraise some olthc ";;r;;;t;"t""nds'ou 
business rvhen scrutinizing the ethics of bttsiness activitv and

.,.i..opti. oleconomic grorv at,ld tts ilaplications fortusiness'

!:i--l-.: Iliscuss the lnoral ,.,1 .""i"i re-sponsibili* cliniensions of corporate governance Process and Stlucttil'e of

,-,,rL-,r..te Govertlatice.

T \IT I I\TRODUCTION
)ijnition & nature ol Busrness ethics, characteristics, Ethical theories; causes of unethical behavior; Ethical

:lu-<s: \\'ork ethics; Code ol conduct; Public good'

I. \IT II ETHICS THEORY AND BEYOND

\ianagement of Ethics - Ethi"r';"^1y;;IHos.", mod.l ]; Ethical dilemma; Ethics in practice - ethics for managers;

i-.ie an,:l f,rnction of ethicur ,r"oi'#.* ionrpurutlr" ethical behavior of managers; Code of ethics; Cotnpetitiveness'

-.;;il; size, profitability arid ethics, iost of ethics i, Corporate ethics evaluation.

t \lr lll LEGAL ASPECTS OF ETI{lcs -- D,-^:-^
:,.-l:ii;al - legal environntent; pror.rionr of the Indan constitutiol pertainrng to Business; Political setup - ma.lor

::.r-:creristics and their i,rpi;"otio* fb. brrin"ss; Prominerit featuies of competition Act and FEMA Social -
::..-.rirl enr.ironm"rt una tt 

"irin,pu.l 
o, brrin.r, operations, salient features oflndian culture and values.

T \IT I\'ENVIRONMENTAL ETHICS

-inrironmental Protection Act 1986, WaterAct i974 and.Air Act 1981(Majorprovisions related to prevention and

;r.nrrol of environn,"ntot pottution;; lrO;riti"f policy and framework of govemment contract over Business; Role of

:iambtr olcomm.r.. ond confederation olindian Industries'

I. \IT v CORPORATE SOCTAL RESPONSIBILITY AND GOVERNANCE

Delinition- Evolution- Need for cSR; Theoretical perspectives; Corporate citizenship; Business practices; Strategies

li.r cSR: Challenges and implementation; corporate. govgrnance'and its Evolution' Governatrce practices and

r:gulation: Structure ,]a a"niop,rr",rt of boards; Role- government; Governance ratings; Future of governance-

6ll.rntive practices;Case studies with lessons leamt'

TE\TBOOKS
ii.lsr,.,t"tu.,EtlricsinManagetnent,HimalayaPub1ishingHouse,2009.
] \\ illianr B. Werther and David-B' Chandler, Strategic corporate social responsibility, Sage

?..:blications lnc., 201 I

-: R.rtrert A.G. Monl<s and Nell Minow, Corporate governance' John Wiley and Sons' 201 1'

REFERE\CES
:.lr' lr Sfr^t, Business Ethics, Cengage Learning, 2007 ' . .

]Beslon..MichelandHverrs,,Corp'or"ateSocialResponsibility,TaylorandFrancis,l9TS.

-:. philip Kotler and Nancy Lee, Corporate social reiponsibiliiy: doing the most good for company and your cause'

''\ iier. 1005. I

-i. Subhabrata Bobby Baner.lee. Corporate social responsibility: tht good, the bad and the ugly' Edward Elgai

Fui,lishing- 2007.

i Sartreeihkumar, Corporate governance, Oxtbrd University' Press' 2010'

: B..h rricker, corporate ;;;;r;,;". pii,ciples, policies a,d pracrices, oxford^University Press, 2009.

- Lrrue Tone Hosmer and Richard D., The Eihics of Management, Irwin Inc., 1995.

S -rl=eph A- Petrick una.lonn I''. qui,rn. ivlanage-ent Ethics - integrity at work' Sage' 1997'

,J ^#'.\w ^-*O "*rfaonrt\-X/" -.r'-JW"-/ w'
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(lredit - 0,1

( utr'.t 0lljte lir es:

The strrcletrts loarn tlrc nuirnces ol' ln!oLrt planning. fitrecasting. production planlllng. aggregate plarlning and

ln\ ciltor\.

:- ,,r;::.r'{jitlt'il:ttts: {;rl Llrir:|!li!'rti ,rl'ii:t {i!ijist' iht slndeuts \1'ill bt ablc to:
, ,,: i .,:iin ilrc sun!rr:j ir:ri.J!:i: i'l',rr!rriitl\)r:. prttilLtct desiu.rt. piirnt locatiotl lnd L.aYciut llllrrirlinl'

, , ,:: i !iilr:1ll;i,l lI.i l I ,'.., ,irl,:,lll,,: ,!- iil)ili \laSigll ltnd l:ice:tittnlettls'

.lr,r.:l:lirr:
. rr: l,itiii't:iiln(1 tr:lCl i,:lllll 1il. a.1:lai'i::'. ()l ill\rllllOr\ l:1ld lLrSt irl'1-irlle'

t \l'l l
lntr()(luction - An or.errieri. I)clinition ol ploclLrclion and operations mallagelllellt- I'roclttctiotl ctclc. l'roccss

r\ntl
I orecustirg rs a p)aprripu tool Furccasling tlpcs ilrd nrethoils (QLralitative and QLrantitativc): N'lcltsttrertlcnt tlf

cnors. \io-nitorincand colltlollillg. Productirit| and rvnrli stLrdf. Nlcthod studl', \\rorlt lneitsrrrclllellt'

T \IT III
pr.od.cti.' pla11i1g technitlucs. (-'npacitl' Manageurent. Lcan Production. Line ol balancc- Schcduling types &

1,ri,ciples..\ggrcga-te l,lalning-'i'eciuiqires, i\ggregate Planning in Services, Disaggregatins thc aqgrcgate pltn,

\1a:tcl Schcdulirts. Thc Niastcr Scltcdtrlirtg l'rocess'

r. \ll I\
L^",,,nr, nranagemcnl , obicctn,cs. Nutrlre. hrllortalloc. lnYerltorv ordering Policies. lnletttorv coltrol lcchniqLres-

\Ll( . VED. EOQ. SEL).ISN atralrsts-.lLrst irr'l irlre PtodLtction

t\lfY
llrojcct Nlanagcnrelt planning l)roce.ss: lrrtrochrction. need. Prqect Managetlient Principles. llsscntials of ['ro.icct

\1.'agenlent philosophr. I,,ri]icct Planning. Pro.jcct Process Florvs. Pro.ject Llu)enlelltation-('olltrol and

t io-suie. intr.odLrction. Pnriect \,lanagcnrent i itc Cvclc. Pro.jcct Monitoring and Conlrol" Charlge C'ontrol. Risk

\ lillrirgenlclrt. I)t Ll jcct ('losirrc

\rr ggcstctl llc:tdings:

. Src'e.s.r. \\r..1. (l()i8l O2utttrott';.\!uncrgcntertt. l2th Ild. McCirari Hill Ecltlcation

. Krr.icuslii. I . .1.. Iiitznrrn. l-. I,., N,lallrotra. i\'1. K. rnri Sru,r:turr. S K. (20 1 11. t)pet't:rliotts i'lctrttrgentenl.

1,r.orc.l.lc.t anl ,\trp1th (. httitt.s. t)'t'Etl. [,et|soil.

. ( hase. Il. ll.. .lacobs. F. I1., ,\clLrilano. N. .1. (2003). Opetalions |tlanagentent.fbr Colnpelitire Atlvattloge.

l0'l' Fd. I'ata i\ic(ilal Hill.

. Nlalracler,an. Fl. l20lill \ )l)\tLtn'ttn\ \lun,t?cilttttt..Theor1'and Praclla'e,2"'l Ed. Pearsolt

o char), s. N. (li)09). I'r.tiluttioil r( operdtrons llcrnctgenen/.,1'r'Ed.- Tata McGraN Ilill.
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MBA (I) 406 E. COMMERCE
Credit - 04

Teaching Objective
The basic purpose of this sub.ject is to familiarize the'students with the preliminary aspects and basic concepts of

""0*r,.."". 
So that the students utay have an overall vtervs while applying the concept ofthis subject.

Clourse outconres: On succtssl'uI completion ofthis course'ithe Students rvill be able to:

COl: ArticLrlate and dentonstrtrte a basic understaudlng of e-conrmerce

CO2. Illust|ate a bettcr unclcrstanding olthe basics ofitrtetnet and relatedtechnologies

co3: Deveiop and appl1,the krorviedge ofeiectrorlic paymellts sysle:n and mechanisnl

C04. r\ppl-v tlre iinorvlcdge o1'conterlt creation, conlent lnanagellrent and securil-vfeatules

C'O5: Dentonstrate ait ell'ective ur.asp of rhe importance a:rd applications of Googletools like SliO ar;d AdWorcls

U\lT l: E-('ommerce
Iltroduction, meaning and concept; Needs and advantages of e-commerce; Electronic commerce vs Traditional

commerce; related concepts, i,e, m-commerce. and digital interface, Challenges of implementing e-commerce,A

fiamer'vork for electronic commerce.

t.lNIT lI: Internet
Concept & evaluation ol lnternet, Features 01'Internet: entail, WWW, ftp, telnet, newsgroup & video conf'erencing;

lntrauet & Extranet, ISDN, TCP/IP, Limitation of intenret, Hardware & software requirement for lntenret.

t \l l' Ill: lilcctronit l)rtr ttttttl Srs{enls
.rrcrricN ol thc Lrleclrotllc l)arntcllr 'lcchilolosr,. Tlre Onliue Shopping Erperiettce. l-irrtilations ol''lraclrtlonal

i,r:rnrcnt lllstrulutellts. l:lcctronic or l)rgitll ('ash. Digital Cash in Action. Electronic Checks (c-cheqtrc). Online

L rciliL ('artl-llased Sl.stenrs. l r pcs ol'(ircdit ('ard Paynrents. Other Ilnrcrging Financial Illstrtllllelrts. Dcbit Clards at

Lic Poinl ol Salc (POS ). Snrrtrt ('rrds. l:.-llanliing- lNIP5. Nii[-1. I{-fGS. Pavpal

trNIT: IV: E-NIarl<eting
N,lodels o['e-rnarketing: Business to Business (B2B), Business to custorner (B2C) e-commerce. Online Sales force,

orr lirre Scrvice arrd Slpporr: Markerirrg lssrre.: \ilracting Cus{omers: Varketing lssues: Keepirrg Cllslolners:

Technology and Marketing Strategy, Marketing Decisiou Support Systems.

L:NIT V: Legal Aspects and Security Issues

Legal aspectJ of 
"-io**.rc., 

Security issues of e-commerce, Firewalls and Network Security, Types of Firewalls,

Firervall Security Policies. E-locking;'Transaction Security, Encryption and Transaction Security- Secret-Key

Encryption, Pubiic-Key Encryption; Cyber laws - aims and salient provisions; Cyber laws in India and their

limitations.

Text Books
l. Kalakota, It..&Aurjrerv.R.(2000). Winston. Frontierso.fElecnonicCommerce.lndia: Pear-son

Education.

References
1. Chan. H., I..ee. l{.. Dijlon. 1'.. & t-ha1lig, E. (2007). E-commerce, Fmdantentals and Applicatiotts.lndia..

.lohn Wiiey ct Sons.

2. Vare_v. R. .1. (2002). tlelcrtionship i\larketistg: Dialogrc cnd Nettt'orks in lhe E-conmterce era. Chichester:

Wilel'.
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\IB-{. (I) ,107 pRoJEC l': }In-.\NCING I.-ROM BANIG $on mcrprroN oF BUSINESS ENTERPRISE
Credit - 02

( gurse Outtomes: Alte r thc srrccessl'ui rornpletio:r of this tourse the stude:Its will bc able to

lC l : understantl the prooess ol' loan [inalciug lor the start-Lrps at banks and fir.rancial instituLiorr

i-(,il: learn horv to rlevelop business plaii at-ter analysing f-inancial, technical and marlietirg analysis

tiii. apph tools and icchniclucs to pro.iect finalcial prolitability, break-even point ancl DSCR

l'iij: ereiuate pro-iect proposal through various ltreasuring/budgeliug techniques

For a small business to get off the ground, or to keep one operating, it must have financing which is often in the

tbmr ofa business loan. One form ofsmall business financing is debt financing. Small businesses can apply to banks

i-)r other t-inancial institutions, Iilie credit unions, for commercial loans. Usually, banks do not make loans to start-

ups. but they do make loans to ongoing businesses. In this project students have to make a detail plan ol their

proposed business idea fbr the loan application process.

This pro.ject rvill prortdc tltr lirrrctiorral Luo$ledge lo tlre students cbout loan linlncrng process lbr start-ups or

existing tims. Business owners, whether 1he tirms are start-ups or existing firms, need to take some time and be

able to articulate why they need a business loan and how much they need. Often, businesses may not be able to

address the question of how much tlrcy need until they prepare their financial statements as part ol their business

plan. This detail business plan must contairl that how much tltey need and how it will be disbursed. In fact, until

har ing a good business plan, chances won't even know how much money you need or how last you can repay it. The

'rrusiness plan is in additjon to the loan application required by the financial institution. Business plans consist of

nlan\ parts. A goocl business p)an will hhve several years of past and project financial statenlents fbr your business.

1riill ilclude a statemellt of collateral or the type and value of assets you will use to secure the loan. You will need

to include an analysis ofthe rnarket your business will serve as well as a statement ofyour own experience. During

rhe preparation of pro.ject of financing tiom Banks for Inception of Business Enterprise students liave to prepare a

presentation oftheir busiuess plan ancl application for their loan officer.
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\IB-{. 0) 407 pROJEC T': IIr.\,\NCING I.-ROM BANIG i'On INCrprfON OF BUSINESS trNTERPRISE
Credit - 02

( ourse Outcomes: rllte r thc srrcressf'ui romplctio:r of this course the students will be able to

il il i : understantl the process ol' loal fir.rar.rciug For the statl-ups at banks and financial institrLion

Ci,rl: learn hou to rlevelop business plaLi at-ter analysing f-inancial, technicai and marlieting analysis

11-r-i: apph tools and techniclucs to pro.iect l'inalcial prolitability, break-even point ancl DSCR
r. rji: cr riuaie pro-iect proposal lltrough various measuring/btrdgeliug techniques

For a small business to get off the ground, or to keep one operating, it must have financing which is often in the

lbmt ofa business loan. One forrn ofsmall busrness financing is debt financing. Small businesses can apply to banks

i-)r other financial institutions, Iihe credit unions, for commercial loans. Usually, banks do not make loans to start-

ups. but they do make loans to ongoing businesses. In this project students have to make a detail plan ol their

proposed business idea fbr the loan application process.

lltir pro.ject rvill proride tlrr lirrrctiorral kuosledge lo the students cbout loan linancing process lbr start-ups or

eristing fims. Business owners, whether 1he firn.rs are start-ups or existing firms, need to take some time and be

able to articulate why they need a business loan and how much they need. Oftett, businesses may not be able to

address the question of how lnuch they need until they prepare their financial statements as part ol their business

plan. This detail business plan must contairl that how much they need and how it will be disbursed. In fact, until

har ing a good business plan, chances won't even know how much money you need or how 1-ast you can repay it. The

business plan is in additjon to the loan application required by the financial institution. Business plans consist of

nlan\ parts. A good business p)an will hhve several years o1- past and project financial stateltlents fbr your business.

h \ill ilclude a statement ofcollateral or the lype and value ofassets you will use to secure the loan. You will need

iLr include an analysis of tlre rnarket your business will serve as well as a statement of your own experience. During

rhe preparation of project of financing tiom Banks for Inception of Business Enterprise students have to prepare a

presentation oftheir business plan ancl application for their loan officer.

-j M
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(lrtdit - 02

Lntlcr this subjecl stlldclrts alc tcclltited ti] bc a part ol'core coulmittee of anl' otle evellt rvhich ilrstitLrtion is

orsilnizitig in this particLrla, ,.,,,.t,., t0 lerrll thc insiglrts ol'tvcllt lllallagetllent right fiont the ['larlning till

ittcLttiotl ol'thc evettl Follo$itl5L riill irc tllc ltcatlsr'steps tbr prcpar1lrg Event report'

l. ,\l1otllicnt o1'llr ent lirl Slililclrt"s lll Irlicultv C'oordinltor

I l:'latlllitigtllevttll

-. l re.r'tt,,tt, l rrr''
.tr,strbrrrissionoll{cpor.t()lic\eIllulldUl\tti]cl\iSi0nolfircultl,CoordinatororlfbolorvingHcads:

lr. Iitlrl"r:' 'i

Lr. DC'A i.c Dcclarrtiotl' ( ertrficate and Ackno\\ledgement

c. lnlro(luctioll ol'thc l:rert1

d. (llr.jcctivcs il1'1he F-r'cttt

e.Rccortlitlgol.l]r'eltt:liorrl}:irstlrlcetirrgtillevetltda!incluclingnleetinc,sdctails.C]LrestDctails"
('onitlr iltec t)cttils' Ile-sllonsibii itv list

I \lll:'j'l' r"

g. Stttlrtllitr\

wJrg
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(lrcdit - 02

I ti,:lcr this subiecl stl-l(lcllts atc lecluiterl t0 bc a parl of ctlte conrnrittec of any one evcllt $'hich iilstittrtion is

frlritllizilrg in this palticLtllf sclllesler Lo lcartl the insiglrts of event managenrellt riglrt tiorlr the Plalning till

i\e.Lrlion rrl tlle clcltl FLrlloriing riill hc thc hcadsr steps lill llreparing L:vel)t rcport.

1. ,\llotnrcltt oll:rcnl tirr iilLtdcrll's bt l'acultv Cootdinatrllr

I l)lalttlitlu tll tr ctiL

I \iitlll"ll ''l I r' 
'

.l,sLlbnrissionol'li.cport()llc\ellttlndelsLll]Ul\iSionol.lircttltl,Coorclinatororrlbolorrtrrglleads:
a l itle Pagc t

tl. D('A t.c l)cclrratiott' ( crtil'icate and 'Acknosledgetlent

c. IttlrodLtctiotl ol'thc 1:r'clt1

d Ob.jcctiies o1 1lte Erctrt

e, llecol-tlirrg ol Lrcltt.s ltLrtlr ItLsl nrculirlg till evcnt da-v incltlding trreetings details. CiLrest Details.

(.otltlriltcc l)ctnils' Ilesllollsibilitr ljst

l. \tt::lr 'ti "r
g. S Ltnlttlar-r
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Transition (Communication Skills)

t-nit I

Leuer Writing, Reporl writing; otficial Reporls, Newspaper Report (Event), communicative English

Grarnmar:Finite & Non-finite Verbs, Auxiliaries, Modals, Common Enors in English

Lnit II

\\'ord Porver: Quizzing, Crossword, Group Discussion: Educational, Current Issues, Sport

Lnit III

Dehate. Role Plays (lndir,idtrallCroup Activitl )

Unit l\i

Soft Skills (Activity Based): Goal Setting, Time Management, Confidence Building, Leadership Cames, Decision

\laking

l'nit V

llrnposium (On the avrilability o1'time/Stand by), Open Forum: (On the availability of time/Stand by)-Topics

ro be decided by the Faculty & distributed amongst the students, Audieuce can participate to cross question the

eroup. Developing wriring Skills on u give,,, lopic (on the aviilability of time/Stand by)

J,g w
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MBA (I) 501 INCOME TAXES, LAWS AND PRACTICES

Credit - 04

Tcachiug Objective
.Thecourseaimstoacqrraintthestudentwithanovewiewoflncometaxlawandpractices.
o The course aims to acquaint the Benel'its of Tax assessment.

. -ihe 
course aims to acquaint the role ofinconle tax authorities'

L,rurse Outeomes: Or conrpletion ol the course the students will be ahle:

,l: To acquire kllor,l.letlge regarrltng the basic coilcepts ol inconre tax law.

-,,:, i..co*puteth"taxablei;;onlJ/gainunderdiffeieiltsourcesoflncomeofanindividual
_ : !_1: to deterniir.re eligiure aJuciions-anrl compute taxable income and ta,r liability of,an-individual'

.-,,,r: To uuderstand tne assesimerit p.n..*r." itamp; e-filing of lncome Tar Retums andcomputation of Tax'

, r ,j: ?rr obtair knorvle<1ge about TbS. atlr'ance paymert ot:tax, incotne tax authorities, andprovisions of appeal'

-:: i.i:ii and Penalties.

I. \IT I
3a-ii. concepts of incorrle. Agriculture inconle, Assessee, Previous year, Assessment year, Residence and Tax

,:abili1. ExemPted inconies

ii

hoLrse propertl. ['rolits lnd gairrs of bnsiness or prof'essiorl

I. \IT III
i-.poig"*r, Income fiom other sources, Set ofrand carry forward oflosses, clubbing ofincome

I \IT IY
De,luction liom gross total income available to all types of Assessee,Rebates and relief from tax liability'

lisessment of total income ol'individLrals

t \lT \'
io*irotion of tax liability of individuals" procedure of assessment,lncome-ta.x authorities

Te\t Books
i. -rl"u.ot.u, H.C. (20 I S). Goods and servicestax. ln sahityaBhal,an Publication house

:.ii"grrrri", Drv. K.(201g). lncome toxact-a.tamended byfinanceact20lB.Tcaman(62tded)

Sugeested Readings
i.lhuja.G',&Gupta,R.(2t]18),systenlttticapproachtoklxation:ContainingincometaxandGsT'NewDelhi:

Bharat Larv House Pvt Ltd.

l--\huia.G.,&Gupta,R(2019)Systenlaticapproach60incomelax'NewDelhi:BharatLawl-lousePvtLtd'

I.\IT II
lncome from salaries, lncome fiom
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Teaching Objectives

o To understand the business process of an enterprise

o TL) grasp the activities ofERP project manageurent cycle

. Tn unde.stau,l the erlrerging trends itl ERP developnlents

( ourse outcomes: Aftet 
"'',::^:,1';::'^:,ll"1i::,"#i;'ii.}il$::illi[:*[J';' seruice cornpatties

.o1: understarld the basic *i::[1j:::."';l;'iJii:-, il;;'ilg, ".a 
*pr.^."tiilf integrated ERP svstems

t (ll: Evaluate the issues to br

COI: Anatvze the iactors u"o"iut"A with the success and failure of ERP'

:f'f:mr:gff[",','n';,:T"iF iiff:jor business runctions where ERP software is used

L \tT I: INTRODUCTION 
rreilrs - Fundamental technology- Issuesto be consider in

ia*... iou of enterprise systems - Evo'lution - Risks and bel

oi.r"1r--i.tnrr-ano i,'pit*t'iution of cross futrctional integrated ERP systems'

t \IT Il: ERP SOLUTIONS AND FTiNCTIONAL MODIILES

uren.ierv olERp sollware *,l.*i"Ir. ir]uti *"d*ln onoiuriTn*'prise vendor solutiotrs' BPR'and best business

practices - Busittess process Matragement' Fut-tctional modules'

l;tlilXiffi^,'#*:Ui"iffi1'r-orTr sysrems - rmpleme,tation lire cvcle - ERPimplementation, Methodologv

a:rd Frame work- Trairi,g -"o"o noi*r"1"n. people citg*ir"ti* inimplementation-Consultants' vendors and

Emplovees

$il.l,l;3?I1|',-i,:lTSIIiTl?)u,0,,,,'u,impact, Success and Fair,re factors of ERPrmple.rentatit'tr

T \IT \.: ENIERGING 
.IRENDS ON ERP

i.,.ro.l 
"gC 

tvr,.,"t and ERP add-ons -CRM' SCM'

enabled. Wireless technologies' cloud computtng'

Tert Book
i;;; (2008). ERP dentvstrfied (2nded) Tata: McGraw-Hill'

Susgested Readings
r sinrra. p M. &worcl .l r20l2 ) Es\?tttul: "{?!):::.::(,::,'cess 

atd infortnatnnsvstetn

l.\'flnran-.1. N (2018)' ERf itl t)t tt(ltc(' Ialr' rvrruravt-r r,r'

3. Leon- A. (200 8 ). E nt e r p r i s e r:e s o u r c e p l a nn i ng Tata :-\4cGraw-Hill'

(lredit - 0'l

llLrsiness analytics - Future tretrcls itt F'I{l's1'stenrs-ueb

] ii'lli"t i^ " 
;v"", 

"p "iil 
? r' o 0 

I I -{B l: 11 I 
i'- y"l 

I i1,
] lllill'i; t. trffi ,{;,X;l{ ( .i'i! ;;;' 

"E ;; - 
; ;; ;"i $ an d pt a c ti c e P r e n ti re h a t t or t n d ia

i. irni,nertzOOS). ERP Pearson F'ducation'

Jg
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N,IBA(t)50TExPoRTMANAGEMINTANDDoCIIMENTATION
Credit - 02

Teaching Objectives I regulations, essential
. The subject provides irlfbrl.ration regarding various'export policies; *1"'. anC

docume,tatio,. strategies fbr improvl.g the efficie.cy oiti'"'*oirt force' market presellce and enliance product

rnarketing and sale. Ou"ratt it pr"'"i.f"i iuidauce on hou an export business can run successf'ully

Courseoutcome:onthecompletionoLtheproject,reportstudentwillbeableto
CO l: Explain the concepts in 

"irrto* 
clearante in inter,atio.al business with respect to foreign trade

co2: Appl;- the cunent docurien;ilil;;;on and to .rrrr"",rr" global business environment in terms of

etottonric. social. and Iegll asnects

i:o], .**rv^ the principle oi international pryments and incoterms

Co{: Integrate concept in t*';o;;;;t" tonttpts with the flinctioning of global trade

co5. demonstrate the role "ir^ri.r, 
E,-* associations in tailing subsidies and credit facility.

l"YJor".n,n* r,dra,s Export Import Trade ,.The custorns Act, , The Exporl Quality (control and lnspection) Act'

196i. The Foreign Trade (Development and Re^gulationf lict,'l.qgZ. ihe Foreign Exchange Management Act'

lggg Foreign Exchar.Lge #;;;:;i aExport oicoods'ara's"*l"es) Regulationq 2000 ' The Arbitration and

conciliation Act, 1996 ,rni.--utiorur Commercial pru.ti..r, Centrai Boird of Excise and Custorns' Export

i;;il;C;"it irtc;, t'ai^n council of Arbitration (ICA)

T'\IT II 1

lnlportExpofiManagellel}tltttroduction.ConceptKeyFeature,ForeignTrade.lnstitutionalFrameworkand
Basics: Trade policy; t.ore,grr'irJe, Simplitlcation of Document; Reduction in Document to Five fbr Custom

Purpose: Exporti,g; r,rpo.,i'-,'g co.1|;' i;#;;;;|;to"*d Pitfail of Exporting; Improving Export Perrbrmance'

tounter Tradc, INCO lcttns

il['it Impoft Financing Procedures; 14 Steps for cond,cting Export Transaction; Export Assistance; Export-

ln-rport primary ConriO.rutl"on,'i*por, onO-g*pt,t pot"*t'iotio'n: Introduction' Freight Forwarder's Powers of

.{fiorne,,-. Bill of Lading, c.riiti"ut", of origin, r-.tt.r"oici.Jit. Export Import Policy of India: its Meaning;

General objecrives; Highlighr and Implication ofExport-tmporilouty ieor-zob0 and Export-lmport Policy 2002-

Iri07.

Hlllll_ orExport order; Narure anrr Format of Export order; Examination and confirmarion of Export order;

\lanuthcturing or procuring cooJr; c.ntrur Er.is. ctearanci rie snipment Inspection; Appointment of clearing

and Forrvarding.tg"nu, 
.,iun"r"p"oli;,il';;C;; ," p"n-"ilrrtp*eni; Port Formalities and customs clearance;

;;;;;; ;i ;-...;*,; #";:ill3,,;lii;.#,H l*"1*"",,,*:'iff:[,;H;?;x;;* 'n',""'t 
Advice;

Presentation of Docum<nls

I. \IT Y
f \p.rn .\Ssislance ol. Irrdia: InlrodLrction. lmpoflattce ol Export Assistattce. Export.Promotion Measure in lndia.

grpansion of Prodrrction ts"t lo' E\p,rls txPon fr^o"t' iioi" lbr Export of Services: Rcnderirtg Erports Price

Competirive: niscat Lncen#i; ;;.,";r;;i Li*riir.r; sn.rg,rr.ring r*pori Marketing Effbrt, 100% Export oriented

i .,i,J, eOUtl' Facilities fbr Ulits in EOUs' EPZs' EHTPs & STPs;

Ttrt Books

r Erport ImportPolicy, (2008) New Delhi: Ministry-of Commerce' Government of india

l. .ranardhan' N.(1997) Oti"ii"''l' C"" e'ce Newoelhi: Iildian lnstitute of Foreign Trade

il&* \y
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Teaching Objectives
o The student will learn to develop attractive resunle'

. To der.elopsoft skills required in prof'essional arena

. A dran.ratically increased current alTairs knowledge

CourseOutcomes:Oncomplctionofthecoursestudentswillbeableto:
. \eed to improve their English fbr persotlal or professional reasons

. \eed to communicate confidently in English

t \lT I: RESUME WRITING
Resurne Writing + Covering l-etter (Lab Activity)

t \IT II: GROIIP DISCTISSION
a, Current Issues

b. Sports

t \IT III: WORD POWER
a. Quizzing
b. Crossword

t.\IT I\': SOFT SI(ILLS
a. P's & Q'
b. Decision Making
c. Assefiiveness

d. Team Building
e. Positive Attitude
f. Stress Management

t'\lT \/: ACTMTY
a. Skits (on Social/Burning lssues)

b. Social CarnPaigns

Credit - 02
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MBA (I) 509 FRENCH LANGUAGE PART I
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I cachirrg Objcclit e

. L his Papct. is to nrakc sturlcirls trttder.Llrrltl the basics ot'tl.ench laltgttages ancl it's importancc oll toda\rs tjllld'

c.orrrst outroure: oll lllc contlllctitllt rll'thc pro.iect. Icport strldel)t $'ill be able to

i t l t, .,l.pt lltcttlsclvcs tirr .lolls rrl Ircnch spealiittg natiotts'

T \I'I I

\.rirLrulaire.Lesllonthtcs. ltltcrtiiilatii. iransiationsolsinrplcsentencesfioulEnglishintotiench

r. \l't ll
, .,,,,,,r,,i.,r,, QLresli0lls bitsctl otl srallllllal ol Lrnil J irnd tlllit 'l o1'thc prescrlbcd book" L'heLrrc

I.iNIT III
Adiectifi, Les saisons, Les sign

prescribed book.

t.\IT IV
Les verbs pronominaltx, Les protloms, Les verbs( Ist.2nd.ircl). QLrestions on the lessotr o1-Llnit 4 ofthe prescribcd

book.

T'\IT \/
Presenter quelqu,un, I)reselltez-Votls, Easy lvritirrg (small paragraph): 1.Mon ami(e),2 Mon cours de Frangais, 3. Ma

r ille. 4. Un site touristtque.

Tert Bool$:
; t,rl,,.f 1f",t-l-Unit 3 and Unit 4 -sylvie poisson-Quinton'Marina Sala'

Suggested Readings:
l. Bonne Route

2. Sans Frontiere- Part I

.i. Diclionary:Larottsse-Clssel''Oxlbrd Coliins 
.i

Jr#'
G-v' \uJ ./

*r-g-Y

A-wfP--.-' rt n

W

orllrograpltiqLtcs- Les cotllllaratives, Questions otr the lesson ol'ilnit 3 01'the
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MBA (I) 509 FRENCH LANGUAGE PART I
Credit - 02

Teaching Objective
. Thrs paper is to make studellts r-llldersttrnd the basics of french languages and it's importance on today's time'

Course Outcome: On the cor.npletion of the project' report student will be able to

COl: adapt themselves tbriobs in French speaking naliolts

TiNIT I
Vocabulaire, Les nonrbres, lnterrogatif, Translations ofsimpld sent.ences from English in to frerrch

T'NIT II
a-;;r;;it"r, Questions based on granlrrar of unit 3 and unit 4 ofthe prescribed book' L'heure

T'\IT III
-A.djectifs' Les saisons, Les sign orthographiques, Les comparatives, Questions on the lesson of unit 3 of the

prescribed book.

T'\IT IV
Les verbs pronominaux, Les pronoms, Les verbs( 1st,2nd,3rd), Questions on the lesson ofunit 4 ofthe prescribed

book.

T'\IT \/
Presenter quelqrfun, Preselrtez-votts, Easy r,vritirrg (small paragraph): 1,Mon ami(e),2 Mon cours de FranQais, 3' Ma

r ille. 4. Un site touristique.

Tert Bools:
i. f,rl,"f ip.rt-l-Unit 3 and Unit 4 -sylvie poisson-Quinton'Marina Sala'

Suggested Retdings:
I Bonne Route

2. Sans Frontiere- Part I

-3. Dicrionary:Larousse.( asScls O\tbrd ( ollirrs 
.:
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jl! 

]H:'Ja:":Ii:':i','n,. .or.r" is ro acquaint the srudent with quantitative techniques that are helptul in managerial

fff Jecision-making nracticcs.

!.r. !31:t,:,:::,:lT:;"";:l:.1:i'.:"',1:iJ"J:Xi:1fi',,:['J:lTl]i:;l]:li:J:.:,ll,i:i?;l:,
I 

> 
i5i, Iru,"r" the linear programnriug ancl iransportation problems to reduced time aud costand rnaximized prolit

ill ffi"i*l*iill::l:JiJli::i*J,il,;:iilHil:d:;:'1"#.i1;:l;ilxit'i,:;il#l];i.*,

f : 
f#;,."fli#i:f:* ,,.",iff.ffi;"ffffr,$".r;,i* **,,*t,iil.ffi*Jrfii:*,H*i:ffi:ffi:.rr

L- 
opcrations researrh.

I liljl"Tllli,inx"1,.r""i:,fi[tuT'iluc"tages and Limitation_s of.rinear programming, Apprication areas of rinear

hi ,."r***i"g, Formulaiion of linear programming problems, Graphical method of linear programming'

!t l;X,1[IYff:$Tfi'r?,),:*or"l",l$i*,"n probrems, various methods or nnding initiar basic leasibre

I :;;;;N;;-;;.i *r,..r)rerlrod. Leasr cosr nrethod aud Vogel's approximation method. Test ol optimality by

h sreDDlnq stone metnoo anu .vtour rrrstrr('u

!-- #,xrlm3HlJxj.:xion-rnaking problems, rypes of decision-making criteria, Decision-making under

I ;;;*r-, oecision-making under risk- Expecied monetary value, Expected opportunity loss, Decision-making under

fi- ,n..r,uinty- Maximin, M*i,rur, Minimax regret, Hurwicz and Laplace criterion.

ts itil;},,Jir{li%:fl';":,'n;*lx;lftfu;f.l;IiJ:T?'Iffi":l'iY,,i;:Hll;"iTlliJruil'."r1
E^ .rriiUt., mea, chart, i- chart, Control chart fbr attributes: c chart, np - chart and p - chart.

!-a t i;;'#;,"rr, R. (2008) upctLltion.\ r'esearch prenticehall oltndia'Jourthprinr'

!-. l.-r*#;l?ii,bl ilr;:,1:;:',:lz\inv,::#i;;:';;i;:ry;:;:il 'vig\" 'au"o'ion

E ***** n*i{xixx{W:,^):":,,:
iit IS'

j- Frederici & Mark HiLlier,( 2005).!nt,ctctuction to Manageme.ltt Science - A Modeling ond case studies approach

:ilith spreadsheels, Tata Mcgrarv I-lill

H J^s'Y
$
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Te aching objectir cs 
tlle studc,t ri illt an twerview 01 corporate accountlng

o Tlte course ainrs lo ccqttatttt rlr( stuur,t-.' -' i. .-,tor-ation and reconstruclto

: ,il: .";;:t ils to acqttaint the accotrntittg rbr amalgamattutfi;;u;;;t;"untins techniques'

: # .;;;i;s to provide inlbrrnation about diflerent de'

( ourrco,rrcomss: po' :.rll;lll::ili:l:ij'l,f:;:J".]I:U;ilSi::*;Hiii:lli;:;ir,i:eo,,, ,u tui,u,c(1,
Col. LntlitcrflrrJtt'"'llt"utotl,l,.,i",,. .i ..nr'.' i"iue to prr'

iOZ. Evaluate the d:11'ercttt s

-lrilr(> erc 
tr o., ,,r i:rlitll slrrlCLar€ .rl ilte :otnplnl' xlld lheir repre-rntrtirrn itr lllc llillxnce \llJcl'

i n i I ,rcl, r*rarr.l llr. \rri"'lt1'-',1 'r'r',,f.n, i f,. lrrul.,s,ol tlre c,\nrpnrl) and tlreir dtvt:tott'

L, i,..,""tit,.lt"'"ll:,:i,,oL.lr.rri..r,cr !uoJwttt,".,;;.;'[iit;"ti't ''*tn.tn'*accorditt::^
(ui.l'rrdcr-tan,liirc\i:lllitllirr'r,r..",,roiia,,"aaccoullr\lblncorporutegroup.

'-rro 
llcrclorllttabirirr'"',.l.r.,.,,i,1,.,".t,,',iqu.'oFresrrttctttringandliquidrttllgtne

L U7. I ,r ltcl,r tltc slttdcnt: t'n(lcrslrlrru Lrr\ t!!ri.*r'' -

c0rporate elltitics i

tlNlrllit:rl:lssueandForl'eitureofshares'Redemptionofshares'Buybackofshares'
\ccounting tlor Sh'arc ( a1

r \r r- lt .cs: 15.q1g i,r,.r)ebenrure arrd. rrs classirication' Diflerent-'1'#t":f,]i;;'.:l"iili"'ll1
Accounting fol P:bt:l.:-','"ii,rur'u."o*t, of limited liability companies as per

Redernptio, nf .dtbt']"'lt.,,lJi,l*,,'O"r'i.,'" n.'ance sheel
ContingencY and events oc

LINIT III , counts of limited liability companies as per the existing company Act Valuation of

Fin:ll accounts: Final ae

Coodu ill' Valttation ol'Sharcs'

tlNlT l\" ..-,r .^.nnstructionr Forms ot amarBurlrot'w'r ',"1,^ ^^^^,,,,,i"" !reaunent,
.\ctounting For Am:rrgitmrttiott :rnd rccollllll'llo t"-l}:'11':i1,,?:Ili';o,.#j.,':':l:.1ff- II;fi':l
,i:;,-.",;1. f 

" 
*:',T::,f 

:,i':l',-.illi;:l;'l:::1il',
Dil lerertce beNteen tttlertlltt urru r^t!r r"" ' -

IJNIT V
HotdingCompanies:AccountingoflloldingandSubsidiaryCompanies,andLiquidationofCotnpantes.

I c\t Bo6l(s : c L| )ono\ Co|uorare oc(ottntin|.New Delhi: Vikas

t. Mahesl'wari. S.N- &Maltc'ltt\llrt \'N' \zww / v ',,r,rrirg Sahitla Publication

2.Shnkla,S. M, &Gupia' K L'(201S) Cotporate acct

Jrg



(,0

t:*
I

-al-
-rl-
--rL:
I - MBA (l) 607 PR.JECT PLANNINGI Credit - o2It!
I , trching Objectir es
f\- . .-,L. co-urse-s'ill enable students developing their own entrepreneurial projects.

I = . . ,. pr.p.* of the paper is kr examine the project environment tbr planning, to consider the purpose tbr planning,

I= .' "::';:l'Ji=i,:l|.'::l:ffi1Tl'Ji.tu""ou.,.s:ucierrtsrvilr 
be:

I --:liling lr{anagemeni lcarning in a practical rval'

hi - I :,J:r,:inding al:d Prcparing a pr-t1ecL report

I - : . crrnins lndustlirl rrot'kinp. Fttr itontltcnt 
r,-r - :...

l-a 
. a,,iring=,i.a,Jit."-, f.inanJiar insritutions and learni,gihe process of projectplanring, gettingpractical inpuls

I S:u,Jensarerequiredtomal<eaprojectonanybusinessoftheirchoice.Asf'arasfeasibilityisconcerned,
L-- 

- =."ir"lil.rrorfaelaboratethefonnulation,appraisalandsanctionstages,involvin$heidentificationof 
investment options

I --t :r thcenlerPrise.
t - ,na suidelines are sttntltlarized as ttttder:

- a 
' 

i t;;;;l *,iorrution, prioriq, of particular trade/ business, allocation of investment of firnds, choice of

!-. ' *:j[:#l,,"lt:YH.::#:",ili:',.'J,,3;1"3;T1i: lffi,li#?.;:31&.Til:1""?'i"tJJ',;:J::,i"" i:
I i*ir"*al rrur. been issned, technical feasibility. Location of project, profitability of different options, forbign

I-< ;,i;;;;;"r;;iions (i1'required rate of retur-n on investment (to be calculated). alternative costcalculation'

tr ' 
i,",,1ffi#*tm*f*;i,1,,'i**iifi::ffr:TJ'$:ii'*:'l:xli::xlilj 

ff:l'.r,"#:i

I +. Nau*.ting, ptur: Data or.r plan, den'rand and supply, selected markets, price sensitivity. Past trends in pricesetc'

L I :. C.pitA 1.."qoir.rr"r, urd costs: hifbnnatiolr or.r all items of costs should be carefully collected and presented'

I 
--l 

t. Op'.rrtrg',"quirements and costs: Costs related to raw materials and intermediaries, 1uel, utilities, labour' Repair

*-, , ill^l]lli'xil?,::l"lf ?:,LX",T'ffi, viability of the project A proforma barance sheet fbr rhe

t o.ol..rOu,urf.,oJldbepresented,depreciation.Provisionforclearanceofforeignexchangerequirement, 
feasibility

-- a l"#n r.tur"a to income tax. Rebates for priority industries. Incentives for backward areas, accelerated depreciation

L- ,. i[ lliiil'li;,il:l ;L: ]:i:ll'J ,o .o",, a,,d rerun,s i,,ciudi,rg i,direcr cosrs a,dbenerirs

I 
J ') Miscellaneorrsasnceli

f\f An Illustrative implementation schedule related to following heads should be attached-

I- t h Arrnlirarinrr li)r lenrtoall

I - i l:::l:t#:';i;T',

i-' i ::i:,.j:"il1::1il'*'J,:/'"ing 
orPremises

tr i**-t-**m:::,

E 
r****;.,*
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(lredit - 02

Teaching Objective
. This paper is to make students understand the basics offrench languages and it's importance on today's time'

Clourse Outcomes: Orr colnpleliotl of the cottrse students will be:

CO1: After learning the course, students r,vill be to adapt themselves lbrjobs in French speaking nations'

T'\1T I
Les alphabets, Les nombres, Formules de politesse rencontre, Translations of simple sentellces fiom French in to

E ngl ish

I.'\IT II
Les jours de la semaine, Ies mois de l'ann6e, Questions based on grammar of unit 1 and unit 2 of the prescribed

hook.

T \IT III
i.n fr. i., sign orthographiques, Questions on the lesson ofunit I ofthe prescribed book'

I. \IT IY
ion'..i., pronoms, Les verbs( 1st,2nd,3rcl), Questro,s o, the lesson ofunit 2 ofthe prescribed book'

I.\ITV
L,heure. Les articles, Presentez-vous, Singulier et.pluriel, Simple dialogue writing on a given topic.

Tert Books
i. tnitiat lpart-11-Unit 1 and Unit2-sylvie poisson-Quinton,Marina Sala'

Suggested Readings
l. Borrne Roule

l. Sans Frorttiere- Pan I

-1. Dictionary: Larousse,Cassels,Oxlbrd,Collins'

J^u'
\w
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MBA (I) 609 LEARNING THROUGH MOVIES

Format of RePort (Write uP)

\N/

Credit - 02

l-rrrclr in g Ob.l ectivcs
.',1,, .ii,,i.,.,.] leaiiieL-s rclc.tiorl olnianlsen.rcrl concepts througlr cinet.'1a.

( ottr:t Otttconles: On crltllpletiotl ol lltc coLlrst students rvill be able to:

r.t)1 lhi: cr)Lrlse \\i1l 
"n,,.r.."ri,.,i.,r,r1 "on.rpr.lr.nrir. 

rtiirr.-orr..ptual skills along with prcsentation sl<ills and

.:. , \ .^,\....,\r- ,rrnno rlre.tudettl..

. I rl: lllj. coLtr:e ri ill cllhallce Lllldcrslanrling oi nlanagcnlcllt conccpts among the studcnts

.., - :..:i:lLl ,.i I I \1 reltort:
llle L-l\1 rellort ha5 to bc rLtbnrittecl in h:rrd ct'pt in spir':rl botr'nd"' 

" '
I t rolt collr''' {( l li 

"f 
tft" lcllott i: itlso rcqLtircd t'r bt pltstctl rnd strbnlitted' 

'

: liri rcpLrrl.l,,,ui.t'i,,.i,,,t. the L()\cr l'age, Declaratioil- certificate ofthe fncLrltl'' 'Aclitlo$'ledgetllerrt

.lil.l llritie tll'C otltcttls rt'rtll pagc llttt.tlbcLs'

- ,-lte corc,r. slio.lcl inclLrdc titlc of t6e report. logo ot: Pllvlc, subrliittecl b)',irttre ol'1he sttrdcttts' artd

ll:-ttlre ol lncLrltr grritle'

: I, he lont Lrscd l ill be 'l itucs Nol Roman'

' I he lirnt size lirr nr:tirt Ilencling -1:l' Sub-hettling-12 boltl ancl- ca-pitnl'-[ext-12'

- .\ll rhc lcportt sht'trlcl be tigncJ hv the respective tacultl guide betbre snl'rtrlisriun'

' Litlnrruatical nlistalics antl:'spelling errors sliorrld bc avoided

. ljrc total tinre Lir prcscntation o1' .""l gro,,p-ir'ro ;.,*;.r. Atler that there $'ill be 5 nrinLttes lbr

.iLrctle: aslicri llr thc atrdietrcc and tirctlltl'tnr:lrlhers'

J-N
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MBA (I) 701 ST]PPLY CIIAIN NtrA.NAGEMENT

Teaching Objective
. To help untlerstand the tmporlance o1'and major decisions in supply chain

advantage 1

( ourse Outtomes: On colnpletioit oltlle cottrse studcnts will
C() I : \,ienrorize the corlcepts relatc.l to supply chain managelrenl. 

.

CO2: Erplain the.lrivcrslenablers oi'supply'chaia tnanagetne{t perfbrnrance'

COi: Ilhistrate the sLtpplier sourcing strateg)'.

CO-l: Exarnine:he irllpilct olsupply chail reclesigtl strategy

CO5: Evaluate the suppl"v. chain distribution ttetwork.

CO6: S--vnthesize the plan fbr strppiy cirain restructurirs.

(lrcdit 04

nlanilcelllcnt l,,r,:;tittitrr J,'tllPelili\c

t \t I I I\ lR()Dt ( TIO\
. ;rplr ('hlin ., Funcjantcrrlals l-.r'olLrtiLrn- Roie in Ecotrotly - Itrtportatlce - Decision Phases -SLrpplier-

',:,rnL,ircrLrrc,r.C'ustonter chain. - [ntblcrsr'Drrlers olsLrpplv Chain Pcrtbrnlauoe. Suppllchain stratcgl'- SLrppll'

, irlin l'erlirrnrancc l\'leasLtt cs.

t \l I II S l I{.\TI:Gl(l SOt Il( lN(;
L. ilirl,Lrrcing \,lakc Vs bu1 - )dcntil,r iilg corc processes - Market Vs Hierarchy - Make Vs bttl'cotttittutttll -SoLrrcing

.r::rlJe\ - Slpplicr Selcctiorr alil Contlacl Ntgotiation. Creating a rvorldclass suppl1'base- SLrpplrer Devclopmenl -

'.'.,':l.l \\'irlc Sourcitrg

I \If III ST PPLY C]II.\IN \I]I'\\'()ItK
..t::i.urion Ne111li Dcsign Rolc - l;uctors Inlluertcing Optiotrs. ValLre Addition - DistribLrtionStrategies -

'' .t-1. lirr I:acilitr i.ocafirrl anLl Llpacitr rllocation. t)rstribution Centcr L.ocationN{ode)s. Strpplr'Chain Netrvorll

:-:rr::zrrril1 ntodels. ltlpuct ol Lllcctlaint\ on Nctu'orli Dcsign -Netuork Design decisions usiltg Dccisi0n lrccs

I \l l lV Pl-.\N\l\(; l)li.\1.\\l). l\\'l:\ l Oll\ .\ND StrPPl-\'
l.l:,;rtuipg sLrppll cltail crclc irrlcnlorl,. llncertaintl in 1hc strpplv chirin --;\nah'sing inrpact ol.sirppll'chain

,..1..i-r,, ,,,, ih. i,,r,.,',t,,rr,- I{isl< ['ooling - lvlanagirrg in\1e]rk)ryi fbr short Iif-e - cycleproducls -nrLrlliple itenl -

r: :rtiplc location invctttttt.l lllallagclllelll. l)r'iclng and Revctludlvlanagcment

t \ l t \' cI RRIil,l-ll TlLL,\l)S
\.rll.l\ ( hain integ.r'a1ion - tlLrikling partnersiiip aud trusl in SC Value o1'lllfbrlntltion: BullrihipEl'lLct - Ettcctire

: r:iistilg - Coor{inating thc sLrltplv chain. . SC RcstructLtrillg - SC Mapping -SC proccss restructnrinq. Postpotte

ir,'p1j111 r]f6 jllercltiati,rl Il- in Supplj ( hain - Agilc SLrppllChains -Reverse Strppll'chain. Agro Strppl.v Chairts.

I rrt l:loolis
r :hrrlr..l. (2009)..!u74;A cltttrrtttttttttrgetttent lexl antl c:ctses. Pearson Educatiou

:,.ltct t iott.

\u{gtsted Rcttlitrgs

'' '.,,it ,-'lttin. I)ear-son llcittcalitx ltrtlil.

I :r;rriri-l-tr i. D.. lraniinsll I).. Srrrrchi-l-evi. E.. & Shalkar. R. (2008). Desrgnrng ontl managing lhe suppht

. : 'i . i))tt(l)1.\.l1/a//d,g/4.\ itttti ttt.;c.!11/a//(r.!. 
-fata NIcGral-Hill Educatlolr'

: ',.i,'1.rrr. Ii. (l()05). St.t1.1tlt l. lrtitt ,\l(utusentttni-(.'rtntepl antl Ca.;c,t. PHl.

- \.r;L1rl1ir..l r2002). ,\httlcling tltc'str1t1ti.t' r'lrrrlrr. Tltotlsotl I-earning, Seoorld Reprint'

: ., :,rc;. .t L).. Tan. K. (... .t I-cong. li. K (10 l4). Plintiples o.f supptl'chuu'r managetnenl; tl Ltulanced upltt ttttch

J^N
Ceneage Learning
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\ltt \ (l) 702 l)A t-.\ AN.\LYTICIS

'f rirching Ob.ict:tivt
. li,, f.,r,i, r lrioLts tnLlllivarilltc Jillil artali sis lechttiqLtcs tbr bttsittess rcscarch

Credit - 04

i {:i1rst i)lricolllt: {itt r[:ii1:ltlli]li "i'rl]is 
t0ui st' tlit stxdtnts $'ill bc ablt ttt:

,,,r i)rrclrl.rliril il-lill.rrlr ,,ri,,.r,,,r,,r,ar:i irLr$llrc-statislicai datrrisuscdusingstatistrctl s(rll\\itrtlllltl

.'...''l-l:'1".'r':'l:'
'':,:: :I r :r,iitt tilc lllilil:\ili,i;l'l :liiilrll lli i1r(1i" ii \o

t \l l- l: INl llODI- ( llo\
Iniroclucti0n Basic coDct,pt-s l.lni-rariate. Bi-variale and Multi-variate techniqLtes - T1'pes olllrultivariate

rcchrrirlLtcs Classilicttiorl ol ttlLrlliVrrialc techltiqLtes (iuidelines fbr nlultivariateanarl-Vsis ancl iIltcrprctatiorr -

.\pprotrchcs to nrultivariatc lllotlcl bLlilcling

t \l-l ll: Pl{llP,\lll\(; IfOIt \lt l'Tl\''\Rl'\'t E '\NAI-\'StS

\ir:.rng ilar. .,\pprol,.,l,"s l,ir.t".ti,,g,,i,1, nrissirrg dirlrr Tc-stirrgtle ils5r.r1r,tir'r1\ ol nrLrlli'lriatc an.llsis

lrre,,rpoatirlg no,,-,,er'ic lllttr riilh ilurlitllr rariablcs' "

[\lllll:\It]l.,TlPl'h't'lNL'-\Rlrl:(;RI'|SSION'\NAl'\'SlS'FACTOR;\N'\L]SIS"\ND(IANO\l(lAL
i {)RlLIL.\Tl0N,\N.\l-\'sls
\lLritiplc Linerr ILcgrcssir,,, ,i,,^t1,.i, IntrodLrctio, - Basic co,cepts - Multiple linear rcgrcssiollt.odcl - l-cast

i(lil.l.e cstirlatior', - L,l.r.r..-tlil,,n, Ll,. e.ti,,,atecl resressi,tt llnctiou - Validationolthe ,rodel'

i'i,.i,,, ,.,,,a, - SLttll ol'r'ltlilttlce crplailrccl - inlcrpretatioll ofrcsults'

( unorricui Lon.ei'tiolr i\ttalr':is - Ob.lectiics C'no'ttni variales alld canonical correlatiotl lllterprctatioll of'

i rtt iittcs lttttl cotrclaticlttr'

t \l l' l\': \ltrl-l lPLl'l l)lS(lltllllNr\N f '\N'\LYSIS' ClLLlS lER '{'NALYSIS ANI) (lON'lOINl'

\lLrlriplc Discrinri,a.t r,,,,t,,ri, i Basic c,lnccpls Stp'*ttit'n aud classiflcation oftrl'o poptrlations- Iil'alulrti,g

classilication riurcri.rs ,l,iia.,iir, ,r'it.,. niua.r ci,.,ster e,,al1'sis,-, D"1-i]l:1:'l'.:ob-jecti',es Similaritv ol'

nrclrsurcs - Ilierarchical ."ti nt'n -ffit"Lrchical clLrsterirtg nrethocls -lnterpretation and validirtion ol'the nlodel'

(.o1r.ioi,r ,,\nal)sis Ilct;,riti.ns - Basic c.rcepts- Artrilutes Suggested Reaclngs - I{anking ol' Suggested

ia.,,.fi,g. OLrtllut ol L'onioirlt Illcllstlrcr']lcrlts Lltilitl -lnLerpretrtion'

t\ll\':Nltl-ltl)l\lL\SlO\\l'S(l'\l-l\GAND'\l)\''\N(llilDTliCHNIQtiES
\ lrrltr l)iirre nsiLrrral Scalirlg I I)etrir itrorrs olr-itctive-s Llasic concepts Scaling tcchniqtlcs Atlril)tltc antl Nott-

f:qLl,rliou nioilcling Ir..i.-;;',,.:.;i. Strges in SENl -Application of SE\4 in business rcsearclt'

Ttrt Llooli 
ick- tl' w' (2005)' Malln'aliute Dittl "l1al1'sts 

l'eursotr
I lllrrr. F..1.. i\ttdcrson l: ii" fatllalll' L 1 ' & Ult

,1,,i tt, it t tttt t. Neu [)c]hi'

Suggested Readings
I fabaclrnick. B. G , Fidcll. L S

2..lohuson, R. A., & Wichern, D

3.Anderson, R. D, SeveetlcY, 'l'
Singapore.

1201J). l..ir;rg trtt.rllivaritLtc sll///'rlrc,'s. (Vol' 5) 6th Edition' Pearsott'

\\' (1.005). .lpltlrctl ntttltit'trt.itrte stati'iritttl 't^rallsls 
l'renticc 

ftll'l- 
n:ll..flill1

i,l'*'ii:,ili.i",r. .t J'. rjt,o:l sttttisti(\ .fat 
'Btrsines's 

ttntl Ec:rtttrtntics'l ltrttttltsctrt'
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MBA (I) 707 EXCEL AND ADVANCED EXCEL

Credit - 02

Teaching Objective
. Through this course it is intended to f-amiliarize the students r.vith the concepts of MS-Excel along with its

practical use.

Course outconres: afier coltpletion olthis course, studellt will be able to:

{'01: IJnderstand the use o{']\4S-Excel in dilferent statistics.

CO2: App11'n.ratheuratical functions. Dale tirnctiou and text function.
CO-i: Design our or.vn fbrrnula according 1o the need using conditional. mathematical and logical operator.

CO-l: Erplore r.vhich clrart is suitable brsed o:r the data'in excel to represent the report in nrore understandablc

iirrmai.
CO-<: lmplernent LookLrp. pivot table, 1ii1er. sortii.rg to ural<e the search ntore l'aster.

CO6: Anall:se data b,v Lrsing Arova, Correiatior.:. Covariance. pescriptive Statistics, Histogran and so ot-r.

T \IT I: I\TRODU( ING SPREADSH EE T

Choosing the correct tool; Creating and Saving; Spreadsheet r'vorkspace, Managing the workspace, Entering and

editing data; Data entry; Selecting cells; $aving time when entering data.

L \lT II: SPREADSIIEET BASI(:
Presenting a spreadsheet; Number and date/time format tools; Percentages, Dates and Times; Currency; Text;
Pertbmring calculations: Basic arithmetic; LIsing functions; Replicating formulae, Absolute cell addressing;

Sug_uested Readings between worksheets. Time and date calculations: Dates; Times and Duration; Date and Tmre

functions: Date & Time custonl fbrmatting.

t'\IT III: RANGES AND I,'IINCTIONS
Creating named ranges; Using named ranges; Google Sheets. DilTerent type of Charts. Controls in Ms-Excel,

\'[acros, Working with lbrmulas/f'unctions: Lookup and Suggested ReadingsFunctions, Logical Functions, Database

functions. Date and time f'unctions, Infbrmation lunctions, Math and trigonometry Functions, Statistical Functions.

t'\lT IV: CONDITIONAL FORMATTING
Using Conditional fbrntatting, LJsing Conditional formatting with multiple cell rules, Using Color Scales and Icon

sets iit conditional forntatting, C'reating nerr nrles and,rnanaging existing mles Daia Sorting and Filtering: Sorting

data A-ZandZ-A, Using Filters to sort datr, Advance filtering options Pivottables, Creating Pivot tables and using
pivot table options, Changing and updating data range, Forn.ratting Pivot table and making Dynamic Pivot Tables

Pitot Charts: Changing and updatrng Data Range, Types olpivot chads and their usage, Formatting pivot charts and

niaking Dynarnic Pivot Charts, producing reports with a pivotrtable.

T]NIT V: ANALYZING DATA WITI.I TTIE ANALYSIS TOOL PAI(
Alova, Correlation, Covariance, Descriptive Statistics, Histogram, Random Number Generation, Rank and

Percentile, Regression, T-test, Z-test

Tert tsooks
1. Harvey, G. (2015). Exce I 20 I 6 All-in-one for Duttmies. John Wiley & Sons.

2.Alexander, M., Decker, .1.. &Wehbe, B. (2014) MicrosoJt Business htelli.gence Tools for Excel Analysls. John

Wiley & Sons.

Suggested Readings
l.Bucki, L. A., Walkenbach,.l., Alexander, M., Kusleika, R., &Wempen, F. (2013). Olfice 2013 Bible: The

contprehensite lutorial resou.rce (Vol. 808). John Wiley & Sons.

2.\\rinston, W. (2016). Microsoft Excel Data Analysis and Business Modeling. Microsoft press.
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Crcdit - 02

F lHiTiflJifitl""i,.,. ,, raush*o srudents,o p,"po,J,h", ror pracemenrs

!\t Learning ourcome
t ' Studenis will be able to solve aptitude test that are conducte'i in selection process
j\ 

a a,;, 

- vYr, uL durtr tu \urve rptrtuoe lest lllal are conducled itt selection process

i= a.;r:- 

(Basic + Advance), Profit and Loss, Simple Interest compound Interest

\ 
Rario ard proportion. parrnerslrip. Allegarion and Mirrure. Alerage. Age

, t9 [ \rr rrr

\ I ime. \\'ork. Speed and Dislarrce, Train

I r\rrr'

- 
tn=qualin. Data Interpretation, Inequality and Statistics

L I \lT\'

I 
- tse:tc rule (square root and cube root), series, Analogy, Mensuration, Algebra, Basic Arithmetic

hr
I - \lock Inten'ierv: Mock interview will be conducted by external experts from industry. Students will be trained with

i:= 
' .::--ec n'pes ofinterview methods i.e. Facero-face, tqlephonic, skype

- r'\ S,\,\'.
" NN,. \ Tr \\J---l \' u-

i,

-;\ #4u
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-

= Itnttl,
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-'{, 1.3 Rationale

1.4 Obiectivest
2 RESEARCHMETHODOLOCY
2.1 The study

2.2 The sample design

2.3 7.2.1 Population

2.2.2 Sample size

2-2.3 Sample elemettt

2.2.4 Sampling teclrnrque

2.-1 Tools to be used fbr Data collectiorr

2.5 Tools to be used for Data Analysis-

3. CHAPTER SCHEME FOR MRP REPORT

Suggested Readings (in APA format)
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\ili\ (l) ll{)t (;ooDS \\D SIlrvl(]ES'I-'\x Credit - 04

l;:';*:**'l't'Ju"q'ui'''t tt.'" student with anoverview of Goods and service Tax'

: il;;; ils to acquaint the Beneflts of irnplementing GST'

: #;;;;ils to acquaint the role of technologv in GST'

:,:,1i1""J1;r#:i:1:j:riri::irl;'H,l::lT;:liriT 
}i'LlTli'rioi"i"g'i.r, rheearlier i,,dire*,ax svste'I'1,

illl(l l)Ic:(llt irrclireet t:'r s\' lil)l {( r5l-i

r ()l: l(r.isscr,hc llrc ltr'lrlrorr' pt \!i - rrlJ :1'ttclttrd olC5l ( ouncil and CiST\ andl)eline r)il5ic ctrl'ccnls irlld

,*,,ir,',,,,A,.,lCCsl .SG\tr\'f.1 atrdl(i\Taul .ions.t\pc5rndprcecdrtre;

COI: Ttr understancl tl'" p'o'i''o:ii c't lcvy and collectiol oIGST and describe theprovls

ifi-+,;lfllifttif ,:l11',liilil,]l':l?:J'. i,.-ii:f,,snr and conposrtion scrrctne onevr atd crprrin

f5,:1il"TtY;*[i*ili+J*1,^,**U;f;::J,-:;?:"#i',lit.'Ji.., 
1br re'vand creternri'lr'lrtion or

.tisirr;r dut\ iiabilitv'

'=.'l I ').:ll:]l'"iJ,:ll).",i1.\'l]tllj;,:..ii;l :.::':'.f 
e\c'|se dut'v: concept' 'srri:rt rcatt':re' it,porta';rce' ad-

,r -.ttlt.tl ',,,.' ' '"t't,''' '"f 't"i 'tt"'" 
i"'pn''t"* i"ti't taO"tf f ar' r\ Af r: ( r'lrctl)l' :illiellt liillllr('

I . ,.-.,4.,.t-tia" til\: L'ollccllt salicltl featLtre' irllpofiance'

' '' I '],,.1,.t,f 'l,i ilt^tflil,] l1l)'.,,'., .i,r btl.ic,:ell:]l]cs oi cisr' salie't l'eatures'-subsunring o1'tares' Bcncl'its

.......::I:ItingGS.t .(:,,nstiiLriiouui arrieurlnients"st*"rr,.JcsT(Dual N4odel)'GS1'Council-structure'po\\'ers

-. :: .:.. :i i,, n.. I,rovisiou s ,., .,11i,,,i,,,.,,tt" cs:ii.tt- clGSl . sGST(M P ), and IGS I aot

l)]],lli,,lt,tl'lili";];lJ;lI't,,,t,)i'-i.'i^::,i. ,,^r:, ol registration, Special provisions rbr cas.ar tarabre

r:rr.,: li ..,-resident ,"rri" i,",.r,,,,, .--.t"r',p,..t go"lr"g"r.;r:;'i"'*t oi CSf -l'rocedures 
rclatr,g t. levy:

\ \ \r :L,r(,,- ,1,. ', l,l,ll,ll),;l,,tlli:y:lr"l l,rl[J;i:3:;'iJ']:,:1,;!','Jl.,i';i,i:\l:i)i:I'rr:rl'li -tll)l'l\- ( "llrl'rll'rll' ll 'rl lrl\illrl\ 
t"','.'' o,

..'\r:r-.l.rl- ''r1'''lt' ztr' r:rlt 'rlrrrl\ \irltl\'r I "'t"''lt""i'pit'- 
t "''p'u-ii'" "t 

'tltirlrlc 
rltltti & lrtr lilrhilitt'

. I r" l(l "l llllllll l:r\ 'l'-1"'- -i"'t'lt l''"lilt"tt "rt irtiliz:rtjotr "1 
ittlrtrt trrr ercJit

I \II t\: -\SSIISSN'ILN l ct l{l:'Itrlt\S
;,:: i.lirgrlctailsolout*ar.i.ol''rr*,rtLsuppll'-firstretttnr,clairllolinputtarcreclit'.rnatclrirlgrercrsiil 

irndreclaint

: r.ri tit\ creciit' Anrrual ';;""'"fti'';i''iit*t 
p'ol.'ttn.t't't A"t"n.'tut of tax irncl tax liabiiitl'

r,ilr rr.tl l.rchnol,gl,: GS.l- Ncr*orli:,Sr*icr,re. ,'ision & lrittj;;t'-oot;tt' & 
'-unctions' 

Goocls & Servicc tar

> :.ii:.i proriclers (CiSl,): al],..;i.',;;ll-'"i*,,riu.'C-iA"fi,,i' A otti,'ttitu" to integrate *ith GS-I s-vstcnr' CSP eco

l\ll\:(tSlo\l l)tl\
. .i.::lrir* & rutllre. t'pcs ol.cLrstou., d,t\,. provision ofi.rport & erport.laluation ofrttles' lratrsaction virltrc &

-':".rll t.lut tnu'1"""'ui""t':"tttt"itit'-t'lliut ^"tl 
calculation ol'cttstoll duty

i"iirff:f a *., Kumar, N., &Venkaresh, S. N. (2017). Goorts and serviceslax. Himalaya publishinghouse

i i""1,"- i 
", 

aegru."or, clltriis; air. o,n*pu'*a opptication'Hit"nattavt o'q1,*)'

\\PX
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MBA (I) 802 TOTAL QUALITY MANAGEMENT

Credit - 04

Teaehing Objective
. To learn the quality phiiosophies and tools in the managerial perspective

Collse Outcomes: Or cornplelion ol'1he coLrse. students uill be able to:
COI: Iearn eeneral concept ol'qualit-r,, conlr:bution o1'quai.itv Gurus in the field of qualit_v, dimensions o{.prodLrct
and seivice qualit-v and lrou'to ii-irme visiou statement, mission statement and quality policy fbr the organization.
CO2: Ulderstand basic concept oltotal quality managemenl, its evolution, importance ofcontinuous inrprovcrncnt,
strategies olcontinuoiis it:rprovetnent- rvhat are the 7 old and nerv management tools and horv to apply lhern io solve
the business problems. tlrcy also able to learn use oftotal productive maintenance.
CO3: Anallze the concept ol quality circle and horv to use this to irnprove the quality in the organization- and they
also bale to leam concept olqualiLy tirnction deployment. failure nrode and elfect analysis and'Taeuchr techniques.
CL)J; Denronstrated Leaclership lbr quaiit_v lltauasetrellt, TeM Road map and qualit_1, awarcls.
CO-<: Lrnderstand the concept ol ISO. its dillerent series of standard, its requirenrents. inrple;.ne1tation,
tlocurrenfatiott. about llMS anii its belrel'rts. they also able to lealu aboLrt Benchmarking..llT. Six Signra.

t.\IT I: I\TRODUCTION
Qualifi'- r'ision, mission and policy statements. Customer Focus - customer perception of quality,Translating needs
into requirements, customer retention. Dirrensions ofproduct,pnd service quality. Cost ofquality

T \IT II: PRINCIPLES AND PFIII.OSOPFIIES OF QTTALITY MANAGEMENT
Or en ie*' olthe contributions of Deming, Juran Crosby, Masaaki Imai, Feigenbaum, Ishikawa,Taguchi techniques -
introduction, loss function, parameter and tolerance design, signal tonoise ratio. Concepts ofQuality circle, Japanese
55 principles and 8D methodology.

T \IT III: STATISTICAL PROCESS CONTROL
\leaning and significance of statisticai process control (SPC) construction of control charts tbrvariables and
attributed.Process capability meauing, significance and measurement - Six sigma - concepts of
processcapability.Reliability concepts - detinitions, reliability in series and parallel, product life
characteristicscurve.Total productive maintenance (TMP), Terotechnology. Business process Improvernent (Bplf
principles, applications, reengineering process, benefits and Iirnitations.

I..\IT IY: TOOLS AND TECHNIQTJES FOR QUALITY NIANAGEMENT
Qualitl' firttctions development (QFD) - Benefrts, Voice of customer, information organization,House of quality
tHOQ). buildtng a I{OQ, QFD process. Failure mode effect analysis (FMEA) -requirements of reliability, l'ailure
rate. Fi\zlEA stages, design, process and documentation. SevenTools (old & new). Bench marking and POKA yOKE

1.\IT Y: QUALITY SYSTEVIS ORGANIZING AND IMPLEMENTATION
Introduction to IS/ISO 9004:2000 - quality management systems - guidelines for perfbrmanceimprovements.
Quality Audits. TQM culture, Leadership qualityicouncil, eniployee involvement,motivation, empowerment,
recognition and reward - IQM liarneworl<, benetits, awareness and obstacles

Tert Books .i

l. Bestertield, D. H., Besterf ield, C., Mrchna, G. H., Besterfieid, M. B., Sacre, H., &Urdhwareshe, R. U. (20t l).
Tota I Otra I i ty Man age m e n t (r ev ised3 rded). Pearson Education

l. Shridhara Bhat, K. (2002). "l'otal Qualily Management Text and cases, Himalaya publishinghouse (lsted).

Suggested Readings
l.\lonteonrory,D.c.(2008). lntrocltrctiontostatisticalqualitycontrol, Iftley(studented)(4thed) Wilel'lndia. Pvt.

Limited.
l. Evans. J. R., &Lindsay, W N.l. (100-i). 7-lte tttunugerttett/ oncl control ofqt1.//lor(6thed). Thortrson
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\lR.\ (l) iio7 l).\'1 .\B\SIi \ I.\ N.{(; la,\ I E\T SYSI' ll \',I t:sl\(; } ls'\(l( I LSS

]Hi;;ia",,|;f:l'Jrt* n o inre.ded to fam,iarize the srudents with the concepts of MS-Access along with its

practical use.

Course Outcomes: Atter completion of this course' students will be able to:

COlUnderstandhor'vAccesslsusedandhowtonavigatearoundit
CO2 Design and create a database

ao3 M";r1r- ih. struoture of an existing table' add records to a new table

CO-l \\'orkiirg s itlt llte rccutd: i;1 2 i216h3s< llble

CO5 Sorting and filter records in a table

Co6Createsimpleand"t""'lu"qu".i.,,meaningfulrepofisfron-rtables,andcreateanduseforms

-v
W@

Clredit - 02

I-\IT I
Basics of RDBMS, Access Basics

T \IT II
O.,lgn u OutuUuse, Build a Database, Working with tables

I.'\IT III
\\'ork sith Forms, Sort, Retrteve, Analyze Data

I.'\IT IV
\Yorking rvith Query, Worl<

t-'\ITV
.Access rvith Other APPlications \'1ailrce an Access lhtabast
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(lrcdit - 02

Teaching Objective
. 1rr. on]".ti". ofthis course is to prepare students for placements

Coul'se outcomes: aller completion of this course' student will be able to:

. itud"nt, will be well versed with all tlle stages ofplacement process

"\)rJ,, 
*""ror,ng: coding-Decodi.g, B100d Relation, Distance and direction, order and ranking, sitting

urruns*.ri, p- ie, datasufTiciency' alphabetical series

t'\IT II
-\nallrical Reasoning: lnequality, Syllogism

l'i"lri1**rg: sratement and course of Action, statement and assumption, cause and effect, statement and

argument

$ii.:];r, reasoning: Series a,arogy. Dice, Figure, eount, missing rerm; classificarion: Add, one ort, cube and

;utxrids

t \lT Y 
errih expefis from industry. Students will be trained with

iio.t tn,"*i"*, Mock intervier'v r'vill be conducted by ext

utt,tt... ryp., ofinterview methods i e Face-to-face' telephonic' skype

g
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MBA (l) 809 MAJOR RESI"ARCH PRO.TECT PART II 
Credit _ 02

Teaching Objective
. To derelop deep understanding of basic research methods and its application to solve various business problems.

Coilrse outcomes: atier conrplelion ol'tlris course. studellt \lill be able to:

. After going through the course, the student will be able to formulate research problems and evaluate alternative

approaches to research.

The Format of report is as fbllows:

Front Page

Declaration 1

Cenitlcate

{ckno\\ledgemetlt ii

Content Page

Chapter l: Introduction
I Conceptual Framer,vork

I Literature Revie\,\

-: Rationale
.' ;it tl ts

Chapter 2: Research MethodologY
I The Study

3 Sampling design

3 Tools used lbr data collection
i Tools used for data AnalYsis

Chapter 3: Results and Disctrssion

Chapter 4: Suggestions and Inrplications

Chapter 5: Sutt'ttttar;

Chapter 6: Conclusion

Suggested Readings ( in APA lbrrrlat) {

.A.nne\ure

+*Note: The report shouid be written in Tirnes New Romau Format only with major headings in l6 fbnt size, sub

headings in 14 iont size and rest of the inatter in 12 font size. Line Spacing should be 1.5 with left indentation 0.4

and right indentation 0.3. Paragraph Spacing should be (betbre 12 and after 0)'
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N1IBA (I) 904 PLACEMENT PREPARATION

Teaching Objective
. To pr"pare itudents fbr campus placement as well as industrial project

Course outcomes: after co.rpletion o{'this course. student lvill be a6le to:

. Students rvill be able to learn how to appear and participate in group discussion and interuiews'

\-N 
Q'

Credit - 01
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MBr\ (I) 90s WEBSITE DEVELOPMENT

*

Teaching Objective
. lo und"erstand how to plan atld execute a website

Course outcomes: afier contpiction olthis cotlrse' student will be able to:

.Learnteclrniquesofweboesigninganduseofwebsitedevelopmenttoolstoenhancedesign'

Credit - 01

\
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MBA (I) 1OO4 CASE WRITING
Credit - 01

Te:rching Objective ^ +^ ;r--ii*, o.rt eqrahlish
.Aftergoingthroughthecourse,Studentswrllbeabletoidentifllandestablisharrissue/problemwhich

orcfl ttisations are lacing

CouLsc outcomes: atte: collpletion of this course' sttldent \vil1 be able to:

o The course will inculcate Oiagnostic skills and critical thinking among the students

b/l ',Lt
xlt* ,D-ffi



MBA (I) 1O()5 I\{ANAGEMENT BLOGWRITING

Credit - 0l

Teaching Objective
. to help students in presellting their orvn ntanagemen{ thoughts in the tbrm ofblogs.

Course outcomes: alter conlpletion of lhis coursc, student will be able to:

. Thestudentsrvillbeabletoidentifyhowtheblogwritingdiffers.fiomotherformsandstylesofwriting.

J^g'
\N\

ra
i.-"
l.
I

F.-.
ts-F
:>
:--

3--
l-
I

:-'
ll-
>
t_
r ,.*,
!hhh
ft-
n--.:-
nh
I.\
tr-fur
tr-,
tr-=

ffi--'
s>
fr,HH
H

77

i



I
t__
L-
F
I
F

}--5
F:.
t
;\-_
B

n.--\E_
E_ .F_
E

;--t
B:=
tL

E.

p

p

il--=
il-

lj-

fl-

[_

IJ

ii l

i*=

J

78

MBA (l) 901& 1001 INDUSTRIAL pnoJtcr nspoRT lcomplete Process)

Credit - 12

Teaching Objective
. Exposing the students to actual working environment and enhance their knowledge and skill fiom tvhat they have

leamed irr the institutc.
. To instill the good qualities of integrity, responsibility and selfconfidence alnong the students.

(rurse outromes: afler cornpletion of this course, sttrdent will be aLrle to:

. The students tvill be io develop understanding about real lunctioning ofan organisation.

. The students rvill also be able to gain experience of six mbnths in their specialisation area which will help them in

taking f,rture job roles.

CONTENT

lntroduction

lnstructions fbr lndustrial Pro.ject

a. Registration with Training and Placement Department

b. Selection of Source fbr Industrial Proiect

c. RegistratiorrolTopre
d. Daily/weekly work report

e. Evaluation o1'Report '
l'. General Instructions

g. DisciplinaryControl

h. Pre Training lnstructlons

i. Instructions during hrdustrial Project

j. Post Training lnstruction

k. Expenses

l. Contact Address and Number

Tlpes ofReport
a. General Report

b. Research Based Project

Guidelines fbr Report Writtng and Subn-rission

Steps in Industrial Pro.iect

Important Dates 1br Industrial Pro.iect Prograrn

Checklist tbr the submission of lndustrial Project report

-{rtnerure

a. Registration forrl 1'or Industrial Pro.iect (Anne)rure 01)

b. Pemrissiotr letter 1br Or'vn Source Training (Annexure 02)

c. Topic Registration fbnl (Annexure 03)

d. Daily Report fbrn.rat 1br Student (Ref'er Perforrna Nut 05)'

e. Weekly Report Format fbr StLrdent (Re1'er Pertbmra No. 06)

t'. Students Perfbnnance Evaluation Fonn By Industry Guide

g. Students Pertbnnance Evaluation Forr.n By Faculty Guide i

h. Performa for lndustry Certificaje (Ref-er Performa No. 04)

i- Performa for Faculty Guide Certificate(Ref'er Perfoma No.

j. Perlorma of Title Page (Refer Perfbrma No. 01)

(l{cler' f']erfbrrna No. 07)

(Rcf'er I'ertbrma No. 0{l)
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k. Perfbrma fbr Declaration (Rel'er Perfbrma No. 02)

I. Undertaking fbr the submission of Training Certiflcate (Refer PerfbrmaNo. 08)

lntroduction
30..... lntroduction to hlternship

The internship enables the students to understand, how the theoretical knowledge can be applied to the practical
situations. lnternship is a scheme of arrangements, requiring a student to work in an organization for a specific
period ol6 Months

1.2 Otrjectives of Internship

lnternship has certain specific ob.jectives such as to: I

Tr ain ing to clevelolr genLrinc Lrnclcrstiinding abogt firnctioning of organization

.\pph nlrnlrucrlcrtt Lnor ledge to practice

In'rpror e pcr.sonlLl sliills i.c. orcanizational arraJl sis. flnancial analvsrs, nrarkcting anal\,:rs etu

Inr1.r'or c rcpolt uliting sliil ls.

Ilclps to dcvckrp concrctc plans. inclLrdins lons and short-ternr action pians. along uith llnancial
dctails.

-l l. . Selection of an Organization lbr Intcrnship

-- .. ri.lii:ed lo select an orgunizalion fbr internslrip pertaining to the fleld ol'specializatiorr. A student can

- . :;:r -rtLrdl in thc lield ol spccilJization such as finance. marketiug. Hunran Resourccs and Internatronal
. :-: :LirJ rn udditioil 1o this neecl 1o do ln overall nranagenrenliorqiurizational revien,.

1. (;rncral Instnrctions lirr lndustri:rl Pro.jcct

llr:gistrutitttt trith Tntirtitrg und Plucanettl Depurtilrcti (ANNEXURE NO.0l)

o I rrining unrl placcrnertt departnlent rrill not consider narne ofunr studcnt tbr IndLrstrial
1'r'o jcct uho huvc rtot registc'rcd *ith the clepartment.

. No rcgi:lnrlion lirrnr \\ithout thc appror,al of thc hcad of thc institLrtion uill be

cnlertuinccl ulicr thc last date fbr the sLrbntission o1'registration tbrrn.
. Stlrdcrlts arc strictlr adviscd to flll thcir correct details in the registration lirrlt as these

ilctujls uill bc lorrrrded to d:llcr€nt oiganizations fbr thc purpose ol'lnciLrstrial I'rLrjcct
intclr icu ptocess.

. I'Suggeslc(l licaclings cir,cn bv thc sludents in the registration lornr uill irc considcrcd
ilnal: no c()rrcelions riill be tllouecl in pSuggcstcd Ilcadings uftcr subrrissiorr

Seltt'tirnt ol Sortrtc.fti' Ittlustritl Project

e Strrdent can prel'er hlstitute or o\\r soLlrce fbr their lndLrstrial Pro.lcct. Ila stuclenl selects
()\\1r soulcc ltei:he hlrs 1o take approvul of training and Placenrent clepartntent a ntontit
prior to tlrc lnrlustrjal Pro.jcct in the enclosed lbrmat (A\\EXtiltL- 2)

o .\ strrclerl prcler: lnclustriul I)ro_jcct throueh his/her o\\'11 sorrrce the I'raining ancl

I'lltccntcttt dcpat'ttttcrtt rvill not be responsible fbr anl pronrisc made br the organizriiorr
lublrul stipentl. ccrtificate or anl olher lhcilitics bv the organizatiou.

. Sturlclts going lix lnrlLrslrial Pro.iect tllrough lnstitLrte source are aclvrscd to confirrn their
rrrnic lrnd lltc rrrg:trization allotteti fiorn training and placeurent dcpartnlcnl tnd tcecir c il
copr ol ullotnrcrlt lctter belbre procecding tbr the Industrial I'ro.ject.
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t o"r':"o":r:;{loo!rl"'oourr"oto 
set approval of their topic of rndusrrial project reporr riom

L- ffim;;I;l*:il:Ji-1"#fiix1:r,?:-Ti"- 
the rast date rbr registration given bv

I 
- . Two students from the same organization and same specialization will not be permitted to

+r ::!H1i:.i:J,11:'.H:J'1:T13"il1'.T#::i",",1i",',,1i"'il':":H'"TT,,if:#:J

L- . #J"':#Y#,'"'::Tr'r::",:r'Tr'Tl"TffTHi:i:T"nt deparrment no changes w,r be

!-, H{:iJ#"[:1ffi;i1?""r';}'ff','""# 
lilH}HlHT*';ilx::,3}l:x1H"# ll:

!; , ,.,,,;:;;,.rk,rep.r,
f -- a. Students are advised to till their daily work report on their own at the end of every training

--, 
day. They can mark holidays and Sundays in thi sheet. (Performa No'05)

I b. Students need io send their weekly report to their respective faculty guides to facilitate them

s, . fi::1i;'i:,',#:illH['1'J#:1il:'f,[JI:ii]:'1i'JlJ:[l"i#1,*o whereas in,heir

S x#;:l;;'lliir:";iJr,ii'lJH,y,T5T,U,:I*re 
week in summarized rorm so' that the

I 
J d. Copy of both; daily work report and weekly work report's required to be included as an

h ::i'#::i:,J::J.;1',:'"'#Hr#"1".;i;1:'$il'"$H;:::f;:,11i:',1[1i,[',.',,if[:f#ll
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. stlldelts sllall not llcsotiatc *'lth rlte entploler about salarl'/ Stipencl and., othc,r lcrllls

dillerent ilotlr ltllirt '' n't"utrtlt"a carlier art the time ol' pre placetlrent lalli' utrless the

a,r,u,,,Ia.n,.,,, sllecilics thtrt the salarl is negotiable 
.

. \\'hilc aterrdrng i"1t^ j";'"t;;;"t'' ntutt bi puncrual aud coure in [Jnilbrnr onll '

. Kecptrtg tl,. .un'p"''1 '' t;";';;";" in vieLt selectton processes rllltl talie place in anl

r:ilr itou tl ilt tllc counlry ,'fhe srLrdents nlal be required to travel aud lttlcnd thc sltnrc The

'1 .[1' :hal] pass otr the i'lilt''"ntio' rcceivecl 1'ronr thc organizatiott to the collccnled

,ltt,i.ttt-llr-'lrllLllr:t"ttptt"'ll'rlllitlielllciro\\llllil\clirlltl(rlllJlilllilllr'(tll(ll1'
..]ltcilllllactoftlresteharirrurerhibitcdbltlreinterr'ieuecshasattinrcsrecluccr}thc

sttrrttlcr placclt]." ",'n"l:it"'i'itl 
t't"iftL'ft to 

,lirture 
batches of stutlents in the

orsarti/-ilti(r11. lrr"spo'tslblt 8lcllariuLrr' such rs eltorts to "urarket'' oncselt' dclogalorl'

rcnrarlis airout uo,.r..,riioo*, or thc Instirute/LJniversit1,,, negotiations other than llrose

pt" f"""tf tttttler llte dtte lrtouess' u-ill hc seriotrsh,r'ieu'ed'

. .l 

'e 
stL*lert, nru* obs"iyc a'd irclhelc to all codes of conduct rules spcciliecl b,v r&l'

\\ihilc ails*.cnng (,|.,"riinur-in',1r. irt.Iui.rr. students shoulcl observe clecorullr' T'hey'

sh0Lrkl ubstaitl lr.onr nrtliing anr liind olderogamrl reniarks aboLtt others'

. -l'hc things I ott -shottltl canl' l'or atl itllervies arc

r .\ t' l' 
'':i.l 

I rlrl'J lr"lc' "'i''t rlotrtt illl'rll)lilti(rll'

l. l1 is ail'isa5le ,,, ,,r.iroriiniin ,,ut.t uot, that i.clLrdes a notepad. pc'holdcr' l'ilc p.t l<ct

Ittttl ltasslloll sizc llltrllouraplt'
-i \ grlotl pctr ot pctteil

.sottlctittlesu,g"ni,.ti.,,,.ttthcti.Flecrftlteircatlrpusinterl,ierr.s.tlratitttirtlrllre.].&P
that thc\ .r. int""'tttl it,l"tt"""i'.rg rnore candidates. Then the l&l' uill ask otlter

inrcrcsteLl ,,tua.nt, rn"lpilll inr"'.ii".U' and the stuclents ura' havc to s,bnrit tlrcir

rcsilltlcs Lt.ho,t nt'tit"''it4nfti'tg "ttt"f 
copies o1 the resullle in advance is thcretirrc'

clc.irable.

'-llrcstLrtlcrltshoLrlc]rrllbnrl-f&Pdepartlllentiftheyhaveearlierappliedfilrtlresanre
collrl)al1-\ otl 1]lcit tll'n'

..lhcsttl(lcntsllltl)ttl])datetlteirnrobilenttt-lrbersenraillDsanclac]dressesinalltherccords
oftlrtrrls1itLrte.,.,.t.,..'t,t...,,.ntS.acaClelllics.adnlissions,eranlittalitlttclc'inrlrtlerto
gc1 tinrclr .,,A .p;'"'p'itt* co''utunicatron 'fhe students haYe to register lilr eaclr

colllPall\ :t1lat'atclr''

Di st i p I i n tr.l' C o r i r o I

i,lrlinirlgaltc]I)laccllletrtclepartrrrentlrasauthori[.,torvithdrarvthelndustrial[,rtl.1ectof
all\ sltldclll at altr tinre ii

L -f1ic stLrdcnt 
'n';tt.''tttt"' 

u'itlt anv olthe industry pcrsoll or inctrltr' gLride at aul'

1', ir ' 'l t,tltc 'lrttirtv ltr'ltt:tt.ilrl l'ti'1e'l 
-rr .. r , . r,;,,, r\..r.,r ,,,

]'lltllestL](lClltiSlrtlt-ar.lliilrblcintheorganizationa]ltlttcc]ttllrirlrillcrata]l)pollll
ol 1irnc ri ithoLtt itltilrttlatiolt

i. I"llgiarisllrlC:t'p'il'S t.li"" l'r.onl other rcport' \'etrsite or boolis ctc') irl thc

rcPort u'i1l llot lle llccePtcd

ii. Il thc slLldcnt \\ill,,(:.)i.tt.n,l an),intenierv or_selection process alier registratloll then

lrcishc uill bc tlcbarred ll.onr thc rrhole lndustrial Prqcct process. 
'

iii. SLrggcsrccl ff..Ai,,S,g*.n-irr ifre snraent fbr doing ,idust.ial Pro.iect rii)l not bc changed

, ll;iil,:liic nor irllo*.cd ro s\\irch organizarion afier alorrr.rent iion.r rhe l'raining arrcl

I)lrccnrcnT dcparrnrcnr il an)' strldent change organization,rvithout t']:,]l.tl:l'tt'n' n'

trairtirt3 ltrrd pi.ttt"t"r tltpti"''ltnt do sucil acrivitl' then hislhcr'lrainlng uill not bc

crltlsidcrctl
\,ll.il51tldcl]tt]scslI]1\.dcrogalorlrcllrarl<sfilrln.stinrtionorOrganizatiorlthcrllattcrrrill

bc rcietrecl to cllsciplinary collltlrittee fbr appropriatc aclton

ri. Sttrrletrts.r"uftu"tl'i"itt0adhcrelo thedatesciventothenitbrdiflercntstascsinthe

I.ilLrsrrial r,r,,i..t 
-irro..r, 

iif*" f"r, clate lbr iubmission .f ,erlllission lelter lionr

C\,
"\ \F,J^N
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tlrgllnizirtiotl-suirtlrissitlttofrcgistrationl.ornr.subnrissiolrottopicappror.altirrrrclc,
Faili,g t. tont':"'t"'ii"t" ila*ic stuclent t.'out io pu1'tine as per the guideli,es ol'thc

i tl slitLrtc '

h. Irre 'l'ruitrirtg Instt ttctiott

a.(]olltllctrottt.tttctthrguiclelbrcletnilec.lirrstructionsbetbreproceeclinglirtt.lrinirrg
b Lxchange'''"':::'litil;:;"'l';i;);"; laculh guideso thrilrrtt uiil be ablcto

( 'Illlir!l \r'lll llrcttltr ltriJe Ibt ltlr gttidlttcc t'"tippot' itl luttr IttJtt'lt.irtl l"I'rl'e t

c,[)iscusslhetopicgivenbl,)ourlndtlstr}.gui.t.*'it,thetircultrgttitlcurr.iceversaand
gctillcappLolarr-,ttr,pic'fiorlrtrairrirrgonJplo."n-,.,,tdepirtrrrentirltlreprescribccl
irlnlllll lrtlllcltcd ri'i1ir this nlanual'

tl Jopic "gi""tii't'' "tit' 
tht given datc rlill nt'rt be possible'

u. ltt casct""''l"nit"'"tthc-'s s'itlr anothcr student \1to hltve regislercd hisihcr toptc

'rerioLtslrt"ti"lli,''i't'"'"t'';'i;;;;"J";'tsinthetopicalierdiscLrssi^g 

uitlrrortr

,, 
li:lllt:,:',1:ii]il:'i',,i:',|;, 

chec.k berbre leav,ng rbr rhe.rrai.rng tha.'ou. have colrcctecl

,uul. l'.ti'ting-ttittt' "n1" 
of contact p"""'i '"a 

adclress fbr tlre reporting oflice'

approval "rtttt:;tit);"1;;"''to' 
t"luit'inl Proiect fiorl] -lraining attcl placcnrent

tldPxl tnlclll

i. lttstrrtttirttrs tltrring Intlustt'ittl Proicct

a'1)olIOltlris[rc]tar,erritltarr-volthelrrclustrr'pL.I5otr.lITtlrirrillg.rttdI)lacenlent
(l.Ptrtr.rlen1 

';.:;:'';' "'t"1'' 
"tr' 

t"'.'.'pt'ii"i't"'i' tll: i']1:::i)"'ll):rt 
'thc 

conccrnccl

stLI(ltIlt.s]rlcitrslria]l,ro.lec1\\1llbe.o.rtl'dra.nntiorrrtlreorg,atrizationandlltesttrclcnt
ri'iil harc to go lbr hisrher ludustrial I'rojeet aglltttt r r-'r:'-'r

b l)o ,ot .r,", j,u,,',,.l.'i.o*t",e'l,i otti,. oig",,izi'tio,, *hctt ,rtc.attizitti.tl citlcs not *ant

. ] 
jli' ,ii]tii]'tt anr Lrtrappror ed lear e rl Ltr:ing 1'oLrr lndustrial Prqect'

cl, l]eirl,.g,,i,,l..,;i";..j.1',.u,,ta.trttl guittedtrrirrgtlrelnc]Lrstriall)rcl.jectstl.that\,otl

crtl lct rcgLtlitt cLlitllitlce lbl tltc pro'iect.rent'rt'

c \oLt t'ut" tt'""i""ir sir seelil)i '"puu'it' 
four thcultl gtridc in the attaclted tbrrlrat

,t,n,,,gr,.n,,,,t.'il il,ru r.ir.in sribnrittrne*eekl-r,reports on lirlc tncLrltl'gLticlc nlar no1

llccelll \ otll lndLlstrial I'rolect reporl

1.l.lri:IlcitiS.roLtriir.stlnclLrstrilll,loject.l,tlLtirreexpcctecltoltar'elgelerltliclctoi.cacil
Irnti e\er1 ;.jr.",r0i,j," l,r.turtrr..tn.r.ib,. you can rcqtlest, the olllcer cortccrtlcd ttl

post \ou ro ull thr: departmcnts a.Ia "r.l,r: 
ju,j.jional rrea olthe organiz:rtion Yott rlill

still cillr\'oLIt x prlrlcct rcpolt o[.\utlr:peclalization onl-v'

rr. Yott .," 
^.i.];'.a.rtl 

Inaintailr allsolLrte '..'..y 
.i the irllbrtrlation )ou gct tbout tlte

oLglttl izaiitltl '

j. l'r,tt 7 r,tirtitti ltl\lt ttr'itrtt:

Sttldcntsatcat]l,isetlt()IepoltilrtlrcLnstrtLltet0thelilctllt-YgLrideintlrrecrr.tlrliittgda-vsalicrthe
conrplctiont'1'thcrllrrclLrstrialPrtlject'hos'ever.it'otitlablelociosoYotlcllnrcllortthe
pi.cenrcrtt "tll 

t'i" 1tl'*l'i';" "t't"*il 
ir:.-::i.t;t t'iit 

'.tot 
t'otto"'thcse gLridclines then their

1,t,.,',1,"''t l"t tlre'i 'ilrr' sill l1{rl l)e e(rll\l(l(rcd'

gL

Er/"'rtt.,t: 
I t.e c\ncl)sc: ut lrrdtrstrial Proiect ineltrdinl trlrel li'i'd jla\ (1e'

\tLlrlclll\ rr rll hlrr e t. l)cirl 3ll

I Ier S hc urar . Ilou evtr t"t"pt titiit 
't'"rrlLt 

ntrLr il1 pror lded h1'-' the organtzirtion '

il'lj:j1;lillil:i1,1'l'Jj,lJll:".,,,.* ri. e,ra, or ca, prace,,ent cerl on rhe bero* acrcrress

'i lltirtirl g rttlll Pllrccttretll l)cpartnlellt

)
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Prestige lnstitute of Management, Gwalior

Opp. Deendayal Nagar, Airport Road'

Gwalior 474020
Ph 075 l-4097000; +91-9827057488

Email : l'ltu:cr1,191!Nauqrl!gegll'Lgrg: Ab]:ay 4ubeyfg)nresti 
geewLatg

1. Types ol hrternsllip Project Repors

Stude,ts 
'v.ho 

are undergoing lndistrial Project; are allowed to prepare one ofthe .two types of internship

reports i.e. General report orlesearch based project. Format for both the reports are given below

.\. FOR}I,\T FOR GE\ERAL REPORT

B.FOR\I.{T FOR RESEARCH BASED REPORT

Histtrrr ol tire Orc.anizltliott & OIr.lcctives oltltc organization
( )r!.ailizitliotrltl SlrLICttlrc

F iriancial I,cr lirrnunce t InclLriling quantrtative aspects) & position, Costing nlethods and attall sis

l)i slatcnlcllts

.l l,ersostrcl: l{ecr.Lrilntent pritooss. Pcrsonnel Policies, Training alld Developlllent and uelitrc

lctivities
k. l,rodLrctions,roperations: prorlucts/ sen,ices ofltred. la1'out ofthe tacilitl'. qLralitl'control.

tttalerials plantlitlu ct crlntrol firttrre plans

1 \iar.licting . atcas-o1'olterations. compctititors, nrarket shtre, advertising & sales pronrotion

( it \ l' I Lll-l
It. Sllctlltlls lttltl ucltlitless'tli'lhc otgattizaliorl

b. Suggestions : rliscLtss \\'ith nlallagel'llenl

c. .\tlr olhcr special point obsctved br 1'oLt

( ll \l''l'l.lt 3: INTltOl)t (.l lO\
a. lnttodttctiort ol'the -i opic and \iariables

b. I(er,cu "l l itcl;rlllr.
( ll \P IER l: RllSE.\R(lll \IIiTIIODOLOGY

ru Ob.jectiies ol'thc StLrdt

1.. Thc StLrrll Dcsigrr

I Thc sarnPle iltsign

'l The Tools (l) irol Dall ('ollcctiiln (2) For data anall'sis

( ll \l'-l }.ll5 : ltlSt L'l S ,\\D l)ls(]|. SSION
( Il \l'1 l.l{ 6: St G(illSl IONS. I\lPl'l(1.\.llO\S "\ND 

(lONCLtrSlOr-
,..;\

.'..\ Lt

(i Lr iilel ines firr \\'riting Irttcrrtsh ip Rcport

['rrge: Pagc s]tottltl tre ol',\'1 sizc. ['itper.seilht s]rould be of 75 grall.t'

I rint Stl lc: l-itttcs Nlt Ilollllill.
I orrt Sizc:

l. l(r lir i\'1lirl IIendrrtg
h. L1 iil SLrlr I lcarling
c 12 llLrnltitrg I crt

.lustilication: 'Thc llrolc LiocL)rlerlt nrust be lirlll'(lett + right) justilied'

Sprrcinq: 
-lhc trodl ol'thc repolt shLlLlld havc 1.5 line'spacing

\[lrrgin: ']cttt all toLtlttl

prrragr.:rphs irntl Scttions: l\1m blank linc betbre anil aller everl sectionand sLtbsectiott. l'aragraplts

2.

l.
).
J.

.t.

5.

6.

d \yh'%
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must be separated by blanli line. Paragraphs must bejustified

llratlings.t Sutrlrrlldings: {11 hcadings antl their subheadings should bcproper.h tbrrrlattcd ttsing

hca.ling rulc:.

l'uncluirtions: Spltce atier cach llLlllctLlatiolt nlarll lsttch as : . . etc)

t0 Page Numbering: EverY Page
page of 1'our chapter 1. All the

etc. )

Spelling & Grammar Chech:
(report).

shoLrld be nunrbered.-fhc page ntrurbersshould start \\itll I lilnr thc first

l)ages l)e1ire the first chtrptcr should be givelt Ilorttan tttttrlbers (i. il- iii.

,\ppl1 Spelling & Grltttrttrar checli f'eatLtre ofMS rvold otl uhole doctllllcl'lt

Separators: Separators are required after the Completion of Every Chapter of the repofi in Times New

Roman font wilh lont size of 42 and Bold

Borders: Border in the I'ages will not be alloried

Referencing Style: APA

STEPS I\ Project Report 
..

Step 01: Registration with Training atrd Placement (Annexure - 1)

Step OZr Approval of the Inclustry and Submission of Cont'irmation Letter if Student is going through their own

source (-{nnexure - 2)

Step 0j: Student will appear in the tndustrial Project Selection process of Various Organization

Srep 0+, List of Faculty guitle Allofltrent with allotted organization will be displayed by the Training and Placement

deparmrent
Step 05: Student will Collect Training Letter from tlie Training and Placetnent Department

step oo: Student will Report to Faculty Guide befbre Leaving for the organization

step 0z: Registration o1'the lndustrial Proiect Topic with Faculty Guide (Annexure - 3)

step 08: Preparation of Industrial Project reporl in the guidance oflndustry and lnstitute guide

Step 0l: Submission of Project with the Approval of Faculty Guide along with Training Certificate.

SteptO: InternalVivaoflndustrialPro.lectProjectwillbescheduledbyTrainingandPlacementDepartnlent.
Step I 1: Extemal Viva will be taken by Exarnination Department

I\IPORTANT DATES FOR Pro.lect report

.\ll the students going fbr Industrial Pro.ject are strictly advised to adhere to the time schedule mentioned below fbr

the successt'ul completion oftheir Indtrstrial Project

6
I ,\p

Assignlnent Date Remarli

Registration u,ith Trarning and

Placement Departnrent ibr
Industrial Proiect

\\'llhin lirst 1u'o *cclis 1'rom the dalc ol
startinq ol' 2"'i se:rester Classes iu l'G
C]oLrrsJancl .1'f icmester in UG Course

.\licr tlrc last datc ol'
regisl(lti0r sludcnt hil\ e to

pa1, a trnc ol lis. l 0 per

dtrv firr nert I 5 da1's. ;\licr
that no registralion u ill be

cntcrtained b1' the Trarning
ancl Placenrcnt Departllent

2. .\pproval attd sLrbtttission ol'

Appror al tbr Indirstrial l:'ro.ject

tlrroLrgh ol n soLtrce

-30 dals prior to tr.om the date o1'

lrdLrstrial Pro-iect starting *ill Start

Atter this no such

.rppiicatron n ill bc

cntertaircd b1' I raining
and ['lacernettt Dcpattt]reltt

Ilcgistratron o1"l'opic lirr

lndustrial Proiccl RcPori

ln the first*eek o1'lndustrial Project

or 1he date given bl Training and

alicr thc giretr datc

studcnts riill hare to pa1'a

@t rr'-- 
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(]IILC]K LIST FOR PIIOJICT REPORT

Titlc I'age (l{ettr I'eriilrlla no. 0l)
' Dcclaratiort (llct'el Pcr'lilrrrra Iro 02)
r. Crrtillcate bv ljacLrltl'(irride (lLefcr ['erlbrnra no 03)

- Ccrriilcate b1 lncltrstrl (llelcr I'crlblnra no. 0'1)

.' .\cknou'lcclgentcnl
. IL.port ((ieneral or llescarch Bascd pro-jec1)
- \nile\ilre
\ L)aih' rvorli Sltccl (llclcr Pertirrrlra no 05 )

., \\'eckly riork Sltcet 1l{elcl Perlirrnla no. 06)

. leeclbacl< fionr Iltlttstr'1 Daih' uorli Shect (Reftr Perfornra no 07)

. . Fccdback ttl'lractrln liLrrcie

, i Lrilclertali.ing lirr thc lrte sLthnlission ol lraining certiflcatc (Refer Pertbmia no,08)

Jg \.-s/
)'%

l)laccment deparntrent (1'hrough Email

or b1 sending a scitttttecl copl'ofthis
lbnu)

fine ol Rs. I0 per dav ibr
next l5 cla1s. alicr that tto

registration *ill bc

cntertainetl irl the 
-lraining

arrd PlaccDrcn{ DePlrtlllellt

:- Sub*i.rion of lndLrstrial Project

Report to Training and Placetnent
Department

.\ftcr l0 u'orli.ittg clal's lrcnl the last date

ol' lnclustrial Pt oiect

,t

Alicr the gir e Ir date

studcnts rvill hilve to Pa\ a
flnc oi [ls. 20 pcr dar till
the datc ol'lttterttal Viva.
r\licr thc viva no filcs ltll
be rcceptcd b1' Iraining
and I)lacentent l)cpartlllcnI
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laNNa*unn No. ol)
\anre ol'ilre Student:

Course:
Section: ii

\lentor Name:
Home To*n:
Scholar No. :

Section- :

Spec ial ization:
Percentase 1Oth:

Percentale I2'"
Percentage/ course C radtlal iotl :

Erperience IfAny:
\lobile No. :

Email lD.
PREFFERED LOCATION FOR INDUSTRIAL PROJECT:
(Student can give any three locations in the sequence of Suggested Readingsfor

l.
2-

J.

{. PAN INDIA
SOI:RCE FOR INDI.JSTRIAL PROJECT:

1. OWN SOURCE I

2, INSTITUTE
IF O\\ N SOURCE TII[,N:

1. Name of the organization:
2. Name of concerneri Person: r'

3. Designation:
4. Location:

Name and Signature ofthe Student

w

Industrial Project)

interestcd to clo lndLrslrlal

Placenre1lt I )cllartnlcl)t.
\ote: Studept is Supposed to subnlit the conseut fbrt] tiom the organization ifhe/ She is

Project tron.r their own source till 15d' May 2016 in the prescribed format by Training and

Date:

W

8a
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pcnl:rtssrox LE truR FOt{ owN soullcll
(\N\E\trt{E \o.02)

To,
The Director
Prestige institute of Managenlent
Grvalior

Subject: Approval
Respected Sir,

tirr (Jun SoLtt'cc lttilLtsttial Project

With Reference to the aborc sulr.iccl ntvscll' Sio D/o
Fronr N1ll,-\r' llBi\i l].cont senrester rvould like to reqttcst lotr to kindlr perttlit ntc

to finalize Industrial Pro.ject thr ough n1y o!vr1 source. Details of the Organization are mentioned belorv.

a. Name ol tlte Orsarriz:ltiorr
b. lndustry:
c. Location :

d. Concerned Person:

e. Designation ol'Concerned Person

l'. Conlact No:
g. Ernail ID Kindly permit rne

Thanks and Regards,

Date:
Yours Sincerely

\ame and Signature ofthe Student
Encl: Approval Letter fiorn the Organization

APPROVI]D/ NO,I APPROVHD
(Directot )

1ir the same, i

.\. \\/
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P It( ) i. OII.\{,\ l'L)R C]ON S ENT L,E'I'TIJR F ROM ORGANIZA'I tON

(oN thc Letter I lead olthc L)ganization)

lo.
l he Dircctor
Prestiqe lnstilLlte of Nllttllluetlllltl
(iunlior

\trl\t.(l \l'l)I('\'ll I' r'l' lllj lll lrl'lll:rl l'l 'lL'L ll"lll "rtrt )t:litl.i'tltliott

lir.l,e.te,l:it' ,.:.. rr. rl,at \\c lrtrc ,:irclt rrlll rrrll:vlll I'r

\\'ith Refcretrce lo tlic abot e sLrb'iect kintllv 
";t 

that Ne have 
')''.. ri'utl"ni xtn'"itinnt - "'- "" " " iCn"t"attdScnrcster) liour

i)fesris.c hrstitrtc oi Nl.nagc,r,",,t. c,.,.il"t r"' doing hisr Her lndustrial Project from ottr organizali.tr' Kindll'notc

that Dlllatioll lirr rltc surttc - * ill llc (Startirlg l)ate) to

Dcpartlllclll.

K.incllr consider.
'l hattlis atid l{cgards.

l)li1c-:

r\Lrthir izeri Signatorv alons litlt Sciri ol'tlte ()rganization

,t'

\-e
-r'X2ry w
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REGISI'RAT'ION OFTOPIC FOR INDUSTRIAL PROJECT

(ANNEXURE NO.03)

To.

Training and Placement Depafinenl

Prestige Institute of Management

Ctalior

Sub: Registration ofTopic for tndustrial Project Report

Respected Ma'am

With Reterence to the above sublect Kindly note that my Topic for lndustrial Projectrepofi is

l"or.i"s u;ilr" "."""r*v 
,p""iui,,uiion ur'"'" i";i; ;;;p;";;Jb;''v i;;;;' F";'l; il'[:'t:?:*]1:^11

requestloutokindly,-"girt..;;;;;i;]orthesameso,thatiwillueauleiostartworkingon 
n.rylndustrialProiect

*ork -

Thanks and Regards,

DaIe:

Sincerely Yours 
r

\arne ofthe Student:

Course:
Batch:

Section:
Specialization:

,\I'PI{OVED1 NOI APPROVED

1'l-rainirlg ancl l'lacenrent Departnlent)

..,,t,,1-opicrecjstratiolrshoLrlilLlcclolrcbl'thesttrclentinFirstrveek oftheirlndustrialProjcctolthedategivcnbl'

':. I tli:trltliott u ill be done br dellerttllent'
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(PERFOIiNIA N(').01)
I'cllirrrnu lbr tlic cover pagc of the Pro.iect Ileport

A PRO.IECT RI]I'OT{T
oN

( Iitle olthc Project )

AT
(N.,\NIE /\ND PL.'\C'l: OF TllE ORG,'\NIZATION)

Submitted to
.lruirliI rrircrsitr

Grvalior

- ...::::Ll tiLltlllntcnr ol the usulcl o1'Nlaster of Busiuess Administration/ Bachelor ol'Busittcss r\dnlinistratron /
Bltchelor of cotrrntetce

(tsatch Year)
Subtrtitted BY

(Nanrc ol the Sttrdelll )
(l-o(io I'l\4(i)

I'li.l.s'l-lCl: INS l l l lll-E OIr N'1,'\N,{Cil:N4.ENT. CWALIOR (Nl P )
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(PERI'ORIvlA NO.02)

Declalatiort b1' the Candidate

declare report

,r,.,"fui,.,,,"nfro,tr," u*u.J "i"ll|[,',-:lJ],il:,:"Ifi','i*;.liiixlfJ':ffi:T]"i:.[[xi"i"Ji]ll"J:TJ;i
,.,r" u,ld". the guidance of..... ... .........r- .. ......-... 1, further declare that the work

reported in thisleport has not been subnrited, and will not be'submitted, either in parl or in full, fbr the award of any

oti er degree or diplorna 01'this LJlriversity or to any other institute or university.

Date:
PIace.

Signature ol the candidilte

i\ame of the Candidate)

(PERI ORlvlA NO 0l)

C l::Il l lIlCr\ Il] FI{ON'I Fr\CLiLTY GLIIDE

that the
1

training e]ltilledhereby-

This is to certifu that Mr,/ MS. Student of
of...................Weeks fiom.., .............'...to
report entitled

""::"1 lli: ::'"0]:"0 ll l:'l'lili}' Il:JIl,:;"[:j

u nder I]lY

quidance.

His her performance during the trailling was excellent 
,

Date:
(Signature of Faculty Guide... ...

\anre ol'Faculq Guide

wPuasr 
w
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L I lR'TIIlC'A'lE OF,'TltAlN ING

(fhis (.''.'t'tilittt? i\ 1o l)t' obl(tt]tt(l on tle ti.licitrl letteI Heud ol the Orgtttli:itltott )

(PERI-ol{i\l \0. 0l)
1'O \\'] IONiSOF-ViJR IT IV{I\Y CONC]I]RN

cr2

a student ol'NlB;\r Bll;\i Il'c'onl liotn

Ciulrlior lras tttlclergot.lc trainirig in otlr orgallizatioll llonr " "' .,.^..
. fhe topic o1' the Prolect was

This is to certrf' that Mr' / Ms "'
Prestige h.rstitute ol Matiaget.nent'

to

t r,.' t 1., 1r.ri0n,',",,.",1,,, i,,f rl," ttiri,,i,,s tt,rs ercellent We rvish hi,l/5er in his/her fitttrrc etlcleavors

l)atc:
l)Iucc:

\i!nilttlrc a1)d llallld ol'1hc ecltltllctcllt ltttllt

@
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DAILY WORK SHEET FORPROJECTREPORT

|Jarne of the student: 
(PERFORMA No'05)

Course and Semester:

Batch :

Specialization:
Name olIndttstrial Proiect Organization:

st

*,
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t-

Name of the FacultY Guide:

Signature ol FacultY Guide:

Remark:

Industrial Pro.ject report at thc tinlc ol'

not be able to sLtirtuit hisr her l'ile to the
'. :. \rudcttt Ilave to ellclosc this c1ail1 rvorli report sheet \\'ith their

. '::ri.rion along Nith the sigttatrtre il1' tlrcir Facultl' GLridc' Student r'vill

L
1z



DESCRIPTION OF'\\TORK

\\'l,LIil-\' \\'Ol{K IiEP()li'I FORNIAT
(PliltroRNl,\ \o.06)

l.-t-
L-
;E--
Ft.-
,
:-
;
:--
F
l_.
F
1,.-
l
lL--
T
!- 

|

]-e'--.
*i -
}r-.

* -9
l-+.
!r

h-r
.

i-*,t

h
-

h
--:-

hF=
h-t
I*-'aqF
h{ 

Jl

k q.-.

ff-
rr!,-.LLU
H

\ame ofthe Student

Course and Section:

\\'eeklv report for DLrrttiorr ol \\rccll

Thanks and Regards,

Yours Sincerely

(Name of the Student)
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STUDENTS PERFORMANCE EVALUATION FORM
(To be;filled by Industry Guide)

. 
(PERFORMA NO.07)

Nanle ofStudent:
Duraliott lbr Industrial Pro.iccr:

Department:

Course:
Batclr:

You are requested to give your valuat'rle feedback on following parameters on a scale of 1 to 5 where I indicates the

strongly disagree for the statement and 5 indicates for maximum agreement for the shrdent's perfonnance who has

undergone training in your valuable guidance.

Regularity and Punctuality during training

Openness lbr Leaming and Acceptability of tasli allotted

tzl+5,
Able to rvork in team
t23

Behavior in the Organization
t234

Quality in rvork allotted
t734

Any other observation

Date:
Place:

Narne and Signature of Industry Guide

95
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UNDERTAKING ITOR THE SUBMISSION OF TRAINING CERTIFICATE
(PERFORMA NO.08)

i

To-
The Training and Placement Offlcer
Presrige lnstitute of Management

fisalior

Sub: Lndertaking fbr the submissiou oftrainitrg certificate

Respected Sir/ Ma'am
\\'ith ret-erence to the above oited sirbject l<indly

the organization . Kindty note that I will submit
shich Training and Placentent department have

Kindly consider and Obtige.

Thanks and Regards,

Dafe:

Yours S incerell

notc tllat I hale not received tn.v IndLlstrial Ilro.jcct

rrrr r lrrilie.rte,,1 ur l)(l('tc
lirll aLrthor.itl to cattccl nty Industrial ['roject.

ccrlil icale liortt
...... .lailirg to
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(PERFOIIT'A \o'09)

STI.]DENT EVALT]ATION FORM FORFACULTY GUTDE

\;me trf the Student:

L.nurie:
Spe:ialization: i
Se;tion:
Batch:"J,,. 

"^a 
Dav uhen sludettt reported tlrsl lilne :

i*aL' g*.i."0:i;:|il|r:,Tl',".",Jr11?It'.,o" he/she proceeded for lndustrial Project

a YES

b. No

2WhethertlreStudentgettheapprovalforTopicoflrrdustrialProject
a' YES
b No 

)llowing Pa'ameters on a scale of 1 to 5

3. Kindly mark the perfbrmance of the student for fc

a.RegularityandPulrctualitydurirrgtrainingincludingreportingandsubmissionofWeelilywokreport

lzlt5
b. Openness fbr Learning arld Acceptability oftask allotted

rl)

c. Able ttl lorli itl tcatll

c1. llehavior

t2

e. QualitY in worl< allotted

r)14

Or crall llcrnrrL on Strtrltltt pcrlirrllrttlcc

Date:

Place:

Name aud Signature ol Faculty Guide

5
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\ottIhiscrrrlLtationshcctllct.ltl)l]ecllr]o\CL]lritlrthercllortofthesludentLrtthetilrleoi.sttbnlission,
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\rri.\ (l) \Il( 0I-.\l)\'Elt'l-ISIN(; .\\D llllAND NI\NAGENIll\l'

I crrchirrg Objectivt:
. Thc aint of tltc papcr i-\ to aoqtltillt

:rllabus uill help studcnts learn tllc

lcli a: dcr elopittc a bmtld

(lrcdit - 0{

rhe sruclents uith concepts and techniques ol'advertising and bralclrng. 
-fhc

app)ieatron ol concepts tbr developing an efl-ective advcrtisirtu plogrirlll ils

Course outcomes: on cornplction of tlte course, the students lYill be able to:

CO I : Understand the co,t0epts o I advertisilg inanagelnent. furlstjons and classification of advertising'

co2: Analyz_e the largct uu.l,"r". and nredia along u,ith measures of advertising.

CO-l: Leara about the adverlisiag bLrdgel ancl departtnent roles'

CO-}: Assess and evaluale advertising c1'f'eclivetress'

CO5: Learn the collcepts ol'brendiltg. cltnmutrication and brand image'

CO(r: Llnclerslancl llou/ to lnanalic llre hrand cquif"

['NIT I: INTRODTICTION ,

The Field olAdvertising Managenlent, Concept, Scofe, Objectives and Functions ofadvertising; The types and

classrtication of advertising, mafor ilstinrtions involved in advertising; role of advertising atrd marketing strategy'

Organizing tbr Advertising and Promotion Role of advertising in marketing mix and the advertising process, Legal

ethical arrd social aspecl ol rdrerlisirtg ii

T \IT II: PRE. LAUNCH ADVERTISING DECISION
Determinatior.r of target audience, Advertising media and their choice. Advertising meastlres. Layout ol

adrertisetnent and advertising appeal, Advertising copy

I.\IT III: PROMOTIONAL MANAGEMENT
Advertising <iepartment, Role adverlising agencies and their selection, Advertising budget, Evaluation and

Advertising effectiveness

T'\IT IV: IMPORTANCE OF BRANDING
Basic Branding concepts - Brand personality, brand image, brand identify, brand equity and brand loyalty; Product

r s. Corporate firanding: Major branding de.iriors. Identifiing and selecting brand-name Building brand personality,

image and identity; Brand positioning ind re-launch; Brand extension; Brand portfqlio, communication tbr branding

Enhancing brand intage through sponsorsliip and even management'

T'\IT \,: I,IANAGING BRAND EQT]ITY AND LOYALTY
Brand Building in Dift'erent Sectors= - Customers, industrial, retail and service brands. Building brands through

Internet. Developing llternational Brands: Pre-requisites and process; Country-of'-origin efl'ects and global

hranding: Building lndian lrrands lbr global tnarkets'

Te\t Books
l. .{.aker, D. A. (1985). EIC., Advertising Management (4thed). Public Health Institute

aBelch.G.E.,&Belch,M.A.(2003). Adrertisingandpromo.tion.NewDelhi: TataMcGrawHill

Suggested Readings
l. Darid, O. (1985). Ogiltty on adttertising. Lotrdon: Longman

2..lones. &P]iilip, J. (l 99t). What's in a brand. New Delhi: Tata Mccraw Hill
j.Chunarvaila, S A (2016) tlclvertising. sale.s and promolionmanagement(6thed). Murnbai: Himalaya Publishing

House
-1. \,Iohan, M. (1989). Aclstertising ntanagement: Concepts and cases. New Delhi: Tata McGraw Hill

5. Sandage, c. H. Burger, F.and Rotzolt, K11996), Abtertising Theory and Practices.In A I.T.B.S

Publishers and Distributors. Dellii
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MBA (I) MK-02. CONSUMER BEHAVIOR

Crcdit - 04

Teaching Objective
. To understa,d the role of consumer behavior in marketing and to identifi qualitative and quantitative methods of

rleasurin g consumer behavior

Courseoutcomts:ontheconrpletiorrofthecourse,thestudentwillbeableto
r CO1. lvlentorize the colceirls olootlsnlner Behaviqur'

r C02, ldentify and i:xplairr lactors i,r,lrich inilLrence consl]]Ier behar,iour.

. CO3. Apply intenral cltrrarnics in consuurer Lrel:avior such as personality. perception, learning tllotivation attd

. lllllul'..,rrtne app!.(rfiriatc rcsealctr approaclies incluclinglsam!ling. data collectiou and qrtestio:rnaire clcsign fbr

spccil'tc markelirlg sittratiotls.

. CIOS. ijvaluate tltc vat ioLts rnodel of consrtmer behaviour

T]NIT I
introduction to Consurner Behavior: -Nature and Importance of CB, Application of CB in Marketing

Consumer Research l'IocesS: ,Various Methods and techniques ofconsumer' research, Consumer Research Process'

Nerv developments in the field of consumer research'

I.iNIT II
tndividual Determinants of cB:- Motivation: needs/motives & goals, dynamic; Perception: Elenlents of Perception,

Dy,a,rics of perception, Consumer lmagery, Leaming: principles, theories, Personality: Theories, Personality and

understandi,g Consumer Oiv..sity, gra;d Personality, setf ana Self Image, Attitude: Structural model of attitude'

anitude lonnation & cllarrge

IiNIT III
Group Detenninants ofcB:-Group intluence: types^ofconsumer relevant groups, factors aflecting group intluence'

application of group concept. narily; pu,ctions of fa,rily, family decision making, family lif'e cycle (FLQ' Opinion

i'"'uJ".rfrip onJ-p.rrnnul jrifluence, bitfutio, of lnuovation: Adoption process Diffusio, process

T \IT IV
contntunication anc[ l'ersuasiotr:-Conlpouents of communication, the communication Prooess' Designing

Persuasive Communication
Consumer Decisio, maktng Process:-Problem regognition, Intbrrnation Search and Evaluation' Outlet Selection and

purcliase Post purchase behavior, customer Satislhction and customer commltment

I \IT \/
\lodels of CB: -Traditionat Models of Colisumer Behavior: Economic, Social and Psychological Contemporary

\lodels of consumer Behavior Nicosia, Howard & Sheth, Engel-Kollat Blackwell, Input Process output Model

lndustrial Marltet& and corsumer B6havior-Meaning, r"op" and characteristics of industrial buyer, Factors

uil-..ting industrial buying, participzints in Industrial Buying, Industrial buying process.

Tert Books
l. Schifhrran, L. G., &Lasar Kanrrli, L. (2002). Consumer Behaviour,India: Pearson Education.

L perer. p.et at. (2005). Conir,*ur'beh).yior ancl marketingStrategy, Tata-McGrawhill, Indian edition (1thed)'

Suggested Readings
i . rii.a.r. F . R.Coistuner behattiour and ntanagerialdecisionmaking (2nded).

2..lssel (2008). Consutner behavior-Astt'tttegicapproach' Biztronza'

-1. \littaf- S.cors unter behayictr- A managerialperspectiye, ThomsonAsia (P) Ltd. (2003).

-1._\bbael. ConsLuner behayior.: A strategic approach (lndian edition2005) wiley 2012.

:. Hed. H. (2008)edition Wiley 20l2 Cottstrmer behattior'

6. Gupta, O. lZOtiSledrtion . ConstLtner behat'ior p 20l2 Chichester: Wiley'

\N,-n \,/r\\s,
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l. Prakash. S. (2012). Theoryt of Constrmer beltcnior (lsted). Vikas.

S. \lukherjee, A., &Dube, L. (2012). Mixing efirotions:'The use of humor in fear advertising. Jottrnal oJConstmer

Behat'iour. Cengage Leaming. I 1(2). 147-161. doi: 10.1002/cb.389.

MBA (I) MI(-03- SERVICB MARI(ETING

Teaching Objective
. To understand the meaning of services. and the significance of marketing the services

( ourse Outcomcs: Orr cr-rrrrple tiorr uIlhe (oul'st s(uclenls rill be able to:
,. i-i I : Unrlerstanding basics ol scrvices altribute ia Clobal, Marketing Environment &an-rp: Grorvth ol
\:i--t0r.
i iJl. Denronstrate all the deterrninants service lnarketing mix practically

rlO-i: Eraniine the consunter Lrehavior Ibr tl':e services y,ith respect to Interntrl, External &lnteractivel,r'

CGl. Er,aluate the Service qLrality rrodel a:rd learn to increase service quality & Productivity
r-05. Anal),zing complete Custonter orientatron &amp, custorner satistaction, service recovery in tile

sen ice sector.

T-\IT I
Gron'th and Impoltance of Service s: Service Industry-Global Issue, Service Marketing Environment, Growth of
Sen ice Sector

Basics of Services:
Sen'ice Concept, Characteristics and Classitication, Challenges & Strategic Issues in Service Marketing, Good-

Sen ices Continuum, Seglllentation, Targeting and Positioning of Services

Credit - 04

I\IIII
:c|r icc (brrcepts: IndLrstrial Scrr iccs
\lrrrltfing \{ix4in Serricts llarkcting:
I'r,rLluct. Pricc. Placc. I'rttrrtotiott. l'eollJc. Phl'srcal

.i

Evidences end Process I)ecisions.

T-\IT III
Sen'ice Management Process: Internal, External and-Interactive ConSumer Behavior in Service.

Encounter,Organization Behavior in. Services

I.'\IT IV
Concept, Dimensions and process: Service quality models(Gronroos, Lovelock and Parsuraman) Application and

Linritations. Productivity in Services.

Demand Management in Services: Managing Service quality and Productivity

t \tr t\'
Customer Focus: Creating the Right Service Philosophy, Fundamental of Customer Satisfaction, Understanding

Customer Service, Monitoring and Measuring Customer Satisfaction, Handling Complaints Effectively, Service

Recor en

Tert Book
t. Ranrpal. M.K., &Gupta, S.L. (2006). Service marketingconcepls, applications and cases

Suggested Readings 
1

i-Zeithnral, &Bitrier (2010). Senice Marketing (SIE), lETata Mcgrat't Hill
l. Hofftnan. (2008). Marketing oJ service 1sl. Cengage Learning.

-r. Lovelock, W . (2001).Principles of Sen,ice marketing and Management.PrenticeHall

{.Chondhary, N. (2005). Jotu'nal of Services Marketing.lndia: Macmillan

-< \'ernra. H.V. (2011). Sclvl.'ar tllutA(titt}: Test ,tnd cases. Pearson Educatio 
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MBA (I) MK-04-DIGITAL NIARKtrTING
Credit - 0,1

Teaching Objectives: This course ivill help students to

. Rethink nrarketing in the evolving digital age

o Understand how digital urarketing strategies fit with companies overall marketing strategy

o Learn to develop, implenrent, and evalttate digital marketing plan

. Understand the r.najor tools of digital trarketing: online ads, search erigine optimization, paid search ads, orgarric

social media, social media ads, and others

Coursr {)utconles: Otl contplction 01'the cor.lrso, studcnts lvill be able to:

COl: Undersland cl:gital ntarketing and horv to use digilal r:rarketittg strategies and website to enhauce businoss

rcaclr arnd presence.

CO2 : L)e:nonstrate search en gine o;rtinlization.

CO3: L)emonstrate social tredia optinrizat:on and social rnedia analytical tools.

CO4: Altalyze search cngine nrarketrng. demonstrate tools olsearch engine rnarketing and learn

advertising techrttqLres.

C'f),i: learn about additional nro<1Lrle o1-digirri lnarketiug.

about displat,

t \t'l l: I\1'l{ODt:(l'l ION l() l)la;ll-.\1. Nl.-\RI(I]I'ING
\\'hut is digrtul nrarlicriilg'l L)illcrtIce bct\\een.ligital N arkftiIg and traditional nlatlietittg. ROI bch\cen I)igilal

Ji\ad\1u1ages oi'ciigital nrarlicting. ,:ligital marlieting be a lool of sttccess tbr conlpanics. irtrportattce o1'digitltl

it1llieri1g- Il6r dicl digrttl rlarlieting hclp the small cotttpattics and 1op inc, Categorizatlon of digital rnarlictlng lbr

thc bLrsilcss. I)iaglosis oi'thc prcsent l,cbsile and business. S\\iOl analysis olbLtsiness, prcscllt \\ebsitc and media

r)r prolnotion plan, Setting rtlt I isiolt. nlissiotl arld goals ofdigital nrarkcting

t \ll ll: SL.\R( ll l.\(;l\lr ()l'Il\lll..\ tl0\ (S[O)
I ndcrsllndinll a ri,ebsile. \\ihat is a $cbsite'l L$'els of u'ebsites. Diff blrv Blog, Portal and Websitc, Dill'bltr
u cbsitcs citltc:t. static or dr nlnr rc I\1odLr lc

i )n prge optinrization tecirtrirlttcs. Ol'l'page Optilllizatron tcc)tlliqries

t \ l'l' ll l : SO(l t.\ 1. \l lll)1.\ OP'l-l \l l7-,\'I I()\ (S\1())
\\lO (soctal Nlcdia OptrDiizntrorr) lilte Iaccbook. TNitter, Lrnkedln. TLtmblur. Pinterest alld nrore social rledia

.erricc-s optiurization. IntrorlLrction to social Nledra N4arlieting" Advanced Facebook N4irrlieting, Word Prcss blog

.rdxrio1. 'f1 ittcr nrarliclirg. 1-inliedln Nlarkcting. Google plus marketing. Social Media Anal-rtical 'l'ools

I \ll I\': SI'..\RClll I]\GI\l] \1.\ltl\lr'l l\(;
.:r:rL.).lilction to Scarch tngirte Nlrrlictirre- lools Lrsccl fbl Scarch enginc lVlarlicting' PPC iCioogle '\driords-lool'

lr -l.lrtl ldr.'rtlsinu tccllttirlttcs

l. \ I I \': .\l)Dll ION.\1. \lOI)L l.l:

.:|','
l crt lloolis

:icnra[]Lrpta (.2017). 1)igi/(tl,\'ktt fuling, )lc-()ru: , Hill I st eLlilion

I \.,rlcr. P (20i7). ,\larl;ering J.(). ,\toring.l)'otn trtrdilionttl lo digilal.Wiley

-r ilrirkcr..\1.S..Barkcr.D L.Borrnaun.N. l'..Zahay.D..Roberts.N4.L..(2016)Social lleclittltluketing;i1

' ,,itt'!ir-ttl;Pt oucy'r.L'eltgiigc I atcst l:dilion

\uggtsttd Rr:atlings
. .' rt.,Lr.\in,qhBhattai20li.)..lirntltrtncrtlt.rl.v o/ t.ligitolnctt'ltting, PeoIson Ltl edilion 12011)

- . ,,itLiLilttr.1htrJa(2Oll1. t)i14itLtl,\ltrt l,ering OrfbItl trnteIsilt'ltresslatesledilictrt

.r lirril:on. \\r.- & AIaIt. Ii.K. {20(16). ln/eflrc/ llorkeling dntlecornnterceCengage Latest Edition

n\/,/.. , \\t"7rr.,d*# \0

#



lRohcr.r:arrdZahar,(201j).lnlcttlel).lurl;elingltlleglatingonline&offlinesrrcttegies(lengageLate'\tlt'lilion
lL)lll

:' Dr iiagirrcnclra. K.' cf Slrrutlli, 11 12{) 15), [)igittll '\Lttt.ketil?.q' Lllnlaltta publishingHotrse PVt' Ltd,
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\lli'\ (I) llti-05- Rtrll\I. ''Nn ^co'c't't'TtrRAL 
NIAIII(ETIN(;

(llcdit - 01

]':l;:'lir::l:;i1:,::.., lirc sl.derr r. lrre 
'ar 

i.us aspects or rndia,r rural markets as the stuclv of rLrral nrarketing-

hus ircconrc sig.iticant rr".",l..,:,itt1," satttrtttion oftle urtran tlrarkets ancl the ittcrease i* tltc pLtrc)tasinu po*cr of

thc lulal PoPulation
o fo unco\cr aspecrs lrl,c rclerailce lttlcl scol.rc olrLrral nlarket in lndia' the envitonlllent plevliling thesc dt'nanlic

itrrolted in thc behai'ior ol I Llral cotlsLttllers. rLrral nrlrkcts researclt' aucl rural niarliet scgnrcnlation arrd targeting'

. i'o provide iletails lbr crplalning thc product.strategl' adoptcd b-v the conrp:rnies tbr rtlral nlafkot' pricing stratcg)'

u,irt'rr.,, 
^t 

distributions incltrrles tlaclrtiorlal and llrodern chatrtlcls'

i o:rr':1. {}rtttott:cs: tJlt irlil:l r:ioil ()l llll c{)tl1:i studtllts qill be ablc ttt'

rlliii:;.:tt: collcellls allLi irrtri. ;:1r:riiiLr ill ihir lticit

:, r;trrrll ittc ltgcncics

,. , ,-r. iilurtLl_i 
^rrtl 

ir.::.ie::lllrr iri rLr :lrt. rlirri r1 cLrllit'ir,Liolt tll'lrlrtd itt cliltirent scasotls'

, r',:i; i.,",::tll irl lur jcLt liLt; rii llt ilii i:ri'

1 \l-l I

l:conoutr -itural Niurlicrirlg N4(lrlels I{Lrral vlallicting \''s llrban N'larketing - PirrallleteIs ditttrentiating l'lrban &

tiLrrul filrfet - l)i1'lcrenccs ilt collsrttlicr behni iol in Rtllal and Llrtan tltarliet

\,)l:.1'" r,tir'.atior- r.ucror: r:rgucrcing 
'ural 

corls*)lcrs during purchase of-products llLrral consunrer Lift

.i)lc ,\pproach", nn(l tul:,t.r'(,1 Nlarketin! I(csearch - Rtrral BLrsiness Resetrrch- Evolution o1'Rtlral N4arkcting

Iiesear.ch - Sources a,,(:1 ,u"tl]o,i, ol'clata collecti0rl . data collectitln approaches in rural areas" data collection tools

i,rr tLrr.ul ntarliet. Llnrilarion ,,,,..i.f,.ff.,,-*., in rttral nrarketitlg research' iole ofrural ruarketing oonsulting agencics'

\)lJ '.J,1,r*",,,,* ,r,, ,,\r.ririonar [,s in Rurrr lvlarkering - -trAs of Rural. Marliering Mir Ncrv pr.d.ct

r:\ (,l,,prnert li, llu*rl ll.,L,"r [ltr'a] l\"1arlict Procltrct Lilt iilcle - Objectives beSincl ncu prodLtct Iattttclt Nc*

i :',,.lLrcr dcrclopnlent pr1)ccss- llrarld 1-o1'alrr in RLlral Markei - Regioiral Brands Vs National Brancls Channel

. :.i.iis.ir1e.r - 
'rcii.n 

ltL*al llerail iriarl<et lt ural Retail Channel N4airage,rent - Strategics 01'Rtrral llctail Cllranncl

'l:t]].ttlrltctlt

:,.t1.:l:* Lrl.ncricultural inpLrr: $irh specrirl 5Lrg.gested Readingsto 1'ertilizers, seeds and trirctors' c)rganisation and

....r,:r,,*: of ng.cultu'il ,,1,ri.,i,,* i,, InJin- liassil-icatio, Jl agricult,ral products *it' partiou)ar SLrggcsted

'.:..-i:rtl.li iei:onlllitv arlrl pcrislrallilitr

I 
tl' 

I ".,.,,u,rsi.g. 
I)elcrrriniltro. ol'agric.ltLual \rrices a^rl nrarlieting ,iargins' Role o1'AgricLrltLrral l'rice

.:.r:.i.,n. Role ol L'cn1litl allrl Slill0 90\crlllllelltS- Instittttions ancl organisatiorls in agricLlllLtrlll nlarlielins'

- --i...1',: rrrtrl'ctinl irl Irrdilt

Text Books
i iast lup. P (2016). Rtu'al Marketing, 3e Pearson Educ.ation'

1. nog*.'e.. &Ghr,ror, K. (2009) Rural marketing' .TMH'
:. [r"rr. V.f"yranan, i. (ZOt Z) Rtn'at $\ar keting' 2 ime Sage ptLbl ications'

n(\'\\FV
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\lrggc\ted lleadings

I rilrrrr rr. S. S.(200.1). :\glicLrltural nrarltetinginlndia " 1. ht E.Or./bt d ancl IBHpttblishing.

- \ilrarra S. S.(200,+). Agricultural llarkelinginlndia- L ht l').Ox{orcl and lRHpublishirtg.
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N{BA (I) MK-06-STRATEGIC MARKETING
Credit - 04

Teaching Objectives
t.This course fbcuses on the scopc and etTects of integrated marketitrg efforts in conjunction to other firnctional

areas ofthe organization. Global perspective isl(eptin view to provide a knowledge base on marketing

cornpetitiveness, along rvith the tools and techniques tbr creating synergy of integrated marketing el'lorts and

marlieting strategy irnplementation and control.

( oulst'Oulcornes: Orr corttplcliotr of lltt co(lr\c studcnts ltJill

COI: Mcmorize the coliccpts le lated 10 strategic marketing.

CL)2: Erplain the stt:ategics lbr lltarlieting tnix conlponents.

COi: illustrate the varioLts st(ategic n.rarlieting anirlysis models

CO4: Eramine the inlplcmentiilion of rnarketing straaegy in difl'erent sectors.

CO5. Evaluate tire tlarhelittg audits and narketing pertbnnance.

CO6: Synthesize thc plan fo| slr'atcgic nrarl<eting strategy initirltiYes.

t \lr I

Strategy Foimulation - Vision, Mission, Objectives and Goals of business and their relationship with Strategic

Marketing Management. Considerations for formulation of marketing strategies for all components ol Product,

Price. Prontolion attd Di.tribtttiorr

T \I'T II
\irarcgic N{arlicting N,lunagencnl Ob jcctives & concept of Strategic Marketine Manaqenlent - Strategl' Detinition

striltegic\llrrlietrnganal,rsi-s S\\iOl,.\nalrsis-(iAP,A.nall,sis-CompetitiveArlal.vsis Porler's5lbrcesN4oclcl of
:,,nrIerrtioI. t]('(i Nlatrir. (ll:,) ('cll i\lorlel a-c busic lbLrndation ol'Stt'ategic N4arlieting" I\'lcKrnse1's 7s fiatlleuorli

r,.i .trtalYziilg attd inlprtri'itlu iltcilnizllticltlill e1'lccliVetless

t\rllll
\iurlicrils. Strategv Intplcntcntation lnteunrtion o1'M'arketing StrlLtegies and their application to dil'lcrent bLtsincss

.i.lors Ir\,i('(i. lnclLtstliul. .t Ser|iccs. Cloilstraints in nrarketittg strategf ililpleurentation

I \ ll- I\' .J

\irlctllc strlteg] initiiltircs )'Jcrr prodLrct dcYclopnrent ancl itttroduction strateglos. Planned or tlllplanned stratcg)'

r.trhilr.alnls i obsolcscencc. ( ontingencr i alter.nalive strategic plzrnning, Brand Stratcgies in FMCCi rnarkcts, Iltrral

;l:rJ c\port rna|lieting slrat.qic-\. NIa|lieting sllalegrcs lbr I l and ITLS illdustries

t\Il\
\1arl,cting Stratcgl.I--rnluatron N,lar.licting,,\udits & their scopc Meastrrctttent ofN4arketilrg Perlbrnrancc and its

I llilbacl' to r)c\t ) ear's \'larl'ctrng. slratec.t' lilnlulation.
',.lurlicting StrategY Case Sttirlics - (Onc contenrpora4,case stLtd\ to be incorporated in the qLrcstion papcr) One case

:r,.rJ\ ou cnch olthc stratcgr initiatircs (l)rodLtcl, l'rice. Pronrotiolr and Distribution as u'ell as ['cople- l'rtlccss &
):rr ricltl l:r'idcttce) ttrr clil'lcrcrlt busilles5 5cctors

I rrt lltrul'r
\\ xllicr. (). (1. Mrrllins. \\'..1. Lloi'tl. \\i. Il. and Larreoltc. C. (2012). o'larkeling Snale.g'.'fN4ll Fd.

\ugg{rstcd l{ettlings
l Kotlcr.. P. (1988). ),ltrtl;ctittg ,\lctrtcrgemcttt; Ana11,515, Plcrnning and Conlrol 6e, Prenticc Ilall Intcrnational

i:J ilrons

I (i,zrrrrri. A. (2002). IJtr.tintss !"olitt antl ,\1r'crlegit ]:lcutogenetrl, 2e. Tata McGra\\'-Hill Education.

-i rr.rrens. I).W..ctPicrci.N.[.t2009).ll|atcgic ]'latkelittg. BoshnMcGraw-Hill Invin

- \nilreascn. A R. (2001). l-he lilc trajcctor.l olsocial markeling. sonre iurplicatiotls. lV{arlietillg l-heorl'" 1(i).193-
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Cretlit - 04
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liT:'r1*rj:11;Ti;;u0,. ,,uo"n. to evaluate performance of marketing initiatives in the long and what can be done

ibr improvement
. To enable student to colllpare nlarl<etiug activities of competitors

(ourse Outtontes: OI: completion ol thc courst students rvill be able to:

r{}I: To iea,r tools, t*"irniqu":, ur,i iir,***'ork. in an integrated lrranner to solve strategictnarketing proLrletns'

r-ol: Demonstlirte t0ols & technitlttes to explore lucrative target ollstomers and cleteltnlrtetnitrketirtg striltcgies

)ritr'ticall) trsirrg Jata llrirl\ \i:
CO3. Eranrine the statistical tools & techniques to rlevelop nlodels in context of curretltMarketing practices'

co.l: l.o learn about customer,s valur in a n]uketing, create competitive advantage in order todeveloping exclLrsive

.-".-nrp.iiiir. uluontage based tnarl<e1ing strategies to target specific groupcustomers'

CO5. Aralyzi,g the benellls tia.l","i"lrg iriorcler to i"a"ing risli and developing variesalternative decision in thc

:re of marketing usirrg clata.

l,r)|l.L,,", ro Data- Importance o1' Analytics- Data. tbr- Business Analytics -Big Dala - Busi,ess Analytics in

practice. Data Visua6zatr.n -Usi,g Excel to Summarize l,tarketing Data, slicing and Dicing Marketing Data witlr

Pivot Tables 1

iillriJLrrro concept, cluster Analysis Demonstratio,, cluster Analysis.Application case' Positioning Maps

Concepts and Demo,stratior, positioning Maps Demonstraiioh, P6ritioning Mapi Applications case, customer life

time analysis, cusromer vd;;;r;j;;f pri.irg eu*",i,g Demand curves and optimize Price, Price Bundling,

Non Linear Pricing and Price Sl<inlnling

l)ll,:11r.,, co,.clariu. lccrrniqucs, ii,l.ttipte correlirtion-Speart.an's Rank correlati.tt' Choioe l\4odels a.d

Logistie Regressi(.,,'l (::,,,."rr.1:i ,ricc ltodcls ancl Irrgistic llegresslon Demollstratior)' Ch.ice Models and l.ogistic

Iicclcssion Casc.

\):lll- conr,eritrrs rcacrior- i\4^,agrng Sustairabrc Conrpetitive Advanrage. N4anagi.g B'and-Bascd

('o.rpetitire Adr,antage. Nla,agitrg rln'e,ng-easeil Conlpetitive Ad'antage' Con'ioi,t Concellt' Cortj.int

Dc,ronst'rtion. Corloirrt L..ccpL arr.l De.rttustriation, N'lariaging [lelarionship-Bascd Ciorllpetitivc Aclvltnlage-

Lirlcllr Discrinlinattt \lr'rlr st'-( )rl!- \\ir\ irllti I rro \Val 
"\NOVA

-t l)l ) r,:rr. \riit" rr:r:, rr1'r :'ti"' irrr'1 I(rJrr'ri"rl ll"'lll."l :il]1':1,::l:'ill"l,:li;l]l:,:tiili.i'lllll"''"'
\\'ar il ,,\nrl1srs. tlcril.cation arttl \ralidation 'tit'irnt"gt' ancl Disadvantages ol Sinltllatiol llisli '\nallsis'

I ),(i.;,'tl I tir \ttrrlr:i

'[ crt l]oolis
I I:iurts..l. (2017). Ilrtsittcss '\rlltlrlics le l'eaLsolt'

:.it,,1,..*'^ii"A.(10 l6). 13igL)lrri Lrpsliill ahcarl. fatalvlcGra\\Hill'NetDelhi'

i..,\chnrra.s.iurcl (.ircllaIpl,,-a.'r:ili:i 13rgDataandAualYtics-wileyPublications.Neu'Delhi.

suggtsttd llcttlirrgs r) r \r'iui,,1r\ l' .\ Crnlru. t. tr.. a c'o.nro,r. J..1. (2012). QuuntilLlti\'( t\lethocl.:.lor'
l.,iir.l.rru,,. D. li.. Slccncl' f) l'' \\'illilnrs' l'' '\'' Cantttt'

't .t,t,.'. ,ll l, ' ir/t ' ' it""r"' l urtl l'tl"''

r .,rl. T. Kirattali. \\i.. a Lrur,l.i. p- ij0 ri1. Llig Data I-'untlctntentuls. Prentice Hall: Upper Saddle Rrrer' N'1. l'-lSr\'

r \\iirstor. \\'. L. r201-1). '\la,l;ctittg untth'tits'i Dulct-tlt it'en lechnicltres nith Nlicrosofi Ercel' 'lohn \\trlc)'& Sons'
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N{BA 0) MK-08-INTERNATIONAL MARI(ETING
Credit - 04

I r:rrlrirrg ( )l)ierlit c

. tfl," -ob.jccti'c 
ol t6c sLtbject is to provicle stuclents rvith a perspective o1- lntcrnational Marketing

lvlutuigctttent. its cnr irotllllcttl atttl colllplerities

(.ourse oiltcome: on thc contplction ol'tlre course, the sttldent \Yill be able to

( Ol. ilavc devclopecl att ttnderstlttlcling illnra.lor global trade dril'ers

('02: Dcntonstratc variou: tlteoi ics uncl their plactical applicabilitf itt the crtrrent scenirrio

t'Ol: Ccl sliills in researchi:rg. aId anahzitrg trcntls iil globrl nrarlicts and in tllodern marketing practice as consLllllcr

ch ir ing firlces
['O]: i\ssc,ss aI orqunizaliotr's ltbilitr lo ctlLer lllld colllpete itt ilterttational nlarkets

( O5: Ilrtplerttctrt global nllLrlictirlg sLrlLl'igics lo silin bettcr nlarkct position

lrcalurcs. Oppor.tunities and Challctrgci in hrtenlational Iv{arlteting" Conlparisotl ol'Domestic uitlt International

\lur.lictirg. Siages ol lnlelnatioual \,lirlieting. N,lotivating Factors ollnternational Markcting. Internatiortalisation -
Iiersons anil Strategics.

1 \I'I II
lilobal l;uYironrrrcntal I)riYcrs: \\'iO ancl Cilobalization - lssucs.'ly'pes - Political. Ilcoltonlic. Socill. Lcgal and

1-echnological Environnrcntr. L:\lN1 l'olicr. Inlerrrational Tradc and its barriers. trade in (ioods & SerYiccs'

InLernilliollal l radc,\greelllcnts.

t \tT lll
Clobal CLtstonters: Dritcrs of(ilobai (ollsunters, Influences olthe Global Consunler -Role olC'ulturc - eletlrcnts,

\ocirl Iraclors. Situatronal l-actors. IndLrstriirl Buyer, Governntent Buyer. International N'larlieling Rescarch:

()pportunlt\,Anal1sis. Nlarkel Sclectiotr. Assessing Market Size and Sales Potential. GoVerlltrtellt Policies o1'1'arget

\i,,rl.cts. SiVO I Anall,-sis ol' lurgcl l\,1ar'liets. Clobal Nlarket Entrf ir4odes - Strategies, Problcms anil Clhallcnges'

t \l.l lY
(rlol-rll \lu|ketiilg: (iloltaliziLtioll Drircrs NIarliet, Cost. Envirotltnelttal. Cionipetrtit'e Factors- Illterllatioll1ll

rlrrkcliil! \lir. 
-Dcrcioprilg 

rhc (iiobal lvlar'l<cting Prosraln. Segurentation of prodLrct &serl'ices- IVlarkcting

:lliltrrcl, illt(l Distr,bLrtlon l,ront0tictl Stralc!.ies. Priciltg strirtcgies - Factors influencing l'ricing Decisions' Conccpt

,,1 lnt.'tnatiotiltl PrlclLrct Lilc (ltclc.

1\ll\
.::t1.leIrentrnl Cilobal rllarlicting 5tralcgics. Ncgotiation \\iith custolllers and selection melhod - CLrltLrral and

.i,r.iLtiL,al Ncgotiation-\. I.-\l-lrrheting chnunel,s organizatrdn &controlling of the globa) tllarlietinq progranltlrc.

:\t-.,i.I D,t.untelttatioli. h\p0It I)rocedLtl.cs. Stcps in processing an [:rport Orcler.

i rrt lloolis
,_lrtlrst ljtL.l!littirr l:ri: lllriil;lt. L.:\L xll(l c3scs.'l-litl \'lr:crlLrr-llill F.ducatron.

I ,:tl,r rsrr. S.. ct Shau. .1. (10119). Illtcnxttional nrmrllcting: snateg)'alld theory. Routledgc.

\u,.Ist\tttl l{eadings
: lr.. \i. ii.. t!. iiotriillliii:lr L'\ i.:{ll.l). llltctllltlioutlnlarlieting' Cerlgnge Lelnlittg'

. ..::..1r. P, R'- (lraharll..], I',. Salllltrl' P, (201 1), Itrtcrnational iVlarketing,l3th edition.,lN',IH

J,sr\s ury.

1-



Teaching Objectives
. The main objective rs to provitle insights on retail operations This will enable the students to become good retail

planners and decision makers and hefi lbcus on change and adaption to change Tn-: :llJ*' 
intends to provide the

learner rvith an overview ol the retail industry, collcepts and processes and an opportunity to understand the areas

ol accorrntabiliS lbr I Retrril Mlnager' 
{

{-oursc Otrttonres: Oil contpletitln ofthe cloutse sludellts ivill be able to;

rol: Underslanrl tirc retarlrng c*viropnrent. its concept. function , retaiiing strategies aiong with dill'erent oullets ol

MBA (I) MK-Og-Retailing
Credit-03

ilrr,xrrl:. inapping. societr alo:lg uith rctails situational analrsis llr orrrtcrsltip ltncl

store location. its layout a:rd diagnosis diflerent visual displa-vs using in retail

rrsed in retailing along r'r'ith its integration with different dinrension as HI{M'
' opporlLrnities in retailing.

Shre Desrgn ancl LaloLtt. 'lhc Slole and i1s

IVlerchanclising and Atttiospltetlcs. largcting

retail iilg
CO2: Evalttate retaii cilstolners

other traditional l'orms.

CO-]: ldeltilr,' l'actors behi:rd to citoose

1bmlat.
CO-1:,\rtelvzc Prontotiottrrl \ll'alctic\
Operatio:r research, ltillaucc and career

t\lfl
i.)\cr\ie\\ o1'Retailing l:llYttottitrcllt lttrd Nlanagenterlt: I{etailing, Definition attd concept' Functions o1'Itctailing

L)rir in!. l,orces fbr lleta:ling. B, il;i,.Ig and Sristu;ring Relationships. Strategic Planning. Strtrctural Change' l')'pc ol'

ll.crrrrl l)Lrflcls- \'1arlie1 SlrLtclLtrc l{etllil I'lanning' Development attd control'

t\il Il

Lcurnirg..,\ltit.dc. i\iolirarro, anil I,crccpli.n. SttLralio,al r\nal-vsis. Retail instittltiolls br'o*'ncrship l{ctail

r:,:lirLrliL,s b,r.Storc-lrlLsetl srr,,i.g,-trti. \\'c5. Non Storc basccl anci otlrer Forurs o1'Non Traclitional ILctriling

t \ll lll
L Iroosirtg a Stote Locatiorl: 1-rltclirtg '\tell Attalrlsis'.Site Selcctlon"

I,,,.g. i h. Hvternal S(lOii.E- Internal Storc' Displav Visual

(,,riu,r.rr' cntl (ialhcring ltllilrtlatiutl' I

t \l'f lY
( rr;lltLlticating \\'i1ll ctl\tolllers. protllolional Stlategics usecl in retailing Retail Orgalizalion attd llLtnlatl Resottrcc

\ll11lgentcllt. opcratiotrs r,t,,,,,,g.,rl.nt, Irittaltcial i)i,,rensions- opcraiional Ditnensions (JlcuI rrpporttlllitif\ ill

Ii;turlinq

t \11 \'
l)clrrcrilig the l,rocluct. Iicluil IntolDration Srstenrs. Nlcrclrailclise lvlirnagement Retail Pricing- Devclopnlent antl

l.r.lcrrcrti.u plans. pe.plc ,,, ri.ir,ri,,g i,ternatiortal Rctailing: lnternationalization and Cilobalizatio,' S5o,ping at

\\ orlcl Stores. (ioing ltttcrnartotlal, 
-fhc Inlctllalization Process' Culture' Business and Intell)ational Managelnent'

Icrt Iloolis
I l)radhrrrr. S. (201 1). Rclttilittg tttt.rttttllcntenl. le\t otttl ccrse's"Iata McGrau'Flill Education'

I l.crr.l\1..\\rcitz.B.,\..&rlr"*al.il. \lt)98). llettlilingronagenenl.Ne*'York,NY.lrt'inr'NlcCra*-l Iill'

, t,iri. ,,f l, Q()11\. lle/oitillg t)t.!t1(1get)lcttl Liitre Diamond Publication'

'1 llhatia. S C' (200ti). llt'lLrtl tttrtntt'1t:tttc'1' r\tlantic ['ublishcrs & Dist'

Srrggtstcd llc:ldings
]\crrnilttt.;\,.I'.&L]tr]lcrl.l'.lllruiling.Eltt.it.tlttnlenlttnd0l)cI.tlli()n:;(1sted),Vrkas
l. Berrnln. IJ.- &Era|s. .l.i{.1lrlirr1 ttt(ttltr:<ene11l(9thed). Perrsotl EdLtcatlon

I \licheal LC\i. i\,1." &\\icirz. l:1. \\'. licldllilig ntun.tgenenl(5thcd).'l'ata McGrau'Hill

J. IJLrnnc [,atrich. ]v1.. l-usch liobert. t'.. &(;r:ii'tittr t)irrind- A. Rezrlllrr.g(:lthcd) Cengage Learning

5 lioger. C.. ctI'aLrl. ts.tlLtt.riling. lninrtttltrttirttt (5thcd)' Pearson ildttcation

tr Neirnran. &Clullor' llL't(tilins ( lstcd)' ('cllsage I-catning

= Ciirlsorr. Y.(i.llctuit ,\1,,,,ui:ri,,r,,t ltttttttiinil.Printipli's andpt ctctite ('laico Publicctlion l'st ['d)-
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\Ili.\ (I) \IIi-I0-so(ll \l. \l'\ltli['l l\G
Credit-03

I errrltittg ( )b.iettir t

. la, cr6ilncc Competirclrcss tn \r'rial i\lirtl'clilrg hl etlrielLl valttcs ancl social media in MlarJieting'

( oulsr Outconrts: OII crilllpleliolt ot lhe cottrse students riill:
. i. I i \lcnror.ize tllc coliccllts tll .ocial tltcdil lllatlieting'

l , rl: ilc:cribc attd erlllllirt lhE- lllcallinq illl(l llatllre ofsocial nlarketing'

. r )-l: \pplr social tttittlietitlg llrocess ancl planrling

I r,+: lr\antiitc altpropriatc s0ciul rruulicting ilrir ancl role ofntedia in social nlarketittg canlpriglt:.

,. r:: l:rlluate thc ethical issrres. challcnqes uId lretrcls in social nlarketing.

I \rI I t\ Ill0Dt (r'l loN
.,i*Ll nlulieling - Del'ilitron. Scopt anil conc.pt, EvolLrtiort ol'social nlarketing, Need ibr Social nrarlicting. ;\

-, ,t.u.rtirc stLrtll,bet,rccr, (lggrnrctcial anrl Social utatketirtc . Use ofmarkct research. socral cltangc tools. I--llctors

r;lircncilrq Social ntarltctirlg. ( llllllerigcs andopporlunilies

t \l I ll S()(ll,\t. Nl,\l:(lil: I l\(; l'l{O( llSS,\\D llL'-\\NlNCl

. ,i..1 ,lrclsrlcrrol Socirl nrrrlicling I'roccss- Stagcs- llthicalconsidelations. ['latttting- F-ornlatil'e Iicsclltch itt

' ,:i.rl nrnrl'cting. Antrlrsis. l'roblcrlt- l-tllirorltlrcttt- lLesotltcc'r

- MoliIcs ilnd ltcIcllts.Sheth's ancl Frazier's attitudc. behavior seglnentirtioll. Stagc ap1;roach to

Selccting tarsct audicnccs. ( (rss cullut.al targeting. culttrraland inclividtlal tailoring.

t \ll lll SOCI;\L i\1.\lrKL Il\(l \llX
. ti.ri nrarlicting ntir p0lic,r. proclLrcl. p)acc. price. prottroliott. people. partnership.ltating & ReYieu's - Virtual
...:iJ. ltsilg n,.,li. i, sociul uiarlieling. hnportance. eflcctjvencss of'tnass tledia in social tnarketing Pmctical
. .,.1:l lir qicdia 1sc in -sociel ntarlictirrg. r\dvertisenrent. I')ublicitl'. llciutainnrcnl, C-'lvic or Ptrblic. (lhoosing nrcdia

i 'r:llrLrJs.

\ ri 0l nte(lir in socpl srar.licting cantpaiens- planniug lncl devcloping Social media canlpaigning. Caltrpaign vs

,:.rrrnrnrc. f,rogranurc plannine nrodcts. concepttlal ntodel Larvrence Green'sPRECEDE-PROCEED rllodel'

( \ll lY I:l'HICl.\L lSStrlrS.\\D (lll,\LLENGES
::,;r:.tl prilciples- C'odErs ol bcltavittr. (ritics ol'social markcttng. Critic ofporvcr irnbalance in social nlarketing.

.::.:.i:llt ol Lrlinteldcil collselluenur\. L'onrpctition irt socinl ntarlieting - Deflnition. tllonitoring- couttteritrg

, rt.l.rllti(rlt contpctition untl prittciltlc rll dillirelltial aclvanlage. Inlerna] conlpetition.

t \ll \ fRl.\D\ l\ \{)( l.\1. \l \l(hl ll\(i

, l)rirute \cctor social rrlirliciin-c..Sociel Mcdia nrarketinc. Inrportltrlcc - Llig Brands & Snrall brrsincss- L nlail

....r.rting. SocialNlcdia Tools \lirlicting \irh Social nenvorli si1es, bloggiug. nricro blogging. podcirsting

lrrr:rli,

I rrt IJoolis

-r,.rr.\ir1r. R.. & Iienlcl. N.l2()l()). l'rincrple.s ctncl practic'e of'socictl markeling: (|tt inlernaltottctl pcr.s1;ectite

. "r r't:. 1 ttir.'t.itr l'li -.

- i. ri:r p.. Robcrro. t.\.. & I-ee. N. (2008). Sotiul llcrrketing tttfluencing Behctt'iors./b| Gi;ori (3rd ed ).

:;. i:su:rd Oalis. ('.'\: Silge I'irbiicationis- Irrc. lSBN.978-1-4i29-5617-5 (paperback)'

\lr g!t:ttd Rt'itdirlgs
.-:.rD;h. .1.. Illair.Stevcrs. C'.. \,1cVer,. l).. & N,lerrirt, R. (2010). Social lvlarketing and Public Health.Orlbrcl- IJK:

University Press
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rll].\ (l) IllLll-01- INDt:S1l{IAL LAW

(lretlit - 0'l

I rirchittg Objectit'cs
. _ 1,. c,,i,r-.c uinls to ac(lLlai,1 tlte Stlldcltt *ilh atr o'erlieri o{ilndtrstrial laws and r.egulations'

. . itj course aints t0 ilcrluailtl lllc studcllts rrith Indtrstrial Disputcs and Disputc Settlenlcnt Mcchaltisnr'

. liri coLrrsc ajrns to acqur.lint the detliled cnncelltuirl aual,\'sis orl \\rage Policies. c-olllpensation' social securit!'

:l:,c1.c,1 5enclits drrring tlic eoglsc ol'cnrplorurcnt and riorliiltg conditions ofernplolces'

. :l;:i i;til|()I}1ts: {}I: .;lit::i::;:;!.1:j .l);;:;litl.joI) tri'tllt ttlursc, i}ie sttldent \\'ill Irt :rblc to:

rrl,tli:c lhc t[riiuric itrt;l co;]leri irr t'lrich ellr]llovtrlelll relalionshjps are gnaclcd

: l rr,lcl.!rr:rl thr prr,., is;1.r,, lri'1rr lniiLrstrirLl 1)isprrtcs ,\ct. 19'17 ulrich prolides 1-trr selllettrcllt ol'itrdLrstrilLl

. : .J: i:]ri)il:lll cljlrCiji:lijij]1. l..1Li;lili:.'.'lniliLrltLjtlll atrd conlpLtlsott adjirdicatiorl.

i.;.:lci;rrtu tlle Iloc:l\\ l:rti1 'Llll: tli r"llgis. lltinilttttttl \\'age paid 1o the $orliels'

.. rll:Itiil:ig]ti:itirr,t:ite L1rl.r,.r!(.,1,1,,.,,-'a*llllllllrll]illlilctlLralretlu:leraliol)1otll'r\tlrl'cts'

t \l l' I: F.\(lTOltlLS.\(l'1 19'18

r-:.'Jcdttrc.

t \l l ll:-fltli INDt,S-l I{l \1. l)l\Ptrl'l;l '\(l'l-, 19d7

- .,;.cpt 01: lnclusn.iitl drspLrtes. sctllelllelll o1'InclLrstrial dispute. procedure, po\\er and dLldes ol'aLlthorities' Strikes

.l I rrckoLt1s. l{etreltchnrenl arld lal oll'

I \lt-Ill: l\DtisTltl \t- Ith.l..-\1'lO\S
:tr rlxde union ;\ct. l92ii- L)cl.inition ol.a tracle lrnion. Rcgistuation of trade uniotls. regtllation. penlrllics- arlcl Olhcr

:.:,,r ision.

t \l l'l\': P.\\'NIEN]'OF \\'.\Cil:'S '\Cl'I, 1936

iirlroilLrcrion. object ol rhe ,rct ,Lpflicabilit) of the ad. Detlnitions, Rules lbr Payment of rvages - Responsibilitl fbr

].f,\ lrcnl 0t \\agcs- Ftration ol uagcs periois. Time ofpal'nlcnt ofrvagcs, N4ode olpayncrrt oirla-gcs

t \l f \': TllE \llNl\ltrNI \\"\Glts '\ClT. l9'18

rll..icctircs ol the r\ct. O.l,,,iti",,rt nhgibiiitr'. Firing ol urilti0tuttt rirte of \vages- \\ages irl kind. pa,rnrent ol'

,,,,i,in.,u,r, rate of \\'agcs Norltrel uorking hotrls' L)vertitlrc wages' Clainrs' Penalties'

I crt lloolis
. \iisrn. s. N. (1978). .1n intt0tlttclirtrt lr,t lttbottL ctntl intlu.sl.rial Larl'. Allahabad I-arv Agencl'

I Srirastava. S.C'. {2012) lttlLr.stt itrl rclttlicttts dnLl lobolttlil\l' Nerv Delhi: Vikas

: K.poor. N D. (2016). l:lctnents ofittclt.r,tltittllatr. sttltan ChcrttclNerv Delhi: Educational PLrblishers

\uggcstcd lltadings
. liOir,, I-au.lnstiturc. (2016).(ir.rc.r ttncl ntule,icrls on laLtotrt lcor and laboutReluliorts

I \lrlili. P.L. (201-l). lrttlLrstt irrllatr'' t-astetn Book Comllanl
: I )r(josrtltnti ()()1 l). l,ttlltlLtt- ttnt.l ittt]lt,stl'ittllttrr . C]entral I-au Agencl,'

. ( hrriirrrcdi 12004). Lubrtttt ttlt'l inLltt'\lt i{tlltl\t

: Siilrliqi. Z, N,'1. S,. ctAlzal \\ilrnr. Nl' (2()()] 1. t,tthoul-,tldlutli(:0liO11 it1 lntlia,lLl

Innlrr. I LL.( I921). ll'rttl;ttti:tt s (ofitI)ot't\uIionutt
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NIB.-\ (l)Ill{\I-02- SO(ll.{L SEClt lLlTY AND \\'I|LFARII

(lrcdit - 0{

I rrching Objtctivc
. This sLtbiect $,ill nralie studcllts a\\arc aboLrl social secttritics alld rvelfhre schetttcs applied bl'organization

i i,iil \,J {)1!tt0r1rts: l.ltrtt arrtlt:;ltiititt irl'tltc ctlttrsc- al1e strtdcllts lrilI be able to:

r O I: l,ndelstalcl the devcloprtrcnt and thc.juclicial sctup ofSocial securitl and Labour Lir*s.

r I )l: I.eanr the salicnt l'eatLrrcs ol'uclllrre alrd *age [.egislatitrns.

r t. )-l: Learrt thc )egal provisions tll'cottrpeltslttitltl attd rnatenlitr.

! I U. i tndcr\t.uld the luus rclatinc to IndLrstlral Reliruons. Social SecLrrit.v and Working condititllts.

t \ l'f l: SO(ll.\L Sli(ltll{l l-}
l)ilinitiLIt. Coutl)o11cnts. lJr0lution aId lntemationul standard ctfsocial securily. Social securitY scltctlle: irl Irldia.

I iilitalions ofour sociul 5ccll il\ scllcltcs anci N,lajor recontntendatiotts o1'tlte sccond NCll ol socirl si:cltrilr'

t \ I I II: \\'ORI(NIllNS C O\IPIi\S.\TION ,\CT, 1923
qrlrlcctunclscopc.Lntp)ovcr'sirabiliti lorconrpensation"Conditionsu'henentployerisliabletopa) conlpcnsation,

,, itcp cntplot,cr ts not Iiable to pa\ conlpcnsirliutt. anrouttt olcompcnsation, claims. cotrlpenslrtion cot'tttttis:iL,tter.

t \ll lll: \l \TH{\l I \ lll \l'.lrll \( 1. l')(rl t

rirllct anrl scopc. Del'ilition-r. Irntplolnrcnt oi. or uorh b\. womett prohibited dLtring certain pcriod. illelrt ttr

:,'nil'it in certuir cases. L'lltirtts.

t \lT l\': (]()LLL(11-l\jI It.\lt(;.\l\lNG
. rrccpt. Lyaluation. Natulc. Scopc ancl'f1pes ol'collcctile bargainingProcess o1'collectivc bargairring" I)oVies ol'

,.,ilriLrr.e bargaining. Llcneiirs rel'collcclive bargaining. Conditions esselttial fbr successtirl collcctrve bargaining.

I riq. oicollectiyc bargairring and Collecrii'e bargaining regarding pLtblic and private secklrs

I \lT \': \\ ORI(l'.lts P.\lt ll(.1P.\'llt)\

.,,.,,rl,err participatiol anLl \\;orlier |arlicipation in rrolagcment rn India s'ith special to lndian indtrstries

l rrt l]oolis
. -:lrarrra. ,\. i\'1. (201 11. .\ociul, .\ecut tll; Labour Il/ellare' l-limalq:cts ptLblishinghouse

I rL ! r.O )iot icrl Sectrrrl.t;.Itttertlatiotlal Labotlr Ofl'ice

Suggested Readings
1 . N4alik. P . L!2017). lndttstrial Lqv. Eastern Book, Company

2-ivlimoria.C.B.,&Mentoris,S.(2018). [ndtLstrralLabotu,socialsecutilyandindastrialpeaceinlndia
_t.Sinha.G.P.(2012). lndustrial relationancl Labourlegisla/ioninlndi.a.Pearson(2nded)
1. Zahiruddin" A. M. l.a b ot t r :v e lJa r e Lav,.s I 9 9 6
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NIBA (I) HRM-03-TNDUSTRL{L RELATIONS

l:ilitJrl.?J,"t"tffiporary knorvrerlge ancl gain a conceptuar undersranrling of industrial relatio's

{loltrse Outcomcs: L pon cornplt'tion of tcitr..sc' the stnde[ts rrill be able to

cliji, il"irot"* on lhc conccpls o1'lndLrslrial Reiatiott'

aO:, f t,,t.'ra,. tlte r'rlL irtLl o,rplrcrlrilitr ol tltc rlriottsAcls'

CO-l: Outline the imporlallt cattst' "'tJ 
rrnplct ol inrlustrial drspules'

L-O4, S.,r-tn,urir" ilnpodant ptovisions olvarions Acts

1 \l t I lNl)Lls'l-ltl\1. l{l.L''\'IIONS
( orrcepts hrp.rta'ce - ,ro.*,,i.i o.r,ttions protrlenls i, the Public Sector - Grou'th oi'l'radcllnions Clodes o1'

c or td ttct

|ilil: ^i]i;lltl'll;,l.tlt'l;,I[].t. r,rer,e,1io, I'dustrial Peace Governt,ctrt N'ltcltrnerr -c'ortciliatio. -

\'r'tlrillioll .\.lltt.ltcrrti rr

i),'.ijl*,)#.?lll]t"l;i,]itlNeeir- vo1u,r1a^,wctrire N4easures - Statutorv welrarcN4cirsures L'abotrr

iil.iit i" runa. - lltlLrcati,n atrtl'l'raitrirts Scheures

I il,Tr'.ij:lii,lll',1;"]'lll,,l,' ,.r.,, pro'is,o.s, rnduslriar ue.rth and 1l-vgiene -lmportatrce - Problcuts -
r .,ILrpltional Ilazards I )ir.;::,: , trri.t,ut,,si.at problems -coLrI1seling StatLrtor.v Pror isit'trs

[ \t1 \'\\'l]LI\l{E OF SPE(ll'\l- ( r\l IlGORIES OIr LAllOtrll

t hrlJ 1-.boLrr - Fe,alc r-.rrui,l I i',,,,',1Ic, l."t'nul * co"ti'ttio"''r-ubou' - Ag.cultLrral l-abour -Dil'tirentll' ablcd

i rboLri -Rl)O & KPO Lat'otrr I Socirtl 
"\ssislitncc 

* Social Sectrritl - hnplications'

\urg('\ttd lltadings ^ .-..1:.,...^ rr^,., Dethi. Marlrilhn llldia. Ltcl.
r,'n Il. t2001 .\. Intlitstr trri t'r':lttrirttt's itr lnttiir' Shi[ring ['tri'a'lt'4ttt't' N:s Dclhl:Mac]l1i]lllll-

-- ! \ liRltnani, V. (2(i{)i)' t 'lttlltrlistttitttt 
ttrttl L;ltttut'nta;'to'iLttttttlttldltt)ttJ' Rcsp()nscboolis'

I .',,..t.,^ l)007\. ln('l1t\ttiLtl llclutiott's ttncl l'alnttt' Lnls' Vikas'

- :rrslt. I'.N.. &Kttuar. N' (1011 )' Entplol'ec relulron's trlanu'qcttt''nl' I'elrsott

-:'t,l,ttlrrrt. Pearsotl - \w
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(lrcdit 0.1

I r:rrhilr:.I ()lrieclire I
. This coLrrsc \ill csliltiilc thc stratcqic Lrsc olcompensation s)'stel.lls bl'ulanagenrent to attract. Illotiviltc- retaill.

lrlilrclarclenrplorccpellirrnrllcc. l'hiscourscu'illcrplorethefactorsoliobanall'sis--iobdescription.and.iob
cralrntiorr ts tirc ltasis Lrl contltcusation strates\ r.rl'l'ering stLrdents an opportunitl to develoll cotlrpctctrcics irt

rra)iinu cqLritablc crrtrtl.lcttsltliotl dccislons.

( orrr.sr Outc0nre:A1ttt thc e0ilrltleli0tt ol'1lte cottrse. the studenls \vill be able 10:

| ( ) I l-lrldei\1and lhc dil'itrcrlt collll)ollcnls olcullpcnsatitln.
i t )l: L\ alLtxte and iDtltlcDtenl the I<nou ledgc to solVe conrpensation-related problenls itl tltgltttizrtit,n'

L OI Rutiorrallv desigrt thc colllpellsatioll strucltlre fitr the orgllrizirtion

L (1 1. L ornpreheud the lcgal aspccts llssociatcd u'ith compensatron.

Lo-i. illLrslrate dillbtenL \il)s to slrcnglhctt tlte pertirrmatlce-lillked pa)'

t\il1
..rnlltinsalion: Dcfrtrition. C'ontpcnsltion Responsibilitics, C'otttpeusirtion Systeni Design l\\lle\. L(rllln(ll\illi,ll
i,ltilLrsophics. Contltetrsation ,{pltroachcs. I:rnanctal and Non Filancial cotllpellsation svstenl" Concept o1''l01al

[iJ\rra] S\siel)t: Ne\ -freId 
irr c0rnpcnsatiorr nrarlaqcfi]ent. Thc 3-l'conlpensatioll collcept.

T \II II
i,,r.nl)0n5ation C.lassil'ication: lrpcs. lncetrtir,es. Irringc Benellls. Strategic Conlpettsation l'lrrlttttlg. ltetettllittinc

L ,.,npcnsaljon. fhc urgc \1ir. L)erclopnrerrt ol'llase Ray Slslertrs. 'fhe Wage Cun'c. Pa1 (iradcs- Salary N4alrir

. ,rlpcnsalioll as a [lctenliott Stllitcgr.

i \II'III
.t;,rr ie: ol' Wages. \\'ugc Structurc. \\ agc Firation. tr\'age l'a1 nlent. SaJarl' Adnlinistration. IlxecLtlit e

:l::tr.rng Plan- IiSOPs. (iontltenratiort l\,lanagctttcnt ln N4ulti-National organizations.

t\tt IY
rlltltoils of Rcu,artling ol salcs l'cr(onncl: I'irr'" Conrmission. I'erfirrlnance-Based Par Svstcnts- lncentivcs.
-riiLrlir e ( ontpensation Plun ald 1)ackascs- Pcrccptions ol'l'a1' Fairness, Legal Constralnts on l'ltv Syslents.

t \ll \
.'.rrl Iloar.cls: Lntplorec Bencl'its. llcnefits Ncod.\ntll'sis. Iruncling Beneflts. Benchnlarking Bettcflt Schctttcs'

,,.,pi,.rcc ilenefit l,rogranrlrcs. Sccirritr Benetlts. Creating a \Vork-l-if'e Setting, Designillg llelrciit Packagcs.

lttpl,rslttiol C'Sallenscs:lrlcltatioilal C'orrrpensrtion. Erccutive Conlpensation. E\patriatc Pav. Elcnrents of

. '.:iru ixtc L ottlpellsalion. l hc 'l otal Pal Irlodcl

Tert Books
l.Goel, D. (2012).

Leanring
/,erf lt ltttnt.eu1t1.t;ui.sul. ttrttl compensuliotl illunagemenl. Nerv Delilr: Prrblic llcalth InstitLrte

l.Richard, l. H. (2005),

Delhi: Prentice Hall

( llrlrn.sttliottntunagetttettlinoknovleclge-ba.tedtlorltl l0e. Englelvood Clrl'fls. India. NctY

-1.Thrope,R.,&Homen,G(2000). Strategiuewardsyslens.EnglewoodCliffs, India,NewDelhi: Prenticel-lall

-l.Bhatia. S.K.(2003). Nett,0ontpensation Managemetil. In Changing Environment, Deep and Deeppublishers- New

Delhi.

Suggrstcd Readings
i-fi;fi;. il.'i"norn,r. tl. (2005). Hanctbook of Revarcllvlanagement 5dme, Crust Ptrblishing Houie

_ . .:.rppra. l- N.(2006). l:..:.sLntiul.s O.f Orgoni:utiotral lJehutror. Dellri: Dhanpat Rai. and C'onlpatlV

: :iiirno. E B.( 1989). I'et sttttttttlrttuttrtgcrrcrrl. Tolil'o: N4cClreu'Hill'

- . ,il.irL ( .8.(2005). llLuncrnresotttLcttt{tnogeilleill. Nerv Delhr: Sultan Chand I'ublishers
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,:il:'ff,::l:Jl,'i'f,,..uurr. is ro uralic sl.detrt t1\\arc of the concepts' techniques a.d practiccs.t'httnratr rcsource

o Iiri. i,,rr-.,ir rrtlti.tr I j'. l.';,,',,,,,,,,.,,,,ira,,,,,,.
Jur cl"Ittl I llrttllltti Iestltt' t'

mcllt Progralll'

:f1,, :,:]illli,"Jl,itita*.:,',,,1:.1;,.',::l'..''l;lllil:iiil il',:l:,liJl:lill::.li'i.,1;:r nr r r r \

t- r ri llerei"i' illlpl(l1r(11t' I

l,ill l,',,..,,,," ,,1'lll]1,,1] 
,il i;ll.:,1, I,j],i. li',1',ll'1,i"'i"1,{r) 

irr rn'lrirr HRD Dep'rrtr.ertt' rrtrJ trr;ir l rt'k'

i-itrrrlitiu' 'r1 
I llLD T)rt'1t'sttr

l,)1,1,",,,,, ,'.;riie " r.(r) 'lll I '',iliill; Ij;il;ll',,lill'\?'"ilillli;i:ii['"::li'l]lli'-\l-rili::li
i,.t'ti",""t"" \lerrttitt''' irllJ :et'fc rrr rr'r'rri":'

rr.l,'l"g t tltittitt'.l i rltlttrtlt"tl' I

r \rr.r , ,r r :r(. \1e,,ri,: i,u":T:liri,:iJ'li:':iilllll.:ll'lii::;ll::,)l:l):t 
'.,""" "','

lll;,,llli-'l.'l[':'l'l\li: "I 
i:i'' 

"'"'l' 
" t.''t'r"''"''n'i

',;]lll,; )1.-" I l'1""]::li''"';l'": '"'1'' ""'t 
\1etrr"'r'

:illl:'f ":'i!"::'il:il..:':';" 
l?$

i.ir": 
' 

l.t: :.iifi,li,i llllli:'" 
\, l'il'i, ,.,ji:lis"l lt ;:'':i'u""1;li"*1"

:\i:l,l:'I:l:, :[lli'il' i..""'n"''*' ""'''

i\i[l i ii;$,'ii]filli,);,),,,1,; 
):ll"i/ 

"]'i)".l':"iil]ii"ll''\ 

'i'll'i'::;:"7i;[':; 
'^:illlH' societ) tbr r.ining

lnci l)cleloptucnt' 
)rsit-\ press.

l"iili:ii' l':'J"iii,,,.',, i),lt'rt'r' 
ttt'tttJtt t .;ottt't'/''17i'r,trtctt/ 

orford: orl'orJttntv'

- ir-',r,'lli\:';:l::.',,'.1: iililtfiii:{:^ }"" 1'he peopte capctbiti4' n10tu it, nnctet: Gt ictetitcs {or

. l'Xffi:''-lfl,;:'o,(:ll'itS,,:i"[;]:'*' 
Batancect Storecorr): Measures't'',-:' 

',\q\';'
,;ll;.,;; rn,,.o,*1,',,u ool';:".$;';;'rtu 

Batanced Storecord: Measures 
\ Iffpf." 

"tS and Nort"lt' L)l' \t'"L, "'- 
\ t,\_NBusinessRevtew 
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'l'taching Otrjcctivc .d the t*i,sfbrnratio. in thc rolc of HR tirnctions fio,r bcillg it \Ll.llt'l't ltttlutiun trr

. I o ileip stttdellts Llnderstall

-ll.,lc'le llllleti"ll'

, ',.J-l:lrrl 
: 'l'l'lli!'illl'l

. rir ,,il.ii i*ri!ria.:. ,, ... ...-1;, ;t;,.i ller a hetlrh\cilttltitc throLtgh

!.,-:: r. gLlillc or 11rt ::ir;-irrliL rr,:irir;:,: ucti',iries. rreirltlr ancl salttl'fbr pronrotttlu

'''!r't:liliq challge' 
' ' llr'iiiliri) Jllllii3i's 'tat'up' 

rervarcl sttatcgics ancl labor rclirtiorls

,- ,. r:i l-!r clliiloritle 1rl" 
'L)lili)'

r \lL l
ilrestLategicApprolclr--lIlcStralcgic,\pproaolllo..HRN'i-()r,crviervolSHRM"SFlRNl:AlignineHIl\\,itlr

, .;;,,,,,,,.:,, ,, iljll,irli jiSij 
iil,il::1,iil'i;'i..""r"'"".'i 

r'lriro,,'i, ri'r rrr( \rrRIrl:

I nir cr:lllislic' ( 0ntllleellc\

t \ll.ll \ .....i.i,i^,r ..,1 t)hceureut- Strategic FtR planning Acrluisition and Develollnient^

\Lt.tri-ir' r"f Illllllllr ll-''rll'' \'rlrll'lll','lr l"l',lt':,:'])',',: 
r,n';'''"i"li'irrr' li<' r rrirr'r-rir \ l' rl""l' \elu-lirrtt pro!c\5

It::'l:: .' \r ri t zi r rr " '| 
ri('" 'i ' 

ur t'tir ll;,1l:.il];,illll.?:;l?:i:::':ilJ:lilll ;'i Ll;l::l'"' 
"' t

-. t 
-Sf 

r,,f ''l itt l"r cl lc' t tr c I\il I'rl ll rirll'( illlnlili:lll \\ :ii

I \ll l\
,...,ru-i:. li.r \luirrruirrlrr. l,rnr:ur li! ,rur,u-:lrirl.(-:iis lur l'ttl'I"'ttts H:tltl'-i:'11^t:'i:.,,1:illi;fi: lii,lii.llt'"
' " r '\( L lriril'litt': ir .'"'' ;'"'';:ii' '"' ;lirttrrtc' tlrstrrrttSie lil l)r')po:iti()tr' 

( lraIge

t \l t Y r)..r,,r;^ne qrrxleaic colrpensatloli da rewaru

\Lliliegies lbr Conrpcnsation L.tbour l{elatiotls Stralegic cotlrpensatioti & reward Svstelll, Malliiging Linrplo-vce

ll'1.Liorls

l"l llll I. r( L \\ (rrr( I \r .i \r rrrrt: 'l 
t1 

:nl,l'],,"]iilt['J:il';ff 
''tetot'ttttttr 

L er)!]r'rc I e.tttittr

lilo.elie.P'(2011)St'rittoi'h'ttt'nantL:'\ottt'cnl(lnttgcilenl1'alt\N'lcGrarvHill

r11,11r.tetl Rt:tdirt'1s t.,,,.. ,tt . ,.,,,,. ..l,tJl/J-.,/ij(,i //. Ncli\,il L,ittcutiott.

-'i' 
ff l"d lrtel't"tr 'l llrlrlI''//ttrtt'tirr'""t

: lrtrcb \1 (2007) l 
"o'"''"'""1""'ltl'tttltt11 

ll'5t)ttt.LL 'i-llrrragenrenl' 
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\IB\ (I) HR\1-07-HR AN.,\'I,YTICS

1'cathing Ob.icctives: Sotrlc o1'tlie ob'iectilcs arc' tlr:

. \'lortitor lorlitilrce delllogrllllhics irl linc uirh the recruittnctrt llld retention ob-iectires

. (iain insights illto thc llrt ol uorlilitcc clcrclopnleut

. I Iclp in lnllltoviltu colllpcllslltion llattcrll

. \lnnitu, allserlteclsrn trellds as I llretlicttl ibr etllplol'ee engasenlent'

i',rIrt t)titr:ontts: I illr'L:ril ilii: ':rlLli ": 
rlLltlelti rlill:

'lr't't

t \l t l: h*IIlODtr(I IION 'I() l{t] '\\-\t'\'l lCS

LridcnccBusedApproach IlliA,;;i.;;tat,,,,iinrun,.FIRAnalrticsProcess: DesigningaProlect

t'\l'f Il: DLSCRIP'l-tVL '\\'\t'\'l lC:S

.\nlilr lical Iiounrlations ,,t I t ti lieusrrernent. Brirgirrg I IR and Finance together. T-vpcs o1'Fil{ IVlclrics' Dereloping

l;r,rpii.tr,1 N4ctrics li)] \oLlr ()rqalliziltion,'lssLres laced

I \l'l lll: l'l{EDl(l'II\ lr \\'\l'\'f I(lS

liltrod0ction to l,rcclictir'c,\rrl111ics 1'ools- Choosi.ttg l)rediclive Anall'tic Nl0dels tbr Qrrantilative L)ata' \vorliing

r,liif, rlrnf lt^tiu. Data- lrrtelprciing I)Ledictivc Anal'"'tic l{esults

I \11' I\': PIII1S(]RlI'IlVl: '\\\L\'l l(lS

ilesponding to Fll{ clalle.g;, ,r,rr,,-"r, t,r.r"riptir. Anal-vtics. Prescriptive Aralytics as a Ptocess to lnfltrencc

Srrlicholclcrs. Contertuahzct] l','.r.r,rrriunt Optinllzation through Prescriptive Analytics

[;\l l'\': llli AN.\l-\'I l(]S YS Ft \(llt()\S O] I{RNl

ltnalrtics to leacl FIR' I ll{ \nalrtics rtl'-l trletll ac(ltllsltlol1

i:f:l'jl* Nr. i{.. &L,ilii,ards. K (20r6) p,ecticrite.HRcrtal,r'tics; )la'sterittg the HRmetric (lsted) Kogan l'agc

l.liLrnilu,e,talsoIllLr'ii,li.r,,ui."\lanagenrcntxt't'iiiietl 
Sectionrvetaildress:Couuectsitcisenrbedclcdon

, 
t]i|,L.n.r.,r,.. 

D. K (20i7) t*.\narrtics: iJnderslarclingrheories ancl .'\pplications" Sagc l'trblicatiorr

Strggcstctl llcatlings .. :.- -.-...-r,,. E;-..^iit i,rrnrr:l of lumarr resoulcc irritiatiles. [:t Press

I Lascio. \\,.. & lloLrth.cau..i. (2010). Irtte-stiilg rn-peoplc: Financitl inrpact ol'hur]larr

I S RN- 1.1. 978-0 1 i7070ell t'iLll t 0' it t :ltliogzr' Itlition: 2'"r
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]'..l::'ff,iL:[:i]1,'.r,,,,.rrLrrra* rcsrurcc across rrre'borders the'e is a need to Lrntlerslanci the probicnrs and llnd

sr)httirtlis t0 it. This ltallcr titlls al pror itline llic stuclcnt the basic ttndcrstanding ofsuch aspccts to deal $ith'

(]tlurscOuttonrc:-,\licrt]tccotlllllctiortoftlttcottrse.theslttdents.rrilllreableto.
(., 1 : De,ro.stra,a .,., ,,,,,l.r.ta,,.l'i,, g .., r 

'..r 
tc.'s. lheories,lcoircepts. and practices. rvith in the fic ld o l' Il l R lvi

c ol. ADulrze thc issLrcs associrtcd-u irlr liti practices dLte t0 increasing globalrzatioll'

(,()-l: lde,tif't and apprcci.tc ii," .rig,,iiii.",,." ,1'cthical isstLcs itt Hn iraicticcs and the manage.rcnt ol peoplc in tire

1l.,lr11l 11q'lrPlltec ...r...,...r ;,
(i01: Dcvclop colllpetcllc\ In dealillg rli'tlt cross-cultulal s.itLrations'

(.L)5:I]\,altlateancleratlrinctltccrtcrnallirrcesthatcanal.lectinclir.rdtlaletnplo-,.ecsandtheori]anizationinagltrbal
busittess sceltarir-1.

( O(r: Evaitrtte the slrlltce.lc ancl lilnctional roles ofHRlr'l in vlriotts intenlational collte\ts'

t Nl.f t: l\.lEl{\,\.1.10N.\1, lIt \I,.\\ Rl,Sot RC]E NI.\N,\(;ti]\IENT-A.r.- o\,ER\,IE\\, tNl.l{ODtjC'l.IoN

lntr.tlLrcti., and C.onccpts i, lrtcrnati.nal Flrlr.ran ResoLrrc" ll"raga,',-tar,. Devclopttlcnls leading to Ittlernational

I II{lvl lrcrs,cctrr,... t,,,.r,,.,inn,,1 I lu,.*,, I{esource \'lanrgenr-ent: Role anil L)istrngtlishing 
"\ctir 

itres'

ir,'*r,,,r.u,,,1.1 SrrLtctttrc alld I llt\l lnrcl llaliollal I lulrlatt Resor'tl'ce Planning

t \l |. ll: S,I..\liFIN(; I,ll,\(,,I1(]li,S l\ lN IEI{h'Al.toNr\L I{tii\IAN RESot]RCII N,I,{.NAGtii\lIiNl'

I{cclLritnrcnt atrd Selectrort lirr Orerscas Assistttnents- C;lobal Stal'flng, Plcllt::' lnternational Translcrs ancl

l{cpatriatioI Strategies. I rliirllng lin<l [)cvelopment in Intelnational context' Ittterttational l)erlbrntance

\ lanagcnlerlt. Globtl ( rlttlpcnslllitln Pt ltctjces

INI'l'lll:l)\DtrSIRl.\l'ltl"l'\llO\S'\\l)SlR'\TE(;l(lHIINI

iltf,Ltt i.,u., in l\lN( s ltrtl ( orpotrlc Social licsPonsibiiitl 
ri

t \l'l I\': L\lEl{GlN(l I l{l!\l)S I\ l)'fl'IRNATION'\I. Ill{NI

Sensitrrirr to (rLrltural ,,,,J,lii),l:ii;;i i*g"',;*.,, i;-t,*;t. Iirnergi.g r-T],1:,, linrplol'ce i{elations a.d

L:ItltloYcc ltrvolvernent. (iortrergcIcc or di,,crgctrcc in personnel nlanagenrent in devcloped and devcloping

..,ri,,,,rr1.. Irttcrtlalitlnlt I I I Il l\'1 and S tralc g ic I{esetrrclt

I \l I \': l'LoLli OF (lt t"l lrttl'' l\ lN l}:l]\'\'IIO\'{'l\I Hlt\l
L.ultLr'r1 Factorsi issLrc: lacccl br \'lN( . iln*urr a'cl culiurni rrariables in Glo6al orgmnisations & Cross-ctlltLrral

Comment [P1]: Add one unit

'l cxt lloolis
L lnternalional Htttllatt I].esotrrcc

l. hternttiolllil llotllltl i{croLtrcc

Nianagcntcnt-P. Strbba Rao. Hirllall'a Publishing House

Nlarrlcnrcnt-S.K. Bhatia. Deep and Deep Publications

\r,,,rc\ttd lltlrtlirtgs
i ulL.t,-ir,,.,ti1i,,]ir.,t '"t't t ilLrbalisation lohn Il' Danicls' 'leflie'v A Krttg

: i...u,it. Sliills lbr (ilobal \lrttta!crs llpinclcL l)har arld S' Ilavishirnl<ar

\,$J-g
"hLF



L-
L-
L-
L-. :

L:tjtj
lj

E
l---
1-LLt-Ll-.t

l2t

\lll.\ (l) lll{\l-l)()-\l \\ \(;l'lll rr ttrllrltoR \\D }'l;FL( ll\ l'\F'\s

Cl rcd it-(13

'l e:rthirrg Ob.iectit'e :

. -l.u crarr,incimanagerial -str Ics i, te.rri.l co.cetu lbr prttcl.ction and cottcent fbr peoplc'

. To assess dillerent s,\,s1ents o1'r.llllilLlgetlrclrt alrcl relatc thcse s)'stellrs to organizational characteristics

(]tlttrsc()rttconrcs:()ttsLtcccssfiilcotrlllletitlttrtftltccotlrse.theStudentrvillbeableto:
(.ol: r\.alr.zc tirc li,rcriors,,l lra,rasers. Managerial .lob behavior and perspectives ol'etl'ectire tllallagcr'

('02: Desigl the tlanagcrial.ioir' plrr & re*ards' appraisal criteria etc'

co.1: Iixplain t5c pr..cess. p,i,,lr.i ,i1,proa.1es ancl Measuring lVla'agerial Efltcti'encss.

i.O.i: ll,6ersta.1 orga,izaii.,al ,*rccss. L lirtrale a,cl ,ta,agerial st1,,es.

L 05: tlnderstalt(i rhe organizatiotrtl aId i\'lanagerial Eflbrts. Sell'-Developrrent' Negotiation Sliilis'

t \l'l' l: DITFININ(; l tll'l \l'-\\\(;lilrl-\l"lOB
Dcscriprir,e Dlrltcnsions ot l'ilrrrlgc,rirr} .1obs. I\,lethocls. Model..l.inle Ditrrensiclns in Managerial .1obs. I]f]tctir,c and

Inettecti'e.lob behariur.. l-Lrrctitiral antl le'cl tlil'ltrcnccs in Managerial.lob beha'ior

t \l'1' It: l)ESlGNl\(; I llt \l'\\'\(;l'l{l'\L 'lOB
Iclcntil\rDg \.,ltnagerial lalcnt. 

-sclectr,rn 
ancl RecrLtilt.ncnt. NIal]agerial Skiils Del'e)opnlenl' I)a1 and lle$arcls"

I-'c.'tll.rlck. ('arecr \llnagctllcllt- (ltlrrcllt l'racticc-s

l. \ll Ill: llll'. ( ()\( I l'l ()li \l \\ \(;Il{l'\1' Ll FL( fir nrnsS

l)ciirtrtion - 'l'hc ltcrson 1rn,."., irro(:l,,.t approaches. BridginS the Gap, lvlcasuring,vlanagcrial i:lltctrreness'

(.Lrilcnt InilLrstrial ancl (iorcrnrrrert pr.lcticcs in thc lvlanalerlrcnt oI Mannigcrial Efti:cliveness- thc l]fl'ective

\,lattagcr as an OPtinrrzcr.

[ \lI l\: I \\ ll{o\\ll \ I \l l\st i s tr rt \\ \GEl{l \L L[FL( l l\'[NLSS

Orgatrizational Proccsscs. Org:illzlrtional Ciimate- I-cader, Group Intluences"lob Cllailellge' Cotlrpeitttotl'

Nianlqerial Slrlcs

L \l I \: l)l \ Ll.Ol'l\(, llll. \\ l\\l\(; Ll)(;L'
orgu|izationll and rr.,,r3"rirl Ei'ibfis. ,Scll'-L)evclopment, Negotiation Skilis L)$'elopnrcnt ol'

tlreConrpetitircSpirit.Krroulcclgel\,lallagcnlent.FostcrlngCrcirtivitl,andinnov;rtion

-l'crt lloolis
1. DrLrclier. P. (2005). ,\ltLrtagcntcnt llarper &l{ou'

l. Nlilkovich. &Nervttratr ,.:-iitl51 t'""'pu;'sailor' Nel York: McCrarv-Flill lntemational'

-1. Lllanclrarcl. &Thaclicr Ql)()6) l:i/et:tite lraitlitlgstslems slrulegies ancl praclices London: l'earsotr'

Suggested l{cadings
L-TtrbriI 12.008) i-eatlcrshi|l' /(''r"ri'y'r ['ttr'lttt'4: /'rir'/tcasrtSkl//s Bi:lttrtlra'

I Iirld. .1.. Llcssant. .1.. ctl,ar rtt. h. tl(lut,l. t\ltt11L.t!111'! ittttot'crlir-tn13tded)' chichcster: \vilel

-i. Iiao. l'.\," \.)()(.)a). -11;1) li.tittg rrnt.l t.ltt'elttltinlltnancrgeritrlpc4fot tnance etcel.boctk-s.

I Oniliar.. lt.M. (20{18). l,cr.sorinlitr dcrcloprncnt atlcl carcertllaltagcnrcnt' S C'lrarrd lstcdition'

i Dtlj. ]t. L. (1008). L-atrilu':lti1t ('cttgttgc l st lrulitttt Repriltl

*#
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MBA (I) HRM-I0-SOCIAL PSYCHOLOGY
Credit-03

a,

Ieathing Ohjtctivtr
o I o studr social interactiort atttl silcial iltflttence'

o l-rr unrlersta,d t1c belra'ior. and nrclilal proccsses ancl enhances the abilitl' to appll' enlpirical knori'ledge to

inrprorc thc lires ol'llcople.

i,,.ii:.!"ijtiitoillc!: !iiil :lliil:I:,ili)lt:li;ilii5!:oufSttllcstll{lcnts\fill:
, I i :rrlr'ri1an(l tltt:,lo:t.,.:,,:',rl :Lr':ilii ir\\cllr)lo2\' sLlcial ct:gnititllt' l'r'eiudiccs and social irltlt:ctlcc:

, , : i :r lt:totletlic ill irtlll,r r,,l irlciliit';lltilil 
1

,: ,,l1rir !iirca,r1\ ill Lr,iililll il::lillii-'r lill tllllltltui:tg 1lt0111e'

t \l'l' I:lN I llODtrC-f IOY|O SOCII'\l' PS\'(lHOt'O(;\
iu.i,,t t,*.trntug,1.. oriri,.,,d ,i.,r,.lop,u",,t. Socral bchavior q.cl social thought. Applicatiousin societv 0nd bLrsiness

t \l-l ll:l'LlL(lIlYl\(; l\l) I \l)LRS ['\NDI\G O'l'Hrilis
Social perccptiorr. NonYcrr.Ltal conIilUnicalioll. Attributiotl, Iutpression lbrrnation and impressiontllanagclllent

t \l l' lll: C O(;NI IIO\ lN l llll S()(;lAI- \\'OttLI)
Socinl cognition. Sclrernas. FlcLrristics. Errors. Attiludes &Behavior. Persttasion, Cognitivedissonance' Scll' Scll'

I stccnt & Social C ottrParisrlrl

t \l1- I\': I)-TIlrPl.llsO\'\l- ItEL \1'IOr-S
Sociirlitlentitl.I,r,ejudicc.I)iscrillrination.Aggre:siorr.lntcrpersonalattraction

t \lT \':.\I'PLI[,l) SO(]l \l- I'S\'(IHOLOG\
Socilil litlluence. Conlitrrllitr. ( otltpliltttce. Social Ittflttettce. ['rosocial bchavior, Groups" Social isstrcs

'l ert lloolis
l,I]aron,R.i\,.131.rne.l}'..t|Jrattsctltltbc.N'l{.(2003).socialps.vcholog},l0tlted.Pearson
L i\1r'crs. D. (i. (20t1'1). |:::ltlttr itti4 1;:.ttholo11 ' Vlacnrillan

Suggcstcd Rcadirlgs

-l ,\nrlc[sof. ('. 4.. & l Lttc.trrlilrr. t.. n t:tlfl;). Hittran aggr:cssitlrt: A social-cognitivc vieri' 'l lte \trgc hunclltttok of

sotittl p.t.tthttlogt J'

-t.._\_jzerr. l. 12.(105:1'.' .1ttiturlt.s. l,t,t..yOncrlrh. trntl Behat,iOr.. Nlc(ira$-Hill F.ducation (LlK).

--s.ti.llua},.\\i..L.rcc),. ll..&f,lroenir.,\. 1200(r). SLttial p.sl,tltolrtpSri.llei.!.Mc(;ra\i-llill Hducation(LJK).

1\. $N, ,
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l e aching Ob je ctir cs

tL3

\ilt \ (t) Ii\t_01_lNDt.\N Irt\ANCI.\L SYS,[[]NI
(lrcdit - 0.1

o -fllc 
coitrse aittts ttl actlLtaittl llrc sludeill rrillt an olenicri ol.lnclian [.iDarrcial Svstenro l-ltc coLrrse aitrrs to ucclLraint tirc inclian f.inancial Svstern.

' I-llc- clrilrsc itirlts kr pror i(lg inli,llrirlri,il lrh,,Lrr diucrcrl finaIcia].inlernrediaries.

( orrrsc outcorncs: on r,rrrpreti,n'fthr course, thc students *,i, bt, abre fo:

:,::1,,:ll]1,'1,',il.rte 
thc dceper utrdcrstrrttrling nr tr," n,t.., and lirnoiors ut'ii,. rinon.iot srsrc* irrrcri:re,ce ro rhc

(o-i: Lraltratetltedctertltiilrtrlts'{rl cl,.\.r)rcr [i,urecu,dlcasefinanceandhirepurchases)stcr1r.t il,l: \rrrrltze tlle Ittlrililiilrt t..r(.,,1 \lrtlilirl fi,,,.t.. t tt:.1,,

( o-r: l:ranri.e rrre fhclors ,1rue rrrrg i,,t",..t,rr.r',u,j,,r;;;;;;,r;r;;iiirh ..urur.,i. progress.

t NIl I: l.tt:\\tE\\'ORh Ot, tlt)t.\\ f.t_\ \\(.I{L S\STEN,IS

l,.l:i:ll ,,.li''''tt 
- str'rilt.,rrr.. r ,';1,1,,'1;,111. 

-D*;r;,: ' 
u.,,*. o,,a Rotc. Iinrrilcirt \\srcilr & l -r,r1,,111jq

illli:fl.Yi:ll'Js 
- \lotr. arrrl Lapilal Nlarlicr- Rcccnt rrends in rnclia, rVroncy N4arker and c,apirar tvlarker.

t \l I' II: I..-\C't ORI\(; .\\t) I..OIU..[tTI\(J
I)istrrrctil'c Irunctions ol l'acl,rs lrPes. l)i111'rcrcc lretrrce, factoring and Forleiting, Legar Aspccts_,,\dva,tagcs.l;actorins r s. B i lls Discorrnt jrs. 

l ntcirltaliul.f nr.tnrl,r,n,"' 
"

t \l'l Ill: (tO\St ]tLtt t;t\.\\C]r \\D L[.\SE I;tN.{NC]tNGi:)ill l)iscoLrrltirlg - f]1'ps-r ill'IJill-s. [)iscrLrrrlir,g oi:n:rir. i;.o.rrasirg of Bi1s. Dra*er & Dra*ce I]irs. crccrit c,arcrs _Ltrr.tr.'rrirr:, ,,1 ( J(.lit ' il.J.

:;ii:'.,,]]lt.."t''* 
- l\lcarritrq,rrti 1rpcs. Irira.cial E.,aluarion lionr Lessor & Lessee poinr.i Vierr. f.e.rro,ie Aspccl

i,iir: 

"lJ:ii]:;,i{eanr,3 

i'rrr rcsaj Aspcet ,, r)osirion: Hire purchase vs Leasc Fi,a.ce. Hire purcirase r.s

I \ll l\: I t\ \\( trrt t\ I t.t{\il DI\!{il.:i

i]]lillll]i: ,,:lll:ix:'il;]:i ,;I;ll]i]:;l;;, 
fRr;-\- rnsLL.,ncc internrecriaries Reinsurance. LiIe insurancc Ge,crar

\lr tulrl l;Lrnds Signiliclncc' .1-rPtr 
'! ( rr-uirnizirtruu. Ass,uiation of IVlLrtLral Funds in Inclia. llrl Disinr,csrrrcnt of.

il:li.ililli_)iili.llllii;,lIl]l*1or.gr. riari,g SY*,bors, creclit Rating Asencies _ cRrsrL, c..,\r{r MOODy"

t \I l Y l\TIiItESI'Il,l,t tr S'fI{t (].Ltt}_ NIE..\NINC:(irttss atrcl Net Intercst Rale : tltcir dillc.cnces N,r,rl,,rl ,,,-i Real rnlerest Rate - their difltrencc. r)illbrential IntcrcstRrt rr' ('r ttses of var iation o l l rr teresl Rate li e'latro,sh i; [,;r,;.., In tcrest Rate ura r.u,rnrr i. progres s Acr r, in isteredru,d \luliet cicternrinerr Irtcr.csr Iratc Irecc,t ( hange.s i,,lri.*u StrLrcture i, Incria.

Text Boolts
Kohn, M.(2004). r'-iru,ciar rn.s'rirtrrirtt urtr nturker. New Derhi: oxfbrd U*iversity press.

5]lll;.I Y]",:1,r., 
t,nJtd.t.l tultutriat.\;.stcnt-.rhcrtu an-ct p;;;r."N;r, Dethi; TMHI irrn\. D. ttvti)utJtLtil lut.,t,, i//,J./,),/.p(.flqOjl Nes DeJlli5,e

Suggcsted Rcadings

i]l?i;rt.i'J',31,11r1:{'";;::'1:i;'1':tinstilt tiotTt New Delrri: rata McerawH,1

Clrlford, C.(2u10). Ftnmcral marl<ers 
0:1)::.!l:dian /inancial'systen antllinaniialma_rketoperotions. Deybook

rr-, rri icoiil l.i;i.:;;,iff,I..},lT:,..j'trcm 
and nrurca1se wices ]'hvsiqile l

J,PTD
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Credit - 04

Itrrching Ob.iectives
. I lit coLrrsc aiurs ttt actlLrarnl tlre studeilt ri,ith an overvierv ol Process ofportfblio mallagellrcllt'

. I lte course ainls to actluaint thc risk & retLtrn

. lhc coutsc ainls to acqttein't tlie FLrnctitxls oiAsset lvlanagenrent Couipanies

, , r::'rt Otttt0tttcs: i)l) ( t)i'ri;;r:ii')ll r)i l1li! cirllise slLldellt\lill bc ablc to:

I i\lli)\\ xhout Lllc ':l':r':'.:'i ":'illl''':lllleili tlllinllqetlrerrt itl illrlitt'

. ,:: i :rric:\tllll(l tllL: tl;:li":'l' "l li'l' 
"-l 

lnllI rctLlill'

'j:,r''

,. i ii,irr',Lltni] ;th,l;li :il' :ir r'r1i; rr, :ilri li llliri'el ililCis

1,,)l,l'.,'..,.,, (..oncelrts or.i,r,estr,cnr-[rinauciar anil iron-finaucial fb,,s of investnrent-ob.iectires ol'tlna,cial

i. sce.ndarl marlict -Furc1i.r,i,,g,,r:r,u.l, cxclra,ges. tr.clirig and.settlc,rent procedures at NSL & SSL' iru'ctions

Lrl'SElll. lnterlational stocl< crchltllSe r

|),1,1 11,,r,.r,r, A,al'sis ol risli. ct rcturrr. t-\'pes olrisli Valuation - boncl ancl f*ecl income instrLturents val,alion'

bonrl pricnrg lheoreurs. .1u,.iir,,, ol bond lnd inurunization ol irlterest risk, temr strtrcttlre ol'intcresl rilte'

tlctc'nri,atio, oll i"lct 
",.,r,.s. 

t ipitni utru..tin,i betrvecn riskl, & risli iiec assets-Utilitl' ata11'sis

l,,)J],1:1 , An.l.vsis r;Lr^trar.rcrrar & -r.cchrricar Anarll,sis orequirl,.stock" concepr of irtrinsic valLic. obiccrivcs a,d

bclieli of firndaurerrlal .,,"i..r, [-.coro1rv indLrstrl-C'onrp*n1'tiuuicriork, Ecottottric anal-vsis and tbrecasting"

-l heorl ol. fechnical 
^,,^rr,r;;.',r,.,i,,,. 

,r;; lig,';.. ;ir;* bar ehr't. Lontrirr) opinion theor-r, cotillclcncc index ItSA'

IfSI. anil lVloving avcrlce analr si'

BehalioLtr ol'stocli nrallict Priccs - l'hc lttarliet tlrechanistll, testable h-vpothesis about lVlarket cfliciencl"

i*plicetio,s o1.efllcie,. n,.r{"1 l.tpnrn.,is fitr. securit-v antll'srs ancl porttolitl llianagetnent' Asset pricing t6eories

( .'\Pl\'l & r\rbitrage priclnt Lltcorics'

l,i]lJ,,ltn"r,,o,,o r'eorr i\sser arr.cario, trecision. Donrinanr & Efflcrent portfbrio sinrplc di'ersilication,

Nlarliorvirz rlir,crsil'ication ,,,,,,i.t ,.t..,iug an optinral portfblio - Sharpe singie inder nlodel Dcternritration ol'

.",1r.,:fr"ufirfi" Proccss ol'ptlttlirlio nrartagerncnt - International Diversif-ication'

l,)il periorflrancc.t',1n1tioll Shar| &'lrc-rtlor & 'letlserl's llleastlre' Porttolio revision Active lttlcl passivc

Irunctiotls oi r\sset N'lanasclllcllt ( ol.llplll]es'

i:i:,liif -. &Brorru. K c.(20r 1) rn\,e.\rt1tet1t ttnctrl,.sisand lsortforio nlatlagenlent (l0thed).Sourh-\\restcrn

Collcge PLrblishing

l. I-'isher. I). l:1.. &.lordan- lt. .1.( 1995) SdcLrritr anah'sisirndportfirlionranagelllcnt-' 6/ePcarsotr' l'ltt'sique l.

Suggcstcd l{etdings
l.llrirLra. S.. Vernra..l. R.. &Rlghtrnrt11t11l' !'12003)- Portfblio mallagenleut-('lN4lD In 1'e'

2. Lucnberc.er. D G (201f ; /';; \ltltc11t '\(i('n('e (2Idecl) Orlortl: Oxfbrd Universitl'Press

l. i(cr'in. S.(1006). I'ot tiitlliit: 11t'til(t!'nent' F-ttglcrt'oocl Clil'ls' lndia Prcntice Ilall

wfup'\\.L-*
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-l e:rrhiug Objcctivcs:'I'hc student l:rll,lhr.oLrgh the historical perspective, to the flnancial
and gerrcral insrrrancc proriLrcls. and urrdcrstald tlte role ofActLrrlies.

i lrrllt iitiltotttes; I ;it;;: i::r:iji:r'!:riii i;!'illtils,r. lhe sfudtr:ts rrill he able to:

(lred it - 0,1

aspccts of important lil'e

,.r;, irrsrrtlrtl.roiileririlir', .i' r ,.,r iitril risl.irillrlrracticalcollsidetatioll\inntcasLtritrqrisl,

( i)a: sLlssasl \\i1\s l{l aoirliirl irsli irii:: lr:r:r:c:al crr-eirreering ard hcdging.

tiNI'l l: li\I ROI)t (l l lO\ t'O l'lN,\N('lAL l{ISl( U,rN.rCUftUn'f
lntroductiol: Risli. Iinnncia] Risli. Stcps to ilisk Idcntif'rcation. Top-Doun and Building-BIock i\pproarchcs to
Iii:1, N,iarra-ccnrerlt. crcating r ulrrc u ith risli nranagernent.
ILisli nnd thc \lanrgerncrrt ol thc I;irnr: Ihc l)ervasivcness ofRisk. importance o1'Nlanagcmcnt olllisli.
l'inlncial Ii.isli and l'inuncial I)islrcss. l'iic Costs ol Itisli Nlanasenrent.

[]NI'l ll: NIr\l{l(tr'l' l{lSl(.\ND (.lllll)lT ItISK
\lirrlict Nlcrhirrrisnrs lrrtl l:llicicnr:1: lrrlrodLrction o1'N4arkot Efllciencr', Marl<et [-iqLriditr'. thc I{olc of
l;inancial lnlernrediarics. Slstcnratic Risli and Non-Systcmatic Risk. Managing Market Risks. C'redit Risk and
lts [t1lcts. (]redit rislis irrclude-DcllLrlt Ilisk- Couutcrpartl' Pre-Settlenient risk. Cou:rterpirrty Scttlcment Risli.
I c-lrrl I(i.1,. \,,\cl'cr![ ,,r ( "ril)lr\ Ilirl,. ( ,'ttectttllttiorr Risk.
Intrrest llate Ilisli: intloductior ol Intcrcst Ratc lLisli, The Tenn Structure ol Interest l{atcs. AnalYzing
Yicld ( urre BehavioLrr- 

-fhe \'lono N.lallicts. 'l'crm lllstmurents, Ourrencl, Risk: lntroduction o1' Forcis.l
Frchansc l{atc Risk. I-orciun lrrchangc [irposrrre.

I,\I I III: l'IN..\N(]l.\t. IllSIi
(.ornrrr0rlitr Risli arrtl (luarrlilrirrg l;in:rrrcial Rislis:Fqurtr,arrd Conrmodit_v', Price Risk: Lcluitr ivlarkct Rislis:
(onrnrotlitr I)rice Risli. lnlrorirrction o1'llre I)rice-Cienerating Process tbr Financial Asscts: ljndcrstanding Volatilitl.
Dcscribing thc Price-Cierrelirling Proccss: Conditional and [,rnconditional Volatilit],: \l'eiehted ancl Unueightcd
volulrlili. L\\iNlA and (i,\lt( l I( l-l) apqrroaches to volatilit)- e:tinrrting covurirnc.'.

Quarrtilr,irrg l,inanciul l{islis: Statisticul Arlllsis of Financial Rish. The Significance ol'lheNornral I)istributiun.
[.lndcrstnndrng thc Risl< \']easLrrcs. N,leasLrlirs the [{elationship bctu'een Assets. Portfblio L:lpected IletLrrn anti Risk.
Irrrclicrl ( onsidenrlions in \lcasrrring I{isli. Estirrratine Porltriio ValLre at Risli.

t'\I'l l\': FIN.-\,N(ll.\I. \IE'fIIOI)S I'()lt NII:'\StrIIING lLlSK
Filancial lr'lethods lir N'leasLrring Ilisli.: lrsing the l'resent-Vahre Approach 10 Determirrc Risli. (ialcuJating Spot

Discourrt Rates lirr Spccilie NIatrrrilics.'l'lrc l'crnr-StnrctLrre Approach to Risl( Nleasurcnrent. QLralitativc
.\pploaches 1o I{isl< Asscssnrent: QLralitatire Forecasting \'lethods. Qualitative Forecasts..Ass0ssing QLralitative
\iettlrir.

trNl'l \': l'l\.\NCllAL IiN(;INEEItlNG & IlLl)CING
(lorrtrolling llisli x ith l.inrrncill Errgirrccring & Ilcdging:Policl, and l ledging, Mcasurins Rrsli. (llobal initialives
in liinuncial ilisli NLrnlgcrnenl: Ilasics olDcrivativcs. Forrvarcls. l'ricing ofForrvard Contracts LrncJer Assunrptions
ol'I)ividends: IutLrrcs. Sclt]cnrcnt lvlechrnisnr. Clearing HoLrse Concept: Hedging rvith FLrlLrre ancl I"urlarcls: Basics
o1'Options using 13lacli-Sclrolcs Nlodel: I{eporting and Controlljng Risk; ANote ol'Waming.

'l'crt Books
l.ilorclrcr. l( A.(200-i). ll.s.scnrtu!.rol ltndntral rr.skntonagentent..lohn\Vile-v&Sons. Inc.(Vol.5.+).
l. Hrrll..l. C'. ( 2007). lli.;l; \lunugcntent antl [iitruncicrl ltlsiitu/ians fR,,l./Ff. Prentice-l-lall.

Suggrslt'd l{etdings
l.llLrll..l.C'.(2006).O1ttion.s. litr/trtc.s'.rtntl (.)tltcrDeritalivesIOFOD] Prenlice-Hall ((red,). w
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'l cachirrg0bjcctive s

. ihc coLnse aiuts to acqraint llle studcnt \\itll iln over\ie\v ollncollle tar larv and prilctices.
o The coursc ainrs to actlLtrtittt thc Llertcfits ol l a\ asscsslllent.

. I hc coLrrsc airns to acqtliittl the rolc ol'inconle tax aLtthorilicr

{ rrli,ir (}liirtrr:t'\: .llt.; . ,,:rlrilti;rt 1i,r crrritsc. iho 51u(le11t shell Lrc ablc ttt:
( i ,r: l)iml):rslrlttr a li,r,r: :urr:r:l:lt:ili':t l:l'itlisir cttnceltts ancl llt.trisititts ol-incolle tlr.
Lltl: irlc;rili\litili,,ritiitri,.r,i iirlr-,;rrr::ll r:r:rtlrst:ol'rista\rblcirtcotuelbti:lLili-I:irnt. ltttd(.titnltltttr.
( .)-l: iiriennina []1,s\ i{)ilLi rr:lrrr ii\ :iip,r i;tl lror isirtlts ol sct-itfl'. ttttd carrt lciluzrrd ol'lossc.
(.i )-l: l rirlLriltc tolul irtLrnc lrll:i pror itlirrl ilcilLtcliolts 1;iS lt0C-80.

i i,lr... .\sc.rilililr La\ lili)iit11 lriiur nl!l.e lllliri3 , DS. TCS. ad\ar)oc pitymcnt oltax. pcnallics attd itllcresl.

I i )lr: lr\illlinc thc Slrecirl I rtr Irror::i*;rs iclalrng to ll'ec tradc zoncs. Intiastttlcttlr0 scctor litltl bilck\\lud areas.

trNIl'I
,\ssgssurcnt ol l,'irrns: ( ontpLrtatirtn of inconre olthc flrnr. Computation olta\, Associatiotl o1 persons or Bodl of
i nd r lid Lials.

t r'lT II

t Nll lll
.\sscssnlcrt of(ionrpanies: 1'r,pcs oi'conrpanic5. r\nralgamaltou ofcompanies and its tax implicatiotrs. N4irtinttrnr

,\llcrnrtivc lnr (lr'1Al-) on certlLin conrpirnies. Conlputalion of total jncome and Tar Iiabilities

t \l'l lY
'l'irr I,rryrncnt: Return ol inconrc arrd asscssntertt. Petralties and Prosecutions. Appeals and I{evisions.'l'ax clcdLrction

and collectton at soLrlcc. r\rlraitcc pil\tttetlt ol'1ax and Relirncl ol tar

t \ll \
Spccitl 'l ax I,rovisions: -1 ur pror isiors rclating to fict tradc zones. Intiastructure sector and bltcklllrd areas. I ax

incerttiles lirr erporters ltrrrl I ar pilnning

I erl llr,,,li
1.\lelr1otrrr. Il.C.(2019) lncornctarluusancl practices.htSdltitloBhatranPublicctlionhouse.

Sugurstr:tl lleadings
L Si0ghania. V. K.(20lli) lnt()iltr titru(t-(t.\oil|t'ildel l)\'.littattteat/l62ntled'1. . laxman

Indil I'rivate L-inritcd: -]lJth cdrlion
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lil].\ (r) I.'NI-05- BA\KING.\\D INStiRtNCE

I e:rlltirt,.1 ( )lrjrclir er

' I-ltc course aittrs lil actlttaittl llrc sludcll u ith an ovcrr ieu o1'lltnl<inc and Insurarrce sector

' l llc coursc airlls to actluainl tlre i isli rrauasenlcnl svstenr in Banking an{ ilsuratrce sector.
o I lre coLtrse aints to acclLraint tlre I-l .\pplicatrons in Banking and Ltsurance.

' I-llc coLtrsc ainrs to pror idc ittlbnrulion about Ilanliing ancl Iusuralce t-egislation in India.

cor

Credit - 04

CO
CO
CO
CL)

lI{SE Otr'I'COLiliS: On cotnpletion of thc course students rvill be:
Undcrstanding tl:e svstenr ol')Sanking & Itrsuratrce sector in India.

I Knou,itrg various lnnovalions in Bankine(E-Ban[<ing)
i Learning various techriiqL:es olllisli Managemen{ appiied in Banlting and Insurance sectoL
" I htderstauding Banliing arrd Insurance Latis in l:rdia

t \l'l' l: OVEllYl[\\'Ol. l].\\l{lNC; S\ S'l trNL\\D t{tt(it t .{TOll\ FR.\-\lE\\'OltK
lrrilian Barllilns Slstenr -li|oltrlion s;trrrctrrrc ol'Banks irr Inclin - Difterenr tvpes olBanks in lnclia - Clor)stitucnts
ol tlrc lndiun Banliins Srstenr c onrnrcr-cill Ilrrnlis - co-operatire Banl<rng Slstem.
(i()\crlllllcllt ancl l{Bl's I)oricts Opetritru o1'Ncs Barks ancl Branch Licensing ConstitLrtion ol'IJoarcl olDircctors
artd llrcir [iiqhts Banlis Shitrc Ilo]tlcrs nrrl thcir Richts C'RR and SLR Concepts Clash Currerr. Manasel,cnt
\\ ttr,rirr- rt1' -.\lr:rlltrrrlrLiltr :rr,,l \l.r-ri,
llrtlllier - CLrstolllcr Ilclatiort-s.'l'he legal relationship bettr,ccn thc Ilanker ancl Clustonier. tlre NlLrltillrious
Iratlslictiotts be1lrcctl lltcrlr rrrttl tlre I{rghts and Dutics of the Perrties springing out ol-sLrch relatiolship NatLtre o1'
[']lnkirrc. l]ttsincss l-cgal NrltLuc rrl' IJarthcr'-( Lrstonrer Relationship and tireir N4utLrai Ilielrrs arrd DLriies Special

I rLrsts. .loint ,,\ccilLrnt I Ioldcr.s \{inor'.s.

t \l l ll: ELE('TRONI(l t].\Nt(tNG.\\D t{tSK NL,r.N.\GENIENT IN B_.\NI(S
ll irl Ilanliirt!.: Att ltrtrodLtclittn. I'l' Applications in Banliing- Computer-Based Infomration S1.s1crns lirr Banking:
i:lcctronic Banliing: Fllcclronrc Irunrl iVlarragenrcnt. Enabling Technologies of Modern Banliisg- []ectronic
( otllttlelce and llarrliirre. Supplt (lhail N,lanasenlent. Customer Relationship I\,ianagerrrcnl, Iltegratcd( ()llllllullicalioll Nc'tuorlii lirr lJulis Scculitv arrd ('ontrol Slstents - Cl,bercrirnes and fi.auci rrunligcrlent.

( )l)g111j111111 Risli N larltse rlcltl. \pccilrl lssLrrs- l{isli N,lanacenlcl}t C)rsanisalion: Reporting ol'llarliinq l{isli:

t \l l lll: OYEITYII:\\' OI; I\St It \N(.L SECTOR
Itlsttrattcc: .\rt ovcrvicr ancl I iistorical Back-srorrnd. NatLrrc aud Scope of IrrsLrrance- Cior,crnancc of Insuralce

Ritlal anti Social Sector. I)rinciples ol ln:Lrarrcc. 
ii

t'\II I\': INSt It:\N('li lltiSI\llss.\\D ltlsI( Il.\N,\(;E\tENl'
Iiisl' nrarusenrent s\ s1un in insurance :cckrr'. Kel rislis control progranrs. tvpes of risk. ERVI.

conrlilions. DistribLrliorr chlnncls in InsLrrattce [JLrsincss. Prcnriunr anci Borrus.

t \ll \': Bl\l(l\C .\\D I\SI'l{.\N(l[ LITGISL.\'IION IN INDIA
I:'rorisiotls oI RBL\c1 l9i5 Btnlimg l{cgLrlation Act l9:19. I'rcr.ention ollvlonel, l,aundering Act.2002.llanhs ancl
I-irlrncial Ittsliltttiotts.\ct 199-1. InsLrrlnce act l9-18. Lilt hrsLrrance Corporation act 19.i6. IRDA act 1999. ('tinsLirner
protcction act l9ti(r. Ilthics uncl Corl)orate (iovernarrce in Banking and Insurance Sectur: Elhics and Rusiness.
Corponitc (iorernarrce. ('urltoratc Social Rcsponsibtlitr.

-l-cx( 
lJoolis

l.(iLrpta. R K. (2011).lla,lii,g La* uncl Praclicc in J \Iols. Nlodern Luv publications.

l.(lil'lirrd.cl.(20 11;. llrnliinuardirinancc: Iheon.l.arrancl l)ractice.pl II|-earningl,rt.L.td

--a



Suggested Readings
Ll'annan.M.L.revisedb_vDatta.C.R. &Kataria,S.K.,BankingLawandPractice,Wadlnva&Contpanl,,Nagpur
2. Floklen, .1.VI. : The Lau, and Practice of l]anking, Lhiversal Larv Publishing.
3. l{e-jda, G. E. (20 I I ). Principles o{'rish managernent and insurance. Pearson Education India.
4. Shiofl', lf. l. (2007). i\4odem hanli::rg lechnolog1,. Ndithern Book Cetrtre.
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\lll \ (1.) lr\l-(l(r- s I tt.r trt'cti Fl\.\\( F.

Credit - 0'l

'l rrr:lring Ob.iectivcs
. -llre course aints to acquililtl tllc s1udcllt $itlt ttll oYervicrv olFinlncial Engineering & Ethical ASpccts'

. l-he cout.sc ainrs to acquaiilt thc collcepts ol Stratcgic Financial N'latlagcment.

. 'fhe coutse tiltls to actltlllillt thc tller!.er & takeover atld acqttrsitiotts

{ ,:rrrlr (}illttitt:ts: i}tt il:ir:1:irii:;tl tij't!tr i'tlttrst' the slt:dctttsrlill be ablc to:

{-(-ri irnd''t\tallltl tite rrr;lllr'i-:lr 'rl ilrllilil :tlLlclLlr' l"tld lc\cragc'
,1), irl-'nlil\tlicsrslLr;tr:irr"rr:irrir:;irricfrPoliltercsLtttctLtLilt'1
i-!]l !{riirliiha{li\i{ierl(i1','iil''iirlilii'llc;i:llilliyidclltltllct'ri"'
i!,i i.rirl\/allrcti:Irri]il '-r'ltirltr li lti :itlll;ltiliotllLitalrsi'
. I t-i L, lrlLi.le liri c.::le1;i .ri i:i:lirllilii i:lrilccl itlq rlitll ectlntl;llic valtrc acldecl aild actir itr blrscd eoslirtg'

i ( )i. I:)illntiIe thc ililtclirtItrl .1iric\ cr)nttt)l ir; finlrrcial llliulllqclllellt.

tr\l f I

lntr0tluctiun: Concepl. oblcctircs. ('ornponcnls & Goals. Capital Strtrcttrre decision' Detertllirtation oloptitlrLtnr

cllprtal strLrctrre. 
-fl1lcic oll',rorle l. I)l.u,ing 1br Capital StructLrre. EBIT-EPS ana11sis, ROI-ROE anall'sis' Capital

St,.rctr.,r. ,rlrcic-s i1 prlcricc. ( ost lolLrnrc irrolir anall'sis & Operating l..evertrge' l-'inancial Leverage & its cllect on

sharclroltlcr's I elLtrtt.

l-)l,l',11,,,, ct (lorp,r.tc llestruttut'ing: lrlcrgcrs & A*ralgiir.ation: Rcelsous' l-cgal procedLrre' Bc,ctlts & cost of

Spiri-ot1'& Split up. Levcragc bttlouts Lltlrbacli olShares'

t \ll lll
l)ir idcncl poticl, & Share \';tluatiorr: \\ieltcr r.nodel. (lorclort ntoilel, The Bird in the hand ntodel \4M h1'pollrcsis,

ir l,r,',.-1. llt'li ltrtrrlr'i. lll l'1"1(\l

t \ll lV
l.'itrlncial Engitrccring & llthical \spccts: N'leaning of financial etrgitreertng apploaches' Econonric laltre addcd &

actir,it' basei'c.sting. ilolistic appi.ac; to innovnti'e.flnancial engineering, Ethical bra'd eq,ity & lo,g ternr

nuirrs. Assess.re*t of etSical l'inuncial perfblmance, Accounting disclosures & f'unctional ethics in financial

nlanagetllcllt.

I '\ tl' \',
( asr Stutlics:
( ltsc stuilic: on lariotts topic5 ol Stllltc!lic lrintncral Nllttrllgctrlellt'

Text Boohs
i..lakhoti5.,o. G. (2003). sirnr.gic Financ:al Managemeflt. vilias publishing House Pvt Ltd.

Z. Gupta, .S.'tt. & Slrorn,r. l{.K - Financial N4anagenler.}t, Kalya[i publishers'

Suggested Readings
1. Chanrira. p. (2011). l.inanciai ntanageruent. Tata McGrarv-fiill Erlucatio,.

2. [ranrley, ] N,{. (201 5) Esscntials of Ilinanciat Managernent. 4th Edtion. Vikas publishiug house

lr---
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MBA (I) FM-07. INTERNATIONAL FINANCE

Credit - 04

Tcaching Objectives
. The course aims to acquaillt the student with an overview ofExchange rate and Interest'

.ThecotlrseaimstoacquarntthecotrceptsofcorporatestrategyandForeignDirectlnvestment.

. TI.," 
"ourr" 

aims to acquaint tlie lnternational Financial Market'

. The course aims to provide linor'vledge about the Risk in Foreign Exchange Markets'

Course Guttomes: On cotnpletioti of tilc cor'trse' stndent will be:

COl. Understanding the trroader froblenls of trnancety using analvticai models'

i-.02. possessirg Lnorrt.Ag.,,t 
'i.i,rar,ciel lv{arliet St.*1,o;t;;;t pricing theories, Pricing rnodels' Volatilrt,

i'orecastitrg and ltrlernatioltai Iriuallce

CO3. Dellonstrating critical t)rinking about

CO4. Conclucting in depth researcll rtsing

I 3c

, Lr':ri ..rtiot , I tlr., tr t,r tillirttuial Lle'iiiItt tttrtt'itr:

",,r.,.,,,'it,,,'irtiCat 
t '. t' tirr generating tlcu knosleclgc lirl btrsincss

, ,.. ,,..n,, ,,' ,\plrliiic,il :,-lir,lLi iill illiriltcrl: rieii'irltl trtlkillq

[ \11'I
lntcrn:rtionitl Ilonctnr\ lrnd l'inanciirl 51'sttm: Iivolution & developnlont of lnternatlonal organisations and

r1t().cl.n s)stcnl. ,irtilre. lirnc-tion and scolle ol'lnternatitmal flnancc' Balince of Pa'vments: Principles' componellls'

i'.,r.,ri,,..u.,.r, il"il.it nntl sttrlllrts arltl ('apital Account Convertibilitl'

l)l];i:. l{atc Dercr.nrination:r:rcha,gc rare,rovenrenrs. lacrors rhar influence cxcrrange rates- (io'crl'1c't

rrllucncc.,. cxohanpLe,-n,..',r-.i.,ri.,,,s i' cross 
"r.hnug. 

r"ta.. coroepts ofintern^tionirl arbrtragc illtcrest rate

irari,. nnO pLrrchasing llortcr llltlitl lnd thc International [rishcr c1'lcct'

t \l ll lll
For.cign Exchltrrgc },Iarliet ct llisli: lbrs'ar.ls. I\turcs. s\vaps. alld options' Currencl,Derir,atil,cs. [oreign

Hrchangcl{jsk:'l.rlrnsactttlltl-r'pilsttLu.\ceoirrltrrtgn:n'.]:u*anclOperatingExposure-ManagenlctttolExposttres_
lrtcntal lechniques- \'lanltscntettl trl Risl' ln Fot'cign Erchange Nlarkets'

t\lflY
lntclnational Finlnciirl ltarkct ba-\ic c0llccPts and ltatule of iulernational marl(et' lnlcrnational Sources ol'

Iira'cc. lrrrernatio'al llo,cll ,,;; P;,,..r, ol irsL," .,1 ijDii; 
^nd 

ADRs Fore ign 1r^cle Irinatrcc' concepts ol

fiilaDcing crports and littallcittg itttpotts ancl iloctttllentar-v collections' lhctorillg" 1br1'eiting and ctlrtttterlrltcle

,j

r. NIl Y
lrrlreign Inr'estment Dttisitltls: L.tlrpor.ate Strategl'irnd Foreign Dircct Irrvcstlnerrt: MLtltinatiotral Ciapital

Budgcling: Intc.rational n.,i|.,iriti,r, .rti Valuatio,,.,l.iirtti,r* r'it Risk i, Foreign ltrvcstt,ent Multin.tional

flansfcrI'ricingancl pt'r"""1'tt'iltt'""t'ttt'tt'lirlaneial cnsrsilllrorld Casestudies

I crl lluol'i
]Sharall.V,(2011)'ljrtndalltc.tilalsol.linarrtciirll]lill-]agelllel]t'PearsonE'dtrcatiorrlndia.
;. Si,;;;it". .'t 

'i"" 
NtLrlrinrtional I'inalci'l Nlarttseureul' Prentice- Hall ol lndia'

,1.,\tlrin. lJ.. ivlLrltinaliolal f 'r't"'ttt J"f Edition'tngle Wood Clifts' Prentice Ilall of india'

,l Srinilaslur. S.p. A.r.u.f,i,n'tt n 
'i'tt"t"tio"al 

Financial lvlalliigelrelit' Wilel'lndia' Nes' Delhi'

5ug,lc\lcd Rc:ttlittgr
1. ('larli. E. (2002). lnternatiorral finaltce' Ccngtrge l'eanring EMIiA'

i. i.ii ,',t.r. Inlernalionrtl Iritrattcial \"lanilqen1ent' Cialgothia Publishing Company

1.,'\pic. I'].(l..lrtteruatiorral fi'tlr""i"f \'llnalcnretrt' Tata Mc(jrrv FIill' 3rd Editiott'

'l.Llhalla.VK.(2001)'ilrlcrnalionalFinancialNlanirselllent'2ndlldition'NervDelhi'Anmol'
i r\r'adhani. V.A.' lntcrrtatirlrllll Iirlitncial \ltuagettrettt' llllralal'a Ptlblishirlg llottsc'

d{
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NIBA (I) FM-08- FINANCIAL ANALYTICS

Credit - 04

1'eaching 0bjectives
o Course rvi[[ cover sourc applied issues in Iinance. The ipsues will be discussed in a way that will faoilitate

students to appreciate ernpirical issues and help identily reS6arch questions in the areas discussed.
. The topics discussed r'vill also include survey of few ernpirical studies, evaluation of econometric techniques, and

research applications in the Indian and intemational context.

Coursc Oltronres: Aller Corlplction ol.the coLirse. shrdent rvill be:

CO 1. Understanding the broacler ploblerns of fiuance by using analltical rnodels.

CO2. Possessing knoivlcdge ol I'iirancial Mariiet Struclures, Asset pricing theories, Pricing models. Volatility
fbrecasting a:rd International Fina:tce
CO3. l)entoustri:tiug critical thiniiing aboLrt the applicatiol oftheory in financial decision rnaking
CO4. Conducting in depth research Lrsing differert analS,tical tools for generating nerv linou'ledge lbr business

decrsion rnaliing
C05. i)reparing Anall,trcal leports lor bus jness deorsiort rraliing

t\ll l
lrinancial l\,larlict l\,licrostlrrcture Issucs (o1'Lltud & Stock 1\'larket). Liquidity in Short terrn and I..ong ternr nrarket

scsllteltts. Assct Pricilg -l'heorics &..\pplicatrous I: NIean-Variant Portfolio Fronticr, Separation'l'heorenr. r\ssct
I)ricing l'hcolies & Applicatiorts ll

I \I'I'II
('npirtl .Assets Pricing \,1oilcl .\rbitnrge Pricing l-hcri-r. Conditional CAI'M Term StructLtrc N'locieling and Yicld
(urrc IlLrilding. ldiosvncnrLic llclor: aI'ltcLing ricld and prices in bortcl nrarl<ets. YC and tlre Ecoronl .

TINIT III
\iolarilitr Nlodclrng and lurccaslirg..\RCll & GARCH ['rocesses. Volttilitl'Eslinration in lLecenl l]inarrcial

l\1arl,et 
-lurbulence. Risk NlcasLrrenrcrt ir Financial hrstilutions. N'leasurine Market and Credit Ilisl(s" C'redit Itisl(

.,\nuh sis artd lVleasLrring I)claLrlt ,,\d.jttsted llotttl Rctttrn.

t\il t\
Enrpilical issucs in Inlelnalional [iitutnce" Intcrttational Arbitrage attcl

Intclcsl Rlle Parilr', Intrrrlrtional lnvestrtrettt lsstlcs. Lntcrrlirtional

i:rtcllsrllIl).

Parit_v Conditions. Ycr Curn 'l'rtde arrd

Capital Asset Pricing I\iodcl (l-CAPivl

1\llY
Introtluction to Iiuanciul Stochastic. ]lrlcrest ltatc Nlodeling. generating Interest Rate Processes. Vltsicek and Cox-

Ingersrrll ancl Ross calibralion.

'l rrt lloolis
l. l:ranli. C. R.. .lr.( 1971)..\tuti.ttit.s orttl Etottontetric.s. Holt" Rinehart and Winston, Nerv York.
2. Lirrldbcrger, A. S. (20()9). lttitodLtctot .\' eLOnattlelrics. Harvard L-lniversity- Press.

-l (iLriarati.D.N..&Portcr. I).(1.(1999). l:ssentidl.;of econrtne/rics(Vol.2).Singapore: InrrniMc(ira*.1 Iill.
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j.K:rlz. I). \ 11,)R2t 1,. tr,.il,. 1,t.
I Klcin & Latrencc Il. i1962i. .-1n
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MBA (r) FM-09-MERGERS AND ACQUISTTTONS

(. rcd it-03'l caching Otr.jectir cs:To otiLblc stuclclt to utrclersland
. Ilesrrlalor), fl'anreuorli lirl ncrgers and acquisitions
o Proccss jnt,ohcd irr nterqers iutd acqLrisitions and the available takcoverdel'ences

Cloursc outconres: On cornplctiotr ofthc course, the students t'ill be able to:
I OI: I)cntonstrate a good rrnclcrslatrrljng o1'corpotatc restrLrcturirrq throuqh ntergers and acclrrisiliotr
L ()2: Erplore rcgttlatorr llaincriotli lirr tnclgers antl acquisitions applicable in Inclian contcxl.
L().-l: IllLrstrrte thc lcadinq ntellrotls uscd in the r,aluation ofa flrnr lbr ntergers and Aciluisition

aoilccl)1s.
(O-i: l:recutc apploprirtc ne-goliation uttcl persLrasion techniques in t legotiatiot) sitilation to acjricvedesjrcd
o u iconl cs.

LO6: I-rliltrale control nrcclrrnisnr anti firrnrLrlalc det'en;c slrategies in lhe cases ofthe hostile talieoversallentpts.

t \t I I I\ iltoDt:('t'to\

.\cqtrisitiorr:- t\pes. cilLlscs. tiistirtclior bel\\ccn Merscrs iirrdAcquisitions. Ivlergcr proceclure. Schcrrrc lbr.N{crger.
thcolics ol'NIergcr. cross horilcr Nlelgels lnd.\cqLrisilions.

t\ll llRII(;tL.\'lOR\ I;R..\\ll:\\'OlLl(lr0RNIEITGERS:\ND.{CQtIISITION

Lotrtpliance lith Intlian ('ontparies .{ct. Conrpetition Act 2002. lnoorne Tax Act l9(rl. SecLrritiesand Erchangc
1]oard ol'lndia (SLrbslarrlial ;\ctluisitiol olShares and Taheovers) Regulations,20l L

I \11' III IIljll(;ER -\\l) .-\CrQt rSI',r'rON PlLOCr,.SS, FI\ANC]NG AND ACCOtTN t'rN(;FR.\Ntri\\,ollK
l)Lrc I)iliqe'ncc: ttltcs. sctcettittu clLrc diligcrce. challengcs and checlilist, ValLratiorr fbr Nlergcrancl AcqLrrsili6n:
ilnael:r1s o1'r'ulLtc. nrctlrods ol'fnlcr-prisc ancl Erlrritv r,alLtation. Brand. Goodrvill.HLrrlan resources. Customer

lrnd ivlethods of pa-rr:tcnts innrcrgcrs artd rcqLrisitions. ,\ccoLrntitrg fbr lvlergers and Acquisitruu:.

t \l l IY POS'I-N{Dlt(;Irlt I\'l l.(;lt,\'llON

L rittcal sLlcccss firctors liir posl-nrcrlrcr intcgration. Insredients of integration. Tiniing and Speed olintcgralion.
.\pptLracltes Io intcslrtion. ChrLllengcs in integration. Stcps lbr successtitl integration.CLrltLtral inlegralion"
IlcLlcsigrrrnr llost-nlerqer crrllrrntl ploccss.

t \ll \'(lOIlPOR.\'1 1,.(1()\'lROl.\ll:CIl,\\lS\l .\\l) t:\I(IiOVEI{DEFENSt,]S

I rl:t.t.rl ltlt.l I rllrtr.rl i.'trtt,,l ttr..l,litri.ttt. l:rl,e.,rcr llrelils' llrkeuret' Jelbrr.cs- R(sIlillor\itil)Jcl: ill Jt)(li0 \\illl
rcspcct t0 Takcovcr dclLnscs.

Trrtlloolis
1 lia.leslr Kunrar. B. (20121. ,1/rr,ger'.s ttrttl atqui,sltictns Nel l)elhi. Tata McGrarv Hill Education. Pvt. I-td.
l. l)esai..l \{.. &Nrsrr-e. A .l (2012). .\Lcrser.y ctnd atclLri.sitions. lJi:tontr(1. Ney, Delhi.

Srrllrrt rtl Ilerrrl irr,-1.

I-rnritcd. \err Delhi

L\rzac. i:. R. (20 l0). I tlttrrtion.for tnttrgcr'.s. but,outs ontl restructuttttg (2nded). Wiley 11dia.
.: (iarrgharr.['..\.i20 Il). 1.1t,r.qur, r.rttlui.titionsctndcorporolere:;truclurings(5thed).Wile].hldia.
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NrBA (t) FM_ro_MrcRo FTNANCE

Teaching Objectives :Enable studenLs to
oContprehend the importance of Micro finance
oUnderstand the techniclues involved in their evaluatron

Cori.se Gutcomcs: Upo, co:r.:Jtlelio:t ol.course, the stllde.ts r.vili be able 1o
col: Uilderstand lhe nra:rner in rvhich nricroti:rance nrav be utilized to accelerate the
strategv o1' nricrobusinesses.

Credit-03

l_
l-.LLLL
l--Lt
L-

crplrnsiiin aniklclrlopntent

CO2: ldeuti{_r techniques tbr l'i:rancial and operatiolal eyallatio,.
CO3: Arvare about ruicrofinalce products and .services anQ i1s
e\posure oI-the SHGs and Covornntental sLrpport. I
CO4. Identil_-v various challcnges o1. nticrofinance novsnteltt

design lllld ltncint anrl a]so attetnptr lopro\ idc

ard appraisc tite stal!' ol' llicrollnlrnce inthcir
lirilaaii\ I C('rIll't-\

lirr iri,Ltr': il.ccss l() {ir;t,leilLt r,ri.\ iart .,\ttlt 1:ta h(lp (ll lccllnolog\.

TINI'I' I IN'IIIODT C]I'ION 1'O i\II(]IT0FIN.\NCIi

Basir:s' Need 1ir llricrttlltlillce- Charactcristrcs of Nlicrotlnance clrents. nernand and supply ol.rriicrofirance inderelopinl countries. Natute rtl'Nrlicroflnance Markets. Micr.olinance as adevelopment slratcg\ a6al as a1 inclustrr.
Nliclollnancc l'ools. Ilolc ol (rrilrrccn flanl NIierocrcrlir. Ilnovations. Grcup lcnding-stcpped lending & Rcpeat
loatt - C'ltaracter & cuslt llor lrrr.c,llutrtlin!. I Icrilrlc lppy6lghes to collateral. FreqLrent?. pubJic installntcnl lirr Ioarr& slLr inq prodricls

T \I I' II FI\A\C]I,\I, .\ND 0I'I]II-\'I'I0\..\L E\I.\LTI:ITION

Fittllttciai LralLtalion. Anallzinu & Nlanagine Irinancial Pcrfbrmance of MFIs: Analvzing llnancialslalenrepts.
I-inancial pcrlorittance ratios. Lrcluidii\ & capilal acleclLracl. Revenue models ofMicro Ilnancc. I{olc ol.sLrbsicles &
I)onors. Llcnclr I\4arliinq. Ilating N4[Is

. \nulr sis. ( )peratinu Lrpctrse:. ( )lrcr.atirr-u L 1,l.ic iencr

t \tT ilt ot HltR lt\'.\t.t \.II0NS Ot; NllCItOFt\A\CE

\llrllict l:ralLlation. \lattitsirtg Nll: I'r'oducts ct Services. nletho.lologies in MF prodLrct dcsrgn anrlpricirg.
L'rnpetitioll. I{islis

irl-'1111111e,,.1 l;r'alLration. r\pplaisals attd.ralin-ss. Legal corupliance. Issues in GovernanccSocml I:valLration. Social
pcrlirrrnancc \{elsurenrcnt. hrdicatrrrs. 'l ools. Irrogress ot:t olpovertl, index, Transparencr,. Ethics

T \I I I\'\II(]ROI.'IN.\\(]E IN I\I)I.\

L llallct:ses tlr Niicrollnartcc lrrovclllcnl Dernarrcl and SLrpph ollvlicro financial services - slatclnterve,tiorr in rLrrallrlilit Iilll Initiativcrs - \;\llARD & SIIG - Bank Lrnliup & I)rosrams- Govenrance ancl the conslitLrtion ol the:lIrtrtl ol'r'liriotts fbrnrs ol \lFis Intcrncdiaries fbrN,licrof-inancc,saate sponsored Organizalions.

I \ I'T \' ISSTiIjS, 'II{ENI)S .\\I) I.'RON'f II]RS OF NII(]ROFIN.\NCE

'::Ltc. l{ole ui l echtlokrgr. Slratcsic issues in Mtcroflnance: Sustainabiiity, opening newnlarliets. Gencler issLres

I L'rt lloolis
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I \rhitrtt. U. ,\. D.. \'lortlLrch. .l . ct hhandlie.. q R (2008). The Econornics ol Microllnancc. lltononic
,'.'r L I o1.ttt i: nt u t ttl (' u I r u rt I I l tu t t gc..) 612. ). 4ll.l-.189.

i.iilrrtte. l).t1007). ltttlitttt ,\lrtrtt/itttltlti:.Thcclrulltttge.sol tot)i(l gro:r,lh.SagePublicalronslndra.

r tt i.l'..:rr lrd I{t:t tl itt g.
1 I cdlrcrrood. .1., Furttc. .l & Nclson. t. (Eds.). (.20]r3').'tlte rtety ntitrrtJinance handhook. :1 finuttciul ntt.liet

\\.\taItt peIspc('/irc. I-he \\'orlci llarli.
I Sttnrlarcsar. S. (Ld.i. (1009). ,\.!itt.olitruttce: llnterging Trentl.y and Challenga.r. Eduard Elgar I,LrblisIinu.
I llu nricrotlnalccsLrnrntil.org.
-'. Irttlilrrt Illstitute ol'l}linl'ing and Irittiutcc. \'licro tinance: I)crspcctives and Operatious.N4acrrillal lnclia Lirrrited.

.il
: IlcrLtriz arrrl .lonathan l2()1(.t1.1-he [.tonoltic.y of ,llicrolinrtnce. Prcntice Ha]l 9f Indra
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