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MARKETING (ME)

COMNSUMER BEHAVIOUR

IMTERMNATIONAL MARKETING

INTEGRATED MARKETIMNG COMMLUNICATIONS

SERVICE MAREE TIMG

FINANCIAL MANAGEMENT (FM)

IMIXAN FINANCIAL SYSTEM

SECLRITY ANALYSIS ANDF INVESTMENT MANAGEMENT
FROJECT MANAGEMENT

FIMNAMCTAL RISK MANAGEMENT

HUMAN RESOURCE {HR)

HUMAN RESCURCE AND DRGANIZATIONAL DEVELOPMENT
LEGAL FRAMEWORK GOVERNING HUMAN RELATIONS - (FART-1)
COMPENSATION PLANNING

LEGAL FRAMEWORE GOWVERNIMNG HLUIMAN RELATIOME —{(PART-I1)

FRODUCTION AMND OPERATIONS MANAGEMENT
EUFPLY UHAIN MAMNAGEMENT
FINANCIAL ECONOMETRIES

STRUCTURAL EUATION MODELING
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*The course is a dual specialization course, Students have to select two specialization streams
for dual specialization and select two papers from each stream in Semester 11 and Semester [V

in the given order.
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The Scheme of Assessment {including Marks of Sessionals, minimum Pass Marks,
Division of Examination) & Scheme of Promotion to next Semester will be Governed

by Ordinance 14, as Approved by the Coordination Committee in its meeting held
on 25/10/2017
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MEB A LI - PRINCIPLES & PRACTICE OF MANAGEMENT

Credit — 03

Fesehime Objectives

s [he ohjective al this paper is o familiarize the student with basic management concepts and
ehaviaral processes i the organizotion. The course will be an introduction to the way in
vhich a firnd cun develop i manageniol thinking. mission and strategy

Fooarming Chutoigins
« Lo help the students gain understanding of the functions and responsibilities of managers.
o | ooprovide them wols and technigues 1o be used in the performance of the managerial job.

o Tpeengnle them tooanolyvee and understand the environment of the organization.
bl the ctudents 1o develop cognizance of the imporiance of management principles.

LNIT
spement; Concept. Pyolution of Monasement: Early contributions. Tayler and - Scientific
Vianaeement. | ovol’s Administrative Managemem. Bureaucracy, Human Relations Schoal

ature,  Signifieance,  Management vs,  Administration, Management Skills, Levels of
Wanapement, Introdection to Fonctions of Mapagement, Social Responsibility of Managers

['MT 0

Plannime: Nature, Sionificonee of Planning, Types of Planning, Process of Planning

Ohjective Setting: Concept. Types and Mrocess of Serting Objectives

MR Coneept, Process and Managerial Implications

[hecision Making: Coneept. Process, Types and Styles of Decision Making, Decision Making in

[41:k and Llsesraimniy

PAET L

Crrpaniaing Coneent. Fooms of Organizational Structure, Combining Jobs, Departmentation and
Pypes, Span of Contral, Authority & Responsibility, Delegation of Authority. Principles of
Clrganizational Desvgning

LNIT Y

Staffing: Covcept. Svswem Approach, Manpower Planning., Job Design, Recruitment &
Selection, Traoine & Development. Perlonmance Appraisal

virecting: Concept. Maotivation: Concept, Maslows Need Hierarchy Theory and X-and Y theory.
embership: Concepr. Types of Leaders, Difference between lenders and managers, Supervision

LML v

optmlling: Coneent Process of Contrsdling, Methods of controlling: Pre-control, Concurrent

i
b

Contral. Postomteel, Tools for Pre-conirol of Inputs, Concurrent Control of Operations. Ppst

Lourtral al 6 i
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MBA 102-MANAGERIAL ECONOMICS

Course Objectives:

The student is able 1o be abreast with crucial concepts of Demand and Supply analvsi
national income

Learning Outeomes:

03 Credit

. Students will be able to use excel in showcasing Law of Demand & Supply and their
elasticities.

o)

Students will be able to use excel in demonstrating nature of

determination in different competitive scenarios and torecasting.

3. Students will be able to find a right blend of two variables in determining output,

4. Students will learn to measure national income. unemployment and Inflation,

UNIT ]

Introduction to Economics: Nature and Scope of Managerial Economics; Significance in
Drecision— Making and Fundamental Concepts; Objectives of a firm: Utility; Law of diminishing
marginal utility. Indifference curve.

Demand Analysis: Law of Demand, Exception to the Law of Demand: Determinants of Demand;

Market Demand versus Individual Demand; Shifts in the Demand Curve, Methods of demand
forecasting,

various costs, price

CNIT I

Supply: Meaning, Significance and Methods: supply Analysis:
versus Individual Supply; Shifts in the Supply Curve.

Elasticity of Demand and Supply: Price; Income:; Cross, Advertising Elasticity; Point Elasticity
and Are Elasticity, Use of Elasticity of Demand for Managerial Decision Making

[he Price Elasticity of Supply and Jis Dreterminanis; Computing the Price Elasticity of Supply and its
U'ses for Managerial Decision-Making.

UNIT IIT

Production Concepts & An alysis: Production Funetion: Single Variable-Law of Variable
Proportion; Two Variable- Law of Returns to Scale; Cobb-Douglas Production Function; Cost
Coneept and Analysis: Shori-Run and Lon g-Run Cost Curves and their Managerial Use,

Market Structure: Perfect Competition; Features:
Competition,

Law of Supply; Market Supply

Determination of Price and Output under Perfect

Monopoly: Features; Pricing and Output Determination under Monopaly,
Monopolistic: Features: Price and Chutput
Differentiation: Price Diserimination.
UNIT IV
Oligopoly: Features: Quantity competition-4 Dominant
and Kinked Demand
Pricing Strategies: Price Leadership. Price Determination; Full Cost
Price Skimming; Penetration Pricing,

Determination under Monopolistic Competition; Product

Firm; Price Competition: Price Rigidity

Pricing; Product Line Pricing;

he « w” |1
A% e

s, market analysis and
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LNIT V
Nattonal Incomer Cencepts: Measuring the Value of Economic Activity through Gross Domestic
roducl G Dheflator. Heal GO e, Mominal GDP. Other Measures of Income:
Infiavion: Uypes Causes and Measurement, Business Cyele; Profit, Caoneept and Major Theories of
rofits: Dvimmie Surplus Theory: Risk & Uncertainty Bearing Theory and lonovation Theory.

Sugsested Repdings;

o Hawe BN & Belio B O (2006, Eeanamios gned Brvinos Steategy, New York: MoGraw-
1t

«  Dhwmodarm S, (20000, Wanceeriod Scomgeries, India: Oxfond Liniversity Press,

« Dheivedi, DL TOR0 ) Momagerial Economies. Vikas Publishing House.

= Adankiw, PO TOHEL Waerngeniondos. Mew York: Worth Publishers,

* Mankiw, boGL (20000 Principles of Weroeconmmics. South-Western Cengage Leaming.

= mabvatore. [1o& Prooker, R F, (1993 Mawmaserial Ecomomics in Claobal Ecaonomy. New
Yook, Meterawe-Hall

= Samuelson. W b & Marks, 8, G (20120, Monagerial Economies. John Wiley &

Sonss T

Mithani, oMo 2063 Prisciples of Eeonomics: Himalaya Publishing House,




MBA 103 - ACCOUNTING FOR MANAGERS
03 Credits

Course Objectives:
The student feams key concepts of management #ccounting with understand ing of financial seatements
and cost analysis, alo ng with ¢ost control and profit planning.

Learning outcomes:

L. To acquaint the stedents with the fundamentals principles of financial: cost and management
Auciumnting

To enable the students 1o prepare; analyze and interpret financial statements and

To enable the students 1o take decisions using management accounting tools,

Lad el

UNIT 1

Basics of Financial Accounting:

Meaning: Scope; Functions of Finaneial Accounting; Cost and Management Accounting: Difference
between Book-Keeping and Accounting: Financial Accounting; Concepts and Conventions:
Doable Entry System: Preparation of Joumal: Ledger and Trial Balange: Preparation of Final
yocoumts; Trading; Profit and Loss Account; Final Accounts with Adjustment,

UNIT 11

Financial Statement Analysis and Ratig Analysjs;

Meaning, significance and types of financial statement analysis; Comparing Financial Daty across
Lompanics; Statements in Companative and Common-Sjze Form; Meaning of Ratin and Ratio
Analysis; Classification of Ratios: Liquidity Ratio, Capital Structure Ratio, Tumover Ratio and
Profitability Rutio,

UNIT 11

Funds Flow Analysis

Funds from Operation: aources and Uses of Fueds; Preparation of Schedule of Changes in Working
Capital and Funds Flow statements; Its Uses and Limitations: Cash Flow Analysis: Cash from

Chperation; Preparation of Cash Flow Statement; Its Uses und Limitations; Distinction hetween
Funds Flow and Cash Flow,

UNITIV

Cost Accounting
Elements of Cost; Types of Costs; Preparation of Cost Sheet; Stand:ird Costing, Variance
Analysis; Material Variances; Lahour WVariances: Simple Problems Reluted to Material and
Labour Variances Only; Marginal Costing; Marginal Cost and Marginal Costing; Importance:
Break- Even Analvsis; Cost Volume Prof Relationship; Application af Margina Costing
Technigues, '-
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UNITV

Planning and Flexible Budgets and Performance Analysis:
The Basic Framework of Budgeting; Meaning and Definition of Budget; Forecast and Budget;
Objectives of Bud Eetary Control: Advantages and Disadvantapes of Budget
the Sales Budget, Production B

ary Control: Preparing
udget, Cash Budger, Purchase Budget. Fixed and Flexible Budger,

Suggested Readings:

* Garrison, R, H. (20173, Maragerial Accauniing (15th ed). Baston:
tewin/MeGraw-Hill,
Griffin, Ricky. Gupts, A, (2004
Pearson,
*  Kuppapaily, 1. 1. 2010, Accouniing for Meanagers. Dethi; PHI.
* Shah, P, (2007). Basic Aveounting for Managers. Delhi: Oxford,
* Maheshwari, §.N. (2018, Corparate Accounting. 6" Edition, Vikas Publication
*  Gupta Ambrish. (2018

V. Financial accoun Hing far Mamn agement; An analytical
Perspective” Delhi, Pearson Education. ISBN: SIR-9352866 700

* Narayanaswamy R, (2007). “Finaneial accounting: A Manaperia] Perspeciive, Delhi. PHI
Leaming Private Limited. ISEN: 975-B120353435

-

1. Financial .ai.r-.:-{:-:.-.rur'agﬁjr Management. Delhi-
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MBA 104 - STATISTICS FOR MANAGERIAL DECISION MAKING
-

03 Credits
l: Course Objective:

- The student learns hath descriptive and inferential statistics to decision making.
Learning Outeomes:

[ITs

L. Produce appropri
of data.
- Distinguizh between deser;

ate graphical and nemerical descriptive statistics for different types

fad o Ba

piive and inferential statistics and their yses,
Apply probability rules and concepts relating to discrete and conlmueus random
variahles to answer questions wi thin & business contexe.

Demonstrate knowledge of the importance of the
s applications

Central Limit Theorem (CLT} and

el

Conduct and interpret 3 variery of hypothesis tests

10 aid decision making in g
DUSINesE context,

o. Use simple/multiple regression models to analvses the underlying relationships
between the variahles through hypothesis testing,

1. Use a statistical package frequently used by practitioners to analyses the data,
LNIT 1
Basic concept of Statistics: Application of Descriptive and Inferential Statistics in Managerial

Dhecision Making; utehity and limitation of Statistics,
Presentation of Data: RBar Piagrams; Histograms: Frequency Polyson: Frequeney Distribution

Curves,

Measures of Central Tendency: Mean; Median and Maode and their implications,

UNIT I

Measures of  Dispersion: Range, Mean Deviation: Standard  Deviation

Coefficient of
Variation(C, V) Skewness: Kurtosis

£ and tvpes of Comrelation, Karl Pearson and Spearman Rank Correlation,
Regression: Meaning. Regression Equations and their

Application, Pantial angd Multiple Correlation
and Regression,

UNIT 1v
Probability: Concepr of Probability and its Uses in Business Decision; Addition and Multiplication

Theorems; Bayes Theorem and its applications,
Probability Theoretical Distribution:

Concept and Application of Binomia): Poisson and Normal
Distribution.

|
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UNIT YV
Estimation Theory and Hypothesis

Testing: Sampling Theory, Formulation of Hypathesis:
Application of 7 test: t e F test; Ch

-Square Lest: Technigues of Association of Altribiites,

Note: All above course must also be tanght

using MS-Excel functions and graphical
Fepresentations.

Sugzested Readings:
* HerkenhofT, I & Fogls, 1. (2013}, dppiled Statistios for Businesy and Management uving
Microsaft Excel, New York, NY: Springer NewYork,
*  Keller. G (2015}, Statisrics for Management and Economics, Ablreviated Cengage
Learning

Levine, D. M. Berenson, M. L Stephan,
Using Microsofi Excel Vol 660), Pront
s Beri G.C (2009), Businesy 5
* Black, Ken |

. & Lysell, D, {1909 Staristics fop Managery
ice Hall Upper Saddle River, NJ
afistics. MeGraw Hill Education.

200 2). Appiicd Busingss Statistics, Wiley India,

R i I
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MBA 105 - HUMAN VALUES - ELEMENTS OF INDIAN CULTURE

03 Credits
Course Objectives;
The student 15 able 10 apply Indian e
Learning Outcomes:
[, Students will be
lifie

This will help stedents to inculcate leadership traits and motivate them to leamn techniques of
enhancing and managing potential for creatjve conslruction.
Students will be able to dentify significance of task and the
employees in sccordance with Bhapwadgeata.,

4. Students will be

thical values to the business sphere,

able 1 imbibe core Indian value system in thewr personal and professional

[t

Tad

importance hon-dualism for

able (o understand significance of sociall ¥ hife and its importance of task

force
UNIT 1
Indian Culture and Value System- Aspects and Specialty, Importance of Values in Indian Culture,
vilization i India

Cualities of Indian Culture — Bharma, Artha, Kama, Moksha
Ancient Education Methodologies in India,
Viedic Age, Ramayana and Mahabharata Age, Buddhismage,

Ancient India- Takshashila, Malandy, Vikramshila,
W

Maurya and Gupta Kal Universities of
Varanasi-Valabhi- Udtantarpur, Kashmir,

omen Education in Ancient India
LNIT 11
Rituals ( All Sixteen), Thard C hapter of Bhagwadgeeta and its importance for emplovees.

LSIT 11
social Life and Imbibing Values:

Foud, Clothing, Jewellery, Basic Facilities, Ep
Life Political Life and Preserving Values,
Home Village, Society, Urganization, Council, K
of State Minister-Cabinet, Administrative Man
and Penance Administration,
Significance of Social Life:

tertainment, Status of Women in Ancient India, Family

ing, Governing Methodology in Ancient India, Parts

Agement, Mnnm-:hy—Dclmcm:y or Republic, Justice
Defense Management of Ancient India,

Habits, House, Administeation and Ways of Living for Employees,

LNIT IV

Entertainment. Fine Aris, Faets Associated 1o Protect and Preserve Values,

NI v

Bhartribari Neetishataks shlokas and their significance - (Shioka no, 3.4,32 34,

15, 20,27, 41,
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4243, 44, 46, 48, 50_ 52, 54, 57, §0 40, 70, 108),
suggested Headings:

Krishna, IV (1991} feclian Philozophy: A Counger

Phifosopin. New York: Oxfond
University Press.

Marlow, A N. {1956}, Radhakrishnan, The Recovery of Faith,
Radhakrishnan, S, (1980
BI22200126
Shardendu, (2011), Blaritve Sg
No: OTRR 180082557

Kale M. R. (2017), The Niti And Vairagyva Satakas Of Bharthari, Motila] Banarsiduss Publishers;

). Religion, Science And Culture, 16 Edition Paperbacks. ISBN: 978-

sskritl Ke Samajik Sopem. Delhi. Arya Prakshan Mandal, ISBN

4 Edition. ISBN: 8120806475




VMIBA 1 - BUSINESS COMMUNICATION

L
Lonrse (¥hjectives: 03 Credils

[he student 1+ able 10 pse vanous modes of communication and understand the purpose and

abjeetives of business communication

Faspramimee Chnloones

Siudents wi b tearn tin primis af |1I,|:ii||.'~\.*-. |2|.'r|11|'|1|||'|i-:.':l.lii.‘|l'lu.

2 Students will be able 1o participate effectively o group discussion,

Students will learn how 1o face interviews through mock sessions.
Students will lewrn preseniation skills
*oStudents will be able to write business leiters and official communication,
v Students will be able o effectively use social media for communication,

LSIT 1 2 Imreduetion o Business Communication: Meaning, Need, Purpose and Types of
cmmunication; Procesy of Communication: Communication Structure in Organization; Barriers
o Communicution: 7 O7s of Communicabon: Impact ol Cross Cultural Communication:

INIT 1 : Emplovment Communication: Resume Writing and Cover Page Draft. Group
Piscussions, Interview, Candidates” Preparation for Interview, Effective Listening Skills,

elecomterenci omd Yideo Conderdncimy

Presentatian Skills: Essenrial Elements of an Effective Presentation. Designing a Presentation, |
I'vioes ol Yispal Ad, Aopearanee & Pogiore,

PNIT T Written Communication: Purpose of Writing: Clarity in Writing; Principles of
Fective Wrikiagt Wil echnigues
Husinesy Letters aml Heports: [ntrodection 1o Bosiness Letters, Types of Business Letter,

Loyout of Busisess Letier: Reports: Delinition and Purpose, Types of Business Reports, Reports
Woritin.

UNIT IV Oral Communication; What 15 oral communication, Principles of successful orml
communicatien, Fwo sides of effectve aral communication, Effective listening, Body Language
gl s elernents, P e Concent and type

UNIT V Geoup Commumication: Meetings: Need. Importonce and Planning of Meetings,
Dralting of Metiee. Apende. Minutes ol Meeting, Writing Memorandum, Press Release, Press
Conference. Bosiness Eriguettes — Metiqueites, Telephome Eliquettes,

- F? ' }/ f
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tOrhEdition. sy Feta Mo Girase T

w Sehaal, MUK & khetrapus Vo (20000 Husimness U

is 5 4 5
o [ et 1 HsIes R gatinon

L ]

slurma, s & Krshra, M. 2002, Busimess

[£. (211 Lsiness U ommunication, Sultan |

HisendPrive (RN Buesiness Commnnication, Ne

sikar, BRY & Peiit Jro LD Basic Business communication: Theory & Application,

nmumication. Excel Books,

{ 3rd Edition.). Pearson Education,

Correspondence and Report Writing (3rd

hand & Sons Publication.

w Age International Publication,




MBA 107 - COMPUTER APPLICATIONS
03 Credits

Coarse (bjectives:

- brir < boods of information technology 1o elfectively disseminate information in an

Lemrmine Ovmicomes-

Upon comperting this syllabos, students will be able to:
Usc 2 range of lookup and reference functions,
2 Customize the formstting of charts in excel.

2. Frofect data in worksheets and work books.
Use data limking to create more efficient work books.
4

Lise the data consolidation featurs to combine data from several workbooks in Loane,
Lreale simple prvar table reports,

[ TR

=

Create and edit a pivot chart,

L'se the macro recorder io create a vanety of macros,

UNIT I

Intreduction: Computer hardware and software, Framework of computer, input and output deviges,

Cosmpuster memaries. central progessing unit, types of computer; types of software: system
software and application software, some hasic terms related 1o operating sysiem,

UNIT I

MS Word: Some basic terms- toolbar. format bar and status bar, insen tables, chans, smart ans,
adding graphics, pages options, ingest citations, creating, editing and saving word document,
Lse of auto rext. spelling and grammar

tol, creating a cover letter, mail merge,
MS Power-point: Preparation of power-point presentation, what to include and what not 1o includs
in slides, mserting pew slide

and deleting any slide, use of master slides, insertion of figure,
graphies and charts in presentation,

UNIT —111

Introduction to MS Exeel: Understanding Basic working with Excel, Quick review on MS Excel
[-:"|11iﬂnEIil.'lt’H.lr.l:Hhmri-ﬂa‘r'tllgﬂxCEJFi|EﬂSF|JF,{:.S1-'rEl:|'|;|:|:}M:T\-'{I':i['ﬂnifﬂp}f,cﬂtfﬂﬂIE, Hide,
Unhide and link the data in Rows, Columns and Sheet: Using paste special eptions, Formatting
cells, Rows, Columns and sheets, Progectin £ and Unprotecting cells, rows, columns and sheels

with or without password, Page Lavout and Printer properties, Inserting Pictures and other

objects in worksheets, Understanding Dara Consolidation, Consalidating With ldentical
Layouts . Consolidating With Different Layouts 5'\
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UNIT =TV
Working with formulas/functions:

Lookup and Reference Functions: VLOOKLUP, HLODKLUP, [N DEX, ADDRESS, MATCH.,
OFFSET. TRANSPOSE, INDIRECT ete.
Logical Functions: [F'ELSE. AND, OR, NOT, TRUE, NESTED IF/ELSE ete.

Database functions: DGET, DMAX, DMIN, DPRODUCT, DSTDEV, DSTDEVP, DSUM. DVAR,
DVARP etc.

Date and time functions: DATE. DATEVALUE, DAY, DAY 360, SECOND, MINUTES, HOURS,
NOW. TODAY, MONTH, YEAR, YEARFRAC, TIME, WEEKDAY, WORKDAY.

Infermation functions: CELL, ERROR.TYPE. INFO, ISBLANEK, ISERR, ISERROR, [SEVEM,
ISLOGICAL. ISNA, ISNONTEXT, ISNUMBER, [SREF, ISTEXT, TYPE etc.

Math and trigonometry Functions: RAND, ROUND, CEILING, FLOOR. INT, LCM, MOD,
EVEN, SUM, SUMIF, SUMIFS e

statistical Functions: AVEDEVY, AVERAGE, AVERAG EA, AVERAGEIF, COUNT, COUNTA,
COUNTBLANK, COUNTIF, FORECAST, MAX. MAXA_ MIN, MINA, STDEVA and

LUising Data analvsis.

LNIT WV

Conditional Formatting: Using Conditional formatting, Using Conditional formatting with multiple
cell rules. Using Color Scales and lcon sets in conditional formatting, creating new rules and
HAnAEINGE cxisting rules

Data Sorting and Filtering: Soriing data A-Z and 2-A, Using Filters to sort data, Advance filtering
uptions Pivor tables, Creating Piver tables and using pivot table options, Changing and
updating data range, Formatting Pivot table and making Dynamic Pivot Tables

Pivot Charts: Changing and updating Data Range, Types of pivot charls and their usage, formatting
pivot charts and making Dynamic Pivot Charts

suggested Readings:
LoOya, D, & Parsons, ). ), (20090, Compuser Concepts Mlusivated: Introductory, Enhanced Edition,
7ri, Cengnge Learning,

- Frandsen, T, L. {2010), Microsaf office exeel. Retrieved from www bookboon. com

-Leon, M., & Leon, A (2009, Fasrodisstion fo Compriters (151 od.), Vikas Publishing.

EBL, L (20120, hnrrecieciion to fnformearion Techralegy. Pearson Education India

- Morley and Parker (2007). Understanding Computers: Today and Tomorrow. Cengage.,

Cox. 1. & Preppemau. J. (2007}, Step by Step-MS-Chffice 207, Pearson Education,

o La B W Bd
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MBA 201 - MARKETING MANAGEMENT

L]

03 Credits
Coaurse Objectives:
The student is able differentially wun
ipectrum of marketing decisions in com

derstand the

application of marketing mix, and the broad
panies

L

FRRRRRRRR

Learning Outcomes:

I Students will be ahle 19 understand the role of marketing in organizations
2. Students will be able to select target segment with the help of STP.
3. Students will be able to masure marketing and costomer orientation of organizations,
4. Students will be able to Mmeasure customer life time value,
5. Students will be able to understand the marketing mix for an organization
6. Students will be able to do segmentation with the help of cluster anzlysig,
7. Students will be able to ussess positioning with the help of MDS.
K. Student will be able 1o assess the effectiveness of social media and mobile marketing.
UNIT1
Intreduction to Marketing:
Definition, N

ature and Scope of Marketing: Marketing Concepts;
Customer Value- Customer Life Time Value, Practical Problems in
Time Value; Holistic Marketing, Concept of Marketing Orientation
Concepr of Marketing Environment- Understanding the impact of M;

Marketing Philosophics,
Measuring Customer Life
and Consumer Orientation;

cro and Macra environment
UNIT 11

+ Learning the Use of
& Markels: Concept of Targeting

and Positioning- Problem with
and Mew Pamdigm-Emakuwﬂ_-,' P

Classical Positioning Coneepl ositioning. Reverse Positioning,

Stealth Positioning,

LINIT 111
Marketing Mix:

B U R R e e

Product Planning- Produet Mix Decisions, Product Line. Com
Product Line, New Product Development, Product Life Cyele
Pricing Objectives: and Role of Pricing in Finn's Profitability:
Marketing Channel, Difterent Distribution Cha
Management of Channels: Current Trends in Wh

plexity of Managing Lengthy
+ Branding, Pricing Decision;
Major Pricing Strategies. Role of
nnel; Factors Alfecting Channe| Distribution.

o I.H!fﬂgﬂ.hd Logistic, \Lyli:y‘
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UNIT IV
Fromotion Mix and Bottom of Pyramid:

Understanding the concept of Marketing Communication; Role of Promotion in Murketing,
Determining Promotional Mix; Sales Promotion. Personal Sclling and Sales Management:

Concept of Bottom of the Pyramid Markets { BOPMs)- its importance, Role of MNCs

in Botiom
of Pyramid. Strategies and Challenges in BOP,

UNIT ¥
Social and Mobile Marketing:

The 4 E frame work for Social Media, Categories of Secial Media, App Pricing Models, Three
Compenents of a Social Media Strategy, Concept of Pay Per Click Advertising, Profitability
Model for PPC Advertising; Concept of Retailing and Omni channel Marketing-

Choosing
Retaling Partners, Types of Retailers, Effective Omni channel Retailing,

Suggested Readings:

Dreshpande & Farley, (1993). Corporate Culture. Customer Orieniation, and Immovativeness
in Japanese Firns: A Quadrad Anafvsic. Journal of Marketing, 57(1), 23-37.

Grewal & Levy (2017). Marketing (5 ed.). McGraw Hill Education.

Jaworski & Kohli {1993}, Market Orientation: Antecedents and Con
Marketine, 57031, 53-70.
Kotler, P.. & Keller, K. L. (2012

sequences, Journal af
). Mavketing management (14/ed.). Pearson,

Prahalad, C. K. (2005). The Fortune ar the Bottom of the Pyramid, Philadelphia: W

harton
School Publishing,

\ ':'-:‘__m__ . VQJ _
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MBA 202 - ORGANIZATIONAL BEHA VIOUR

03 credits
Course Objectives:

The student learns ahou workplace hehaw
[ g B

interpersonal Behaviour and how théy interm
Learning Outcomes;

iwer and becomes ace a concepts of Individual and
esh with organizational productivity.

wnm ot el

\fter passing the course students will be able to:

Lesm models af o

"wanizational behaviour, perception,
management and organizational conflice

Measure - Amstyde. Personality, Leadership, Stress and Mot vation,

arganizational change, knowledge

UNITI

L

Concepts: Nature; Importance: Models of Organisational Behavior;
Perception and Arrribution Theory: Concept;
Behavioural Applications of Perception.

.

Nuture; Process; Importance: Management and

UNIT I

Attitude; Concept: Process: Importance; Techniques of Attitude Measurement:
Personality: Loncept; Nature: Tvpes and Theories of Personality: shaping O.B:
Learning: Concept and Theories of Leamning,

Maotivation: Theories of Muotivation;

FITSSSSSSTTITITS

Motivating a Diverse Warkforce

A -
A -

UNIT 111
Leadership: Style and Theories of Leadership-
Leadership Stvles in Indian Organisations.
Analysis ol Interpersonal Reialiunship:,
Development; Group Cohesiveness; Formg
Decision Making; Dysfunctional Groups; Pun

Trait; Behavioural end Sitwational Theories:

Group Dynamies: Definition; Stages of Ciroup

1 and Informal Groups; Groups Processes and
ctuated Equilibrivm Mode),

UNIT IV
Organisational Power and Puolitics: Concept; Distinctive Between Power

Authority and Influence: Political Implications of Power: Dysfunctional Uses of Power: Stress:
lhrdcr.t:t::nding and s Consequences; Causes of Slress; Managing Stress.

Sources of Fower:

Knowledge Minagement and Emotional Intelligence in contemporary Business Organisation:
Organizational Cha nge: Con

cepl; Nature; Resistance to Change: Managing resistance to Change;
Implementing Change: Kure Lewin Theory of Chan ge

A rt |
ﬁ'\:\m&’”ﬂ o * P

) e A
AN 0~ VPP
Q %ﬁi, :




Conflict: Concepts; Sources, Types; Functionality and Dysfuntionality Conflict; Classification of

Conflict- Intra; Individual; Interparsonal: Intergroup and Organizational: Resolution of Conflict;
Meaning and Types of Grevance Handling:

Suggesied Readings:

o Fred: L {20010 G

Urganzarions Behaviour (1 2th edition ed. ), New York: Mc Graw Hill,
= K. A (2016). vganizar

o o el e e o

fondd Behaviour (12th edition ed.), New Delhi: Himalaya Fublishing

3 - Huowuse
# * Romar; P. & Thakur; K. (2011), Text hook of Organization Behavior. New Delhj: Wisdem

- Publications

= Stcphen: P. (2013). Organizational Behgviour (!5th cdition ed.). New Delhi: Pearson

-
E I Education.
_ - = Udai; P. (2016). Understanding Organizational Behaviour (4th edition ed.). New Delhi: Oxford
* Higher Eduestion.
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MEBA 203 - RESEARCH METHODOLOGY
03 Crediis

Course (hjectives:

The student leams the application of resea

rch to varions functions of management

Learning Outeomes:

Un successful completion of the course students will be able 10

I Wrile a literature review that synthesizes and evaluates literature in a speeific tapic area to
Justily a research questions
2, Apply appropriate research desien and methods 1o address a specific research question and
acknowledge the ethical implications of the research
3. Develop a research proposal as the basis for a thesis
4. Present and defend a research proposal
LNITI
Backzround:
| Introdoction to Research and The Research Process.
2. Types of Research.

L

UNIT

e = e g —

W

Developing Research Questions
Contributions of Rezearch to Theory and Practice.

Research Ethics and Integrity.

n

Literatore Review:
Identifying. Accessing and Managing Information and Schalarly Literature
Acadenue Writing ang Referencing

Literature Review Development

Argumentation and Synthesis

Quantitative Methods - |

Dhata and Variables,

The Nature of Quantitative Research.
Diescriptive and Influential Statistics.
Sampling,

Diesigning and Coding Questionnaires.
Data Entry and Screening.
Hypothesis Testing.




UNIT 111
Quantitative Methods - 11
. Asseciation: Correlation Coefficients.
I Bivariate Regression.

3. Associalion - Chi-square Tests,

LMIT IV
Quantitative Methods - [11:

4. Difference: t-tests.
5. Difference; ANOVA,
6. Rehability, Validity and Rigour,

UNIT Vv
Report Preparation

|, Reporting a Quantitative Study,

Types and Layout of Research Repart.
3. Precautions in preparing the Research Report,
4. Bibliography and Annexure in the Report,

Mote: The course hay to he taught with the help of MS Excel and IBM SPSS wherever needed,

Suggested Readings:

*  Chapman, C.(2013) & for Marketing Research and Analytics. New York, NY: Springer
Suicnce & Business Media, LLO

* Cooper, D.R., & Schindler. P.5.(2014). Business Research Methods (Twelfth edition),
NewYork, NY:McCraw- Hill/ Trwin,

* Malhotra, N.K . & Birks. D.F, (2007). Marketing Research- A Applied Approach (3, ed),
Harlow: Finaneial Times Prentice Hall,

= Poynter, R. (20100, The Handbook of Online and Social Media Resegrch: Tools and
Technigues for Market Researchers. New York: Wiley,

* Zikmund, W. G., Babin, B J_ Carr, J. C., & Griffin, M. (20 |3). Business Research Methads

Cengage Learning, - )
N @f Gﬁ ,; | ’1‘7“ |
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MBA 204 - OPERATIONS RESEARCH

03 Crediis
Course Ohjectives:
The stident learns the application of select ols of operations research and how it can he
used for business decision making
Learning Quteomes;

Students will be able to make decisions under the siteations of various decision making

SOVITDTIMmEnds
Students will be able to assign jobs to reduced time and cost and maximized profit and sales,
Students will be able 1o sketch a graphical representation and classify two-dimentional linear
progTamnEng mode! given n general, canonical and standard form.
Stadents will be able 10 find minimwm cost of transporting a single commodity from a given
T of sowrces o grven number of destinations
stmdcess will be able 1o mmimize idie ime when scheduling a number of jobs on two
~asdets will be sbic o understand and quantify variations in quality contral,
Seodents will be able ¥ wentify the mmnimum time needed to complete the project.

UNIT |

Uperations Research: Uscs, Scope and Applications of operations research in mianagerial
Cocision making

Decision Making Environment: Deacision making under certainiy; Uncertainty and Risk situations:

Decision tree approach and its applications,

\ssignment Model: Algorithm and is applications.

UNIT II
Linear Programming: Mathematical formulations of LP models for Product-Mix problem:
Graphical and Simplex methods of solving LF problem: Sensitivity analysis: Dusality.

Transportation Problem: Various methods of finding initial basic teazible solution and optimal
salution.

UNIT I
Game Theory; Concepts of game, Twao- person Zero-sum game: Pure and Mixed strategry wame:
Saddle point; Ddds methods and Graphical method for solving Mixed Stralegy pame

Sequencing Problem: Johnsons algorithm for n jobs and two machines; n jobs and three machines;
wo jobs and m- machines Problems,

UNIT IV

2
Dynamic Programming: apital budgeting problem: Shortest route prablems, | H‘H“-
Statistieal quality control: Meuning: Benefits of SQC; Control E}:.gr:. for variable mean chart, R-

o w4

A




chart; Comtrol chart for attributes: c-chart. np-chart, p-chart.
LNIT WV

Project Management: Rules for drawing the network diagram: Applications of CPM and
PERT

lechmigues m Privect planming and control: Crashing iz of operations

Supgesied Readings:
* Fllser, F. S & Licberman, G. J. (2017). Ietroduction 1o Operation Research,

AL v

= Kapoor VW K. (2 perations Research: Quantirative fechnigiies for
i suitan { fand & Sons.

= Tala H A (2017 Operations Ressarch: An fntreduction. Pearson Education.

* Vol N.D. (2017). Quantitative Techn tgues in Management. MeGraw Hills.
Gapta, P.K. & Hira, D.S. (2012). Introduction to Operations Revearch. 5. Chand &

L.

il



MBA 205 - FINANCIAL MANAGEMENT
03 Cradits

Course Objectives:
The student is ntroduced to the concept and

is able to apply tools for investment, linancing
ard dividend decision

Learning Outcomes:

. Student will be sble to identify the goal of firm and understand the role of financial

[Manager,
¥,

- Student will be able t understand time value of money and relationship between
present and Foture vialse,

3. Srudents will be able to yse interest rate to adjust cash How both forward and
backwand

+  Smdent wall be ghie

o identify the capital budgeting process.
g

spudent will be able to caleulate cost of eapital of the firm.
UNIT]
b Role of Financial Management and Time Value of Mon ey
Comcept of Fmance, Scope and Objectives of Finance, Profit Maximization vs, Wealth
Maximization, Functions of Finance Manager in Modern Age, Financial Munagement
Process, Investment Decision: Financing Decision; Asset Management Decision: Value
- Creation; Managing and Acquiring Assets: Financing Assets: Simple Tnterest; Future
Value (Terminal Value): Present value; Compound Interest; Single Amounts: Compound
Girowth; Discount rate{ Capitalization Rate): Annuitics; Perpetuity; Time value of mancy,

fddJSTSIITSST T

INIT H

Capital Budgeting:
The Capital Budgeting Process; Capital Budgeting and Estimating Casl Flows; Capital
Budgeting Techniques: Project Evaluation and Selection; Alternative Methods; Payback
Feriod; Internal Rate of Return; Met Present Yaluz; Profi tability Incax: Multiple Internal

Rates of Retun; Potential Dilficulties Dependency and Mutual Exclusion: Ranking of
Projects; Multiple Internal Rates of Retum; Capital Rationing,

UNITIN

Cost of Capital:
Cheerall Cost of Capital of the Firm: Cost of Diebt; Cost of Preferred Stock: Cost of
Equity Expected Return: Factors that can Affect Cost of Capital: Break Even Point
of Marginal Cost of Capital; Capital-Asset Pricing Model Approach; Cost of Equity;

Before-Tax Cost of Debt Plus Risk Premium Approach; Rationale for o Weighted (o~
Average Cost; Economic Value Addedi{EVA), Ii

-
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Leverage:
Operating Leverage; Degres

of Operating Leverage (DOL) or Its Automotive Division:
Financial Leverage; Analysis

Degree of Finuncial Leverage {DFL);
of Total Leverage (DTL): DTL and Total Firm Risk; Cash-Flow
Coverage Ratios or Probability of Cash Insolvency

Total Leverage Depree
Ability to Service Debt

LNIT Y
Break-Even Analysis:

EBIT-EPS Break-Even: Break-Fven Chart (Selection of the Approach:
Total Cost Curve; Toml Revenue Curve; Break-Even Point:
of Margin of Safety: BEP in term of Sales v
Product Firms and Break Even Point; Manageri

Output Measurement;
Margin of Safetv); Caleglation
alue; Types of Break-Even Point: Multiple
al Uses of Break-Even Analysis,

Dividend Decision: Forms of Dividend, Concept of Retained Earnin
Profit, Dividend Theories and Dividend Policy: Walter®
Modigliani Miller Model: Facior Affecting Dividend De
LCapitel Decision: Concept, Components, Factor Affecting
working  Capital Management: Management of Cash,
Introduction to working Capital Financing.

£s and Plough Back of
Model, Gordons Model and

cision. Overview of Working
working Capifal Requircment,
Inventory  and Receivables;

Suggested Readings:

v Bandy, G. (2014). Financial Manage
London, England: Routledge.

* Bam, M. 1. (2018), Budgeis and Fingneia
Hoboken: NJ: John Wiley & Sons.

* Drigham, E F. (2016), Finatcial
Cengage Learning.,

* Manhew, B. T. (2017). Financial
Londen, England.: Routledge,

* Pandey, L. (2015). Financial Munagement, 1 Ith Edition. New Delhi, India:
Vikas Publishing House,

mreni and Accounting in the Public Sector,
f Muanagement in Higher Educaiion,
Munagement: Theory & Practice, Boston: MA-

Managemens in the Spert Indusiry.

*  Chandra, Praganng {2004}, Frndamentaly of Financigl Management. Tata MeGraw
Hill
®  [usi

agt, R (20000, Fimanetal Manggemen, Galgotia,

2™ Revised Edition




MBA 206 - BUSINESS ENVIRONMENT

03 Credits
Course Objectives:

The student is able to Jook at the enviroomenal

orces, both external and mtemal and their
imteraction and effect on businessecs,

Learning OQutcomes:

student will be able 10 understand Micra and macro factors affecting a business
OFganization

2. Smdents will be learming analyzing business environment with the help of

& o b 4 g B b ".'\..'.;.\_

ol ag

B0 Baleh R

refevant to business environment and the triplication,
INIT |

= =
Dasmess |

CiTEmenl-meanmg, mmportance; Study of PESTEL Environment,
Envirenmental Scanming- Meaning, Scope and Process, Internal and Extemal
Envirenment; Interacti

on between Internal and External Environment; Interna| Factor
Amalysis Summary (IFAS) and External Factor Analysis summary (EFAS); Basic
Philosophics of Capitalism and socialism with their variants; Concept of Mixed
Economy.

UNITII
Competition Act 2002

background of FERA k
Profection Act

(with background of MRTPF): FEMA Act 2000 (with
Stock Exchange, SEBI Act 1982; Consumerism,

Consumer
1986 {Consumer Protection Bill 201 %),

UNIT 111

International Menetary Fund: World Ban k: Depository Syster
Functions; The Insolveney and Bankrupicy Act 20146,

LNIT IV
Introduction to MSME- Concept, Evolut

1o, their role and significance in eCconomic
development, Policies for MSME, Challenges and Opportunities of MSMEs in the
currenl gcenario,

tin India; RBI- Rales,

UNIT ¥

Preparation of Project teport on MSME; GST - Concept and dpplication.

~ N \
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soggested Readings:

* Cherunilam, F. (20010), Busives Environment. Himalaya Publishing

* House, Paul, J. {2010}, Business Etn

* Shaikh, 5. (20100, Burtners Enviranngnt {

ironment. Tata MeGraw-Hill Education.
2E ed.}. Pearson Education India

14
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MBA 207 - HUMAN RESOURCE MANAGEMENT

03 credits

Course Dbjectives:

i he endent s able to ser ¢ bind's eve view of concepts of human TESOUTCE management
mcidine HR Planning. HR Drevelopment and retention

Lesramms Outoomes

Auller passing the course students will be able to:

Meoxsr: - Fopioves Imvolvement, Diversity, Competencies, Absenteeism, Employee
Temoves, Emplover Retention, Job Satisfaction, Employee Loyalty, Employee
Commiment Siress 34 Performance.

Devclop and Use HR Metrics,

Witz 3 Job Adveniement

& |

ONIT

UNIT T

Assessing the Internal Workforce: Jobs and Skills Audit, Organizational Capabilities Inventory,
Using a Skills Database:

Forecasting HR Supply and Demand: Forecasting Methods and Periods, HR Onethe-Joh
Discovering What Works with o “Skills Database™, Forecasting the Demand for Human Rezources,
Forecasting the aupply of Human Resources;

Measuring Effectiveness Usin g HR Metrics: HR Seore Card, HR Audir.

LNTT 1t
Organization/Individual Relations: The Psychologieal Contract, Generationg| Differences,

Jub Satisfaction, Loyalty, and Commitment: Loyalty and Organizational Commitment,
Individual Employvee Pertormance, Individual Performance Fuctors, Individual Motivation,
Management Implications for Motivating Individual Performance.

Retention of Human Resoureps: Myths About Retention, Why People Stay or Leave,

Drivers of Retention: Characteristios of the Emplover, Job Design'Work, Career Opportunities,

NS \?&@fé
?)//JW |




Employee Absenteeism: Types of Absentecism, Controlling Absenteeism:
Employee Turnover: Types of Employee Tumover: Turnover aid *“Churn™,
HR Metrics: Measuring - Job Satisfaction, Employee Loyalty and Employee Commitment

UNIT- 1V

Jobs amd Job Adalvsis: MNature of Job and Work: Position

Analysis Questionnaire; The
Msinifaceted MNature of Job Analysiz

Job Design’ Re-Desipn® Classic Approaches to Job Design, Characteristics of Jobs, Using Teams
= Sois, Tvpes of Teams, Advantages and Disadvantages of Team Jobs,

Natere of Job Amalvsis Txsi-Based Joh Analysis, Competency-Based Job Analysis, Choosing a
Sob Aomives Aporosch

Juby Amabywn Methads: | maomianon fpiss rewing, Questionnaies, Computerized System

Behavieral Aspects of Job Amabvsis: “Inflation™ of Jobs and Job Tites, Employee and
Managerial Amueties Current incumbens Emphas

HR Metries: Writing 2 Job Advertisement

SEEEEEEEETTTErES

UNITV

Recruitment and Selection: Concept: Recruiting Goals, Factors that Affect Recruiting Efforts,
Constraints on Recruiting Effores, Recruiting Sources: Online Recruiting; Recruitment
Alternatives:

Foundation of Selection: Selection Process; Recruitment
Organizations in [ndia;

Establishing the Performance Management System: Introduction; Purpose;

The Appraisals Process: Appraisals Methods: Evaluating Absolute Standard; Relative Standard

Methods; Factors that can Distort Appraisals; Companing Performance Appraisal Methods
of Top Business Organizations in India.

and Selection Process of Top Business

Stress Management; Models, Types, Technigues and Interventions of Stress Management.
HR Metrics: Measuring — Stress, Performance
Sugpested Readings:

Decenzo, D. AL, & Robbins, 8, P, (2010). Fundamentals of Human Resouree Managemen,
John Wiley &8ons, Ine.

« Mathis. R. L., & Jackson, I, H. (2008). Human Resource Management. Thomson South-

Westem,

* Rao, P, (2014). Evsentials of Human Resource Management g d Industrial Relations.
Himalaya Publishing House. \ %

i
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MEBA 301 - TOTAL QUALITY MANAGE MENT 03 Credits

Course Outeome:

The student is ahle 1o relate 1o the philosophy and significance of total quality management in the
arena of business,
Learning Outeome:

After the of the course students will be able to compare, contrast

and use various tools
wsod m quality managerment,

INIT1

Prmceples of gualin mranagement, Definitions of quality,
and Cooss by, Concept of cost of quaiity, Dimensions
Quaadity and busmess performance Vision Mission s

Cuality philosophies of Deming, Juran
of quality, Service vs. Product quality,
tatcments and quality policy.

CNIT 1T

Total Quality Management, Evolution of TOM, TQM models. Human and SYSIEIN COmpones,

Continuous  improverment strateges, Deming Wheel Customer conCept, customer focus
Customer satisfaction index, Seven old QC ooy, Seven new management tools, Statistical

quality control techniques, Mistake proofing, Capsbility analysis, Retiability prediction analysis
lotal productive mointenance,

UNIT I

Quality Circle, 5% principle, top management’s commimment and involvement, Ouality
managemnent wols for business applications, Principles and applications of quality function
deployment, Failure made and effect analysis, Taguchi Techniques.

UNIT IV
Crsatlity imperatives for business Improvement, Leadership for quality management, Quality
planning, Designing for quality and manufacturing for quality, Malcokn Baldrige Mationa
Crutlity Award, Rujeev Ganghi National Guiality award,

LUNIT V

Intreduction—Benefils of [S0 Registration—ISO 9000 Series of Standerds— 150 900]

Requirements— Jrnpimm:matiun-—Dur:umcnmtinn—-En-rimnnmm Management System:
Introduction—IS0 14000 Serics Standards—Concepts of 180 14001 —Requirements of

IS0 14001 —Benefits of EMS, Contermporary issues in uality - Henchmarking, JIT, Six

Sigma.
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Suggested Readings:

o

Diale H. Besterfield, Carnl Besterfiled-Michna, Glen H. Besterfield and Mary (1999),
Total Ouulity Management Preatice-Hall, Inc, ISBN- 0=13-639403-5.

Besterfield Sacre (2003, Tatal Cualiny Management, Pearson Education. [SBN-
13: 97R0131 228092

Iogeph M. Juran and A, Blanton
ditfimig), MeGraw Hill,

DD Sharma {2011). Togd Chaaiite Management: Principles, Practive and Cases,
Subtan Chand & Sops.

Grodiiey, (1999). Juran's Ouality Handbook (Al

Peser S Pande. Robert P, Newiman, Roland R, Cavanagh, (2000) The Six Sioma Way

Edmon b MoGraw Hill
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MBA 302 - ENTREPRENEURSHIP AND SMALL

BUSINESS MANAGEMENT
03 Credits

Coorse Outcomies:
Fhe student has a primer on what he or she would need 1o do fo start their own business venture.

Lesrning Outcomes

* Helps in building the skills, framework and knowledge of entrepreneurship and new

VERDNT CTEE o

*  Hieips the students in understand the importance of the planning process and leam how o
develop, write and present an cffective business plans for a new venture,

™NIT!
Evolution and Concept of Entrepreneurship, Concept of Entrepreneur, Manager, Individual
and Corporate Entreprencurs, Characieristics of Successfil Entreprencurs, Entreprencurship,
mpovation, Invention, Creativity, Business Idea, Opportunities  Through Change,
Entreprencurship as a Career, the Changing Role of the Entrepreneur

L~IT 1

Theories of Entrepreneurship - lnnovation Theory by Schumpeter and Imitating, Theory of
High Achievement by McClelland, X Efficiency Theory by Lichenste in, Influences On
cotreprencurship  Development:  Socio Cultural, Political, FEconomical, Personal,
Entrepreneurial Success and Failure, Reasons and Remedies, Scope of Small Business
activities in National Economy,

Women Entreprencurs: Challenges to Women Entreprencurs, Achievements of Women
Entreprencurs, Role Modals of Women Entrepreneurs.

UNIT 11
Entreprencurship Training and Development Programme, EDP & its Plhases Development of
Support System, Need of License, Capital Issucs and Legal Environment of Business;
Entreprencurial Planning and Monitoring,

UNIT IV
Creating Entreprencurial Venture-the Business Plans an Entrepreneurial Organization, Project
Management-Technical, Financial, Marketing Personnel and Management Feasibility Reports
{DFRs), Fmancial Schemes Offered by Various Financial Institutions Like Commercial Banks,
Offered by Various Finamcigl Institutions Like —Commercial Banks, IDBI, ICICI, SIDBEI,
SFCs, Venture Capital Funding. Angle Capitalist, Subsidics, Grants ete-With Special
Reference o *Export Oriented Units®, Eﬂ

™. 39
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UNIT Vv

Fole ol the following agencies m the entreprencurship development

1 DIC- Distriet industrial center, 2. SISI — small industry service institute, 3, EDI —
Entrepreneurship Development Institute of India, 4. NIESBUD — National nstitute of

Entrepreneurship and smal| business Development, 5. NEDB — National Entreprencurship
Development Board, 6. 518, 7. CSIO

segzeiled Readings:

* Dwesd H (2002}, Entreprencurship: New Venture Creation. India: Prentice Hall,

Dess, V. (2018). The Dymamics of Entrepreneurship Development & Managenent (6th
Edinon). Mumbar: Himalna Publishing House,

s Dolimger. M. (2007

. Entreprencurship: Strategies and Revources (4™ Edition). Marsh
Poblications

Nagmrajan, K. (2010). Project Managemenr (6th Edition). New A ge International Pyt fd.
New Vemture Creation

Tangja, 5., & Gupta, 5. (2017). Entreprencurship Developmen-
(2" Edition). New Delhi: Galgotia Publishing Company,
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MBA 303 - BUSINESS LEGISLATIONS

03 Credits

Course Outcames:

Fhe student is uble to understand the basic framework of mercantile law in India

Learning Qatcnmes:

Althe end of this class, students will be proficient in their ability fo;

Ciet an insight of the legal environment as i relates 1o business, focusing on the laws and

=eal svstem of Ingdig

A4

1 Ensble each student 10 establish a sustainable working knowledge base of the core legal
femms and concepts necessary for making informed business judgments throughout their
subsequen career

3. Enable students to develop an appreciation of the wide range of legal constraints which

affect decision making in business.

LEEETEEEEEEEEET]

UNIT

Indian Contract Act, 1872:
Objective and Application of the Act (3ec. 1) Types of Contract on the hasis of Validity
(See. 21; Formatien and Performance (3ec. 3-30); Discharge of contract {Sec. 37, 62-64);
Breach of Conteact, Remedies for beeach of contract {See. 73-74), Agency: Modes of
Creating un agency, Rights and Duties of Agent, Termination of Agency {Sec. 182-20] J

LNITII

Sale of Goods Act, 1930:
Dijective and Application of Act (Sec. | ) definitions (Sec. 2%
Condition and Warrenties(Sec.11-1 T
Nemuedatquodnonhaber (Sec. 17): Rights and duties of buyer (Sec. 45); Rights of an unpaid
Seller and Caveat Emptor(Sec.47-54),
Partnership Act, 1932:

Objective and Application of Act (Sec. 1)
of Partnership (Sec. 5-8); Rights and duties
44), Limited Liability Partnership Act, 2000

exsential elements of sales of poods act Sec.4)

Definition of Partnership and pariner (Sec., 2). Tvpes
of Partners (Sec. 9-13); Dissolution of firm (Sec. 30-

UNIT 111

Consumer Protection Act, 1986:
Objective and Application of Aet (Sec. 1% Definitions {Sec. 7);

Consmmer Protection
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Councils: The Central Consumer Protection Council (Sec, 43 Ohbjects

of the Central
Cestimel

{(Promote and Protect righes of Consumers) (Sec. 6); The Staie Consumer
Protection Council and District forum: Ubjects, Establishment of Consumer Chispates
Redressal Agencies, Composition, Jurisdiction, Procedure on Receipt of Compluint,
Finding amd Appeals (Sec. T-19); National Commission {Sce. 20-23);

Provisions of
Consumer Protection Bill, 2014,

Megotiable Instrument Act, 1881:

Short title and Extent (Sec. 1); Types and characteristies of Promissory Notes (Sce. 4);
Bill of Exchange (Sec. 51 Cheque (Sec. 6 — 15): Parties to Notes, Bill and Chegue (Sec.
26- 37); Dashonor and Discharge of Megotiable Instruments (Sec, 82-93),

UNIT IV

Indisn Companics Act,2013:

Short title and Extent {Sec. 1): Definition, Kinds of Company (Sec.
Company (Sec. 2); Memorandum of Association and
Prospectus, Sia

2); Formation of
Article of essociation (See. -6
iement in heu of Prospectus; Rights and dutics of members of Company
(Section. 2{34), Share Capital and Debentyre (Sec, 43-48); Company Management,
Appoiniment of Directors, Powers, Dutics and liabilities of Director and Managing

= o S
Liweckor{Sec 149172

LNIT S

butefiectzat Praperty Rights Act:
Meammng of IPR (Sec2); The Pateni Act, 19702 Introduction, History, Meaning and Kinds
of Patents (Sec S); Procedure for grant of patent {Sec.48); Right of Patentee, Infringement
of Patent (Sec. 14); The Copyright Act,1957: Histary, Meaning of Copyright, Registration
of Copyright, Infringement of Copyright; The Copyrizhy (Amendment) Act (1999, 2002,
2003): The patent tAmendment) Act, 1999: The Trademark Act,| 999,

Saggested Readinos:

* Kapoor, N.D. (2015), Elemenis of Mercantile Law, (37" Edition) New Delhi: Sultan Chand &
Somns,

*  Kuchhal, M. C., & Kuchhal, v, {2018), Business Law, (710 Edition) New Delhi: Vikas Publishing
House Lid.

* Chawla, RC. & Gap £K.C (1974}
i etsopline.com’

*  Mazumdar, A K. & Kapoor, G.E.

Publications Pvt, Lud,

Daatey V.5, (2013) Business and Cenporate L.

A

| ”';f/q'%j’ A

st

Commercial  Law Kalvani  Publisher,

(2012). Company Law and Practice {17™ Edition) Tuxmann

. 6ith Edition) Taxmann Publication Pvt. Ltd



MBA 401 - STRATEGIC MANAGEMENT

03 Credits
Learning Outcomes:
The student learns the strategies (o be adopted by managers based on various miatrces and
inplementation

Learning Outeomes:

| ldentify the factors that impacl strategic decision-making implementation and
evaluation,

2 Conduct un organizational resource-based situational  analysis, including «
comprehensive environmental scan

3 Develop comprehensive business strategies by identifying strategic options, inc luding
8 "what-f" scenario analysis to evaluate action alternatives, make strategic
decisions, and choose strategic options,

4 Evaluate corporate competitive positions and develop an understanding of the global
marketplace and its impact on strategic analysis.

5 Evaluate strategic decisions, findings, conclusions, recommendations, and out comes
as  demonstrated  in effective, professional, and executive sivie  wrillen
presentations,

CNIT 0

latroduction, Strategic Management, Business Policy, Corporate Strategy, Basic Concept of
Strategic management, Mission, Vision. Objectives, Impact of globalization. Basic Model of
Strategic Management, Strategic Decision Making: Mintzberg's Modes of Strategic Decision
Making, Strategic Decision-Making Process, The Strategic Audit: Aid to Strategic Decision-
Making and Global Competitiveness,

UNITIT

Environmental Scanning: Industry Analysis, Competitive Intelligence, A Fesource-Based
Approach to Oreanizational Analysiz, Core and Distinctive Competencies, Using Resources
o Gain Competitive Advantage, Determining the Sustainability of an Advantage, Business
Models, Value-Chain  Analysis, Scanning Functional Resources and Capabilities, Basic
Owrgamirstionn] Structures.

UNIT I

Strategy Formulation: Situation Analysis and Business Strategy - Situaion Analysis: SWOT
Amalysis. Generating a Strategic Factors Analysis Summary (SFAS); Matrix: Finding a
Propitious Niche: Review of Mission and Objectives; Generating Alternative Strategies by
Using a TOWS Matrix; Business Strategies; Porter's Competitive Strategies; Nature of




.

Competitive Advantages and Sustainability,

UNIT IV

Stratezy  Formulation: Corporate Strategy - Different Levels of Strategy. Low Cost,
Differentiation and Focus Strategics. Corporate Strategy; Directional Strategy; Growth
Strategies; Stability Stategies; Retrenchment Strategies; Portfolic Analysis: BCG Growth-
Share Matrix: GE Mawix: Horizontal Strategy and Multipoint Competition.

UNIT WV

Strategy Implementation - Wha [mplements Strategy? Structure Follows Strategy; Stages of
Corporate Development; Organizational Life Cyele; Advanced Types of COrganezational
Structures; Reengineering and Strategy Implementation: MeKinsey 75 Strategy; Six Sigma;
Degigming Jobs to Implement Strategy; Functional Strategy, Marketing Strategy; Financial
Strategy; Research and Development (R&D) Strategy; Operations Strategy; Balance Scorecard
and Strategy Map

Suggested Readings:

»  Grant, R. M, (2005), Cases to Accompany Contemparary Strategy Analysis Fifth Edition,
Malden, MA: Blackwell Publishing.

= Hitt, M. A, Freeman, R, F. & Hurrison, 1.S(Eds.) (2005). The Blackwel! Hondbork af
Srraregic Management. Oxford, UK: Blackwell
Publishing. Ltd. https:/doi.org/10,111 /b 978063121261 6.2006.x

= Huff, A, 5. (Ed.). (2009). Strarepic Management: Logic & Aetion, Hobaken, NJ1: John Wiley
& Suns,

* Hussey, D. E (1998} Seraresic Management: From Theory to Implementaiion (4th ed),
Crxford; Boston: Butterworth-Heinemann.

« Kim, W C, & Mauborgne, T (2005). Blue Ocean Strategy: How to Crente Uncontesiod
Market Space and Make the Competition Jrrelevant. Boston, Mass: Harvard Business $chool
Press

= Lynch, R, L. {20K6). Corporare strategy (4th ed). Harlow, England: New York: FT/Prentice
Hail.

¢ Wheelen, T.L. &Hunger, J. D. (012}, Stwategic Munagement and Business Policy: Toward
Global Sustainabilisy (13th ed). Upper Saddle River, N.J: Pearson Prentice Hall,
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MBA 401 - MANAGEMENT INFORMATION SYSTEM

03 Crediis

Conrse (hateome:

The student leams to apply concepts of Systems in the perspective of businesses
Learning Outeome:

I, Students will be able wunderstand the leadership role of Management Information
systemns in achieving buginess competitive advantage through informed decision

making.

Student will be able to analyze and synthesize bu

to facilitate evaluation of sirategic alternatives.,

Students will be able 1 effectively communicate strategic alternatives to facilitate
decision making

4 Swudent will be able to establish and understand;
system analysis and design.

Student will be able to develop an unrderstanding of the principles and techhigues
used in the System Development Life Cycle.

1+

siness information and systems

"ad

ng of the various technigues for

UNIT ]
Am overview MIS: Definition, The Role of Information System in Business Today, Strategic

Busmness Ubjectives of MIS, Relation of MIS with other Acadamic Disciplines; Operating
chemenis of an Information sysiem

WIS concern in file organtzation: Sequential filc organization: Hashed file organization, indexed

file orgamtranon: File organization to support Multi-attribute search,
Database Organization: Single Flar file, Hicrarchical Database strueture:

MNetwork database
strucsurs; Relational Database Struchere,

NITH

Management Information System Strocture:

Based on Management Activity: Hierarchy of Mang
Uperation Control: Information system for manag
systems for strategic Planning,

Based on Organizational Function; Sales and Marketing Subsystem:
Logistics subsystems:  personnel Subsvstem; Financial

Information Processing sub system;, Top Management
Structure; Some issucs in MIS Structure.

gement Activity, Information systems for
ement Operation Control and Information

Production Subsystem:
and  Accounting  Subsystems:
Subsystems, Svnthesis of MIS

UNIT 111

MIS support Decision making process: Payofl Matrices in Statis
und Indiffercnces Curves; Decision Trees, Game Theory.

Concept of Information: De finition, Information presentation: Quality of Information: Value of
Information in Decision Making and other value; Ape of Information

tical Decision Theory; Unility
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Human as an Information Processor: General Muodel, Newell Simon Model, Limits and

Characteristics of on Human Information Processing, managers as information Processors,

UNIT IV

System Concept: Definition, General model and Types of systems; Su bsystems; System stress:
System Change: Preventing System Entropy; System Concept and Organization; System
Concept Applies to MIS: Computer sided software engmeering ( CASE tool).

UNITV

Systems Analysis and Design: System Development Life Cycle Stages; Initistion Planning:
sysiem Analysis; Design, Coding and Testing Implementing and Training: Prototyping: Rapid
spplication Development (RAD): End User Computing; Object Oriented Programming,

Contemporary” emerging technologies;

Cloud and mobile computing

E-commeérce, m-commerce
Internet of Things

Suggested Readings:

*  DGaoyal, P D, (2000), Management Informarion System: Managerial FPerspectives, New
Deli- Maemillan India Limited.

*  Davis, B, Gordon, {1984), Management Information Symtems: Conceptual Foundarions

Structure and Development (2Md gy J. Mew York: MeGraw Hill international Edition.

= OBnen, ) A, &Marakas, G, (2010), Management Information Systems {10tk ed ), New Delhi:
Tatm McGraw Hill Higher Education,

o C 5.V, Muny (2014, Minagement Informarion System: Text, Cuses and Applications.
Mumbai: Himalava Publishing House,
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MBA HRM 01 - HUMAN RESOURCE AND
ORGANIZATIONAL DEVELOPMENT

Credit: 03
Course Outcomes;
The stadent leamns o applv interventions of HRD and OD.
Learning Outcomes:

\ Stodanis will be able to design traming & development program,
: STl I

e able to conceive & implement performance apprasal system in the
Ly s B o
Seedepes will be able 1o do career planning and career development plans forth
cEpicvTos

4. Sosdenss will be abie 10 undarstand HRD audit and the process involved.
Saudents Wil be able 10 plan organizatipnal development and interventions,

CNIT 1

HRD-Concept, Goals. Importance: History of HRD in India: HRD Departments and their
Tssks: Qualines of HRD Professionals: Present Status of HRD in India_

UNIT I
Trining Hutnan Resource: Nature of Training, Training Need Asscssment, Training Diesign,
Traming Delivery, Training Evaluation,
Talent Managernent and Devalopment: Careers and Career Planning, Specific Individual Cagesr

sswes, Developing Human Resources, HR Development  Approaches, Muanagement
Development

INIT 1
Performance  Management mystem;  [dentifying and Measuring Employes Performance:
Performance Appeaisal; Tools for Measuring Performance Appraisal: Competency Mapping
and Ceanpetency Mapping Model: Process of Competency Mapping; Potential Appraisal,

UNITIV

Orgunisation Leaming and Leaming Organisation; Enowledge Management: HRD Awdit -

Coneept and Objectives, Methodology, Preparation of HRD Audit, HRD Score card, HRD
Audit Farlures, Case Studies, Current Status of HRD Audit in Inddia.

UNIT VY

Orgunization Drevelopment—Concept and Defimition, Objectives, Process of 0D,

of OD-Sensitivity Traming, Survey Feedback, Process Consultation Team Buildi
Developmendt, Appreciative [nguiry.

Intervenitions
ng, [ntergroup
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Suggested Readings:

Rao, T.. & Pareck. U (2007, Dewigning and Maraging HR Systems, (3 Edition) Mew
Dethi: Oxford and IBH Publishing Co. Pvt. Lid,

foncs. G B, (2013), Oreanizational Theory, Design, and Change. (7" Edition) Toronto:
oo

Fremch, W & Bell. C. H. (1999). Ovpanization Development: Befavioral Science frterventions
L pescanes fmorovement, (6% Edition) Pearson.

Mt B | & Jacicsom J H (2008). Human Resource Managenent. {130 Edition ). Thomson
s

McGer D (20021 Hamos §,

o= Sesowrce Developmeny, (2 Edition). SAGE Publications Ltd,
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MBA HRM 02 - LEGAL FRAMEWORK
GOVERNING HUMAN RELATION (PART-I)

03 Credits

Course Ot come:

The student is able to look a the key laws such as Factories Act,
2lements 1o be factored during decision making,
Learning Outcome:

At the end of this class, students will be proficient in their ability to:

Industrial Dispute Act ete. ag

Cret an insight of the

legal environment as it relates to business, locusing on the laws and
legal system of India

Enable cuch student to establish a sustainable working know

IEnmE And coneepis necessary for making
substquent carcey

sudenis will be able to

ledge base of the corg legal
informed business judgments throughout their

learn about various relevant laws applicable to business domain.

LUNIT)
Facteries Act, [94%:

Wayecive and Applicstion of the Act: Registration and License {Sce. 6); Health (Sec.11-20):
Salety (Sec_ 21490 Welfure (Sec. 42-50)- Working Hour of Adulis (Sec. 53564 Employment of

Yeoumy Persons: (Sec 72-74: Annual Leave with Wages (Sec. 83); Hazardous Process (Sec. 87-
L Pesadnes vt Procediures Sec 07

UNITH
Trade Union Act, 1926:
Objective and Application of the Act: Definition of Trade Union;

Registration (Sec, 3-12)
R:cuguiunn[sn:l:.zl.-;ur; Right and Duties of Registered Trade Unian (Sec.13-21); Regulations
and Penalties {See,29-33),

Unit 111

Industrial Dispute Act, [947:

Objective and Application of the Act;
Industrial Dispute: Procedure,
Strikes and Loekout (Bec. 22
Practices (Sec. 251,

Definition of Authorities under
Power, Duties and Authorities
-23); Retrenchment, and Layoff (&
25u); Penalties {Sec, 26-3] I.

this Act; Settlement of
{(Sec. 11-21%; Provisions of
cc. 25a-25h); Unfair Labayr

| 27
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it IV

Industrial Emploviment (Standing Orders) Act, [946;

Objective and Application of the Acl: Fixed Term Employment (See. 3): Procedure fior
Certification { Sec. 5-9): Penalty and Procedure {Sec. 13).

The Apprentice Act, 1961
Ugective and Application of the Act: Clualifications for
Ciontract of Appremiceship (Sec, 4): Pericd
“pprentices for 2 Designated Trade (Sec. 8)

&= Approminoss (e, 121 P

LS

Being Engagedasan Apprentice(Sec 3);
of Apprenticeship Training (Sec. 6% Number of
- Obligation of Employers (Sec. 11); Obligations

ayment 1o Apprentice {Sec. 13); Settlement of Disputes {Sec, 2n;

UiSrmess and Pomaltoes | Sec. 309

Lo %

Emplevess Provident Fuad Act, 1957
Jewrcemnie s Aprsicwaon Appboabality and Non-Applicability of the Acl;
Provadeos Fund (S 6) Emplovess”

e Ser b i Determunar

Contribution to the

Pension Scheme (Sec. 6a); Emplovee Deposit Linked

.mc-:lim:amxfmmEmplaﬂméSec.'T];PrjnrilyﬂfFaymeth‘

LContnbutions over other Debss {Sae_ | [} Calculation of Employee Provident Fund.

Fryment of Gratuity Act, 1972

Ussective and  Application of Payvment of Gratwity Act 1972; Payment of Gratuity and
Determination of Amount of Ciratuity.

%ete: All above acts must be taught with latest amendmenis by the Govi.

suzgested Readings:
L

Kapoor, N. D. (2011). Hendbook of Industrial Law. Sultan Chand & Sons
Malik, P. L. {2015), Handbook of Industrig! Law, Eastern Book

Fadho, P. K. (201 1), Labour and Industrial Laws.
India Learning Py, Ltd,

* Sinha. Sinha & Shekhar, (2007} Industrial Relations. Trade Lardons and
Labour Legilation, {3 Edition) Pearson.

Sen, Ratna (200%). fedustrial Reldations tn dia. Maemillan India,
»  Goswami, V.G

. Company.
(2" Edition) Prentice Hall

20153, Labour and Fndusiril Laws. Central Law Agency,

hl
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MBA HRM 03 - COMPENSATION PLANNING

Course Dulcomes: 13 Credits

The students learn the application of methods of job evaluation and reward systems, wage and

aalary edminisirution

Learning Outcomes:

Siadentva] ?.'-:J:-i-_-'nfe.:rmhema::g:icuseafcnnmensatinnsyslnnshmumgemcnrtn reward

e P
EmpRTVEE et frmance

= s o leam the factors and implications of job anulysis, job evaluztion,
Sandenty wiil be b somprehend the terms pay grades and payv bands,
2 ‘:'-:'IJ."_:" w1l N e 1

= 35ic 1o lemm the expatriate compensation.
LNITH
letreduction to Compensation Manzrement;

ST

Kot of Compensation, Factor affectine

g Employee Compensation, Dimensions; Concept of
! and MNon-Financial compensation gystem, Concept of Total Beward System;
“ew Trend in compensation management. The 3-P COMPEnsalion concept.

Eeward, Frnancys

1

USIT-1I

Employee Behavior and Wages and Salary Administration:

Cempensation strategy with HR strategy and business strategy, Fconomic and Social ohjectives

of wage policy. Concept of Wages and its types, Methods of Wage Fixation, Public sector pay
revision, Concept of Internal equity, External parity,

R EErE R E R L)

UNIT-1n
Diesigning Compensation System:

Job Analysis, Job Evaluation, Job Pocing. Performance Appraisal, Designing pay ranges and
sands, Compensation Structure-Indian Practices, Methods of Payment, Safary Progression.

L'NIT-IV

Employee Benelits:

Benefit Administration, Emplovee Benefits, Ince
Group, Fringe Benefits-Needs, Objectives, T
based Pay sysiem, Voluntary Retirement scheme.

ntives, Types of Incentives- Individual and
» Wages Law in India-Performance and Skill

UNIT-V
Compensation Challenges:

International Compensation, Executive Compensation,
Compensation, The Toral Pay Model,

E‘\‘i/ { o
wp | €

!
Y

Expatriate Pay, Elements of Expatriate

E"% 17 y A

P AN
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Sugpested Readings:

* Bhatia, DK (2008, Conpensation Management India: Himalayas Publishing House

»  Henderson, B, (2007, ; B, . N
i‘-::n:.:m ¥ b Crwmpensalio Managemeni in a Knowledge Based world 5™ Edition.

Newman, 1 M., & Milkovich, G. T, {2016), Compensation. Mc Graw Hill Education,

* Bhanacharyva, Dipak Kumar (2009), Commpensation Management. Oxford University Press

\
N "qi”‘i 1 A .
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MBA-HRM 04 _ LEGAL FRAMEWORK
GOVERNING HUMAN RELAT[DNS{FART-II,\

03 Crodits
Course Quien ey

ke students become iware of a gumur of lawe
State Insurance Act, P

Learning Ohutenmes:
At the end of this class, siudeni will be proficient in their ability 10:

I Get an msight of the fegal environment as i relates to busingss, focusing on the laws ung
legal system of India,

relating 1o indusiries in India including Employees
ayment of Wages Act among others,

Fd

UNIT |

Employvee Stage Insurance Act, 1948;

Objective and Application of fhe Act; Principle employer [Sec 2(17
2(13)); Liahility of Employer [Rec.zfﬂ].JSiS}_Aﬂ.ﬂ]; Sickness Bengfips {Sec, d6-54)-

Matemity Benafitg {Eﬂc.dﬁth:hﬂ: Disablement Hﬂﬂ:ﬂlﬁ[ﬁ::.#ﬁtl}(-ﬂ-ﬁl]: Medical Benefits
(Sec. 56-58); Discharge of Employment (Sec, 70); Other benefits.

UNIT 11

Minimam Wiges Act, 19485:

Objective and Application of the Ac: Fixing ¢
Rate of Wages (Sec.d); Procedure for Fixing
oF minimuem rates of wages; Fixing hours o

Works for less than Normal Working
for Centain Offences,
Payment of Wages Act, 1936:
Chjcctive angd Application of the Act; Salary Siatics [Sec
Wages (Sec. 3); Fixation of Wage-Periods (Sec. 4); Ti

Deductions [See. 7. 3]; Pesalty for Offences (Sec. 20

H: Tmmediate Employer [Sec,

f Minimum Rates of Wages (Sec, 3k Minimum
and Revising Minimum Wages (Sec.5): Payment
¥ normal working day et Wage of Warker who
Day; Maintenasce of Registers ang Records; Penalries

6] Respunsih:irit}r for Payvment of
me of Payment of Wages (Sec, 5-6);

UNIT 111

The Shops ang Establishment Act (Madhya Fradesh):

Ohjective and A Pplication of the Act; Registration
Commercial Establishmenes (Sec, 9-13); Residenti
(Sec 14-18A), Thearers or Other Places of Publjo Amusement -::lt‘Ent::tninml:rll{Sec. 19-23A);

Employment of Children Young Person or Women {Sec. 24-258): Leave with Pay and

Payment of Wages (Sec, 2 6-300); Health and Safety (See, 3] -33); Enforcemen; and Inspection
(Sec. 34-43); Offences and Penalties {Sec44-53) |

. Il
53 ' ) T & )

of establishmenty (Sec. 6-8): Shops and
al Hoels, Restaurants, ang Eating Houses
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®  Padhi, P L 2011, Labwmr an
*  Sinha, Sinhia & Shekhar (2007}, Industrial Rela

*  Sen, Ratng (2003, fnetuseria Relation fn frralig,
* Goshwami, V.G, (2005}, Labour gnd fndustrial L,

. Jil!tps:f-"]uhl.}l_.lj'.gfl-k'.ln'ﬂnanl-n:pDrts

The Workmens Compensation Act, 1923

Hogectve and Application of the Act; Emplover’s Liability for Compensation (Sec.3); Amount of
“ompensition (Sec. 41 Method for Caleulating Wages (Sec. 3% Major Provisions,

UNITIV

The Maternity Benefi Act, 1961

Obgective and Application of the Act, Employment of or Work by, Women Prohibited during

Certain Period (Sec. 4k Right to Pavrment of Maternity Benefit (3ee. 5% Notice of Claim for

Miscarriage;Leave for
Id, or Miscarriage, MNursing
No Deduetion of Wages in Certain
miployers; Penalty for Obstructing

Breaks{Sec, 9-1 ¥ Dismijssal durtng Absence or Pregnancy,
Cases{See, 12-13); Penalty for Contravention of Act by E
Inspector; Cognizance of Offences.

UNITV

Sexual Harassmeng Act, 201 3;
Objective and Application of the Act: Constitution of Interma]
Diuties of Emplover; Duties and Powers of District Officer

The Contract Labour iRegulation and Abaolition Act), 1977.
Obyective and Application of the Act: !

[Sec, 6-10y; Licensing of Contracts {(Sec. 11-

and Local Complain Comm ittee;

Note: All above acts must be Erught with latest amendments by the Govi,

Suggested Readings:

*  Kapoor, N, 2. (20) 1), Handhagik of fndusirial fav, Sultan Chand & Sons,
= Malik, P, L. (2015, Handbook of hdusirial Law. Eastemn Book Company,
o Indwsirial Law Prentice Hall of Indip Lid.

tion, Trade Union and Labour Legislarion, Ird
Edition. Pearson Ed ucation, Lid,

New Dalhj: MacMillan India Lid.

Central Law Ageney, ISBN-13:

HIRDIREEI N0,

https-{'www.esic.nic. miesiact.




MBA MK 01 - CONSUMER BEHAVIOUR

03 Credits
Learning Outeomes:
The student is able to relate 1o aspects of consumer research and dimensions of consumer
hehavior.

Learning Outcomes:

Students will learn consumer behaviour and its various constitucnts,
Students will be able to measure customer valoe,

Students will be able to measure culnurs using Hofite de mode|,
Students will be able to measure attitude,

Students will be able to measure personality and brand persomality,
Students will be able to measure profile of consumer innovator.

Q:..i'n.l.-.:.-u!a.ll—

UNITI

Consumer Behaviour and Marketing Concept: Development of the Marketing Concept and the
Discipline of Consumer Behaviour: Customer Value, Satisfaction and Retention; Measurement
of Customer Value; The Impact of Digital Technologics on Markeling Strategies; Marketing
Ethics and Social Responsibility; Consumer Behaviour and Decision-Making; Consumer
Rescarch Paradigms; The Consumer Research Process,

UNIT 11

Consumer Decision Making: Levels of Consumer Decision-Making; Models of Consumers: Four
Views of Consumer Drecision=Making: A Model of Consumer Dc:uixinnal'-'laking; (Traditional,
Micosia, Howard £ sheth, Input Process Output and Engel-Kaollat Blackwell Model);
Consumer Gifling Behaviour: Beyvond the Decision: Consuming and Possessing,

Consumer Motivation: Motivation s a Psychological Force: The Drynamics of Motivation:
Types and Systems of Needs: Motivational Rescarch,

UNIT

Personality and Consumer Behaviour: Concept; Theories: Personality and Undﬁmaml:ing
Consumer Diversity; Measurement of Consumer Personality; Brand Personality; Measurement
of Brand Personality: Self and Self-Image; Virtual personality or Self.

Consumer Perception: Elements of Perception; Dynamics of Perception; Consumer Imagery,;
Perceived Risk: Ethics and Consumer Perception,

UNIT IV
Consumer Learning: The Elements of Consumer Learning: Behavioural Leamning Theories;
Cognitive Leammg Theory: Measures ur'Cunsumf: Learning; Ethics and Consumer Leaming.

|

a3 , ‘l,'s”’# J#ﬁi-’lvjs 'IA/@L
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Consamer Attitude Formation and Change: Concep
Atttude  Formation: Strategies of Attitude Cha
Measurement of Consumer Aftitude,

t Functions; Structural Models of Attitudes:
nge: Behaviour and Attityde Formarion;

UNIT v

Reference Groups and Family Influences: Concept; Understindi
Groups; Selected Consumer-Related Reference Groups;
Appeals; The Family; Socilisation of Family Members;
Deccision-Making and Consumption-Related Roles.

The Influence of Culture and Subculture: Concept; Namre: Hofstede Model, Measurement of
Culture; Subculture; Types of Sub-Culture; Cross-Cultural Consumer Analysis,

Diffusion of Innovations: The Diffusion process: The Adoption Process; A Profile of the
Consumer Innovator and irs Measurement,

ng the Power of Reference
Celebrity and Other Reference Group
Other Functions of the Fomily: Family

Suggested Readings:

o Ajzen, I, (2011). Attitudes, Pes
University Pregs.

* Hawkins, . [, & Mothersbaugh, D, L. (2016}, Consumer Behavio-
Strategy (Thirteenth edition). New York, NY: McGraw-Hill Educati

*  Schiffman, L, G, Kanuk, L. L., & Hangen
Chatloek (2nd Edition), Harlow, England; N

*  Undeshill Paco (2009). Wiy fe
(..,

sonality and Behavior (7% Edition reprint). Maidenhead: Open

Building M arketing
o,

36 ;
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- MBA MK 02 - INTERNATIONAL MARKETING
03 Credits
-
Course Outeomes:
> The student receives g comprehensive capsule of world market en vironment,
-

Learning Outcomes:
- Students successfully completing this course will be ahle fo;
1. Leam the best ways to market products or services to other countries;

= Design and evaluate sustainahle stralegies in global business environments for
- marketing of products and RETVICES:

Lt

Apply the steps and processes invalved in market entry strategy of a firm into
foreign market:
3 4. Leam and apply export and import procedure:

A Learn various functions of foreign exchange market and analyze exchange risk
in foreign markets:

6. Critically analyze role of WTO in international business:

T Ex]ﬂul‘-:dlIﬂi.':n:ird'll'!uiurll'lh’.||fﬂ1uﬂ]pmpm1}ﬁghtsanﬂ[hﬂjmfﬁﬂii11mnrkr:tii|gufpmdu
©ls and services intemationally,

UNITI
Overview of World Business and Framework o
Theorics:
Introduction to International Marketin
of Intemational Marketing;

f International Marketing and Trade

g« Process of International Marketing, Benefits
Basis for International Trade: Principle of Absolute

Advantage, and Principle of Comparative / Relative Advantage, Factor Endowment
Theory.

UxNIT I

Waorld Market Environment:
Palitical Environment-Politieal Systems, Political Risks, Indicators of Political Risk,
Analysis and Measures to Minimize Political Risk: Cultug
i Characteristics, Influence of Culture on a) Cor
Communication Process, and Cultural Universals, Lea

. Legal Systems, Legal form of Organization, Multiplicit

Subsidiary, Counterteiting, Gray Market.

al Environment- Culture and
sumption, b) Thinking, ¢)
eing to Legal Environment—
v of Legal Bribery, Branch vis

LNIT 101

- Foreign Entry Strategies and International Marketing mix: I/\@\_,_.a

Foreign Marker Entry Strategics- Foreign Direct Investment, Exporting, Licensing, Joint \
1 [ .

i,
E 'L

_ I “{m{ X :;?? y g * I{}&J}iﬁ/ Q)/
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enfure,  Acquisition, Strutegic  Alliance Manufactoring, Assembly Operations,

Management  Contracts, Tumkey Operations,  International Research  and
Segmentation, Drevelop Global Products and Pricing, Intemational Promotion and
Advertising, International Distribution Systems,

CXIT IV
The Indian Export Scenario and Forelgn Exchange Market:

Ihe Export Import Cument Scenario in India; Import- Export Policy; Export

Documentation; Export Procedure; Meaning of Foreign Exchange Market- Eschange
eate Systems; Concept of Exchange Rigk:

UNIT V

International Trade Developments:
GATTWTO- WTO and its Agreement,
backdrop of ndisn Patent Aet 1 9700;
(WIPO): Objectives and its Functions

TRIPS and TRIMS, and Indian Patent law {in
: World Tntellectual Property Orpanization

suggested Readings:

Cateora, P, R, Gilly, C, M., & Grahan
Edition.). McGraw Hill Education,

Hofstede, G, {1980), Culngee s Consequences: International Differences in Work-Related
Values. Beverly Hills: Sage Publications,

Onkvisit, 5., & Shaw, 1. (2009), futernaiional Mﬂrtm'ng: Aralysis and Stratemy (4™
Edition). Routledge Taylor & Francis G

L L L (2008). International Markering (160

Foup,
o mf
A
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MEA MK 03 - INTEGRATED MARKETING COMMUNICATIONS
03 Credits

Cowrse Outedrmes:
oML A0S,

Student  understands the principles and practices of marketing

Learning Ouleomes:
L Students will be able 1o learn the concept, principles and elements of integrated
markeling communication, marketing communication and stratepy,
Students will be able 1o demonstrate problem solving skills, plan and produce
brand and sociul campaigns through qualitative research by analysis of select cases
and quantitative research through deseriptive studies and experimentation.

7

T

UNIT I
Integrated Marketing Communication:

An Introduction, Need and Role of IMC within Murketing Process;
IMC Components and Tools: Advertizsing; Sales Promotion: Persanal Selling; Direct
Marketing; Public Relutions and Fublicity; Integration Tools; Activation Tools; IMC
Process; Law Governing Advertising: Sales Promotion; Direct Selling and Online
Marketing,

IMC Challenges:

UNIT 11
Understanding Advertising:

Concept;  Communication Flanning: Objective
Classification of Advertising; Factors Determini
Product/Service!ldea; Types of Appeals

& Functions and dignificance;
ng the Adverising Opportunity of a
and Advertising Messages:

UNIT IT1

Communication via New Media-

Intraduction; Online Advertising; Ways of E-advertising; Type of Digital Ads: On the
Internet; On Mobile Devices; Pros and Cons of Maobile Marketing; Pricing of Dj gital
Ads; E-direct Marketing; E-sales Promotion; E-Public Relations: Social Mediz:
Significance of Social Medis in Marketing Communication Strategies, Key Social
Media Pletforms, Opportunities and Threats of Social Media Application.

LINIT IV
Direct Marketing:

Impact and Significance of Dircer Marketin

g Factors Contributing o Growth of
Direet Marketing; Importance

and Use of Database in Direct Market; ng: Management |
of Direct Marketing; Usc of Testing in Direct Marketing: Use g

arket Research in |
Direct Marketing, Relationship Marketing, b T‘S}/‘ -
r‘-.l‘l

W kb

: -
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INIT WV
Marketing Communication and Strategy:

Using IMC 1o Build Corporate Image; Managing Customer Perception; Building the
Brand through Communication: Monitoring and Evaluation: Monitoring  the
Communication Program. Creative Strategy Evalyation: MediaTools Evaluation and

suggested Readings:

Belch, G.E,, Belch, M. A, & Purani K. (2000). Advertising and Promation: An
Integrated Markering Communications Perspeciive, (Tih edition. ). New Delhi: Tata
MeGraw Hill Education Privae Limited,

Clow, K.E. & Baack, D {2002). Frteprated Advertising, Promaotion and Marketing
Communications, (4th edition. ), New Delli: Pearson,

Dutta, K. (2014}, Inteprated
University Press,

Kotler, P., and Kevin [Lane Keller (2006, Markar
New Delhi: Prentice Hall of India Private Limited,

lones, I P, (1990}, The Double Jeopardy of Sales Promotion. Harvard Business
Review, 68(5).

Yeshin, T, (2003), fnseprased Marketing Communication: The Helistic
Oxford; Boston: Butterwaorth Heineman,

Marketing Communication, Mew Dethi; Oxford

ing Managemens, (12th edition, ).

dnprogen,

6l
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MEBA MK 04 - SERVICE MARKETING

03 Credits
Learning Outeomes:

students successiully comnpleting this course will be able to:
I, Undéerstand

-

and explim the nature and seope of services marketing,
Appreciate the difference between marketing physical products

services, including dealing with the extended services marketing m
unigue traits of services marketing,

Use the Gaps Model for diagnosing and sddressing service quality problems.

and intangible
1%, and the foor

UNIT -1

Understanding Service Markets, Products and Customers:

Introduction to Service marketing- Distinctive Marketing Challenges
marketing Mix, Customer Behavior in Serviee Encounters:
Making, The Three-Stage Model of Service Consumption
Service Encounter Stase and Post- Encounter Stage.

in Services, Service
Customer Decision
-Fre Purchuse Stage,

UNIT-11
Building the Service Model:

Flanning and Creating Services: Facilitating Supplementary  Services, Enhancing
Supplementary Services Branding Strategies for Services, Distribution in Services,
Determining the Type of Contact- Options for Service Delivery, Place end Time
Decisions, Delivering Services in Cyberspace; the Role of Intermediaries: the

Challenge of Distribution in Large Domestic Markets; Distributing  Services
Intemnationally,

UNIT- 111

Serviee Pricing and Revenue Management:
Objectives for Establishing Prices: Pricing Strategy- Cost-based, Value based, Competition
based.
Positioning Services in Conmipetitive Markets:
Concept of market Sesmentation and jts focu
Positioning and its Impact; Internal
Positioning Maps 1o Plot Competitive 5t

sed Strategies; Service Attributes and Levels,
Market and Competitor Anmalyses, Using
rategy, Changing Competitive Pesitioning,
UNIT-1Vv

Designing and Managing Service Processes:

service Process- Desipni ng and Documenting Servige Processes, Developing a Service
Blue Print, Service Process Redesign, Customer participation i




Crafting the Service Envirenment:
Purpose of Service Environment; Consumer Responses 10 Service Frn.-un_mrnmuﬁ;

Ehmensions of the Serviee Environment: Importance of Service Emplovees; Service
Leadership and Culture.

UNIT- ¥

Implementing Profitahle Service Strategies:

Customer Lovalty, Customer—Fim Relationship, the Wheel of Loyalry, Creating Lovalty
Bonds, Strategics for Reducing Customer Defections. CRM: Customer Relationship
Management, Customer Comiplaining  Behaviar, Principles of Effective Service

Impmﬂng Service Quality and PI‘I:I-ﬂlII:‘I'.F"I-'it:r':

service Quality and the Gips Model—a Conceptual Tool to bdentify and Correcy Servige
Quality  Problems: Meastring and Improving Service Quality; Defining  and
Measuring Productivity, Improving Service Productivity

Suggested Readings:

®* Chowdhary, N. & Choudhary, M, (2008}, Marketing of Services MacMillan
Publishers India Limited

*  Lovelock, &Wirtz, I (20161, Se-rw'.:'e.-'ld’m'kfn'ﬂg {(Bed). Singapore: World Scientific.

* TParasuraman, A Zeithaml, V. A & Berry, L. L, (19835). A Conceptual Model of

Service Quality and Its [mplication for Fityge Research, Jnurnafﬂfﬂfr::iﬂr.-'ng, 494y
(Autumn, 1985), 471.50,

L



MBA-FM 01 - INDIAN F INANCIAL SYSTEM

03 Credits
Ceurse Outcomes:

.

The student develops an insight into Indian financia sysiem and learns application of COMESIITEr and
wmsc financing, role of intermediaries and credip rating methadology.,

Learning Outeomes:

INITI
Framework of Indian Financial Svstem

Financial Svstem - Sipnificince. Components, Designs, Nature ang Role, Financia)l Syatem
& Economic Development.

Financial Markers - Money and Capital Market, Recent Trends in Indian Money Marker
ind Capital Market, Derjvative Murket.

- UNIT 11
Factoring and Forfeiting - Distinctive Functions of Factors, Types, Difference between
- Factoring and Forfeiting, Legal Aspects, Advantages, Factorin B vs. Bills Discounting,

International Factarin .

UNIT I
Consumer Finance and Lease Financing

Bill hfsruunlfng - Types of Bills, Discounting of Bills, Purchaging of Bills, Drawer & Drawee
Hills. Credit Cards - Functioning of Credii Cards

. Lease Financing - Meaning and Types, Financial Evaluation from Lessor & Lessee Point of
View, Ecomomic Aspect of Lease.

Hire Purchase - Meaning and Legal Aspegt Position; Hire Pupchase vi. Lease Finance, Hire
Purchase vy, [nstallment Pavemene.

= Unie |V

UNIT v
Mutual Funds- Significance, ypes & Organization, Association of My Funds in India, T
Disinvestment of Ps|s




|

suggested Readings;
* Pathak Bharti v. (20 B). fedian Financiag) Sestem (5% Edition). p

Ciurusamy, 5. (2009). fndian Fimancial Systom (77 Edi
®  Khan, M. Y. (2005), fuding Financial Sys
*  IMachirajn H (22

ciarson Edication
= o), Tuts MeGraw Hill
tem (9" Edition). Tata MeGraw Hill.
I fmdian Filnaneial Sefeny (45

dition). Vikas Publishing House i | fd.

R




MBA FM 02 - SEc URITIES ANALYSIS AND
INVESTMENT MANAGEMENT

03Credits
Course Outenmes:

e student learns the applicarion Of utility analysis and develops an wesight into hehavior of stock marke
prices.

Learning Oy feomes;

Upon completion of this course, students will b able 1o:

L Determine liow the vwhership of real assets js distributed Among investors, [y mvestment
helps to understand 10 more specifie security-selection decisions, Helps 1 understand a
Fisk-retum trade-ofT
How the Expecied retim caleulated, Role of G and 5D in stock price anal ¥8ig, Beta value
rele in stock prices and Sharpe ratin calculation,

3 Help 1o leam Ponajj, process, Un derst and valye af 1isk, 0 un derst and Risk Pooling,
Risk Sharing. and the Risk of Long-Term Investmens,
4 Toun derst ang CAPM.

R

UNIT 1
Investment: M caning, Investment vs, Speculation:

Characteristics of lnvestment- Investment Process: Securities Market: [ssue D['SL‘I:!.:TJ'U:'&;

Initial Pyhlje Offer (1PO)); Right lssue: Bon us Issue; Privage Placement: Listin,g; Trading:
Seftlement: The Financial Crisis of 2008:

UNIT 11

Equity: Constan Rupee Dividend Model; Constant Growih M;}del; Multiple Growth Model;
Price Earnings {p/E) Approach; Components of Risk: Measurement of Risk: Variance, Standar
lition, Security Betg: {‘nlcuiating & Interpreting Bera,

UNIT 11

Approaches to Security A nalysis: Fundamengg) Analysis:
conomy, Industry angd Company Analysis; Technies) Analysis: Doy Theory: Ellig Wave:

Muoving Average, Exponeniial Average: Oscillutors; Rate of Chunge {ROC); Relative Strength

[ndex (RE]}: Moving Average Convergence Divergence [ MACD): Breadth of the Marke:




UNIT IV

Portfulio Analysis and Selection:
Pontflio Return and Portfolio Risk: Maderm
Single Index Mode|:

cdel (CAPM): A
Market

Line (SML) & ¢
CAPM Bew; U

Unir v

Portfolia Evaluation & Revision:
Methods of Fortiolio Evaloatipg:
Performance Evaluation: Fama's
Portfolin Revision: Need, Const
Uptimization.

Sharpe’s, Treyng
Decomposition of
raints, Rey

Portfiol

Suggested Readings:

|. Bodie, 7. K. (2005
Hill Publishins Company Ltd,
- Chandra, 1. A (2012
Published by Tata M
Jordan, R. J. ¢ 1995}, Secupir
Fublished by Prentige Hali
VoA A, {1997 Securify Analyveix gy
India: Himalays Publishing Hoyse
Gangadhar, V, (2004
Publications Pt Leg
Fisher, D.E. and Tordan
Delhi: Pesrson, PR

b fmvesiments, foil Editicn el ),

*

eGraw-FHill Education Py, Lid

) N
7 T
(- poa

ili]

Portfiolio Theory;

r's and Jensen's Me

V Analvsis and Porgfolie

V- Security Analvsly and Forifolio Man

<R.1. (2018). Security dmwatvsis & Porgfodia Managemeny -

Markowitz Theory; William Sharpe"s
rhitrige Pricing Theory (APT): Efficient
apl-t.'-tr

sing the CAPM 1o Caleulate the

asures of Porifolio
i0 Retume

ised Technigues, Value at Risk and Portfolio

New Delly- Tata MceGraw

). Investeny Analvsiy and Povttalin Munagement (Fourth Edition),

Management. (Ngw Dicthi, India. -

Portiolio Mean agement. New Delhi,

deement. New Delhi: Anma)

L Bfe Mew
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MBA FM (3 - PROJECT MAN&EEMENT
W3Credis

Course Dutcomes:

The students learn the application of project management idegs ncluding ideq gencralion,
formulation and review,

Learning Outeames:

l. Manage the SCope, cost, timing, and quality of the Project, ot all times focused on project
suceess as defined by project slakeholders,

2. Align the Preject to the organization's sirategrc plans ind business Justification
threughout its i cycle,

3. Project goals, colstraings, deliverables. performance criteria, control needs, and Identify

0. Interact with team and stakeholders i g professiona| manner, Tespecting differences, 1
Ensure a collaborative Praject environment,

T Utilize technolo £V tools for Comumunication, col labaration, information management, apd
decision support,

8. Implemsen: Zeneral business LOnCepts, practices, and tools to facilitate Project sucoess,
UNIT |
Meaning, Nature ang Importance of Project;
Introduction: Concept of Project and Project Management: Characteristics of Project;
Classification or Project; Projecs Selection Process: Project Life Cyele; Project Report;

Generation of Idca: Scanning for Projec Ideas; Pre| Uiy Screening, Atiribuges of Good
Project Managers,

UNIT 1

Project Appraigal. Technical A Ppraisal; Marke- Fimancial ang Economical ang Managemen;
Corporate Appraisal; Soeia) Cost Benefit Analysis: Moenitoring the Environment, Rationa|
and Approaches to Iy (Unido and 1_pg Appraach),

UNIT In

Capital Expenditure Decision:

Project Financing: Sources of Finance: Role of Finangial Institutions; Meaning angd Fealures of
Capital Budgeting Decisions; Imporanee of Capital Budgeting Decisions; Kinds of Capital
Expenditure Decizions: Capital Expenditure Budgeting Process: teria of Capital,

Bud_ge:in,g; Pesourge Allocation Framework: Capital Budgetin E Difficulties, |\ﬁ_—}
1, .".]. &7 II| g Sl

; i
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UNIT IV
Project Risk & Evaluating: Introduction, Risk Management, Role of Risk Management

Steps 1 Risk Munagement, Project Evaluation: Post

Project Evaluation (Post Audit). Project
Contracts (Turnkey, Non Tumnkey, Suh Contracts, Ten

ders); Rehabilitation of Sick Projects
LNIT W

Project Formulatiog and Network Techniques
Project Formulation - Technical, Marketing & Fi

Sugzested Readings;

I. Chandra, p (LO17). Prafects Pliniing Analysis Selection Fi
anedl Revion, g Eeln., New Delhi: MC GRAW HILL IND]A,

2. Desai, V., (20009, Projecy Managemen; and E.'J-.-f.l'epre-rf.'ur.'.'l'r.l'p. Mumbai: Himalaya
Publishing Hoyse

3. Passenheim, (), (2009), Project
Ventus Publishing ApS.

aRCinE Imp.!'emrm'arr'mr

Management. Frederiksherg, Denmark:

4. Desai Vasant (2018). Projec Management, Mo Drelhi; Himalaya
Publishing House, 15BN Number; 978935 142-037-8

5. Kerrner, Harold. 2013}, Projes Managemens: 4 Syxtens Approach 1o
Planuimg, _?f.fr-e-.e!an".-'.lr_:; G E:'urﬂm.-'ﬁﬂ;;. {11 Edition). Wiley

i



MBA FMo4 - FINANCIAL RISK MANAGEMENT
D3 Credis

Crourse Chuteomes:

The studen; walkthrough the historical PEFSpective, o ghe financial AEpects of important life ang
general insurance products, ang understand the role of Actaries,

Learning Outcomes:

Describe the finaneia rizk management process,

Identify key fictors that affect interes rates, exchange rates, angd commdity prices

licns,
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» Dperational risk, ang SYSlemic risk
G dgreements, futures, ang

Introduction to Financial Risk Management:

Introduction- Risk, Financial Risk. steps lo Risk ]dEnT[ﬁca!iun, Top-Down and Build:ing-Eilm:k
Approaches 1o Risk Managemeny_ creating value with risk Minagement,

Risk and the Munagement of (he Firm:

Management of Fisk. Financial Risk
Management

The Pervasiveness of Risk. importance of
and Finangia) Distress, The Costs of Risk

UNIT 11
Market Risk snd Credit Risk:
Market Mech anisms and Ffficien ¥} Introduction or Marke: Effici

Rele of Financial Intermediaries, Systematic Risk and Non-Systematic Risk, Managing

Market Risks Credit Risk apg its Effects; Credit risks I'm'luda-ﬂ'efhuill Risk,
Counterparty Pre-Settlement risk, Counterparty Settlement Risk, Legal Risk
Counrry Rjsk, Concentration Risk.

Interest Rage Risl;: Introduction of Interest Ry Risk, The Tenmn Structure of Interest Rates,

UNIT 11y

{‘nmmudir}' Risk and Quanﬂl‘ying Financial Risks:

Equity and Commodity Prica Risk; Equity Market Risks; Cumrrmdl'!;s Price Risk: Introduction of
the Pricu-tjl:nera!ing Process for Financiaj Assets; Undcmam:ling Volatiliry; Dﬁ{:ﬁhing
the Pﬁcu-fj:nurs[jng Process; Conditional an Unconditiona) Volatility; Weighted ang

Unweighted valatility, Ewna and GARCH(7, 13 dpproaches |n volatility, estimating
COvariange,




|

LUNIT Iv
Finsineial Methn

ds for Measuring Risk.
Financial Meth

5 for Messuring By

UNIT v
Controlling Risk wig, Fi
Policy and Hedging, Mea,

sllring Risk; Glahgl Initi

mancial Englnrrrlng & Hedgi LT H
Itiatives g Financial Rigk
Derivatives: Forwards, Prici

Mamgmpmu; Bazics of
umptions of Dividends:
anism; Clearing ; dging with Fumyre and

Plions using Black-Scholes Model: Reporting and Controlling Risk:
A Nate of Waming

Suggested Reg dings:

* Horcher, K. A (20M15), Exsentialy of Firancial Rigk Managemeny Hobokon, Neyw Tersey: John
Wiley & Sons, Ine.

Hull, I, C. (2008) Cipticing, Futurps and Cher Derivaives {OFODE Sixih Edition,

Tndia: Prentice-Haj)

*« Hull, I ¢ (2007). Righ Mariagenent and Financial fnstitutiong (RMFY). 2nd edn, Upper Saddle
River, NI Pearson

T
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MBA 0P - PRODUCTION AND OPERATIONS MANAGEMENT

03 Creditg
Course Durcomes:

The students Jeam the nuances of production Manning jech nicues, forecas ing, facility design and

Learning Chutcomes:

[. Students will be able to leam Uperational terminology, mathemati gl fbrecasiing. Em':nlr.uj,'
control and quality congrof techniques,

2. Studenis will be able 1o learn facility layout, apply Just In Time and Linear Programm ing
ools in Production

3. Students wil| he able to analyze the process of production and operation and balancing the
line to enhance the produc Wity of the organization

UNIT |

Operation Management: 4y, overview, Definition of Production ang operation management,
Praduction Cyele. Process selection apg design, Mﬂnufm:mr[ng Process selection ang design,
SErvice progegs selection and design, wating line analysis, Responsibilities of Operation

Manager, New Prodyct Development, Produgy Design, Leaming curves, plapy Locatiog,
Layout Planning,

Forecasting as Planming tog, Forecasting "¥pes and methods, Time serieg Enalysis, Exponentia)
simoothing, Measuremeny of Errors, Mnnjmrrng and CDnl'.rﬂHEng_. Fl:rrﬂ:;asting Models, Box.-

UNIT 111

Production Flanning technigues, Capacity management, jean production, Line of balance,
scheduting 1¥Pes and principles,

UNIT IV

Master Production Schedule, IIT Production, Inventory Managemen. Objective, Factor, Process,
an:nmu.r Control lechniques- VED, EQQ, SED, FSN Analysis

UNIT v

fechniques,
reduction- 7




Suggested Headings:

* Bharti, p (2018}, foadiion F.l'.ri'-ir.r:l:'&.rf.ﬁ_'}mffm iFifth ed ). Pearson Education,
*  Gurusamy, §, {2009} frdicm Financial Swxtem (second ed.). Tarm MeGraw-

Hill,

* Khin, M. (2015), fndign Financial
*=  Machiraju, H. (2012), fndian Firan

Q¥

Suslem (ninth ed, ). Tata MeGraw-Hil),
ciad System (fourth ed, ). Vikas Publighing,

2



MEBA OP2 - SUPPLY CHAIN MANAGEMENT
03 Credits
Course Outeonies:

The student develops a keen understanding of logistics managemen. inventory
mandgement and networking of elements of Supply Chain

Learning Qutcomes:

| Analyze the manufi neturing operations of 3 firm
2

2. Apply sales and aperarions planning,
3. Apply logistics and purchasing conce
4. Apply quality management tools for

MRP and lean manufactunpg concepts
ps to improve supply chain operations
PIOCESS IMprovement

Introduction-Basic Concept & Philosophy of Sup

ply Chain Management Fssential Featurag,
Various Floves (Cash, Value and Information

| Key Issues in SCM, Benaefi
LUNIT- 11
Logistics Management: Logistics as part of SCM,

Logisties Sub- System, Inbound and Outbound Logistics, Bullwhip Effect in Logstics
Distribution and Wirehousing Managemen,

Purchasing & Vendor Management: Centralized ang Decentralized Purchasing Funct
Purchase Deparmment and Purch

; L Vendor
Rating / Evaluation, Single

Logistics Costs, Different Models,

UusIT 1Y

Recent lssues in SCM: Role of Computer/ IT in Su
SCM, Benchmarking-

UMIT ¥V
Case studies Related 1o the Entire Svllabys




suggested Readings:

(1) Raghuram, G. (2000, Logistics and Supply Chain Managemens: Cuses and Cimeepis (ot
Edition), New Delhi, India: Macmillan.

(2) Gopala Brishnan, P (201 5). Handboak of Materials Management (2nd Edition). New Deelhi, India:
Prentice Hall [ndia

(3} Agarwal, D. K. (2003). 4 Tevihook aof Logistics and Supply Chain Management (15t Edition). New
Drelhi, India; Macmillan.

(4) Sahay, B.S. (2012). Supply Chain Management for Global Competitiveness (2nd Edition), New
Dethi, India: Macmillan,
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MBA OP3 - FINANCIAL ECONOMETRICS
03 Credits {(43)

Course Outcomes: The cowrse aims to provide students with the basic framewark of financial time
series data,

Learning Outenmes:
In particular, it will benefit students in tepms of!

[ Understand types and forms of data and how to use them in cconometric analysis,

2. Idemify sources of finaneial data (Bloomberg, Capital [Q, Compustat, Yahoo

Finance, ete.} to retrieve necessary datn for economslric analysis,

3. Demonstrate knowledge in econometric methods such as regression analvsis and 1ime
series analysis.

4. Help students scquire skills in Using computer programs { Eviews, excel) to
perform econometric applications.

3. Developing their ability to medel the expected mean and volatility in financial data as a

means o g more informed assessment of the rigk and return associated with differen
Investment strategies.

oIt i
Financial Economerries: l
Scope and Metheds: Modeling Univariate Time Series; The Data Generating Process: The

Bebavior of Financial Variables; Distributions of Retums; Multivariate Returns; Empirical

Properties of Returns: Stationarity; Correlation and Autocorrelation Function,

UNIT I

Auntoregressive Models:

Autoregressive Models; Properties of AR Models: ldentifying AR Models in Practice; Goodness
of Fit; Forecasting; Moving-Average Models: Properties of MA Models; [dentifying MA

Order, Estimation; Forecasting Using M Models; ARMA Models: Properties of ARMA (1, 1)
Models; Forecasting Using an ARMA Model,

UNIT I

Testing for Trends and Unit Roots, Time- Varying Volatility Models; Unit Roat Processes; Testing
for Unit Roxons: Diickey Fuller Test; Phillips-Perron Test: Kpsg Test; Structura) Change:
Charcteristics of Volatility; The ARCH Model; Properties and Weaknesses of
ARCH Models; The GARCH Model- Extensions to the Basic GARCH Model; Asymmetric

ls; Lagrange

GARCH Models, Estimation of the GARCH; Stationary ARMA-GARCH Made
Multiplier Test; Multivariate GARCH Formulations,




UNIT IV

Multivarate Time Series Analysis; Weak Stationanty and Cross-Correlation Matrices; Cross
Correlation Matrices; Vector Autoregressive Models, Estimation and Forecasting with VAR
Maodels; Impulse Responges and Varance Hl:mmmﬂitiuns: Vector Moving; Average Madels;
Yector ARMA Muodcls,

UNIT Y

Co integration and Error Correction Models; Linear Combinations of Integrated Variables, Co
integration and Common Trends; Co integrabion and Error Correction; Testing for Co
integration- Engle- Granger methodelogy; Johansen Test,

Suzgested Headings:

o Black, F. A, (1973). The Pricing of Oprions and Corporate Liahilities. Journal of
Political Ecopomy. loumnal of Political Economy.

o  Campbell, 1. L.; Andrew W. Lo, & A, Craig MacKinlay (1997). The Ecomametrics of
Finarcied Markers.: Princeton University Press, Princeton, N, [SBN:978140083021.

o Carroll, B. R (1995), Measirement Evvor in Nonlinear Models. Chapman and Hall, London.

o Harris, B L (1995}, Ustne Covnreranion Aaalhais in Ecodomerric Modeling, Prentice Hall, 1.

»  Enders W. (2014}, Applied Econometric Time Series (4™ edition). John Wiley & Sons. ISBN;
OTE=1=1 1 R=E(ES0=ts,

= Tsoy, RS, (2002). Analysis of Finaocial Time Series. John-Wiley & Sens, Inc., New York

s AT=Sahalia, Y. and Lo, AW, (1998). Nonparametric egtimation of state=price densities imphcit in

financial asset prices. Jovmal of Fimance, 53, 49Y-547, |
15 |
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MBA OF4 - STRUCTURAL EQUATION MODELING

03 Credits
Course Outeomes: Students will have a working understanding of structural equation modeling.

Learning Outeommes:

The students will be able to develop a solid conceptual and theoretical understanding as well as
ahility to use SEM and it sex tensions comectly and effectively in your own in dependent research.

UNIT 1

Structural Equation Modeling - Introduction and overview; — Fundamental ideas of Messurement:
Developing Concepiual Yanebles, Understand Beflective vs. Formative Latent Variables:
Understand and Know methods for Assessing Dimensionality, Reliability and Validity of scales;
SEM  Assumptions; Building blocks: Multiple regression and factor amalysis: Multiple
Regression/fath Analv=is: Manifest and Latent Models

UNIT 11

Confirmatory Factor Analysis — I: Introduction; Measurement and test construction, Goodness
of Fit Indices.

UNIT - 111

Confirmatory Factor Analysis -11: Invanance, Means; Higher-order models, bi-factor models,
formetive measurcment, and categorical Data; Multiple Group CFA.

UNIT-IV

SEM Models: Mediation, SEM Models meluding interactions (moderation), Multilevel CFA and

SEM; Monte Carlo simulation of power,

UNIT -V
Item Response Theory Models: Understand, interpret and implement IRT model; Latent Class
Analysis: Understanding, mlerpret and implement LCA for 3 main applications: measaring

categoncal latent vanables, diagnostic testing, and lengitadinal tmjectory clustering,

Suggested Reading:

o Kline, R.B. (20015). Principles and Practice of Structural Equation Modelingi4thed.), Mew
York: Guilford.

= ORourke, N, & Hawcher, L. {2013). 4 Step-by-step Approach to Using 84S for Factor
Analysiz and Stevcrral Equation Modeling (2™ Edition). SAS Press.

Brown T.A. (2015} Conflrmatory Facior Analvsis for Applied Research (2nd Ed.). The
Gulford Pross.

o  Ligtle, T. D (2013 ﬂft'ﬁi‘l'h"u"n‘]lfﬂg'r i the xoeial sciences, LUHHEIHD"J'H:J'{ Sr”‘.l:.rwﬁ'r Etiluﬂ'-l']::‘.lfl
madeling. New York, NY, US: Guilford Press.

*  Hoyle, R.H. (Ed.) (2012). Handbook of Structural Equation Modeling, New York: The Guilford
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