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BAC HELOR OF BLTSINESS ADMINISTRATION
SYLLABUS

AND
EXAMINATION SCHEME

(SIx SEMESTER PROGRAMME)

SEMESTER: I

SE}IESTER: TI

Paper
Code

Course
Marks Maximum

MarksInternal External

BB \-10r Management Principles and Practices t0 40 50

BB \-102 Financial Accounting l0 4A 50

BB-{-103 Business Mathematics 10 40 50

BB.\-101 Business Organization l0 40 50

BB-\-105 Business Communication 10 40 50

BB.\-1t)6 Personality Development 25 25 50

TOTAL 300

Paper
Code

Course
Marks

Maximum
MarksInternal External

BBA-201 Managerial Economics l0 40 50

BBA-202 Business Legislation for Manafement 10 40 50

BBA-203 Business Statistics 10 40 50

BBA-204 Cost Accounting 10 40 50

BBA-205 Computer Applications 10 40 50

BBA-206 Comprehensive Viva 25 ,< 50

TOTAL 300
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PaPer I courseCode I

Marks Maximum
MarksInternal External

BB \-,1111 Business Environment 10 40 50

BB\--l(,|l Companl'Larv 10 40 50

BB \-303 Quantitative Techniques 10 40 s0

BB.\-30-l HigherAccounting 10 40 50

BBA-305 OrganisationalBehaviour 10 40 50

BBA-306 Development of Management Thought 10 40 50

TOTAL 300

Paper 
Ic;; I tourse

Marks Maximum
NIarksInternal External

BB.\-101 ffff!:ff#ship 
and small Business

10 40 50

BBA-.102 NlarketingManagement l0 40 50

BB-{-{03 FinancialManagement 10 40 50

BBA-404 Human Resource Management 10 40 50

BBA-405 Income Tax Laws & Practices 10 40 50

BBA-406 Research Methodology 10 40 50

TOTAL 300
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SE\IESTER: \-

Paper Code
Course

Compulsorl: Pupers:

BBA-501

BBA-502

BBA-503

O pti o nul -S p ec iul izutio n uress :

Stuclents are required to select any One Specialization out of Three
:pecialization areas:-
r \t \larketing
, B ) Finance
rC ) Human Resource Management

BB.\-\Ilt-504
BB \-F\t-504

BB \-HR},I-504

BBA-MM-505
BBA-FM-505

BBA.HRM.5O5

I]BA-NIM-506
BBA-FM-506

BBA-HRM-506

BBA.507

J"$t
\

\-t7

Internal

Nlanagement Information Systems

Banking Law and Practices

Insurance Management

Advertising and Sales Management

Management of Financial Institutions

Management Training and

Development

Marketing Research

lnvestment Management

Industrial Relations

Consumer Behaviour
Indian Financial System

Human Resource Planning and
Development

Project Report and Viva-Voce

w
w/

Marks Maximum
External Marks

10 40 50

10 40 50

10 40 50

10 40 50

10 40 50

10 40 50

?( ,< 50

TOTAL 3s0



SEMESTER: VI

Paper Code
Course

Marks Maximum
Internal External Marks

Compulsory- Papers:

BBA-601 Business Policy 10 40 50

BBA-602 Operations Research 10 40 50

BBA-603 Accounting for Managerial Decision 10 40 50

Optionul -Speciul izutio tl sress :

Students are required to select any One Specialization out of three specialization areas-
(A) Marketing
(B) Finance
(C) Human Resourcc Management

BBA-MM-604

BBA-FM-604

BB.\-HRM-604

Industrial Marketing

10 40 50

Financial Analysis and Decision
Making
Social Security and Welfare

BBA-}INI-605

BBA-FM-605

BBA-HRM-605

Rural and Agriculture Marketing

10 40 50

Business Taxation
Organization Change and
Development

BBA-MN{-606
BBA-FM-606

BBA-HRM-606

Services Marketing

10 40 50
Project Planning and Management
Industrial Laws

B8,{-607 Com prehensive Yiva-Voce 25 25 50

TOTAL 350
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I-IIPORTAAII,\OTES:

1. Personalitl developtnent (Course BBA-106) activities will be assessed jointly by one internal

Ind one erternal examiner at the time of I Semester examination.

l. Sunrrner Training Project Report will be based on the in-house training of the Students in IV
s-nrester (\Iar -.lul1,) for a minimum period of'six weeks.

,r The stLrdents u'ill have to submit their Summer Training Project Report at least seven days

r:.,re the conrrnencement of their V Semester examination. One copy of such repoft will be

:ubrritted br thern irr tlre office of the Co-ordinator, B.B.A. Program/ lnstitute/ College for
t'r alLration.

l. Eialuatiorr of the papers 88.4-206 and 884'-607 would be conducted jointly by one internal

and one external examiner.

-;. l-he Pro.iect Report of BBA V Semester will prepared by the student hirnself. The summer
:reinins Report (BBA-507) shall be examined by one external and one internal exarniner. Ther,
,.':ll be inrited to conductthe Viva-Voce examination based on Project Report.
,.'. IrtstitLrte, College reserves the right not to off'er those options / electives / courses to the

siirdents of BBA V Semester for rvhich adequate teaching facilities do not exist in the institution.
The decision of the Co-coordinator /Prinoipal will be final in this matter.

SCHE},IE OF ASSESSMENT:
The BBA program is based on continuous internal assessment as well as end semester external
:r:niination. The scheme of internal assessment is as follows:

\I.{RKS OF SESSIONALS:
Class tests during the semester will be conducted by the teacher concerned and the sessional
tttarks of internal assessment will be finalized by the teacher concerned. The sessional marks
slrall be based orr:

(a) Marks ol tu'o best class tests out of three tests conducted during the semester lvill be
considered fbr final evaluation. (Marks l0)
(b) Candidate is required to secure a minimum of 40o/o marks in individual course in order to
pass the internal assessment. The students must be very punctual and attentive to tests as there is
no provision 1'or mal<e-up test on any ground.

N,{INIMUM PASS MARKS:
In order to pass the semester, an examinee shall have to secure minimum 40% marks in
individual papers. She/he will also be required to obtain a minimum 40% marks in sessional,
separately. Beside securing 40% marks in each paper and sessional, the candidate will have to
secLrre a minimum of 50% marks in aggregate.

DIVISION IN EXAMINATION:
A candidate having secured 60% marks or above will be awarded first division, candidates
securing 50% but less than 60% marks in aggregate rvill be placed in second division. There rvill
be no third division in the programme.

\ arl \ _,,-,;Jrr, t,, -.,.1-'r^,/ tu( %rW



SCHEME OF PI{OMOTION TO I{EXT SEMESTER:
l-he student failed in more than two papers / courses in a semester (either in internal or external)
will not be promoted in the next semester. Thus, in order to get promotion to the next semester.
candidates u,ill have to clear at least 4 papers /courses in first to fourth semesters and 5

papers/courses in ILfth/sixth semesters.

The Back paper of students lailing in I and III Semester will be conducted along with their III
and V semester exatrinations respectively. Sirnilarly. those failing in II and IV semester will get

chance to clear their back paper along with their IV and VI semester examinations respectively.
Hou'ever, students lailing in tlieir final year i.e. V and VI semester will have to wait for the next
concerning sernester to clear their back paper.

I ire students lraving semester back will give their papers with their next concerning semester
erantittation. There is no provision of special back /semester back after semester examinations.
.\n erarninee r'l'ho has lailed in internal examination shall be required to register him/her fr.esh

,oi'doine the sessional r'r'ork in the next concerning semester in the paper/course. He will also be
l:qLrired to submit his examination form for internal assessment.

I lte irtternal assessntent au,arded to a candidate who fails in the university end semester
erar-nination shall be carried fbrward to the next concerning semester.

Itr case a candidate fails in any internal/ end semester examination (either in one paper or in all),
::: r,, ill be allorved two lxore attempts to clear that course.

ilrr\\e\er. if a candiclate f-ails to pass in semester examination even after the two additional
rri3rlLrts other than the original one, he rvill be required to leave the course.
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BBA I Semester

MANAGEN{ENT PRINCIPLES AND PRACTICES
Paper Code: BBA-101

Max. Marks : 50

Min. Marks : 20

External : 40

Internal: 10

Teaching Objectives
The ob.iective of this paper is to familiarize the student with basic management concepts and

behavioral processes in the organization. The course will be an introduction to the way in which
a t'irm can develop its r-nanagerial thinking. mission and strategy.

Learning Outcomes
1. To help the students gain understanding of the functions and responsibilities of managers.

2. To provide thern tools and techniques to be used in the performance of the managerial

iob.
3. To enable them to analyze and understand the environment of the organization.
+. To help the students to develop cognizance of the importance of management principles.

t\tTI
\ianasernent: Concept. Nature, Importance, Management vs. Administration, Management
:kilis. Levels of Management, lntroduction to Functions of Management, Characteristics of
tlualitl \,lanagers.
E,'.rlLrtion of Management: Early contributions. Taylor and Scientific Management. Fayol's
-'.. :;r irr i strative Managernent, Bureaucracy, Human Relations School
::cr:l Responsibility of Managers and Ethics in Managing

L \IT II
Plannirrs: Nature, Scope. Objectives and Significance of Planning, Types of Planning. Process of
Planning. Barriers to Effbctive Planning, Objective Setting: Concept, Types and Process of
Settine Objectives, Decisiorr Making: Concept, Process, Types and Styles of Decision Making

U\IT III
Organizing: Concept, Organization Theories, Forms of Organizational Structure, Combining
jobs. Departmentation Span of Control, Delegation of Authority, Authority & Responsibility,
Principles of Organizational Designing

L NIT IV
Statting: Concept. S1'stern Approach, Manpower Planning, Job Design, Recruitment & Selection
Directing: Concept. Direction and Supervision.

LNTT V
Controlling: Concept,
Control. Post-control.
Control of OutpLrts

Process of controlling, Methods of controlling: Pre-control, concurrent
Tools for Pre-control of Inputs, concurrent control of operations. post

\
\}N't '

C\q
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Suggested Readings:
o Robbins & Coulter (2006) - Management 9th edition. Delhi: Prentice Hall of India
o Stoner. Freeman &- Gilbeft Jr (2009) - Management 6th Edition. Delhi: Pearson

Education
. R D Agaru,al (1982) - Organization and Management. New Delhi: Tata McGraw-Hill

Educatiorr
o Koontz Harold & Weihrich Heinz (2008) - Essentials of management 5th Edition. New

Delhi: Tata Mc Grarv Hill.
Robbins S.P. and Decenzo David A. (2009) - Fundamentals of Management Essential
Concepts and Applications 6th Edition. Delhi: Pearson Education
Weihrich Heinz and Koontz Harold (2008) - Management: A Global and Entrepreneurial
Perspective l2th Edition. New Delhi: Mc Graw Hill
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BBA I Semester

FINANCIAL ACCOUNTING
Paper Code: BBA-102

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Ob.jectives

This course is irrterrded to introduce the basic theory, concepts and practice of financial accounting
and to enable students to urrderstand information contained in the published financial statements of
companies and other organizations. It includes the preparation of accounting statements, but their
uses and limitations will also be emphasized.

Learning Outcomes
1. The course aims to acquaint the ;tudent with an overview of Financial Accounting.
l. The colrse aims to acqLraint the Principles of Accounting.
3. The coLrrse aims to acqr"raint the Accounting Applications in Various Domains.

I nit-l
\leaning of bookkeeping. accounting and accountancy (comparative study in terms of objectives,
scope & relatiorr), Ob.f ectives, scope, and limitations of accounting. Accounting infbrn-ration
s\ stenrs. Users of accoLrnting information, accounting concepts, conventions and principles of
.t..rrLtnting(GAAP), Introduction to accout.rting standards, Need, Benefits and limitations

t nit-II
.\ccoitnting cycle: DoLrble entry system of accounting, Classification of accounting: traditional
antl inodent and rLrles o1'.f oirrnal entry. classification, Journalizing of transactions, Sub division
of .iournal. Posting to ledger, Preparation of trial balance, Practical problems on all aspects of
.ioLrrnal. ledger and trial balance.

Lnit-III
Rectiflcatiott olerrors. Ad.f ustments and their entries, Bank Reconciliation statement, Preparation
of tlnal accoLlnts. Advance practical problems on all aspects.

Unit- IV
.{ccorrnting of Non-profit organizations, Consignment Accounts, Departmental Accounts

t nit-\-
Branch Accour.rts. Roy,alty Accounts, IFRS-Basics.
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Suggested Readings:
. La[, .lavvahar and Seema Srivastava (2014) Financial Accounting. Delhi: S Chand

publishing
o Monga..l. R. (2017) Financial Accounting: Concepts and Applications. Mayoor Paper

Backs. Neu,Delhi.
. S. N. Maheshrvat'i (2018). Financial Accounting, Vikas Publication. Nerv Delhi.
r Shukla. M.Cl.. J'.S. Grer,val and S.C.Gupta (2006). Advanced Accounts.l6th Edition Vol.-

I. S. Chand & Co." Nerv Delhi.
. P.C. Tulsian (2007). Financial Accounting, Tata McGraw Hill, New Delhi.
. Bhushan Kutrar Goyal and HN Tiwari (2018) Financial Accounting,Vikas publishing

House. Ner,r, Delhi.
. Jain. S.P. and K.L. Narang (201a). Financial Accounting. Kalyani Publishers, Ner,v Delhi
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BBA I Semester

BUSINESS MATHEMATICS
Paper Code: BBA-103

Max. Marks : 50

Min. Marks:20
External : 40

Internal: l0

Teaching Objectives

To make students understand the concepts of'elementary mathernatics and its applications

Learning Outcomes:

The subject irrtends to mal<e students well versed with

L The concepl oi'matrices, determinants and their applications.

l. The concept of relation between variables and its applications in business and commerce.

i. The concept of clifferent types of equations and methods to solve them.

l. The basic concept of caloulus and its applications.

I nit-I: Elementary Mathematics-I
Rrtio and Proportion. I-ogarithms, Percentage, Average, Permutation and Cornbination.

t nit-lI: Elementary Mathematics-Il
Cc,rlrlission. Brol<erage and Discount, Rates and taxes, Stocks and Shares, Simple annuities. Present
ralue and DiscoLrnt, Simple and Compound interest, Profit and Loss.

Lnit-III: il{atrices and Determinants
IlttrodLrction. Tvpes of matrix" Matrix operations-Addition, Subtraction and Multiplication of matrices,
IItr erse of Inatrices. Systern of linear equations and its applications, Input-Output Analysis.

L nit-lV: Functions
Futtctiot.ts, Types of firnctions, Applications of linear functions in business, Simple equations. euadratic
eqLlations. Simultaneous equations and its Applications.

L'nit-V: Calculus
Introduction, Diflerentiatiorr of firnctions of single
\lerima and Minima. Breah-Even analvsis.

variable (excluding Trigonometric functions), and
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Suggested Readings:
. Budnick. P. ( 1986). Apptied Mathematics. McGraw Hill Pubtishing Co.

Sharma, J. K. (2008). Mathematics for Management and Computer Applications, New Delhi:

Galgotia Publication.

Sancheti. D.Cl.. l(apoor". V.K. (2014). Business Mathematics, Sultan Chand & Sons.

Sharma. J.K. (2014). Business Mathematics, ANE Books Pvt. Ltcl. New Delhi.

Anthony. M. arrd Biggs N.(1996) Mathematics for Economics and Finance, Cambridge
Universitv Press.

o Mizrahi and Jolrn Sullivan (1988) Mathematics for Business and Social Sciences 4th Edition.
John Wiley and Sons.
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BBA I Semester

BI]S TNESS ORGANISATION
Paper Cocle: IIBA-10'{

Max. Marks: 50

Min. Marks:20
External : 40

Internal : L0

Teaching Objectives

To teach students basic concepts & types oforganizations.

Learning Outcomes

. Students vvill develop basic knowledge about the course topic of business organization Evolution

of Br,rsiness Organization, modern business. business & profession, business s1'stem and

environment, social responsibilities of business.

o StLrclents will have clear understanding about forms of business organization and their proper

u,orking as well as critically evaluate the information contained in stock exchanges &business

f-inaltce

. StLrclents r,r,ill be able to understand about entrepreneurial process and its execution as well as

er,aluate case studies in at least one of the topic areas, including its relevance to course topics

L \lT - I: Introduction

\.iture arrd Scope of bLrsiness, Objectives of business, Classification of business activities. Meaning.

Dei-inition. Characteristics and objectives of Business Organization, Evolution of Business Organization.

\lodern Business. Business & Prof'ession. Business system and Environntent, Social responsibilities of
b Lrs iness.

U\IT - II: Promotion and Forms of Business Organization

Concept and stages o['promotion. Position and functions of promoter, Promotion of ner,v business,

Forms o1' business organization - Sole trader, Partnership. Joint stock company and Co-operative

society.

L'\IT - [II: Location of Business and Business Risks

l-lteories of industrial location. Factors afTecting the location of industry, Government policy torvards

the localization. Concept of combination, Merits, Demerits and Types of combination. Nature. Types

and C--auses of business rislis.

LNIT - IV: Stock Exchanges & Business Finance

Functions of stock exchanges, Method of trading on a stock exchange, Speculation and stock exchange.

Factors af-fectir.r-rl, Regulation and Control of stock exchanges, On-line Stock trading, Products and

Services. Financial need of Business methods & sources of finance. ./-l13 *^%dWK
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IINIT - V: An Entrepreneurial Process:

Entrepreneurial Process. Emerging trades in business, Covernments support to BPO in India. Basic

considerations in setting up a business enterprise. Identification of business opportunity, Entrepreneurial

decisions and Outsourcing o1'difl'erent types of services.

Suggested Readings:

r M S. A. Sherlekar (2018). Modern Business Organization 4th Edition.Hirnalala Publication
Hrluse

. Jallo (2005). Br"rsiness Organization and Management New Delhi: Tata McGraw Hill.

. B), F. Cherunilarn (2019). Business Environment Text and Cases 27th edition Himalava
Publication I louse India.

. Dr. \r. Desai (1979). Organizing and management of Small Scale Industry, Himalaya publishing
house India
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BBA I Semester

BUSINESS COMMUNICATION
Paper Code: BBA-105

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives
. Students throLrgh this surbject will able to prepare effective business communication strategies

and also abte tii appl1, appropriate problem solving skills to business communication.

Learning Outcontes
o To understand and demonstrate writing and speaking processes through invention. organization.

draftirrg. revision. editing, and presentation.

. To understand the irnportance of specifying audience and purpose and to select appropriate

cot-t-imltn ication cho ices.

e To understand and appropriately apply modes of expression, i.e., descriptive, expositive,

narrative. scientiflc. ancl self-expressive, in written, visual, and oral cornmunication.

. To participate effbctivell, in groups with emphasis on listerring. critical and reflective thinking,

and responding.
r To develop the ability to research

presentation.

Lnit-I
\lerninq and Ob.iectives of Communication,
and its process. Comrnttnication Barriers,

Commulrication.

and write a documented paper and/or to give an oral

Unit - II
\ledia and Types ol corrmunication, Communication Media Choices, Verbal and Non-verbal

comr.lunication. Fornral Vs. Informal of communication, Listening" Communication through Social

\ ledia.

t. nit - III
Tec6niques of group decision-making, Committees: Meaning, Essentials, Advantages and

Disaclvantages and types of committees. Conferences: Meaning, Essentials, Imporlance and dilferent
betl'een conf-erence and conrmittee, Business meetings, The role of Business Presentations, Planning

and organizir, g presentation.

Init-IV
Tips of clear u,riting. Drafiing of effective business letter, kinds of business letters (a) Enquiries and

Replies (b) Terrder. Quotation & Order (c) Complaints and Adjustment (d) Collection letter (e) Sales

letter and Memo. Writing the report, planning the Reporl, Steps in writing Business Repofts, Parts of a
Report, Corporate Report and Business Proposal.

Signiticance of Communication in business organization

Inter cultural and Team Communication. Interpersonal

Jj(\$15
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Unit - V
Drafting of Notice Agenda" Minutes. Report writing, Effective listening Speeches and presentation,
Interview and Modern technology of business communication, Mass Media. public Relations
Management. Cross CultLrral and Global Communication.

Suggested Reaclings:

. P" SLrbba Raci. B. Anita l(umar. C. Hima Bindu (2012). Business Communication, Cengage
Learning lndiii. Pvt. Ltd.

. Rajendra Pal, J S Korlahahi (2013). Essentials of Business Communication, Sultan Chand &
Sons. Ner,v Delhi.
Sailesh Sen Gupta (201 l ). Business and Managerial communication, pHL

ober Ner,vrran (2015). communicating in Business, cengage India pvt. Ltd.
Stephen Bailel'(2013). Academic Writing for International students of Business. Routleclge.
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BBA I Semester

PERSONALITY DEVELOPMENT
Paper Code: 8B,4'-106

Max. Marks: 50

Min. Marks: 20

External: 25

Internal : 25

Teaching objectives E,nglish Proficiency course willprovide you with:

. The conf-iclence to speak and write in English at your workplace, college or home

. An Llnderstanding of English Grammar

. ,.\ drarnatically increased English vocabulary

Learning Outcomes English Proficiency course will benefit the students, if they:

. \eed io improve their English for personal or professional reasons

. \eed to colrllrunicate confldently in English

. ,\re lookins to lrove or stLldy abroad

L nit I: Communicative English Grammar (functional):
p:fts of Speech * Exercises.*T'.,',r., + Exercises, Reporled Speech * Exercises, Active passive (through

,,;rjr itr & exercises), Sentence construction & Comprehension * Exercise, Application Writing

L nit II: Word Polver
,\ ,-..3blllat.) (Synonyrns. Arrtonyms, Homonyms, Homophones) * Pronunciation Drill + Exercises

ilLrizzinu/Crossr,r,ord) -* Tongue Twisters, One Word Substitution, Etymology: Roots. Prefixes &

su ltls.es

Lnit III: Writing AbilitY Test

.\rticles Readingi from Ner,vspaper or from any other resource & writing a review on it (100-150

\\ orcls). Nervspaper Readings: Elaboration of News in class (Students are supposed to collect the nervs

iio't their o\\lt resource), Readings Ability Test: Unseen Passageicomprehension - to be done by all

rhe PD facLrltl,, merrbers collectively in collecting the material

Unit IV: Grooming: (Routine Process)

Self'-presentation (... as is......should be...) To focus on one's own self grooming & coming true to the

lnstiiLrte's discipline, Presentation Skills FOI (Field of Interest) (Presentation through power point by

the students on the topics of their orvn choice in five minutes)

r nit v: PrcK & SPEAK / EXTEMPORE / JAM (ON THE SPOT COACHING)

lldividual Activity: (On the availabilify of time/Stand by) Topics (could be situational) to be selected

reldornly on the spor. Topics will be decided by the faculty, SPIN A YARN (Group Activity):
Proverbs/ Idiorns /Sayings (On the availability of time/Stand by), Body Language: General

\lannerisms (On the availability of time/Stand by)

^ pL/
Jfzt.
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BBA Il Semester

MANAGERIAL ECONOMICS
Paper Code: BBA-201

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives
l. The course aims to acquaint the student with an overview of managerial economics.

2. The course aims tct acquaint the Nature and Scope of Managerial Economics.

3. The course aims to acquaint the Production function.

Learning Outcomes
l. Knorv about the colicept of managerial theory of demand & supply'

l. Can urrderstand the cliff-erent phases of market & competitions.

l. Llnderstand Lrtitity of tnattagerial economics in real world.
J. Can understand about the economic policies.

I nit -I
Concepts and Techniques- Nature and Scope of Managerial Economies, Application of Economics in

\lanagerial Decision Making- Marginal Analysis; Meaning and definition of demand Functions of
demarrd. Types of dentand, Demand Forecasting.

t nit -lI
Pr'.rduction function: T,vpes of production function- one variable two variables, Law of return and return

iLr scales. larv of variable proportion, Isoquant curves and economies of scale.

t nit -III
\larket Structure- Price and Output decision underdifferent Market Structures, Price Discrimination.

Norr-Price Competition " Price Determination under Perfect and Monopolistic Market.

t,nit -IV
Factor Piling: Meanirrg. Definition &types of Rent, Wages, and Marginal Productivity Theor1,.

Unit -V
\eu Economic Policl,- 1 991 ; I-iberalization, Privatization, Globalization, Impact on Business, Business

C1cle.

Suggestecl Readings:

. Chopra.O.P. ( 1990). Managerial Economics, New Delhi Tata McGraw Hill
o Divedi,D.N (2010). Managerial Economics, New Delhi: Vikas Publication
. Varshney, R.L.& Maheshwari, R.L. (2018). Managerial Delhi: Sultan Chand and sons

o Dewett, K.K.(1986). Modern Economic Theory, New Delhi: S.Chand Publication
. Adhikary.M (2000). Business Economics, 2nd Edition. New Delhi. Excel Books
o Koutsoyiannis,A. (2003). Modern Micro Economics, 2nd Edition. New York, Macmillan
. Debabrata Dutta (2011). Managerial Economics,PHI
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BBA II Semester

BUSINESS LEGISLATION FOR
MANAGE'MENT

Paper Code: BBA-202

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives:

The objective of this course is:

L To provide the students with practical legal knowledge of general business larv issues.

2. To provide a rich fund of contemporary knowledge, time tested principles. basic concepts.

emerging ideas. evolving theories, latest technique, ever changing procedures & practices in the

field of Lau

Learning Outcome

The sLrbject rvill result in to understanding of legal aspects of business.

t \IT - I: Larv of Contract

\iajor provisions of contract act: Special Contract: indemnity and guarantee, Bailment. Pledge and

\genc1'.

UNIT-II: Larv of Sale of Goods and Arbitration

\,'lajor provisions of sales of -qoods act. Major Provisions Law of Arbitration and Conciliation.

trNIT- III: Lalv of Negotiable Instruments:

\'1ajor provisions o1' negotiable instruments act.

UNIT-IV: Partnership Act, 1932:

\{ajor provisiorrs of partnership act.

\/

\ol'
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UNIT-V: Larv of Consumer Protection and IPR

Major provisions of Consumer protection act. Introduction to IPR (patent and copyright)

Suggested Readings:

o N. D. Kapoor (2018). An introduction to Mercantile Law, Delhi: Sultan Chand And Sorrs.

o \,'t. C. Kucchal , (2016). Business Law, Vikas publication New Delhi

. Gulshan I(apoor (2018). Business Laws, Nerv Age lnternational Private Limited.
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BBA II Semester

BUSINESS STATISTICS
Paper Code: BBA-203

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Obiectives

r The ob"iective of this colrrse is to develop student's familiarit5r with the basic concept and tools in
busitrcss stuti:tics.

. These techniques assist specially in resolving complex problems serve as a valuable guide to the

decision mal<ers.

Learning Outcomes

o L'nderstand the rreaning and use of statistical terms.
o Understand and apply descriptive statistical measures to rnodel situations.
. Understancl and apply correlation and simple linear regression analysis.
r Understand and appl1,' probability distributions to model different types of situations.
o Understand and apply statistical inf'erence techniques (including statistical estimation and

h1'pothesis testing)

l- \IT-t: Introduction
Concept. Scope. Nature. Importance and limitations of statistics, Functions of statistics,
Distrust o1'statistics, Misuse of statistics, planning of statistical enquiry, Collection of data.

Editing of statistical data, Classification and Tabulation of data, Census and Sarnple
investigation. Frequency distributions, Graphs. Types of graphs- Bar diagrarn. Histosrams.
Pie diagran'is.

L NIT-tI: Statistic:rl Averages
Arithmetic average. Weighted arithmetic mean, Median, Mode, Geometric mean, Weighted
geometric mean. and Harrnonic mean. Uses of various averages and Limitations of averages.

L|NIT-III: Dispersion and Skewness
Concept of Dispersion, Methods of measuring dispersion- Range, Quartile deviation, Mean
deviation and Standard deviation, Coefficient of variation. Coefficient of skewness-Karl
Pearson's and Bolvley's.

UNIT-IV: Index Numbers
Mearring. Types of index numbers, and Uses of index number, Methods of constructing
index numbers- Sirnple aggregative method, Weighted aggregative methods, Fisher's ideal
method. Test of adequacy of index number formula- Unittest, Time reversal, Factor reversal
test, and Circr-rlar test, Consumer price index number and its irnplications.

21
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tINIT-V: CorrelationAn:rlysis
Concept and Importance of correlation, Types of correlation, Coefficient of correlation
rnethod by' I(arl Pearson's . Spearman's Rank and Concurrent deviation method, Probable
error.

Suggested Readings:

Sharma. .1.K., Business Statistics (Pearson Education 2nd Edition).
CLrpta. S.P. (2014), Statistics, S.Chand & Sons.

Render and Stair .f.R. (2000). Quantitative Analysis for Management (Prentice - Hall 7th
Edition).

o Rubin, L. (2000). Statistics for Management, Pearson, New Delhi 7th Edition.
. Black. K. (2009). Business Statistics for Contemporary Decision Making, Wiley Student

Edition.
. Richard I. Levin and David S. Rubin, Statistics for Management, Pearson Education, 6th

Edition or 7th Edition.
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BBA II Semester

COST ACCOUNTING
Paper Code: BBA-204

Max. Marks: 50

Min. Marks: 20

External: ,10

Internal: 10

Teaching Objectives
1. The collrse aims to acquaint tl-re student with an overview of cost accounting.

2. Ttre coLrrse aims to acquairrt the Benefits of cost accounting.

3. The course aims to acquaint the role of cost accountant.

Learning Outcomes
l. Knori about the coltcept of cost accounting and its functions.

l. Can understand the diffbrence techniques of cost accounting.

L L nderstand the inventory control system.

-. Car.i Lrnderstancl about the clifl.erence between cost accounting and financial accounting.

L \IT 1: Cost Accounting: An Overview and Material Cost

Concept of cost accoLrnting, Nature, Scope, Objectives and Functions of cost accounting, Advantages

.rnd Limitations of cost accounting, Methods and Techniques of cost accounting. Elements and

t'l:ssitrcation of cost. Corrcept of material control, Methods of pricing material issues

L \IT 2: Labour Cost Control and Overheads
Laboirr cost management. Methods of remuneration, Labour turnover, Labour cost contro[.

Classitlcation of overheacls. Codification of overheads, Sources of collection of overheads.

Departmentalization o1'overhead. Allocation, Apportionment and Absorption of overheads.

U){IT 3: Unit and Output Costing
Preparation of cost sheet. Statement of cost, Tender price or Quotation price. Cost audit and Cost
redLrction.

tNIT :l: Process Costing
Process Costing- IVleaning. Accounting procedure of costing, Wastage, Scrap, Defectives and Spoilage,
Treatrnent of normal. Abnormal losses and Abnormal gain, Oil refinery process, Inter process profit, By
product Costing

L\IT 5: Operating Costing
Contract Costing and .lob Costing Concept and Objectives of operating cost, Transport services, Power
hoLrse costing, Hotel costirTg, Canteen costing, Cinema costing and Hospital costing.
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Suggested Readings:

r Iilrirn &.1:rin (2011)" Cost Accounting. Ner-v Delhi: Tata Mc-Grarv IIill Publishing House.
. .lain/Naranuli (2014). Advance Cost Accourrting.. 8ti' Rev ed.Kalyani pLrblishe India.
. Sa.rcu:t V. Vasisirtli (." t2015). Advance cost accounting ancl management accounting.4tl'eclition

Sultziir t.'trrarri ;rrril Sou.

Sharrrir & Shashi K.Ciupta (2014). Managemerrt Accounting, Nerv Delhi: Kali,ani publishers.

Inanrdar. S.N4 ( l99l ). Cost and Management Accountirrg, l4'l' ecl. Everest publication.
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BBA ll Semester

CO}IPUTER APPLICATION
Paper Cotle: BBA-205

Max. Marks:50
Min. Marks: 20

External : 40

Internal : 10

Teaching Objective
ThroLrgh this course it is intended to farniliarize the students with the compLrter hardware and software
appIications fbr data/file tnanagement.

Learning Outcomes: Upon completing this syllabus, students will be able to:
o Understand the basic u,orking of computers and about hardware and software.
r \\'ork on MS-Word, MS-PowerPoint, MS-Excel and MS-Access
. Basic knou,leclge of Internet concepts.

[ \lT I Introduction
r r:-itir Itard*,are and sofirvare, Framework of computer, input and output devices, computer

- r-.,.'i'iis. central processing unit, types of computer; types of software: system software and
-:: .;:iitrn sofin,are. some basic terms related to operating system.

L \lT II -\IS Word
:-':re basic terms- toolbar, fbrmat bar and status bar, insert tables, chafts, smaft arts, adding graphics,
prJ.s options. insert cifations. creating. editing and saving word document, use of auto text, spelling and

Srsnlnrar tool. creating a cover letter, mail merge.
\lS Pouerpoint: Preparation of powerpoint presentation, what to include and what not to include in
sijdes. insertin-e ne'nv slide and deleting any slide, use of master slides, insertion of figLrre. graphics and
charts in presentation.

t \lT -III Introduction to MS Excel
Understanding Basic worl<ing with Excel, Quick review on MS Excel Options, ribbon, sheets, Saving
E:cel File as PDF, CSV and older versions, Copy, Cut, Paste, Hide, Unhide and link the data in Rows,
ColLtrnns and Sheet; Using paste special options, Formatting cells, Rows, Columns and sheets,
Protecting and Unprotecting cells. rows, columns and sheets with or without password, Page Layout and
Prittter properties. Clonsolidation, Consolidating With Identical Layouts , Consolidating With Different
La-r outs.

L NIT - IV Data Processing
File N4anagement Systenr, Database Management System, Database Models, Main Components of a
DB\4S. Creatirrg and Using a Database, Introduction to MS Access : Introduction to DBMS. Databases.
Besic Worl<ing o1'MS-Access. Tools and Menus in MS-Access, creating tables is MS-Access.

\/
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t'\IT - V Basic Illements of a Communication System
I)rta Transrrlission Modes. Transmission Basics; Types of Data Transmission Media; Modulation
Techrticlues. Modems. Analog versus Digital Transmission, Multiplexing Techniques. Need for
LtrllrPLlter Conlrrlutlication Networks, Types of Network, Network Topologies, Netrvori< protocol, OSI
:rld TCP'lP rnodel. The FLrtr-rre of Internet Technology. Internet Protocol, World Wide Web, E-mail,
Search Engines.

Suggested Readings:

' Morle)'and Parker (2010). Understanding Computers: Today and Tomorrow, Cengage
Learn ing

. NIS-Ofllce 2007. step by step, pearson.

I Futrdamentals of Computers by Rajaraman (2014), Publisher: Prentice Hall of India: Nerv
Delhi

o Data Comrnunication & Cornputer Network by Publisher: Thomas Learning: Bombay
o Bttsiness Data Communication by Shelly, (2001) Publisher: Course Technology
o ('ornpLrter Fundarnentals by B.Ram, (2000) New Age International
o Introductiotl to Irrfbrmation Technology (2005). ITL education solutions, pearson Education
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BBA III Semester

BUSINESS ENVIRONMENT
Paper Code: BBA-301

\learring of Economic Environrnent, Indicators of economic

flscal and Monetary Policy. Capital market in India, meaning

Economic refbrms in India. r A .r' )

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

performance, Implications of indian
of economic reforms and Process of

Teaching Objectives
To familiarize students with the nature of business environment and its corxponents.

Learning Outcomes

Afier this subiect the students rvill be able to:

. The students r,vill be able to demonstrate and develop conceptual fiamework of business

errvironmerrt arrd generate interest in international business.

r Understand the deflnition of ethics and the importance and role of ethical behavior in the

business world today

t nit-l: Introtluction
L,..ncepr. Nature. Significance of business environment, Classification of Business Environment,

B.sic rnclicators of econornic development. Indian economic planning- Major objectives, Assessment

. ,lre rear plans: Objectives. Targets forthe plans and actual performances of these five years plans.

L \IT-II: Social and Ethical Environment
\leaning of Social Environment. Need of Assessing Social Environment for Business. Social

responsibilities of busirtess. Meaning of Business ethics and Corporate Governance, Objectives of
assessing Ethical Environment.

UNIT-III: Labour and lndustrial Environment
\leaning Ob.iective and Importance of Labour and lndustrial E,nvironment, Industrial policy,
Characteristics o1' good industrial policy, Impact of Good industrial policy on performance of
corporate, Mearring. Advantages and disadvantages of Privatizing public sectors through

d is investment.

IINIT-IV: Economic Environ ment

L\
..t'/
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UNIT-V: Technological and Competitive Environment
N4eaning of Techrlological Environrnent. Components, Objectives and Importance of Technological
Etrvironmetrt. T'ecltnologl,'policy and environment. Selection and transf-er issues, Energy resource
lranagement.

Suggested Readings:

. Cherunilatn. Francis (2011). Business Environment-Text and Cases, Himalaya publishing
House.

o Aswathappa. K. (2017) Essentials of Business Environment, Himalaya Publishing House.
o Fernando, A.c. (201 1) Business Envirorunent, pearson Education.
r Dutt & SLrndararn (2016) Indian Economy, S. chand & Sons.New Delhi

' Paitl, Justin (2010) Business Environment-Text and Cases, Tata McGraw Hills pvt.Ltd

' Adhikary, M (2012) Economic Environment of Business, Sultan Chand & Sons. New Delhi

WW
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RRA III Semester

COMPANY LAW
Paper Code: BBA-302

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives
. The colrrse aims to acquaint the students how a company is formed and which association

could be termed to be a company.

The course airrs to acquaint the students with comprehensive information on Formation of a
corrpany, who are promoters and how a company is registered, is brought into and

understand the procedure of incorporation of a company.

The coLrrse ainrs to acquaint the detailed conceptual analysis on Principles laid dorvn under
The Cornpanies Act, 2013 regarding drafting of Memorandum of Association and Articles of
Associatiorr. Prospectus rvill be discussed, in order to. understand the forrnation of a

company.

Learning Outcomes
o Knor,v about the major legal provisions governing general principles of Incoiporation of a

Cornpany under Companies Act 2013.

Can understand about statutory provisions regarding Promoters, Memorandum of
Association. Articles of Association, Prospectus, Director under Companies Act, 2013,
lJnderstand the concepts with the help of Landmark cases and case writing and analvsis
of Corr-rpany Larv Practices.

LnitI

Conrparries Act,20l3: History and Development of Company Law, Nature and definitions of company:
Ob.lectives of Contpany Larv. Kinds of Companies. Advantages, Management and Administration of
f'ompanl'

L nit II

\leaning of Fonnation of Company, Stags in the Formation of Company Promotion of Company,
Reuistration and Incorporation of Company, Certificate of Incorporation and commencement of
BLtsiness. Promoters Company Promoters, Legal Position of Promoters, Function of Promoters"
Renruneration of Pronrotes^ Duties and Obligation of Promotes and Liabilities of Promoters

t nit III

i-orllls of N4emorandum of Association. Clauses of Memorandum of Association, Arlicle of Association,
\lteration of Memorandum of Association and alteration of Article of Association

J,rE
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tlnit IV

Directors: Definitions. T,vpes of Directors. Duties and

procedures of meetings.

Unit V

Definition of Prospectr-rs. l,egal Rules Relating to the

and Share Capital. Borrorving Powers. Prevention

Regarding Winding. Up of Con-rpany

Suggested Readings:

Powers. Meetings- need of meetings. Kinds and

issue of Prospectus. Types of prospectus, Share

of Oppression and Mismanagement. Provision

a

a

a

a

a

a

o

a

a

Avrar Singh (20 l9). Introduction to Company Law. l2th Edition. Eastern Book Company.

N. D. Kapoor. Elernents of Cornpany Law, Sultan Chand Educational Publishers: New Delhi

L.C.B. Gouer. Principles of Modern Company Law (2013) Srveet and Maxwell London.

Palmer Palmers ( I 9S7). Company Law, Stevans, London

R.R. Pennington. ( 1990) Company Law, Butterworths

A. Rarniya. ( I998). Guride to the Companies Act., Wadhwa

S.M. Shah ( I 998). Lectures on Company Law, Tripathi, Bombay

Dr. N.V. Paranjpe - New Company Law 2013.
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BBA III Semester

QUANTITATIVE TECHNIQUES
Paper Code: BBA-303

Max. Marks: 50

Min" Marks: 20

External : 40

Internal: 10

Teaching Objectives

To elable stuclents to solve practical problems through the understanding of concept of inferential

statistics.

Learning Outcomes

\Iier going throLrgh this sub.iect the student rvill be able to

o L,nderstand and apply sirnple linear regression'

o Understand the concept of time series and different methods of rneasuring trend.

o Understand the basic terminology in probability and its use.

. Lrnderstand the concept of association of attributes and its measures.

. L nderstand arrd apply statistical inference techniques (including statistical estimation and

hl pothesis testing) in bursiness situations.

{- \lT-I: Regression Anal-vsis

\leaning and Uses of regression analysis, Regression lines, Regression coefflcient and its properties.

Resression equations (a) by using mean. SD and coefficient of correlation and (b) by using method of
Ieast square.

LNIT-II: Analysis of Time Series

\ieaninq and LJses of tirne series analysis, Components of time series, Measurement of trend by using

Graphical method, Semi-average method, Moving average method and method of least square,

\{easulement of seasonal variation by using simple average method (monthly and quarterly).

t NIT-III: Probability
Concept and Importance of probability, Basic terminology, Calculation of probability. Addition
theorern. MLrltiplication theorern" Bayes' theorem and its Applications

U NIT - IV: Association of attributes
IntrodLrction, Measurernent of association of
FreqLrencies Method, Proportion Method, Yule's

and LJses of Chi-square, Measures of Chi-square,

attributes: Comparison of Observed and Expected

Coefficient of Association, Chi-square test: Meaning

3i Yv \.f
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UNIT-V: Tests and HvPothesis

(A) Hy,pothesis. Concept o1'standard error. Test of significance, Large Samples-Problems relating to test

of significance oltreans, Test of significance of proportions, z-test

(B) Test of significance of small samples't'tests fbr significance of means only.

Suggested Readings:

. Beri, G.C., Br,rsiness Statistics (Tata Mc Graw Hill 2nd Edition).

Sharma. .1.K., Busirress Statistics (Pearson Education 2nd Edition).

Gupta. S.P. (2014) Statistics, S.Chand & Sons.

Render. and Stair .1.R.,(2000) Quantitative Analysis for Management (Prentice - Hall 7th

Rubin. L.(2000), Statistics fbr Managernent 7th Edition, Pearson. New Delhi.

Black, I(. (2009). Business Statistics for Contemporary Decision Making, Wiley Student

Edition.

Richard I. l,evin and David S. Rubin, Statistics for

Edition or 7th Edition.

Management, Pearson Education, 6th
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BBA III Semester

HIGHER ACCOUNTING
Paper Code: BBA-304

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: l0

Teaching Objectives
o The course airns to acquaint the student with an overview of Higher Accounting.
. The coLrrse aims to acquaint the Principles of partnership.
o The course aims to acquaint the Accounting Applications in Various service providers

companies.

Learning 0utcomes
. Knorv about the accounting records in parlnership accounting.
o Can understarrd about accounting under hire purchases and installment system.
r Understand the accounting of Insurance and Banking companies.
o Can understand about accounting of the hotel, electricity and railway companies.

t\tT 1

f oncept of partltership. Partnership deed, Preparation of capital account, Past adjustment, Goodwill,
Cirange in profit sharing ratio, Admission of a partner, Retirement of a partner, Death of a partner.

T\IT2
Dissolution of a partnership firrn with insolvency, Amalgamation of partnership firms, Sale of flrm.

LNIT3
Accounts fbr hire purchase and installment system, Investment accounting.

UNIT 1

Accounting fbr insurance companies and Accounting for banks, Accounting policies for banking sector

UIIIT 5

DoLrble account svstem (inclLrding accounts of electricity companies), Hotel company's accounts.

Suggested Readings:

o Grerval T.S. (2017). Double Entry Book Keeping, Sultan chand publishing
I Shukla, M.C., T,S. Grer,val and S.C.Gupta. (2016). Advanced Accounts. Vol.-1. S, Chand & Co..

New Delhi.
o Sehgal. Ashok. and Deepak Sehgal. Advanced Accounting. Part -1. Taxmann Applied Services,

New Delhi.
o Tulsian, P.C.(2015) Advanced Accounting.2nd Edition. Tata Mc Graw Hill, New Delhi.
. Jain, S.P. and K.L. Narang. (2014). Financial Accounting. Kalyani Publishers, New Delhi.
o Gupt&, Nirrnal. Financial Accounting. Sahitya Bhawan, Agra.
o Compendium of Statements and Standards of Accounting. The Institute of Chartered

Accountants of India. New Delhi 
I on€_n_
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BBA III Semester

ORGANISATIONAL BEHAVIOUR
Paper Code: BBA-305

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Ob.iective
i'his sub.iect iniesnrles llte slLrd-v ol tranagement principles and practices rvith the str,rdy of human
beiralior ri,ithin orllani;:ations. 'i'[re fbcus is upon translation of n']anagemelrt and organizational behavior
theon' Io plactrces thal resLrlt in organizational ef'fectiveness. efliciency. and human resource
developntetrt.'l'he pt'irtrttrv goal of this subject is to prepare students tbr advanced leadership roles irr
tllotlct'tt trl'glttt i zlit it ttt.

Learning Outcomes
I -l-itis 

ct-rtn':;e rvill provirle a good tbLrndation for students intending to studf in anr major. as the
ntain ob.icctit,c o1'this course is to provide students rvith the essential contelrt and experiences
tirer rteed to becotne a ntotivating student. successfr,rl manager and an eff'ective emplol,ee in an1,
tr pc ol'norl< thev do in the {'uture.

l. Br slLrcif ine this sLrb.iect students r,r,ill understand themselves and other people at work and r,vill
bc'able to Ir:arn hon'to create e11'ective rvork groups to be successl'ul in lile.

T \IT- I
r-,.,tlceilt. Nature, Clharacteristics, Cotrceptual Foundations and Imporlance, Models of Organizational
3:nrr ioLrr. Historical Developrnent of oB, Relationship with other Fields

T.\IT TI

Perception and AttribLrtion: Concept, Nature & Process of Perception.
\ttitLrde: concept. Process ancl Importance, Cognitive Dissonance Theory
Personalin': Concept, and Theories of Personality
Lr-'arning: Concept and l-heories of Learning.

L \IT III
\ lotir ation: Theories of Motivation, Early and Contemporary views
Leadership: St1,'le and Theories of Leadership-Trait, Behavioral and Situational Theories
\nalr sis of Interpersonal Relationship
Crott;r Dvllarnics: Deflnition, Stages of Group Development, Group Cohesiveness, Formal and Informal
L,roups. Group Processes and Decision Making

T \IT I\-
t-tl'rrnizatiotlal Pou'er and Politics: Concept. Sources of Power, Distinction between power, Authority,
,..:"J Inf'lLtence
t-r:-t:nizational Change: Concept, Nature, Resistance to change, Managing resistance to change,
. :-:rententin,q Change, Kurt Lervin Theory of Change.
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J Unit V
Clonflict: Concept. Sources. Types. Functionality and Dysfunctionality of Conflict, Conflict Handling
styles. Stress: Understatrding Stress and its Consequences. Causes of Stress, Managing Stress.

Suggested Readings:

o Robbins Stephen P. (2017) - Organizational Behaviour (Pearson Education l3th Edition)
o Newstronr Johtt W (2006). Organizational Behavior: Human Behaviour at Work 12th Edition,

Tata Mc Gravv Hill.
o Luthans F'red (201 7) - Organizational Behaviour l2th Edition. Tata Mc Graw Hill: New Delhi

fr D,rtrv
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BBA III Semester

DEVELOPMENT OF MANAGEMENT
THOUGHT

Paper Code: BB4-306
Teaching Objectives
To provide knou,ledge & unclerstanding of hou'management concepts & theories evolved over time.

Learning Outcomes:

To rnake studeltt understand

1. The ma.ior inf-luences on the development of management thought.

2. ldenti{y the f-ive rnajor perspectives of management thought that have evolved over the years.

3. The different sub-frelds that exist in the classical perspective of managerrent and discuss the

central tbcLrs of each.

1. The theories of the rna.ior contributors to the behavioral perspective of management.

L'nit-I
Er olLrtion of Managernerrt Thought, Mechanistic Approach, Humanistic Approach, Contingency

{pproach, Early Contributors (Charles Babbage, Frank Gilbreth, H.L. Gantt). Ha'uvthorne Experiments,

.lames Burnham- fheory of Managerial Revolution

L nit-II
Schools of Managerrent Thought- Process School, Empirical School, Human Behavior School. Social

S\ -stenrs School. Decision Theory School, Mathematical School, Comparative Management School.

L nit-III
Scientific Management - Evolution and Principles, Contribution of Henri Fayol. Oliver Sheldon's

Philosophv of Managemer.rt, contl'ibutions of Mary Parker Follett, Chester I. Barnard.

Unit-IV
Vlotivation: Concept, importance, Theories -Maslow's Theory of Motivation, Herzberg's Two-factor
Tlieory, Mc Gregor's Theory X and Theory Y.

Unit-V
Herbert Sinrons's Decision N4al<ing Theory, Contributions of Peter F. Drucker- MBO, Chris Argyris-
Inrrrraturity-MatLrrity Model, William G Ouchi-Theory Z, Gary Hamel- Concept of Core Competence,

Robert H. Waterman &Torn-Peters-Seven S Model, Henry Mintzberg- Managerial Roles.

Suggested Readings:
o McFardlancl. Dalton L. (1974). Management: Principles and Practices.4th ed. New York: Mac

N4illan Publishing.
o Koontz, Harold attd O,Donnell, Cyril. (1986), Essentials of Management. New Delhi : Tata

Mcgraw Hill.
o Tripathi, P C and Reddy, P N .Principles of Management Znd ed. New Delhi : Tata Mc Grau

J,'u'

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

36
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BBA I\r Semester

ENTREPRENEIJ RSHIP AND SMALL
BUSINESS MANAGEMENT

Paper Code: BBA-401

T-\IT III
Entrepreneurship Training and Development
S\ stem. Need of License. Capital Issues and

end N'lonitoring.

Max. Marks:50
Min" Marks:20

External : 40

Internal : 10

Programme, EDP & its Phases Development of Support
Legal Environment of Business; Entrepreneurial Planning

Teaching Objectives
. '['his collrse inlroduces the stuclents to the basics of entreprener.rrship and small business management.

. Students gain an understanciing of how to establish and manage a srnall business.

Learning Outcomes
o The Entrepreneurship and Srnall Business Management sequence offers a unique learning experience

to students who aspire to start businesses or obtain employment in growth-oriented small busirresses.

. Tire prosram rvill help students identify career options in small business, expand their knor.vledge of
enrepreneurship, and develop venture management skills and techniques.

T\ITI
ErolLrtion and Concept of Entrepreneurship, Concept of Entrepreneur, Manager, Individual and

L'trf i-'rorote E,ntrepreneurs. Characteristics of Successful Entrepreneurs, Entrepreneurship, Innovation,
l:rieruit'rn. Creativity. Business ldea, Opportunities Through Change, Entrepreneurship as a Career, the

- -lnqins Role of the Elrtrepreneur

T \IT II
Treerries of Entreprener-rrship - Innovation Theory by Schumpeter and Imitating, Theorl, of High
.{chievement by McClelland. X Efficiency Theory by Liebenste in, Influences On Entrepreneurship
Der elopment: Socio Cultural, Political. Economical, Personal, E,ntrepreneurial Success and Failure.
Reasons And Remedies . Scope of Small Business activities in National Economy.

\\ r-rtre n Entrepreneurs: Challenges to Women Entrepreneurs, Achievements of Women Entrepreneurs.
Roie \lodels of Womerr Entrepreneurs.

T \IT IV
C reating Entrepreneurial Venture: The Business Plan as an Entrepreneurial Organization, Project
\lana,sentent-Technical. Financial, Marketing Personnel and Management Feasibility Reports (DpRs),
Firrartcial Schentes Off-ered by Various Financial Institutions Like Commercial Banks. Offered by
VerioLts Financial InstitLrtior,s Like *Comrnercial Banks, IDBI, ICICI, SIDBI, SFCs, Venture Capital
Iundins. Angle Capitalist. Subsidies, Grants etc-With Special Reference to 'Export Oriented Units,.

J;g
\,,\ ^ r-t''lr
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trNIT V
Role of the fbllorving agencies in the entrepreneurship development

1. DIC- District industrial center. 2. SISI - small industry service institute, 3. EDII - E,ntrepreneurship
Developrnerrt lnstitute of India, 4. NIESBLiD - National Institute of Entrepreneurship and small
business Development. 5. NEDB - National E,ntrepreneurship Development Board, 6. SIB. 7. CSIO

Suggested Readings:

o Dynarrics of Entrepretteurship Development (201 I) - Vasant Desai. Himalaya publishing house.
o Entrepreneurship: Nelv Venture Creation - David H. Holt (2016). Pearson education India
o Entt'ePt'eneursltip Developrnent New Venture Creation (2016), - Satish Taneja. S.L. Gupta.

Pearsol.r.

o Pro.iect Management - K. Nagarajan.(2017). New age International Pvt Ltd.
o EntrePrener-rrship; Strategies and Resources - Mar C.J. Dollinger.(2003). Pearson

w
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Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectir.c
o The sr"rb.iect ivill enable student to be clear with all the core concepts, contexts, theories and

practical implication of Marl<eting in real world. The students will also understand the
significarrce ol-N{arl<eting as strategic and essential function in an organisation business strategy.

Learning Outcomes
. Enabling students to understand role of marketing for organization.
r To enable student critically analyse an organisation's marketing strategies.
. The student will be able to evaluate marketing implementation strategies.
. Tlte student lvill be able to fonnulate and assess strategic, operational and tactical marketing

decisions.

I.-\IT 1

littrodLrction to Marl<etirrg: Importance and scope of Marketing, Core Marketing Concepts, Marketing
P:riiosophies. Marketing linvironment, Marketing Strategies & Plans, Changing Marketing landscape

T\IT]
\rlalr sin,e Marketing OpportLrnities, Customer Value and Marketing Mix: Consumer Decision \4akins.
Buildin-e Customer Value. Analy.sing Consumer Markets - Consumer Behaviour - Cultural. Social &
Personal Factors. developing products & brands - product levels; classifying products. product range.
prodLlct line & product ntix. Product Life Cycles, new product development., Ne* Serl,ice
Developnlent. Stages of Product/ Service innovation development, The process of acloption. Branding.

T,NIT 3
Designing a Custotner Driven Strategv: Market segmentation - STP Process - segmentation of consumer
tllarket. business nlat:l<et. requirement for efTective segmentation, market targeting - evaluating market
seglllentation. selectirlg target market segmentation, positioning - Positioning and repoiitioning
positioning maps. product positioning strategies.

T-NIT 4
Distribution Decisiiltls. Promotion &. Communication Strategies: Marketing Channels, Channel
internrediates and l'unctions. channel structure, channel for consumer products, business and industrial
products, alternative channel, channel strategy decisions. The promotional mix, advertising, prUti.
relations, sales promotion. personal selling, Direct and online Marketing. Marketing commrinication-
conrmurrication process. communicatiorr promotion mix, factors aflecting the promotion mix

BBA Memester
NIARKETINC N{ANAGEMENT

Paper Code: BBA-402

39
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UNIT 5
Pricing Decisions & Personal Communication: Importance of price. cost determinant of price, markup
pricing. profit rnaximization pricin-e, break even pricing, pricing strategies, ethics of pricing strategy.
ploduct line pricing. WOM. Ilural rnarlteting, BOP. relationship Marketing, Digital rnarketing, Social
media marketing. postmodern marketing. market sustainability and ethics, Global marketing, green
rrarketirrg

Suggested Readings:

Philip Kotler. Gray Armstrong (2016), Principles of Marketing, l5e, Pearson Education.
Lamb. Hair, Shanna, Mc Daniel. (2016) Principles of Marketing, A South Asian Perspective
Cengage Learning,
Grewal and Levy. Marketing Management, 5th edition, McGraw Hill
Kumarasr,varny and Namakumari, (2018) Marketing Management-lndian context and global
perspective. Sage Publication India Ltd
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BBA IV Semester
FINANCIAL MANAGEMENT

Paper Code: BBA-403

Teaching Objectives

L lntroduces Fina,cial Management and its application in practice.
2. It fbcuses on the critical elements of financial decision-making for organizations, including
investment decisions. sources of finance.
3' Provide tlte learner lvith an in-depth understanding of the link between company,s financial decision-
making.
J EtlsLtre the learner understarrds and appreciates the strong linkages between organizations and
tlnancial management.
5. To dernonstrate the importance of capital budgeting.

Learning Outcomes: On successful completion of this module, the students will be able to:
i Describe the f-inancial envirotrment within which organizations must operatel Criticall.l'evaluate the flnancial objectives of varioui types of organizations and the respective
ierl Lr i remeltts of stakehoIders

-:. Knou about the capital structure theories.
i E'rplain alternative sources of finance and investment opportunities and their suitability in par-ticular
c r rc u nt stances.

5' Assess the f.actors afltcting investment decisions and opportunities presented to an organizatio,.(r. Select and apply tcchniclues of leverage

Lnit -I
Financial Management - Meaning and deflnition, nature, scope and imporlance of Finance; Financialcoal - Profit vs' wealth maximization; Financial function Traditional and modern concept 

-Inrrestntent, Financing And Dividend Decisions, Responsibility of Financial Manuger.

Unir -II
capital Budgeting (Investme,t Decision) - concept, Types of Investment, Methods of Evaluation 

-PBP. MPV, IRR, ARR & pl Merhods.

Unit -III
cost of capital - Meaning And Significance of cost of capital; calculation of cost of Debt.Prelerence capital, Ecluitl' capital and R.etained Earnings; combined cost of capital (weighted); costof Equity and CAPM(Capital Asset pricing model).

Unit -IV
Capital Structure Theories: Meaning and definitions,
theory , net operating income theory , Uoaigltani anj

capital structure theories (net incorne approach
Miler theory, and traditional theory) optiru*capital structure, deterrnination of capital structure.tpri{:

Max. Marks:50
Min. Marks: 20
External: 40

Internal: 10

41
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tinit -V
Operating and Financial Leverage: Measurement of leverage: Effects of operating and financial
levera,qe on profit: Anall,zing alternate financial plans. Calculation of operating financial and combine
leverase. Degree of Operating and Financial Leverage

Suggested Readings:

o Pandey I.M. Financial Management 9th Edition , Vikas Publishing House, New Delhi
. Khan M.Y. & Jain P.K. (2014). Financial Management, Tata McGraw Hill, New Delhi
. Banerjee (2010) Fundamental of Financial Management - pHI
o Prasanna Chandra (2007). Financial Management - McGraw Hill

Jr#
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BBA IV Semester

HUMAN RESOURCE MANAGEMEI'{T

Paper Code: BBA-104

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching 0bjectives:
The studerrt is able to get a bird's eye view of concepts of human resource management including HR
Planning. HR Developmerrt and retention

Learning Outcomes: Afier passing the course students will be able to
1. \4easure- Employee Involvement, Diversity, competencies, Absenteeism, Employee Turnover.

Eniployee Retention, Job Satisfaction, Employee Loyalty, Employee Commitment, Stress and
Perfbrmance

l. \\'rite a.iob advertisemerrt

L\ITI
The Dvnamic Envirortment of HRM: lntroduction, Functions, Scope and Significance of HRM;
f-lirnran Capital in Organizations; Managing Human Resources in Organizations; HR Management
R,rles: Effects of Technology on HRM; Workforce Diversity; HR Management Competencies and
L,:r'eers: Best HR Practices of Top Business Organizations in India.

T \IT II

Recruitment and Sel€ction: Concept; Recruiting Goals, Factors that Affect Recruiting Efforts.
C'onstraints on Recruiting Elibrts, Recruiting Sources; Online Recruiting; Recruitment Alternatives:
Foundation of Selection: Selection Process; Recruitment and Selection Process of Top Business
Organisations in India

I]NIT III

-\ssessing the Internal Work force: .lobs and Skills Audit, Organizational Capabilities Inventory,
L'sing a Skills Database: Forecasting HR Supply and Demand: Forecasting Methods and periods,
HR On-the-.loh Discovering What Works with a "skills Database", Forecasting the Demand for
FILrrnan Resources. I-orecastirrg the Supply of Hurnan Resources

U)iIT _ IV

Jobs and Job Analysis: Nature of Job and Work; Position Analysis Questionnaire; The Multifaceted
\atttre of Job Analysis; Job Design/Re-Design: Classic Approaches to Job Design, Characteristics of
Jobs. Using Teams irr.lobs. Types of Teams, Advantages and Disadvantages of Team Jobs; Nature of
Job Analysis: Tasl<- Based .lob Analysis, Competency-Based Job Analysis, Choosing a Job Analysis
\pproach: Job Analysis Methods: Observation, Intervie,uving, Questionnaires, Computerized
S\stem: Behavioral Aspects of Job Analysis: "lnflation" of Jobs and .lob Titles, Employee and
\lanagerial Anxieties. Clurrent lncumbent Emphasis; HR Metrics: Writing a Job Advertisement.

j
"{( (\.:
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UNIT V

Organization/Individual Relations: The Psychological Contract, Generational Differences: Job
Satisflaction. Loyalt;-. and Commitment, individual Employee Performance, Individual performance
Factors. Individual Motivation. Management Implications for Motivating Individual Performance;
Retentiott ol Human Resources: Myths About Retention, Why People Stay or Leave; Drivers of
Retetttion: Characteristics of tlre E,mployer, Job Design/Work. Career Opportunities

Suggested Readings:

o Decenzo, D. A.. &. Robbins, S. P. (2010). Fundamentals of Human Resource
Management. .lohn Wiley & Sons, Inc.

o N4athis. R. L., & Jackson, J. H. (2003). Human Resource Management. Thomson South-
Western.

Rao. P. (20 l4). Essentials of Hurnan Resource Managenrent and Industrial Relations.
Himalayzr Publishing House.

Luis R.Gomez-Mejia, David B.Balkin. Robert L Cardy. (2012). Managing Human Resource.
PHI Learrring.

Bernadin (2012). Human Resource Management 8th Edition,Tata Mcgraw Hill..
Wayne Cascio. (2007) Managing Human Resource, McGraw Hill.
Ivancevich (2012). I'luman Resource Management, McGraw Hill.
Uda1, ;1r",,rrr-l-laldar (2012), Juthika Sarkar. Human Resource management. oxford.
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BBA I\. Semester

I\CO}{E TAX LA\\ S AND PRACTICES
Paper Code: BBA-105

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Obiective
l. The collrse airrs to acquaint the str,rdent r,vith an overview of Income tax law and practices.

2. The colrrse aims to acquaint the Benefits of Tax assessment.

3. The course aims to acquaint the role of income tax authorities.

Learning Outcomes
l. Knorv about the Incorne tax law and practices in India.

2. Can r:nderstand the difl-erence heads of earning incomes.

3. Understand the registration procedure under IT Act.
J. Can understand about Assessment of tax and tax liability under Income tax .

5. Can knolv the deductions available under IT Act.

t-nit-l
B.rsic concepts of income, Agriculture income, Assessee, Previous year. Assessment year, Residence

:;rJ Tax. liability. Exernpted incomes

t nit-II
Incorre fiorn salaries, Incorne fiom house property, Profits and gains of business or professiorr

Unit-III
Capital gains. Income fiom other sources, Set off and carry forward of losses. Clubbing of income

Lnit- IV
Deduction frorn gross total income available to all types of Assessee, Rebates and relief frorn tax
liability. Assessment of total income of individuals

t-nit-V
C'omputation of tax liability'of individLrals, Procedure of assessment, Income-tax authorities

q

!
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Suggesterl Reaclings:

. Mehrotra ll.C. . Sahit-va Bhawan Publication house.60th Edition
r Income J-ax Act-As Arnended b.v Finance Act 2018 (62nd Edition 2018), Dr. Vinod K.

Sirrghania. Taxman

Cirish Ahu.la & Ravi GLrpta. Systematic Approach to Taxation: Containing Income Tax and

GST.
Cirish AhLria & Ravi Ciupta (2019). Systen'ratic Approach to Income Ta.r. Wolters I(lurver
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BBA IV Semester

RESEARCH METHODOLGY

Paper Codc: B8.{-106

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectir.e
a) To farniliarize pafiicipants lvith basic of research and the research process.
b) To enable the participants in conducting research work and formulating research synopsis and reporl.
c) To familiarize participants with Statistical packages such as SPSS/EXCEL.
d) To irnpart llrowledge fbr enabling students to develop data analytics skills and meaningful
interpretation to the clata sets so as to solve the business/Research problem.

Learning Outcome: The airr of the course is to provide participants rvith an introduction to research
Irethods and report rvriting. Upon successful completion of the course students are expectecl to
l. Develop understarrding on various kinds of research, objectives of doing research, research process,

research designs and sarnpling.
l. Have basic knowledge on qualitative research techniques
l. Have adequate krrowledge on measurement & scaling techniques as well as the quantitative data

analr sis

J, Have basic awareness of data analysis-and hypothesis testing procedures

T\ITI
Background:

l. irrtroduction to Research and The Research Process.
2. T1,pes of Reseatch.
i. Developirrg Research Questions
1. Contributions of Research to Theorv and practice.

5. Research Ethics and Integrity.

L }-IT II
Literature Revierv:

l. Identif,ving, Accessit'tg and Managing Information and Scholarly Literature
2.. Academic Writing and Referencing
3. Literature Revierv Development
4. Argumentation and Synthesis

QLrantitative Methods - I:
l. Data and Variables.
2. The Nature of QLrantitative Research.
3. Descriptive and Influential Statistics. r. j\
l. Sarnpling. :
5. Designing and Coding Questionnaires. \ r *f /
6. Data Entry and Screening. ":.7. Hypothesisresring. L-;* !; +"-j_

| ,lf / 0 / 't'4- /)
J,* (/ S/i'\ .r (2-
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UNIT III
Quantitative Methods Using SPSS- II:
l. Association: Correlation Coefficients.
2. Bivariate Regression.
3. Association - Chi-sclr"rare Tests"

UNIT IV

Quantitative Methods using SPSS- III:

Diff-erence: t-tests.
Difference: ANOVA.
Reliability. Validity and Rigour.

UNIT V

Report Preparation

l. Reporting a Quantitative Study.
?. Types and Layout of Research Report.
3. Precautions in preparing the Research Report.
+. Bibliography and Annexure in the Report.

*\ote: The course has to be taught with the help of MS Excel and IBM SPSS wherever needed.

Suggested Readings:

Cooper and Schindler - Business Research Methods (Tata Mc Graw Hill, 9th Edition)
Saunders (2007) - Research Methods for Business students 2th Edition, Pearson Education
Williarn G. Zil<nrund (2010). Business Research Methods, South-Western Cengage Learning.
Panneer Selvarn (2008) - Research Methodology Prentice Hall of India.
Gravetter (2015).- Research Method for Behavourial Sciences (Cengage Learning)
Beri G.c. (2013). - Marketing Research (Tata Mc Graw Hill, 4th Edition)
Kothari C.R. (2001) - Research Methodology Methods & Techniques 2nd edition, new Age
International Publ ishers

t.
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BBA \r Semester

\ I.\NAG E,}I ENT I NFORMATION
S\'STEM

Paper Code: BBA - 501

COMPULSORY PAPER

Max. Marks:50
Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives
r. The coLlrse ob.iective is to enable students to gain the perspectives and abilities that they will need to

nranase organizations in rvltat is increasing being known as the infbrmation age.
l. To rnake required personal and organizational changes to implement the new technologies in

established and in nerv organizations.

Learning Outcomes
I Students rvill be able to understand the leadership role of Management Information svstents in

rchieving bLtsiness corrpetitive advantage through informed decision making.
I StLrdent rvill be able to analvze and synthesize business information and systems to facilitate

:r aluation of strategic alternatives.
I StLrdents ri'ill be able to eff-ectively communicate strategic alternatives to facilitate decision making.
-: S:t:Jent xill be able to establish and understanding of the various techniques for system analysis and

:;. l ln.
- \.-.tent nill be ahle to develop an understanding of the principles and techniques used in the System

J,;,, eioprrent Lifb C1,'cle.

L\ITI
r. ,-rrerrieu'MlS: Definition, The Role of lnformation System in Business Today, Strategic Business
r-r:.iectires of MIS. Relatior, of MIS with other Academic Disciplines; Operating elements of an
irl.oi'rllatiotl st'stem. MIS concern in file organization: Sequential file organization: Hashed file
::':'rrrization. irrdexecl file organization; File organization to support Multi-attribute search.. Database
r-tiS:lllization: Single Flat frle. Hierarchical Database structure; Network database structure: Relational
l-,:lb:se Stnrcture.

L \IT TI
',1-,:l:gelltetlt Iltfbrnlation System Structure: Based on management Activity: Hierarchy of Management
-.---"itr: Infbrrr-ratiotl svstents 1br Operation Control; Information system for management Operation
- :riir,ri arld Infirrrnation svstetns fbr strategic Planning. Based on Organizational Function: Sales and'.1::reiinQ Subsvstenl; Production Subsystem; Logistics subsystems; personnel Subsystem: Financial
-: 
'- {ccountitlg SLtbsystems; Information Processing subsystern; Top Management Subsystems,. .::esis of \1lS Structure; Some issues in MIS Structure.

\IT III
> )-.lriro11 Decision making process: Payoff Matrices in Statistical Decision Theory; Utility and
- :r:'-:lces Curl'es: Decision Trees, Game Theory. Concept of Information: Definition, Infbrmation
':;-.';iiorl: QLralitv of Inl'orrnation; Value of Information in Decision Making and othervalue; Age of

q-/w
\C\w

J":,y



Infbrmation Human as an lnflormation Processor: General Model. Newell Simon Model. Limits and
Characteristics of on Hurnan infbrmation Processing, managers as infbrmation Processors.

UNIT IV
Sy'sterr Corrcept: Definition" General model and Types of systems; Subsystems; System stress; System
Change: Preventing Sl,stern Entropy; Systern Concept and Organization: System Concept Applies to
N1[S; Corrpr"rter aided softrvare eneineering (CASE tool).

UNIT V
S1,'stems Analysis and Design: System Development Life Cycle Stages; Initiation Planning; system
Analysis; Design, Coding and Testing Implementing and Training; Prototyping; Rapid application
Developrnent (RAD): End User Cornputing; Object Oriented Programming. Contemporary/ emergine
technologies:

. CloLrd and rnobile contputirrg

. E-commerce, r.n-colrmeroe
o Internet of Things

Suggested Readings:

. Goyal, P. D., (2000). Management Information System: Managerial Perspectives, Macmillan
lndia Limited, Ner.l, Delhi.

. Davis, B." Goidon, (1984), Management Information Systems: Conceptual For.rndations.
structure and Development (2nd ed.), McGraw Hill international Edition, Ner,v York

o O'Brierr, J. A., & Marakas, G. (2010). Management informatiorr systems (lOth ed.). Neu,Delhi:
Tata McGraw Hill Higher Education.

o Q. S. V. Murtl' (2014): Management Infbrmation
Applications. Himalaya Publishing House, Mumbai.

System: Text, Cases and

J"Itr Iy -\b\
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BBA \/ Semester
BANKIN(} LAW

Paper Code: BBA - 502

COMPULSORY PAPER

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives

. To create r-rnderstanding of Indian Banl<ing System

Learning Outcomes:
To make students

I . Knorv the significant contribution of diff-erent types of banks-
2. Appreciate holv important banking services for the economy
3. appreciate the role of banks and their regulatory and compliance requirements-
+. Understand the Government and RB['s Powers to control and regulate banks

(r. Understanding the rights and liabilities of a customer and a bank in regard to various situations in
their relationship

t \IT-I: Introduction
Oriein. Definitions. Functions of banks, Classification of banks, Development and Organisational
Strtlcture of banks" Challenges fbr Indian banking industry. Functions I Services and principles of
eorrrrnercial banhs.

UNIT-II: RBI and Banking Regulation Act
Reserve Bank of Inclia - Organisation, Functions and Appraisal, powers of the Reserve bank;
\ornirtation of deposit accounts and lockers. Scheme of the banking regulation act, Application of
the act-general provisiotts, tnanagernent and control, loans and advances, Assets of a banking
conlpany.

UNIT-III: Banker and Customers Satisfaction
\leaning of banlter ancl customer, Relationship between banker and customer, Obligations of
batlker. Banl<er's dlrtv to maintain secrecy of the customer's account and Rights of the banker.

L"NIT-IV: Accounts of Customers
VarioLrs types of deposit zrccounts * opening and operation, Deposit schemes,
deposits operatio,s in Deposit Accounts and complaints of customers,

Insurance of
Reconciliation

51
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Transactions at ATMs Failr-rre. Foreclosure ChargesiPrepayment Penalty Sick/Old/incapacitated
Account Holders . E,rroneous Debits Arising On Fraudulent Or Other Transactions, Safe Deposit
L.ocker. Deceased Depositors * Settlernent of Claims Accounts with Survivor/Nominee Clause,
inoperative Accounts in Banks. Insurance of Bank Deposits, Closing of a Bank Account

UNIT-V: Legal Aspects of Banking Operations
Legal aspects of a Cheque, Deflnition of a Cheque, Different Types of Cheques, Crossing
of a Cheque, Endorsernent, L-egal Provisions Regarding Endorsements, Paying Banker,
Protection and Liability of Paying Banker, Payment in Good Faith, Payment By Bank
Under Mistal<e .Collecting Bank, Cheques Payable to Third party.

Suggested Readings:

a

a

a

a

Sundaram and Varshney (2013)- Banking Law, Theory and Practice24th edition - Sultan Chand
Co.

B. Santhanan (2012) Banking and Financial Systems 5th edition - Margham publishers

S'N. Mahesrvari (2014). Banking Law. Theory and Practice l lth edition- - Kalyani publication.

Paramesrvaran (2013)" Indian Banking - S. Chand and Co.
Banking Law. Theory and Practice - Sherlaker & Sherlaker 24tl' Edition

JMI
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BBA V Semester
INSURANCE MANAGEMENT

Paper Code: BBA-503

COMPTJLSORY PAPER

Teaching Objectives

To provide a basic understanding of the insurance mechanism.

Learning Outcomes
After going through this sub.iect the students wiil be able to

I . Exprain the concept of insurance and how it is used to cover risk.2' Understand horv insurance is transacted as a business and how the insurance market
are also explained.

3. Describe the relationship between insurers and their customers and
insurance contracts are discussed.

1. Get an o,ervierv of rna.ior rif-e insurance and generar insurance products is

operates

t \IT-I: Nature of Insurance

origin arrd Deveropment'of insurance, Essential erements for
i'sLrrance. Functions or insurance, Importance of insurance and

L NIT-II: Organization of Insurance

Organizatiolt ol insurance, insurance organization in
i n s urance.

insurance, Scope of insurance. Nature of
Types of insurance.

India, Role of insurance, Risk management and

of insurance contract, over insurance
general contract, Difference between

the irnportance of

included as rvell.

and under insurance,

contract of indemnity

UNIT-III: Insur:rnce Contract

Meaning of insurance contract. principles
Diflbrence betrveen insurance contract and
and lifb insurance contract.

);{ l*zpz$,
"\-.' Sv

,s1
C\J
=Y

Max. Marks:50
Min. Marks: 20
External : 40

Internal: 10

53

\//</
/

-t

a:

-_
=-:

--

:--:-:

- \
===.

-i--
J.:-\,-

:\
:=-=

=-:
=====-.-==

=-
-:-=>
==-_--:]-:
:
-
=-=-:
=.--
-::
==--:.:.\-
:
:=--
=

==-=::-
:

=-=
=----
=::
=--
=
=:l.--
=
=-:
==1

=
=--.-=
=,

=-=-
=



\
-
lir

-

UNIT-IV: Insurance Legislation in India

A brief history of insurarrce legislation in lndia, The Insurance act. 1938 with important provisions,

lndian insurance indLrstrv and Insurance in India"

UNIT-V: Insurance regulatory and Development

insurance regulatorl,' and development authority act, 1995 and Insurance regulatory, development

aLrthority regLrlations, 2000 and 2002 regarding amended provisions.

Suggested Readings:

o Black K. Jr.. Skipper. H. D. Jr, (1999). Life and Health lnsurance. l3th edition. Pearson

Education.

. Palande P.S.. Shah R.S. and Lunawat M.L. (2004). Insurance in India. Response Books. Sage

PLrblications Ltd
. Gupta, P.K (201 6). lnsurance and Risk Management. Himalaya Publishing House: New Delhi

. Holyoake J. & Weiper B. (2010). Insurance. CIB Publications, Delhi.

. Ganguly A. (2009). Insurance Management. New Age Publications: New Delhi.

. Re.ida, George E (2013). Principles of Risk Management and lnsurance. Pearson Education

lnd ia.

. Heins W. (1989). Risl< Management and Insurance. McGraw Hill PLrb

'J,{ --,$,/-N
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BBA \-Semester

ADVERTISING AND SALES

\,IANAGE}T ENT

Paper Code: BBA -MM- 504

MARKETING GIIOUP

procedure of personal selling.

Max. Marks: 50

Min. Marks: 20

External: 40

Internal: 10

to provide an understanding of the basic principles of advertising

complex constructions in the planning and executiorr of a successful

Teaching Objectives:

The objective of this cor-rrse is

management" nature. PurPose &

advertising program

Learning Outcomes:

Ttre sLrbject will make students well versed with the

I . concepts of Advertising, promotion, launching of products

2. Practical in-rplications of various concepts of advertisirrg

UNIT-I: Introduction

Co,cept. Definition. Scope, Objectives and Functions of advertising, Outcomes of Good Adverlising

Role of advertising in n.rarketing mix and the advertising process. Legal ethical and social aspect of

advertising.

UNIT-II: Pre - Launch Advertising Decision

Need of Advertisement fbr Product launch, Determination of target audience, Advertising media and

pre-requisites fbr selecting aclvertising media. Advertising measures. Layout of advertisement and

advertising appeal. advertising copy.

tlNIT-IIl: Promotional Management

Ir4earring of prorrotions Management, Role of Advertising department in managing promotions, Role

advertising agencies and rreed of selecting right advertising agency for Promotions, Advertising budget,

Evaluation of adverti s in g carnpai gns and Advertisin g effectiveness.

UNIT-IV: Personal Selling

\4earring, Importarrce and Ob.lectives of personal selling, Difference between personal selling"

.\dvertising and sales promotion, Advantages and disadvantages of Personal Selling, Methods and

/W\Q
\/\

\V
Jf--- r-)-\N
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UNIT-\': Sales \lanagement

Concept of sales mallasemellt. Ob.iectives and Functions of sales management. Sales organization,
Marlagement of sales tbrce and Sales from objectives. Sales from recruitment, selection. training,
courpensation and eval uation.

Suggested Readings:

o Rajeev Batra, John G Mvers, David A Aaker (2002), Advertising Management 5th edition
Pearson Education Pub .

r Wells, Moriaritl'& Burnett (2005), Advertising Principles & Practices 7th edition . prentice Hall
o George E.Belch& Michael A. Balch (2009) Advertising and Promotion 7th edition. lvjcGran Hill

PLrblication.

' S.LI.H Kazmi and Satish K. Batra (2009), Advertising And Sales Prornotion Excel books.
r Sangeeta Sharma and Raghuvir Singh (2006) Advertising Planning and Implementation, pHl 

.

. Kleppner's Advertising Procedure by W. Ronald Lane, Kane Whitehill King and J. Thomas
RLrssell. Pearson Eclr,rcation 1 8tl' edition

o Contemporar)' Advertising, Promotion and Marketing Communications by Kenneth K Clow,
Donald Baac. PHI Learning Private Limited, New Derhi 7th edition.

J;{
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BBA Y Semester

\I.\\.\GE\TENT OF FI\ANCIAL
INSTITUTIONS

Paper Code: BBA -F- 50.1

F'INANCE GROUP

Teaching Objectives
1'o provide knou,led,qe & understanding of financ.ial institutions & their management.

Learning Outcomes

,After going through this subject

. The student u,ill knorv the role of financial system in economic development of a nation,

. The str"rdent rvill learn about Indian f-rnancial markets, regulators of financial markets, financial

institLrtions.

. To give a detailed idea about the Indian financial system and its broad components.

L \lT I: Working of Financial Institutions
Irr;rancial assistance ol'institurtions, Financing policies and Norms of institutions promotional activities.

t'\IT II: Major Financial Institutions
IFCI- IndLrstrial Finance Corporatiorr of India

IDB I- Industrial Developrr, ent Bank of India

ICICI- Industrial Credit and Investment Corporation of India

UTI- Unit Trust of lrrdia

UNIT III: Banking Institutions
Reserve Bank of lndia: Introduction, Organization, Role, Management and its functions
Commercial Banl<s: Concepts. Source of funds, investment of funds. Co-Operative Banks: Features,
T1,pes, Structure arrd Growth NABARD: Organization, Role, Management and its functions

UNIT IV: Non- Banking Financial Intermediaries
HUDC: Housing And Urban Development Corporation
SHFSs: State Housing and Finance Societies.

HDFC: Housing Development and Financing Corporation

\y
Investment companies and merchant Banks

J.:E
57

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10
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UNIT V: Insurance Companies

Nature of insurance colnpan\ .

Lif.e InsLrrance Corporation (l-lC): Organization. Types and Structure of insurance plans, Investment

pattern and policl'.

General Insurance Corporation (GIC): Organization, Types and Structure of Business

Suggested Readings:

. L M Bhole and.litendra Mahakud (2013). Financial Institutions and Markets, New Delhi:

McGrarv Hill E,dLrcation (lndia) Private Limited.

o Cordon and Natarajan (2012). Financial lnstitutions and Markets, New Delhi: Himalaya

Publishing House.

. Jeff Madura (201 1 ). Financial lnstitutions and Markets, New Delhi: Cengage Learning.

o Anthony Saunders arrd M M Cornett (2010). Financial Markets and Institutions, Nerv Delhi: Tata

McGrar,v Hill.
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BBA V Semester

MANAGEMENT TRAINING AND
DEVELOPMENT

Paper Code: BBA - HRM - 504

HRM GROUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives

. To develop an understanding of how to plan and implement training activities in an organisation.

Learning Outcomes

. The students rvill develop basic skills for designing and conducting the training programme. An

application of consideration that underlie the management of training function in an orcanisation.

. The design of the Course aims to provide an experimental, skill- based exposure to the process of
planning, organizing and implementing a training system.

UNIT-I: Introduction

Corrcept. Need and Ob.jectives of training, Principles of training. Methods of training- On the Job

and Off the .lob Training Methods,

UNIT-II: Emplo-vees T4aining

Training Process - Identiflcation of training needs, planning of training program, Selection of
trainees, Irnplernentation of trainirrg, Training evaluation and follow-up.

UNIT-III: Management Executive Development

Irnportance of training and development, Objectives of training and development, Executive

training and development process, Methods of training and development and its selection,

Evaluation of training and development, Management training and development practices in India.

UNIT-IV: Establishing the Perfbrmance Management System
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[INIT-V: Career Development

Basic concepts. Stages ol career development. Importance and limitations. Various career development

programmer and Carrier d1'narnics. Career Planning and Succession Planning

Suggested Readings:

. BLrcl<ley R and Caple, Jim, The Theory and Practice of Training, Kogen & Page. 1995.

Lynton R Pareel<, U. Training for Development, Vistaar, New Delhi 1990.

o Peppar, Allan D. Managing the Training and Development Function, Gower, Aldershot,

r 984.

. Reid, M.A., et el., Training Interventions: Managing Ernployee Development, IPM.

London, 1992.

o Senge, P. The L-ifih Discipline: The Art and Practice of Learning Organization, Century'.

London 1992. John Patrick: Training Research and Practice.
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BBA \- Semester

MARKETING RESEARCH
Paper Code: BBA -MM- 505

MARKETING GROUP

Max. Marks: 50

Min. Marks: 20

External: 40

Internal: 10

Teaching Objectives
To make students conversant rvith research concepts in the field of marketing.

Learning Outcomes

The course will help the str.rdents to

I . Understand the concept of marketing research

2. Able to apply scientific rnethod to the solution of marketing problems.

3. Get useful intbrmation in solving marketing problems or making marketing decisions.

tiNIT - I: Concept of Marketing Research

Concept, Nature, Scope of marketing research, Objectives of Marketing Research, Impofiance and Role
of rnarketing research. Users of rnarketing research, Classification of Marketing Research , Organization

o1'N4R department, Limitations of rnarketing research, Position of marketing research in India, Ethical
issues in marketing research..

UNIT-II: Marketing Research Process

Steps in marl<eting research. Characteristics of good marketing research, marketing research plan.
\larketing researclr ug.nii"t. Career opportunities in marketing research. Future of marketing research,

UNIT-III: Product and Advertising Research

Cortcept of prodr-rct research. Research in New Product Development, Research scope on every stage of
Product life cy,cle, Research fbr components of Product mix.

Ciorlcept of advertising research. Importance of Advertising Research, Scope of Advertising Research
1\ledia selectiorr research. Difllculties in advertising research.

UNIT-IV: Motivation Research

Concept altd Nature of rnotivation research, Objectives of Motivation research, Types of motivation
research. Motivation research techniques, Limitations of motivation research and

\leaning and Concept of Market segmentation research, Objectives of Market segmentation research
and Limitation of concluctins market segmentation research.
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UNIT-V: Marketing Research Report

Meariing and Concept of Research Report, lmportance of writing a research report. Types of research
report. Guidelines fbr r,r,riting a good research report. Report format. Market research proposal.

Suggested Readings:

o Naresh K. Malhotra (2019). Marketing Research: An Applied Orientation, , Pearson Education.
. Boyd Harper. W..lr. and Ralph Westfall, (1989), Marketing Research - Text and Cases, New

York. Richard D. Irvvin Inc.
o Kull<arni, Patil and Homai Pradhan (2002), Modern Marketing Research, Himalaya publishing

House, Nerv Delhi.

h,
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BBA V Semester

INVESTMENT MANAGEMENT
Paper Code: BBA -F- 505

FII{ANCE GROUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: I0

Asset allocation decision. Dominant & Efficient portfolio simple
diversification model, selecting an optimal portfolio - Sharpe single index

aorner portfolio. Process of portfolio management - International

Teaching Objectives
1. The colrrse aims to acquaint the student with an overview of Process of portfolio management.

2. The course aims to acquaint the risk & return.
3. The course aims to acquaint the Functions of Asset Management Companies

Learning Outcomes
LKnow abor-rt the concept of investment management in India.
l.Can understand the Analysis of risk & return.
3.Understand the Asset allocation decisions.
-l.Can understand about Behaviour of stock market prices.

UNIT 1

Introduction Concepts of investment-Financial and non-financial forms of investment--Ob.iectives of
flnancial investment. types of instruments, Financial markets - primary and secondary markets major
plal,ers and instrurnerrts in secondary market -Functioning of stock exchanges, trading and settlement
procedures at NSE & SSE. Functions of SEBI. International stock exchange.

TNIT2
Utility Analysis: Analysis of risk & return, types of risk. Valuation - bond and fixed income instruments
valuatiolt -bond pricing theorems, duration of bond and immunization of interest risk. term structure of
interest rate, determination of yield curves, Capital allocation between risky & risk free assets-Utilitl'
analysis.

UNIT 3

Investment Analysis Fundamental & Technical Analysis of equity stock, Concept of intrinsic value,
Ob.fectives and belief's of fundamental analysts. Economy industry-Company framework, Economic
analysis and fbrecasting. 'fheory of Technical analysis, points and figures chart bar chaft. Contrary
opinion theory" confidence index RSA, RSi, and Moving average analysis.
Behaviour of stock marhet prices - The market mechanism, testable hypothesis about Market efficiency,
implications of eflrciencv market hypothesis for security analysis and portfolio management, Asset
pricing theories CAPM & Arbitrage pricing theories.

UNIT 4

\,1odem portfblio theory
d iversi f-ication. Markou,itz
model. Determination of
D iversification.
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UNIT 5

Portfolio perfbrmance evaluation Sharp &'freynor & Jensen's measure. Portfolio revision Active and

passive strategies & fbrmula plans in porlfolio revision. Mr-rtual funds-types, performance evaluation of
mutual tunds. Functions of Asset Management Companies.

Suggested Readings:

o Investment Aralysis & Portfblio Management - Reilly - 8/e - Thomson / Cengage.
. Secr-rrit), Anal.vsis & Portfblio Management - Fisher and .lordan, 6le Pearson, PHI.
o Portfolio Management - Barua. Verma and Raghunathan (TMH), l/e. 2003)
o David G. (2013). Investment Science - Luenberger Oxford.
o S. Kevin (2006) Portfolio Management - Prentice Hall India
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BBA V Semester

INDUSTRIAL RELATIONS
Paper Code: BBA - HRM - 505

HRM GROUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives

o To sensitize tlre students to the tasks of industrial relations

o 'lo lamiliarize ther-r, rvith the current IR practices.

o To unclerstand the levcl ol lR in lndia and at world level.

Learning Outcome

l. The sub.iect rvill help students to make them familiar with the status of industrial relations in

lndia.

2. The students rvill be able to understand the mechanism of IR.

UNIT-I: Introduction

Concept of industrial relations, Objectives of Industrial Relations, Parties to Industrial Relation,
lntenrational Labour Organization (lLO): Role, functioning and contributions. Meaning & concept of
Inclustrial Peace.

UNIT-II: Industrial Disputes

Vlearring. Forms. Causes and Results of disputes, Methods for the prevention and Settlement of
IndLrstrial disputes, ALrtlrorities for the settlement of Industrial disputes in India.

UNIT-III: Trade Unions:

Origin and grorvtlr. Objectives, functions and role of Trade Unions, Issues and challenges of Trade
Llrrions. Difference betrveen HR and IR. Importance of HR in maintaining good industrial relations

UNIT-IV: Employee Discipline

Concept. Importance and Types of discipline, Arguments against negative discipline, Essentials of a
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tjNIT-V: Grievance

\4eaning and Causes of grievance. Grievance procedure, Settlement of grievance in Indian industry.
Ernployees counsel ing.

Suggested lteadings:

o N iland J.R. et el. ( I 994) The Future of lndustrial Relations, Sage Publications, New Delhi.
o Mamkootau, K (1982), Trade Unionisrn-Myth and Reality, Oxford University press, New

Delhi.

o Papola T.S.and Rodgers,G. (1992) Labor Institutions and Economic Development in India. ILO,
Ceneva.

o Ramasu'amy, E.A, (1994) The Rayon Spinners The Strategic Management of Industrial
Relations, Oxford University Press, New Delhi

r Virmani, B'R. (1988), Participative Management vs Collective Bargaining, Vision Books, New
Delhi
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BBA V Semester

COI{SUMER BEHAVIOUR
Paper Code: BBA -MM- 506

MARKETING GROUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objective
Ttr understand the role of consumer behavior in marketing and to identify qLralitative and quantitative

nrethods of nreasuring consumer behavior

Learning Outcome
l'he student rvill understand the inflr-rences on customer choice and the process of human decision

nraking in a marketing coutext.

UNIT I
Introduction to Consunrer Behavior: -Nature and Imporlance of CB, Application of CB in Marketing
ConsLrmer Research Process: Various Methods and techniques of consumero research, Consumer

Research Process. New developments in the field of consumer research.

UNIT II
Individual Determinants of CB:- Motivation: needs/motives & goals, dynamic; Perception: Elements of
Perception. Dl,narr-rics of Perception, Consumer Imagery, Learning: principles, theories, Personality:
Theories" Personality and understanding Consumer Diversity, Brand Personality, self and Self Image,
Attitude: Structural modeI o1'attitude, attitude fbrmation & change

UNIT-III
Croup Determinants of CB:-Reference group influence: types of consumer relevant groups: factors
aftecting group influence, application of reference group concept. Family: Functions of family, family
decision rnal<ing. family lif-e cycle (FLQ, Opinion Leadership and Personal influence, Diffusion of
Innovation: Adoption process. Diffusion process

UNIT-IV
Comrnunication and Persuasion:-Components of Communication, the Cornmunication Process,
Designing Persuasive Comrnunication
Consumer Decision making Process:-Problem recognition, Information Search and Evaluation, Outlet
Selection and Purchase Post purchase behavior, Customer Satisfaction and Customer Commitment

Unit- V
Models of CB: -l'raditional Models of Consumer Behavior: Economic, Social and Psychological
Contemporary Models of Consumer Behavior Nicosia, Howard & Sheth, Engel-Kollat Blackwell, Input
Process OutpLrt Model
Industrial Market& and Consumer Behavior-Meaning, scope and characteristics of industrial buyer.
Factors affecting indLrstrial buying, Participants in Industrial Buying, Industrial buying process.
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Suggested Readings:

o [,eon G.Schiff]nan and L,eslie Lasar Kanuk (2002), Consumer Behavior. Pearson Education.
lnd ia"

. Paul Peter et al. (2005). Consumer Behavior and Marketing Stratergy 7th edition, Tata McGraw
Hill. Indian Edition

o lrrank R. Kardes. Consumer Behaviour and Managerial Decision Making, 2nd Edition.
. Assel (2008) consumer Behavior - A Strategic Approach , Biztranza.
o Sheth Mittal. (2003) Consumer Behavior- A Managerial Perspective, Thomson Asia (p) Ltd... Abbael, Consumer behavior: A strategic approach (lndian edition 2005) Wiley 2012
o Hed, Hoyer. Clonsumer behavior, 2008 edition Wiley 2012.
o Das Gupta. Consumer behavior, 2008 edition, Wiley 2012.
. Shri Pral<ash. (2012) Theory of consumer behavior, I edition, vikas.
. Srabanti Mukherjee (2012) consumer behavior, cengage Learning.
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BBA \r Semester

INDIAN FINANCIAL SYSTEM
PaperCode: IIBA-F-506

FINANCE GROUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives
1. The colrrse aims to acquaint the student with an overview of Indian Financial System.
2. The course airns to acquaint the Indian financial System.
3. The course aims to provide information about different financial intermediaries.

Learning outcomes: Upon cornpletion of this course, students will be able to:
l. Overvierv of Indian Financial System.
2. Students rvill be able to Know about Indian Bankirrg Systenr.
3. Students r.i'ill be able to Knorv about Development Banks and Other Financial Institutions.

UNIT I Framervork of lndian Financial Systems
Financial Systern - Significance, Components, Designs, Nature and Role, Financial System & Economic
Development.
Firrancial Markets - Money and Capital Market, Recent Trends in Indian Money Market and Capital
N,larket. Derivative Market.

UNIT il Factoring and Forl'eiting
Distinctive Functions of Factors, Types, Diffbrence between Factoring and Forf'eiting, Legal Aspects,
.Advantages, F-actoring vs. B i I ls Discounting, International Factoring.

UNIT III Consumer Finance and Lease Financing
Bill Discounting - Types of Bills, Discounting of Bills, Purchasing of Bills, Drawer & Drarvee Bills.
Clredit Cards - FLrnctionine of Credit Cards.
Lease Firrancing - Meaning and Types, Financial Evaluation fionr Lessor &
Economic Aspect ol' Lease.

Lessee Point of View,

Hire Purchase - Meanitrg and Legal Aspect / Position; Hire Purchase vs. Lease Finance, Hire purchase
vs. Installment Pavrnent.

Unit IV Financial Intermediaries
Insurance: Introduction, Si-enificance. IRDA, Insurance Intermediaries, Reinsurance, Life Insurance,
General Insurance. Pension Fund, Pension plans Today
Mutual Funds: Significance. Types & Organization, Association of Mutual Funds in India, UTI
Disinvestment of PSLJs.
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UNIT V Interest Rate Structure Meaning:
Gross and Net Interest Rate: their differences Nominal and Real Interest Rate - their difference,
Differential Interest Rate ClaLtses of Variation of Interest Rate Relationship between Interest Rate a,d
Economic Progress AcimirTistered and Market detern,ined Interest Rate Recent Changes in Interest
Structure in Inclia.

Suggested Readings:

' Meir Kohn, (2003) Financial Institution and Market, Oxfor<l University press. New Delhi.
' Khan, M. Y.(2017), Indian Financial System-Theory and Practice, TMH, New Delhi.. Pathak, B. (201:l). Indian Financial Syste,r-pearson, New Delhi.
' Bhole. L. M.(2017), Financial Markets and Institutions, Tata McGraw Hill, New Delhi.
' Mukheriee, Ghosh and Roy (2014), Indian Pinancial System and Fi,ancial Market

Operations.Dey Book

' Cliffbrd. Gornez.(2010). Financial Markets, Institutions and Financial Services. pHI. Khan and Jain. Financial Services, Tata McGraw Hill.
' J.K., Venture Capital l-'inancing in India. Dhanpat Rai and Company, New Delhi. .

' Simha- S.L.N'(1977) Development Banking in India. Madras: Institute of Financial Management
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BBA V Semester

HUMAN RESOT,|RCE PLANI{ING AND
DEVELOPMENT

Paper Code: BBA -HRM- 506

HRM GROUP

Max. N{arks: 50

Min. Marks:20
External : 40

Internal: 10

Teaching Objective
. The ob.fective of the course is to make studeint aware of the concepts, techniques and practices of

human resource development.
. This colrrse is intended to make students capable of applying the principles and techniques as

professionals fbr developing human resources in an organization.

Learning Outcomes
. ContribLlte to the development, implementation, and evaluation of employee recruitment,

selection. and retention plans and processes.

. Administer and contribLrte to the design

perfbrmance managentent program.

. Develop, implement. and evaluate employee orientation. training. and development programs.

UNIT-1
IIRD Concept & Defrnition" Goals of HRD, Importance of HRD in India, HRD Depaftments and their
'lasl<s, 

Qualities of tJRDProt-essionals, Present Status of HRD in India.

UNIT-2
Theory and Practice o1'IJRD: HRD concepts, Subsystems of HRD: Human Resource planning, Training
and Development: Meaning and scope o1 training, EdLrcation and development; Training need analysis,
T1,pes of training. Training Evaluation.

UNIT-3
Organisational Cultirre and Climates: Meaning and types of Organisational culture -OCTAPACE culture
arrd climates; Role of HRD in promoting a development-oriented Culture and climate in the
organisations.

UNIT-1
Perforrnance Management System: Potential Appraisal, Performance appraisal including 360-degree,
.{ssessment Centre, MBO, Difference between Performance Appraisal and Potential Appraisal.
HLrman Resource AccoLrntiug: concept arrd Methods.

and evaluation of the
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Recent Trends in HRD: Training for trainers and HRD professionals, Career Planning & Succession

Planning, Resistance to change. Managing changes, Modes of change: Lewin's change management

model, Kotler's 8 step change model, Kubler- Ross change curve

Suggested Re:rdings:

o Werner.l. M.. DeSimone. R.L.. Human resource developn'rent. South Western. Cangage

learning (201 l)
Nadler, L.. Corporate human resources development, Van Nostrand Reinhold.

Mankin. D. (2009) Hurnan resource development, Oxford University Press India.

Haldar. LI. K..(2009) Human resource development, Oxford University Press India.

Rao. T.V. (2003) Future of HRD, Macmillan Publishers India.

Rao. T.V.. (2008) HRD Score Card 2500: Based on HRD audit, Response Books. SAGE
Publications.

o Rao, T.V.(2011) Flurconomics for talent management: Making the HRD missionary

bLrsiness-driven. Pearson Education.
o Curtis, B.. He11ey, W.E., Miller, S. A. (2001), The people capability maturity model:

Guidelines for improving workforce, Addison Wasley
o Kaplan, R.S.. and Norton, D.P.(1992) The Balanced Scorecard: Measures that drive

perfonnance. Harvard Business Review.
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BB-\ \'I Senlester

BUSI\ESS POLIC\-
Paper Cocle: IIBA - 601

CON{PULSORY PAPER

NIax. \Iarks: 50

Min. Marks:20
External : 40

Internal : 1[l

Teaching Objectives

To provide studetrts Lrnderstanding of external environment & Systems.

Learning Outcomes

o The coLlrse structure gives an insight into the strategic planning process done by organizations.

o The student rvill understand learn basics of that how a strategy is formed and finally

implemented bY orgarrizations.

Unit I

Strategi, FormLrlation - Vision, Mission, Objectives and Goals of business and their relationship with

Strategic Marketirrg Management. Considerations fbr formulation of marketing strategies for all

components of Product. Price. Promotion and Distribution

Unit II

Strategic Marl<eting Mana,eement - Objectives & concept of Strategic Marketing Management -

Strategy Deflnition

Strategic Marketirrg analysis - SWOT Analysis, GAP Analysis - Competitive Analysis - Pofter's 5

fbrces Model of cornpetition, BCG Matrix, CE 9 Cell Model as basic foundation of Strategic Marketing,

McKinsey's 7s fiameu,ork fbr analyzing and improving organizational effectiveness

Unit lll

Marketing Strategy

difl'erent business

implementation

Implementation - integration of Marketing Strategies and their application to

sectors FMCG, Industrial, &. Services. Constraints in marketing strategy

['*g_/._, v,(hYvMS
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I init IV

Specific strategy' initiatives - New, product development and irrtroduction strategies. Planned or

Lrnplar,ed strategy w'ithdrau,als / obsolescence. Contingency / alternative strategic planrring, Brand

Strategies in FMCC marl1ets. Rural and expoft marketing strategies, Marketing strategies fbr IT and

lT[S industrics

Unit V

Marketing Strategy Evaluation - Marketing Audits & their scope - Measurement of Marketing

Performance and its feeclback to next year's Marketing strategy formulation'

Nlarketing Strategy Case Studies - (One contemporary case study to be incorporated in the question

paper) One case study on each of the strategy initiatives (Product, Price, Promotion and Distribution as

rvell as People. Process & Physical Evidence) for different business sectors.

Suggested Readings:

. William J Gluek & Jauch G&J, (2016) Business Policy & Strategic Management, Tata McGraw

Hill.
Kazmi. Business Policy & Strategic Management, Tata McGraw Hill 3'd edition.

1homson & Strickland,(2003) Strategic Management: Concept & Cases, Tata McGrarv Hill.

Ghernawat. (2007) Strategy & The Business Landscape, Pearson EdLrcation Asia

Mamoria and Marnoria ( 1998) - Business planning and Policy, Himalaya Publishing house.

Azar Kaz,mi (2008) -Business Policy & Strategic Management - Mc Graw hill education

David W.Clraverrs. Niget f.Piercy (2003).Strategic Marketing- Mc Graw hill education
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Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

BBA VI Semester

Operations Research

Paper Code: BBA - 602

COMPULSORY PAPER

Teaching Objective
rn" oui"Ztir"tf thi, course is to acquaint the student with quantitative techniques that are helpful in

managerial decision-making practices'

Learning Outcomes
1. under-stand operations research techniques and its applications.

2. Enablelearners to formulate LPP and solve them graphically.

3. Understand transportation problems as a special case of LPP and their solution.

4. Understand different types of decision-making environments.

5. Understand the concepi of statistical quality control and set up different types of control charts.

IiItlIT-I: Introduction
Nature, Scope and Role of operations research, Models in operations research, Phases of operations

research, Techniques ofoperations research, Application ofoperations research techniques, Significance

and Limitations of operations research.

UNIT-II: Linear Programming
Meaning of linear prolramming, Advantages and Limitations of linear programming, Application areas

of linear programmin-g, ror.rrlation of linear prqgramming problems, Graphical method of linear

programming.

UNIT-III: Transportation Problems
Introduction, Balanced or Unbalanced Transportation Problems, Various methods of finding initial basic

feasible solution: North-west corner method, Least cost method and Vogel's approximation method,

Test of optimality by Stepping Stone method and Modi method.

UNIT-IV: Decision Theory
Introduction and Structure of decision-making problems, Types of decision-making criteria, Decision-

making under certainty, Decision-making under risk- Expected monetary value, Expected opportunity

loss, decision-making under uncertainty- Maximin, Maximax , Minimax regret, Hurwicz and Laplace

criterion.

UNIT-V: Statistical Quality Control
Meaning of quality control, Statistical quality control, Basics of statistical quality control, Chance causes

and assignabl* ,uur.r, Objectives of statistical quality control. Benefits of statistical quality control.

Control .hurt fo. variable: mean chart, R- chart, Control chart for attributes: c chart, np - chart and p -

I

j

chart.
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Suggested Readings:

o Vohra" N.D.(2003) Quarrtitative Techniques in Management 2nd edition. Tata Mcgraw-Hill.
. Harnd),. T.. Operations Research (Pearson. 3rd Edition).
. Sharma, J.K., Operations Research (Pearson 3rd Edition).
o Gupta, P.K,. and I-lira D.S.(1976), Introduction to Operations Research. S.Chand & Co. New

Dethi.
o Ravindran A.. Phillips, D.T. and Solberg, J.J.(1987) Operations Research: Principles and

Practice. .lohn Wiley Sons Singapore.
o Cupta and Hira (2010) Problems in Operations Researcli. S.Chand & Co. Nerv Delhi.
o Kapoor, V.K., Operations Research (S. Chand, 4th Edition).
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BBA \:I Semester

ACCOUNTI NG FOR }.IANAGERIAL
DE,CISION N{AKING
Paper Code: BBA - 603

COMPULSORY PAPER

Teaching Objectives
. To enable the students to acquaint themselves with the various methods of asceftainment of

management accountin g.

. To acqLtaiut them rvith various techniques of management control.

Learning Outcomes

To make students

o Understand the elements of Managerial Control

o Understand the preparation of Budget and Standard Costing

o Understand managenrent accounting concepts in managerial decision making.

UNIT I: Nature and Function of Accounting

Concept, Nature and Scope of management accounting, Significance and Tools of management

accounting, Limitations of management accounting, Management accountant and its functions,

Organization for management accoLtnting

UNIT II: FinanciaI Statements

Ratio analysis. Cash f-lou'and Fund flow statement.

UNIT lll: Costing for Management Decision

Marginal costing" Breal<-even charts, Cost volume profit analysis, Various uses of rnarginal costing in

rnanagerial decisions.

UNIT lV: Budgetary Control
Concept, Objective and Functions of budgetary control, Preparation of various functional budgets, Sales

budget, Cash budget and Flexible budget, Zero based budgeting, Performance budgeting.

UNIT V: Standard Costing
Concept of standard costing, Irnpofiance and Limitations of standard costing, Computation of material

and labour variances

Suggested Reaclings:

. Sharma & Shashi K.Gupta (2014). Management Accounting, New Delhi: Kalyani Publishers.

. S.N. Maheswari (2012). Management Accounting, New Delhi: S. Chand Publications.

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

77
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BB.{ \-I Semester

T\DL STRIAL }IARKETING
Paper Cocle: BBA -N{M-604

}{ARKETING CROUP

Teaching Objectives
r To help the learner distinguish between consumer marketing and industrial marketing

Learning Outcomes

. The student u,ill be able to understand the nuances of industrial marketing, and

o The student lvill be able to formulate industrial marl(eting strategies and also design

marl<eting rxix elements

industrial

UNIT-I: Nature of Industrial Marketing
Concept of industrial rnarl<eting, Nature of industrial marketing, Industrial v/s Consumer marketing,

Industrial marketing environment, Levels of industrial marketing environment, Government influence

on industrial marketing environment, The Reseller's market.

UNIT-II: Organizational Buying Behavior

lndustrial customer and its characteristics. Classification of industrial product. Organizational buying

activities and buying plocess. Industrial rnarket segmentation, Basis for segmentation, Macro and lvlicro

r,'ariables, Target marl<eting and product positioning.

UNIT-III: Strategic Planning and Marketing Research

Strategic planning in industrial marketing, The strategic planning process of industrial marketing, Role

o1' rnarl<eting research ancl Diff'erence betr,veen industrial marketing research and consumer research,

Process of indLrstrial rrarl<eting research.

UNIT-IV: Product and Price Management

Industrial product& Services: types of industrial goods and services, Industrial Product Lines, Industrial
product lif-e cycle and nen, product development process. Pricing of Industrial Products: Pricing strategy

and Pricing policy. F-actors inflirencing pricing strategy.

tINIT-V: Promotion and Distribution Management
Advertising in industrial marl<et, Industrial advertising media, Sales promotion and publicity in
industrial market, Industrial sales force -selecting, recruiting, training, development, motivating and

Max. Marks:50
Min. Marks: 20

External: 40

lnternal: 10



Suggested Readings:

. Har,valdar. K. Krishna (2008). lndustrial Marketing. TATA McGraw-Hill Publishing Company

l,imited. New Delhi.

o Milind T. Phadtare (2008). [ndustrial Marketing, Prentice Hall of hidia Pvt. Ltd, New delhi

o Michael D Flautt and Thomas W Speh (2008), Industrial Marketing Management, The Dyden

Press.
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BBA VI Semester

FINANCIAL ANAI,YSIS AND
DF],CISION N{AKING

Paper Code: IIBA -F- 604

FINANCE, GTI.OUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching Objectives:

To help students analyse financial data & help in rnaking decision.

Learning Outcomes

The course lvill help students to understand

. The diff'erent types of financial statement and the analysis of such statement for decision making

. Techniques of Marraging different inventories

. Help in understarrding" budgeting and its use in decision rnaking

UNIT I: Techniques of Financial Analysis

Ratio analysis, Funds flow analysis, Cash flow analysis, Marginal costing, and Budgeting control.

UNIT II: Management of Receivables

Nature of receivables. Cost of maintaining receivables, Factors affecting, Size of receivables. Policies

fbr managing accounts receivables, Determination of optimum credit policy and Credit standards.

UNIT III: Management of Inventories
E.O.Q. Model, Order points, Monitoring and control of inventories (ABC analysis), Criteria for reducing

inventory system, Criteria for valuation of inventory system: LIFO, FIFO, HIFO and Standard Costing.

UNIT IV: Capital Budgeting, Process and Methods

Analysis of risk and uncertainty. Risl< evaluation approaches, Decision tree analysis, Leverage analysis

rvith numerical problerns.

UNIT V: Management of Earnings

Nature and Scope of nranagement of earnings, Dividend policy; Dividend models- Waltor'q model.



Suggested Readings:

. R.l(. Malhotra (2002): Financial Management in Hotels and Restaurant Industry. Anmol
Publislrers"

. P.V. Kull<arni (2015)- Financial Mana,qement - Himalaya Publishing House,Mumbai .

. S.C. Kr"rcchal (1985) - Corporatiorr Finance - Chaitanya Publishing House, Allahabad

. 1.M. Parrde5r (2015)- Financial Management - Vikas Publishing Flouse.

. M.Y. Kl.ran and P.K. .lain (2014)- Financial Management - Tata - McGraw Hill Publishing co.

Ltd., New Delhi

o Prasarrna Chandra (2017)- Financial Management - Tata - McGraw Hill Publishing co. Ltd.. New

Delhi
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BBA Vl Semester

Social Securitl' & Welfare

Paper Code BBA - HRM - 604

HRNT GITOUP

Max. Marks: 50

Min. Marks: 20

External : 40

Internal: 10

Teaching 0biectives

The objective of this course is

o To acquairrt the stgdents rvith the two irnporlant aspects of lndustrial Relations namely Social

Security and Labor"rr Welfare.

Learning Outcomes

. 'f6e studept will get linowledge of Social security schemes running in the country.

o Tlre student n,ill understand the system lvage determination.

. The student vvill get knorvledge of collective bargaining and rvorker's parlicipation in

managelxent.

UNIT-I: SocialSecurit.v

lntroduction. evolution, <leflnition and scope, Types of Social security, social security measures in lndia,

ILO- Its role tolvards social security. Major recommendations of the second NCL on social security

UNIT-II: Wages and Salaries

Basic concepts, Theory of wages. Process of wage determination, Methods of Job Evaluation. Wage

(pay) structure. Wage incentives plans- Time Wage, Piece rate System and National wage policy.

UNIT-III: Labour Weltare

Concept, Classification and Significance of labour welfare, Labour welf'are measures in India, Labour

nelt-are schernes and Constitutional provisions regarding laborrr welfare.

UNIT-IV: Collective Bargaining

Co6cept. EvolLrtiorr. Nature. Scope and Types of collective bargaining, Process of collective bargaining,

Bepefits of co[[ective bargaining, Conditions essential for successful collective bargaining.

UNIT-V: Workers ParticiPation

\{eaning. Origin / Growth and Objectives of worker participation, Factors influencing participation,

Sc5emes of workers participation and Worker participation in management in India rvith special

retbrence to Indian industries. / - t
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Suggested Readings:

Dr. C.B. Matroria and Dr. Satish Mamoria. (2018) Dynamics of Industrial Relations, Himalaya
Pirblication s"

Anil Kumar.(2003) Social Security and Labour Weltare,Deep and Deep Publications

T.N. Chabbra and R.l(. Suri. (2004) Industrial Relations -Concepts & Issues, DhanpatRai&
Cornpanl' .

ArurnMonappa ( 1985). Industrial Relations, Tata McGraw Hill
S C Srivastava (2012) Industrial Relations and Labor Laws, Vikas Publishing House.
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BBA VI Semester

RURAL AND AGRICULTURE
MARKETING

Paper Code: BRA -N{M- 605

MARKETING GROUP

Teaching Objectives
. The subiect introduces the student to the various aspects of Indian rural markets as the study of

rural marl<etirrg has become significant because of the saturation of the urban markets and the
increase in the purchasing power of the rLrral population.

. T'o Lulcover aspects lil<e relevance and scope of rural market in India, the environment prevailing
these dirlramic involved in the behavior of rural consumers, rural markets research, and rural
market segmentation and targeting.

. To provide details tbr explaining the product strategy adopted by the companies for rural market,
pricing strategy and rural distributions includes traditional and modern channels.

Learning Outcomcs
. To explore the various t-acets of rural rnarketing and develop an insight into rural marketing

regardirrg different concepts and basic practices in this area.
o To identify the challerrges and opporlunities in the field of rural marketing for the budding

managers and

. To expose the stLrdents to rural market environment and the emerging challenges in the
globalization of the economies.

. To acquaint thg students with the appropriate concepts and techniques in the area of rural
marketing.

. To apply adaptations to the rural rnarketing mix (4 A's) to meet the needs of rural consumers.
o To understand the concept and methodology for conducting the research in rural market.

UNIT 1

Introduction: Meaning - Evolution - Nature and Characteristics of Rural Market - Ulderstanding the
lndian Rural Ecottomy -Rural Marketing Models - Rural Marketing Vs Urban Marketing - paramiters
differentiating Urban & Rural Market - Differences in consumer behavior in Rural and Urban market

UNIT 2

Sources of Infbnnation- Factors influencing rural consumers during purchase of products - Rural
collstllrler Lif-e style -Approaches and Tools of Marketing Research - Rural Business Research-
Evolution of Rr-rral Marl<etirrg Research - Sources and methods of data collection , data collection
approaches in rural areas. data collection tools for rural market. Limitation ancl challenges in rural
rnarketing research. role of rural marketing consulting agencies. i

\ ,rr il 

rrrqrNttrrrBLurrsurr'rrrBaBcllslss' 
I - r'\

Ji} wl%il,ru,#

Max. Marks: 50

Min. Marks: 20

External: 40

Internal: l0
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I-rNIT 3

RLrral Marketing J\Iix - Additional Ps in Rural Marketirrg - 4As of Rural Marketing Mix - New Product

Development tbr Rural Marl<et - Rural Market Product Life Cycle - Objectives behind new product
launch - New Product development process. Brand Loyalty in Rural Market - Regional Brands Vs

National Brands - Channel Management - Indian Rural Retail Market - Rural Retail Channel

Managemerrt - Strategies of Rural Retail Channel Management

UNIT 4

Marl<eting of agricLrltural inpr-rts with special reference to fertilizers, seeds and tractors, Organisation and

functions of agricultural marketing in India, Classification of agricultural products with particular
refbrence to seasonality and perishability

UNIT 5
Role of warehousing, Determination of agricultural prices and marketing margins, Role of Agricultural
Price Commission, Role of Central and State governments , Institutions and organisations in agricultural
rnarl<eting, Unique f'eatures of commodity rnarkets in India, Problems of agricultural marketing, Nature,
scope and role of cooperative marketing in India

Suggested Readings:

a

a

a

a

Pradeep Kashyap (2016). Rural Marketing, 3e Perason Education, .

Balrarn Dogra & Karminder Ghuman, (2009), Rural Marketing, TMH.
Sanal Kumar Velay'udhan,(2012), Rural Marketing, 2e Sage publications.
T P Gopalaswarry. (2016) Rr-rral Marketing, Environment, problems, and strategies,3e Vikas
Publications
Acharya. S. S. (2004). Agricultural Marketing In India, 1/E. Oxford and IBH Publishing.
1'P Copalaswarny.(2O16) Rural Marketing, Environment, problems, and strategies.3e Vikas
Publications.
Acharya. S. S. (2004). Agriculttrral Marketing In India, 1/E. Oxford and IBH Publishing.
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BBA VI Semester

BUSINESS TAXATION
Paper Code: BBA -F- 605

FINANCE GROUP

Max. Marks: 50

Min. Marks: 20

External: 40

Internal: 10

Teaching Objectives
I . The course aims to acquaint the student with an overview of Income tax larv and practices.
2. The colrrse ainrs to accluaint the Benefits of Tax assessment.

3. The course aims to acqr"raint the role of income tax aLrthorities

Learning Outcomes
l. Know about the Direct Tax law and practices in India.
2. Can understand the tax assessment of firms, HUF, and Cornpanies.
3. Understand the registration procedure under IT Act.
4. Can understand about deductions and rebates under lncome tax law .

5. Can understand aboutthe tax provisions for SEZ under IT Act.

UNIT I
Assessment of Firms: CompLrtation of income of the firm, Computation of tax, Association of persons
or Body of individuals.

UNIT 2

Assessment of HUF: Concept of Hindu coparcenaries, Difference betr,veen a Hindu undivided famill,
artd a firm, Assessment of HUF, Partition of the Hindu undivided family. Incomes which are nottreated
as tamily income

LNIT 3
Assessment of Companies: Types of companies, Amalgamation of companies and its tax implications.
\'linimum Alternative Tax (MAT) on certain companies. Computation of total income and Tax liabilities

trNIT 4

Tax Payment: Returrt of income and assessment, Penalties and Prosecutions, Appeals and Revisions.
Tar deduction and collection at source. Advance payment of tax and Refund of tax

T\IT5
Special Tax Provisions: Tax provisions relating to fret trade zones.

rters and Tax planning

\
N ;y
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Suggested Readings:

Mehrotra H.C. . Sahitya Bhawan Publication house.

lncome'l'ar Act-As,,\mended b,v Finance Act 2018(62nd Edition 2018). Dr. Vinod K.

Sirrgharria. Taxman
Girish Ahula & Ravi CiLtpta, Systen'ratic Approach to Taxation: Containing Income Tax and
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BB.{ \'I Semester

ORGANISATION CHANGE
ANDDEVELOPMENT

Paper Code BBA - HRM - 605

HRM GROUP

Max. Marks: 50

Min. Marks:20
External : 40

Internal : 10

Teaching Objectives:

r To make students acquaint with the concept of change.

. To inculcate the habit ofaccepting change.

o To provide knowledge of interventions used to overcome resistance to change.

Learning Outcomes:

The course will enable students to be well versed with the concept & techniques of accepting change for organizational

development.

[INIT-I: Organization Change and Development

Meaning, Characteristics and Scope of change, Response to change, Change cycles, Theories of organization

change and managing organization changes.

UNIT-II: Resistance to change

Nature, Types and Benefits of resistance, Reasons for resistance, Overcoming resistance, Models for change and Role of

change agent, managing resistance to change

UNIT-III: Organizational Development

Concept, Objective, Nature, Significance and Assumptions of organizational developmenq Process of O.D.,

Implementation of O.D., Intervention techniques, Sensitivity training and O.D. approach in India.

UNIT-lV: Organizational Culture

Meaning, Characteristics and Nature of organizational culture, Evolution of a culture, Types of culture:

OCTAPACE Culture, Various aspects of culture, System analysis concept of organization culture, maintaining a

uniform culture, Formulation of organizational culture.

[INIT-V: Organizational Climate

Concept, Factors affecting organizational climate, Measurement of organization climate and Present position of
organ izational climate in Ind ian organizations

Suggested Readings:
r Cummings T G., Worley C. G. (2013). Organization development and change, Cengage

Leaming.
. Creed Andrew, Dianne Waddell, Cummings Thomas G. & Worley Christopher G. (2017).

Organisational Change: Development and Transformation, 10t Edition, Cengage Leaming:
Australia
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BBA VI Semester
SERVICE MARKETING

Paper Code: BBA -MM- 606

MARKETING GROUP

Max. Marks: 50

Min. Marks:20
External : 40

Internal: 10

Teaching Objective
To unclerstarrd the meaning of services and the significance of marketing the services

Lcarning Outconrc
will be able to appl,v the concepts of services marketing in promoting services

UNIT I
Grorvth and Importance of Services: Service Industry-Global Issue. Service Marketing Environment,
Growth of Service Seclor
Basics of Services:
Service Concept, Characteristics and Classification, Challenges & Strategic Issues in Service Marketing,
Good-Services ContinuLtnt, Se-gmentation, Targeting and Positioning of Services

UNIT II
Service Concepts: IndLrstrial Services
Marketing Mix in Sen'ices Marketing: Product, Price, Place. Promotion, people, physical Evidences
end Process Decisions.

UNIIT III
Service Management Process: Internal, External and-lnteractive Consumer Behavior in Service. En-
coLlnter; Organization Belravior in Services

L]NIT IV
Concept, Dimensions and process: Service quality models (Gronnos, Lovelock and parsuraman)
.{pplication and l,imitations. Productivity in Services.
Demand Management in Services: Managing Service quality and productivity

L'}_IT IV
customer Focus: creating the Rigrrt Service philosophy, Fundamental of
L nderstanding customer Service, Monitoring and Measuring customer
L'ontplaints Ef fectively. Service Recovery

Customer Satisfaction,
Satisfaction, Handling
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Suggested Readings:

M'K' Rarnpal and S.L. Gupta:(2002) Service Marketing Concepts, Applications and Cases,Galgotia publ ishing company
o zeithnal. Bitner. Service Marketi,g (sIE), 4eTataMcgraw FIillo Hoffman. (2008) Marl<eting of service Cengage Learning.

' I-ovelocl('( l99c)) wright, Principles of Service marketing and Management prentice Hallo Nimit chor,vdlrarl,.(2005) Service Marketing, McMiilanlndia.o H.V. Vernla (2011). Services Marketing: Test and Cases, pearson Education 
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BBA VI Semester

PROJECT PLANNING AND
MANAGEMENT

PaperCodeBBA-F-606
FINANCE GROUP

Max. Marks: 50

Min. Marks:20
External:40
Internal: 10

Teaching Objectives:

The coirse will help the student in

o Understanding basic concepts related to project

e Generating the ideas of various projects in different fields

. Help in screening the project with the help of various parameters

. Help in reviewing and Implementation of project.

Learning Outcomes:
1. Know about the execution of management learning in practical a way.
2. Know about the formulation of project report.
3. Students can experience the industrial working environment.

Students are required to make a project on any business of their choice. As far as feasibility is concerned,

the project should elaborate the formulation, appraisal and sanction stages, involving the identification of
investment options by the enterprise.

The guidelines are summarized as under:

1. General information: Priority of particular tradelbusiness, allocation of invesffiient of funds, choice of
techniques etc.

2. Preliminary analysis of alternatives: Gap between demand and supply for the output which are to
be produced, data on the capacity to be produced at the time report is prepared, letters of intents/

licenses to be issued/ have been issued, technical feasibility. Location of project, profitability of
different options, foreign exchange transactions (if required rate of return on investment (to be

calculated). alternative cost calculation.

3. Project description: The report should contain a list of the operational requirements of plant.

Requirement ef resources like power and water, requirement of personnel. Transport costs. And
activity wise phasing of construction/production/etc. and factors affecting it.

4. Marketing, plan: Data on plan, demand and supply, selected markets, price sensitivity. Past trends in
prices etc.

5. Capital requirement and costs: lnformation on all items of costs should be carefully collected and

presented.

6. Operating requirements and costs: Costs related to raw materials and intermediaries, fuel, utilities,
labour. Repair and maintenance, selling and other expenses.

'1. Financial analysis: It relates to financial viability of the project. A proforma balance sheet for the
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9.

project data should be presented, depreciation. Provision for clearance of foreign exchange

requirement, feasibility report related to income tax. Rebates for priority industries. Incentives for

backward areas, accelerated depreciation etc. including sensitivity analysis'

Economic analysis: Data related to costs and returns including indirect costs and benefits.

Miscellaneous asPects

An Illustrative implementation schedule related to following heads should be attached-

a. Formulation of Project report

b. Application for term loan

c. Term loan sanction

d. Possession of land

e. Construction of building / hiring of premises

L Getting Power and water

g. Placing orders for machinerY

h. Receipt and installation of machinery

i. Manpower recruitment

j Trail production/ marketing/ services

k. Commencement of production/ marketing/ services'

Suggested Readings:

o Helen S. Cooke and Karen Tate (2011). Tata Mc Graw Hill, 2nd edition

o prasanna Chandra (2010). Financial Management Theory and Practice, 7th Edition, Tata

McGrar,v-Hi ll: New Delhi
Cliffbrd F. Gary. Erik W. Larson, Tata Mc Graw Hill, 3rd edition

Eric Verzuh. The Fast Forward MBA in Project Management 5th edition _ 1J,:YW4ff
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BBA VI Semester

INDUSTRIAL LAW
Paper Code: BBA -HRM- 606

HRM GROUP

Max. Marks: 50

Min. Marks:20
External : 40

Internal: 10

Teaching 0bjectives

l. The course airns to accluaint the student with an overview of Industrial laws and regulations.

2. The course aims to acquaint the students with Industrial Disputes and Dispute settlement

Mechanistr.
3. The course aims to acquaint the detailed conceptual analysis on Wage Policies, compensation,

social security, retirement benefits during the course of employment and working conditions of

ernplol ees.

Learning Outcomes

l. Know aboLrt thc major legal provisions governing Industrial relations of employer and employee.

2. Can unclerstand about statr,rtory provisions regarding Rights and duties of Employer and employee.

3. Ulderstancl the concepts with the help of Landmark cases of Labour Court Practices with real life

Industria[ case rvriting and analysis.

Unit I - Factories Act 1948: Deflnitions, Provisions relating to Health, Saf'ety, Welfare, Women,

Children arrd Hazardous Process. Penalties and procedure.

Unit II - The IndLrstrial Dispute Act. 1947: Concept of Industrial disputes, settlement of Industrial

dispute. procedure. power and ducles of authorities, Strikes and Lockouts, Retrenchment and lay ofT.

Unit III - Industrial Relations: The trade union Act, 1926- Definition of a trade union, Registration of
trade unions. regulation. penalties, and Other provision.

Unit IV - Payrnent of r,r,ages Act, 1936: Introduction, object of the Act, Applicability of the act,

Definitions. Rules fbr Payrnent of wages - Responsibility for payment of wages. Fixation of wages

periods. l-ime of payment olrvages, Mode of payment of wages.

Unit V - The Minirnum Wages Act. 1948: Objectives of the
minimum rate of wages. \\/ages in kind, payment of minimum
Overtirne wages. Claims. Penalties.

Act, Definitions, Eligibility, Fixing of
rate of wages, Normal working hours,
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Suggested Readings:

. Surya Narayan Misra (1978) An Introduction to Labour and Industrial Law, Allahabad Law
Agency

. S.C. Srivastava,(2012). industrial Relations and Labottr Law, Vikas Publishing House, New
Delhi

o N. D. Kapoor (2018). Elements of Industrial Law, Sultan Chand Educational Publishers, New
Delhi
Indian L,aw Institute. Cases and Materiqls on Labour Law and Labotrr Relations
P.L. Malik. Inclu.striol Law,Eastern Book Company,2013
Dr. Goswarni, Labour and Indu,strial Law, Central Law Agency,20ll
Chaturvedi, Lubour qncl Industrial La\a,,2004
ZMS Siddiqi and M.Afial Wani, Labour Adjudication in India,lLI, 2001

H.L. Kunrar, Wnrkmen's Compensation AcL 1923
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