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ADMINISTRATION
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E,XAMINATION SCHEME
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mgA I AND II SEMESTER: 2020-202t

MBA III AND IV SEMESTER:2021-2022

\I \STER OF BUSINESS ADMTNSTRATION (FULL-TIME)
(FOUR SEMESTER PROGRAMME)
CHOICE BASED CREDTT SYSTEM

I\TER\ \L ,\SSESSMENT = IA; END-TERM ASSESSMENT = ETA



ore Course (CC)

Lorc Coursc (CiCi)

Core Course (CC)

Core Course (CC)

Core Course (CC)

Core Course (CC)

3ore Course (CC)

,,n-C(ll)A Clredit Cotrrses (NCICC)

-'ourse type

re Course (CC)

e Course (CC)

ourse (CC)

ourse (CC)

Course (CC)

ourse (CC)

Credit Qourses (NCCC)

SEMESTER-I

SEMESTER_II

1_L.L.L.ll_ILf.

FftL-L'
tr
Hf
H
F
F
Si
\--

oA

\#-

,,s, '"9-*
tg

\^,:,

COURSE STRUCTURE AND SCHEME OF EXAMINATION

COURSE

PR]N(]IPL]]S ANI)
PRAC-IICES OF
MANAGEMENT
N,IANAGERIAL
ECONOMICS
ACCOT]NTING FOR
MANAGEI{S
SI-ATISTICS FOR
MANAGERIAL
DECISION MAKING
BUS1NESS ETHICS
AND CSI{
BUSINESS
COMMLINICATION

COMPREIIENSIVFj
VtVA.VOCE
PD AND
QLIAr,NTlTATIVE
APl-I1'T-ITE

L+T+P

MARTIE'l]ING
MANAGEMENT
ORGANIZATIONAL
BEHAVIOLJR
RESEARCH
N,IETHODOt.OGY
OPEITATIONS
RISEARCH
T]NANCIAL
N,lANAGEMENT
BIJSINESS
ENVIITONMENT

3+l+0HUIVIAN RESOURCE
N4ANAG-bivlENT

COIVlPREHtsNSI\1E
VIVA-VOC11
VAI-UE ADDED
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SEMESTER- III

Course type

C-" C"*r" (C!)

COLIRSE L T P

I,+T+P
Ct{EI)IT

(hrs)

'ro-rAi. QUAI-ITY
MANAGEMENT

J I 0 3+1 +0 4

C;* FL'.t^" (ioLrrse (GEC) GENERIC ELECTiVES
(ANY ONE OF THE
OI-FERED EI-ECTIVES
- (ih 01iGE 02/ GE

03i'GE 04)

J I 0 3+1+0 4

Core Course (CC) USINITSS
EGISLATIONS

J 1 0 3+ t+0 4

Di-..iplin. Specilic Ele ctive Course

rl)SFC )

SI'ECIALIZATION
GROUI'.I
ELh]C IIVEX() i

J I 0 3+ l+0 4

(N,1K0l/F M0l/HR01)

SPECIALIZATION
GRO1JP - I

EI,ECTIVE*02

J I 0 3+t+0 4
Ors",ptln. Specrfic Elective Course

(DSEC)

()l1li02iI,M02/HR02)

mf 
SPecific Elective course SPECIAI,IZAlION

GROUP - II
ELECTlVE*01
(MK0l /F1v101/HRol

J I 0 3+l+0 4

Discipline Specilic Llcctive (lourse

, DSIC)

SPECIALIZA-IlON
CiROL]P - tI
E[.EC'llvEx02

J I o I l+l+u .t

(N{ ri02/FM02iHR02)

SUMMEII TRAINING
ViVA-VOCE

0
Core Course (CC) 0 8 0+0+8 4

t.,n-tlCit',t Creclit Courses (NCCC) REASONING &
r\PTITUDE

0

Total 32

SEMESTER _ IV

Course type COURSE L T P

L.+1+P

CREDIT

(hrs)

Core Course (CC) STI{ATEGIC
N{ANAGEMEN'I

J 1 0 3+l+0 4

Gene.ic Electtve Course (GEC) GENERlC ELECTIVES
(ANY ONE OF IHE
OFFE]iED ELECl'IVES
- GE O5/GB 06/ GE
07/GE 08)

I 0 3+l+0 4

Jore Course (CC)

ti..ipti"" Sp""ifi c Elective Course

DSEC)

N,lANAGEMENT
INFORMATTON
SYSTEM

J I 0 3+ l+0 1

SPECIALIZATION
GROt-]P - I

EI-ECTIVE*03
(N4K03/FM03/HR03)

J I 0 3+l+0 4

e Specifrc Elective Course
.tEC

SPEC]IALIZA-IION
GROLIP . I
ELECTTVEX03
(MIi04/FM04/HR0,+)

J I 0 3+l+0 4

e Specific Elective Course SPECIALlZATION
CiROI]P - I1

I 0 3+l+0 4
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Non-CGPA Credit Courses

Dl G I l'AL Mr\RI(E'f INC] C--OU RS Fi S

NAL ACAI]EN4\'COURSES

H t.l N'IAN I{ESOURCE IVIANAGBM EN'l uOLJRS IIS

N,'lS OFTICE / SAP COL]RS[,S

IXI'ORT PITOCEDLIRE & DOCUMEN IATION

. :.: \on-CGI,A Cl.edit Clourses are available to MBA II Semester Students. Studcnts have

- r.iP \ C'r'eclit Courses fiom the above list'

u

to select an1'one Non-

, -r,- (,P\ Elective: N'[:rssive Open Online Courses

. -.:\ cLst opt LtJ) to :/ crecl.its otrt of the recognized MOOC ]tlassive Open Online Courses) platforms.

, '-',,r1r'\d nttr,st he rt/ ntinimutt 2 credits.
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SPECI\LIZATION GROUP
MARKETING MANAGEMENT
(MK)

Semcster

r tl CONSLJMER BEHAVIOI]R ilt

.' ttl
SALES AND DIS'IRIBLJTION
N4ANAGEN{ENT

III

BRANDING AND IN'IECI1A'I'L]D

C]OMMLlNICA'fION
IV

. r-|
SI]RViCE MRKETINC AND
RETAIL MANAGEIVlEN'f

IV

. .. IZ\TIO\ (;ROt P FINANCIAL \IANAGE\l ENT (I','\l) Semester

FINANCIAL MARI(ETS AND
SERVICES

IiI

SECURTIYANALYSIS AND
PORTFOILO MITNAGEMENT

III

PROJECT APPRAISAL, AND
FINANCE

IV

FINANCIAL RISK
MANAGEMENT

IV

- IZ \l-t()\ cl{0l.rP
HUMAN RESOURCE

MANAGEMENT (HRM)
Sclrester

HUMAN RESOI.JRCE

DEVI]LOPMENT AND
ORGr\NIZATIONAL
DI-]VDi,OPMENI'

Iil

LEGAI, ITRAMEWORI(
GOVERNINC} INDI.]S]'RIAL
IT.ELATIONS

ilt

COMPENSATION PLANNING IV
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I lc course is a dual spccialization course' S

.iLrrtl specialization and select two papers

lY in the given order.

tudents have to select two specialization streams

from each stream in Semester III and Semester
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HR analytics IV

Financial analytics IV
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101- PRINCIPLES AND PRATICSS OF MANAGEMENT

Credit- 04

C ourse Objective

. ;rper tvill tamiliarizc the student u'ith basic lxanagement cottcepts, managerial thinking and
---.,iior.al processes in the organization. The student will have a basic overview of the origin of

this field of study.

. ..i'\r Outton:ts: iirr cr:ittplctiiin olcourse- the stuclents will be able to:

r:ijcrstar.i,-i t1-:i:: cor.:,:":1tt of iVlanageurettt, its origin and lllallagerial rcsptltisibilities.

- ,-.,ntpreher.rcl the firnctions o1' rnanagement and tools & techniques used to perfbrr.n the managerial

- - trclerstanrl llre plan;tin9 process, its t,vpes and various decisior-r rnaking rnodels.

- lscertain the ;ratui'e anclt.vpes of organization structure, and the stalfing process along rvith

. - . -r 
ailrnpolle ttIS invciveci.

" :.:talr.ze the envilonurent of tlte organization and apply the control methtlcls,

I \II I
.-Jr.pent: Concept, Ilvolution orf Management: Early contribr"rtions. Ta.vlor and Scientific

-:r:tent. Iravol's Aclntinistrative Management, Bureaucracy, Hurlan Relations School; Nature,
. - -.ipce" Management vs. Administration, Management Skills, Levels of Management,

- ..-:irrn to Functions ol'Management, Socia[ Responsibility of Managers

\IT II
' - \ature. Significance of Planning, Types of Planning, Process of Planning

. -- ,.. Setting: Concept, Types and Process of Setting Objectives, M.B.O., Concept, Process and

.. _-::'r a I Irnpl ic.ations

. \laliing: Concept, Process, Types and Styles of Decision Making, Decision Making in Risk

,'rlltittt-r

\. tr III
- r-.J Concept. Fonns of Organizational Structure, Combining Jobs, Departmentation and

\:im of flontrol. Ar-rthority & Responsibility, Delegation of ALrthority, Principles of
.:. rtll Dctigninu

".1 I\
: -.rnce1lt. Sl,stem Approach, Manpower Planning, Job Design, Recruitment & Selection,

- :t Der e lolllrelit. Perfbrmance Appraisal

: i-.,ncepi. Motir,al-iou: Concept.* Maslow's Need Hierarclry Theory and X and Y theory,

- - 
-- ' u L orrcept. 

-fypes of Leaders, Diff'erence between leaders and managers, Supervision

-\
.- Concept" Process of Controlling. Methods of controlling: Pre-control, Concurrent

. >.-;.rntrol. Tools fbr Pre-control of Inputs, Concurrent Control of Operations. Post Control

o
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Tcrt lJooks
.,. ^..ins & CoLrltcr (200(r). Monageruent (9tt' ed.i. Delhi: Prentice Hall of India

- r :r'. Freeman & (iilbert.lr (2009). fulanugement (6h ed.1. Dethi: Pearson Edu.-' :.-,,r'\t al. R. D. (1982). Orgonization ond Managenrenl. Nerv Delhi: Tata McGraw-Hill Edu.

\ u![c:t€tl Readings

', .rtz Harolcl &Weihrich Heinz (2008). Essentials of ntanagentenl (5't'erl.7. New Delhi: Tata
'..-, ;:-.in Hill.

- : :::.ns S.P. and Dccenzt'r David A. (2009). Fttnclamentals of'Murtagement E,ss'ential Ooncepts and
:.ttion.\' 6't' ccl.1. Delhi: Pearson Education

: . rrich Heinz and l(oontz Harold (2008). Manageruenl: A Global and Entrepreneurial

M
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Credit-04

r, ,lrr'\e Objcctil'e:
: -.rur.Se aims to explair-r the crucial concepts of Demand and Supply analysis, market analysis and

- 'r.il incorne

'- Otiiti;il:1.:r';:
. '.,,1:tit,i: rti'llris !:,li.i:-sc the stttdent rvill be:

- i ri: i;:rti:i'lianrlirlg th.:ctr:ies" couQepts, ptocesses and fi"atneu'orks o1' demand and sLrpply,

:i.ir-iier s1liciijres. p1.oriLictior-r cost and marheting strategies, profit lheories and demonstrate

.,rpccpt si- r.1r,iittliti incorre; identil.v its components, dernotrstrate circular llolv of income and

iLt:triiir: itrl-iiliiotr airci its t,vpes

. ( )l: ,\nlil:,;r::irg ;'e a1 r,r,oricl busiuess problems rvith ret-erctrce to econonlic environmellt,

,,.,;,c1itio:r.- irr':ii inilicators and various incotrre identities rvith governl'lretlt

. i j,l: .\irpi) 1::g Lintc scries anal1,sis aud lbrecasting tecltniqtrc 1() ellcorlrage critical thinking,

.,r.,riir,l.icai sliiiis $,lrich help in taking complex economic clecision

-r-)J. i.-r,,aliraling arid rneasuring trend setting factors fbr prtr-jection of sales and demand

- '..1 i--sl *last'icitv's o{'dentand ancl suppll'and tneastlring control on inflation

\IT I

Intr.gcluction to Economics: Nature and Scope of Managerial Economics; Significance in

-:r>i.rp- N4al<ipg and Fundarnental Concepts;Objectives of a firn-r; Utility; Law of diminishing

:r--ilttl Lrtilitl,. indifTerence cLlrve. Qemand Analysis: Law of Demand, Exception to the Larv

,r;ntancl: Determintrnts of Demand: Market Demand verslls lndividual Demand; Shifts in the

: I .:t.)tl Cttrt,e.

'il

'-:rph.: \,learring" Significance ancl Methods; Suppty Analysis: Larv of Srrpply; Market Supply

- ... lldiyiciual SLrpply; Shifts inthe SupplyCurve. Elasticity of Demand and Supply: Price,

- :.:. Cross. Aclvertising E,lasticity; Point Elasticity and Arc Elasticity. Use of Elasticity of

,--,.-,.1 tbr N4apageriul Decision Mahingl The Price Elasticity of SLrpply and Its Determinants;

- ,.1ip,, the Price Elasticity of Supply and its Uses for Managerial Decision-Making.

IlI
" lutrigu Concepts & Anzrlysis: Production Function; Single Variable-Larv of Variable

- - 1. liip Variable- Larv of'Returns to Scale; Cobb-DoLrglas ProdLrction Function; Cost

. : -. -:i-..1 \palr sis: S|tort-Run,and Long-Run Cost Curves and their Marragerial Use. Marl<et

. -,rr-.nr.r: Irr-r.Iccr Lontpetitior-r, Features; Determination of Price and Or-rtput under Perfect

: r \Ionopoll,: Features. *Pricing and Or,rtpurt Determination under Monopoly.

l-.-L-
l_.
L.
L.
L.
L.L.
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li,ropolistic: Features; Price and Ourtput Determination under Monopolistic
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Oligopoll-: IreatLrres: QLrantitl,cornpetition-A Dominant Firm: Price Competition: Price Rigidity

:rpJ Kinkecl Demand. Pricing Strategies: Price Leadership. Price Determination; Full Cost

Pricins: Procluct L.ine Pricingt Price Skimrning: Penetration Pricirrg.

I\TT\ {

\rrrien:rl Iucsme: Concepts, Nleasr.rring the Value of Econotnic Activity through Gross

-'r :lestic Procluct, CDP Deflator, Real GDP vs. Nominal GDP, Other Measures of Income;

Int.lation: T1,pes. CausOs and Measurement; Business Cycle; Protlt, Concept and Major Theories

..,:.,rilis: D\ papic SLrrplLrs Theory; Risk & Uncertainty Bearing Theory and Innovation Theory.

.Lr{!c:tetl Readings:
. Ba)e- I{. i\4. & Beli. R. O. (2006r. Etonttttrit's ontl Busine,s.s Slralegy. Neu'York: McGraw-

Hill.

. Damodaran. S. (2010). Munugerial Econontics.India: Oxford University Press.

. Du ivedi. D. (1980). l,[unttgerial Et:orrontic,s. Vikas Publishing House.

. \1apliiu,. N. (2010).llucroec'onomic:,s. Nerv Yorli: Worlh PLrblishers.

. \la1liiu. N. G. (1009). Principle.s of Miloeconomics. South-Western Cengage Learning.

. >.rlrarore. D. & Brooker, R F (1993). Managerial Ecrnomic,s in Global Econoruy.New

\'.,rk: McGraw-liill. r

. \anruelson. W. F.. & Marks. S. G. (2012). Manogerial Et-onomic.s'. John Wiley &

\rrnS. Iltc.

. \1ithani. D. N4. (2005). Principle,s o.f Economics.'Hin-ralaya PLrblishing House.
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MBA 103 - ACCOUNTING FOR MANAGBRS

J
Credit- 04

( uu l'sc O[r.ice lir e:

1 i:e ob-iectiye of this coLlrse is to help students to understand the concepts ar-rd lrleasLlrements that

-.:r.leriie f-ir-rancial starements. develop managerial skills needed to analyze flnancial statements

.-.:cri'e11,. ancl gaip an unclerstanding of the choices enterprises make irT reporting the resr-rlts of

.,:' httsittess lle ti\ itic\

{.. rr-l rse outconlcs:

' - ,nltletiot-t of this collrse stttdent rvill be able to:

CO1: Acqr,rlir-rt u,ith the funclamentals principles of managetrtent rccottntitlg.

L'02: Plepare. analvze ancl interpret financial statements'

CO3: A,al1.se ti,pical business transactions to determine their effects on the principal elements

.'l llttlrrrciirl SlStulllcllts i

CO-l: Talie clecisiot'ts t-tsing mauagement accounting tools'

C05: Unclerstand the role of maragement accounts in planning, control and decision making in

:,u,.)rganization.

t\lTl
Ii.i.ics of Financial Accounting:

' 1;.r,ips: Scope; Functions of Financial Accounting; Cost and Management Accounting;

_ .. e relce betrveen Book-Keeping and Accounting; Financial Accout-tting; Concepts and

- ,, :rrtior-rs: Dogble llntry Systern; Preparation of .lournal; Ledger and Trial Balance;

: ::....r'uti.r'r of Final Accounts. Tradingl Profit and Loss Account: Final Accounts rvith

- ,.>llllellt.

\ 1i ll
- 

-. r .iil Statenlent Analysis and Ratio Analvsis:

: -..r. srqpificalce ancl types of,financial statement anal-vsis; Comparing Firrancial Data

, .r i..rnrpanies: Statements in Comparative and Common-Size Form: Meaning of Ratio and

\.:r:rlrsis: Classifrcation of Ratios: Liquidity Ratio. Capital Structure Ratio, Turnover

.,".i I]rtrl'ltabilitv Ratio.

.tl
" .f i 'r,\nirl)'sis

: Opcration: Sources and Uses of Furds; Preparation of SchedLrle of Changes in

= -.rpital iurcl Funds Florv Statements; lts Uses and Limitations; Cash Florv Analysis;

'- 1 r,.rcrationl Prepariition of Cash Flow Statementt Its Uses and Limitatiorrs; Distinction

'.1. Flou ancl Cash Florv.

xl *&^

*
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t l:l \ccountirtg
I-lentcnts of Clost. Ty'pes of Costs; Preparation of Cost Sheet; Standard Costing; Variance

\nalr sis. Materitrl Variarrces: Labour Variances; Simple Problems Related to Material and

Labour Variances Onlyt Marginal Costing; Marginal Cost and Marginal Costing; Importance;

Br.-ali- Everr Anal),.sis; Cost Volume Profit Relationship; Application of Margirral Costing

Tcchniq ues.

L \IT \'
l'lrnning and Flerible Budgets and Perforlnance Analysis:

Tlre Basic F'rarneu'orli of Budgeting; Meaning ar,d Definition of Br-rdget; Forecast and Budget;
Lip.1eg1i1rss ol Br-rclgetarl' Control; Advantages and Disadvantages of Budgetary Control;

Pleparing the Sales Budgct, Production Br-rdget, Cash BLrdget, Purchase Budget, Fixed and

Flexible BLrclgct.

rrrggestetl Readings:

. Carrison. R. II. (2011). ManctgerialAccounting (15th ed ed.). l5th ed. Boston: Irwin/McGraw-

Hrll.Griffln. Rick1,.

o (-lLrpta. A. (2001). Finctncictl Accounting.fbr Manageruent. Delhi:
,r:rrsor.r. I(Lrppapal lr . .1. J. ( 201 0. ). Accounting for Manugers. PHI.

. R.. \. (201 l.). Finuncictl Accounting. Delhi: PHI.

. \lralr. P. (2007.). llusic AccctuntingJbr Managers. Delhi: Oxtbrd.

. i.\. \iahesiru,ari. (2018) Colporate Accounting 6tr'Edition Vil<as Pr-rblication

',: .l-ul.lCBSl

'' . i '.. r -'i)l.i i. ll rll,r,X,'iltt'ttt itilLl Lt).\l (tLL()ttttlitt.g. Spt'irtre r'.

- '..:\. i' i.0il-l). ilttntr,4entenl ctcc'ounling fbr btrine,;.r. Ciengage Learning EMEA.

'.,'. r'r:in. {-'" :r. (l-11.). (2005). C'onlrolling Slrileg)': Munogetucnl. ,t1c'c'ounting, antJ

'ili!/iL:(.;,it'{'t.sut'(ntt.rtl: }.fttrrttgentcnl, Accotnttin,q, antl Pcr/orntuncc lleasm'enteri1. O[JP

t-.

r .. ,. i-i.. !i.. & ilrtl.inson. A. A. (2015).Atl:,ancedntctnugcntcnl uccortrillrig. P[-ll l,earning.

' _- :l.i-!lmi,;!r. i(.- 'lhrirne. I-1.. & Hilton, R. W. (201tt). lv'lunugcntanl ucccturttirtg:

,;;r,i:7r tr trt'iiiiitg tlntl ntanugitlg\'alue. Sydney': N4cGrari'-llill []clLrcation.
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f ,,ul'se Objecti'r'es:
.- \rLlrlent leaflts both clescriptive and inferentlal statistics to decision rnaking

Ur.:e outcomes: Upt'rt-l successful completion of'this course students u'ill be able to:

'i

t'ol: I.jnclcrstancl the liey' terminologies, concepts' tools and tecl-rniques of statistics for

ti;'T,i][L'Js.statistical clata using measures of centrar tendenc.v. clispersion. skewness and

[.,Llt)i0,,,r, prot.,rrrititl rLrres and probability distribLrtions to model different types of business

situations. , , .,rr.^r._ ^._*al methocls to analyze the underlying
CO.l: I.-lse sirnple/rnultiple correlation and regresslon

relationsh ills betu'een the variables'

co5: Cor,clr-rct ancl iuterpret a varlety of hypothesis tests to aid decision making in a business

:il::t'r. tr sratistical pacliage frequently used by practirioners ro analyses the data.

IflTL. 1ol^+:..t;^^'

''l(ColrceptrlfStatistics:ApplicationofDescriptiveandlnferentialStatisticsrn
- -- :lon Makirrg, r-rtilitl'and limitation of Statistics'

I :.cnriltion of Data: Bar Diagrarns; "Hislograms; 
Frequency Polygon; F-requency

. 
" 

i:.
' 

. . ,lU I.es of Centt'al Tentlency: Mear.r; Median and Mode and their implications.

lXrL of Dispersion: Range; Mean Deviation; Standard Deviation; coefficient of

\-ariation(C.V.) ; Skewness; Kurtosis'

ffi#oo": Meaning and types of correration, Karl Pearson and Spearman Rank correlation'

Brtrtssion:Meaning,RegressionEquationsandtheirApplication'PartialandMultipleCorrelation
.u:.tr Regression'

ffiil;o: concept of probability and its uses in Business Decision; Addition and Multiplication

I:rar'rems: Bayes Theorem and its applications'

ftit*rit' rn"o."ii"u;;;;"*,i;r'j a;';"pt and Application of Binomial; Poisson and Normal

Dsibution.

m, Theory and Hypothesis Testing: Sampling Theory; Formulation of Hypothesis;
. ^ --^^:^l:^- ^f A+fr;hlrfPe

{sp{icarion of Z test; i ,"ti, a test; Chi-Squaie test; Techniques of Association of Attributes'

r.\ \ 

u'" LVDL' rvvturrr*-" -- --- 

rN h ^- }{

Managerial

Distribution

MBA104-STATISTICSFORMANAGERIALDECISIONMAKING
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Note: All a5or.e coursc must also be taught using MS-Excel functions and graphical

represent:rtions.

Suggested Reatlings:

Herltenhol't. t-." &lrogli. J. (20131. Apptiett statistics.fbr Btr'tine's't tmcl l\'[anagenrctrt tr'sing

)liu.o,srlli t:,.xcal. Neu' York. Nv: Springer NewYork' https://doi'org/10'1007/978-1-4-614-

8423-3

. Keller. cl. (20151. J/crll.r/ic,s .Jbt' tlanagement untl Econontic'v' Ahbreviated' cengage

Learnirg. L.,iuc. D. Nl.. Berenson, M.L., Stephan, D., &t-ysell, D'(1999)' Stctti'slicsfor

a

a

a

mcmugcr,s' tt's'itt11

Microsofi Erccl (Vol. 660). Prentice Hall Upper Saddle River' N'l'

Beri.G.C.(2009).BrtsinessStatistics'McGralr'HillE'ducation'
Blacli. l(en. Appliecl Business Statistics' Wile-v India'

r.,v
\uY

r)rg' " c.7W%
-TNW
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MBA 105 * BUSINESS ETHICS & CSR
Credit- 04

C ourse Outcomes:

rtier successfll contlrletron of this course students rvill be able to:

CO1: tntbibc bLrsincss ethics in their personaI and professional lif-e.

ClO2: Incr-rlcate leaclc-rship tr:rits and motivate therr to learn techniques of enhancing and

managing potential lir creative constrttction.

CO3: Llnder.stancl and appreciate the core values arising out of dif]-erent sollrces.

CO.{: Appreciate role of Indian cultLre ideas in developing effective Iranagerrerlt skills.

Clo5: Clreativel), explore stories for drarving managerial lessotls.

L\ITI
Or ervierv of Busitress Ethics:
D;ilritio, & nature Business ethics, Cl-raracteristics, Ethical theories; Causes of unethical behavior;

Firrcal abuses: Causes of Lrnethical behavior; Work etliics; Code of conduct; Ethical dilernma.

] \IT II
Ltirrcel Role of the Nlanagers:
. r ,> in practice ethics lbr managers; Role and flnction of ethical managers- ConTparative ethical

':'-:\ irrLtr olrriinagcrs. Profit rnaximizatiot-l vs. social responsibilit-"-.

L \IT III
H Lr nrrrn Values:

.:..:r.C huprap values apcl its in'rportance in areas of life like rvork and relationships.

. . :'rrtior.r ol values: 'f he dynamic life-lqng .learning process.

r - ,.r.r. riinding hurran valnes through Abraham Maslow's theorv of rnotivation

i :.ll [\
'', ..,1r" !\ stenl in business enterprises:
. .. -.- sratenteut of a business enterprise and its significance;horv it is fonned and communicated.

. - . iltcl grorvth ob.jective ol a business enterprise v/s greed: A critical review of business

, : rr.ise yalues in light of its impact on employees, cttstomers, society and nature.

- 
:,t

. , -r Ethos and Nl:rnagement:
| ,;:ri r-rt Inclian ethos & Bharatiyata
! - ..' :n il\ a FoLttldation of Indian Management

. .. .:: "i lllil'Ll'i\ SOciett'

| -. . r llr.te S\ ste lI \

r -: : -.i PurLtsltarth. N4anagerial Purusharth, Karma y'og

. 3:-<ket of needs, Harm minimrzation & harmonization
. - , ' :.:e ls of holrstic person and enligtltened leadership - OSHA, Corpor A

C. ourse Ob.icctive:
To sensitize the stuclcnts about the importance of business ethics and hur-nan values in life.

\s

L,-LL.LL-
L-L.L.L.
H
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t\. grcterstartcting organizationol Behavi.ut' (3rcl Eclitionl' oxford

. k;::]:l:'il 
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(leee) rrtt'cu'd a Ps,chotos)'rt/.Beins (3rtt E'ttirionl' 'rohn wilev & Sons'

. G,.cl llcy.,s ljlhls ( 1 992.t. American Bible Society'

. Hazleton Leslel'(2013) Tha I'irst Mtnlim' Atlantic Books'

. Wills Garrl (2d 17)' Ll'hal Lhtt Qttrtttt l'Ieanl' Viking

. we),cler lLobert Van De (2006). 366,Reuclingsfrrttn Islam o00q Jaico PLrblishing House'

. Miller Barbar. Stoler (2004). fl',. Bnog:rroi-Ci,o. K,isltnu's Cotnt'tsel in Time oJ lYar' Batham

Classic.
. |-lte llhtryttt'ut'lgitu (20151' Gita Press'

. Hanh'fhich Nhat (199u). The heut't o.f the Budctha's Tecrching' Broadrvay Books'

. Collins c. .ro,,r.l, t L.az'jerc. william (1g92). Belxtncl-Ent,eprenetu'ship, TurningYotn'

Busina,s.s irrlo t.nil E,rtthrrittg Great Cctntponl:' Prer-rtice Hall'
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A 106 - BUSINBSS COMMUNICATION

Credit- 04
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- '-'l:tiorl olthe course the student will be able to: 

I he in a nositior.r to ove
- , .: l.lrcleru-Jii,. ."re concepts of 

"orr-rni"ation 
and will be in a position to overcolrle varlous

:.-.:..ers present irl the plocess of communication' 
a,d interviews

-.r]:Girintlareinr,vrittencolnlnunicationandana|yzetheinsideoutofpreserrtatlons
.ll'1:Detl]onstiatetheskillolwritirrgbusirressreportsandbusinessletters

-,-)-: Pr.esent tire deptlr of oral comtr1unication skills and challenges and care in the body language'

.i..i-<,g,o,-,-,l,letileirl-rpactolgrorrpcommunication,andvariousprofessionaletiquetterelated.
,- i.l(r: Deternlitle the inlportance cif para languages in the cr-rn'ent scenario'

t'l 
1.,,,.n ro Br-rsiness clommr.rnication: Meaning. \t*' Pttrpose and r'vpes of communication;

-:.: ,-,1'Comr.r-i.rrication; Cotnmunicution ii*ctriie in Organization; Barriers to Communication: 7

- :llrtt.luuicatlon. Inlpact of Cross Cultural Communication'

"1t ]l,.rr co'rrrr-rrication: Resurne writing and cover Page Draft, Group Discussions' Itrtervier'v'

_ --::.s. preparation tbr lnterviern, nt't-.".,ire Listening Skills, Teleconferencing and video

."i,,alll*siiils: Essr:rtial Elernents of an Effective presentatio,, Desigr,ing a Presentation, , Types

., \1d. APPearonce & Posture'

\IT III
: - -'itlttrr:nication: Purpose of Writing; Clarity

- - Te :hniques. Business Letterl iid Reports:

-l . ' efier. Layout of Business Letter; Reports:

' :i:Ports Writing 20 
.i

' ' 1'r 
r:!..ic,tior: what is oral comr,unication, Principles of.successlul oral communication' Two

- :.:.:ilre oral .on.,rrni.ation, f,f..tiu. tirt.ni"g, Body Language a,d its elements' Para

- :- :r-.pt alld t) Pes'

'.-..
: r:-,,.r1]icatron: N4eetings: Need, [mportance and Planning of Meetings, Drafting of Notice'

l r 'irs ot. N4eeti'g, Writi*g H4.,|,orunarm, Press Reiease, Press Conference' Business

\ ;i i qLtettes. Telephon ic E'tiquettes'

in Writingl Principles of Effective Writing;

introJu.tiJn to Btrsiness Letters' T1'pes of

Detlnition anci Purpose' Types of Business

^) 

,8'

l6

. " :l::r.:ji]i;,,n. various modes of communication and present the purpose and objecrives of

- ' : ','-'llllllLlllicutiot"t'
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. Sehgal. l\4.1(. &l(hetrapal, V. (2006). Business Communication. Ercel Books.

.ChatLrrvedi" P.D. (2006). Business Communication (3rdEdition.). Pearson Education.

. Sharma. R.C. & l(rishna, M. (2002). Business: Correspoudence and Report Writing (3rd

EJitiorr.). Tata McCirau, llill.
. Pal" R. (2012). Business Corlrnunication, Sultan Chand & Sons PLrblication.
.Bisen&Pri)'a (200t)). Business Comn'runication, Nerv Age International PLrblication.
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BA 107 - COMPUTER. APPLICATIONS

Credit- 04

Objective:
urse details the tools
'iate manner.

ol in lormation technolog-v for eff-ectively d isseminati ng information

r..c Outcontcs:
, - --.iiii citi'l't1.:it-'ti'-rl: r:1'tlris coltrsc, the learner will be ablc to:

r I : ll,,.icr:ii;irril tlrc l,grking of computer along with the t,vpes of Ilardrvare ancl Sofhvare

_, r1. Cre.iil .,;.-,;sl llocLrmerri, ecliting, lbmatting and inserting taLlle, cilatiot'ls, references and

'.,.,]: t lt Ct:if l','n1S

-,-r-t: ,i.t-r.lli.- i,il,reriioint prescntatior-rs. rvorking rvith ll-taster slicle and anilltations

-;-l: i'r.r:rr,i.: l .r,qiii;ooli, enter clata in arvorksheet. fbnlrat a tvorkshect. ibrtnat tlutnbers in a

, 
- r'l-,sllci:i. i:ii:r,i1.r ltl l:xcel table. lllter data by using an AuttlFilter' Sofl clata b1' Lrsing an

''. ,itir ir i iica

'- ( )--' .ipirli corlcliLi'lnai fornlatting
. i )l: iii.;r., e i\,{-,l.ir3itcet. LJsing Print Previerv &amp: other tJtilities

., ,-: 'i-:-i'. ir)i']1-irill'r1' iike VLooliup, IlLookup, Count' Surn' Subtcitatl'

;S: ,- icirii::g {rr-,i;rrul:is ibr l:'inancialApplications. Creatc Charts and Graphics

'':. L st: irii',ri 'l ahi,-rs li:r Data Analr sis

i ,"il,l .,,.r: corrputer hardu,are a'd so'f{ware, Framervork of cornpr'rter, input and output devices,

J.r,ulllltcr rremories, central processing unit, types of computer; types of software: system

:,.rftu are and aplrlication software, sofiIe basic terms related to operating system'

\ll il
. . \\,rr.rl: Sonre basic terrus- toolbar, fbrrnat bar and status bar, insert tables, charts, smart arts,

.,:.iing eraphics. pages options, insert citations, creating, editing and saving word document'

-:J rrlallto text, spelling and grammartool, creating a cover letter, rnail merge'

, - : \\ cr.-,oint: preparation of por,ver-point presentation, what to include and rvhat not to include

. . iJes. irserlipg lerv slide and deleting any slide, use of traster slides, inseftiotl of figure,

- ,,:'.ri;s atlcl charts in presentatiot-t'

', . -1tl
;.1lrrn to I,lS Excel: Understanding Basic working with Excel, QLrick review on MS

-: i).tions,ribbon,sheets,SavingExcelFileasPDF,CSVandolderversions,Copy,Cut,Paste,

... ,. ,hicle ancl linh the data iri Rows, Columns and Sheetl Using paste special options,

.: .r:::.g cells. Rou,s. Columns and sheets, Protecting and Unprotecting cells, rows'

- r i : rLrcl shcets l,ith or rvithout passrvord, Page Layor-rt and Printer properties, Inserting

, . r:) ,i.ri other objects in rvorksheets, Understanding Data Corlsolidation, Consolidating

.-r;ntical l-avonts , Consolidating With Difl'erent Layouts

r-n-
' '-g with formulas/functions:

Nog' db



a*L.
L=L
ts
Ir
EL.
L..L.L-L,L.L-t
HL-LLLLLL.
L-..
L..
L.-

F

a

2\

L,,,,kup irntl Rel'eretrce l-unction's: VLOOKUP. HLOOKUP. INDEX. ADDRESS, MATCH,

L)FI SI l. -l-Ri\NSPOSE. INDIRECT etc.

L,,girirI Functions: IF/ELSE. AND. OR.NOT. TRUE. NESTED lF/ELSI] etc.

l)Lltrrl)ase functittns: D(iE'f. DMAX. DMIN, DPRODUCT, DSTDEV. DSTDEVP, DSUM, DVAR,

D\'.\RP etc.

[)irtc lnrl tirne functions:"DATE. DATEVALUE, DAY, DAY360, SECOND, MINUTES, HOURS,

\O\\'.-I'ODAY. MONTH, YEAR, YEARI'RAC, TIME, WEEKDAY, WORKDAY.

lnt{rruration functions: CEI-L. ERROR.TYPE, INFO, ISBLANK. ISERR, ISERROR, ISEVEN,

ISLOGICAL. ISNA. ISNONTEXT.ISNUMBER, ISREF, ISTEXT, TYPE etc.

\l.rth irnrl trigonometrt Functions: RAND, ROUND, CEILINC. FLOOR, INT, LCM, MOD,

EVEN. SLiN4. SUN4IF'. SUMIFS etc.

:t:rii:tical Functions: AVEDEV, AVERAGE, AVER4\GEA, AVERAGEIF, COUNT, COUNTA,

C'OT-NTBI-ANI(, COUNTIF. FORECAST, MAX, MAXA. MIN. MINA, STDEVA ANd

[- sing Data analysis.

i\tT\-
| ,nrlition:11 Forrn:rtting: LJsiug Conditional fbrrnatting, Using Clonditional forn,atting with

ntLtltiple cell rr-rles, t-lsing Color 56ales and Icon sets in conditional tbrrnattir-rg, creating new

rules and nrauztging existing rules

l).itrr Sorting and Filtering: Sorting data A-Z and Z-A, Using Filters to soft data, Advance filtering

options Pivot tables, Creating Pivot tables and using pivot table options, Changing and

Lrpdating clata range, Forrratting Pivot table and making Dynarnic Pivot Tables

i'ir ot Ch:rrts: C.hanging ancl Lrpdating Data Range, Types of pivot charts and their usage,

lbnnatting pivot charls and rnaking Dynamic Pivot Charts

: Ll:gested Readings:
.Tune .lamrich Parsons. Computer Corcepts 7th Edition, Thomson Learning, Bornbay.

I Frandsen. T. L. (2010). N4icrosofi office excel. Retrieved frorrrwrvw.bookboon.com

- lntrodLrction to Infbnliatior-r fechnology, l'll education solLrtions. Pearson.

: ntierstancling Computers: Today and Tomorrow by Morley and Parl<er. Cengage

l''1S-Ot'flce 2007. step b,v step, Pearson..

Nsg'w
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MBA 2OI - MARKETING MANAGEMENT
Credit- 04

( ,'u rre Ohjccl ir e

. ;;,.Llr:e highlights the core concepts, contexts, theories and practical irnplication of Marketing
' r';,ri \\.rrlcl. fhe students lvill also understand the broad spectrutn of Irarketing decisions in

- --r',.,nir.s ancl slgnilicance of Marlieting as strategic and essential function in an organisation
- ' -::> \tlatcg\.

it I-.! Outcolllcs
- .':l;titru rrt'the coursc. the students rvill be able to:

r, ( ) 1. L)entonstrate understanding of the rnarketing, its importar,ce arrd rnarketing environrnent.
r- L)l: Criticallf iinall,ze the concepts of-marketing mix, product r.r-rix, prornotion mix and

:1.:t'kr'1 \c lll)clltal i()ll.
r L)-l: .\nal)'ze tlre conce pts of pricing and aspects related to distribution.
i- O-1: I-i,alLrate the col']sLlmer buying motives and understand product life cycle.

CO5: Assess the orsanization's strategic, operational and tactical marketing decisions aswell
.rs social and rrobile marketing concept.

1\ITI
I l tr', rtluction to Mnrketing
,' ':i.rn. Nature. Elerrents ancl Scope of Marketing; Marketing concepts; Marketing philosophies.
.'., nrer valLle- cLrstolner Life Tirne value, Practical problems in measuring Custorner Lif'e Time
., ,.;: Holistic Marketing. Concept of marketing orientation and consumer orientation; Concept of
' ... r.-iing environnrent- Nlrcro and Macro.

L \IT IT

I lcntit'i ing :,rnd Selecting N{arhets
. .:, Sesrrentation- Purpose and Methods of Marketing Segmentation, Levels of segmentation,
:r'i !. Bases ol Segurentation. Concept of Targeting: Selection of Target Markets, Strategies,
'-::r rrlpositioning: '['y'pes. rna.ior errors, Prodr"rct Diff'erentiatior,s: Variables in Differentiation.

\IT III
'. l ,rkctirtg \lir

-.-: Planning - ProclLrct Mix Decisions, Product Line, New Product Development, Product Life

- - , ...:r. adverse elltct of price u,ars; Clrannel of DistribLrtion(COD): Levels, role, factors affecting
,- r-l! Strategies. Role in Value Chain -lnbound and outbound logistics.

tlrT w
Pmmotion Mix
L nderstanding the concept of Marketing Communication; Role of promotion in Marketing;
Determinin-e Promotional Mix: Sales Promotion, Advertisement, personal Selling and Sales

\ lanagement, Pub I ic Relation, Publicity.

tlrf \' 
.i

Sociel and Mobile Marketing
Ttle -t E frame work for Social Media, categories of Social Media, App pricing Models,

: .: r,f a liociat tr,!,edia Straregy, .l:T"l$y.

Ndgf'N*-
r clicli (PPC) Advertising,
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'.1 .l:, tir PPC' .\c'lrertisirrg: concept of Retailing and Ornni channel Marl<eting- choosing Retailing
-. 

.::.;:... T1p,--s ol'l{etailcrs. Efl'ective Omni channel Retailing.

\ u g geited Reirtlirtgs :

. f);:1',p.rn.1e. & Irarle-t,. ( I 993). Corporate Culture, Custotner Orientatiort, and

.-:r;,',rrrireness in Japanese Firrns: A QLradrad Analysis. .Iou'nal o./ iVku'keting, 57(l),
_:_t-

::..',,.,,1. & I-er 1'. 12017). Marketing,(5 ed.). McGraw Hill Educatior, .

., ,,,--r.:ki. &Kohli. (1993). Marlret Orientation: Antecedents and C'ortsequcnces. Jotu"nttl of'

)Iarketing, 5 7 (3), 53 -l 0.

Kotler, P., & Keller,.K.L.
Prahalad, C. K. (2005).

School Publishing.

a

I

I

a

(2012). l,[urketing manugemenl (i 4 cd.). Pearsor-t.

The Frtrtunc at the Bottom o/ thc Pt:t'untitl. Philadelphia: Wharton
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MBA 202. ORGANIZATIONAL BEHAVIOUR

L ,ul.\c outcortres: LJpon cornpletion of thiS coul'se the student will:

LO 1 : Becoure ettective leaclet's by addressing the hurnan side of er.rtelprise.

t.ol: Uncler.stand inclividrLal behavior in organizations, including attitudes, job

:er.sonali1l'. valrres" perceptior.r, decision rnaking, and motivational theories'

col: Llnclerstancl uroup behavior in olganizatiot]s, including corlrnunication,

Credit- 04

satisfaction, emotions,

leadership, powet' and

rrol itics" confl ict" arlcl rlegotiations'

co-l: Llncler.stancl tl're organizational system, including o|ganizatior.ral stt'uctures, culture, human

resources. arld chirrlge.

t\tTI ,

- r,,cilts: Nature. lntportance: Models olorganisational Behavior:

I,cr.ception and Attribtrtion Theory: Concept; Natr.rre; Process; Importance; Management and

B.'har ioral Applications of Perception'

L \IT II
\rtitutle: Concept. Process; Impofiance; Techniques of Attitude Measurenlent;

f,rr.sr11tlit\,: Concept: Nature: Types and Theories of Personality; Shaping O'B:

l-crlnling: Concept ancl Theories of Learr-ring'

\ I, rrir rrtion: Theories of N4otivation: Motivating a Diverse workforce.

I \IT III
Lcrrrlership: St.vle and Theories of Leaclership- Trait; Behavioural and Sitr"rational Theories;

- :r.ie rship Stvies in Inclian Organisittions'

\.r;rl\:is ol' [nterpersonirl Relationship; Group Dynamics: Deflnition; Stages of Group

,. -,!r'nrL-nt: (iroup Clohesiveness; Fprrnal and Informal GroLrps; Gror"rps Processes and

. . . r.i,,n \Iaking: D)'sfirnctional Groups; Punctuated Equilibrium Model'

'']T I\
--..:-.r.lri()nrtl lrorver antl Politics: Corcept; Sources of Powerl Distinctive Between Power

-.. .r.cl l,fluence. Political tmplications of Power: Dysfr-rnctior-ral Uses of Powerl Stress:

: - -::-..i ing ancl its clousequences. causes of Stress; Managing Stress.

N-IT \'
timrledge \Ianagement and Emotional Intelligence in contemporary Business Organisation:

O:grrizrtional Change: Concept; Nature; Resistance to Change; Managing resistance to Change;

. :' :', I' Lhilllsr': I:-trrt l-ewin Tlregry of Change

rrg\S^ :'r-v'' 'Y|t

Course Objective:

I ire crrLrrse erplaips about rvorliplace behavior and concepts of'

il:lt.n i,rr ancj hclu tl-ref intennesh rvith organizational prodLrctivity'
lndividual and InterPersonal

4-



25

Conflict: C(ucepts: Sources: T1'pes; Functionality and Dysfr"rntionalitl' Corrflictl Classification of
LL.ntlict- lntla: lndiviclLral: Interpersonal; Intergroup and Organizational: Resolution of Conflict;
\ le urins and Tr pes ol Grievance Handling;

: Lr g gestetl Re:rtlings :

Ir':.i: L. (201 l). Organizotions Behat,iom'(12th edition ed.). Neu'York; Mc Grarv Hill.

ii. \ (l0l(>). OrgtmizuLit.tnal Behut,iour (12th edition ed.). New Delhi: Hirnalaya Publishirrg

H.,rrsc. I(rurar. P.: &'fhakur: K. (2011). Text book of Orgtrnizotion Behavior. new delhi:
\\ i sclrrnr Prrbl ications.

Srcphen: P. (2013'\. Orgttnizciional Behuvictur (l5th edition ed.). New Delhi: Pearson

EdLrcation. Uclail P. (2016). tJnderstanding Organizationol Behuviour (4th edition ed.).

\eu Delhi: Oxfbrcl Fligher Education.
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MBA 703 - RESEARCH METHODOLOGY

Credit- 04

f ourse Objcctivc
ihe ctturse erplains the iipplication,o{'researcl-t to various fitnctiot-ts of Iranagetnent.

f'ourse Outcomes 
i

i :,,n cotnpletiort of the coLlrse the students rvill be able to:
( O I : LJnclerstzurd the concept. process, design, tools and techniclues of RM.

t-O2: Appll,tools, techniclues/rnethods to assist various functions of managelnent.

L O3: Anall,se the data collected.

C'OJ: EvalLratirts the results. interpret and present findings.

L'O,i: Prepare t-escarch report

T\TTI
B:rckground:

i. lntroduction to Research and The Research Process.

l. 1'1 pes ol'Research.

I Devcloping Research Qr,restions

I CorrtribLrtiorrs o1'Research to Theorl' and Practice'

: Research llthics and Integrity
L\ITII ,

Literature Revieu':

ldentit_r,ing. Accessing zind Managing Information and Scholarly' Literature

I .\caclenric \\iriting atrcl Referencing

. l-iterature Review Developlnent

Quantit:'rtive Nlethods - I:
Data and Variables.

The Nature of Qr"rantitative Research.

Descriptive and Influential Statistics.

Sampling.

Designing and Coding Questionnaires.

Data Entry and Screening. 
,

Hlpothesis Testilig

tlrr m +

Quantifative Methods - II:

i- Association: Correlation Coefficients.

:. Bit'ariate Regression.

-:- -{ssociation - Chi-square Tests. *q\v
Ng!Dsl



2+

T'\IT IV
Quzrntit:rtivc Nlethods - III:

+ Difference: t-tests.

5. Diff'erence: ANOVA.
5. Retiability'. Valiclitl' ancl Rigoirr.

t\lTY
Rcpr,rrt Prepar:rtion

Reporting a QLrantitatrve StLrdy.

Trpes and l.nlottt of Research Report.

Precauticlt.ts in preparing the Research Report.

tsibliograph\ and Annexure it-t the Report.

\,,tc: TIre coLrrse has to be tar-rght u,ith the help of MS Excel and IBM SPSS rvherever needed.

: uggested Rendings:

Clrapmirn.C.(2015).R/ormurketingre,tearchandanallttics.Nett'York.NY:Springer
\cieuce Business N4ccJia. LLC.
C'troper. I{.,&Schindler,P.S.(20l}).Bu.tines,tresearchmerlrorl,r(Trvelfthedition).NervYork,
\\ :\le ( irrtri-llill Irri irr.

\tallrotra. N.l(..&Birlis,D.F.(2007).MarketingResearch:AnAppliedAltprouch(3ed).Harlow:
Financial Tinres Prerttice Hall.

Polnter. R. (2010). the handbook of online antl social meclia resecu'ch: trtrtls and technicptes
' ,t lnttt'kcl re,tcurt:ltar.s'. New York: Wiley.

ZikprLrpcl" W. G.. Ilabin. B. J., Carr,.l. C.. & Griffin, M. (2013). Btt,sine,s.s re,seurch methods.

Cengage Learning.
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MBA 204 - OPERATIONS RESEARCH
Credit- 04

( ou rse Ob jcctive
: .iLrdcnt learns the application of select tools of operations research and how

, --l Inr l.,usincss clecisiorT Inaking.

L rurr€ Outcomes: On the successful cornpletion of this course students u,ill be able to:

- l1 : L nclerstancl the basic concepts and key terminologies in operation research techniques.

- ll: .-\ppl1 ciccisior-r criteria methods to the problems of various decisior-r rnaking situations.

- r )-i. ,,\nalyzc the linear Prograrnrnirrg, assignmerrt, trrnsportatiorr. gal)re theory and

)-.preucing pr,:blcrrs to recluced tirre and cost and maximized profit and sales.
r-ilJ: LJse st;rtistical qLrality contr,ol rnethods to quantify and sketch variatiot-ts in quality

ir r0Lr le r.r-l s.

L()5: Knou,leclge about netlvork techniques to complete the pro.iect at minimr"rm time.

L\ITI
r )pcrrrtions Rcse:rrch: Uses. Scope and Applications of operations research in managerial

clecisiorr rrakiug.
I)rcision \'I:rliing Environment: Decision rnaking under certaintl,l Uncertainty and Risk situations;

. ,- >rr-rn tree approach and its applications.

I \IT II
Lineirr Programming: Nlathematical fbrrnulations of LP models fbr Product-Mix problern;

Graphical and Sirnplex methods of solving LP problern; Sensitivity analysis; Duality.

I rrrnsportation Problern: Various'methods of finding irritial basic f'easible solr"rtion and optimal

:oILttion.

\rrignment N{oclel: Algorithnr and its applications.

\I1 III
{r.rnrc Theor}': Cioncepts of game, 'l'u,'o- person Zero-surrl game: Pure and Mixed strategy game;

Saddle point; Oclcis rnethods and Graphical method for solving Mixed Strategy game.
\rriuencing Problem: .lohrrsons algoritl-rm for n jobs and two rnacl-tines, n jobs and three machines;

. 
''r.s ancl rl- rnachines Problems.

I \iT i\-
I i nenric Progrzrmming: Capital budgeting problem; Shortest route problems.

w"-*{"
Jrg"'\W



tlTr \-
It*j1 lflagement: Rules for drawing the network diagram; Applications of CPM and PERT

,r6grm,il#Es in Project planning and control; crashing of operations

SCE f;Gd Readings:

.t l-iebelnan. G. J. (2017).Introductictn to Operation Re.search. McGrarv Hills.

. rlt) 131. glterations Research; Quantitative Techniclue,s.ftn" Manugemenf. Sultan

-. --\ :-i].

:-. r\ tl0l 71. Opercttion,s Re,yearch; An Introduclioir. Pearson educatiot't'

... \ D, il0l7)..Quantitative Techniqr-res in Management. McGraw Hills.

. : ,,. P K. & Hira. D.s. (2012). Introduction to operations Research' S. chand & co.
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Course Obiective
The main ob.fective of this

concepts and enable students

t-rnancing decisions, and how

MBA 205 - FINANCIAL MANAGEMENT
Credit- 04

of financial management

important investment and
course is to develoP a foundation

to understand how corporations make

they establish working capital policies

r , ur\e (Jutconles

:r !-rrrttpletiorl of this cotll'se. the students rvill be:

L f) 1 : Derronstrating an understanding of the overall role and importance of the finance

iittrct itlt-t.

to]:Validatinglinorvleclgeofabasicfir,rancialvocabulary
L'O3: Demotlstrating basic finance lnanagement knowledge'

COJ: Unclerstanding of tl,e goals of the finance manager

t o5: lclentif),ing tnl basic inancial environment, institutions and services

t.(J6: perlbrmin-g analy,tical revier,r,s of leverage structure.and rvorliing capital management

t()7: Erhibitinikno,.;ledge of the value of money overti,e and its uses

I o8: Evalr-rating the capital bLrclgeting decisions of orgarlizations atld calculating cost of

;epital o1' thc llrt-t-i.

\;liai,. of Finauci:rl N'I:in.gement and rime value of Monev:

L.rncept 01' Financc'. Scope and Objectives of Finance, Proflt Maxirnization vs' Wealth

\1:u.intization. Ft-tt-tctious of Finance Manager in Modern Age' Financial Management Process'

llrestrlent Decision. Financing Decision; Asset Management Decision; va|'re creation;

\ianaeing ancl Accluiring Assets; Fir-rancing Assets; Future Valr-re (Terrninal Value); Present

',llrie: Disctlttnt rate (Capitalization Rate); Tirne value of money'

i \IT TI

L rrpitrl Budgeting:
f ire capital L3uclgetirTg Process; capital Budgeting and Estimating cash Flolvs; capital

BLrJeeting 
'lechniques: Pro.iect Evaluation and Selection; Alternative Methods; Payback Period;

lnrernal Rate of I{eturn; Net Present ValLre; ProfitabiliB' lndex; Rankir-rg of Projects'

t \IT III
( ',\t ul Crtllillrl:

r-rr e rail Cost of capital of the Finn; cost of Debt: cost of Preferrecl Stock; cost of E'quity

Fr,pected l{eturn. l-zrctors that can Aff'ect cost of capital; capital-Asset Pricing Model

:.11ill'sach. L.ost of Equitl'; Before-Tax Cost of Debt Plus Rislt Premir'rrn Approach; Weighted

-.'. --r'.rge C ost: Ecottunic Value Added(EVA)'

\ 1T i\
Leverage:

Opreratin g Lev era ge ; D e gree of Op eratin g Lev era ge.!D\OL)

J^i*'\S
Its Ar-rtorpoti ve Div ision; Financial

dp^f
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rlr ,-,iiil .Fjr.nr RisL: Cash_Florv Abilitv to
_ .:. ,i-.>..]r anar.

- ' : I Decisions and working capital Management: Forms of Dividerrd, concept of Retained- ': '' PItrLtgh Back of Profit, Dividend theories and Dividend policy: walter, Moclel,' ' 1''r:l rnd 1\{odigliani Miller Model; Factor Af1-ecting Dividencl Decision. overview of- - ':,r.:'il Decisiorl: concept, components. Factor Affecting rvorking capital Requirernent,- - --'' :''i \lanagenletlt: Management of cash, Inventory ancl Receivables; Introduction to_ ..- .r Finlrre ilrg.

" .__..:".n Rerrdings:

. -. I r {l0l-il. Firt,rnLiul "Vutttryctttanl ancl Ac,c<_ttrnting in tltt, ptrhlit. .\((.tor.* : . England: Routled-ee.
r --: \'i'l (1018)' Bttdgets ancl Financial Managentent in Higher Eclrcation Hoboken:

. rlr \\ iley & Sons.

Leverage Degree of Total Leverage
Service Debt Coverage Ratios or

' Brigham- E. F. (2016). Financiar Management; Theory & practice.
Learning.

' \{'aqfien'' B. T. (2017). Financiar Manqgement in the sport Industry.
London- England. : Routledge.

. Fande)- I. (201 5). Financial Management, I lth Edition. New Delhi, India:\-ikas Publishing House.

" Chandra, Prasanna (2004). F tn d u t n e n I ctl,s, o /' F i n an c i o I Mu n ct g a nt e n t . 1. ata McG rau,

, = ii.P(2000).

Boston: MA: Cengage
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'L-'rllr.ri i i'rrrlr fi1il sttccessfitl ctlrlpletion of this coLrrse" the stuclent *.ill be able to:'';rf i.111ti lhc cot':cept, Jaclors ol'the business errvironlnent anci interaction betu,een: . -,. il-,tt.lll:illt:>.
t 

,'t.'l- -rhe 
gllbal environtrent, various larvs impacting the business.:. rirllii i'l)1-lolls got'erni.netlt policies, institr-rtions u,-,ci it, role in business.

, ,,:.;;;:il;,]|]:.,,?t. rore a,rJ p,ocess oieiir,r policv, t.pc. Fa;, w.r.o. rMF,, RBr,

-' ;'.i,lii:rr ie:ii',ing orSWor. Stock Exchange antl Anarysis of companies.

- ) -': F'll\rironment-tleaning, irnportance; Environmental Scanning- Meaning, Scope andI -;"' Internal and External Environrnent; Interaction betu,een Internal and External

' I ,,,.j Fconor.r.r\,.

: II

o.'

MBA 206 - BUSINESS ENVIRONMENT
Credit- 04

.. ()i.r jur,Iire

l-:< --.rurse details about the environmental forces, both externar and;:=r'ction and effect on business. ,

and their

Comperition Act2002 (wirh back;ground of MRTP); FEMA Act 2000 (with background of

r Consumer Protection Bill 2019).

economic
the current

tii
'-":l:'ial policf in India, MaJor changes; Monetary Policies; International Monetary l.Lrnd;:''r llailli: Depositorl'Sl,stem in Inclia;RBI- Roles, Functions; The Insolvenov

[]Tr n-
Introduction 

': .yfM!- concept, Evorution, their rore and significancede'elopment, policies for MSME,.challenges'"J opp"nunities of MSMEsscenario.

LlTr t-
Freparation of project report on MSME; GST _ Concept and Application various field.

a

a

a

-l
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MBA 207 -,HUMAN RESOURCE MANAGEMENT

Credit- 04

L ilut'se {}uteolttr:s: ti:'i i:otlpietiitrr of the coLllse, the stuclents will be able to:

COi: Ii;rci(lir 1n rLnrlcl'slancliug trlthe concepts o1'HRM lntl its itlrlltlrt:-tttce ilt the

tl rgail i;ritL ii 
'i 

i ,

r.'(,r2: lrilri l:rte tiie csscnlial sliiI sets recluired to function as arl Fllt ll-]allager.

(_.[-)j: ltrl.:]r.a1t tlrc !.uoii lodge o1'llR concepts to take the best tllatlagerial decisiorts'

., ii,J:1r-riitiii.,:ri,,: i.r iitr iilpleureptalion aud evalr-ration of plalls relatecl to etnploYce

l'ccrLrilnlri.rl. ,.r',1t;1iir11, t'r:tetttiotl. arrcl appraisal processes itl an orgatlization'

{-'U5: 1.:r,;lluii'r. ajirl irnpiement'emplo,vee training and deveL:pttrent progratus.

i- i l6: l;'i::i:.i'i t"ltliorililiv the salarl' and compensntion structure'

r'O7: Lrtaii: pti-,sli1-.. o1'fur letter, cicvelop and use HR Metrics atld u'rite .lob Advertiselnel-lts.

i'i )[]: llatrill:r e;tl-r1.,:'ec issr-ics and r-rnclerstand the ner'v tretlcls irl IIRM.

L \ IT.I
f lic Dvnamic Environment of HRM: Introduction, Functiotts, Scope and Significance of HRM:

, -,,i Capital in Orgar-rizations: Managing Hr-unan Resources in Organizations; HR Management

;.. Lr glutiorr o1'l lRN4. FIR Malagement Competencies and Careers

I \IT-II

" 
i.r,1t,q er Acquisition: HR planning, .lob Anatysis- Nature, Methods and approaches, Job

,.,i:riirn. .lob Specification. Job Evaluation, Recruitment-T,vpes and Sources, Selection - Process

,-r',nrqtres" Role o1'Technology in recruitment & Selection

.: i.r.,rrl \lobilitl.zrltl Separation of Employees Transfer, Prornotion ar,d Separation of employees

:: ii \lctrics: \\'riting a.lob Advertisetnent.

T\IT-M
Training and Appraisal

,: ;,ing - L.1r.ellt. training process, technitlues
. .,ili:hing the Perlbrmance Management System: lntroduction; Purpose; Appraisals Process,

_\pltraisals Methods, Tools for measuring employee performance
:-..,, r,l.Ii'ie :: S.'1t-- Appraisal& Peer Appraisal

I_]Tf-r\-
Uraeging "*pioy." 

relations- Labour relations, Dispute and their resolution, collective bargaining,
-Employee 

welfare: A brief introduction, Worker's participation in Management.

R,mertinn of Human Resourcbs: Myths about Retention, Why People Stay or Leave, Drivers of

Retention
frdq-ee Absenteeisni: Types of Abseilteeism, controlling AbsenteeisA 

)

r-fbgcc Tni-nover: Concept dhd Types of Ernployee Tumove*-!v v-

Course Obiective
Ihe ct'rt-tt'se exltlains the cotlcepts of human resource management

.lcr e loptnettt lltttl t'ctctttit'lt.

including planning,

J,";{r

\A1W"
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I \IT-\-
:r..usation Managernent - Components of Pay

( ,,111s111ylor'2lr-\, issues in HR.M- HR Audit. HRIS, SHRM. IHRM - A Brief Introduction.
llR \letrics: Off'er l-etter & Pay' Slips

: Lrggested Re:rdings:
. Decenzo. D. ,{.. & Robbins, S. P. (2010). Fundamentals of Hurnan Resonrce Management.

.lohn Wiley' &Sons. Ir-rc.

. \lathis. R. L.. & .lackson. J. H. (2008). Human Resource Management. Thomson Soutl'r

Westenr.
. Rao. P. (2014). Essentials of Human Resource Managernent and Industrial Relations. Himalaya
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TL QUALITY MANAGEMENT

Credit- 04

-'';'trt e olthe colrrse is to explain the philosophy and significance of total quality
-' r:lrc ltrcrrlr ol'lrttsirress.

, . - ( )rrI(uutcs: i )i; cortipietion of the dt)ur'sc. tlte strLderrls rr ill he ablc to:
-r.n general concept of quality, contribution of qLrality Curus in the field of quality,

.--r:iLrttS ol product and service quality and how to fiame vision statement, rnissiou
. .: -'le nt arrci clualitv policy for the organization.
- '^ liiLnr basic concept of total qualitl rxarlagernent, its evolution. irnportance of continuous
: .t:'.rr cllent. stratcgies of continuous improvernent, what are the 7 old and new management

. .,s ancl hol to a1tp11'thern to solve the business problems, tlrey also able to learn use of total

.::'. .1trctir e rlitintenance.

-L)-l: learn the conct--pt of qrrality circle and how to use this to improve the qLrality in the
'rganizatiot-t. and thev also bale to learn concept of qLrality fr-rnction deployrnent, failure mode

.,ir.i elfcct analysis and Tagr-rchi techniques.
t ()J: learn l,eadership fbr quality lrlanagement, TQM Road rnap and quality arvards.
r- ( )-: : le anr the concept of I SO" its different series of standard, its requirements,
:tpletncntation. docutrentatiot-t, about EMS and its beneflts, they also able to learn about

3:nchnrarking. .lIT. Six Sigma,.

L\ITI
Principles o1' quality management, Purpose of TQM. Det'initions of qLrality, QLrality
philosophies of Detring, Juran and Crosby, Concept of cost of qualitv, Dirnensions of qr,rality,

Sen,ice vs. ProdLrct clLralitl'. QLralitl,'and business perfonnance, Vision, Mission statements ancl

qLralitl, polic1,.

L \IT II
Evolr-ttion of TQM. Ernployee Involvement, Continuous improvement strategies, Deming
Wheel. Custotrer concept. clrstomer focus, Custorner satisf'action index, Seven old QC tools,
Seten neu, tranageurent tools, Statistical quality controltechniques, Mistake proofing, Process

Capabilitl'analvsis. Reliability prediction analysis, Totalprodr,rctive maintenance.

L \IT III
QLralit,r'Circle. 5S principle. Top ,llunogerrent's commitment ancl involvernent. Principles and
a;rltlications o1' clLralitl' fitnction deplovrnent. Faih-rre rnode and effect analysis, Taguchi
TcLllr)irluc\. l

T \IT I\/
Leadership lbr rluality tnanagernent. Motivationalaspects of TQM. TQM Road rnap. Training
forrQM, MarcorrnBaldrige*r,":,:r".W*, r" r"rw 

(

J,g.\F fu_,-y+"_



i\Il\
Iryi)(lLrcliop-Benef its of ISO Registration-lSO 9000 Series of Standards- ISO 9001

Rtr-LlLlire ptcpts- [urplementation-Documentation-Environment Management System:

l nrrocir_rctiorr-lSo 1 4000 Series Standards-Concepts of ISO 1 400 1 

-Requirements 
of

ISO l.+g0l-Benefits of EMS. Contemporary issues in qr"rality - Benchrnarking, JlT, Six

\iStnir'

:u ggesletl Reatliltgs:

Dale Il. Bestertreld. Carol Bester{lled-Michna, Glen H. BesterfreldandMar5,'

Be ste rtl el d S ac re.'lotal Qr-ral it.v Management, Pearson E d ucatiotl.

Joseph M. Juran and A. Blanton Grodfrey, Juran's Qualitl'Handbook, McGrarn'Hill.

D.D. Sharrra. T'otal Qualitl, Management: Principles. Practice and Cases, Sultan
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MBA 302 (GE01/GE02/GE03IGE04)

* GENERIC ELECTIVES (Refer detailed syllabus of the Generic

courses given) 
credit- o4

\
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MBA 303 - BUSINESS LEGISLATIONS

Credit- 04

Course 0utcomcs

Upon the corlpletion of the course, students willbe proficient in their ability to:

COI: Urrcler.stancl the legal enviror.lrent and how it relates to business, l'ocusing on the laws

and lcgal s1'steln ol'India.

Cli12: Establish a sustainable rvorking hnor,vledge base of the core legal terms and concepts

luecessar), fbr maliirrs irTfbrrned business judgments throughor,rt their sr-rbsequent career.

C1;3: Develop an appreciation of the wide range of legal constraints which affect decision

makittg itt [rusiness

T\ITI
Inrli:ttt Coltlt'rrcl Act. 1872: ,.

Ob.jective and Application of the Act (Sec. 1); Types of Contract on the basis of Validity

(Sec.2); Irorpation ancl Performance (Sec.3-30); Discharge of contract (Sec' 37, 62-64);

Breach of Contract. RenTedies for breach of contract (Sec. 73-74); Agency: Modes of

Creating an agenc),. Rights and Dr.rties of Agent, Termination of Agency (Sec. 182-201).

I \IT II
:rlc of Gootls Act, 1930:

Ob.jcctiye and Application of Act (Sec. 1); definitions (Sec.2); essential elements of sales

t,i goocls iict(Sec.4); CorTdition and Warranties(Sec.11-17); Nemo dat quod non habet

Sc; 17); Rights ancl cluties of buyer (Sec. 45); Rights of an unpaid; Seller and Caveat

E n 1'trr r( S c'c. I 7-5 4).

:'.1 llilel'thill .\ct. 1932:
, ,:..,.irirc ancl Applicatior"r of Act (Sec. l); Definition o['Partr,ership and partner (Sec.2);

...y.;. of partnership (Sec. 5-8);.Rights and duties of Pafiners (Sec.9-13), Dissolution of

-'::: r\cc. i9-1-l). I-irnited Liabiiity Partr,ership Act, 2009'

r It III
... Ilur I't',,tt,:titltt Act, 191J6:

' ,- r .rrrtl \pplicatron of Act (Sec. 1);

I he L'erltral Consumer Protection

\\v

Coursc Objcctive

The course llresetrts the barsic l'ramervork of rnercantile larv ir"r lndia'

J^g'

.l'
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Cor-rncil (Prorrote and Protect rights of Consumers) (Sec. 6); The State Consumer

Prgtection Council and District fbrum: Objects. Establishu-rerrt of Clonsumer Dispr-rtes

Reclresszrl Agencies. Composition, Jurisdiction, Procedlrre on Receipt of Complaint,

Finding arrd Appeals (Sec. 1-19); National Commissiorr (Sec. 20-23); Provisions of
Consuuer Protectiorr Bill, 20I8.

\ r- gut i:t ble I us t t'tt tttclt I Act. I 881 :

Short title and Extent (Sec. l)l Types and characteristics of Promissory Notes (Sec.4);

Bill of E,xchange (Sec. 5); Cheqr-re (Sec. 6 - 15); Parties to Notes, Bill and Cheque (Sec.

26 - 3l ). Dislronor and Discharge of Negotiable Instrurnents (Sec. 82-98).

L \IT IV
Indian Compunics Act,2013:

Short title ancl Extent (Sec. 1); Definition, Kinds of Cornpany (Sec. 2); Formation of
Con'r;ranr, (Sec. 3)t Memorandurn of Association and Article of association (Sec. 4-6);

Prospcctus. Stalernent in lieu ol Prospectr-rs; Rights and duties of members o1'Company

(Section. 2(3a); Share Capital and Debenture (Sec. 43-48): Company Management,

Appointnrcnt of Directors. Porvers. Duties and liabilities of Director and Managing

Di rector( Sec .1 1L) - I 1 2).

I\ITV
I ir tellectu:rl Property Rights Act:

\leaning o1- IPR (Sec.2); ThePatentAct,l970: lntroduction, l'listoly, Meaning and Kinds of

Patents(Sec.5); Plocedr-u'e fbr grant of patent(Sec.48); Right of Patentee, Infringernent of

Patent(Sec.l"i); The Copl'right Act,l957: Histoly, Meaning of Copi,right. Registration of Copyright,

Intlingenrerrt of Ci.rp-rrighl. TIre Copvright (Amendment) Act (1999, 2002, 2005); The patent

t ,\r.nenclrnent) Act. I 999; The Tlademat'k Act,l 999.

\uggested Rc:rdings:
. Kirpoor. N.D. (2006). Merc'hantile Law. Nerv Delhi: Sultan Chand and Sons.

. KLrchhal. NI. Cl.. &KLrchhal, V. (2013), Business Lavt. Nerv Delhi:

\ il,as Pr,rblishing lloLrse L-td. Chalr'la, R.C. &GarA R C (197(t),

', )tttt)tet'('iLi Lrnr,. I(al)'ani PLrblisher.

.L1r' r,rirr.lrltrcltctsottlitrc.cottt/ "

. r K, \lazumclar& G.l(. Kapoor. Corporate Raw - Taxmann PLrblishers V.S. Dajey, corporate
.i -T:rrrr'rrrrr. 
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I?{BA 4&1 * ST'RA.TEGIC MANAGEME,NT

i ,,lll'\e 0utcomes 
ri

- : :he ct'rnrpletion of the course. the students rvill be able to:
,. Iclentif'r, the factors that impact strategic decision-rnaking irnplementation and

- ...:..1i"tt.

- -il Conduct an organizational resource-based situational analysis, including a

- :',prehensive environtnental scan.

- '-1, De siqn. deploy and evaluate business strategies.

-.1. Er,aluate corp()ratc cornpetitive positions and develop an understanding of the global
'-::.\-tlllace and its irnpact on strategic analysis.

- : Imple nreut tools and techniques for strategic analysis and decision rnaking.

\IT I

: rl uction

,- - \lanasentcnt, Business Policy. Basic Concept of Strategic lranagement, Vision.

I ..i,rn. Ob.jectives. Basic Modelrof Strategic Management, Strategic Decision Making:
' : r.:zh.rg's Modes of Strategic Decision Making, Strategic Decision-Making Process, The
. :',,legie ,,\Lrdit: Aid to Strategic Decision- Making and Global Competitiveness.

\11 Il
. ., lr,rnnrent:rl Sc:rnning

- . . \iralrsis. Competitive Intelligence, A Resource-Based Approach to Organizational
',,'..i:. Clorc ancl Distinctive Competencies, Using Resources to Gain Competitive

- ,:rli:iSc-. Detern-rining the Sustainability of an Advantage, Business Models, Valr-re-Chain

.. .r.. Scanrrirrg Functional Resources and Capabilities, Basic Organizational Structures.

\]]i III
' ;-\ Fonuul:rtion: Situation inalysis and Business Strategy

,,:':rirsis: SWOT Analysis; Generating a Strategic Factors Analysis Summary (SFAS)
. ,. Fincling a Propitior,rs Nidhet Review of Mission and Objectives; Generating

Credit- 04

r, rrr.lrSr Ob.jective

- rlrrin trb.jectile of the course is to bLrild up an understanding of evolving theories and

-',i: rri .l(rncstic ancl global sustainable developrnent and their relation rvith business
'-:r-..:Jenrerlt. -['he course intends to develop a farniliarity rvith all the tools and techniqr"res

. .;* I.r'tbrrrulation, iurplemeitation and evaluation of the strategies.

- .. .,: Srrate-eies by Using a TOWS Matrixl Porter's f ornpetitive Strategies; NatLrre

,
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L ofCompetitive Advantages and Sustainability'

L \It IY
\tl'xteg)' ForntuIation: Cnrporate Strategy

I :',;re,t L-erels .,1' -ctrateg)'. Vatious Clorporate Strategies: Growthi Expansion' Divelsification'

:rab jlir). Retrcnchu.rent & Combination Stfategy, Low Cost' DiflererTtiation and Foct"ts

:traregies. Functional Strategyl Porliolio Analysis; BCG Grorvth- Share Matrix; GE Matrix;

Fl o ri zontal Strategl, and Mr-r lti po i r-rt cornpetition, Strate gi c clro ice'

I \tT\-
r t rateS)' ImPlement:ltion

,., h.r Irnplcutents Strategl"? Structure Follorvs Strategy, Stages of Corporate Development;

orsanizational Lif'e c1,cle (Any one): Advanced Types of organizational Structures;

Reengineering ancl Strateg-v Impletnentation; McKinsey 7S Strategy' Six Sigma; Designing

.lobs to Impletrent Strategy, Balance Scorecard and Strategy Map'

SuugestedlLeadings:

o Grant. R. N1.. (irant. R. M., & Grant. R. M. (2005). co,ve,s 10 accotllpctny cttnletnporary

\tt.Lttcg; ruttit,,sis /ilih ccliti,n. Malcien. MA: Blackwell Publishing.

l lin.M.A..trrceman,R.E,..&Hari"ison.J.S.(Eds.).(2005).TheBlacbt'ellHctndbookoJSn'urcgic

-\luttttgarttt:trt. Orfbrcl, UI(: Blackrvell PLrblishing Ltd'

' '' tl'':{)l(l()f'\

. HLr1}.A.S.(Lcl.).(2009). StrtttegicMttnctgernent; Logic&Aclion'Hoboken'NJ: JohnWiley

.t Sons.

. Hnsse),, D t. (l9gg). Sn.uLegic Mortagement; Fronr Theory to Intplentenlation (4th ed)'

Orfbrcl I Bostot't : Btrttenvorth-Heinemann'

. KirI. w. c.. & Mairborgne, R. (2005). Bltre ocean strateg)'; hott' ltt creute unconte'stecl

rrrcil.kL:t ,tltucc tttrcl ttrttke lha competition in'elevant' Boston, Mass: Harvard Business School

Press.

. L}tlch. I{. L' (2006'1. ()tlt.pclrute S|raleg,, (4th ed). Harlow. Englarrd. Nerv York: FT/Prentice
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MBA 402 (G805/G806/GE07/GE08)
,ii

- GENERIC ELECTMS (Refer detailed syllabus of the Generic

courses given)
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MBA 403 - MANAGEMENT INFORMATION SYSTEM
Credit- 04

Course Orttctlntcs

1. pon tlte succcssl'ul cornpletion of the course. the students will be able to:

1IO 1 : Uncle r-stapd the leaderilrip role of Mar,agement Inlbrmatiotl systenrs in

achieving busincss contpetitive advantage throLrgh infonned decision Ilraliing.

C112: Apall,ze ancl sl,rrthesize bprsiness information and systems to facilitate

evaluation ol' stratcgic alternatives'

CO3: El'f-ectivel) communicate strategic alternatives to facilitate decisior-r rnaking.

C614: Establish ancl. understanding of the various techniques fbr system analysis

anddesign.
CO5: Develitp an understancling of the principles and techniqr-res used in the Systeln

Developrnerrt Li l'e Ci1'g 1..

t-\t] I

-\n oyeniety N{IS: Deflnition. The Role of Inforrnation Systern in Business Today, Strategic

BLrsiness Ob.jectiyes of MIS, Relation of MIS rvith other Acadernic Disciplines; Components

of N4ar, agertrent I nfbrtltation systen'i

Datirb:rse Org:rnization: T1,pes of Database Structures: I-lierarchical Database structure;

\etrvorli cjatabase strlrctllre; Relational Database Structure. Concepts of Relational Database

\lalzigeurent Sl,steut: Entity. Attriblrtes, Relationship types, Integrity Constraints (Primary

Iier'. Foreign l(ey. tjniclue l(ey, Checlt & Not Null)

T \IT IT

\ [ruragenteut I nlb rrnation SYstem Structure:

Based on Nlln:rgement-Activity: Flierarchy of Management Activity; Infbrmation systems for

Operation Control. Infbrrnation system for managetnent Control and Infbrmation systems for

\tratc!ie Pltrtlrtittg.

I]:rserl on Orgnnization:rl Function: Sales and Marketing Subsystem; Prodr-rction Sr"rbsystern;

Logistics subsl,sterns; personnel Subsystem: Financial and Accourrting Subsystems;

Infbnlation Processing sub system; Top Management Subsysten"rs,

llased Iplbrnration S-vstem Processiug Functions: Process Transactiot'ts, Maintain Master

Files. Proclgce Rcports, Process Enquiries, Process Interactive Sr"rpport Applications

t \IT III
\lIS su.port 16r.Decision rn:rhing process: Phases of Decision Making Process: Intelligence,

Desrgp. arrci ('ltoicc. Ipfirlration Sl,stem SLrpport in Each Phase of Decision Making Process
, i- ' \/ t - -(o1ce1tt of [1]}rpr:rtiorr: Del.lnition. lritbrrnation presentation.'QLrality of Infbrmation; Valu

lntbruratittn in Decision Maliing and other value; Age of Information

o

C ourse Obicctive
l-he courseerplainstltcconceptandapplicationof Systemsir,theperspectiveofbusiness.

alion Processor: UenerPl lvlod(

t -r\il"fl'N
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L Itaracteristics oi'FIuman Infbrmation Processing, rlanagers as information Processors.

I \IT I\-
Sr stenr C.oncept:

.);ir:tirirrp. (lcperal moclel apd T1,!es of systems. Subsysterns; Systen, stress; System Change;

1r,:-.-renring Srstent ilntropy', S1'stem Concept and Organizirtion; Systern Concept Applied to

r,il\: ConrirLrler aiclccl softrvare engimeering (CASE tool).

L\ITY
\\\renrs Analysis and "Design: System Development Lif'e Cycle Stages: Initiation Planning;

Sl stelr Anall'sis: Design, Coding and Testing, Implementatiou and Training;

\\srem Deyelopmcnt Models: Waterfatl Mode[, Prototyping Model; Rapid application

Developtretrt (l{AD).

Contemporary'/ Emerging Technologies:
Ob-yect Orienled Programtning
Clor-rd and mobile comPuting
E-cor.nrlerce. m-ctlmmerce
Interttet of Thirlgs

5uggestetl llcadings:
I

. Clo)'al. P. D., (2000), Management InJbrnutirttr

Per.tpect i::c,1, Mactnillan Indialimited, New Delhi.

' Davis" B., Cordon. (1984), Management Infbrmation

FoLrndations strltcture ernd Development (2''ded.1, McGrarv Hill

\eu,Yorli.
O'Brien, J. A., &Marakas, G, (2010). Management information systems (1Oth

ed.). Neu, Delhi: Tatzr McGralv Hill HigherEducation.

. C. S. V. N4Lrrt1,,: Managernent lnfonration System: Text, Casesand Applications, Himalaya

PLrbl ishing House. MLrntbai,20 I 4.

J^i*'W W,,W\N,iww

Syslent: Manogerial

Systems: Conceptual

iuterrrational Edition.
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}.1BA HRM 01: HUMAN RESOURCE DEVELOPMENT & ORGANIZATIONAL

DEVELOPIVI ENT ii

Credit- 04

t

( ourie Objcctire
: : r.Lrrse t-,lgntigl',t. the interventions of HRD & OD and its application.

Course Outcomes
{lter completion of course the students will be able to:

CO1: Understand the concept of HRD, HRD lnterventions, OD and OD interventions.

CO2: Design training & development program.

CO3: Develop careef development plans and performance appraisal systems in the

oryanization.
CO4: Conduct I IRD audit.

CO5: Plan & irapler-nent HRD & organizationai development interventions.

L\ITI
HRD: .l

(t

Corrcept. Goals. Irnportance; Ilistory of HRD in India; HRD Interventions; QLralities of
HRD Prot-essionalsl Present Statr-rs of HRD in India'

t \IT II
Traililg I-lumzrn Resource: Nature of Training, Training Need Assesslnent, Training

Design. Trainirtg DeIiverv, Training Evaluatior, .

Talent N,I:rnagcnrent :rnd Development: Careers and Career Planning, Specific Individual

Career Issues. HR Development Approaches: The Integrative Framervork. Human Capital

Appraisal Apploach. HRD Score Card Approach, PCMM Approach

L \IT III
Pel'lirt'ltt:tltce Nlttllitgelneltl Sr slem:

ldentill,ing ancl Nleasuring, Employee Performance; Perfortnance Appraisal; Tools fbr

\4easr-uing Peditnriutce Appraisal: MBO, Psychological Appraisal. Assesstltent Centre, 360-

clesree & 720-clegree Feedback; Pptentiat Appraisal; Competency Mapping and Cornpetency

\'lapping N4odel

L \IT I\
Le:rrning Organization and Disciplines

HRI) Autlit: Cioncept and Objectives, Methodolog.r, Preparation of HRD Audit, HRDAudit

Failures.

L \tT \-
Organizatiou DeveloPment:

Ct-rnecl)t ancl Detlrrition. Objectives. Process of OD, Interventiot-ts of OD-Sensitivity Training,

L-
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L*
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Suggested I{eirdings:
.Rao.-1..&Pareek"LJ.(2007).DesigningandManagingHRSl;stents.NewDelhi:oxfbrdandIBH

Publishing Co. Pvt Ltd'

o .loires" G. R. (1006). orgunizctliottctl Thetn'y, Design, and Chattge'l'ororlto: Pearson Prentice Hall'

.Frenclr.W..&Llel.(l.ll.(1999).orgttnizatktnDeveloptttent:Behavictralsciencelnlervetttirtns'
Ii tr Orgutti:tttictrt lrtt1trrtt:criicnl Peat'sou'

. Nlathis. R.l-. & Jackson^ J.l-t. (2008). Huntan Resource lulanagement' Thornson South westet'n'

. N.lcGuire" D. (201;l). I-luttttttt Resotrt'ce Developntent' seconcl Ecliticttt' sAcE PLrblications Ltd'
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MBA HEM 0z."-LEGAL FRAMEWORK GOVERNTNG INDUSTRIAL

RELATION

Credit- 04

i' tiit;'st flt* ict; lli r'::;

i 1-,oLi ctlitliliil!r;lr i-'1'triltlise . tl-te sttldents rvill be able to:

CCI: [:labcirtl,t': Lli.t 'tlte ctlncepts cll Industrial Relation'

['O2: lllLrsL:"llt tht role and applicabilitv of the varior-rs Acts'

i-.i)-l: oLitliirr ilrc irrrliitrtanl cllllses and impact of industrial dispLltcs'

{'tl-tr: Suill i-r'ilrl'i:i: irr i lro t ill lr provi s ions of various Acts'

L'NIT T

Factories Act, 1948:

Ob.lective ancl Application of The Act; Registration and License (Sec' 6); Health (Sec'11-

20)l Sa1'et], (Sec. 21-40)l welfare (Sec. 42-50); worki,g I-lo,r of Adults (Sec' 53-64);

[:mploYnrenlol' Yor-rng Pe rsous (Sec. 72-71); Annual Leave rvith wages (Sec' 83);

HazarcloLrs l,roccss (Sec. 87- 89): Penalties and ProcedLrres (Sec'107)'

L nit II
Industrial DisPute Act,"1 9'17:

tlb.tective ancl Apprrcati.n o1. the Actl Defrnition of A,thorities uncler this Act; Settrernent of

I,clLrstrial Dispute: Proceclure. Porver' Duties and Authorities (Sec' 1l-21); Provisions of

Strikes ancl Loclio,t (Sec. 22-25); Retrenchment, and Layoff (Sec' 25a-25h); Unfair Labour

Practices (Sc-c. 251, 25u): Penalties (Sec' 26-31)'

t nit III
Enrltlovees Provident Fund Act, 1952:

objective ancl Application: Applicability and Non-Applicability' of the Act; contribution to

the Proviclent Fund (Sec.6)l Employees'Pension Scherne (Sec' 6a); Employee Deposit

1_ inlieclschemc(Sec.6c)tDeterminatiorro lMonevcluefromEmplo.vers(Sec.7) lPriorityoffayrr-rento

f ContribLrtions over other Debts (Sec. i 1);Calculation of Emplo)'ee ProvidentFrrnd'

P:r\ tllenl ol'(irilluitl Act. 1972: I

lr.iecrire ancl Application of Pa,vment of Gratuity Act 1912; Pa1'tnent of Gratr-rity and

Deterlr inatiotl o [' Atrloltt.tt of G ratuity'

L nit [\-

('ourse Ollicctir , i..

;1-,.'.;,;;':;ir;, Iabor la.,s regr-rlating industries and indr-rstrial relatior.rs'

)Iinimum Wa[eS Act; i948:

Objective and Appiication of the Act; Fixing of Minimr-un of Wages

rnWages(S
\,1 i nim u m RateofW ages ( S ec. 4) ;

Jr&'
t\\
\$s

Rates (Sec. 3);
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ent of'minin'rurr rates of wages; Fixing hours of nortnal rvorhing day etc: Wage of Worker

ivho Works lbr less than Normal Working Dayl Mainterlance of Registers and Records;

Penalties fbr Certai nOfTerT ces.

Employ'ee Sttrte lnsrtrance Act, 1948:

Ob.jective ancl Application of the Act: Prir.rciple employer [Sec.2(17)]; Imrnediate Employer [Sec.

2( t3)lt Liability' ol' Ernployer [Sec.2(a),35(5),40,44]; Sickness Benef-its (Sec. 46-54);

MatelT it1,Be nelits lSec.46( i )(tr)l; DisablernentBenef-its [Sec.a6( 1)(c)-5 I ]; MedicalBenefits

(Sec. 56-58); Discharge of Employrnent (Sec. 70); Otherbenefits.

Ljnit V
Thc M:rternit-v Benelit Act, 1961:

Ob.jectil,e and Application of the Act. right to Payment of Maternity Benefit (Sec. 5); Notice of

Clai6 for Materrritl,' Benef-it and Payment Thereof (Sec. 6); Payment of Medical

Bonus(Sec.8): Leave lor N4iscarriage: Leave for Illness Arising out of Pregnancy; Detivery,

Prernature Birtli of Clhild, or Miscarriage, Nursing Breaks (Sec. 9-ll): Disrnissal during

Absence or Prcsntrncl'. Penaltl' fbr Contravention of Act by' Ernploy'ersl Penaltl, for

ObstrLrcti n g I u spector: Co gn izance of Off-ences.

Sexual Harasstnent Act, 2013:

Ob.jective and Application of the Act; Constitution of Internal and Local Cornplain Committee;

DLrties of Errplol er': Duties and Pos ers of District Officer

Note: All above acts must be taught with latest amendments by the Govt.

Suggested Rezrtlings:

. I{apoor. N. D. (2011). ,Hcndbr.,ok of Indusn"ial Lqv,. Eastern BookCorrpany. Malik, P. L. (2015).

Hundhook of Intlu.slrittl latr'. Eastern BooltCompany.

. Pzrdl.ri. P. L. (10 11). [,ubour uncl lltclustricrl Lqv,. Prirrtice Hall of Indialtd.

. Sinlta. Sinha & Shclihirr. lrrdLrstlizrl Relation, Trade Union and Labor.rr Legislation, Peaarson Education,

Ltd.
a

a

a

a

Ratna Sen. lndustrial Relation in lndiai MzicMillanlndia.
\i.C. Goshtanri Labour and Industrial Law, Central

https:,/i rvu,r,ri.esic. nic. intes iact

https:iilabour. got,. i t-t
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I\,1SBA F{&j\.{ {}3 - COMPENSAT'ION PLANNTI\G

Credit- 04

r ,u rse Objective
, ..t: itrLlrse $'ill cxarnine the strategic r-rse of compensation s)'stenrs b1' managernent to attract,
rr.:irrite. rctain. and rerl'ard employee performance. This course will explore the factors ofjob
-\i-llLriltion as thc basis of co4pensation strategy offering students an oppoftLlnity to develop
..rnrpetencies in maliing equitable compensation decisions.

L lurse Outcomcs: :\lier the cornpletioh of tlre course, the students u,ill be able to:

CO l: Unclerstand the difl-erent components of compensation.
CO2: Comprehend iind evaluate the role of pay commissions in cornpensation planning
CO3: EvalLriite ancl irnplement tl,e knowledge to solve compensation-related problems in
organ izations.
CO4: Rationalll ciesigr, the cornpensation structure for the organization.
CO5: Conrprehend the legal aspects associated rvith compensation.
C()6: IllLrstrate dif-l'erent \va)/s to strengthen the perforrnance-linked pay.

CO7: Recognize thc impoftant issues of compensating humans in an organization by creating
IqLritable Pav Sl,stcrns.

T \IT-I
Introduction to Conryrensntion Mianagement:

r inCept ol Ciourpensatiorr. Factor affecting E,mployee Compensation, Dirnerrsions; Concept of
Rerrarcl. Financial ancl Non-Finarrcial cornpensation systerr. Concept of Total Rervard

Srstern: Neu l-rencl ir-r cor-upensation management, The 3-P cr'rrrrPcrrsatiolrcorrcept.

L.\IT-II
Enrplo'r,ee Behavior and Wages and Salnry Administration:
L rrn.lpe usatiou strateg), rvith HR strategy and business strategy, Wage Boards, Economic and

Social ob.iectives ol u'age policy. Concept of Wages and its types, Wage Differerrtials. Pay

C oninrissitrns. Concept ol Internal equity, Externalparitv.

L \IT-III
Designing Compensation S-vstem:

f'r',.rcess of \\iagc Fixatiorr- Job Analysis, .Tob Evaluation-Methods Job Pricing, Designing pay

ranges ancl bancls. Compensation Structure-lndian Practices, Methods of Payrnent, Salary

P rogress i on.

I \IT.IV J.

E rnplovee Benclits:
t- ltlllrr\ ee Benefits- Cllassif-ication, Retirernent Benefits, Incentives, Types of Incentives-

I:r.lir i.lrnrl rr(l (iror.rl). Frirrge 

f;errefirs-Objectives 
\s. Per[orrrrarrce arrcl

ui ,rrU'- \S^@
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s\ stelr. Vcllutttarl Retiretnentscheme'

r-\tT-V
Compens:rtion Ch:rllenges: 'ate pay, Elenrents of Expatriate
1 nternational Cotllpensatio'-" E*ec'-ttivei Compensation' Expatrt

Cotnpensation' The'total Pay Model'

:'-fi:ffl.t:iih;,;, ('ontpensctLirtn Ntcmagenterrl India: Himaravas PublishingHousl 
'

. Hender.s.n. lL. (2007 ). c'ontpeustttiun iTonognnte,t in ct Knotvletlge Bcrsed *',r/d Pearson' 9th

. it'ff;',, J. N4.. &Mirrrovicr.r, G. T. (20r6). Contpenscttiorr. Mc Grar'v Hill EdLrcation'
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MBA-HRry 04 *Talent Management

Credit- 04

-r,rirS€ Outcomes
,' l, **pf.tion of collrse, students will be able to:

CO1: Unclerstand the concept of Talent management and its relevance in organizations'

Co2:DevelopthenecessaryskillsetfortheapplicationofvariousTalentissues.

CO3: lntegiate the knor.vleclge of concepts to take colrect talent management and talent

retention decisior"rs

CO4: Uncierstand pianning for acquriring and retention of talent managetlent

Co5:Understanclproperstrategiesfortalentengagementandretention

tnitl
lntroduction to Talent Management:

lntrodr-rction,theScopeofTalentManagement,NeedofTalentManagement,Key
processes of Talent Manageme;;, i;i;r; vs._knowledge people, Source of ralent

\,{anagement, Tools for ftluruging^ iui.nt; Building 
-Blocks of Effective Talent

\{anagement SYstem

Stages of Talent

System, Critical
of unique talent

ior )tratestc I .,r.,rrL ','i#;4il;;;; T;;rt Acquisitioir, Recrr"riting Process,ftrategic
Taleiit Abqirisitioii: rrrrruu.Liru.,'",-{'r"^'"'' " 

" ^ 
(il*r,

,]
rLitlce ol' Talctlt N[zrnagement:

,'less. tmpilrtarlt Sieps to Assess Talent Management Process'

' 1.rllligetnetrt. Llssentials of Talent Management Process

TllentN"l:rn:rgetnentSl'stem:lntroduction'TalerTtManagetnent
\ -.- Ji:S l-acto?s to Create Taler-rt Management S'vsten"r' Factors

',:r-,.1{clllellt,,p1"n"t''l(eyElementsofTalentManagementSystem'

.]

l- -r!llc\ trl T:rlent Manirgement:
.. Jr-.i \ianagerrerit Approaches, Developing a Talent Management Strategy' Mapping

', : r::s Strategies arrd Talent Management'

T_rlcut \Itrnagement and o.gini.utiorut Ervironment: lntroduction, Talent

.. ., .;,e,r ;;i,i;;;"risational Eirvironrnent-An overvie,v, Shaping Talent Planning

.-.'l.lc.1tlilit't.l.ValLres.ProtlotingE,thicalBehaviour

ril{
*tti"',1"r?i"rfunning, 

objectives of rarent planning, Steps in Strategic- Talent pranning,

SuccessionPlanrringProgram,rnnovati,.talen"t-planning,CurrentlndustryPractices
fo, St.atesic Talentllanflihg, Erisuring Leadership , . . n .:.:.- - r)r^^^ao -s+rqrpoic
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l-r.-tlclsin.Ialentr\cc1r-risition.Taler-rtacquisitionlnanagell]entsolutions

l. nit 5

l,;i;;',:i5:;:lL:;l'l:.,]I;1":lT;i",, Engagement,, fetention. 
Empro-vee-Engagement and

Retention. the Race fbr Talent'- R#i;;; ":l.*i-;;ing 
woir"is' Best Practices for

i:tU*tHiIlliiJlX'iilI"--:il:I,''.:l;Ji{ii1""*.s. 
Best prlcti.c;s: rntroduction'

Orgtr'isalio,ai lssr-res. Talent M;;;;;;;t Cf.'ofi"'ig"t' Best Practices of Talent

\ [lttltgetltuttl

ri s l'ul'CIICCS 
I

.LatlceABerger,Doroth.l,RBerger,TheTalerrtManagementHar,rdbook,2e,TMH,2003

. Ravincler strukla. 
-[ale,t Munug.,o.,',t,';'"*;t of oeietof ing and Integrating Skilled Workers'

. ii;,:1,.iii',iftIi:il'l:1;,1T}.,er, Best practices in rarent Management: How the worrd's

. h*'H,:,iJIl'il;.ill Jt ['iiilJ=lo,oou,rarentManagement. 
Ro.rtrecrge' 20rI
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C'r.ru rse Ob.fectivc
. ., -:ntlerst:rnd tlte lole o1'consurler. behavior

:.hocis ol rneasuling consutrer. behat,ior

,-\ A

MK 01 - CONSUMER BEHAVIOUR

marketing and to qualitertive and quantitative

( ,rut.r€ Oulcorncs
,: :itc. cornpletion oltlrc cot-lr.se. the student will be able to:

CO I . Me rnor.ize tlte concepts of consumer Behaviour..
CO2. lclentif\' ancl Explain factors rvhich influence consllrrlel.behaviour..
CO3' Applf irlternal dynamics in consumer behavior sucli as personality, perception, learning
motit,ation and attitude
co4 Erarllille appropriate research approaches including sampling, clata collection and
questionnaire design for specific marketing situations.
CO5. E'.lr_iate tltc 

'ar.ious 
rnodel olconsilrler behaviour

L \I'T I
Introductiotr to Consumer Behavior: Natule and Irnportance of CB, Application of CB in
\larl<etirrg conslrtrler Reseat'ch Procass: Various Methods and techniques of consurner, research.
Consutret' [lesearcll Pt'ocess" Neu, developments in the field of consurner. r.esear.ch.

: \iT II
Intlividual l)eternlinants of CB: -Motivation: needs/motives & goals, dynarnic; perception:
Eletrents ol Pc|ceptioll- D1 ttalttics of Perception, Consumer Imagery. Learning: principles,
theories. Personality: Theories. Personality and understanding Coniumer Diversity, Brand
Personalitl'. sell'and Self Image, Attitude: Structural rnodel oiattitLrde, attitllde fo,nation &,lrln:le

\ IT-III
Group l)etcrmin:rnts of CB: -Ref'erence group inflr"rence: types of consumer relevant grolrps,
:'i;tors alfectirlg.groLrp influence. application of reference groLlp concept. Irarnily: Functions of
'rrIilr. lirrnill' decision rnalting, f-amily life cycle (FLC), Opinion Leadership and personal

.rllLrencc. Diflusic.n of Innovation: Adoption process. Diffusion process.

\ IT-I\
Contnrttnication :rnd Persu:rsion: -Components of Cor-nmunication. the cornmunication
.-' :..- :ess. Des i glt i ng PersLrasi ve Cont mun ication
L',ttsttttrel'l)ecision making Process: -Problem recognition, Irrformation Search and. "''lLtetiorl. outlct Selection and Purchase Post purchase behavior, Customer Satisfaction and, -.:itrntCt' C,ornntitrttent

Credit- 04

Economic, Social and
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lnd,strial N4arliet& apcl ConsumertBeiravior-Meaning, scope and characteristics of industrial

br.rrer. Facturs al'fecting ir-rch-rstrial buying, Participants in Indr-rstrial Br'r1''ing, Industrial bLrying

pr0cess.

Tcrt Books
1. Leon
2002.

Strategy, Tata McGraw Hill, Indianl. Paul Peter ct al.. Consltuer Behavior and Marketing

Lclition. 7th Eclition 2005.

l{rfereuce Books
1. Frank R. Kardes. Cor1s1lner Behaviour and Managerial Decision Making, 2nd Edition.

2. Assel. Consunter Behavior - A Strategic Approach, Bizlranza,2008.

i. Sheth NIiltal. Ct-,r.rsrrrner Behavior- A Managerial Perspective, Thorrsort Asia (P) Ltd', 2003.

-tr. Abbael. gopsulrer behaviori A strategic approach (lndian edition 2005) Wiley 2012.

5. Hecl. floycr. clonsulner behavior.2008 edition wiley 2012.

6. Dirs Gupta. C'onstttler behavior. 2008 edition, Wiley 2012'

7. Shri Prakash. Theorl, olconsumtr behavior, I edition, Vikas 2012.

8. Srabanti MLrkheliee. Consumer behavior, Cengage Learning. 2012.

\ Lt,-tgcsled Rcatl in gs:

. Ajzen. I. (201 l). Attittrcle,s, personclity ancl behat,ior (2. ed., reprir,t). Maidenhead: Open

Uttir.PIci'.
. llarvl.ins. D. I., &N4otl,ersbaugh, D. L. (2016). Con,sutnar bahcnior; building ntarketing

,\truLeg), (Tliirteenth edition). Nerv York, NY: McGraw-FIill Education.

Schif-flrran. L. G.. I(anuk, L. L.. & Hansen, H. (2012). Con,strtner behaviour: a Em'opean

oullctok()',,ted). IJarlorv, England; Neu, York: Pearson Financial Tirnes/Prentice Hall.

\\Ihr,\\ie BLry'- The Science olshopping - Paco Underhill'pdf-' (n'd')'

G.Schiffman and Leslie Lasarl(anuk, Consumer Behavior, Pearson Education, India,

wl^!iA'
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MBA MK O2- SALES AND DISTRIBUTION VIAN,AGEME,NT
Credit- 04

Course Outcor,es: Or-r cort-rpletio,*of the course the stlldent rvill be able to:

col: Appl.t Yarious concepts and techniqr-res required fbr clecision rnaking in sales and

d istr ibLrtion '

co2: Solve ciift'tlrent problems faced by sales managers and their solr"rtions'

CO3: tlse critical sliills for generating, evalr-rating ancl selecting sales and distribr"rtion

strategies.

Lnit 1

Sales M.nageu-lent a,cl the business Enterprise, pe.rsonal selling process, and salesmanship'

setting p.rr,,nul selling objectives, 
' determining sales-related marketing policies'

fbrmulating personal selli'ng stiategy, Techniqr-res of sales forecirsting.

t nit lI
crganizing. staffi'q and 'rraining sales force; Sales orga,izatio. structures, recruiting and

se lecti'g ,ot., p3oft.. plalnin!, executing and evaluating sales training progralns'

Directing Sales l,r:rce Operations: nfotivating sales personnel' cotnpensating sales people' sales

,.,.,..1L.,g, and contests' sales cluotas and sales territories'

Corrlrolling the Sales E,ffort: The sales br-rdget, analysis o,f sales voIutne and

an cl evalua"ti n g salespersou' s performance' Superv i sory Styl es'

.....r-: [rror.r-rotior-r: Designing Sales promotion Strategies, consumer-oriented rools and
'- 

Tc.-irniqLres ol'Sales Fro,iotior, Trade Dealings and Retail Protnotions'

L nit I\
::-,.1LLILir,p alcl iurport:rnce of Marketilg Channels, Types of channels' Designing Channels'

>;lecrion ancl Recruitment of Cirannel Partners, Channel Motivation' Channel

R:latitlrlslril-,,vunog"nrent,ChannelEvaluation,InformationSystemsforChannels'

L nit \ r

-..::.,].,.,l. tilr clistribr-rtion of services: Introduction, In<lian Distribution Scenario at Present,

\ rr.:,_:Ll rr*ri .iing system. Ilorizontal ancl MLrlti-channel Marketi,g Systems,

, r..i,..irrri,liiru l)istirbtitio11 ot-services. IT and Logistics & SCM, Performance Measures'

D (2008) 'Wry1{"::?
{..-b*-=rtd Bdy^')

,/

thit III
Evaluating and

profrtabilitY

Tert Books
i Anderson. J. C., Nariis, J' A', &Nalavandas,

\\
\\j\v

course objecti'e 
----^-.:r^ ^,. ,,,".-lo."rorrrri'o 'tudes,

T.heob.lectil,eof-tlrecourseistoprovideanunderstandingoftheconcepts,attt
tech,iclue s .n,l uppr*J., i"quir.O io, efiective decisiorl n''oking in the areas of Sales and

Distribr-rtio'. the unclerstandilg of the practising manager's problems and dilemrnas and to

cle'elop the sliills .ri;;;i fgr"generati,',g, "vali'uting 

-and 
selecting sales and distribution

J,g,

E------.-
55
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[.,.tttlcr',stttnJitt.q, (rettling, tmt] Delit,ering Valtre. 3rd acl Peur.srtt'r Prenlice Hull'

f avalc- t(. I(. H. V. M. (2006). Sa/es and di.stribution ntcrnttgement; text and cases. Tata

N,lcCilarv-H ill Education. ,

C'ar,ale. I(.. Iliu,alclal V M. (2006) Sales and distrihrtitttt ntondgemenl; tert and cctses. Tata

\'lcGrau'-H i I I Edr-rcatiorr.

Hrrrr" M. D.. &Speh. T. W. (201)). Btr,sines,s ntarkeling Lncutugemenl; 828. Cengage Lealning.

GLrprrr" S. L. (2009). Sales utcl cli,stributionmanogement. Excel Bool<s India.

Vcrrr.rgopal. p. (2008). Sales antl di,stribution mdnuslement; An Inclictn perspective. SAGE

PLrblications ltrdia.
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MtsAMK03-BRANDING&INTEGRATEDMARKETING
coMMUNTcATIoN 

credit- o4

(.ourse Objectives
l'he aim of the paper is to accluaint the students rvith the concept of brand. its development and

nllltagemcltt. ,q,lso. the str-rdents will learn about the concepts of integrated rnarketing

a,.)n.r InLllt icati0ll .

t ii:itSf Outc{ll;ltt:,i: i.):t ct-.tl.tpictiotl oi'the CL)Llrse. the studentS rvill be able to:

CUI: i,nrl,:':,:ieitcl llle coi,uepts'of brand and branding'
('i-)2: ilnLici'rt:.tttti !lr:li'to lllallagc tirc b|arld eqtrity'

floi: Learrr thc concepts of integratpd marketing comtnunicatiotl.

{lLJ-i: .,irriii..;.,: Ti-is r;,t i-c.cl aLrdience ancl rledia along rvith llrerlstll'es tll-aclVertising.

{-'Cj: LJncle;st:rncl the concept of cot-nnlunicatiot't via modern rnedia.

L\lTI-Introduction
Brancl - Concept and definition. Evolution of
Cioncept ancl defirlition. Product Vs Brand'

Branding- Cre:rtiot-r of Brands, Strategic Brand

Decisions-Branclirtg Decisions, Packaging -
Str-rcl1' of Strorrg Inclian Bratrds'

Brands, Role of Brands, Brand Management -

Branding- Meaning and Purpose, Scope of
Management - Concept and Meaning, Branding

Objectives and Importance; Labelling. Case

t \lT II -Br:rntl llquitY
Brand Eq,it!: Clncept and Definition, Customer Based Brand Equit,v, Aaker's Brand Equity

N4oclel. BLrikling Brancl Eqr-rity, Measuring Brand Equity,, Managing Brand Equity, Brand

Lo1,1ltr,. Brancl1r"ur",l.rr. Perceived QLrality, Brand Associations. Brand Extension, Brand

Ilevital ization. Ci Iobal Brand ing'

L \I,l1;,lT,li5l:1i,1\l*'1h 
?:i111ffiJ'"#,,n,n Marketing process; rMC charenges; rMC

Comporents ancl J'ools: Advertising, Sales Promotion; Direct Marketing, Public Relations and

PLrblicitl. Inlegratiot't Tools' IMC Process'

t \lT [\'- Ultderst:rnding Advertising:
Co,cept, Con-,n,,.,,',ication Plar,n]ng; Objectives; Functions and Significance; Classifrcation of

.\cli,eriising: Factors Detennining the Advertising Opportr.rnity of a Product/Service/ldea;

Tr pes of Appeals ancl Advertising Messages'

t \IT \'- Communication via Modern Media:
Irrrocluc:tiorr: Onlirrc Advertising; Ways of E-advertising; Types of Digital Ads; On the

I,ter,et: O. \4obilc L)eyicest Pros ancl Cons of Mobile Marketingl Pricing of Digital Ads; E-

.lirect N{arlietipg: Il-sales Prornotic'rr-u E-Public Relations; Social Media: Significance of Social

\leclia in NlarlJctlrg L--onrnilrnication Strategies, Key Social Media Platfonns, Opportunities

urcl Threats o1'social Media Application.
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:uggested Rcadings:
. Aaker. D. A. (1991). ManagingBroncl Eqttity. Simon and Schuster.

. Aaker. D. A. (2012). Building sn.ong Brands. Simon and Schuster.

. Belch. Ci.E.. Belch, M.A., &Purani I(. (2010). Acfuertising uncl Prutntotion: An tntegruted

rttctyk2ting conrnnrnicutions' perspective, (7th edition.). New Delhi: Tata McGraw Hill

EclLtcatiott Private Limited'
. Cllori,. l(.E. &Baack. D. (2012). Integrated Aclt,ertising, Pronntion and Mtn"keting

(' o t tu ttt t r t i t: tr I io n,s. (4th ed ition.). Nerv De lh i : Pearson'

. I(eller. l(. L.^ Paramesrvaran, M. G., & Jacob, I. (201 l). Strategic brantl nlanogement:

Btriltling, nteu,stu'ittg, tttcl munoging brand ecpity. Pearson Edr-rcation India'
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,.Ee iv:!l i1:,;!, S;i &\riCfl |WAR.KETXNG ANB REYAtrL V}AI\AGEru{EN'!'

( oul'se Objectivc '
. ; course aints tcl disseminate the insights of services marketing and

.:..:t changes itt services and retail fbrmats.

management and the

I ,)urse Outcomes: Orl ccl;npletiorr of the course students will be able to:

,l L.,clerstaucl basics ol- services attribute in Global, Marketir-rg Ettvironmeltt & Growth of Sector

.. .r .1en-rctnstrate all the cletermiuants of service marketing mix practically

- il: Er,.aluate the Scrvice qr-ralitl'model and learn to increase service quality'& Productivity

rr-r; a,.,u1rze complete Cirstorner orientation, Customer satisfaction, and service recovery in the

:.-r ice sector.

CO-l: Understand the retailing environment, itsconcept, functiotl, retailing strategies

iifi-erent outlets of retailir-rg

along rvith

analvsis b1,'CO5: Evaluate retail customers through

ir\\nership and other traditional forms.
nrapping society along r,r ilir retails sitiratiollal

CO6: ldentify factors behind to choose store Iocation. its lay'or.rt and cliagtrosis dif ferent visLral displays

,r itt rctail lirtrtitt.
,- \,iilvzc ilr.r:1r)ri()iriii silategics usecl in retailing along n'ith its irrtegratiorr rvith diff'erent
--:1si,jit as llii\,i. i.;1;ei'iiriilr researc[r, I-'ihance aud career opportunities irl retailing.

.r . tr-ar.ninc r.r:r;uil rnri'ciulrclisc s),steln" clevelopment artd irnplel.nentatioll of retaiI plan along \vi1h

.,..lit,tilr!,'''i''' 11 :,'

L\IT-I
Unclerstalcling Service Markets, Proclucts and Customers: Introduction to Services, what are

Services'/ Wh.r, Services Marketing? Service and Technology, Characteristics of Services and

their Resgiting Implications, Services Marketing Mix: TraditionalMarketing Mix and Extended

\lix for Services. The Gaps Model of Service Quality: TheCustomer Gap, The Providers Gap,

The 3 stage nlodel of service consutnption'

L \lT- ll
Building the Ses,ice Model; Customer Expectations of Service: Service Expectations, Zone of

[olerance. ltactors thatlnfluence Customer Expectations of Service, Customer Perceptions of

Serr,ice: custgllerPerceptions. custorner Satisfaction, Service QLralitl,, SERVQUAL Model,

E-Service QLralitl', Service Encouurcrs'

L \IT- IIt
The \\iorlcl of Retailing: Concepts of Retai[, Evolr.rtion of Retail Management, Retailing
principles. Retail Sales goals, the changing urban consumer, RetaiI Grorvth, Retail Sectors

Retail irr Incliat Retail N4ixl Financial Planning in Retail: Issues in cash management, effective

ntethocls ol cash Inallagelxent.

L \IT-t\-
Organizecl retail in lndia, Sectors contributing to retail, Large Indian retailers; Unorganised

I{etail: \,'arioLrs Scgntents in tlie lndian Retail industry, Emerging Trends in retailing.

Retail I:ornrat: Stttre Based- Olt'nership Based

Credit- 04
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stores. Franchiscs. Co-operative Stores), Merchandise Based Store Format (Convenience

stores. superntarliets. Hyperrnarliets. Speciality stores, Deparltnental Stores, factory outlets,

catalogLte shou'rootlis):
Non-Store Based Retail Irorrnat: Direct sales. Email Orders. Postal Orders. Telemarketing.

Autopatecl Vending, I(iosk; Service Based: Banks, Car Rental, Service Contracts. Traditional

Retailing ancl Non-Store based Retailing; Other Ernerging retail fortratl E-Retailing: Reasons

tbr PopLrlarin, of intcrnet Retailing, Online shopping frauds and precautiot-ts.

L \IT _V
Store Location: 'frade Area Analysis- The Huff Gravity Model, Location criteria, types of
locatiop: Retail Nlarketing Segmentation, Strategic PlannirTg in Retail, Financial Strategy.

Merchandise Pltrnninq: Irtventory Management, Categorl' Managetrent, Stock Keeping Units;

Store Designinu and operations: Layouts, Visual Merchandising, Atmospherics, Store

operation aucl Loss prevention, Store Employees: recruiting and selecting store employees,

trainins" evalr-rating ernployees. career trppofiullities in retaiI

+

\uggcstcd Reatlings:
. Rampal. lVl.l(., and GLrpta, S.L. (2010). Service Marketing Concepls, Applications. and Cases.

. Chorvdl.rar). N."& Choudhaly, M. (2008). Marketing of Services. MacMillan Publishers India

L irnitetl.

. Loveloclt, C.. &\\'irtz. J. (2016). Service Marketing (8 ed')' World Scientific.

. Parasurauran. A.. Zeithaml. V. A., & Berry. L. L. (1985). A conceptual rnodel of service quality and

its implication fbl futnle research. Journal of Marketing, Vol.49, No.4 (Autumn, 1985), pp.41-50

(10 pages).

. Berman. 8.. & L:.vans. .1. R. (2018). Retail Management a strategic approach. Pearsort.

. Singh. H. (2009). Retail managenent: A globalperspective. S. Chand PLtblishing.

. Barr),. B. (100i). Retail managernent: A strategic approach. Pearson Edpation, lndia.
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FINANCIAL MARKETS AND SERVICES

Otrjectives
lent dev e 1 op s an t n s t ght into F inancial },15:'"::il"3,T JJ:::l[ J:. 
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Credit- 04

Clornponents. Desi gns'
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. r..c Outcontes: Ll pot-t completion- of th{s.course' the students will be able to:

_,,. r 1 : Deilner,n" tr""ii"n, ot nnun.iuin1art<ets and intermediary institutions'

,- t tl: Descrif" tr"'" gt'-l"i'f"'i'utt"tt.of various financial marltets

,- r-)-r: uncler.stancl'tlie role and fiurction 
"?irr. 

o.u, Market and cotnmodity Market'

..t)-i:Delltlllstrateal-]a\\larenessofthecurrentstrr'rcturear-,orun.tioningofthefinancial
:r'rr ices sector'

'tiI I

,ittctiou tt.r llte [il'illuelvorlt of Financi:rl Market

Fitllrttciitlnt*ur'..t,,.,,.,ro*ofFilrarrcialsystem.Sigrriticirnce.
'\:iLr.lt'c .,.rC il.,.'rttt- ili;"--ti"f SYSteln & Ecorromic Developtrlc'tlt'

Financial Marhets - lntroduction' Structt-tre and Regr-rlations: Money and

Primary & Seconciart Ha"f*" Recent f'"'Ot in lndin Money Market and

Financial Markets and Regulations in India

'' 
' 'L,,..*.ili;i..!rl setue'iiies Marhet: E'olutiot'l' Role' Signiflc.nce atid lreaturcs: Primar'v ancl

-r:Jrlll.'ilii'.,l,rillii.c1'lbr.goverllllientsecurities..I.l,'pesolCor,erntl-rentsecurities.Bor-rd
'.\ !.('\l1l, tl' ;. :lt "-

i]cl:t}'tarilci:DebtMarket:lntroductionandmeaning;PLrblicclebtversusgovernmentdebt;
Dirltrenl t1,pes ot clebr instn-rm.";';;;;, 9f fsr in-atui *urliet; Role of debt markets in

capital *arkets. Trading Strategres ,n rjJui*lu'kets, wtrol*esul" ot.,, market' secondary market

l.,t' tlcht scertt'itict'

.li lli
(. 0niiilr;iiiii ri'ixri;.ct: llcrivati\'c narhct: Introduction to cornmodity Market' commOdity

lllarl'et irr lrrdiir. C,tlrlrnoclit,v n'.nu,g.,. Meaning. l-.,.., of derivative. Ty,pes of derivatives:

l:,rirr.. i.rr..i-.r.cis rr:i Future, Opri;-,;:treclit cleriiatives. t,vpes o1'crec''it clerivatives' interest

l.-ril tlc-t ir;tii"'-:t itl iitl-iirl' z:iti., attcl llarticipants' Global tbreigrl

i]rri.eisii ir,:"r'itllirgi'' iriirl.lict: ltrtrocluction. tlature. orgalll;

,..ai.,ul.r.,r,r ;iil:il.i.:r. Lrrcharge l.nrar, n"iarmina'ts. t.vpes a,cl erchattge rate s1's1eul'

iI i\

Ciapital Market,

Capital N4arket-

Reinsurance, Lil'e

Futrds in lndia:
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Credit Ilnting: Necci. Rating, Nztethodology', RatirTg S,vmbols, Credit Rating Agencies

CRISIL. C.AILL,. N'{OODY, and Standat'd & Poor's Fifth Rating'

L \ii \.

l.'actoririg :;;rti l''i;i'ii:iiing - Distinctive Functions of Factors, 'l'1'pes' Dif'lerencc bctlvectl

Iractrtririg r,litci Foliiiiing. l-cgal .Aspects. Aclvantages" Factorir"rg vs' Bills Discounting,

lllltl'illtii,)i:'il I .r- i' i i;i-1.

Lease Fiu:ixiirtg iltrri Ilire Purch:rse - Meaning and 'l'ypes'

Suggested lle:rdings:
. E Gar.do,& i( NataLa.]a,p: Firlar.rcial Malkets & Selvices, HPH. 7th Edition, Murrbai

o Vasant l)esni: Fip:ltcial Markets & Financial Services, Himalaya Publishing House, lst

Edition N'lun'rbai

a

o

Bliarti, P' (20 I 8)' Indicut Finctncial S)''stem (Fifth Edition)' Pearson Education'

Gulrsarnr,. s. (2009). [nclicm Finoncial syslem (Second Edition). J'ata Mc(]t'ar'v

\\e\ \r ,,,-. \\\'PnD )$TJg \ Vvg
@ furyP',4tr-
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MBA. FM 02 . SECURITIES ANALYSIS AND

INVESTMENT MANAGEMENT
Credit- 04

Course Objective
Tlte course describes the application of utility analysis and del'elops ar.t

rurarl<et prices.

insight into behavior of stock

Course Outcctntes: ljpon ccltl'lpletion of this course, students rvill be able to:

CO I : unclerslanciing the lneasllres of risk and return in financial assets, based on the

characteristics ol- cJil'ltrent fin:lncial assets and value assets such as stocks and bonds for

irrvestr.nelt. coucept ar-rd tl-reories of traditional and modern pofifblio lranagelrent

Cl02: alall,zipg stock retLrrns and rrisk as EIC fialnework and thror-rgh technical analysis,

ipdicators. ancl oscillators using various modes for the pllrpose of investlnent.

C03: learning alpha, beta. colrelation and anticipated returns in investing, predicting probabilities to

anal,vze risk irnil retur.n evaluation through hands on session on excel

CO4: evalLrsting investment advice frorn brokers to develop optinlal portfolio and selecting best

portfblio basecl on clilferent evaluatiotr models

CO5: neasgring the risk and return of a portfolio position. diversify and manage investment

portfblios in accorclance witl-r a persot-t's risk pref-erences

t,NIT I
lnvestmetrt: N'Icaning, Investment vs. Speculation:

C haracteristics ol Invistrrent; Investrnent Processr Securities Marl<et: Issue of Secr-rrities; Initial
pLrblic OffLr (lPO)t I{ight Issue; Bonr-rs Issue; Private Placetnent, Listirrg; Trading; Settlement

L \IT II
\/aluzrtion of Secu rities :

Basic Concepts: Return, Risk, htrinsic Valr-re; Problern of Return & Risk; Expected

Ileturn.Variance. Staldard Deviation Valuation of Fixed Income Securities; Debentures and

Boncls. fturrcnr Yielclt Yielcl To Maturity (YTM); Yield to call (YTC); Bond Duration

yaluatiop o1' Ec1uit1,': Constant Rupee Dividend Model: Constant Grorvth Model; Multiple

Cirgrith Moclell Price Earnings (P/E) Approach; Components of Risk; Measurement of Risk:

yariapce" Standarcl Deviation, Securitl'Beta; Calculating & Interpreting Beta.

I. \IT III
.\pllroaches to Security Analysis: Fundamental Analysis:
t-conu,r.. Industrv ancl Compary Analysis; Technical Analysis: Dow Theory; Elliot

\\.arc: N{oving Average, Exponential Average; Oscillators; Rate of Change (ROC);

R;larrreStrengtfi Inclex (RSI); Moving Average Convergence Divergence (MACD);

3icr.1tlt r,l the N4arliet.

tl{rT[v 
1

Portfolio Analysis and Selection:
Porrfolio Returtr and Portfolio Risk;
Sharpe's Single Index Moclel; Capital
{APT): Efficient Market i{yPothesis

Modern Portfolio Theory; Markowitz Theory; William
Asset Pricing Model (CAPM); Arbitrage Pricing Theory
(EMH); S.ecurity Market Line (SML) & CapitalAsset( LV^ *;s, lh.,,.\"\vJ,&,

65

w



b+

pricing Model (CAPN4); Estimate CAPM Beta: Using the CAPM to Calcr'rlate the Portfblio

Return

tfNtT \/
Portfolio livalu:rtion & Revision:
Methods of Portfolio Evaluation: Sharpe's, Tre-vnor's and Jensen's Measures of
portfolio per{brrrance Evaluation, Fama's Decomposition of Portfblio Return;

Irortlblio l{er,ision: Neecl, Clonstraints. Revised Techniqr-res. Valr-re at Risk and

PortfblioOPtitrization. i

Suggested Reildings:

l. Bodie. z. K. (2005).Int,esltnents (6th Edition edl. New Delhi: Tata McGraw Hill

PLrbl ishr ng ClornPanYLtd

2. Chanclra,J. A. (2012).Inve,rtnrent Analy,sis and PortJblio llanugentent (FourthEdition).

PLrblishect Lrl''fata McGrarv-l{ill Edr-rcation Pvt' Ltd

3. Jordan. R. .f . (1995). SecuriLy Ancrly5i5 and Portfolio Mttnugentenl. (Nerv Delhi, India.:

Published b1' PrenticeHall
1. V.A., A. (1997). Sectu'ity Analy,sis uncl Porfolio Managentenl. New Delhi, India:

I IinTalal'a PLrblishing House

5. V.Gangaclhar. (2006). Sectn'it.y Analysis anrl Portfolio Muncrgenrcnl. Anmol Publications

Pvt. l-tcl

6. Sectryit.t'-lttttlysi.s' & PortJbtio l'Ianugemettt - Fi,sher und 'lortlon, 6/c Peurson' PHI
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MBA FM 03 * PROJECT APPRAISAL AND
,.i

iloursc {}bj*tiit'r:

Ihc cgiri-se c:.i-.i;iit-;s ilt,: tonccirts of I'ro-jcot Management fl-orl ltlarlning to erecutiotr of proJccts'

tire f'casitrilitr ;11r i-rsir arrii pctrvorlt arrall,sis tools 1or cost and tittre estitriltiotl. cotnpreherlding the

i'i.rrrdsrnentai:, o1'{.-r,-itiluti ..\rirninistratiot-t, Costing and BLrdgetitlg. itncl cnablir-rg the students to

.,lr.ll\ /r,,. ii|,.1r I ;,1 irrl..,-i'i;111. e()iltcnlir\)tat\ llr()ject ntenagcl'llcllt ttltrls urtd tltetlt()d0louics.

C-ourse Outcomes: Al'ter cornpletion of successful coLlrse student rvill be:

CO I : ulderstanding the relevance of alternative project appraisal techniques, financial

structurilg and Ilnancing alternative identification of a project. f'easibility analysis including

market. techuical and f-inancial appraisal of a project and the eletnents of social cost benefit

analysis.

ClO2: anulvzing rhe lealnirrg ancl understand techniques fbr Ploject planning. scheduling and

Erecutiort Corltrol

CO3: applr.ing technologl, tools 1bt ccjmmunication. collaboration, infbrrnation managenlent,

ancl clecisi6n sLtpport and appraisal techniqr-res for evaluating live pro.jects

C04: ipteractir-rg u,itlr team and stakeholders in a professional tnanner, respecting differences,

to ensllre a collaborative project environment

CO5: evalLrating and appreciating contemporary project management tools and methodologies

in Indian cot-itext

L\IT1 Apprais:rl
An introductiot-t, Project appraisal and evaluation, Pro.iect cycle, Pro.iect cycle

rrapagement. Private and Pr-rblic sector Projects/cornmercial / Nationalprobability;

Iclentif-ication of investmeut opportunities -indr,rstry analysis reviewof project profiles,

leasibility, str-rch'. Project identif-ication and formulatiorT. Generatiorr of Project ideas,

[:ntleprcneLrrsh ip- concept, Theory and perspectil'e

L \IT 2 I'I:rrlict An:rlvsis
Nlarliet analvsis of a proje<.:t, Need for market analysis, Delrand and sLrpply analysis,

Collection anal1,5i5, primat'y/secondary data, Forecasting techniques; Technical

appraisal o1' a project, Business and Technology AcqLrisition and rnanagement of
ic'llttoloSr' '

I \ lT 3 Irrr cslrttent :r1l1ll'aisal

IltroclLrctior-r anc'l techniques, DCF and non DCI" rnethods. Sensitivity Analysis,

cgprpgnents o1'f-inancial analysis, financial needs of a Pro.ject, lnvestment criteria, and

Pro.icct appraisal parameter5 of select Financial Instittrtions.

rL \lT I Social cosf l;cnefit analvsis
YrlLrc rclilccl eortceltt. sticial surplus indirect impact of projects,

SL Il \" Fil'ficiencl' and Equity in Pro.iect Appraisal, UNIDO

XiINANCE
Credit- 04

rationale of

\ 1 irIce s ,,\pproach. Pro.ieet AppraisaI of (rrdian Plar, s.

, Cr \rl

J*B'\SY@
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LrNIT 5 Proiect risli dssessment
Taxonotrlv tll' Risks-

simulatiot-t techniqr-res;

MotlitorirT g t-tlechatl istn.

AIllth tis.

probabilistic cash flow approaches application of

Monitoring and Evaluation of a Project - PERT / CPM,

Evaluation and Lessons, Preparation of project report - Case

Suggested llcadings:

l. Chanclra. t,. (2017). pro.jects: Planning Analysis Selection FirTancing Implementation and

Revieu'. lJth Eci.

2. Desai. V. (2000). pro.ject Management and Entrepreneurship. Hirnalaya PLrblishing House'

3. Passenhcinr. o. (2009). Prtiject Management. ventus PLrblishing APS.

,+. Vasant Desai - Pro.iect Management - Hirnalaya PLrblishing House'

5. Char-rclhan' S.; Project Managetlent, Tata Mc Graw Hill

6. Mereclith iacli Il., Mnntel SamLrel J': Project Management, IV Edition, John Wiley & Sons

1. Gopalalirishnan P.. Ramarnoorthy v.E; Textbook of Pro.ject Management, MacMillan

Planning, Education &

$,
t.t *Jv\\J

\-@
MWw

Pr-rbl isllers

8. Patel Bhavesh M.l Project Management- Strategic Financial

9. Control. Vilias Pub. House,2014

Note: Latest edition of tert boohs may be used'

J^N
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MBA BMO4 - FINANCIAL RISK MANAGEMENT
03Credits

CO1. Describc the firlarlcial risk management process'

CO2. lclentit.r, liel, lactors that aft-ect interest rates, exchange rates' and commodity prices

CO3. EvalLrate thc i,arirtt-ts financial risks that affect tnost organizatit)l'ls'

CO,l. Describe hori,kel urarket risks arise, such as interest rate risk, fbreign exchange risk- and

coltrr)t()Ll it\ Pricu t'itli.
co5. consicler the impact of related risks such as credit risk. operational risk, and systernic

ri sk

CO6. E'alLrate \\,a,ys to mtinage interest rate risk with forrvard rate agreelrlents: futures, and

s\vaps.

r- NlT I
Introtluction to Financial Risk Man:rgement:

lntrotluction: Rislt, Firrancial,Ris[, steps to Risk ldentification, Top-Dorvn and BLrilding-

Blocli Appro3ches to Rrsli Managetlent, creating value rvith risk tnanagelnent'

llish antl the N'[anagement of the Firm: The Pervasiveness of Risk' importance of

N4arragement of Rish. Financial Risk and Financial Distre ss, 'l'he costs of Risk

Managetrlct'tt.

T \IT II
\larket Risli and Credit Risk:
]l:rrket Mccht,risms :yrd Efficiency: Introductiorr of Market Efficiency, Market Liquidity, tlie

Role of Fina,cial Intermecliaries, Systematic Risk and Non-Systematic Risk, Managing

\larket Rishs. Creclit Risk a1d its Effects; Credit risks Include-DefaLrlt Risk, Counterparty

Prc-Settlerreut risk. counterparty'Settlemer,t Risk, Legal Risk, Sovereign or country Risk'

C ottcentration l{isli'

lnter.est llate Risli: Introcluctiot't of h-rterest Rate Risk, The Term Structure of Interest Rates'

-\nalrzing Yield clLrrvc Behavior-tr, The Money Markets. Ternl Instrllments; currency

lLisk: Irrtrocluction of Foreign Exchange Rate Risk, Foreign Erchange Exposure'

L \IT III
C'omrttoditv ltisli antl Quantitying Financial Risks:

:;Lritr ,,,,l"C.,,r.,,rroc1it)'irice Risk;lqLrity Market Risks; Cornmodity Price Risk; Introduction of

rhe price-Gererali,s process for Financial Assets; Understanding Volatility; Describing the

price-Ge,eraring process: Conditional and Unconditional Volatility; Weighted and

I nrieishrecl I,olatilit.l. EWMA ancl GARCH (1,1) approaches to volatility, estimating

covariance' 
t,. \ U

J^;a't\s'@
M

Course Objectivc

1'hc objcctir,c of this course is to enable student walk through the historical perspective, to the

tluanciiil aspccts ol'im;roftant lif-e and general insurance products' and understand the role of

course outcomes: on con'rpletion of this course, str:dent lvill able to:
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(J u antil.r'in g Finirnciitl lLishs :

Statisticai i\pai1'sis ol Fipancial Risk, The Significapce of
Unclerstancling tltc Risli Measr"rres, MeasLlring the Relationship

IJxpectecl Ilcturn ancl Risk. Practichl considerations in Measuring

ValLre at Risli.

theNormal Distribution,
between Assets, Portfolio
Risk, Estimating Portfolio

I. NIT IV
Financial Nlcthnds 1-or Measuring Risk:

i:iirancierl Methocls lbr N4easuring Risk: Using the Present-Value Approach to Detertnine Risk,

Calculating Spot Discount Rates for Specific Maturities, The Terrn-Structure Approach to Risk

Measurerrent. Qualitative Approaches to Risk Assessment: Qr-ralitative Forecasting Methods.

Qualitatrve Forecasts, Assessing Qr-ralitative Accuracy.

UNIT V
Controlling llisli l'ith Financial Engineering & Hedging:
Policl, arrcl Heclging. NleasLrring Risk; Global Initiatives in Financial Risk Management; Basics of

Derivatives: [.'or.nvards. Pricing'of Forr,vard Contracts under Assutnptrons of Dividends; Futures,

Settlernent N4eclranisml Clearing House Concept; Hedging rvith Future and Forlards; Basics of

Options Lrsing Blacli-Scholes Mode[; Reporting and Controlling Risk; A Note otVarning.

Suggested Reaclings:
. Horcher. l(. A. (2005). E.s',sentiol.v ct/'.financiol ri,skmanogemenl. John Wiley & Sons, Inc. (Vol.

5-l r.

. Hr-rll, J. C. (2006).(\ttiorr,s. Ftitu'es, ancl Other Derivatives [OFOD]. Prentice-Hall

(sixth edition).
. Hurll, J. C. (2007) . tlisk Management ond Financial Institution.s (k\.[FI). Prentice-Hall.

J^g'
k\,,
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i.:i,.ir.sc outro$l*:;: i)t: crtr11plttiott of the coLlrse. the students rvill be able tcl:

gol: i-i:ur.t: iili:3ci-:cra1 concepts of operatiorts. procluct dcsign. lllarrt locatiotl and Layout

p larttt itt',.1.

C(J2: L-iItir:l:Lanci ri;itl ailalr zc forecastit-tg, work design atlcl mcasltrelnents'

LlO3: l)crnronstrate tlre cor-rcepts of . Procluction plzrnninu. Capacity' planning. Aggregate

Plannitrg atld \ihste r ScheclLrlirlg'

ClO4: Lltrcle r'"s1iri:ci lincl iearn the concepts of Inventory and Just in 'f irne'

L\ITI
I ntrud uctioll

An overvicu. Def iuition of Production arid operation lnanagement, Production Cycle,

process selectior-r and design, waiting line analysis, Responsibilities of Operation Manager,

Product Design. Plant Location. Layout Plar,ning'

T]NIT TI

Forec:rsting, Work Design and Measurement
Forecastirrs as i planning too[, Forecastit-tg types and methods (QLralitative and

e,'ntitative). Measuremerrt ol Errors, Monitoring and Controlling, Productivity and Work

S tLr c1,"-'. M eth ocl s StLrd 1', W ork M eas uretnetrt'

L \IT IIT
f apacitv Plnnning

Procluctiot-t Planning techniques,

scheclul ing t1'pes atlcl principles'

L NTT IV
\ggregate Planning :rnd Master Scheduling

Itrtrodtrction o1' Aggregate Planning, Techniques

Planning i.n Serviccs. Disaggregating the aggregate

SchedLrling Process.

L\ITV

6g

MBA GE 01"-PR.ODUCTION AND OPERATIONS MANAGEME'NT
Credit- 04

Capacitl, management. Lean production, Line of balance,

for Aggregate Planning, Aggregate

plan, Master Scheduling, The Master

Coursc Objeclir c

The course airns tct de\,elop an understanding of the production planning techniclues, forecasting,

lacilitl' design locatiotr and lnventory'

J,g, E/

w-9
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IV{BA GE O2 - ENTRET'NE,NPiJRSHIP AND SMALL BUSINESS MANAGEMENT

Credit- 04

course outcolnes: Alierthe completiot.t of the cou|se,the students r'vill be able to:

co1: Develop the sliills and qualities required to be a successful entrepreneur

CO2: Llncler.star-rd the furnction of an entrepreneLlr and the challenges faced by thern.

co3: Learn hou.to staft au euterpt'ise and design business plans'

CO.l: Anallze apcl corrpare the dift-erent fLrnding agencies available for firnding ner'v

ettterllriscs.
CO5: Anall,zc apcl contpare the difterent entreprener-rrial agetlcies available for the growth of

entreprelletlrshill in lnclia

I.-INIT I
lll olution ancl Corrcept of Entrepreneurship, Concept of E'ntrepreneur' Corporate

ErtrepreneLrrship. Clliaracteristics of Successful EntrepreneLlrs. Entrepreneurship, Innovation,

Invention- creativitl,- Business Idea &opportunities ThroLrgh change in Entrepreneurship'

E,tttrepretrenrship as a Career, the Changing Role of'the Entrepreneur

T\IT II
Theories ol Entreprener-rrship - lnnovation Theory by Schumpeter' Theory of High

.\chievet.nent bl NlcCllelland, X Efficiency Theory by Leiebenstein, Influences on

L.utreprcncLrrshilt Development: Socio cultural, Political, E'cr.)nomical' Personal'

Lnlreltrenrrr-rrial SLrccess and F'ailLtre: Reasons and Retnedies, Scope of Small Business

activitics in Natiorlal Ectlnomy''

\\'opreu Entrcpretteurs: Challenges to Women Entrepreneurs' Achievernents of Wolnen

Entrepretlertrs" Role Models of Wonren Entrepreneurs'

L \TT TII

C reating F.ntreprcpc'urial Venture-the Business Plans an Entrepreneurial Organization,

pro.ject N,larageprept-l'echnical. Financial, Marketing Personnel and Managernent Feasibility

[{eporrs lDpirs). Finar-rcial Schemes Offered by Various Financial Institutiot'ts Like

Cornrnercial Banlis- Off'ered b,v VarioLrs Financial Institutiot'ts Like -Commercial Banks,

lDBl. ICICt" SIDBI. SFCts, venture capital Fr.rnding, Angle capitalist, Subsidies, Grants etc-

\\ itlr Sllcclirl llclerence to .Export oriented Units,(EoUs)'

T}-IT tV
EntrepreneurshiP Training

Process: DeveloPmer,t of

Course Objective
This course introduces Jhe students to the basics of entrepreneurship and small business

management una .irrO"nts gain an understanding of how to establish and manage a small

nt



E,nvironrrent o f- Bus incss. Entreprener-rrial Planning and Mon itorin g.

L\ITV

Role of tire fbllorr ing agencies in the er,trepreneurship developrnent

DlCl- Districl Irrclustrial Center. SISI Srnall Indr-rstrl"Service lnstitute, EDII

EnlreprcneLrrship I)evelopment [nstitLrte of India. NIESBUD - National lnstitute of
Entreprencurship ancl Srnall Business Development, NSTEDB - National Science &
I'echnologl, E,ntrepreneurship Development Board, NSIC - National Srnall Industries

Corporation

Suggested Readings:

. l)ar irl. II. 1l0rll ). Ftttrt1,1'r'ltctrr'.rlti7. \.'lr I'r'/r/rlt' ('t','tt!ittn.lrrdia: l)rentice Hall.

. Desai, V. (2018). D1:nuntic:,s of Entrepreneu'ship Developruent (6th edition ed.).

N4Lrmbai : Hitnalal,a IrLrbl ishing House.

. Dollinger. Nl. (2007) . [,ntreprewship: Strategies and Re,\out'ce,\ (4th edition ed.). Marsh

PLrblic. Nagara.jan. I(. (20l0). Projcct Managemenr (6th edition ed.). Nerv Age Internal Pvt.
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Itd.
. Taneja, S., & GLrpta. S. (2017). Enteprenetu'ship Development lllew Venture C'reation

(2' edition ed.). Cialgotia Pubtishing. w
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Coursc Objectivc
fhe course helps to undcrstand the irnportance of and

inventory rranagelrent nnci netr'vorlting elements of
courpetitive aclVatltagc

major decisions of logistics management,

supply chain management for gaining

MB,."" GT, {}3 - S{JPPIY CF{,A.IN &&ANAGEM}INT.

Coursc Outcontes: On cotttpletion of the .o,,,1r. stttdeltts rvill able to:

CC)1: Mernorize the concepts related to sr"rpply chain tnanagement.

CO2: Explain thc clrivers/enablers of sLrpply chain managernetlt perfonnance.

CO3: IllLrstrtrtc thc supplier sourcing strategy.

CO4: E,xamirre the itr-rpact of supply chain redesign strategy'

CO5: EvalLrate tl-re suppll' chain distribution netrvork'

CO6: S1'nthesize the plan lor sLrpply chain restructuring'

L,\IT I

hrtroduction

Credit- 04

Essential Features and Benefrts of Supply Chain, Philosophy of

Evolution of SCM, Various Flows (Cash, Value and Information),
Basic Concept, Objectives.

SLrPPll' Cltain Marraget'nent,

Ke1, Issues irr SCN4.

L -\IT- II
\ehvorli Design nntl Logistics Nlanagement

T5e role of Nerrvorli Design in the SLrpply Chain, Factors influencing Nehvork Design Decisions,

-l'he lnpact o{' LJnccrtainty or, Netu,ork Design, Logistics as pafi of SCM, Logistics Costs,

Dill'erept N4oclels. Logistics Sub- System, Inbound and Or-rtbound Logistics, Bullwhip Effect in

L.ogistics. DistribLrtiorr and Warehousing Management.

t-\IT III
\ lanaging Pretlictablc variabilitv and Purchasing &vendor M:rnagement

Responclilg to Preclictable Variability in a Supply Chain, Maragirrg SLrpply arrd Managing

Dertrand. Ceptralized and Decentralized Pr-rrchasing, Functions of Purchase Depafiment and

l)urchase Policies. L]se of Mathematical Model for Vendor Rating / Evaluation, Single Vendor

Concept. Nlanagetlent ol' Stores, Accounting for Materials'

L \IT IV
I nr entor'\' N{:rnagemeut

Concept. Varigus Costs Associated rvith Inventory, Models of Inventory (Purchase rnodel with

ipstantaneous replenishment and r,r,ithout shoftages, Manufacturing rnodel n'ithoLrt shorlages,

purchase moclel u,ith iustarrtaneous replenishment and with shortages. ManufactLrring model with

shofiages, Blffer Stocli (Tracle-off betrveen Stock out and Working Capital Cost), Lead Time

Reclucti.p. I{eorclcr lroipt/ Reorder Level Fixation, Exercises-Nutrerical Probleln Solving, ABC,

sDE"\IED. FSN r\nalysis. .lr-rst in Tirne &Kanban System of Inventory Manage

J,*'*\-#TI\IT V
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llecent Issues in SCNI

Role of Compr-rteri lT in Suppll' Chain Management' The SLrppty Chain IT Framervork'

Customer Relatio,ship Managernent, lnternal SLrppll" chain Management' Sr-rpplier

RelatiorlshipN4atlaqet-tretlt.TheTransactionManagementFoLrndation'TheFutrtreoflTinthe
SLrpply Chain. nisl' Managetnent in IT' Supply Chain lT in Practice

t'*:"::l"l;l:i:lT;',,d1, 
p. (2007 ). suppty,L'hai, Manogentent. strutegl:. Ptarrtirg & operation' 3''t

Eri. Pill.
. chopra. S.. N4cincll. P.. I(alra, D.V. (201 3). Supply Chuin Managemcrtt: slrategy' Planning uncl

( )1tr'1',111,,tt. -i't' F,,1. Peitrson'

.Reghuratn(i.(l.i.NIA')'t'ogistic'sandSttppLltChainManuge'renl'1'Edition

. l(risl-uran I)r.lt. il[tict'ial i\rlcrnagen renf. 5"Edition. Pearson'

. AganvalD.l(.1 Tcxl Bortkct/'LogisticsanclsttpplychainManagemenl'lstEditionMacrnillan

. Sahay B.S. SrrpT)/r, chuin Nftttctgentent.I'IEdition Macmillan
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MBA GE 04 . FINANCIAL ECONOMETRICS
Credit- 04

Course Objective
The course airrs to ;lrovicle students rvith the basic framervork of Financial Econometrics.

Course Outcomes: In particr-rlar. it will benefit students in:
COl: LJnclerstancling t1-pes and forms of data and how to use theur in econornetric

altalr si:.

CO2: Iclerrtil-r ing sources of financial data (Bloomberg, Capital IQ. Cornpr-rstat. Yahoo

F'inance" etc.) to rctlieve uecessal'), data fbr econometric analysis.

ClO3: Dernonstrating knou'led$e in econometric methods such as regression analvsis and

F'orecasting Vlodels.
- CO4: I-lclping stLrcients acquire skills in usingcomputer Softrvare (Evieu,s. excel) to

perfbrm econor.netric app I ications.

ClO5: Developing their abilitl'to modelthe expected rnean and volatility in financialdata
as a l'neans tr) a r.nore inl'crrmed assessrnent of the risk and return associated lvith different
irtr estrttertl strtLe girs.

T.\IT I
Introduction of Fin:rncial Econometrics

1\4eaning ol'Econouretrics, Econornetrics as a separate Discipline; Methodology
lrcononretrics. 'l'1pes of Econometrics, specification of Mathernatical Model, Estirnation
Econornetrical Moclel. Economic Data Types,

The Itesearch Process: Writing a Research Proposal, A Process fbr r,vriting a Research Report
Sources of Iiconornic Data: [,inks to Econornic Data on the Internet, Interpreting Econonric
Data. Obiaining the Data

e

L\IT2
fime series Econometrics: Some basic concepts

Testing lbr Trends and Unit Roots: Stochastic Processes, Unit Root Stochastic Processes,
Trencl Stationarl, ancl Difl-erence Stationary Stochastic Processes, Integrated Stochastic
Processes. The Phenomenon of Spr,rrious Regression, Test of Statioltarity, The Unit Root Test
(Dicliel FLrllcr'l-cst, Augmented Dickey FLrller test and Phillips-Perrorr Test)

L\IT3
:ingle Equation Regression Models

The Nature of Regression Analysis
llistorical Origin o[-l-he Tertr Regression, The Model Interpretation of Regression, Statistrical
Versus [)eieitrtinisLic Relatiouship. Regression versL]s Causatior-r. Regression versus
Corrclatitrn. ierrrriirolosl, ,,\ni1 Notation. The Natr-rre Ancl Sccipe of Data For Econornic
Analr sis.

Estim:rtion of' Ilegression Nlodel (pLS)
The \4ethod of'Ordinarl, Least Squares, The Classical Linezrr Regression

of
of
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Assumlttion IJnderline. The Method of Least Squares. Starrdard Errors of Least Squares

Eslirnates" T'he Coctllcient of Determination 12: A Measure of Goodness of Fit

TNIT4
}lultiple Regrcssiott Annl-vsis :rnd validation of model assumptions

The Threc- Varizitrle Model: Notation and Assurnptions, Interpretations of Multiple Regressiot't

Ecluation" The Meaning ol Partiitl Regression Coefflcients, OLS and ML E,stirnation of the

lraitial Ilegressiorr Coel'llcients. The MLrltiple Coeff-icients of Detennination Rr and the

MLrltiple Coel'llcients of Correlatiotr R, R2 and Adjr-rsted Rr

Validation of Regression Model Assqmptions Test
NlLtlti-i:oiilr:eu;'iLi- 1ir.:ttroscedasticit1', Autocorrelatiorr. ResiclLtal nortnalitv test

LNIT 5

Tirnc Series Econornetrics: Forecasting
Approaches to Lconon-ric Forecastirrg.AR, MA and ARIMA Modelir,g of Tirne Series Data,

Forecasti ns.

Measuring Volatilitv in Financial Time Series: Introduction to ARCH Mode[: Properties and

Wealinesses of AITCFI Models; Introduction to GARCH Model- Extensions to the Basic

GARCI I N4ode l.

Suggested Reaclings:
. Woolclriclge. .letfr-c1' M.'. Introtluctory Econontetrics, South-Western College Publishing,

2C00.
. CrifTrths. \Villiarn E., R. ,Carter Hill and George G. jLrdge: Leurning untl Practicing

Ec'rtrrontalric'.t. John Wiley'& Sons. Nerv Yorlt, 1993.
. GLriarati. [)arnodar N.: E.r.rcrlial.t of Econontetrics, 4th ed., McGrarv-Hill. Ner,r, York, 2004.
. Hill. C'arter, William Griffittrs.' ancl George Judge: ('ntlergrcttlttate Econontetric,s, John

\\'iler'& Sons. Neu'York. 2001.
. Greenc. \\iillianr ll.. Econctntctric Analysl,r, 4th ed., Prentice I-{all, Engletvood Clifl's. N. J.,

1000
. Patterson. I(err1': An Intro&tction to Applied Econometric.s: A

Martirr's Press" Nerv York. 2000.

Time Serie,s Approach, St.

Princeton University Press,
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MBA GE 05- MARKETING ANALYTICS

course outcomcs: IJpon conrpretion orcourse, the student rviil be able to:clol: Utilize clitltrent tools ancl fiameworl<s in an integrated manner to solventarlleting pritb I enis.
co2: Detertnine tlte trost effective target markets, and horv to market to thoseefficientlr,.
c()3: Scgnrcrt clrstomers based on the diffbrences in rvlrat they valLre, usirgtechniqLres. inclr-rclirg state of the art latent class rnethods
co4: Identif\'r:i.hat customers'varue in a product, and assess u,hat the).are wiling

L\IT1
lntroductiotl to Data- Importance of Analytics- Data fbr Business Analytics -Big Data -Bttsiness ArralYtics in Practice' Data visLralization -Using Excel to s,rr,ruri.. MarketingData' Slicing and Dicing Marketing Data r,vitrr pivot Tabres

r\IT2
c lLrster Anal-r'sis cotrcept. cllr-rster Anall'sis Demonstration, cluster Analysis Application case.Positio,i,g Maps conceprs and Demonstration, positioni,*n;;;;;#j,il;iJ;H;ffi;;
\laps Applicittiorts L'ase. Custorner life ti,r" unutfrir, crrto,r"r value Analvsis pricingEstir-nating Dernand curves ancl optirnize Price, price glrnclling, Non t-ineu, pricing and price\kirrrrrrinu.

\tT3
Ial'l Pea's.. c]orrelatiorr Techniques - MLrltiple correration-Spearnran,s Rank correlation,t horce N4.dels and Logistic Regression concept, choice Moclels and Logistic Regressio,DL',oustra1ion. crroice Mocrers and Logistic R.gr.rrion cor..

ilf-1

"l'':lagirl! 
colllpetitr:,rs' reaction- Managing Sustainable cornpetitive Aclvantage, Managing-::'rtril-Basecl cor,petitii'e Aclvantage. Managing offering-Bar.,t co,rp"iitive eavantage,r'l'rtrrt C.ircept' cl.,-ioint Dernonsiration, cln-ilirt concept and Dernonstratior, Managi,g

'l-"rli]l?;Based 
cor,petitive Advantage, Linear Discrimiira.t Anuiysi;-oi" *uy and Two

:

strategic

markets

different

to pay for

:
'il

'1'

]

'lr

Ll,

d

e

e

'- '- r Dera N4ining. Data Exproration and Reduction, Random Nurrber
".r,Lrlarior.r- \\'hat if Anarysis, Verification and Varicration,'':- '';i --,!CS or'SirnLrlation, Risk Anarysis, Decision Tree Anarvsis.

Generation, Monte
Advantases andf]'.#

Credit - 04
Course Objective

' The strbject rvill erlable stuclent to evaluate perforrnance orrnarketing initiatives in the Iongand w'hal ctin be done fbr intprovement.
o fo enabre stuclert to compare rnarketing activities of competitors.

\

J^&' \W



Tert Boohs
. James Evitt.ts. Business Anall'tics. 2e. Pearson, 20 17.

. Akil Mahesu'ari: Big Data, Upshill ahead by Tata McGraw Hill. New

. Seerra Achart,a &Subhashirri Chellappan: Big Data and Analytics'
Delhi. 20 I 5.

Delhi,2016
Wiley Publications, New

Suggested Re:rdings
. Cau-rnr. Cochran. Frv. Ohlrnann, Anderson, Sweeney, Williarls Essential of Business

Analy'tics, Cengage [-earning.
. Thomas Eri. S/a-iid I(hattach & Paul Buhler: Big Data Fundamentals. Concepts, drivers and

TechniqLres bv Prentice Hall of lndia, Nerv Delhi, 2015

. Winston. W. L. (2011). Murketing unolytics: Datu-drit,en lechnitltres v;ilh Micro,vofl Excel.

.lohn Wilel'& Sor-rs.
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:l
( ().r.se objectir ^^^lication pafl ol Human Resource Mattagetnent explaining the I

r o conrse rviu cover tne annli.]ffi" tfJj.H;J the woLkror.. a"*ffini"'- ^"a 
the art of 

\
.iuontitot.iu.l'"',"4'ouuii.ativeanalysistounderstandlng\ryUlNlulv--'-l

4 *orfto"t develoPmer.rt' :.i

,qerrtwi11:a1ytica1approachesusedbyHRProfessiona1sto- Coi. cuin an t.tnclerstand;;;il;'jifferent 
analytical approaches us

.q ,",r:::..,i ,*:::ill*:.., 
"u.". 

and apply probiem solving a.d critical thinking skills

rq :.rrJIllll:i.::':1io';' i^qtin,l o.f q*antitative and quralitative analvsis to understand trends

,*i :::;:,:::J:lil1,lIJ]',:.::1ilJi;1'""""^" technologv to enrrance the efnciencv and

- 5 allu
co;i: Understan<l the role of informat'?L,n 

the organization.

- effectiveness of hutnan resotlrce functions rvtt

- 
l,ll',1.Lr.r,"n to Ht{ e}"lytlii^^^," HR Analvtics continuum, HR Analytics Process: Designing a

;r-,1 .,' R:rsetl ,AllL.lt't '

L-\ rntrocluction to Hl{ An.lYtics,uch. 
FrR Analytics continuum, HR Analytics Process: r,,o.'5

- E'r idence Basecl APPrc

: PLo-lect

- l,Illl,,'n' A,al$ics , -: ..-- ^+-HR Measnreme^t, Bringing IR.^"9,:1.'l::fi"T"ner' 
rvpes of HR

i---- ""'""i':ill-[:illlilll'il$,l[,yff:ili:'J;i]',;;;;*iniza'lio rrrss'l es laced

L.- L rtit 1I1 , r,L^^ci.o predictive Analytic Models for

f 
i" 'a"ti":'":il';'f" predictive ,rn{vtrfl .I:";:,,:[::ili:.',,'J';i.d,;;,; anurvti' Resurts

1-* : i.,,.ii...i". Data, rvorkirrg with Qtralitativ

[J. ,,,]lll,),,,,,rc .\*urr,i.=,,^ ,.,-,,r+r*rF( rhrouqh prescriptive Anal5tics' Presc.ptire,lill)tttt ut I

f-_ i: i.ll'i; 
,i;,il,:"...,,,t;i.:il,'H:J-[JJ,".'^..,ll:H:rT::li:pii"," optirnizatiori througr'

L- 
Prc'e t'itrtir c Attrlr tics

t ','ii'^t,,.r,.,i;),i,11,,.:,liffil,L:t 
,,:,1:,, HR Analvti.: uld talettt tnattagerllent' HR A.al'rtics and

L 
' 

]':]":',,,::i:::Tf:il*::T:,'lx;ilnuiv'i.'and'laren"..:", :: .-r, qrrc.ver

E -.'--::::::'::"1'::'::":i,a,cia, 
rnpacr "l 

HtT11::'"*:,ilH:,Htiffi:'J"il"T:t:5;;..'--:::::,:':,',ff.;inanciarl'::H::TffiIl:"ili:'ilH:,H(ili,,i:'l"o) rril'ruuuvv'

December i8, 20'o lY^)3l5^:Hil"'il:il*;I;; 
;ffi;'t^*;'l ISBN-I3: e78-f*U

Ht:
December'o'']lio' oliiii"'uEdition: 2nd

, r:l'JI.';;l'ji'X;;'"*" o"" 
" 

M an a g;ent 
) 
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MBA GE-07. FINANCIAL ANALYTTCS
Credit - 04

Course Outcomes: After Ciornpletion of the course' student will be:

CO I . Underrron,rini,ti'rrri,uO", pro.,r.irr"Jil;;;; by usinu a.alvtical models'

cr02. posserr,n* 
",i,.,';."u;i;;';i ,i""""iur Market St..rctr-r"res, Asser prici'g theories' prcrng

$*ijl"*l U::in:iif,lt,',;J'il:1;i;1 il?[::r::rtheorvin'-"'.']:l:,'^1'cision 
making

c..,4. ConclLrcting iri ctepth resear"h ,ril;';;iit"i'lt """rytical 
tools fbr generating new k'orvledge

lor b,-rsiness clecision rlaking ' r-.-^r.^^.o ,{o^icinn r-nal 
'

Co5, Prepa'i'-,g A;;ii;""i''?p"nt for business decision n'raking

t NrT -l 
ssr_res (of Bond & Stock Marliet), LiqLridity in Short term and

F-i,ranciai Nlarket N4icrostructl'" t1'l'l ll: ?-::::.'; i;;1il;;, r'' rtl"u"-variant Portfolio

Loug tenrt "]o'f"t '"*'Ieuts 
f""'t'li"g Theories & Applications l: Mean

Frontier' s"p""ti"" r=heoretn' A;;P;t;i;g Theories & Applications ll

t'NlT -lI
CapitalAssetsPricingModel.ArbitragePricingTheory.ConditionalCAPMTermStructure
N,rodeling nn.i vi.r,i Lu^,. Br,ilJ,ll;."i;r"tv,.,ttltrt '*ii'''trtt'i'g 

vield and prices i, bo'd

tllarkets' YCI anclthe Econotny'

L \1T -tII
Volatilitl,Nloclelii-rgandfrorecasting,ARCH.*o-l}.nProcesses,VolatilityEstimation.in
Recent pinancial N-iarket r,_,.t.,t"n.I. Risk Measr,rr.*.* ir-r Financiar Instit,tions. Measu.ng

\larket ancl credit Risks. credit *irr. p'""rvris and Measuring n"fattlt Adjusted Bond Return'

L \IT -I\' 
11 Finance. International Arbitrage ar-rd Paritv Conditions, Yen

t.milirical issues in Internattona

carrl Iraclc arcl lnrerest n",.''eurity-, rntt'notlond'i;;;;tni l"'-'t'' lnte'Tational capital

.Lsset I'rlci'rg N4ocle I (l-CAPM F'xtension)'

L \lr 
lrrr..r,lu.,i,.,,., u, Fiuancial stochastic, rnterest ,Rate 

Modeling' generating lnterest Rate

processes. Vasicek a,cl ciox-rr-rgersoll and Ross calibration'

Course Objective:
oC]ourselvillcr:versor-r-reapplied..issuesinFinance.The.issuesrvillbecliscussedinalva-vthat

ri.ilr lacilitatc srucrenls to appreciht".,-,rrii't"i''"*' ""0 
r''tri lo"ntity research qr-restions in the

areas cliscttssecl '

. -lhe topics cliscussecl r,i ill also inr;lLrde sLrrvey of f'e1. err:pirical studies', evaluation of

econometric tcchr.ric.,ues" ancl research .il;.;;;;;inlhe lndia, and i,te.rational context'

I crl Books
l. Irr.arli- c.. Ii.- .1r..: S,.atistics and Econometrics, Holt, Ri*ehart ancl winston' New Yorh' l97l '

I G,,l,rberge i. .,\rrhr.ir s : :i,,".1y:l:!';i:"i:::[tiru:1"*[i^:;];[:il:*']'"*,*, ,rw
, E:]i[;:;;;l;1iill, ;1T;;:ffi:i;;;;;;t.'' zg"r McGrarv',i'I

Ji ,o-WM
, l 
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.i. l-{ill, C'artcr. \\i illianr Grilfiths, and George Jr-ldge: Undergradr-rate Econolnetrics. John Wiley &
Sor.rs. l'.,-eu York. 200L

J.

Suggcsted Readings
i Hr-r. Teh-wci: llconor.r-retrics: An lntroductory Analysis. University'

t973.
2. I(atz. Dai,icl i\.: EcJntrutetric Theory and Applications, Prentice Hall,

I 982.
3. Klein. Larvrcnce R.: An Introduction to Econometrics. Prer,tice Hall.

tL)62.

\,v

Park Press, Baltimore,

Englewood Cliffs, N.J.,

Englewood Cliffs, N.J.,
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MBA GE 08: BUSINESS ANALYTICS

Course Credit: 3

Clourse Objcctive
The course cxplains the rolc clf'Business Anall,st and Data Science in business. the basic concept of
data tttanagenrent and clata rr-rining techniques. the basic concept of rrachine learning. the
application o1'business analvsis and the concept of Data Science Pro.ject I-il'e Cycle.

f ourse Outcomes: [-rpon the successful cornpletion of this course, the student rvill be able to:
CO I . l,rnde'stand the basics of br_rsiness analysis and Data Science.
CO2 l Jnclerslaltcl data lrana-qelreutr and handling Data science project life cycle.
CO3. Understancl the data rnining concept and its techniques.
('O,1 tJnclerstand ancl analy.ze rnachine learning concept.
CO5. Llnderstar"rcl tltc application of business analysis in different dornain.

T \IT I:
Irrtrodrrctiorr: \Vhat is business analytics? Historical Overvielv of data analysis, Data Scientist
r s. Data Erlgincer t,s. Business Analyst, Career in Busir-ress Analytics, w,hat is data science,
\\'hv Data Science. Applications lor data science, Data Scientists Roles and Responsibility

I \IT ]:
Data: Data C-ollection. Data Management, Big Data Managernent. Organization/sources of
clata. Inrpotlance oldata quality, Dealing with missing or incomplete data, Data VisLralization,
Data Classillcation Data Science Project Life Cycle: Business Reqr,rirerrent, Data Acquisition,
Data Preparatiotr. [Jypothesis and Modeling, Evah-ration and Interpretation, Deployment.
Operations. Optirr ization.

\tt i: i

l:rtrtrtlrtction to Data Mining. The origins of Data Mining. Data Mining Taslis, OLAp and
\lLLlticlirncnsional data analysis. Basic concept of Association Analysis ancl Cluster Analysis.

\ I I _l:

-:.,:'odLtction tt, Macltirre Learrrilrg: History and EvolLrtion, Al Evolution, Statistics Vs Data
1.1.:litls Vs. Data Analvtics Vs, Data Science, Sr-rpervised Learning, Unsupervised Learning,
L' :riorcetttent Lcarning, Framervorhs for bLrilding Machine Learning Systerns.

\IT 5:

-r::riiration of Business Analysis: Retail Analytics, Marketing Analytics. Financial Analyics,
: :;.,.iircare .\nall,tics. SLrppll,' Chain Analltics.

, ,. r L.l, ,, ,k. :

:'::rr.ilis o[ []ttsitiess Anal-r,-tics: An Introdr-rction to tl.re rnethodologl,, and its application,
-r ".:j-,i,kllrant l)ocltila.jr-r. Sridhiir Seshadr.i, Springer
-. Introduction to Machine Learning with Pl,thon: A Guide for Data Scientists
C. \liiller. Sarah Guido, O'Reilly 

.,

l. Introduction to Data Science, Laura igual Santi Segui, Springer

t

-j -g \-V

I st Edition, by Andreas

o
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l{eference Booli:
l.lntroclr-tctlolltODataMining.Pang-NingTan,MichaelSteinbach,VipinKurrrar.Pearson
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