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Course curriculum -Under Graduate Degree Programme

BBA PROGRAM- COURSE OUTCOMES

in each

DTYISION IN EXAN{INATION
l-.uraiau,.;r;G;;*; d-6i'/, marks or above will be awarded first division, candidates securing 50%

but less ttrrn60% marks in aggregate will be placed in second division. There will be no third division in
the programme.

No. Program Outcomes

PO1 Upon completion of the BBA program, the individual must demonstrate maturity,
professionalism and team working skills.

P02 Upon completion of the BBA program the students will have general idea of operations in
business.

PO3 Upon completion of the BBA program, the individual will have specialized skills to deal with
area specific issues of concem.

PO4 Upon completion of the BBA program, the individual will be able to apply technological
knowhow for business advancements.

PO5 Upon completion of the BBA program, the individual
investigating and solving critical business issues.

will be capable of analyzing,

Prestige lnstitute of Management & Research, Gwalior

lvlid Semester examination
sessional marks of internal
shall be based on:
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ofr Clais Presentation/ Group



Course curriculum -Under Graduate Degree programme

SCHEME OF PROMOTION TO NEXT SEMESTER
The student failed in more than two papers / courses in a semester (either in intemal or extemal) will not
be promoted in the next semester. Thus, in order to get promotion to the next semester, candidates will
have to clear at least 4 papers /courses in first to fourth & sixth semesters and 5 papers/courses in fifth
semester.

The Back paper of students failing in I and III Semester will be conducted along with their III and V
semester examinations respectively. Similarly, those failing in II and IV semester witt get chance to clear
their back paper along with their IV and VI semester examinations respectively. Howevir, students failing
in their final year i.e. V and VI semester will have to wait for the next concerning semester to clear theii
back paper.

, ,."""" 
,%* 

* -

The students having semester back wi["€ftffiii gape-*-.w1$..ffinext conceming semester examination.
There is no provision of special baek /semester back after semister examinations.
An examinee who has failed.in'intemal eiamination shall be required to registe-p him/her fresh for doing
the sessional work in the nexf concerning i.mert.r in the paper/rburse. ge riitt d]so be required to submii
his examination form for intemal assessmehi. * . :: _q,: 

: ;: 
.+: \. (.

The internal assessment a*uraeO tea caqOidate who fails in ,n. *O seirrester examination shall be carried
forward to the next conceming semester.
In case a candidate fails in any intemal / end semester examination (either in one paper or in all), he will be
^ll^,.,^l L- - t- -.-tallowed two more attempts to clear that course.
IT I' THowever. if a candidate fails to pass in semester examination even after the two additional attempts other
than the original one, he will be required to Ieayenthe course.Attempts other than the original one, he will
k^ -^^"i-^l +a l^^',^ +L^ ^^,,-^^ -,:: :: : .,, ,,: '::: : -
be required io leave the course

:::; i!:1 :. . .,

9 * ryigjg$ff bther tfl fte original one, he will

ir11 t +fr :!::1: l:,tii[ft ,1"..+:r, iii ,.,,., 
',,

w q@
Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme

Course Outcomes: Upon successful completion of this course students will be able to

BBA I SEMESTER
F'UNDAMENTALS OF MANAGEMENT

PAPER CODE: BBA-101
(coRE)

Max. Marks: 100
Min. Marks: 35

External :60
Internal : 40

Credit:

CO1 a: Understand the concept & functions of Management and OB.
COI b: Ascertain the types of orgaruzation structure, staffing function, and individual behavior.
Control. -- --.-+rr

CO2: Understanding the concept of attitude, Directing function and its techniques.
CO3: Analyzing group behaviours and Organizational Control methods.
CO4: Analyze and apply the management functions in organization.

I

Course
Outcomes

PO '.' PO2
:. : '":

Po '=',, P04 PO5

COI a 2 1 I 1 1

col b 2 2 a
1

co2 a.a
)il ,",* 2 J 3 2

c03 J at.,t :: a'"J 2

co4 JI ii*"ja*GE*,7i: ..a..r E { Jl.
a
J 2

PART I: F.UNDAMENT '.-t: 
:

EME'liTPART I: FUNDAMENTALS OF MANACE
Concept, Nature& Functions of Management, And Evolution ofUnit 1:

Unit 2:

Suggested Readings:

Organizing. :r,

Staffing: Concept & Process

Unit 3: Part I: Directing: Concept. Principles & Techniques of Directing.
Unit 4: Part I: Controlling: Concept; Process; Types of Control: Balance Scorecard, factors

Influencing control effectiveness. :,:: 
:::,

Tutorials:
o Role pla! on the levels of management
o Preparation of a project on a start up including the concepts of POSDCORB.

Planning: Concept &.Types of Plans, Planning Process

Part I: Organizing: Concept, Organizational Structure and Design, Principles of

E;t;aii$sq 
-.,.;:4it;::'lt

o Gilbert, D.R Stoner, F. &amp; Freernan, RE. (2001). Management. Pearson Education.
o Weihrich, H. & Koontz, H. (2005). Management: A Global Perspective. Tata McGrow

Hill.
o Robbins, S. P. & Coulter, M. (2012). Manogement. Pearson.

Ouchi, W. G. & Dowling, J. B. (1974). Definingthe Span of Control. Administrative
Science Quarterly. 3 5 7 -365.

li$:c'
f# a

4*e,!r* qW
Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme

PART 2: ORGAIIIZATIONAL BEHAVIOUR

Unit 1: Introduction to Organizational Behavior: Concept, Nature, Importance, contributing disciplines,
Models of OB.

Unit 2: Perception and Attribution Theory: Concept; Process; Perceptual Errors.
Learning: Concept and Theories of Leaming: Classical Conditioning, Operant Conditioning and
social learning.

Unit 3: Part II: Attitude: Concept, Process, Importance, Cognitive Dissonance Theory.
Motivation : Concep; Theories of Motivation: Need Hierarchy Theory, Two Factor theory; Mc
Clellands' Theory, Expectancy the-o-ry-- uitt theor!,',*.,..,,,

Unit 4:

Tulorials:
a

a

a

a

a

a

o

a

a

!
analyzing Self

Prestige lnstitute of Management & Research, Gwalior
4
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BBA I SEMESTER
Quantitative techniques

PAPER CODE: BBA-102
(coRE)

Max. Marks: 100
Min. Marks:33

External : 60
Internal : 40

Course curriculum -Under Graduate Degree Programme

Credit: 6
Course Outcomes: Upon successful completion of this course students will be able to

(a) Develop the basic understanding of mathematics tools and its usage in business.
(b) Understand the basic tools ofstatistics and graphical representation ofthe data.
Evaluate the concept of elementary matrices, inverse and various equations, and analyze statistical
data using measures ofcentral tendency, dispersion, and skewness.
Understand the rate of change in one variable,a:rd.lBaxima minima of functions and its terminologies
to tackle uncertainty in business.'

and its terminologies to tackle

Unit 1:

Unit 2:

Unit 3:

Unit 4:

Ratio:

co-l.
co-l
co-z.

co-3.

co-4.

Unit 1:

Unit 2:

Unit 3:

Unit 4:

t

\, PART-B: BUSINESS STATISTICS .

Concept, Scope, Imp<iitaBce and limitations of Statistics,.f#quency distributions, Graphs-

diagram, Histograms, pi""ifiugqn**f'I-,1rys: Ar$netifl Mean, Median, and Mode, Uses

limitations of averages.

Bar
and

Concept of Dispersion, methods of measuring Dispersion- Range, Mean deviation and Standard

deviation, Coefficient of variation, Skewness and its coefficient.
Correlation: Concept and Importance of Conelation, Types of Conelation, Karl Pearson's

correlation coeffi cient, Spearman' s Rank correlation coefficient.
Probability: Random Experiment, Event- simple and composite, equally likely events, mutually
exclusive events, Independent and dependent events, Definition of probability, Addition and

multiplication theorem of probability.

uncertar

Course
Outcomes

PO1 P02 P04 PO5

COl a J J {. ", 1

col b J J * ., ,.. ) ".1

coz ') i:=J,'; 1 1 .i

co3 v 2,,... 1
.,

2

c04 J ia'
1 J

Prestige lnstitute of Management & Research, Gwalior
Silcroa,,tr,*



Course curriculum -under Graduate Degree Programme

Suggested Readings:
. Agarwal, B.M. (2010). Business Mathematics &statistics,Ane Boolcs Pvt Ltd.

. Beri, G.C. (2009). Business Statistics, 2e. Tata Mc Gra'w Hill.

Reference Readings:
. Rubin, L. (2011). Statisticsfor Management, Te. Person Education, New Delhi.

o Render, & Stair J.R. (2017). Quantitative Analysisfor Management, l2e. Prentice - Hall India.
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ENTREPRENEURSHIP AND
SMALL BUSINESS
MANAGEMENT

PAPER CODE: 103

Max. Marks: 100
Min. Marks: 40
External: 60
Internal : 40

Course curriculum -Under Graduate Degree Programme

Credits: 04

IINIT 1: nasici of EntrefreBeurship , 'I t 
' 

,'
Evolution and C^onipt of Entreprenelulhip, difference between Bfuripieneur,in(ipreneur and
Manager, lndividuaf and Corporate Ertdphiluri, Characteristics.of Successful Ertreprene,ns,
IdentifiCation of Suslness Idga and its sources, OppqJqnitigpnThrough Ctrange,ImRortance of
entrepreneurship Sc$qg: of Small Businbss activities in,Natibhal Ecdnory. _i'

UNIT 2: Theories riqEntiepreneurship Development .,,,;.;,9'.=]:ll ir,,'
Theories of.fntiep.i,d.neiirqffip,Influences On Entreprene. q,ftent: influence of
Socio-Cultural,...Political, Eboqg.;pical, Personal fa,pprB{l*ha g*Aryetrtiurship developmen!
Reasons of the ehtrepreneurial SriEcess"and FaililfrEiffiid learnings. o ''
Women Entrepreriburs: Challenges to Women Entrepreneurs- 'Achievements of Women

UNIT 3: Entrepreneurial Environni6nt,,.,,,.. 
.....::i!+,$+.E

Entrepreneurship Training and DeVelopment Programme, EDP & its Phases, Need of License,
Capital Issues and Legal Environment of Business Rural entrepreneurship: opportunities and

challenges
UNIT 4: Financial Support and Schemes

Creating Entrepreneurial Venture: The Business Plan as an Entrepreneurial
Organization Project Management-Technical, Financial, Marketing Personnel
and Management Feasibility Reports (DPRs), Financial Schemes- OfFered by Various
Financial lnstitutions Like Commercial Banks, Offered by Various Financial
Institutions Like {ommercial Banks and financial institutions. Subsidies, Grants
with Special Reference to Export Oriented Businesses.

Prestige lnstitute of Management & Research, Gwalior4,] A
'lrqJ.S;{ran't"-

Course outcomes
COla: Develop the skills and qualities required to be a successful entrepreneur.
COlb: Understand the theories of entrepreneurship and the challenges faced by women and rural entrepreneurs.
CO2:Learn about enffepreneurial environment in terms of capital and legal issues along with concept of rural
entrepreneurship.
CO3: Analyze and compare the different funding agencies and finarrcial schemes.

CO4 Analyze and compare the diffgrefit entrepreneurial agenCies available for the growth of

.,x;S .r"l GO1frO"NIAiii{;l t",':'.*,",,',t,n
Course

Outcomes

1,,
,jtr' POl 

,4Llii:
.'i,,.i,PO2

,t",t 
.tt i,., ;

PO3 -'".:', 
, ."++ PO4 'tz

. a::r. ':: PO5

COla J 1 J

colb 2 J J

coz 2 2 2

co3 i 1 2 2

co4
2 1

aJ



UNIT V:

Course curriculum -Under Graduate Degree Programme

Important Organisations
Role of the following agencies in the entrepreneurship development:
DIC- District industrial center,
SISI - small industry service institute,
EDII - Entrepreneurship Development Institute of India,
NIESBUD -National Institute of Entrepreneurship and small business Developmen!
NEDB - National Entrepreneurship Development Board,

1.

2.
J.

4.
5.

ent and Management.
Development (2011) -

India:
Vasant

Handbook. Harvard: HBR

t;{

Prestige lnstitute of Management & Research, Gwalior^
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Course curriculum -Under Graduate Degree Programme

Credits: 04

BBA I SEMESTER
ENYIRONMENTAL SCIENCE

PAPER CODE: BBA -104
(AECC)

Max. Marks:50
Min. Marks: 18
External : -NA
Internal : 50

Course Outcomes

COl (A): Understand the concepts related to Environment, Ecosystem & Ecology
COl (B): Comprehend the concept of Environmental pollution & Population Explosion and various measures to
control it.
CO2: Analyse the various sources of natural resources and strategies to conserve it.

CO3: Examining the significance of Bio-diversity and wildlife proteclion and its role in the preservation of the

food chain.
CO+: anitvse the concept of Disaster Management & Laws related to Wildlife conservation

CO/PO Matrix
Course Outcomes POl== P'@2.: !:--.:.. 1= -PO3 .,.PO4 PO5

co1 (A) f. y1:,.' ,,.,*7 2 2 J

COl (B) ,,:'
a 2 +" ) J

coz a
J ^: J J

co3 J 1 I ,,:it:, 2\ 2

co4 ",:'.:,3 ;;:):i::\ 2.. 1 2 I

Learning Outcomes
.Tounderstandthevariableeco-biodiversity::ofourplanet.
o To understand the different imporlant processes associated with the evolution and sustainability of

life on earth.
o To learn the importance of wildlife protection and it's significance for our food chain.

o To leam and understand the different aspects related:to pollution and pollutants, their prevention and

safety measures against them.safety measules ag*idthem.
To leam the basic concepts and iTo leam the basic corbepts and importince,of disaster, it's forms and types and

.:::, tlf,Trml- :

s and disaster management.

UNIT 1:

UNIT 1: ;' 
:::::.,

Study of Environment and.,Ecology
(a) Definition and importance.
(b) Public participation and public awareness.

(c) Ecology - Introduction
(d) Ecosyiiem - concept, components, structure and function, energy flow, food, chain, food web

Ecological pyramids and types.
Ecosystem - concept, components, structure and function, energy flow, food, chain,

food webEcological pyramids and types.

I]NIT 2:
(a)

(b)
(c)
(d)
(e)

Study of Environment Pollution and Population
Air, water, noise, heat and nuclear pollution - definition, causes, effect prevention of
pollution.
Population grolvtlL disparities between countries' ,'

Population explosion, family welfare program me.

Environment and human health.

Cleanliness and disposal of domestic waste.

Prestige lnstitute of Management & Research, Gwalior
9

Sittwo't*



UNIT 3:
(a)
(b)
(c)
(d)
(e)

Course curriculum -Under Graduate Degree Programme

Natural Resources, Problem and Conservation
Water resources
Forest resources
Land resources
Food resources
Energy resources

T]NIT 4:
(a)
(b)

(c)
(d)

UNIT 5:
(a)
(b)
(c)
(d)

l:2,
.,rn

q
a
6

Suggested Readings: " .,,, 
-t ' L, ,''

:':. Essentials of Entrepren€urship and'Smalt Busihesi
Zimmerer, andNorman M. Scarborough. PHI

a

a

a

l{ rrrrr,,.,.,,.

'z
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BBA II SEMESTER
BUSINESS ORGAI\ISATION AND

COMMUNICATION
PAPER CODE: 201

Max. Marks: 100
Min. Marks:35

External : 60
Internal : 40

Course curriculum -Under Graduate Degree Programme

Course Outcomes
CO1 a To understand fundamental of Business, its nature scopr activities and classification.

CO1 b To demonstrate forms of Business organization, concept and stages of promotion.

COZ To understand location of business and and risk associated with business

CO3 To demonstrate entrepreneurial process and setting up up business enterprises.

UNIT 1:

UNIT 2:

UNIT 3:

UNIT 4:

Tutorial

Credit:6

PART 1

An Entrepreneurial Process:
Entrepreneurial Process, Emerging trades in business, Governments support to BPO in India, Basic

considerations in setting up a business enterprise, .

To study and prepare report on business environmentfor selected business units, social

r es pons ib iliti e s of bus in e s s.

Idintification of business opportunity, entrepreneurial decisions and outsourcing opportunityfor

the business.

CO/PO Matrix
Course Outcomes PO1 P02 PO3.. P04 PO5

COl a J.".r
a
J .. ,.jrr- 1 :.t 2 1

col b J 3 ,.2 2 1

coz J J a 2 1

co3 a
J

.a ir:
, rJ :.i]

j,,.1z "j"tutii,,r,- :a
J

a
J

Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -under Graduate Degree Programme

Suggested Readings:
. M S. A. Sherlekar QAlq. Modern Business Organization 4th Edition.Himalala Publication House
. Jallo (2005). Business Organization and Management New Delhi: Tata McGraw Hill.
. By F. Cherlunilam (2019). Business Environment Text and Cases 27th edition Himalaya Publication

House India.
. Dr. V. Desai (1g7g). Organizing and management of Small Scale Industry, Himalaya publishing

house India

PART 2

Unit 1:

Unit 2:

Unit 3:

Unit 4:

Tutorial
a

a

a

tili

Suggested Readings: ':::'

o P. Subba Rao, B. Anita Kurnar, C. Hima Bindu
India. Pvt. Ltd.

o Rajendra Pal, J s Ko;fAh4hi (2013).

New Delhi.
. Sailesh Sen Gupta (201l). Business and Managerial Communication, PHI.
. Ober Newman (2015). Communicating in Business, Cengage India Pvt. Ltd.
. Stephen Bailey (2013). Academic Writingfor International students of Business, Routledge.

Prestige tnstitute of Management & Research, Gwalior
L2
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BBA II SEMESTER
ACCOUNTING PRINCIPLES

PAPERCODE:202

Max. Marks: 100
Min. Marks:35
External : 60
Internal : 40

Course curriculum -Under Graduate Degree Programme

Overheads: Codification, Allocation & Apportionmeht, Preparation of cost sheet

Process Costing - Normal and abnormal losses, abnormal gain, inter process profit

Credit: 6

UNIT 2:

UNIT 3:

UNIT 4:

T]NIT 2:

I]NIT 3:

TJNIT 4:

Suggested Readings:
a

a

a

a

a

T.S, Grewal, Introductionto Accounting, S. Chand and Co., New Delhi
P.C. Tulsian, Financial Accounting, Tata McGraw Hill, Nett Delhi.
Shukla, M.C., T.S. Grewal and S.C. Gupta. Advanced Abcounts. Vol.-L S. Chand & Co., New

Delhi.
Khan & Jain; Cost Accounting, New Delhi: Tata Mc-Graw Hill Publishing House.

Jain; Narang KL, Advance Cost Accounting,. B'h edition. Kalyani publishers

Course Outcomes
COI a: Demonstrate a good understanding about the concept of accounting basic fundamentals and accounts.
COI b: Understand and practice final account preparation.

CO2: Acquire knowledge about Branch Accounts, Departmental Accounts and Consignment.
CO3: Understand role of cost accounting in decision making through material and labour costing techniques.
CO4: Understanding costing techniques according to product category.

CO/PO Matrix
Course Outcomes POl P-Oz, i PO3 PO4 PO5

CO1 A J I zz 1

COl B :tJ ) ;l 1 1

co2 3 1

co3 a
J: 1 1

co4 .,

UNIT 1:
,t ..i}|,,;;:,',',.i;d Financial Accounting +.

AccountingBasics:Defi r{tiu*.*ndng,.M;:;.4 ogunting,Conceirt and entry

Prestige lnstitute of Management & Research, Gwalior
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syst$m, Acco$htirig

Branch Accounts: Meaning and
Account: Meaning and Definiti<

Tri

Cost Accounting
UNIT 1: Meaning and Elements of Cost, Objectivep, Methods and lTechniques of Cost Accounting, Concept

of mateial control, Economic ordei quantity, Methods of pricing material issues



Course curriculum -Under Graduate Degree Programme

BBA II SEMESTER
BUSINESS ENVIRONMENT

PAPER CODE: 203

Max. Marks: 100
Min. Marks:35

External : 60
Internal : 40

Cou Outco
Credit: 4

Learning outcome3: After t$is siibject,the;a{tden=ts-.ry;ill,,b.q,,?blerto; . r,. .i -1. Familialize with gedature 6p'ii3glass.6ir$iro'ffi€$frmduits..qbmponriats.l 7
2. The students will be able to demonstrate knowledse of economic. Iesal. labour envi2. The students will be able to demonstratb knowledge of economic, legal, labour environment.
3. Understand the applicability of various goverrunent rules. regulations and policies related to the

development of business. 
'

UNIT- 1: Unde*tanding Business Environment' Meaning, Nature & Scope. Types of Business
Environment - frrtemal & Extemal Environment, ViIro A fufu.- Enviionment. Environmental
Analysis, PESTEL & SWOT Analysis, Porter's 5 force model.

UNIT- 2: Economic Environment of Business: Indian Perspective
Economic Systems: Capitalism, Socialism, Communism, Mixed Economy,..Nature & Structure
of Indian Economy, Basic indieators of economic development. Indian Economic Planning, Niti
Avos

Meaning of Legal and fiCtrsgial Environmen! Indusgiaf''policy: Characteristics of good
industrial policy,Labor Laws & SEEiat.Securi6r,J-iberalfiition, Privatization, & Globalization.

LINIT- 4: Role of Government in Regulation and Development of Business: Monetary and Fiscal Policy;
EXIM Policy, FEMA, Capital Market in India

UNIT- 5: Business Ethics And CSR
Business ethic principles, types. Theory of ethics, ethical decision making. Meaning and
importance of CSR, Arguments in favour and against CS& Drivefs of CSR.

& Research, Gwalior

ri

rse Outcomes: Upon the successful completion of this course, the student will be able to:
cola: understand the concept, importance and types of the business environment.
COlb: Comprehend with the concept of economy, economic development and government role.
CO2: Improve knowledge of various laws and industrial policy.
Co3:Developunderstandingofgovemmentroleinthedeveloprrrenta
policies qnd regulations.
CO4: Leam about business ethics, CSn a@

CO/POMatrix :

Course Outcomes PO1 .'...:P:-O2 PO3 \ PO4 PO5
COl A 1

COl B !2 2
coz f::, .i'r.,.i.,ii,r,, 2 ,"1. ',i.al,;=

co3 J J', . "r. J, 3

co4
::'

fo^
Prestige lnstitute of Management
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Course curriculum -Under Graduate Degree programme

Suggested Readings:
o Cherunilqm, Francis. Business Environment-Text and Cases, Himalaya Publishing House.
o Asw'athapPa, K. Essentials of Business Environment, Himalaya Publishing House.
o Fernando, A.C. Business Environment, Pearson Education.
o Dutt& Sundaram. Indian Economy, S. Chand& Sons.
. Paul, Justin; Business Environment-Text and Cases, Tata McGraw Hills Pvt.Ltd
t Adhikary, M; Economic Enyironment of Business, Sultan Chand & Sons.

.t

'+

':i
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Course curriculum -Under Graduate Degree programme

BBA IllSemester
ENGLISH

PAPER CODE: 204

Max. Marks: 100
Min. Marks:35
External :60
Internal : 40

Credit: 4
Course outcomes

Unit 1:

Unit 2:

Unit 3:

Unit 4:

Unit 5:

Suggested Readings:
a

a

a

a

a

Review of Engliih Grammar, Common Errors in English, Vocabulary (synonyms,
antonyms and homonyms), The Birdwith the.,,Golden Wings by Sudha Murthy

Corresnondence e-mail writino Nervsncner rennrte Dfihovo tho Alinrl ic vtithntttCorrespondence" e-mail writing, Newspaper reports, lilhere the Mind is without
Fear by Rabindranath Tagore, Indian Weavers by S-arojini Naidu,

Paragraph Writing, Precis Writin E, Ths Day Grandfather tickled a Tiger by Ruskin
Bond, The Portrait of a Lady by Khushwant singh

Idioms, Proverbs, One word substitutions,The Malgudi Days by R.K. Narayan

Translation from Hindi to English and vice versa, The Gift of The Magi by O.
Hervy.The Tribute by Dash Benhur

Murphy's English Gr ammar (C UP)
High School English Grammar by Wren and Martin
Practical English Usage by Michael Swan
Essential EnglishGrammar by Raymond Murphy 

.i

Essentials of English Grammar Composition by Snigdha Budhiraja , Rajendra Pal and H.C. Katyal

CO 1 A Students will be able to acquire a wide vocabulary and understanding of basic functional gramrnar and
knowledge for rgading, writing and spoken language.
Co1B:Studentswillbeabletodevelopcreativeandcriticalwritingskillsalorrgwit@
appreciatlon of literary texts.
Co2:Studentswi1lbeab1etosummarizeandsynthesi,einform
competence.
CO 3: To enable the leamers to cgmmunicate efflectively, and a0bfopriately in real life siiuations
Co4:Tounderstandtheskillsrequiredtot.unslif".
analyse piece ofpoetry. prose provided.

'{.,,,:+ iotno MatriiilB}*
Course

Outcomes

i': iiii.:'j .i

ir po1 
i,lj, .,.:,,; P02 PO3 i,.

.::..
. PO4 PO5

COl A 1,,;t', J J r!"'t 3 ';ii a
J

COl B l',' a
J -, .:5,

.1 64
.:a* J * J

co2 :1 ,:ls; F"',a zr<ij :i:. { rrll.l^ ...

J:: J J
co3 a a .::

J,' J J

co4 1,:-. \.. ) i:ti lt)l 3 J
Ul1 tlt i::7 iz ,i hi iil '+,.''i

Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme
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Course curriculum -Under Graduate Degree programme

Course Outcomes: On completion of the course students will be able to:

Credit: 6

.BBA III SEMESTER
ECONOMICS

PAPER CODE: BBA 301
(coRE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

T]NIT 1:

T]NIT 2:

UNIT 3:

UNIT 4:

Significance and Evolution of Micro Economics, Functions of Managerial Economics.

Concept of Law of Demand, Law of Supply, Concept of Market Equilibrium, Elasticity
of Demand, Demand Determinants. Utility Analysis, Marginal Concept of Utility, Indifference
Curve Analysis: Assumptions, Properties of the Indifference curve, Theory of Consumer Surplus.

Elements of Cost, Factors of Production, Theory of Rent, Theory of Interest, Theories of Profit.

Types of Market Structure - Perfect competition, Oligopoly, Monopoly and Monopolistic,
Kinked Demand Curve

Suggested Readings:
o Maddala & Miller, Microeconomics Theory and Applications,
o Sinha V. C., Principles of Economics, Sahitya Bhawail Publication, Agra
o ldhikary, M., Business Economics, Excel Books, New Delhi,
. Chopra, O P, Managerial Economics, New Delhi, TMH, 1985.

Prestige lnstitute of Management & Research, Gwalior A, A(l'W



Course curriculum -Under Graduate Degree Programme

PART B

UNIT 1: Indian Economy
Characteristics of Indian Economy, Measuring the Value of Economic Activity, Gross Domestic
Product, GDP Deflator, Real GDP vs. Nominal GDP,Trends and sectoral composition of national
Income. Methods of Measurement ofNational Income

LINIT 2: Industry and Infrastructure
Industrial development of India after Independence, New Industrial Policy 1991, Role of Public and
private sector, Problem and remedies of small and cottage industries.

UNIT 3: Foreign trade and Development
India's Foreign Trade - Importance, Composition and Direction, Role of Foreign Direct

i

I

I

I

t

Investment, Indian Planning - Objective

UNIT 4: Economy of Madhya Pra-dosh

-ac,hievemenJ_, 
and Failures,

Publishing Co

i
"rT"{

ll. _

arrr.,-+e". '
=.. ..l:%+,,r=
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BBA III SEMESTER
MARKETING MANAGEMENT

PAPER CODE: BBA 302
(coRE)

Max. Marks: 100
Min. Marks:40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Credit: 6
Course Outcomes: On completion of the course students will be able to:

Manager,

IINIT 2:

TINIT 3:
Selecting Target

UNIT 4:

Tfiorials:
c Segmenting company's products on the basis of dffirent bases
o Making creative advertisements and taglines for hypothetical companies

Suggested Readings:
. Philip Kotler, Gray Armstrong (2016), Principles of Marketing, l5'h edition, Pearson Education.
o Lamb, Hair, Sharnta, Mc Daniel, (2016) Principles of Marketing, A South Asian Perspective Cengage

Learning.
o Grewal and Levy, Marketing Management, 5th edition, McGraw Hill
. Kumaraswamy and Namakumari, (2018) Marketing Management-Indian context and global perspective,

Sage Publication India Ltd.

for

Prestige lnstitute of Management & Research, Gwalior
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CO1 a: Understand the basic concepts. importance of marketins and marketins environment
COZb: Leam concepts related to consumer behavior and product decisions
CO3: Discuss the concept of STP and its significance

CO4: Comprehend the promotion mix and p_-risi.ng:'dE'iiSi5' S=='='*Yrl*,,-

CO5: Understand the application of aboVe concepts

COlP0,,Matrix ltt

Course
Outcomes FOT P04 PO5

CO1 a J J
.) ,} a\L

co2 b =, 1 2 '-t',; 2 2
c03 a+ 2 2 '+ a 2
c04 : 4 ::::' +

5 *i 2 2 1

co5 J: )ln l: ':2 2

UNIT 1: Part ion to
eting

.PARTA.::
ting: Importance and scope of Marketing. Core l

Marketing8{phies;ii,fi
i( and Sbll

ltrng Ehviloryge.rt, Funclions of

q,oi
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Course curriculum -Under Graduate Degree Programme

PART B

UNIT 1: INTRODUCTION TO THE WORLD OF RETAILING:
A. History of retail.
B. Retail overview and present scenario.
C. Concept and Functions performed by retailers.
D. Emerging Trends and career opportunities in retailing.

UNIT 3: RETAIL MARKET STRATEGY

C. Buildine aBuilding
resource

Brittain Paul - Retailing: An Introduction (Pearson Education)

WEBSITE FOR REFERENCE
o https ://retailmanasementcerti/icate.com
o https://www.retailmarketins.com

UNIT 2: TYPES OF RETAILERS:
A. Retailer characteristics
B. Retail Formats - Store based, non-store based, Web based

C. Various format within store-based retailing:
1. Specialtystore 2. Hypermarket 3. Supermarket.

D. BUYING DECISION PROCESS: A. The buying process - need recognition, information
search, evaluation of ahernatives.

UNIT 3: RETAIL MARKET STRATEGY
A. Definition of retail and market strategy
B. Target market

D. Global Retail

UNIT 4: HUMAN RESOURCE MANAGEMENT:
A. Human resource planning, Recruitment ahd selection, training and development of retail

RESOURCE
Lrce planning, l

B. Motivation of retail employees 
. - .i - :C. Teambuildinginrelailing , --,-:.i_- , .:'":.:,tl:i: 

ii: ;.'|, ;D. Employee Rewards and incentives. ,... ,,,...... = l;.i:::,:,: i

Prestige lnstitute of Management & Research, Gwalior
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BBA III SEMESTER
PRODUCTION AND OPERATIONS MANAGEMENT

PAPER CODE: BBA 303(cEC)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Credit: 4
Course Outcomes: On of the course, students will be able to:

i
Learning Outconges:

1.

)
J.

4.

5.

location, and

Unit 1

Unit 2

Unit3

Unit 4

Unit 5

management, Lean production, Line

Planning, Techniques for
The Master Scheduling

Objective, Nature
techniques- ABC,

and Importance of
VED, EOQ, SED,

Prestige lnstitute of Management & Research, Gwalior
22

)l

CO1 a: Understand the general concepts of operations, product design, plant location, and Layout planning.

COlb: Understand and analyze forecasting" work design and measurements.

CO2: Comprehend capacity planning and scheduling

CO/PO Matrix I

Course Outcomes ,f POI PO3-+ - i PO4- PO5
COl a -., J J *;, 1

colb a , !: '
J ".. 2 J

't,:k 2 e*
1

c02 J"- a
J

ir i 
^ 1

c03 i
i. """!. ,:12 2 \ I

c04 :". "4:::. a:;:' .fr""\::. 1

7z it,:iA ,, I
"F{ a

1

i1i Dl ,\-:: :i; "":t;ti;?;ii r;'tl\ .V.t

* ,r,, s. l' "t
E # /4 :li tr: "1 ij:,. ::.#:" i.,:;i

layout planning.

Students will be able to learn the
Students wiU 6a,, aU,te,tU . t.j'i.m
Students will be able to leamJhe concepts of Aggregate planning
Students will be dble to leam the concepts of Inventory and Just i;rle to leam the concepts of Inventory and Just ir



Course curriculum -Under Graduate Degree Programme

Suggested Readings:
o Stevenson, W. J. (2018). Operations Management, 12th Ed. McGraw Hill Education.
o Krajq,vski, L. J., Ritzrnan, L. P., Malhotra, M. K. and Srivastava, S. K. (201t). Operations

Management: Processes and Supply Chains, th Ed. Pearson.
o Chase, R. 8., Jacobs, F. R., Aquilano, N. J. (2003). Operations Management for Competitive

Advantage, 10h Ed. Tata McGraw Hill.
o Mahadevan, B. (2010). Operations Management: Theory and Practice, 2'd Ed. Pearson.
o Chary, S. N. (2009). Production & Operations Management, 4'h Ed., Tata McGrow Hill.

,,,

'i

::,,:,:: , v::_,;_:;.t.., ,r,ti

i :::::::::::::::::::::::::::::::::::ritrtr;-
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BBA III SEMESTER
IT TOOLS FORBUSINESS

PAPER CODE: BBA 304
(sEC)

Max. Marks: 100
Min. Marks:40

External:60
Internal: 40

Course curriculum -Under Graduate Degree programme

Credits: 04

UNIT 1:

devices, computer
system software and

UNIT 2: MS Word
Some basic terms- toolbar, format bar, and status bar, insert,tables, charts, smart arts, adding
graphics, pages options, inse( citations, creating, editing*ard saving word document, use of auto
tex! spelling, and grammar tool, erea(inga cover lgtter, mlil merge.
MS PowerPiint: Pieparation of Poweffint presentation, what to-include and what not to include in
slides, inserting new slides and deleting any slide, use of master slides, insertion of the figure,
graphics, and charts in presentation.

UNIT 3: Introduction to MS Excel
Understanding Basic working with Excel, Quick review on MS Excel Options, ribbon, sheets,
Saving Excel File as PDF, CSV, and older versions, Copy, Cut, Paste, Hide, Unhide and link the
data in Rows, Columns, and Sheet; Using paste special options, Formatting cells, Rows, Columns
and sheets, Protecting and Unprotecting cells, rows, columns and sheets with or without password,
Page Layout and Printer properties, Consolidatiorl Consolidating With Identical Layouts,
Consolidating With Different Layouts.

Prestige lnstitute of Management & Research, Gwalior
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Course outcomes
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UNIT 4:

UNIT 5:

a

a

a

a

a

a

Course curricutum -Under Graduate Degree Programme

Data Processing
File Management System, Database Management System, Database Models, Main Components of a
DBMS, Creating and Using a Database, Introduction to MS Access: lntroduction to DBMS,
Databases. Basic Working of MS-Access, Tools, and Menus in MS-Access, creating tables in MS-
Access.

Basic Elements of a Communication System
Data Transmission Modes, Transmission Basics; Types of Data Transmission Media; Modulation
Techniques, Modems, Analog versus Digital Transmission, Multiplexing Techniques, Need for
Computer Communication Net@s, Network Topologies, Network Protocol,

OSI and TCP/IP model, 1&e"'Firtwe of',,IatetUe.t&chndl'@/" Intemet Protocol, World Wide Web,

E-mail, Search Engines

.i..:::::

.tt:.,.:,t::.\\. -i:i.:u.t.t::,;ti!t
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Course curriculum -Under Graduate Degree programme

-44!i:::"::::?1tt 
llirlrrrr l'?r_i l -'

::1fu

ry

Prestige lnstitute of Management & Research, Gwalior
26

Qrrt asiksat,ta^,

,::!.7

i.

1
'.v.

1
t

:1;

J
a.:!

:ll
q

.+
+

::?
:#

,€



BBA IV SEMESTER
HUMAN RESOURCE MANAGEMENT AND

DEVELOPMENT
PAPER CODE: BBA 401(CORE)

Max. Marks: 100
Min. Marks:40

External:60
Internal: 40

Course curriculum -Under Graduate Degree programme

Credit: 6
PART_ 1

Course outcomes

UNIT 2: Recruitment,

Appr$a[ Importance, Process and Methods
of Appraisals. Compensation Mffiement.*- F=

UNIT 4: Promotion, Transfers & other Contemporary Issues
Concept & types of promotion, & problems in promotion; Transfers - Meaning types, objectives,
demotion; Contemporary issues: Employee involvement, Flexible work schedule, Right Sizing

Prestige lnstitute of Management & Research, Gwalior
27

COl a: Understand concept, policies pertaining to ffi
COI b: Unkderstandconcep

CO2:Analyzing different niet
CO3: pvaluating and applying the coiiiep-

ffi
CO/PO Matrix

Course
Outcomes

POl :,

+'4. t:':i,: lirr i::

H;-qgq# PO5

COI a J 1i '9: fi*lti'$1,;4,1,,
!_ . . ...6

L 2
col b ::::.

:.: )t' 1 2|= ,1
2

co2 2= J J J
co3 ::t a

J l)t 1t!:;+ 

= 
", '.1.,;'#r 3.=: $

co4 a ::: 2 _.. J 4 2
't]il' i;"'ilt+ ;.: +' i' |fl' 11'':i ii:tq".':;;:i::.,::':!"t:

O - .^^c, ro 0- tdal ir^ I

'r.,:"rfr..A4 
:

J

UNIT 1:



Course curriculum -Under Graduate Degree Programme

Suggested Readings:
, Dessler G Q006.1. Human Resource Management, Pearson Education, India

a

a

lvtatltis R L and Jackson J H (2006). Human Resource Management, (17'hEdn.) Cengage Learning, Indian
Print.
Snell S and Bohlander G (2007). Human Resource Management, Cengage Learning (Thomson Learning),
Indian Edition
Pattanoyak B, (2014), Human Resource Management, 4'hEdition, PHI
Reinventing Human Resources Management: Challenges and New Directions By Ronald J. Burke; Cary
L. Cooper
Understanding Human Resource Management By Ken N. KamocheOpen University Press, 2001

Human Resources for the Non-HR Manager By,Corol T, Kulik.Lawrence Erlbaum Associates, 2004

Course Objective: Th€ course gi#'i a6 rview of the need for rRD$d1#

a

a

,r .t:i ..,tt 't "..i,'.:j,.:.::1.t" "a.lli tr.

Course Objective: Th€ course gr#l,pr rview of the need for Ifi6 $_&P practicei,which can develop 
*.

and improve an Orgqliization's syitems and strategies leading to an optinidl}@- climate. '";, ;'l

#l-i

Course Outcomes: Upon completion of course, the students will be able to;

COl: Understand the HRD concepts, evolution and its activity areas. -

CO3: Understand HRD interventions and its application.
CO4: Measure competency and use of Balanced Score Card.

^n 
<. \rr:lt ^Ll^ f,^ ^--1-- IIDT\ t--^,-,'l^l^^ :,^ +L^:- ^--^-:-^+;^- ,, ,. i..

CO4: Measure competency and use of Balanced Score Card.

CO5: Will able to apply HRD knowledge intheir organizalion. ;.i..*; .:i.

!,1

s
Course Contents i ,it ,'::
Unit 1: Human Resource Development (HRD): Concept, Origin and Need, Relationship between HRM

and HRD; HRD as a Total System, Activity Areas of HRD: Training, Education and Development,

Roles and competencies of HRD professionals. 
:.:

Unit 2: HRD Process: Assessing need for HRD, Designing and developing effective HRD programs,

Implementing HI{D programs; Evaluating HRD programs.

Unit 3: HRD Tools & lnterventions: Goal Setting, HRD Climate, Workforce Diversity Management, HRD Audit,

Competency Mapping

Unit 4: HRD Applications: Coaching and Mentoring, Career management and development, Employee

Counseling; Balanced Score Card, Appreciative inquiry. Integrating HRD with technology.

Prestige tnstitute of Management & Research, Gwalior
28

^t?r-,-9',-

q,Ib

I

t



t.
!

.:

Course curriculum -Under Graduate Degree Programme

Suggested Readings:
o Nadler, Leonard: Corporate hwnan Resource Development, Van Nostrand Reinhold / ASTD, New York.
o Rao T.V.and Pareek, Udai: Designing and Managing Human Resource Systems, Oxford and IBH

Publication Ltd.
o Rao T.V.: Reading in human Resource Development, Oxford IBH Publication .Ltd.
o Viramani B.R- and Seth, Pramila: Evaluating Management Training and Development, Vision Boolcs.
o Rao T.V.: Human Resource Development, Sage publication.
o Kaprtr, Sashi: Human resource Development and Training in Practice, Beacon Books.
o Lynton, Rolf P. and Pareek, Udai: Trainingfor Development, Vistaar publication.
o Werner J. M., DeSimone, R.L.: Human resource de'velopment, South Western.
o Mankin, D.: Human resource development, Oxford University Press India.

!
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Course curriculum -Under Graduate Degree Programme

BBA TV SEMESTER
FINAI{CIAL MANAGEMENT AND BANKING PRACTICES

PAPER CODE: BBA 402
(coRE)

Max. Marks: 100
Min. Marks:40

External:60
Internal: 40

Credit: 6

co1 To understand the Basics of Financial'Mdagement

c02 To Illustrate the concept of Capital Structure and lnterprettypes of Leaverage

c03 To Appraise the Pr,oJiicts bv Capi. l.li-'udeetihe fdChnirues L.

co4 To Demonstratd'the Understanding of Working"eapltal and Dividfrid Theories

Course Outcomes:
After completing the course, the student shall be able to:

UNIT 1:

UNIT 2:

UNIT 3: Nature, Importance andPri4,giples of capital budgeting, Oiscorridd and Non- Discounted
Techniquesof capitalbudgeting,Dry),*llbudgely,,g,.#pstiffi inlndia.

IINIT 4: Concepts of working capital, Determinants ofworking capital, Management of cash, inventory and
account receivables, Sources for working capital Finance Operating and cash cycles, Dividend
theories, Dividend factors, Dividend policy in India

Prestige lnstitute of Management & Research, Gwalior
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Course Outcomes ,,,f.ol"r,' P02 PO3, Z PO4 PO5
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UNIT 1:

[]NIT 2:

Course curriculum -Under Graduate Degree Programme

PART II

Origin, Definitions, Functions of banks, Classification of banks, Development and Organizational

Structure of banks, Challenges for Indian banking industry-

Reserve Bank of lndia - Organization, Functions and Powers of the Reserve banlq

Meaning of banker and customer, Relationship between banker and customer,

Obligations of banker, Banker's duty to maintain secrecy of the customer's account

and Rights of the banker.

P.K. Jain.,(2113).

"t))-.i,-\!l1tiy.;;,..u^rr"--,,;,.;r..r.t frll)

UNIT 3: Various types of deposit accounts - Opening and operation, Deceased Depositors - Settlement of
Claims Accounts with SurvivorA{ominee Clause; Inoperative Accounts in Banks, Insurance of
Bank Deposits, Closing of a Bank AccounJ

UNIT 4: Legal aspects of a Cheque, Definition of a Cheq,ye, Different Types of Cheques, Crossing of a

Cheque, Endorsement, Legal Provisions Regaidin$ Endorsements, Paying Banker

a

a

a

a

Prestige lnstitute of Management & Research, Gwalior
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BBA TV SEMESTER
INCOME TAX LAWS AND PRACTICES

PAPER CODE: BBA 403
(cEC)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Credit: 4
Course Outcomes: On completion of the course the students will be able to:

T]NIT 2:

UNIT3:

T]NIT 4:

Prestige lnstitute of Management & Research, Gwalior
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COI (a) To Understand the basic terms and concepts of Income tax

COI(b) To assess the taxable income under the head of.Salary, House Property and Profits & gains from
business and profession =-+f4:lnnrJr:ri.(z'1rr:::::'\:s{rq*q%-

CO2: compute taxable income under capital gains and other sources & understand the process of set-ofl, carry
forward and clubbing
CO3: Discuss the various benefits/ deductions under Chapter VI-A of the Income tax act, 196i and compute
the net total income of an individual

CO/PO Matrix
Course Outcomes Pffl/-,.' P02 P03 . ',:PO4 POs

COl (a) ; .a :
J I

colft) I
C-O2l. I !:::.,,2!:: iil
co3: :

r .:. 2, 2
CO4z i

,s, t
1 "itr

o To impart basic knowledge and equip students with the
Income-tax Ait 

,:i,.,

provisions



Course curriculum -Under Graduate Degree Programme

Suggested Readings:
o Gaur and Narang (Latest Edition), Income Tax Lmiv and Practice, New Delhi: Kalyani Publishers. t 16

Reference books
o Dinkar Pagare (Latest Edition),Lan and Practice of Income Tax, New Delhi: Suhan Chand and Sons.

o Gaur and Narang (Latest Edition),Lau and Practice of Income Tm, New Delhi: Kalyani Publishers.

o H.C. Mehrotha (Latest Edition), Income Tax Law and Accounts, Agra Sahitya Bhavan.

o V.K. Singhaniya(Latest Edition),students Guide to Income Tax, Nalu Delhi:Tax Man Series.
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Max. Marks: 100

Min. Marks: 40

External:60
Internal: 40

FOREIGN LANGUAGE
PAPER CODE: BBA 404(SEC)

Course curriculum -Under Graduate Degree Programme

Noms
Les pronoms
Les verbs(1st,2nd, and 3rd)

G;;#;;;;;56qthe lesson of unit 2 of the presiribed book'

Credit: 4

. Nta

t' +a

UNIT2:

UNIT 4:

UNIT 5: L'heure
Les articles
Presentez-vous
Singulier et Pluriel
Simple dialoguewriting on a given topic

Suggested Readings
o POISSON- QUINTON Sylvie, S. A. L. A. (lggg). Marina' Inwa/l, New Delhi: CLE internqtional'

o Price, w. L. (2008). 'There Is a swiour'. In Bonne Route. Delhi: Route Publishing'

o Jones, A, (1gg5). Larousse dictionaty ofworldfolklore. Edinburgh: Larousse.

Course Outcomes

ffioutdailyvocabu

the sirntle diatosue in french@aqryqllthgfip!98

@" lntt''trte of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme
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Course curriculum -Under Graduate Degree Programme

BBA V SEMESTER
BUSINESS LEGISLATION AND COMPANY LAW

PAPER CODE: BBA 501
(coRE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Credit: 6

Course Outcomes: On completion of the course students will be able to:

CO 1: Gain basic knowledge of the provisions of the Indian Contract Act,1872 in relation to general principles

of contract and sPecific contracts

CO 2z Acquire knowledge of the drafting of varied agreements and notices, affidavits, bonds and calculations

of various kinds of damages under Indian Contract Act, 1872. 
.

CO 3: Understand the laws related to the Sales of Goods Act, 1930 including performance of contract of sale.

^f +Lo nnmaan.r I arrrCO 4: Be familiarized with the provisions of the company law

CO 5: Gain basic knowledge of the provisions oftheNggotiable lnstruments Act, 1881, types ofNegotiable,

nlnd rPART- IrArlr- I .

UNIT 1: Law of Contract

Quasi
i , 

"::;:';t: 

;;, '''E.;. 
ti;; jjt - lLrliiij1 & + LiL r:': {ir tji::'i 't? ? 

r;';:l

UNIT4: Law of Negotidhte Instruments' "^nsrei"rjir:1(1i

Lalv ()l t-ulltI'aul
Meaning, Nature and Scope of Contract, Offet l Froposal: Definition, Communication, Revocation,

General/ Specific Offer
Acceotance: Diij'fidftion, Brcet,, ,iVoid; Voidable, Valid,IIlegat, UnlawfulAgreements, StandardAcceptanci :,Dd,'fi lift i on, E&Ft,,l5f V
Forni of Co.ntrEitl, G,,onsidei'6lion, E

UNIT 2: Modes of Contract
Special Contract: indemnity and guarantee, Bailmeni, Agency

UNIT 3: Law of Sale of Goods
Definition and essentials of sale, Define Goods and Different kinds of goods, Difference betweenO.nnition and essentials of sale, Define Goods and Different kinds of goods, Difference betu

contract of sale and agreement to sell.Implied conditions and Warranties in a contract of sale,

Caveat Emptor

IrAW OI l\CE,UtlaUtE lllltlt:ulllr;ur!: .:;'i

Definition uirO finhs.,pfNegotiable Instruments, Holder and Ho"[$di-in-Due Course, Material
Alrerqtinnc orld Ctossiftilnf Cheorre f)ishonour ofNesotiahle'fnstrumentsAlterations and Crossin!"o{,pheque, Dishonour of Negoti3plar

'' itu ir 
' "i'"

uNIr 5: 
i:#"t:1T'r,fi:hfr'3irr, Rishts ,or,i., 

"rpartners, 
rncoming and outgoing Partners, Position

of Minor, Dissolution and Consequences

Prestige lnstitute of Management & Research, Gwalior
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UNIT1:

UNIT2:

T]NIT 3:

T]NIT 4:

PART.II

Companies Act,2ll3:History and Development of Company Law, Nature and definitions of

.ornp*yr Objectives of Company Law. Kinds of Companies, Advantages, Management and

Administration of ComPanY

Meaning of Formation of Company, Stags in the Formation of Company Promotion of Company,

[.girtro:tio, and Incorporation'of Company, Certificate of Incorporation and colnmencement of
guiiness. promoters C^ompany Promoters, Legal Position of Promoters, Function of Promoters

Forms of Memorandum of Asso--q"i.ati'oq=-€tamses offir-r-grandum of Association' Article of

Association, Alteration iatioii 
and4lfration of Article of Association

Course curriculum -Under Graduate Degree Programme

.4; 
,

fxq=. n+G* *4* ii'

a

a

a

a

a

a
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Course curriculum -Under Graduate Degree Programme

the students will

Credit: 4

Course contents: 
.,,,

UNIT 1: Consumer:Behavio

r:ar::j .i:i:j*/' '\\s
,?.!;r ""\ lrd:

.!\i ,.. '., - '

*Ir,;'# +

UNIT 3:

UNIT 4:

threshold limit, differentiat tl
: interpretation.

I

UNIT 5: Diffusion of Innovation: Definition of innovation, product characteristics influencing

diffi.rsion, resistance to innovation, adoption process'

Consumer Decision-makirrg p.o.irs no.mr- problem recognitioq pre-purchase search influences,

informationevaluation,purchasedecision(compensatorydecisionrule)
Models of Consumer Deciiion making: Nicosia Model, Howard-Sheth Model, Howard- Shsth Family

Decision Making Model, Engel, finat & Blackwell Model, Sheth Newman Gross Model of

Consumer Values.

Prestige Institute of Management & Research, Gwalior
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BBA V SEMESTER
CONSUMER BEHAVIOR

PAPER CODE: BBA 502 - MM
(DSE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course Outcomes

COla- Understand and evaluate consumer behaviour.

COlb-Aquire the knowledge of individual determinants of consumer behaviour

MefacetsofgroupdyarrmicswithreferencJtocon,,,nerbehaviour

co4-

38

of this

CO3-Comprehend the communication and consumer decision making process '



Course curricutum -Under Graduate Degree Programme

NOTE: Cases & application to marketing will be taught with respect to each topic.
READINGS

Suggested Readings:
. L"on G.Schiffinan& Leslie L.Kanuk: Consumer Behaviour, Prentice Hall Publication,latest
o Edition
o Solomon, M.R.: Conswner Behaviour - Buying Having, and Being, Pearson Prentice Hall.
o Blach,vell, R.D., Miniard, P.ll., &Engel, J. F.: Consumer Behaviour, Cengage Learning.
o Hawkins, D.1., Best, R. J., Conqt, K.A., & Mookerjee, A: Consumer Behaviour - Building Marketing
o Strateg, Tata McGrow Hill.
o Kotler, P. & Keller, K. L.: Marketins Mong.ffi*?r4,*,(g_!_9.!al Edition) Pearson.
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Course curriculum -Under Graduate Degree Programme

of this students will be

Credit: 4

BBA V SEMESTER
INVESTMENT ANALYSIS AND PORTFOLIO MANAGEMENT

PAPER CODE: BBA 502 - FM
(DSE)

Max. Marks: 100

Min. Marks: 40
External:60
Internal: 40

Course Outcomes:
On successful on

CO1 a Demonstrate a basic understanding of investmenls an4 qapttat marler , ,

col b

co2 a -ot.,.i.- Fr(- frarnpwnrk and technical indicators and osctllators tor marKet preolcuons

E{forlg fna"a,g"me,"t models

Evaluating irrr.rt-"n
throueh sharpe , trByr{6i and jen!.g-nlq lllqdelq

co3

co4

III[IT2: Fundamental Analysis 
'" '-. ..n'- 

d

EIC framew;;k;i;;"-ic anitysl*-pgading laggin-gS--cofti6ident macro-economicindicators,

Expected direction of movement orsi6it p.ie.r *iiliio^u.roeconomic variables in the Indian context,

Industry *utyrigrtug"s ofthe life cycle,'Porter's five forces model, SWOT analysis, financial

analysis of an industry, Company analysis'

UNIT 3: Technical analYsis and EMH
Meaning, usrrnpiionr, the difference between technical and fundamental analysis; Price,indicators-

Dow thJory, new highs, and lows- circuit filters Volume indicators- Dow Theory, small investor

volumes. Charts: lini cfrart, bar chart, candle chart, point & filure chart. Patterns: head &shoulders,

triangle, rectangle, flag, cup & saucei, double t93qeO, double-bottomed, Indicators: movingaverages'

Effrcient mark-et- hypothesis; concept of effrciency: Random walk

Prestige lnstitute of Management & Research, Gwalior
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UNIT 1: Investment: Meahiu$; lnvestment vs: specunuon: -r:i -

e'h#;;i;ii.. "iiGtT:nU J"l:rt-4enrrryilgs;Securities 
Market'dil-ffinctions of the stock

exchange; tsiu. oflse.urities; tnitial Fublic Offei Opo); Right Issue;'Bbi s Issue; Private Placement;

ListingiTrading; Settlement, FunctionJ of SEBI

: t ,:i '':''. .'

UNIT 2: Valuation of Securities: , . ,- -.- r --*^-l

Cr** 
_--.1

flrrfcnrncs rL

i,, PO5

'..1;!t =t'!

col b i3 J
").r, z

coz l't.' a
J 2 J

c03 :!. 3 |k' '" yzujii.ir, llaiF::;:=,#':;:':1.k 
":;:?t"

- :a! ..1 I

c()4 2
,| "k;!!"'''Ev:r ,t

i i. :::: ta
-L

Course Contents:
UNIT 1: Investn

-=-i\ .: .t1, ,.;e.t::. .,1t 
.. 

:1. 
t' ra .. i:. :! .:::::

,i.i , ..ta
11,lu'

,hr*X InveStirent vbl Speculationj * ,1

Investmerrt Proce,q.s; Securities Marke1,,3qd4 ons ofthe stock



Course curriculum -Under Graduate Degree Programme

IJNIT 4: Portfolio construction and analysis
Portfolio risk and retum, Markowitz portfolio model: concept of efficient frontier & optimum
portfolio Market Model, Investor risk and retum preferences: Indifference curyes and the efficient
frontier, Traditional portfolio management for individuals: Objectives, consffaints, time horizon, And
current wealttr, tax considerations, liquidity requirements, and anticipated inflation, Portfolio
management services: Passive - Index funds, systematic investment plans. Active - market timing,
style investing.

IINIT 5: CAPM model and portfolio evaluation
Capital asset pricing model (CAPM): Efficient frontier with a combination of risky and risk-free
assets; Characteristic line, Capital Market Line;'Security market Line, Expected return, required
retum, overvalued and undervalued assets

Mutual Funds: Introduction, classification of mutual fund schemes by structure and objective,
advantages and disadvantages ofinvesting through mutual funds. Perforrnance Evaluation using
Sharpe's, Treynor's, and Jensen's measures

Suggested Readings:-; 
Reilly, F k & Brown, t<.i. (z0lz) Analysis of Investments and'Mbnagement of Portfolios
(l2th edition), Cengage India Pvt. Ltd- Chapter 8, 9.25

tr1 '.',!.

11*:"1 i ""' =:, + ..;

::,....2 \!:q ij i, , .;ie ,(6,! ,is
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BBA V SEMESTER
SOCIAL SECURITY AND WELFARE

PAPER CODE: BBA 502 - HRM
(DsE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Course Outcomes:
On successful completion of this course, students will be

COl: The objective is to enable students to acquire skills in Labor Welfare & Social Security.

UNIT 5: Worker's Participation :Meaning, Origin / Growth, and Objectives of_worker,participation,

Factors influeneing participition,schemes of workers participgtion and Worker participation in

management in India with specialreference to Indian industry

Suggested Reaclings:
o Dr. C.B. Matroria and Dr. Satish Mamoria". (2018) D)tnamics of Industrial Relqtions, Himalaya

Pirblication s"
. Anil Kumar (2003) Social SecuriQ and LabourWeltare,Deep and Deep Publications

o T.N. Chabbra and R.l(. Suri. (2004) Industrial Relations -Concepts & Issues, DhanpatRai&Cornpanl'.

c ArurnMonappa( 1955). Industrial Relations, Tata McGraw Hill
. S C Srivastava (2012) Industrial Relations and Labor Laws, Vikas Publishing House.

Prestige lnstitute of Management & Research, Gwalior
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Credit: 4

CO5: To know aboutthe em..ploymenl &

UNIT 1:

essential for



Course curriculum -Under Graduate Degree Programme

BBA V SEMESTER
PERSONALITY DEVELOPMENT AND CORPORATE

COMMTJNICATION
PAPER CODE: BBA 503

(sEC)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Credit: 4

Course Outcomes:

UNIT 3:

UNIT 4:

UNIT 5:

Writing

Refercnces: 
.:

. Sharma P. & Agarwal J. (2020), Dynamics of Behavior, Bool<s River Publication.
o Sharma, P. Q079. Soft Skills: Personality ievelopmentfor Life Success. BPB putblications.

. Vaughn, G. R., & Roth, C. B. (1947). Effective personality building. McGraw-Hill BookCompany

Prestige lnstitute of Management & Research, Gwalior
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UNIT 2:
Conflict



Course curriculum -Under Graduate Degree Programme

Prestige lnstitute of Management & Research, Gwalior
44

.:ln

)-

,:

"i

::

t:

i:
t ri
). :l

? .:i.il:i

ir ,i.ii;::

i ij:l;!i!!!
a ::: :::::::.::)l

lra ::::::::r:

,\=
1i l:::'



Course curriculum -Under Graduate Degree programme

BBA VI SEMESTER
BUSINESS POLICY AIID STRATEGIC PLAI\NING

PAPER CODE: BBA 601
(coRE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Credit: 6
Course Objective

The course focuses on the concept of strategy formulation and implementation by exploring the
functions and nature of general management. The course serves as an opportunity to dlvelop skills for
strategic thinking and analysis, leadership, communicatiorq teamworh and cross-functional iniegration.

Course Outcomes:
COI Understand the basic fundamentalgof snet'6.ry,-t' olic; and strategic management.
COz Explain the process of strategic management and demonstratethe skills in stratesy buildinCOZ Explain the process of strategic management and demonstrate the skills in strategyluilding.
CO3 To come from Part 2 ",CO3 To come from Part 2 lr
CO4 To come fromPart2 .,.4""'

T]NIT 1:

[]NIT 2:

UNIT 3:

:::,:,;i;:,;;;:)rrril I'':i llilll:::::,

tti]ffi.t. .:.;]!jljfr.

:1 s ffi i!,:i
:i:: # tt 1a rfr!* ss
:rl: li'il r l,tit tlll

lii .

PART 1'

management-'Cgorate goveinapge- concept, i
Introduction p ptgje'erc y4nageqffi .$
management-'Cnorpo.ratE@veii,tr4p,.ge- concept, issueprp$ilel$i:;etdffiion+md significance
Introduction to St4gte'grc M4age@ of strategiiManagement, Strategy &
Competitive Advaittage, Strategy Planning & Decisions, strategi_q,lifanage-ent process- Levels of
Strategy - Strategi c direction-Vision and Mission -Business Defi nition.

lntroduction to Strategic Managem6nt:"Introductioq Strategic Management - Definitioq Meaning
and Role, Objectives of Strategic Management, Benefits of Snategic Management, Importance of
Strategic Management, Causes for failure of Strategic Management.

Strategic Management Process: lntroduction, Strategic Management Process, Strategic Vision and
the role of a Strategist, Role of Strategic Management in Policy Making

CO/PO Matrix
'PO1 PC2 PO3 i;i:::1 P04t,,t, PO5

col jt 1 ,,,ii 2 1

coz ,J I ,:*9 J ...., 1 ,a 2
co3 j:iffiin

' ti-i6*:is''11

co4 rLaa:::;:;L:.'.rh .llli,a:::!::;t't12 1.1.

,1L'- l1'1,:;ng $Ylr .sitff * ; \
,#- ". S$ + 1\..'' r gi" :r.

UNIT 4:

Prestige lnstitute of Management & Research, Gwalior
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UNIT 5:

a

a

a

a

a

a

UNIT 6: Strategy Formulation: Introduction, Types of Strategies, Steps in Strategy Formulation, Core

Compitencies and their Importance in Strategy Formulation

Strategic altematives at corporate level: concept of grand'strategies - Strategic choice models -
Strickiand's Grand Strategy Selection Matrix- Model of Grand Strategl Clusters-BCG- GE Nine

Cell Matrix -Strategic altEmatives at busineii level: Michael Porter's Generic competitive

UNIT 7: Strategic Planning and Implementation: introduciibn, Strategic Planning Process, Expansion or

Growth, l4..g.rr"*a Acquiiitions, Issues in Strategy Implementation. Strategic Implementation:

;;;;bpfu sf, o rt+erm obj ect ives and policies - tunctional tlci]cs and rewards'structural

tmplemenition: an overview of Struciural Considerations Behavioral Implementation: an overview

;i,;;;d;;rhip and Corporate Culture Mc Kinsey 7-S Framework Establishing Strategic Control

UNIT g: Strategic Leadership: Introduction, riio.iitrip Funciions; Leadership Traits, Leadership styles,

Strategic Leadership and Competitivs Advanta*t 
..,

Suggested Reaclings:

o Dr. Aswathappa, Businri:ss Enyironmentfor'Str;ategie ManaTement, Tata McGraw Hill'

. Subba rao, Business Folicy and Strategic Management, HPH ,:

. Cn*l1rs W.L Hill and..Gareth R Jiiiei,, Sxategic Marnagement an" Integrated, Approach, Cengage

Course curriculum -under Graduate Degree Programme

PART 2

Strategic Analysis: Introduction, Strategic Analysis - definition, Nle{ fo1ltrategr.c 
fnal,Vsis f

Environmental Scanning, Strategic thinkers A ttreir contributions, Role of Strategic Analysis in

Policy making
Extemal Environment- Appraisal using PESTEL - Competitor Analysis using Porter's S-Forces

.oJ.f-B"ui.onmental Threat and Opp6rtunity Profile (ETOP) -V{ue chain Analysis- Scanning

Functional Resources and Capabilities for building Organization Capability Profile (OCP) SWOT

Analysis.

AZkAr llilZml, ITuslngss rotrc)1 urlu DLtu.YEto lvtqtLq6c'ttet'o' Le'q !t'v

C. Appa Rao,; Strategic Man-agement and Bus-iness Policy,.Exce:l Boola
r-t-^-t^ D n Da,oiunso Dnlintt n.rl .ibnt,roia Plnnninct and Manasement, TAtt) Mclanning and Management, Tata McGraw Hill'
Ghosh P.K., Business Policy and Strategic P

Pillai, Strategic Management, ,, "
Lowerence, Business iolicy and Strategic Management, Tata Mc$raw Hill
Sathyashekar : Business iolicy md Strategic Management, I.K International Publishine House Pvt

Ltd. " ti)i".rlr:.,,; &;;*

Prestige lnstitute of Management & Research, Gwalior
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BBA VI SEMESTER
ADYERTISING AI\D BRAND MANAGEMENT

PAPER CODE: BBA 602 - MM
(DsE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Credit:4
Course Outcomes: On completion of the course, students will be able to:
COl: Understand the needs and importance of advertising, models of advertising, and

required planning framework for promotional strategy.
CO2z Analyze the target audience, advertising mediq and its effectiveness.
CO3: Leam about media planning, scheduling and media decisions.
CO4: Demonstrate how to do brand -*..?*9_gm."n1andstra!p=9,j..,,L'1;orresponding to

UNIT 1:

strategy,
budget,

UNIT 3:

and J. Thomas

Prestige lnstitute of Management & Research, Gwalior
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,I
I

. Kleppner'sAdvertising Procedure: W.Ronald Lane, kane
Russell, Pearson Educat ion.

option;

integrating

o George E.Belch& Michael A. Balch: Advertising and Promotion, TMH
c S.H.H Kazmi and SatishK.Batra : Advertising and sales promotion, Excel bool<s

o Cowley. D: Understanding Brands, , Kogan Page Ltd
c Jean Noel Kampferer: Strategic Brand Management, Kapferer Free Press
o David Aaker: Brand Leadership, Simon & Schuster
o Wright, Wnter, Ziegler: Advertising, Atlantic Publishers & Dist.
o Sandage, Fryburger,: Advertising Theory & Practice, Ratroll Longman Group



CO/PO Matrix
Course Outcomes POl <*it'?O2. :::rr.; ,r PO3 P04 PO5 r

COl a 1n+
J' alt,

J
-,,1,

2col b
c02 I .=- 2 -z i!

c()3 J J
co4 aJ 2 a

J

Course curriculum -Under Graduate Degree Programme

BBA VI SEMESTER
BUSINESS ANALYSIS AND VALUATION

PAPER CODE: BBA 602 - FM
(DSE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Credit: 4

Course Outcomes: On completion of this course student will able to-
COI a Understand the various financial statement to evaluate the financial soundness of the company
COl b Comprehend the different cash flow models to determine the effect on tax, eaming and investment
CO2 Evaluate additional disclosure statement and the concepts related with corporate govemance
CO3 Analyze the fundamental role of accounting numbers in valuation of entities
CO4 Formulate the valuation that incorporates the strategic accounting and financial activities of the business
acrivity

UNIT 1: Analysis of Corporate Financial Statements: Income rtui.*.ntr and Balance sheets through
ratio analysis and analyzing the Chairman's statement, Directors' report, management discussion &
analysis, report on corporate governance, auditor's report to evaluate the financial soundness of theanalysis, ieport on corporate governance, auditor's report to evaluate the financ-ial soundness of the
company.

UNIT 2: Cash Flows: Firm cash flows, Farnings, Tax effect, Reinvestment needs; Equity cash flows:
Dividend, Forecasted Cash flows, teininal value stimation approaches. eqiity discounted cash Flow
Models-Dividend discount models, extensions of DDM; free cash flow to equity modelModers-Divi;;;d;r;;;;';;;;,';;;;;;;;iffi ilffi;.ffi ;;;";";ilir;#i'--

, " .:::|

UNIT 3: Additional Disclosure Statements; need for additional disclosure statements, director's report,
auditor's report on financial statement; Corporate Governance- Concept of Corporate Govemance,
benefits, regulatory fiamework (SEBI guideline and listing agreemffi

UNIT 4: Introduction to Valuation:,fpproaches to valuation, Disgourfte#"rn Flow, Relative
Valuation, Role of valuation; Oisc<iiifiteCI"0Asft'fiUfi- Valuation: Estimating discount rates- cost of
equity, cost of equity to cost of capital; Valuation of an asset with'guaranteed cash flows, introducing
uncertainty into valuation (valuing an asset with default risk & equity risk), valuing an asset with an
infinite life.

IINIT 5: Firm Valuation Models: Cost of capital approac[ adjusted present value approactu EVA,
Capital structure and firm value. Relative valuation-popularity and potential pit falls; reconciling
relative and discounted cash flow valuation Equity Multiples; Value Multiples; Valuation of
different kinds of companies. Value of Synergy; operating and financial synerry, Cash and tax
benefits, debt capacity, Evidence on synergy, common errors in valuing synerry; Valuing Real
options.

Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree programme

Readings:
o Foster, George Financial Statement Analysis, 2nd ed., Pearson Education pvt Ltdo Damodaran, A. (2005). Darnodaran on Valuation, Security Analysis for investment and Corporate

Finance (2nd ed.). Wiley India pvt. Ltd.
. cltandra, P- (201l).corporate valuation and varue creation, (lst ed). TMHo Weston, Chwtg, Hoag, Mergers, Restructuring and Corporate Control, Prentice Hall of India
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BBA VI SEMESTER
MANAGEMENT OF INDUSTRIAL RELATIONS

PAPER CODE: BBA 602 - HRM
@SE)

Max. Marks: 100
Min. Marks:40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Credit: 4

Course Outcomes
COl a: Understand concepts, parties and bodies related to Industrial relations

COI b: Comprehend the causes and method..q_ fo-r=therEsohat.ionpf industrial disputes also the functions, roles
of trade unions in lndia
Co2:Identifythesignificanceandneedofgooddisciplinarysystem

t

,li CO/PO Matrix !:.

Course Outcomes . POl P02 PO3 PO4 ',, PO5
COla J 1

'11 ':a! .1
L I

colb a:
J

u '11.
J: rJ i:- a i: 2

CO2 li J a
J

t::;r,,,,, 
iii $ rn^d

I tt :::: J

c03 , Y !,8 2,, :i 0

co4 ^ 
ll:-rJrl t!'.!: 

^ttl*q $ J :::i 
= 

ailtiJ 1

UNIT 1:

UNIT 2:

UNIT 3:
"t"'

Employee Discipline & Gridrrance* ._,, _*-"***
Concept, Importance and Types of discipline, Arguments against negative discipline, Essentials
of a good disciplinary system, Kinds of punishment, Procedure for taking disciplinary action.
Meaning and Causes of grievance, Grievance procedure, Settlement of grievance in Indian
industry, Employees counseling.

Social Security &Labour Welfare
Introduction, evolution, definition and scope, Types of Social security, social security measures
in India.Concept, Classification of labour welfare, Labour welfare measures in India Labour

welfare schemes and Constitutional provisions regarding labour welfare

Prestige lnstitute of Management & Research, Gwalior
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UNIT 4:

50

Relation,

:::::::..':aaa:a:::::':: ::= : ;:!
,,:,:,,t;:.:.:,.,.:.a=,,"' :' :::i
:.tEaPrev ion and Settlement of
flispute in India. Trade Unions &

Objectives, fundtibns and role of Trade Unions and Employer's

CO3: Interpret measures and provisions related to social,security and labour welfare



Course curriculum -Under Graduate Degree Programme

UNIT 5: Collective Bargaining & Workers Participation
Concept, Scopeand Types of collective bargaining Process of collective bargaining, Benefits of
collective bargaining, Conditions essential for successful collective bargaining.Meaning,
Objectives of worker participation, Factors influencing participation, Schemes of workers
participation and Worker participation in management in India.

Suggested Readings

a

a

a

::
Management of Industrial Relations,

Books, New
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Course curriculum -Under Graduate Degree Programme

Credit: 4

Course Outcomes

Environment, GrdwEf of Servide Sector ,.*,.'(
Basics of Services: Service Concept, Characteristics and Cla-qfs.;fibation, Challenges & Strategic

Issues in Service Marketing,Qgod-Services Continuum.*Se$nentation, Targeting and

Positioning of Services
,,,. . ::.::....:t&E;ri:::taa;w//;;;i.+!,n

UNIT 2: Marketing Mix in Services Marketing: Product, Price, Place, Promotion, People, Physical

Evidences end Process Decisions.

1NIT 3: Service Marketing Strategy: Segmentation, Targeting and Positioning, .Market 
Innovation

Competitive DifferJntiation; dompetitive Advantage and Value Chain Analysis.

SNIT4: Concept, Dimensions and Prbcess: Service qualrty,models(Gronnos, and Parsuraman)

Application and Limitations, Productivity in Services. Demand Management in Services.

UNIT 5: Relationship Building: Relationship Marketing, Customer Life Time Value, Fundamental of

Customer Sati sfaction, Handling Complaints Effectively, Service Recovery.

Prestige lnstitute of Management & Research, Gwalior

BBA VI SEMESTER
MARKETING OF'SERVICES
PAPER CODE: BBA 603 - MM

(DSE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

d its imPortance'

ice marketing mix .

CO/PO Matrix
_1L

"#-

Couse Outcomes n p'iol P02 PO3 P04,. PO5

COl a ;r .lt --. J J J

col b J a .-. a.y).n

COZI :;i J,q
.ffi:.:l!::::.:$plt;111;t1i

{'.:,1/.1,5{"n7 pjZ +3i 2

CO3, J]:
a;;: l\ tM.i; i:l
tfi '::;;,;;1./(;: + *3 2

co4,
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CO4: Undellstand the various aspects of customer relationship with respect to ditf-erent tndustnal sectors.

Course Contents:

UNIT 1:



Coursecurriculum-UnderGraduateDegreeProgramme

Service industries: Insurance, Banking, Hospitality & Tourism' Education etc'

Tert Books: 
"^"- c r 2 rnlam f ' lntornrritp' se'rvices :' Houghton Mffiin'. Fisk, R. P., Groye, S. J., & John, J.: Interactive services marketing. Nq,y York

. Glynn, w. J., & Barnes, J. G.: tJnderstanding services rnanagernent - Integrating marketing

organizational behaviour, operations and himan resources rnanagement, Prentice Hal1

A customer relationshiP
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Course curriculum -Under Graduate Degree Programme

Credit: 4
Course Outcomes

Co.2z

co3:

CO4z

c05:

scheduling and

tools for and

UNIT 1:

UNIT 2:

UNIT 3:

UNIT 4:
impact ofprojects, rationale of SCBA,

UNIDO approach, Little Mirlees Approach,

UNIT 5: Project Risk Assessment
Taxonomy of Risks, probabilistic cash flow approaches - application of simulation techniques;
Monitoring and Evaluation of a Project - PERT/CPM, li,Ionitoring mechanism, Evaluation
and Lessons, Preparation ofproject report - Case Analysis

Prestige lnstitute of Management & Research, Gwalior
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BBA YI SEMESTER
PROJECT APPRAISAL AIID A}IALYSIS

PAPER CODE: BBA 603 - FM
(DsE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

a
a

:n of
r$(P-j""t study,

- Concept,

Collection
ofa project,



Course curriculum -Under Graduate Degree Programme

Suggested Readings:"". 
Chandra,"p. (ZOtZ). Projects: Planning Analysis Selection Financing Implementation And Revian,
9Th Edn.

. Desai, V. (2000). Project Management and Entrepreneurship. Himalaya Publishing House.

. Passenheim, O. (2009). Project Management. Ventus Publishing APS.

. Vasant Desai - Project Management - Himalqta Publishing House.
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BBA YI SEMESTER
PERFORMANCE AI\D COMPENSATION MANAGEMENT

PAPER CODE: BBA 603 - HRM
(DsE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course Outcomes
Upon successful com of this

Course curriculum -Under Graduate Degree Programme

the student will be able to:

Credit: 4

Ei

Course Conten$
::

tiNIT 1: Perfoli

,:r' ..€ .iiti

mance management and Performance
Appraisal Methods.

UNIT 3: Job Evaluati"r, C"#+i r.itirOq Compensation Structure;,,W5g. Policy: Wage Determination,

pay Grades, Wage Survef3;,W,.?€r Components; Modgprrft iids in compensation-Wage, Salary,

CTC,Comparableworth,broadlfr dr*ding;'eomptenff 6asedpay'

IINIT 4: Incentives plans: Meaning & Types: Pay for performance, Supplementary pay benefits, Insurance

benefits, Retirement bene-fits, Employee s"rvic"s benefits; Developing effective incentive plans;

Benefits & Incentive practices in Indian industry.

UNIT 5: [ages in lndia: Minimum wage, Fair wage and L]ving wage. Pay commissions: State regulation

of iages, Wage differentials & National wage policy; regulating paymgnt . .

of wales, Wale boards, Dearness allowancei, Linking wages with productivity; Spectal

compJnsation-situations: Intemational compensation-managing variations, Expatriate Pay.

Prestige lnstitute of Management & Research, Gwalior
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CO/PO Matrix :.:':' i -:,i:h

Course Outcomes .rli -'P.O1 P02 PO3 P04 PO5

COl a, J J 2 2 2

col bi 5 ::s.v;il- .:,tr\t !:,1. ,) .. 1
I 2

co2:, S r,,:,'t't,9,;' r;;.+;;1 -J
2!., . ::t J) 2

co3 a:|i..i...-.41Ji; :... 
*''"' a

L
ii.G "). 2

co4 J )*: :_ ,, ." ,.,. . 2

erformance management and Appraisal

, technolo gic 7\=M=H,9 aspects of performance management

job evalua,Li,,9,,n

liti "

UNIT 2:

nA



Course curriculum -Under Graduate Degree Programme

Suggested Readings:

a

a

a

o

a

a

o

a

and development, Jaico Publishing

and practical guidelines,
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a
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Kogan Page, London.f
B a gchi, S. N. : P erform an c e m anhgeru)!-,$.,il

Bhattacharl.ya,D.,,k:f erform,q.f,@:fr Ip...ItP.

Robert B.: Perf,ormance
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Course curriculum -Under Graduate Degree Programme

li ..,,, .-. l' '- i

.@rl

tsi

ll j :ir :ij. llfI 1t)ii i

: i*'4n.1 
"{{";:

:.;:/

..*..'

Prestige lnstitute of ManaBement & Research, Gwalior
58

n fi ^ ert,.,,,1da, {./

:::::: i

:,1: .::::: li

: .,ll

't\. 
:..

.:



Course curriculum -Under Graduate Degree Programme

Course Outcomes: On completion of the course students will be able to:

:/
Part 1 *d :;;i

Credit: 6

: ::: :.:- .:;ll7

1 :': tr:a:..: '\

UNIT 1:

i!,'

UNIT 2: What is data science,"WUy. Outu Science, Applications for data*dience, Data Scientists Roles and

Responsibility

UNIT 3: Data: Data Collectiorl Data Management, Big Data Management, Organization/sources of data,

Importance of data quality, Dealing with missing or incomplete data,DataVisualizatioryData

Classification Data Science

SNIT 4: Project Life Cycle: Business Requiremen t, DalaAcquisition, Data Preparation, Hypothesis and

Modeling Evaluation and lnterpretation, Deployment, Operations, Optimization.

Prestige lnstitute of Management & Research, Gwalior
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Historical Oveiview:of data analysis,Data Scientist vs.

er in tsusihess Analytics,

BBA VII SEMESTER
BUSINESS ANALYTICS

PAPER CODE: BBA 701
(coRE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

ience with its application for Informed Decision

making .r** a,-' : :,:-':.... rTt1,,:,i,,r,

life to utilize data for businesses !?.:..

Course j

Outcomes i PO1=-

a: tlft ;: :..= 2 ltit

t]r '::::::ai.trn .:i aaa- :,i, #
itt 7111,,,,,,, p qi/ :;, ::;

if1 -"' 
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<;;r,ru,,r!!t' 

,.

iiii ,',,P()B :,i"' ,. PA4 PO5

CO1(a) i ) '. i; ,,. n ;:-:'---s+ 4 :*
a a

J

colb ;
aJ J 2

:6 J

c02 . t:::: ...- -^jr-, IXJ - .]: -,'Z J

c03 ,1 :':: 2 ?; 1.1:a,::.:::
aJ

co4 '1:: i .;4',1r' : ;1,,'.:'r't"i'ii 'i i; :f 
i;1i7,ff, :;1;;ii' ::,.i! ^'2 aJ

D-

CO1 b- Under,stand the data collection and managemenJ.techniQues to use data for decision making

LearningandDataMiningtouti1izedataforinformeddecisionmaking

of analYtics in dif ferenf dd-mrih:
.r:,. -:.Er :iij!"
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Course curriculum -Under Graduate Degree programme

UNIT 1: Introduction to Machine Leaming: History and Evolution, AI Evolution, Statistics Vs Data Mining
Vs, Data Analytics Vs, Data Science,

UNIT 2: Supervised Leaming, Unsupervised Learning Reinforcement Learning, Frameworks for building
Machine Leaming Systems.

UNIT 3: Application of Business Analysis: Retail Analytics, Marketing Analytics, Financial Analytics

UNIT 4: Healthcare Analytics, Supply Chain Analytics.

,a-1i:a
lFiI i .ig s :: : r

"1 -. !r4 Ir 1t I
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BBA VII SEMESTER
ADVERTISING AND BRAND MANAGEMENT

PAPER CODE: BBA 702 - MM
(DSE)

Max. Marks: 100

Min. Marks: 40
External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

course outcomes: on completion of the course, students will be able to:

LINIT3: Media planning& jtrcdgtitg: Introduction to. .bro1
factorsinfl uenc'lngmeoifliihani,-r1$--Mgdia,$.,9,9,isionsi

Credit:4

& non -broadcast media, KeY

media vehicle & media

option; Schedufnfi flighting, pulsi.fr!,Effifiiiriuous

LINIT 4: Concept of brand and brand management, brand evolution, branding challenges and

opportgnities, Strategic brand management process, Identifying and establishing brand

pbsitioning and values; Brand building brand repositioning.

1NIT 5: Designing and implementing brand strategies: Brand extepsioq Kapferer. brand identity prism'

Brand.quity, truna p.rrorral-ity, brand imige, managing brirnds overtime, integrating advertising

and brand management

Prestige lnstitute of Management & Research, Gwalior

nry n.rr.dcrqrqnd the different asnects ofadvefiisins such.aslayout. cOpy, appeal, budget ect

s ofbrand

CO/PO Matrixuv/r v llralr lA
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Course curriculum -Under Graduate Degree Programme
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BBA VII SEMESTER
IIYYESTMENT BANKING AND T'INAIICIAL

SERVICES
PAPER CODE: BBA 702 - FM

(DsE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Course curriculum -Under Graduate Degree Programme

Credit: 4

UNIT 1:

UNIT 2:

UNIT 3:

UNIT 4: Venture Capital: Concept history and evolution of VC, the venture investment process, various

lnsurance: concept, classificatiorq principles of insurance, IRDA and different regulatory nonns,
operation of General Insurance, Health Insurance, Life Insurance.

Prestige lnstitute of Management & Research, Gwalior
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Course Outcomes
CO1 A To Understand various concepts of Merchant Banking Services.
COI B To Understand various colcepts of Issue Management.
CO2 To analyqe the concept of Leasing and Hire Purchase
CO 3 To Demonstarte the concept of Venture eAflital. -*
CO4 To Evaluate the Credit Rating-srstem among varioug,,Itin-ancial Organisations.

CO/PO Matrii
Course Outcomes P..O'I -.- PO2,..,, ",:r,rrpo3 "'$.PO4 PO5 '-

col A ,f -: a .....;L
aJ 1

CO1 B ;iP ... ,.-'1" J :2. t 1

c02 2 J \'li/a 
::; l1 2

co3, 2 2 1
i,
: I

co4, a
,nilllt!:::::.:.::-...3..:::ti:zit-

a I 2

iok Building process,

India, Recent
Investment

Option; Right
of offer

Broker, sub

private
Issue: promoter's contril
document, Bought out t
broker and underwriters

I
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Course curriculum -Under Graduate Degree Programme

UNIT 5: Credit Ratings: Introduction, types of credit rating, advantages and disadvantages of credit
ratings, Credit rating agencies and their methodology, International credit rating practices.
Securitization: Concept, securitization as a funding mechanism, Traditional and non-
traditional mortgages, Graduated-payment mortgages (GPMs), Pledged-Account
Mortgages (PAMs), Cerfiralized Mortgage obligations (CMOs), Securitization of non
mortgage assets, Securitization in India.

Readings:
. Reilly, F. K. & Brown, K.C. (2012) Analysis of Investments and Management of Portfolios (12th

edition), Cengage India Pvt. Ltd- Chapter 8, 9,25
Ranganathan, M., & Madhumathi, R. (2006).'Iivesttnent a1talysis and portfolio management. New
Delhi: Pearson Education- Chapter-L8, 19,20,21, 22
Fischer, D.E. & Jordan,'R.J. (2006) Security Analysis & P,rsrs & Porfolio Management (6th edition),
PearsonEducation. i{t:
Ranganathan, M., & Madhumathi, R. (2006). Inveslment onalysis and portfolio management. New
Delhi' Pear.ron EdueationDelhi: Pearson Education
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Course curriculum -Under Graduate Degree Programme

BBA VII SEMESTER
TALENT AND KNOWLEDGE MANAGEMENT

PAPER CODE: BBA 702 - HRM
(DSE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Credit:4
Course Outcomes
COl: The strd*ts will understand the concept of Talent management and its relevance in organizations.
CO2: The students will develop the necessary skill set for the application of various Talent issues.

CO3: Integrate the knowledge of concepts to take correct talent management andtalent retention

decisions

il
l

They will understand planning for acquiring and retention of talent management

Students will understand proper strategies for talent engagement andretention

Course Contents l"
IINIT 1: Meaning a+.d'importance of: Talent management Grid, Creating talent

management svstem.
"j

i i;'

Compqdbncy moOe$ltombetency mapping, Role of leadeis in ta

, Strategies oftalent management. ik=
1":

.2 '=.;

...

:rs in talent management, TalentUNIT 2:

a

a

a

a

a

Knowledge

management and competitive advantage. ei:hll

Press' '/qn.M*
Awad. E. M and Ghaziri. H. M: Knowleds;ffiffiagement, Pearson education International.

Stuart Bames: Knowledge rnanagetnent system theory and practice, Thomson learning.

Donald Hislop: Knowledge rnanagement in organisations, Oxford University press.

Sudhir Warier : Knowl e dge managemenL Vikns publishing house.

T. Rarnan: Knowledge tnanqgement -A resource booh Excel books.
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UNIT 3:

UNIT 5: Knowledge management strategies: Aligning individual needs with organization, Reward

systems for knowledge management, Knowledge audit, Benchmarking, Balance score card, Gap

knowledge woikelg
; :::..-



Course curriculum -Under Graduate Degree Programme

Course Outcomes
CO1: Understand the concept, process, design, tools and techniques of RM.

CO2 Apply tools, techniques/methods to assist various functions of management.

CO3: Analyses the data collected.

Credit: 4

:,.
Readings:
o Cooper, Donald R and Schindler, Ramela (2000) Bus.iness.Research Methods, Tata Mc Graw

. Leyin & Rubin (2004), Statisticsfor Management, S'h Ed, Prentice Hall bf Indil

. Sriyastava, Shenoy and Sharma (2002). Quantitative Techniquesfor Business Decisions,

4'h Ed. Allied Publishers
. Dr. S. Shajahan ( 2004), Research Methodsfor Management 2'd Edition, Jaico Publishers

. Ranjit Kumar, (2005), Research Methodolog,t, Pearson Education

BBAVII SEMESTER
RESEARCH METHODOLOGY

PAPER CODE: BBA 703
(coRE)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Prestige !nstitute of Management & Research, Gwalior
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UNIT 1:

TJNIT 2:

UNIT 4:

Concept of Resear,eli: ConcePtr
Research, ResearCh Process. -'

Research Problem, Reviewing
Hypothesis: Concept of research



Course curriculum -Under Graduate Degree programme
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Course curriculum -Under Graduate Degree Programme

BBA \TIII SEMESTER
ADVAI\CE COURSE IN MANAGEMENT

PAPER CODE: BBA 801
(coRE)

Max. Marks: 100
Min. Marks:40

External:60
Internal: 40

course objectives: 
credit 6

The objectives ofthe course are 
-To 

make an understanding of various aspects of financial management,
organizational behavior, human resource management and marketing management.
To understand the research in the above areas.
COI a: Understand about the various statis[q,also
COl b: Learn the data entry,descripJive dtiiistics and normalit/"*
CO2: Understand the testing of hypothesir *6 nsn-parametric tests

CO4: Understand the concept and application of multivariate analysis

UNIT 1:

UNIT 2:

Financial Management

Mathematics of Finance for portfolio ionstruction; Oiversification of unsystematic risk and
portfolio construction; Optional portfolio selectior through Markowitz model, Sharpe model and
Lagronge multiplier techniques, Active portfolio management under CPP and CBP; Performance
Evaluation of Portfolio. Nsk and Retum, Asset Pricing Models. 

',,

Financial Derivatives - Introduction, Forward Contrac! Features Contracts, Option Contracts,
Swaps Valuation of swaps, swap mechanism and cost of capital reduction through swaps.
Intemational Financial system - An overview, Exchange Rate Determination, Intemational parity
theorems and fisher effect, Management of Foreign- Exchange Exposure through forwardi,
money market instrum&ts and options.

**" 
* ..:*'"r' 'l 

-

Organization Behavior and Human Resource Management

IINIT 3: Conceptual framework of Organization Behavior; Individual dimensions of Organization Behavior:
Personality, Perception, Leaming Attitude and Values, Emotional Intelligence and
Motivation;Group dimensions of Organization Behavior: lnterpersonal Behavior, Group
Dynamics, Work Team, Power and Politics, Leadership, Communication, and Conflict
management; Organization Effectiveness and Change; OrganizationDevelopment.

Prestige lnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme

UNIT 4: Emotional Intelligence: History & Development, Social lntelligence, Multiple Intelligence,
Goleman's theory of Emotional Intelligence, Value of Emotional Intelligence, Effective
Leadership, Managing Emotion, Using El- Developing Effective Communication Skills and
Interpersonal Expertise.
The HR Scorecard Approactr, Competency-mapping and Performance Mapping, Organization
Culture 

-Application 
of Organization Culture in the workplace, Hofstede's Cultural Orientation

Model, Organizational Developments and related Research areas. Employee Productivity
Analysis. Research on Talent Management.

Marketing

Marketing Management

UNIT 5: Analyzing Buying g"turior;'M;;;is of Consum.. g.huuior; Developing and Managing Customer
Relations; Fundamentals of Relationship Marketing, Customer life time value.

IINIT 6: Intesrated Marketing Communication- Concept of marketing commuaication, Evolution of IMC,

a

a

a

a

a

a

a

a

Philip Kotler Principle of marketing, !,ear;.on Education "
Ramaswamy V.S..and Namakumari S'- Marketingi'Management: Planniytg, Implementation and Control
Macmilhan

Prestige tnstitute of Management & Research, Gwalior
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Course curriculum -Under Graduate Degree Programme

Credit: 4
Course Outcomes

Course contents:::t ,,',, '

Refer enc e. N ew York : Rqutl e d ge.

Kaurav,.R. P. ,S., GursofD,,,.$Chowdhary, N. (2021).1(#F,SSCridefor Tourism, Hospitality
and Events Researchers. London: Rauilg/ga, 

" **,**
Hair, J. F., Celsi, M., Ortinau, D. J., & Bush, R. P. (2010). Essentials of Marketing Research.

New York, NY: McGraw-HilUlrwin.
Carver, R. H, & Nash, J. G. (2011). Doing Data Analysis with SPSS: Version 18.0. New Delhi:
Cengage Learning.
Gaur, A. 5., & Gaur, S. S. (2006). Statistical Methodsfor Practice and Research: A Guide to
DataAnalysis Using SPSS. Delhi: Sage.

Cronh B. (2020). How to t/se SP,S,S@. New York: Routledge,.'

https : //doi. org/ I 0. 4 3 2 4/97 804 29 34 0 3 2 I

UNIT 1: Introduction, overview, and interface of software: MS Excel, IBM SPSS, PSPP,

JAMOVI, e-views, Tableau
UNIT 2: Introduction- Data Entry, Storing and Retiieving Files, Statistics Menus, Generating

New:VariablesRunning Statistical Procedures - data entry and interpretation of the
output, Descriptive StatisticsTesting normality using SPSS

UNIT 3: Testihg hypothesis: l-l"jf, Chi Square test, One-way ANOVA and their non-
parametric tests using SPSS.

UNIT 4: Identifying relations; correlation, Lihear, regression including multiple regression

using SPSS.

UNIT 5: Multivariate analysis': Cluster analysis, Discriminate Analysis, Factor ."'
analysis/Principal Components Analysis using SPSS.

Readings:
o George, D., &Mallery, P. (2019). IBM SPSS'statistics 26 Step by Step: A Simple Guide and

BBA VIII SEMESTER
STATISTICAL TOOLS F'OR DECISION MAKING

PAPER CODE: BBA 802
(coRD)

Max. Marks: 100
Min. Marks: 40

External:60
Internal: 40

Prestige lnstitute of Management & Research, Gwalior
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COI a: Understand about the various statistical softwares
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